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FIRST GEAR

410 horsepower Euro 6 engine 
Requiring only Selective 
Catalytic Reduction (SCR) 
to meet the Euro 6 exhaust 
emissions standard, Scania's 
410 horsepower unit has broken 
fuel-efficiency records in 
independent trials conducted 
throughout Europe. 

8x2*6 wheelplan 
Breaking away from the 8x4 norm, 
the 8x2*6 configuration provides a 
highly manoeuvrable chassis with 
three steering axles.

Fully-automated gear-selection 
Two-pedal Scania Opticruise 
transmission enhances safety in 
operation by reducing stress and 
fatigue on the driver.

Full air-suspension 
Enables the chassis height to be 
lowered when driving in urban areas, 
thereby also lowering the driver's 
eyeline for better direct vision.  
Suspension can be raised to increase 
ground clearance when working on 
more demanding terrain.

Passenger vision door 
Developed specifically for the 
UK market, the large glass panel 
provides the driver with a direct 
line-of-sight to the front nearside of 
the vehicle.

Active safety features 
The Scania Urban Tipper features 
a range of proven safety features 
including Advanced Emergency 
Braking (AEB), Lane Departure 
Warning (LDW), Electronic Stability 
Program (ESP) and a Camera Monitor 
System by leading safety solutions 
provider, Brigade Electronics plc.

Scania Urban Tipper
Enhancing road safety in city centres

In response to the challenge to 
reduce risk and afford greater 
protection to vulnerable road users, 
Scania – the UK's market-leading 
eight-wheel tipper supplier – has 
worked with its industry-partners 
and academic research bodies to 
develop a new standard for tippers 
operating within our city centres.  

Equipped with a lightweight 
Wilcox body, the vehicle has been 
specified for applications where it 
is anticipated that 90-95 percent of 
the vehicle's driving-time will be on 
the public highway.

Designated the Scania Urban 
Tipper, the vehicle encompasses a 
raft of safety-enhancing features:
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Our Euro 6 Scanias are absolutely fantastic. We’re getting about  
a mile to the gallon better than our Euro 5s – and the Euro 6s from 
other manufacturers. I wish we’d switched to Scania Euro 6 earlier. 
Low running costs, high residuals, excellent service – the overall 
package is just second to none.
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Scania (Great Britain) Limited has 
won an order for more than 2,000 
trucks from Eddie Stobart Limited 
and its associated companies, 
including A. W. Jenkinson Forestry 
Products.  This represents Scania's 
largest ever order in Europe.  
Delivery over a two-year period 
started in early spring and the 
deal will involve many Scania 
UK dealers, both in terms of 
vehicle supply and repair and 
maintenance operations.

The majority of vehicles 
in the order will be supplied 
on 36-month contract hire 
agreements, including road 
fund licence and all repair 
and maintenance.  This will be 

managed by Scania (Great Britain) 
Limited's Fleet Care department 
with service provided locally by 
Scania's UK dealer network.  To 
ensure maximum efficiency in 

operation, the order specifies 
Scania's 410 and 450 horsepower 
SCR-only Euro 6 engines, both  
of which have consistently broken 
fuel records throughout Europe  

in independently-conducted  
press tests.

"Scania has long played a 
major role in our fleet and we 
are naturally extremely pleased 
to be once again committing 
to the marque," says William 
Stobart, Executive Chairman 
of Eddie Stobart Limited.  "We 
have been impressed with 
Scania's operating economy over 
the life of the vehicle and the 
performance of Scania’s 410 and 
450 SCR-only Euro 6 engines.  
These factors, together with 
the consistent levels of service 
provided by Scania's dealer 
network, are the reasons behind 
our decision to opt for Scania."

Scania's largest ever European order

Waitrose, the supermarket 
retail brand of the John Lewis 
Partnership, has introduced two 
dedicated gas-fuelled Scania 
tractor units into service.  Based 
at Waitrose's Leyland, Lancashire 
regional distribution centre, the 

vehicles have an operational  range 
of 350 miles are now providing 
daily return-to-base services 
to stores throughout northern 
England, the north Midlands and 
north Wales.

"As an organisation intent on 
minimising its carbon footprint, we 
have a keen desire to operate on 
sustainable fuels," says Simon Gray, 
John Lewis's Vehicle Engineering 
Manager.  "While we already 
have considerable experience of 
dual-fuel vehicles, operating solely 
on gas takes our environmental 
performance to another level."

John Lewis 

Partnership 

extends the 

move to gas
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FIRST GEAR

Scania's new 2.5-acre, £6m flagship 
Maidstone site is home to the first 
of a new generation of purpose-
built UK premises constructed in 
accordance with a global template 
created by Scania to serve 
operators' needs well into the 21st 
century. As such, Scania Maidstone 
provides an extensive range of 
commercial vehicle services and 
is fast establishing itself as a focal 

point for transport companies 
operating within the region.

"Scania Maidstone is a 
clear statement of our intent to 
continue building for the future 
and to provide our customers 
with the highest possible levels of 
quality and service," comments 
Claes Jacobsson, Managing 
Director of Scania (Great Britain) 
Limited.  "Together with our 
purpose-built Inverness premises, 
which opened last year, Scania 
Maidstone represents the latest 
major investment in our UK network 
infrastructure."

Scania's Maidstone is situated 
on the A229 just off junction 6 of 
the M20, an ideal location both 
for local operators and for those 
travelling to and from the Kent 
ports.  The planning consent 
obtained for the site allows for 24-
hour operation.  

The workshop houses five 
drive-through bays and a DVSA 
Authorised Testing Facility (ATF) 
lane.  A full Scania parts service, 
including parts for all makes, 
trailers and ancillary components 
is offered.  In addition, the site 
offers new and used truck sales 
and features a Scania Truck Rental 
location.

New state-of-the-art Maidstone 

premises inaugurated

Her Excellency Nicola Clase, Sweden's Ambassador to the UK, inaugurated Scania Maidstone. 

Pictured here with Scania's Claes Jacobsson, Her Excellency was joined at the ceremony by an 

estimated 100 transport operators
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We got our first Scania 25 years ago, and we’ve had them ever since. 
Their reliability, residual values and aftersales service are all fantastic. 
We have two new 15 plate Euro 6s. Every week we get the figures 
from Scania – we do our own sums as well and they agree: they work 
out about 10% more efficient than anything else. With a fleet like ours, 
that’s a significant saving.

