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in Thailand only),

Scania pursues an active policy of product development and improvement. For this reason the company reserves the right to change speci  cations without prior notice. Furthermore, due to national and legal requirements, 
some accessories may not be available in local markets. For further information about these issues, please contact your local dealer or visit www.scania.com

Scania Financial Services
takes your business even further
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Text, Photos, and Translation: Tdej Marketing Co., Ltd.

INITIATING THE 
BUSINESS OF 
EXPORTING 
CHANTHABURI 
FRUIT WITH 
THAI SANG 
COMPANIES
PIONEERING THE BUSINESS OF EXPORTING 
CHANTHABURI FRUIT WITH THAI SANG 
COMPANIES

T
he trade relationship between Thailand and China is constantly growing. 

China is a big market which receives various kinds of Thai goods to meet the 

demand of the Chinese people, with goods required ranging from the industrial 

sector to the household sector. Additionally, a huge number of Chinese people 

have much greater purchasing power than in the past. Besides being a source 

of gems of various types, Chanthaburi is also known as a province producing major   

economically important fruit or crops with which most tourists are familiar, such as 

salacca (snake fruit) , rambutan, durian, mangosteen and golden bananas. These are all 

products that are exported to the People’s Republic of China that bring an annual income 

of ten thousand million baht to the nation. At the same time, the quantity of fruit from 

China that enters the Thai market is no small amount.

Currently, there are several roads by which Thailand can connect with China, including 

the routes between the Isan region of Thailand and Guangxi Province in the south of 

China (R8, R9 and R12) and the one between the northern region of Thailand and Yunnan 

Province in the southeastern region of China (known as R3). This last road is the one 

chosen by Thai Sang Chanthaburi Logistics Co., Ltd. as the major route for transporting 

golden bananas to Boten, Lao PDR, which is on the way to China.

Mr. Somwang Kanyapreedakul,
Managing Director of Thai Sang

COVER STORY
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               Thai Sang’s choice of Scania 
trucks allowed it to choose good to 
choose good drivers because they 
wanted to drive Scanias.”
Mr. Somwang Kanyapreedakul,
Managing Director of Thai Sang

“
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What Makes Thai Sang Business Successful?
The business of exporting Thai fruit to China has the chance to grow by as much as 

200-300% or two to three times more after the opening of the next stage of the ASEAN 

Economic Community (AEC). Thai Sang has made preparations to be ready for this 

growth and competition. These days, there are  many farmers growing golden bananas in 

the area of Chanthaburi to supply the company, perhaps as much as 55-60% of the total. 

Mr. Somwang said, “The customers’ satisfaction is our chief responsibility. Thai Sang 

renders service with reliable, good quality products.  The transportation time and 

temperature control are important factors in the fresh fruit business because if the 

temperature is not constant during transportation, then the fruit will not be fresh when   

it reaches the customers.” For this reason, Mr. Somwang decided to manage his            

transportation business on his own. “I studied the suitability of the vehicles to be used 

and talked with the driving staff who all confirmed that Scania trucks are the most suitable 

vehicles. Fruit transportation from Chathaburi to the People’s Republic of China must 

reach and pass through Boten border crossing in Lao PDR via R3, which is about 

1,200-1,300 km long. This is a hard route because it involves going up and down many 

steep areas and is very crooked. With the border crossing procedure included, the travel 

time is as long as 48 hours. Punctuality, maintaining fruit quality and transport safety are, 

therefore, very important. The study of all available information showed that Scania 

trucks are the most suitable vehicles for our business because of their high potential, 

efficiency and flexibility in operation, together with their durability and fuel economy. 

With the information provided by Scania, which answered every question we had, we 

were even more confident in the decision to choose Scania trucks. Staring with just three, 

we now have 13 Scania trucks.

Preparation to Accommodate Growth
“Our staff are like our business supporters. We take care of them and give them chances 

to improve.  Thai Sang’s choice of Scania trucks allowed us to choose good drivers 

because they prefer to drive Scanias because of the trucks’ high safety system. The drivers 

can drive for long distances without becoming tired. Scania also takes good care of our 

vehicles. When it is time for care or repair, Scania’s team of mechanics is able to perform 

analytical examinations precisely in a very short space of time. The training of our drivers 

is also arranged, enabling our driver to drive safely and use Scania trucks most efficiently. 

We can say that it was far from a wrong decision.”

“I studied the suitability of the vehicles to be used 
and talked with the drivers who all agreed that 
Scania trucks were the most suitable,” said                          

Mr. Somwang Kanyapreedakul, Managing Director of Thai Sang

“The P410LA6x4MSZ tractor is unlike vehicles 

of other brands that I have driven, with a more 

powerful engine, better stability and more safety 

systems.  The R3 transport route is a hilly one 

with many curves and it is very dangerous. The 

distance is 200-300 km. It takes as many as six 

hours of driving time. Driving a Scania truck is 

not so tiring. One can drive up and down hills 

with confidence.” 

Mr. Arthit Khaowong,
Thai Sang’s Driver

The Origin of Thai Sang
“The Chinese people created a business opportunity. 

My family is involved with the gem business, having been 

buying stones to cut for more than 20 years. When visited 

by Chinese officials, the Chanthaburi governor would 

always call me to interpret the different languages. 

Consequently, the occasion of signing the contract to 

become sister city of Wuzhou in China made me realise 

there was an opportunity to do business there. Fruit 

merchants from Chengdu, Sichuan Province and the 

Chinese people liked and wanted a large amount of Thai 

fruit, including golden bananas and other kinds of 

Chanthaburi fruit, which are tasty and of good quality. For 

this reason, I founded Thai Sang Chanthaburi   Food Co., 

Ltd. to collect golden bananas, durians, mangosteens and 

longans from Chanthaburi to export to China,” said Mr. 

Somwang Kanyapreedakul, Managing Director of Thai Sang

The group of Thai Sang Chanthaburi companies has 

three affiliated companies responsible for different tasks. 

Thai Sang Chanthaburi Food Co., Ltd. is responsible for 

buying and packing fruits; Thai Sang Chanthaburi Logistics 

Co., Ltd. is responsible for transporting exported goods to 

China; Woei Po International Transport Co., Ltd. is 

responsible for accommodating the transport business. 

Mr. Somwang continued: “The Chinese, in particular, choose 

to eat fruit from Chanthaburi, especially golden bananas, 

because they are more delicious. Consequently, we attach 

importance to the control of quality and temperature in 

the transportation of goods, because if the temperature is 

wrong, whether too hot or too cold, then the fruit will lose 

its quality.”
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Scania’s new heavy-haulage tractor is the 
perfect home for a powerful V8 engine.

THE POWER 
    TO CHOOSE

Text: Per-Erik Nordström and Daniel Dasey  Photos: Dan Boman

 D
RIVERS WHO LOVE the power of 

Scania’s V8 engines will almost 

certainly love the versatility of the 

company’s new range of heavy-

haulage tractor units.

Because the tractors are based on  components 

from within Scania’s modular product range, 

heavy-haulage customers can expect significant 

savings on their initial investment, as well as 

 lower repair and maintenance costs and 

increased uptime.

SEGMENT: HEAVY-HAULAGE

Performance can easily be tailored to meet a 

wide variety of needs and all servicing can be 

handled by the Scania service network. The 

combination of Scania’s strongest components 

results in a highly efficient and competitive 

product with numerous configuration options.

The new family of heavy-haulage tractors can 

be specified with Scania’s most powerful, 3,500 

Nm and 730 hp 16.4-litre V8, as well as Scania’s 

extra heavy-duty overdrive gearbox, Scania 

Opticruise automated gearchanging and nine or 
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ten-tonne front and tag axles.

Engines are available that comply with 

emission levels demanded by Euro 3/4/5/6 and 

eev as well as Japanese regulations. All are based 

on a common platform with uniform architec-

ture that simplifies servicing and parts supply.

The mechanical transmission, without torque 

converter, makes the powertrain highly efficient, 

with excellent fuel economy in tough condi-

tions. The 12+2-speed overdrive gearbox has 

twin crawler gears for easy starting, yet provides 

main road cruising at reasonable engine revs.

Sophisticated clutch control allows smooth 

starts with minimum slip. A special manoeu-

vring-mode offers control with extreme 

 precision. A torque converter gearbox is offered 

as an option.

A major bonus is the extensive use of parts and 

components from the Scania  modular toolbox. 

These are familiar to any  Scania  service workshop. 

All parts are available via the 1,600- member 

strong, global Scania  service  network. 