Neil Crossley

Managing Director, Solihull Transport
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Scania has completed the delivery of 253 trucks to Asda after once 
again being selected as the supermarket retailer's preferred truck 
supplier.  The vehicles are for the company's base, chilled and 
petroleum distribution fleets.

The bulk of the order comprises 216 Scania G-series sleeper cab 
models featuring Scania's 410 horsepower Euro 6 SCR-only engine.  
Of these, 161 work within the Asda base fleet and 55 run on chilled 
distribution, a service operated on behalf of Asda by NFT.

Completing the order are 37 six-wheel P 450 lightweight sleeper 
cab tractor units, which have been supplied for the Asda petroleum 
distribution fleet.  These are operated by DHL on behalf of Asda.   

All trucks in the order will be maintained by the Scania UK network, 
which also provides a full service for Asda's trailer fleet, excluding those 
operated by NFT. 

"Scania won the business in the face of strong competition, with 
fuel performance and aftersales care being key factors underpinning our 
decision," comments Peter Hey, Asda's Procurement Manager – National 
Fleet. "We have also enjoyed a long relationship with Scania – 23 
years and counting – and the service they provide around the country, 
coordinating and providing a wide range of services supporting our cost 
effectiveness and our O-licence compliance, is incredibly important to 
our business.  This gives us peace of mind so we can concentrate on our 
core business; delivering the goods and serving our customers well."

Asda re-equips with Scania

Hallmark Connections, part of 
the Rotala Group, has recently 
taken delivery of three new 
Scania OmniExpress Finesse 
limited edition coaches.

Based on the Euro 6 Scania 
K 410 chassis, the coaches 
benefit from an upgraded 
specification including 53 
half-leather passenger seats, 
centre sunken toilet, hot drinks 
machine, DVD and two monitors, 
satellite navigation system and  
Xenon headlights.  

Hallmark Connections 
Managing Director Antony 
Goozee comments: "Following 
taking three Scania Irizar 

coaches in 2013 we have been 
impressed with the product and 
the support package provided 
by Scania.  The OmniExpress 
product provides a high level 
of specification, and taking into 
account our previous experience 
with Scania it was an easy 
decision to place an order for 
these three further coaches."

Limited Edition 

Finesse coaches 

for Hallmark
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We’ve been running our five new Euro 6 Scanias for just  
two months. In 60 years these are the first Scanias we’ve had. 
Already, they’re averaging 13.5% better than the rest of our fleet. 
Those are very good numbers, and they’ll have a serious impact 
when we consider future purchases.

David Brown

Managing Director, Brown’s Distribution
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Scania (Great Britain) Limited 
has completed the development 
of the world's first Euro 6 
double-deck gas-powered bus 
chassis. With assembly of the 
chassis carried out by MI Vehicle 
Integration Limited, Leyland 
in conjunction with Scania 
Sweden and Alexander Dennis 
Limited, (ADL), an extensive UK 
demonstration programme is 
commencing following fitment  
of the vehicle's ADL Enviro 
400MMC body.

Based on a Scania N 280 
UD4x2EB the vehicle features 
Scania's OC09 101 nine-litre, five-
cylinder, dedicated gas engine 

driving through a ZF EcoLife 
six-speed fully automatic gearbox 
incorporating ZF's Topodyn 
automated gear selection program, 
which is fitted as standard.  

The OC09 101 develops 280 
horsepower (206kW) at 1,900rpm 
and 1,350Nm torque at 1,000-1,400 
rpm and is capable of operating 
on compressed natural gas (CNG) 
or biogas.  When operated on 
biogas, carbon dioxide emissions 
are reduced by up to 90 percent.  
To meet Euro 6 emission levels, 
the engine employs a three-way 
catalyst, exhaust gas recirculation 
(EGR) and does not require 
selective catalytic reduction (SCR). 

World's first Euro 6 double-deck gas 

powered bus chassis launched

Reading Buses lead the way  

Reading Buses will become the first to put gas-powered Scania  
double deckers into service, having confirmed an inaugural order for 
five. These will join the company's existing fleet of 34 single deck  
gas-powered Scania buses.

Commenting on the order, Martijn Gilbert, Reading Buses' Chief 
Executive Officer, says, “We are very excited about being the launch 
customer for Scania’s new double deck gas product and the leading 
edge environmental credentials these buses will bring to our town 
and customers."



We’ve been running our five new Euro 6 Scanias for just  
two months. In 60 years these are the first Scanias we’ve had. 
Already, they’re averaging 13.5% better than the rest of our fleet. 
Those are very good numbers, and they’ll have a serious impact 
when we consider future purchases.

David Brown

Managing Director, Brown’s Distribution
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Scania Bridgwater Invoicing 
Clerk Carolyn Oxby recognised 
this photograph of a restored 
Sentinel steam-powered lorry 
when it appeared in an earlier 
edition of Scene Scania.

Carolyn recalled her father 
Peter Ogden and grandfather 
Frederick Ogden both once 
worked for the company and that 
Peter had bought a 1:50 scale 
Vintage Glory model of that 
very same lorry back in the year 
2000.  “When I saw the photo, I 
immediately called my father to 
tell him about it,” Carolyn said. 

We asked for a little more 
information from Peter, who told 
us:  “I was with the company 
briefly, but my father worked 
there for 30 years.  I bought the 
model because of its association 
with my family.”

Scene Scania picture jogs memory

Congratulations go to Road Trucks Limited and West Pennine Trucks 
Stoke-on-Trent for respectively coming top in last year's Scania Dealer 
Development Agreement (DDA) and the Depot of the Year (DotY) 
competition.

"The DDA and DotY schemes are designed to incentivise and 
reward dealers and repairers for achieving targets, implementing 
development actions and exceeding standards," says Scania's UK 
Managing Director, Claes Jacobsson.  "The aim is to drive continuous 
improvement in customer service whilst offering consistent levels of 
quality and service throughout the network.  

"The entire Scania UK network participates in both activities, and all 
are keen to win. Coming first means that Road Trucks and West Pennine 
Trucks Stoke-on-Trent have proved themselves to be the best of the best 
in 2015, so our wholehearted congratulations go to both of them."

Double dealer success

Scania's Claes Jacobsson (centre) with John Marks (left) and Steve Howard, the MDs of 

Road Trucks and West Pennine Trucks respectively
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UK's 

largest 

ever order 

for Scania 

Touring 

coaches

Dumbarton-based Galt Transport 
has taken delivery of two 
Scania heavy haulage tractor 
units equipped with Palfinger 
PK88002EH cranes, the first of their 
type to be installed and operated 
in the UK.