WATCH IT: See a Scania
R 730 heavy- haulage tractor 
unit pull a load made up of a 
V8-equipped  Scania  Genset 
and a  Scania  industrial engine 
equipped  Terex dump truck.

 Speci cation options within Scania’s 
new range of heavy-haulage tractor 
units include a 32-tonne hub reduction 
tandem bogie, drum or disc brakes, air 
suspension or parabolic leaf springs 
and heavy-duty itched frame. The 8×4 
version is ready to take on gross train 
weights of up to 180 or 250 tonnes, 
depending on factors such as the 
choice of axles and local regulations.
Six, eight and ten-wheelers are offered. 
Steered tag axles can be speci ed in 
front of, or behind, the bogie. The com-
pact rear axle set-up allows the wheel-
base to be as short as 3,300 mm on the 
four-axle. All-wheel-drive 6×6 and 8×8 
can be speci ed. (8×8 as special order). 
Front and rear trailer couplings can be 
speci ed

READ MORE: www.scania.com/         
heavy-haulage

PICK AND 
CHOOSE

“  The combination of Scania’s strongest 
components results in a highly effi cient 
and competitive product.”
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SEGMENT: HEAVY-HAULAGE

Scania Australia’s Mining Services  Division has been putting 

local drivers behind the wheel of an R 620 V8 demo unit. The 

vehicle is rated at 200 tonnes gross train weight.

The fi rst test driver was Danny Denton, who spent a few days 

behind the wheel at a gold mine in Kalgoorlie, Western Australia. 

While many Australians are accustomed to American trucks,  the 

Scania left a positive impression on Denton.

As well as liking the Scania Retarder and the way the  Scania 

truck performed under load, Denton enjoyed the creature 

comforts.

“It is a lot more comfy than you would think,” he says. “You 

have a good size fridge, the air conditioning is powerful, every-

thing inside the cabin is really good.”

The Scania R 620 on trial is now headed to the east coast of 

 Australia, for tests at a coal mine.

WHEN 
REPUTATION 
MEANS 
EVERYTHING
  Excellent handling on steep 

gradients is one of the features 

that Indian abnormal-cargo 

transporter J.H.Parabia  (JHP)

values in its Scania R 500.

“We have a reputation for 

timely delivery and this makes 

us a favourite with customers.”

says JHP Director Nekzad J 

Parabia.

P
H

O
T

O
: P

A
U

L
 K

A
N

E

WATCH IT: See the R 620 V8 
 demonstrator unit (above) 
drop its load while on the go.

THE FULL 
PACKAGE
 The owners of a newly cre-

ated heavy-haulage company 

in Germany has bought a 

 Scania R 560. 

“I personally test-drove sev-

eral different trucks before we 

made our decision,” owner 

Thomas Masalkhi says. “In the 

end we saw that Scania was 

just better than the rest.”
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Scania Pulls Its Weight in 
Australia
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TOP SECRET 
Close to the DemoCentre, hidden 
behind a high fence, lies Scania’s test 
circuit where new models and tech-
nical features are constantly tested. 

bus and trucks available at the Scania Demo-

Centre. Visitors can also take a closer look at 

Scania’s Fleet Management services, the Scania 

Truck Gear clothing collection, a mobile work-

shop concept that may be set up in inaccessible 

areas and machinery containing Scania’s engines 

such as wheel loaders and power supply units. 

There is also an auditorium for various types of 

presentations.

The demo track is naturally exposed to all the 

sudden changes of the Swedish climate – from 

dark and snowy winters to mild and bright sum-

mer evenings. 

“We drive in almost all weather conditions,” 

says Weigl. “We struggle hard to keep the track 

open and on one occasion we managed to stage a 

major event when half a metre of snow had fallen 

in a short time.”     

THE DEMO DRIVERS ENCOUNTER a lot of grati-

tude and joy from visitors – especially from 

those who are not professional drivers, a cat-

egory that may grow in the future. Since 2013, 

members of the Swedish public have been able 

to book the fantastic opportunity to experience 

driving a 60-tonne rig via an adventure holiday 

operator. 

“The reactions have been very positive. One 

person said ‘it has always been my dream to 

drive a Scania’,” says Weigl.

And what was the Swedish king’s reaction? 

When the monarch, who has a keen interest in 

motor vehicles, climbed out of the cab after a run 

on the demo track, he was clearly impressed by 

how smooth and easy it is to handle a modern 

truck: 

“You know, this was almost too easy!” 

SWEDEN’S KING CARL XVI GUSTAF, the United 

Kingdom’s Prime Minister David Cameron and 

thousands of customers and journalists have 

something in common: they have all driven 

trucks at the Scania DemoCentre. 

The Scania DemoCentre was inaugurated 

in 1995 and the centre currently attracts about 

10,000 visitors every year. At the invitation of 

Scania, customers and dealers from all over the 

world visit here along with journalists and stu-

dents as well as politicians and other influential 

people.   

At the DemoCentre professional drivers, 

beginners and anyone with an ordinary driving 

licence can test drive Scania’s trucks and buses 

in the right environment and with the right pay-

load accompanied by one of the centre’s trained 

demo drivers.   

“It’s an open air showroom,” says Susanne 

Weigl, head of the Scania DemoCentre. “We try 

to have as broad a range of current products as 

possible so that visitors can test drive a number 

of different truck and bus configurations.”

THE THREE-KILOMETRE-LONG TRACK is 

designed to resemble varied driving conditions 

as much as possible. It has several sections: level, 

fast, curving and two hills with a seven percent 

incline so that visitors can really feel how vehicle 

systems operate during ascents and descents.  

However, the Scania DemoCentre not only 

offers the opportunity to drive trucks on high-

ways. It also includes a demanding, muddy and 

stony two-kilometre off-road track, which poses 

a severe test even for all-wheel-drive 6x6- or 

8x8-trucks, and for the driver of course. 

There are normally about 25 to 30 different 

At the Scania DemoCentre in Södertälje, Sweden, 
professional drivers and beginners can test drive 
Scania’s trucks and buses under realistic conditions.  
Text: Per-Ola Knutas Photos: Dan Boman

ON THE 
RIGHT 
TRACK
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SCANIA
DEMOCENTRE 
The heart of the centre  typically has 
25-30 trucks and buses available. A 
mobile workshop is also on display.

Trucks: 20–25 different models. Typical 

long-haulage rigs: 6x2 or 6x2*4 with 

450–730 hp. Gross weight 40–60 

tonnes, lengths between 16.5 and 25.25 

metres. Typical construction vehicles: 

6x2, 6x4 with 360–490 hp, 26-50 tonnes. 

Typical distribution vehicles: 4x2 or 6x2 

with 250-270 hp, weight 18–26 tonnes.

Buses and coaches: 6 units. City 

buses: for example Citywide, OmniCity 

and OmniLink 4x2 with 280–340 hp. 

Tourist coaches: for example 6x2*4, 

OmniExpress, Scania Higer, Scania 

Irizar with 360-450 hp.

Fuel types: diesel and gas, Euro 6.

Number of demo drivers: about 300 

(mostly freelancers)

Some famous visitors: King Carl XVI 

Gustaf of Sweden, Prince Daniel of 

Sweden, UK Prime Minister David 

Cameron, China’s Transport Minister 

Li Shenglin, Ghana’s President John 

Dramani Mahama, Sweden’s four-time 

Olympic cross-country skiing champion 

Gunde Svan.

FACTS ABOUT 
THE SCANIA  DEMOCENTRE

HIGHWAY 
TRACK 

3 kms of varied high-
way driving, built 

to withstand 
130-tonne rigs.   

OFF-ROAD 
TRACK 

2 kms of extremely hilly 

terrain, with the tough-

est stretch requiring 

all-wheel-drive.  
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W
ith a new Managing Director and newly 

acquired status as an Independent Business 

Unit, Scania Siam is ready for a major 

expansion in Thailand. Continuing to grow 

in South East Asia’s biggest market will involve more 

workshops, more salespeople and more focus on the 

customers’ total operating economy to assure customers 

of cost-effective transport solutions and maximum 

uptime.

Scania has had a presence in Thailand since 1986 and 

has been represented both by private distributor and as 

part of the joint Scania-owned South East Asia Business 

Unit. However, the size and potential of Thailand’s bus 

and truck market has prompted a more intense focus on 

the country.

With nearly 70 million inhabitants and a central, 

strategic location within the ASEAN free trade zone, 

Thailand is the perfect place from which to develop a 

strong logistics market.