Fitted by Outreach in 
Falkirk, the cranes offer a 
powerful weight-to-distance-
ratio performance.  Utilising five 
boom extensions they provide 
a maximum lift capacity of 
15-tonnes with a 5-metre reach 
and 5.4-tonnes at 13.30-metres.

Supplied by Scania's Glasgow 
branch, the 80-tonnes gross train 

weight trucks are both Scania 
R 490 6x4 models with Scania's 
automated Opticruise gear-
selection system.  Commenting 
on the specification, Galt 

Transport Operations Director 
Andrew Galt says, "This gearbox 
option gives us the fuel efficiency 
of an automatic while giving 
our operators the low-speed 

manoeuvring control of a manual 
transmission.  This drive train 
has proven its worth already with 
nine of our current fleet being 
equipped with it."

Galt Transport's 
heavy lifters

Milton Keynes coach operator Omega Travel Limited has ordered a 
further ten Scania Touring tri-axle coaches in what is the largest single 
order placed by a UK operator for the Scania Touring product.

Omega Travel Operations Director Ian Huang comments, "We have 
been extremely happy with the Scania Tourings we purchased in 2015.  
The response from both passengers and drivers has been excellent."

The order will take the number of Scania Touring deliveries to 55 
within only a year of the first Touring HD landing in the UK. The majority 
of deliveries have been the 6x2*4 13.7m model, but with the first 4x2 
12.1m versions entering service this season, the growth of the product in 
the UK is expected to continue and expectations of close to 100 being 
registered by this time next year.

Our customer feedback has been fantastic, and we really mean 
that. The Euro 6 has been very well accepted by the market  
with several of our clients reporting 10.4mpg. We’ve been running 
the slogan ‘Recruit and Retain with a Scania Topline’ because the 
R 450 is very popular with drivers, so much so, we’ve recently 
placed an order for over 600.

Philippe Harding

Managing Director, Gullivers
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Scania has taken another step 
forward in sustainability by 
introducing engines for industrial 
applications that operate 
on quality-compliant HVO 
(Hydrotreated Vegetable Oil), 
RME (Rapeseed Methyl Ester) 
fuels and gas. 

“Sustainability is high on 
the agenda for most companies 
nowadays, and the demand for 
alternative fuel is increasing in all 
sectors,” says Joel Granath, Senior 
Vice President and Head of Scania 
Engines. “The experience and 
knowledge we have gained from 
truck applications is now being 
used to offer industrial and marine 
engines with alternative fuels. 
This is a major breakthrough in 
providing sustainable engines for 
industrial customers.”

Engines using HVO – which 
chemically mimics fossil-fuel-
based diesel – under optimal 
conditions can achieve up to a 
90-percent reduction in carbon 
dioxide emissions. 

For power generation, Scania 
has recently launched its first 
gas-fuelled engines. Using natural 
gas, carbon dioxide emissions 
can be reduced by as much as 
20 percent, and when operating 

on biogas that figure can be as 
high as 90 percent. Gas-powered 
engines also emit less noise which 
is especially advantageous in a 
working and living environment, 
such as hospitals.

Working closely with the CAA 
and Children's Air Ambulance, 
Keltruck customer Alan Ball has 
donated time and money to 
create this fantastic artwork to 
help advertise this most special 
and worthy cause.

Also, the vehicles featured 
here are two special Scanias 
supplied by Keltruck, West 
Bromwich: one is Golden Griffin 
number 7, the other a Scania V8 
Blue Stream, which is numbered 
90 of only 100 produced.

Alternative fuels for industrial engines

Children's Air Ambulance gets a lift

Our customer feedback has been fantastic, and we really mean 
that. The Euro 6 has been very well accepted by the market  
with several of our clients reporting 10.4mpg. We’ve been running 
the slogan ‘Recruit and Retain with a Scania Topline’ because the 
R 450 is very popular with drivers, so much so, we’ve recently 
placed an order for over 600.

Philippe Harding

Managing Director, Gullivers
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The wheel  
turns full circle
Scania revisits its roots and introduces  

Stay Safe on the Road, a major cycle  

safety initiative

12 • SCENE SCANIA





Right: Thomas Humber’s 
distinctive ‘Cycle of Life’ 
emblem. This particular 
example comes from the 
wall of Humber’s Beeston 
premises and is one of four 
identical plaques inset into 
the main façade (Photo: 
Wikipedia Commons)

Opposite page:  
The Scania logo appeared 
on a range of two- and 
four-wheel products.  Our 
rare archive shot shows the 
interior of Scania’s Malmö 
workshop where bicycles, 
cars and trucks were all 
assembled.  In addition to 
the car in the foreground, 
components of Sweden’s 
first truck are believed to be 
visible in the background.  
Against the rear wall is a 
powered bicycle, similar 
to the model shown in the 
bottom photograph

“Hillupta tiasit, sin cons aqu 
bsfty equ  rm faceabsfty equ 

and e volorm faceaamem disrt”

In the centre of Beeston, Notts, midway between 
Nottingham University’s Broadgate Park campus and 
the local bingo hall, stands an small industrial building.  
Today it’s home to a gym, replete, no doubt, with an 
array of spin cycles and exercise bikes.  But backpedal 
120 years or so and you’ll find bicycles of a very 
different kind housed in the same premises; for this is 
where in the late 1800s Thomas Humber began 
commercial production of the bicycles 
which bore his name.

The only clues to the 
building’s former occupant are 
the four identical plaques 
which adorn the upper 
part of its façade.  These 
contain the ‘Cycle of Life’ 
emblem which Humber 
incorporated into his 
product’s head badge.  
Humber, of course, went on 
to become a famous British 
automotive brand of the 20th 
century up until its demise in the 
late 1960s.  Therefore, as the place 
where it all started, that Beeston 
building stands proud as a part of our rich 
industrial heritage.  No wonder they renamed the 
street in which it is located Humber Road.

There’s a Scania connection with number 91 
Humber Road too; for the first company to bear the 
Scania name – Maskinfabriksaktiebolaget Scania i 
Malmö – was formed in 1900 in order to assemble 
Humber bicycles in Sweden under licence.  

A decade later and life had rolled on.  Cars and 
trucks had largely superseded the original two-
wheeled Scania product line-up and in 1910 the 

company’s resources were amalgamated with a firm 
called VABIS.  Formed in 1981 to build railway rolling 
stock, VABIS was based south west of Stockholm in 
Södertälje where Scania still has its headquarters 
today. By the time of the merger, VABIS had also 
begun producing cars and trucks, and the new  
Scania-VABIS organisation focused accordingly on 

motorised forms of transport.
Although the production of bicycles 
is now a distant memory, Scania has 

never forgotten its past.  In fact, 
every single Scania product 

today carries a reminder of 
those early products; for 
the central shape of the 
Scania logo is a graphical 
interpretation of the 
chainwheel of a Scania 
bicycle.

Furthermore, there is 
another important way in 

which bicycles feature in the 
modern-day thinking of the 

Scania organisation: safety.
Safety is Scania’s top priority 

in every respect, and nowhere are safety 
concerns more prevalent at the present time than 

with regard to vulnerable road users.  As readers of 
Scene Scania are sure to be aware, this frequently 
translates to cyclists riding in close proximity 
to commercial vehicles in urban areas, notably 
construction trucks in central London. 

As market leader in the eight-wheeler sector, 
Scania’s response to the issue has been multi-
faceted.  The company has worked closely with 
industry partners, including Transport for London 
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and safety equipment supplier Brigade, to develop 
an ‘urban tipper’ concept. Scania has also played 
a leading role in the development of CLOCS, the 
Construction Logistics and Cyclist Safety programme 
created by Transport for London and championed by 
many of the UK’s leading construction companies.  
Today, CLOCS-standard safety equipment, which 
covers warning signage, side under-run protection, 
blind spot minimisation 
and enhanced audible 
manoeuvring warnings, 
can be specified on new 
Scania trucks or retrofitted 
to existing vehicles.

Now, Scania has taken 
matters a step further with 
the nationwide launch of a 
major cycle safety initiative 
aimed at 10-11 year-old children as they make the 
transition from junior to senior school – the time when 
they typically begin using the roads on their own.

Designed in consultation with Road Safety GB, 
one of the UK’s leading road safety charities, and 
entitled Stay Safe on the Road, the programme takes 
the form of a ready-made lesson plan.  During an 
hour-long session, children are alerted to two key 

dangers; drivers’ blind spots and the rear-wheel ‘cut-
in’ experienced by commercial vehicles when they 
turn.  These dangers are demonstrated in a practical 
session before being translated into essential 
actions such as; never cycle up the inside of traffic at 
junctions and don’t stand too near to corners where 
commercial vehicles may be turning left.

In terms of the science underpinning the 
message, Stay Safe on the 
Road follows the format 
of a Behavioural Change 
Model, which means it 
looks to change the way in 
which particular issues are 
approached – in this case, 
how children perceive 
and react to the dangers 
posed by commercial 

vehicles.  To monitor its effectiveness, Road Safety GB 
has introduced measures into the programme which 
enable it to track students’ learnings over the short, 
medium and long term.

Stay Safe on the Road can be presented by 
teachers, Road Safety GB personnel, Scania’s own 
staff or operators, for whom teaching material is 
available.  

“Now Scania has taken 
matters a step further with 
the nationwide launch of a 

major cycle safety initiative”
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Stay Safe on the Road is 
a nationwide initiative 
designed to impart vital 
road safety messages to 
youngsters

In practice, a Stay Safe on the Road session  
works like this:

The tutor begins with a brief introduction to the 
subject.  Before going into any detail, the children 
are given a worksheet containing four questions. The 
first is a multiple choice question asking what is a 
driver’s blind spot?  Four possible answers are offered. 
The second question then asks children to identify 
whereabouts around a vehicle they think there might 
be blind spots.  The third question shows them the 
travel of a truck’s front wheels as it turns a corner, with 
the children being asked to draw in the path they think 
the rear wheels will take.  The final question concerns 
a vehicle’s weight:  How many child cyclists do you 
think a large truck weighs?  
This has been included to 
put the size of trucks into 
perspective in the students’ 
minds.

Once completed, the 
worksheets are handed 
in.  The results show what 
is referred to as the ‘pre-
contemplation’ state, ie: what 
the children think before 
they have had any formal 
instruction on the subject.

A short session then 
follows on what trucks do for 
us – Why do we have trucks? 
What do they carry? and 
so on.  

Next comes the 
practical session.  Here, the 
children are taken in small groups out to the truck 
where they walk around it, starting at the nearside.  
Mats, similar to those used in the Metropolitan Police’s 
Exchanging Places programme, are positioned to 
show where the blind spots are located.  A bicycle is 
placed in the blind spot, and the children told that in 
a moment they will have the opportunity to sit in the 
cab, where they will be able to see for themselves that 
the bicycle is not visible from the driver’s seat.

The group then moves around to the back of the 
vehicle, where the rear-end blind spot is explained to 
them, before moving along the offside where they are 
invited one at a time into the cab.

After the practical demonstration the children 
return to the classroom where they are given a second 
worksheet, with questions identical to the first, to 
complete.  This methodology produces the results 
Road Safety GB is looking for; a simple way in which to 

compare students’ understanding of blind spots and 
cut-in before and after the lesson.

The final link in the chain is that tutors are 
asked to repeat the four questions contained in the 
worksheets a further three times when six weeks 
and three and six months have elapsed.  In this way, 
Road Safety GB is able to monitor the success of the 
initiative over the longer term.

The scheme was launched at last year’s CLOCS 
seminar at Tip-ex, the transport industry’s annual 
construction vehicle event.  Around 100 delegates 
were in attendance to hear Road Safety GB Chair 
Honor Byford explain how the initiative has the 
potential to save lives every day.  “This programme 

represents a big opportunity for everyone with a 
vested interest in road safety – which, of course, 
means all of us,” commented Honor.  “Stay Safe on 
the Road has been designed to be both educational 
and fun – after all, I cannot imagine many children not 
enjoying the experience of sitting in a truck driver’s 
seat – and this is an ideal way in which to impart vitally 
important road safety messages.”

Since the launch, Scania has produced sufficient 
material to allow for 10,000 children to be put through 
the lesson.  Now, in order to enable the training of an 
additional and unlimited number, a fully downloadable 
version of the programme can be sourced free-of-
charge from a dedicated website, www.stay-safe.co.uk. 

Anyone with an interest in road safety is extremely 
welcome to download a copy of the programme – in 
Scania’s view, the more children who benefit from Stay 
Safe on the Road, the better.