Trend for Quality
Stefan Dorski is Scania Siam’s new Managing Director. 

“Over the past few years, the total heavy truck market has 

grown to about 20,000-25,000 registrations per year. With 

all the vehicles staying in Thailand for their whole life, 

there is a great service business potential to be captured,” 

he says. “As the Thai market has grown, European truck 

brands have won new territory, which however remains 

dominated by cheaper, simpler Japanese brands. When it 

comes to coaches, Scania has a strong position, highly 

appreciated by the operators as well as passengers.”

Dorski says there’s a clear trend for greater demand for 

higher quality European trucks. “There’s much more 

focus on uptime and lower fuel consumption today, 

compared to even a few years ago,” he says. “Interest in 

the vehicles’ total operating economy is increasing in 

Thailand, primarily among big transport companies with 

large fleets of vehicles. These are important selling points 

for Scania over the coming years. However, we need to 

advance the position of our offering and talk even more 

about what we can do to improve the profitability of 

customers. We need more 

salespeople who can 

communicate this and more 

driver trainers who can 

clearly demonstrate it as 

well as support our 

customers with their 

businesses and to help keep 

their fuel consumption 

down.”

Fast Growth of Service 
Network

Scania’s service network 

in Thailand today consists 

of eight workshops, from 

Chiang Mai in the north to 

Hat Yai, 1,650 kilometres in 

the south towards the 

border with Malaysia. The 

number of workshops will 

double by 2018, through 

intense work over the next 

few years.

The rapid expansion of the service network is being 

managed by Mr. Phuriwat Rak-Intr, Regional Operations 

Director, responsible for Scania’s business operations 

outside of Bangkok.

“Increased workshop accessibility is important for our 

customers and is, therefore, a key part of our growth 

strategy,” says Rak-Intr. “We are happy to get good support 

from Scania Real Estate which allows us to focus on the 

recruitment and development of our new employees. To 

get the business up and running in a qualitative way 

requires a lot of training and coaching.”

Wider Focus for Scania Penetrating More Markets:  
Getting Closer to Our Customers

Another challenge for Scania Siam is to extend its reach 

to even more potential customers in the Thai market.

“We need more feet on the street, both for vehicle and 

service sales,” says Dorski. “We’re now going from seven to 

12 truck salespeople in one fell swoop. About half of the 

sales force is based in Bangkok, where most of the decision 

makers are located. As we grow our network, we are aiming 

to have one salesperson per branch to be closer to our 

customers outside of Bangkok. The same goes for service 

sales where regional service salespeople are planned.”

Our Organization – the Key to Profitable Growth
Dorski comes to Scania Siam from Germany, where he 

has been Regional Director for Scania Mitte for the past 

five years. He sees both differences and similarities 

between the two markets.

“But the Scania business overall feels quite similar,” he 

says. “In the end, it is all about customer satisfaction. Our 

products are a strong base for meeting  customer demand, 

the rest is up to our organization. The Scania Siam team has 

done a great job and we will continue to invest in compe-

tence and encourage cooperation and teamwork within the 

organization. If we can make sure that every employee 

understands customer demand and knows how to support 

our customers, we will achieve profitable growth in 

Thailand.” 

FOUNDATIONS 
FOR GROWTH IN 

THAILAND
Text: Conny Hetting Photos & Translation: Tdej Marketing Co., Ltd.

Mr.Stefan Dorski,
Managing Director of Scania 

Siam Co., Ltd.
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SCANIA MALAYSIA HOSTS TOP 
TEAMS FROM SOUTHEAST ASIA IN 
PREPARATION FOR REGIONAL
CHALLENGE IN CHINA

Scania Malaysia’s own Top Team had the opportunity 

to polish their maintenance and servicing skills in a 

friendly competition with teams from Scania 

Singapore, Thailand, Myanmar and the Philippines, which 

will also be competing in Guangzhou, China on September 

19th, 2015.

“The Scania Southeast Asia Top Team Competition 

brings immense benefits to the participants and, subse-

quently, to Scania customers by providing more effective 

services. This may help meet the worldwide demand for 

qualified service workshop staff, especially in Southeast 

Asia,” said Finance and Administration Director of Scania 

Southeast Asia, Ulrika Hellberg. 