YOU
SCANIA

HAVE 
THE BEST



Guy Martin takes a dramatic 
nose dive at the Dundalk 
Road Races, Ireland, in 
2004. While the thrills and 
spills keep on coming, Guy’s 
career has happily been on 
the up since then
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Life at the limit
What makes TV superstar, motorcycle racer and truck 

mechanic Guy Martin tick? We asked journalist Stephen 

Davison, who has followed his career since the early 2000s



The first time I saw Guy Martin race was at the 
Cookstown 100 in April 2003. The 22 year old 
Lincolnshire lad had come to Ireland to compete 
following a huge bust up with the organisers of the 
British championship. Facing a ban after slamming 
a laptop computer shut on the fingers of a race 
official, Guy abandoned the English short circuit and 
decamped to the Emerald Isle to race on closed 
public road courses like the stone wall and telegraph 
pole-lined Cookstown venue.

I had heard on the grapevine there was an 
exciting new prospect in the starting line-up that April 
day and the rumours were confirmed as Guy blasted 
into view on his Suzuki superbike, leading the pack 
on the opening lap. Getting faster and faster as the 
race progressed, he built a huge lead that an older 
and wiser head might have eased off to defend.  But 
not Guy. 

Approaching the corner where I was 
photographing faster than ever he eventually ran out 
of road on the exit.  With no gravel trap to escape 
to, Guy swerved up on to the footpath, a mass of 
tangled arms and legs as he bounced off the kerbs 
and back down on to the road. With a shake of his 
head, the young man in a big hurry wheelied away, 
his lead diminished but still intact!

Over the next few months and years this was to 
be a familiar sight as Guy raced to the very edge of 
his own and his machine’s abilities.  “Go Big or Go 

Home,” became the Kirmington racer’s motto as  
he pushed to the limit and beyond in his quest for  
race victories.

By the end of the 2003 season Guy was an Irish 
champion and had won the first of a record breaking 
eight Scarborough Gold Cups. In 2004 he made his 
debut at the fearsome Isle of Man TT and left with the 
top Newcomer award.

The uncompromisingly dangerous world of road 
racing, where the slightest error can end in total 
disaster, appealed to Guy’s dare devil attitude and 
offered him the opportunity of turning his ability to 
ride a motorcycle very fast into a lucrative career. 

Having completed his apprenticeship as a truck 
mechanic in 2000, Guy was still working in his father 
Ian’s garage when he wasn’t racing bikes.  As a 
child he had sat on his dad’s work bench, watching 
him rebuild engines.  By his teenage years, Guy 
had already stripped and rebuilt dozens of engines 
himself, nurturing a fascination with all things 
mechanical that was of great benefit to the young 
road racer in preparing his race bikes.

These talents were obvious to anyone who met 
Guy in those early years but it was equally apparent 
that the fast talking Lincolnshire youngster had a 
very different take on the world compared to most 
people. Guy’s interests were myriad and intense.  He 
would talk at bewildering speed and in great detail 
to anyone who would listen about anything from the 
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political vision of Orwell’s Animal Farm to the merits of 
tea drinking, one of his great passions.  In possession 
of those indefinable traits that marked him out as 
‘character’, Guy’s popularity quickly soared. 

Arriving on the racing scene at a time when the 
sport was experiencing something of a renaissance, 
road race organisers at events like the Isle of Man TT 
sought to harness Guy’s unique talents to promote 
their events.  In 2010, he was 
to become the star of ‘Closer 
to the Edge’, a film about that 
year’s TT races.  Having survived 
a spectacular high speed crash in 
the Senior race, the film brought 
Guy to the attention of a much 
wider public than those who 
simply attended races.

Recognising his appeal, Guy was snapped up by 
television producers who realised his quirky outlook 
and larger than life personality would translate 
well to the small screen. Resembling a modern day 
Fred Dibnah, Guy delved into our engineering and 
industrial heritage in prime-time BBC series such as 
‘The Boat that Guy Built’ and ‘How Britain Worked’.  
His natural curiosity about the world around him and 
obvious delight in obscure discoveries was infectious, 
making riveting television and winning the truck 
mechanic a huge new army of fans.

Guy’s fame grew even greater after he turned 

his passion for speed and danger to risky televised 
challenges in his Channel Four ‘Speed’ series.  His 
skill and bravery in furiously pedalling a bicycle at 
112mph behind a truck on Pendine Sands to a new 
British cycling record and hurtling down a ski slope 
in Andorra at over 83mph in a new world toboggan 
record attempt have helped make him a household 
name. Restoring and flying a WWII Spitfire last year 

endeared Guy to millions of 
viewers,  leading to some to tip 
him to become one of the new Top 
Gear presenters.

Instantly recognised on the 
street nowadays and constantly 
mobbed by autograph and selfie 
hunters, Guy has tried to keep 
his feet firmly planted on the 

Lincolnshire ground he grew up on. 
His ability to project his Everyman opinions and 

his preference for unkempt sideburns and grubby 
cycling shorts over sharp suits and a snazzy haircut has 
helped the working class hero who has made it big 
retain his common touch.  One of the central planks of 
this mission has been his refusal to give up his day job 
as a truck mechanic in Grimsby. In spite of burgeoning 
incomes from television appearances and commercial 
endorsements, Guy continues to cycle to the South 
Humberside Industrial Park several days a week where 
he dons his overalls and spanners the fleet.

“Recognising his 
appeal, Guy was 
snapped up by 

television producers”

Leader of the pack: Guy 
heads the field in the feature 
Superbike race at the 2012 
Ulster Grand Prix



He names his ‘100 per cent success rate in truck 
MOTs’ as one of his proudest achievements amongst 
the list of his ‘Career Results’ in his best selling 
autobiography.

Despite all of the pressures on Guy’s time, the 
only thing which has ever seriously interfered with his 
beloved day job has been the injuries he has suffered 
in bike racing.

In 2010 Guy was incredibly lucky to survive a 
horrific 160mph crash 
at the aptly named 
‘Ballyscary’ corner 
during the Senior TT.  
Another rider had lost 
his life in an accident 
at the same spot a 
couple of days earlier.

Crashing is part 
of bike racing and 
Guy, now 34 with 15 seasons of competition behind 
him, is well aware of the risks involved.  This has never 
slowed the two-wheeled star down and he is one of 
only five men who have lapped the fearsome 37.75 
mile TT Mountain Course at over 132mph.

The Isle of Man remains a place where Guy has 
unfinished business.  Despite numerous other race 
wins around the world and 16 podium finishes on the 

Island, the Lincolnshire ace has never won a TT. 
Some pundits have blamed this on a lack of focus 

on Guy’s part, suggesting the pressures of his television 
demands as a major distraction. Others have pointed to 
his revelation that he suffers from Asperger’s Syndrome, 
a form of autism that can affect concentration.

In spite of his frustration at being always the 
bridesmaid and never the bride at the TT, Guy has 
decided to turn his back on bike racing for a while 

and give the 2016 Isle 
of Man event a miss, 
opting instead to 
compete in the 2,745 
mile Tour Divide cycle 
race that traverses 
Canada and the 
United States.

Back to full fitness 
after suffering what he 

described to me as the worst crash he has ever had  
(at the Ulster Grand Prix last August) Guy is training 
hard for the June event.

An attack on the motorcycle world land speed 
record on a Triumph powered machine will follow at 
Bonneville Flats, all of which will ensure we will be 
hearing plenty about the dare devil truck mechanic for 
a long time to come.

“In 2010 Guy was incredibly lucky 
to survive a horrific 160mph crash 

at the aptly named ‘Ballyscary’ 
corner during the Senior TT”

Above: In the Doctor’s 
surgery: Guy in deep 
discussion with motorcycle 
racing legend Valentino ‘The 
Doctor’ Rossi

Above right: In common 
with Rossi, Guy has enjoyed 
his share of podium places 
during his racing career. This 
success came in the Isle of 
Man at the 2015 Southern 
100 Championship Solo Final
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Set fair in Scarborough:  
With one wheel on the 
ground and both eyes on 
the road ahead, Guy gets 
into the zone at the 2014 
Scarborough Spring Cup

Inset: Where’s it gone? 
Guy’s haircut attracts 
attention from all quarters!



Firm foundations
Scene Scania pays a visit to Scotland’s largest transport 

operator – which is also a major civil engineering player
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For those south of the border, the following statement 
from Andrew Malcolm, Chief Executive Officer of The 
Malcolm Group, may come as something of a surprise:  
“Forty percent of our revenue stream comes through 
our civil contracts,” he reports.  

Civil contracts?  While many Scene Scania readers 
are likely to be familiar with the red and two-tone 
blue livery of the ubiquitous Malcolm Group logistics 
fleet, widespread knowledge of the company’s 
construction division perhaps remains something of a 
well kept secret – for those outside of the central belt 
of Scotland, at least.  But the fact of the matter is that 
construction – which has been an integral part of the 
Malcolm success story since the 1940s – is big business 
for the Group.

Today, with 700 staff and interests in tippers, 
skip- and hook-loaders, plant, quarrying, waste 
management and recycling, The Malcolm Group’s 
construction division is dedicated to providing a one-
stop shop to civil engineering contractors throughout 
central Scotland.

“But most of what we do ends up being unseen,” 
says Andrew Malcolm.  “That’s because we focus 
on the infrastructure; site preparation, excavation, 
muckaway, bringing in aggregate, that sort of thing.”

With a portfolio including work for the 
Commonwealth Games, the revitalised Hampden 

Right: Andrew Malcolm, 
Chief Executive Officer of The 
Malcolm Group

Opposite page:  Andrew’s 
father Donald had a 
reputation of driving a hard 
bargain, as this page from a 
back issue of Transport News 
magazine shows!
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Park stadium and numerous school and municipal 
development projects, it’s a formula which has served 
the firm well over the years.  It’s also a far cry from the 
company’s beginnings.

Formed by Walter Hattrick Malcolm in the 
early 1920s, W. H. Malcolm started life as a humble  
one-horse-and-cart 
operation transporting 
coal around the 
village of Brookfield, 
just outside Glasgow.  
Tragically, Walter 
died at the age of 42 
leaving his wife Marion 
to cope with three 
small children and a 
business to run.  Four years later, one of those children 
– 13-year-old Donald – left school early to help out in 
the family firm.  

It was a decision that would affect not only the 
Malcolms, but ultimately every employee of the 
company from that day onwards – and today, the 
Malcolm Group’s total headcount numbers 2,200.

Donald joined his mother shortly before the 
outbreak of World War II.  Not the ideal time to enter 
the business world, but as the War progressed the family 
found themselves occupied transporting prisoners-of-war 

to and from the nearby munitions factory at Bishopton, 
where they had been detailed to work.

After the war Donald grew the business by 
purchasing ex-military vehicles, running them 
during the day and maintaining them at night.  This 
work ethic – which essentially boiled down to total 

dedication to the task 
in hand and second-
to-none customer 
service – is a hallmark 
of the organisation 
to this day.  Donald 
certainly instilled it 
into Andrew, who 
from an early age 
accompanied his 

father whenever and wherever he could, becoming 
known in the process as Donald’s shadow.  

In 1960, Donald took the decision to sell his firm 
to Grampian Holdings plc, a Glasgow-
based conglomerate.  At the time, 
W. H. Malcolm was primarily a tipper 
and plant operator, with only a small 
proportion of its 37-strong fleet 
engaged in general haulage.

Donald’s focus had always been 
on construction and this was where 

“W. H. Malcolm started life as 
a humble one horse-and-cart 
operation transporting coal 

around the village of Brookfield” 



the company’s strengths lay.  It would be Andrew who 
would develop the transport and warehousing side of 
the business, proving as he did so to be the ideal foil for 
Donald’s construction expertise.

“It worked well for us,” recalls Andrew.  “The 
business Dad knew and loved was founded on the 
construction industry, while I was primarily interested 
in logistics.  It made for a good partnership and 
together we developed and expanded our operations 
over the years.”

W. H. Malcolm would remain in the hands of 
Grampian Holdings for the best part of half a century, 
during which time it enjoyed considerable success and 
sustained growth.  But all things run their course, and 
in May 2005, the firm returned to the ownership of the 
Malcolm family, led by brothers Andrew and Walter.  

Three years earlier, with W. H. Malcolm its only 
remaining asset, Grampian Holdings had been 
rebranded The Malcolm Group plc.  Before long, 
question marks over its future direction were being 
raised.  Everything from splitting and selling off the 
company’s construction and logistics divisions, to 
acquiring the assets of logistics operator Christian 
Salvesen were considered. 

“The Salvesen deal would not have been 
right for us, and in order to function correctly 
our business requires the entire construction and 
logistics management team,” says Andrew Malcolm.  
“Therefore, none of the options on the table 
were viable in our view so we took the decision to 
repurchase instead.”

As transport historian Bob Tuck documents in 
his book The Driving Force, Donald Malcolm, who 
sadly passed away in 2003, would most likely have 
greeted the news of the business being returned to its 
founding family with a broad and satisfied grin.