Text & Photos: West Coast PR
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SCANIA DRIVER
COMPETITIONS,
THAILAND
2014/2015
BRING FORTH TWO REALLY TOP TRUCK AND 
BUS DRIVERS IN COMPETITIONS OF SCANIA 
TRUCK AND BUS DRIVING SKILLS
Text, Photos, and Translation: Tdej Marketing Co., Ltd.
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R
egarding the competitions for the purpose 

of finding the top professional truck and bus 

drivers at the global level held in Thailand, 

Scania consistently  places importance on 

the training and development of driver skills 

and organizes truck and bus driving 

competitions every two years. This time, more than 10 

million baht were spent in organizing the competitions and 

the selection of participants was intense. The Scania service 

centre in Chiang Mai was prepared for the event and 

qualifying-round competitions were held in order to select 

16 drivers out of the 64 who entered for the final rounds.  

As a result of the competitions, new young drivers were 

found who were competent and younger than ever before. 

As many as 1,500 drivers applied to participate in  the 

competitions.

“I was impressed by the organization of the event by 

Scania’s work team, by the size of the competition and the 

committee who judged it with transparency and strict 

adherence to the rules. During the contests, which were 

duels, I was very nervous and realized that I need to 

improve myself, especially in terms of driving skills. That is 

particularly true for the contest at base Super Z.  As I 

received the grand prize, I felt very proud and glad 

because it was the first competition of my life and, most of 

all, it would make my mother proud,” said  grand prize bus 

driving winner Mr. Veeranun Auaroon from Thep Sombat 

Co., Ltd.

“It was a chance for drivers to share their experience 

with one another and strike up friendships.  Also, I was 

impressed by the fellow drivers who helped one another 

as well as the work team, who cheered us all on and made 

me feel brave even though I was very nervous because 

there were so many spectators and a camera recording the 

event. I never dreamed of getting the grand prize in truck 

driving.  I am very glad because it was the first competition 

I have entered.  The prize money will be used in support of 

my children’s education,” said the grand prize truck 

driving winner, Mr. Rungtaweechai Sonrod from TNT 

Express Worldwide (Thailand) Co., Ltd. 
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News 

Scania Credit
Reiterates 
Importance 
of Healthy 
Drivers for Top 
Performance

Bukit Jelutong, Shah Alam, April 4th, 2015 - The Scania Driver 
Competitions 2014/2015 (SDC) has already successfully 
received almost one thousand have registrations from Malaysia 
and Singapore, with many more expected before the closing  
date at the end of July.

Scania Malaysia Hosts 
‘Iftar’ with Truck and 
Bus Industry

Scania Malaysia hosted its staff and customers at a lavish 
‘Iftar’ or ‘Berbuka Puasa’ (breakfast) event at its headquarters 
at Bukit Jelutong, Shah Alam. This event commemorates 
its blessings for great rst and second quarters of 2015 and 
shares them with loyal customers and staff.

Over 400 Participants 
Turn up at the Scania 
Driver Competition to     
Test Their Truck 
Driving Skills

An unexpected number of people turned up at the Scania  
Driver Competition–MIBTC Edition (SDC-ME), which was held  
in conjunction with the recent Malaysia International Bus, Truck 
and Components Expo 2015 at Shah Alam June 19, 2015.

Scania in 
Thailand 
Expands 
to New 
Branches 

“In 2015, Scania 
expanded to new branches  
at Hat Yai on August and 
Nakhon Sawan on        
September that are the 
key strategic points of 
southern, northern and 
central regions,” said Mr. 
Phuriwat Rak-intr, Regional 
Operations Director,     
Scania Siam Co., Ltd.

Scania Siam Joins Hands with C&R Technology to Enter  
the Generator Market in Thailand by Delivering the First 
Scania Generator Series SG550 to LCB1 Group  

Mr.Stefan Dorski, Managing Director, Mr.Suppawit Semabun, Engine Manager, Scania Siam 
Co., Ltd. and Mr.Raksapol Somanapan, Managing Director, C&R Technology Co., Ltd. jointly 
entered the high performance generator market in Thailand, when delivering the rst Scania Generator 
Series SG550 to Mr. Apiwat Chutipattana, Engineering Manager, LCB1 Group on August 6th, 2015. 
It is to be used as the main generator for the frozen food containers’ power reserve and distribution 
system in Laem Chabang Port, Chonburi province.
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