Since its homecoming, The Malcolm Group, 
has resolutely stuck with its two divisions; Malcolm 
Logistics, headed up by Andrew and operating 375 
trucks and extensive warehousing facilities at 12 sites 
throughout Scotland and England, and Malcolm 
Construction, with Andrew’s elder brother Walter as 
joint-Managing Director.  A rail operation accounting 
for 1,200 domestic loads a week is a sub-division of 
the logistics operation, and reflecting its stature the 
construction division has among its three locations 
the vast premises at 865 South Street, Glasgow which 
were once home to a sizeable chunk of the Clydeside 
shipbuilding empire.

For those unfamiliar with it, The Malcolm Group 
construction division livery is an eye-catching blend 
of yellow, blue and green.  Ninety percent of its trucks  
carry the Scania badge, as do 135 vehicles in the 
logistics fleet.

“We have a long association with Scania, going 
back to the late ‘60s and early ‘70s,” says Andrew 
Malcolm (see picture, page 52).  “Essentially, the 
story has always been the same: Scania trucks have 
good residuals, low whole-life costs and high levels 

While the two-tone blue 
and red Malcolm Group 
logistics colours (top, centre) 
are a familiar sight on 
Britain’s road, the company’s 
Heritage Centre displays 
the construction division’s 
yellow, blue and green 
livery alongside many 
historic Malcolm trucks.  
The photo on the extreme 
right shows ‘Braveheart’, a 
Scania Longline truck, a rare 
short production run model 
featuring extended living 
quarters
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of driver acceptance.  Our artics are fuel-efficient and 
reliable, while Scania’s eight-wheeler is an excellent 
medium weight chassis which combines durability 
with payload capacity.

“Scania performs well on the aftersales side 
too.  Our logistics trucks are maintained locally 
to their depots around the UK, while pretty much 
all the construction vehicles go through Scania 
Renfrew.  These trucks have a tough life – I’d say 
they spend 35 percent or more of their time off-road 
and although they only travel 25 miles or so from 
base, we run them hard.”

It’s no secret that 
everything within the Malcolm 
organisation is worked hard.  
The company’s staff have 
always been expected to deliver, but in return enjoy 
enviable working conditions – as evidenced by an 
extremely low turnover rate.  “We celebrated 25 25-
year anniversaries last year, and one member of the 
team has been with us now for 47 years!” says Andrew 
Malcolm proudly.  Managers work diligently too, with 
the lead being set by Andrew who routinely starts early 
and finishes late.

It doesn’t leave much time for out-of-work 
activities, but away from the office Andrew Malcolm 
is an accomplished horse rider (who is far too modest 
to have his eventing achievements listed here!)  As 
with most things in the Malcolm clan it’s a family affair, 

with Andrew’s wife Fiona also being an eventer and 
their daughter Nicola a leading showjumper who has 
represented Great Britain at Under 21 level.

Construction division leader Walter, a lifelong 
rugby man, recently had the pleasure of seeing his son 
succeed in gaining a professional contract with the 
company’s sponsored team, Glasgow Warriors.   

And it doesn’t stop there; The Malcolm Group is 
a keen supporter of a number of junior football clubs, 
which provides employees and their families with an 
opportunity to get involved, and backs its two chosen 

charities, Transaid and 
Cancer Research.

The company has also 
found time to record its own 
heritage by way of a unique 

collection of trucks and artefacts covering its long 
history.  The Malcolm Heritage Centre, based adjacent 
to its Linwood, Renfrewshire headquarters building, is 
an impressive sight indeed with exhibits including many 
beautifully restored historic British marques as well as 
modern day vehicles.

The Group has come a long way since the day 
Walter Hattrick Malcolm cracked the reins of his trusty 
Clydesdale horse Charlie and set off down the lane to 
deliver a couple of bags of coal.  

And with the family still at the modern day reins 
of the organisation today, it’s a success story that’s sure 
to keep on running for a long time yet.

“Scania performs well on 
the aftersales side too”



The  
collection  
crew
From false teeth to blowlamps, 

there’s a collector for everything. 

Scene Scania explores the world 

of collectors and tries to answer 

the question, why do they do it?

32 • SCENE SCANIA





“Hillupta tiasit, sin cons aqu 
bsfty equ  rm faceabsfty equ 
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Some people seem to collect various items during their 
lifetime and can’t really explain where it all came from, 
or how it got there. It just accumulates.  Avid truck fan 
and collector of anything Scania, Pete Church from 
Wellington in Somerset, doesn’t exactly fit into that 
particular category, but does agree he’s really not sure 
quite how much Scania memorabilia he currently owns.  

“I’ve been a truck fan since I was about eight-
years old,” explains Pete. “My early interest was in old 
British trucks, such as Atkinsons.”  He admits this is 
when he began collecting truck-related items, and he 
used to write to manufacturers such as Scammell and 
Leyland.  “But other friends of mine who were also into 
trucks at that time suggested these were all old and that 
I should take a look at some of the more modern trucks 
on the scene, particularly those from Europe,” he adds. 

That was in 1970, the same year Pete became a big 
Scania fan. “I first got in touch with Scania when they 
were based at Feltham,” he says.  Forty six years on and 
he is still keen to obtain 
any information, pictures 
or other memorabilia he 
doesn’t already have in his 
vast collection. “One of the 
main reasons I like Scania 
products is they build 
everything themselves; the engines and gearboxes, and 
testing and quality control are all down to Scania, with 
no third-party involvement like there is with some other 
truck makers,” he says.

Pete has amassed an incredibly large amount of 
Scania goodies over the years. He has T-shirts, belts, 
buckles, socks, lapel badges, model trucks, magazines, 
books, around 15 Scania mugs – some from the 1970s 
with the remainder from the last 10-15 years – folders 
full of associated Scania product information on cabs, 
gearboxes, steering systems and so on, and numerous 
sales brochures (including those promoting Scania’s 
quality clothing products) and press releases.  He 
even has flyers giving information on the intermittent 
product upgrades vehicles are subject to between 
new model launches.  He even has listings of the part 

number stamps Scania uses to detail which items from 
the truck can be recycled when it comes to the end of its 
working life.  

All the memorabilia surrounding Pete in our 
pictures is just part of his massive trove.  He chuckles 
when asked where he stores it all:  “I have a very large 
bookshelf, but I’m beginning to run out of space!” he 
replies.

Pete has welcomed the advent of the computer 
age because it has opened up a whole new world 
of resources, enabling him to gather even more 
information on his favourite truck maker – avenues 
which weren’t available before.  He has a laptop which 
carries literally hundreds and hundreds of picture files, 
all categorised into separate sections, such as 0-series 
right up to the current models, badges (although these 
are not all solely Scania), groups of Scanias, colour 
pictures, black and white photos and more.  “My 
collection currently goes back as far as the LB76 

Scanias, but I am now 
extending that and going 
back further into the 
1920s,” Pete explains.  

He already has a 
folder on his computer 
containing pictures of, for 

example, a bonneted gas-powered vehicle from 1926.  
He also has a folder dedicated to pictures of trucks 
during their manufacture and/or being rebuilt.  “These 
help me understand how trucks are put together – they 
give me an insight into how they are built,” says Pete.

In common with all other collectors, Pete’s hobby 
takes up a considerable amount of his time.  “I do some 
voluntary work during the week, but I spend at least 
two or three hours-a-day, and as much time as I can 
spare over the weekends, adding to the collection and 
keeping it up-to-date,” he reveals.

Pete visited Scania’s headquarters in Södertälje, 
Sweden last November and was given a tour around the 
factory. He also got to drive a number of vehicles on 
the company’s DemoCentre test track. “That really was 
a once-in-a-lifetime trip,” a clearly ecstatic Pete recalls. 

“One of the main reasons I 
like Scania products is they 

build everything themselves”
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“I’m still not over it; it was probably the best time of 
my life.  I was very humbled.  It’s not every fan who 
gets a treat like that – I wish I was still there now!  I’d 
dreamt of this for 30 years, but there is so much to take 
in. You really need more time to cover everything.”

Pete has driven a wide variety of trucks and other 
vehicles in his life – he had a Category C (rigid licence 
entitlement and also held a Passenger Carrying Vehicle 
licence.  “I’ve driven mostly tippers, and I drove a 
snow plough for a local council too,” he recalls. “I’ve 
also driven Dodges, Bedfords, Leylands, Volvo F7s, 
Atkinson MkIs and MkIIs, Ford D-series, but those at 
the test track were the first Scanias.  

He tells us he got behind the wheel of three 
different trucks and an articulated bus at the 

DemoCentre. “But the crème de la crème was when 
I was given a drive in a 730 horsepower Scania 
25.25-metres drawbar outfit with Topline cab, grossing 
at 60-tonnes,” says Pete.  “It performed better than 
my car!  It was a fantastic day and one I thoroughly 
enjoyed.”

When asked what started him off as a collector 
and, more importantly, why Scania, Pete replies, “I 
really don’t know. I’ve loved trucks since I was about 
eight-years old, I’ve always enjoyed my own company, 
I’m not married and this is kind of my other half, if that 
makes sense.”  As for his love of Scania, he says:  “I 
like to concentrate on trucks I love the most – and that 
happens to be Scania.”

In his will, Pete says he has left instructions for 

From sales literature and 
magazine articles to models 
and a mass of promotional 
material, Pete Church has 
an extensive collection of 
Scania memorabilia 



the whole of his collection to be sent to the home of 
Scania at Södertälje, where it is likely it will be stored 
and displayed at the Scania Museum.  But at the fairly 
‘tender’ age of 59, Pete still has a lot of time available to 
collect even more Scania information and memorabilia.  
“If I live to the age of 80, they’ll need a truck to carry 
this lot back there!” he concludes with a smile.

Of  course, Pete Church 
is not alone in his love of 
collecting.  To cast an insight 
into their world, here’s four 
more unusual things other 
avid hunter-gatherers amass...

Daleks.  Yes, Daleks.  
Meet Rob Hull (opening picture of this article), owner 
of the most model Daleks on the planet – with an entry 
in Guiness World Records to prove it.  Like many of us, 
Rob grew up with Dr Who and recalls hiding behind 
the sofa whenever the Daleks came to call.  He doesn’t 
claim any particular reason for collecting, it’s just 
something he enjoys doing.  Apparently, his choice of 
subject dates back to when at the age of seven he asked 
his mother to buy him a toy Dalek, but she couldn’t 
afford it.  Rob immediately vowed that when he was 
big enough, he’d buy his own.  Which he did.  The 

problem is, he didn’t stop. Now in his fifties, Rob’s 
extra-terrestrial hoard numbered in excess of 1,200 
at the last count.  He’s going to need quite a Tardis to 
house that lot…

Deb Hoffman is a woman who can’t bear to be 
without a bear.  And not just any old bear; it has to be 
that serial honey dipper, Winnie-the-Pooh.  Not for Deb 

Paddington Bear, or one of 
those one-eyed Steiffs which 
regularly pop up on Antiques 
Roadshow, nothing less than 
Winnie will satisy her bear 
collecting urges.  To date, Deb 
has amassed almost 9,000 

Winnie-the-Pooh artefacts ranging from toys to mats 
and articles of clothing bearing his image.  In common 
with Rob Hull, Deb can trace the root of her hobby 
back to her childhood.

Thankfully, Deb’s husband Craig is behind her all 
the way, regularly driving her for miles to collect more 
Winnie-the-Pooh paraphernalia.  Although some of 
her relatives are not quite so supportive, Deb herself 
has no issue with her passion:  “I think of it as just 
a fun thing, and it’s pretty harmless,” she told one 
reporter who asked her why she does it.  And we agree 

“Rob’s extra-terrestrial 
hoard numbered in excess 
of 1,200 at the last count”
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Above: Ellis and Lauren 
Rees have every right to 
look delighted, having just 
picked up the award for 
Best Display at the 2015 
Three Cocks Steam Rally, 
Hay-on-Wye.  Ellis also 
runs theblowlamp.co.uk, 
a website devoted to his 
hobby and the history of the 
blowlamp

Below: Teeth belonging 
to John Lennon and Elvis 
have found their way into 
the collection of Michael 
Zukmade

Opposite page: While 
Tom Baker appears to be 
collecting not only Daleks 
but also a variety of other 
grisly Dr Who characters, Deb 
Hoffman has a very singular 
collection dedicated entirely 
to Winnie-the-Pooh

– after all, who doesn’t love Winnie-the-Pooh?  Just 
don’t leave the honey out…

We’ve already mentioned our final two collectibles 
at the top of this article: Blowlamps and false teeth.  
And yes, both of these are, apparently, highly collectible 
and, in some cases, highly valuable too.  

Let’s start with blowlamps, and a trawl of the web.  
There is, of course, blowlamp.co.uk, the big daddy of 
websites for the armchair blowtorch enthusiast.  Here 
you can do anything from explore the history of Butler 
Blow Torches to browse an extensive online collection 
of blowlamp leaflets and catalogues.  When you tire 
of that, why not click through from the links page to 
Zangobob’s Blow Torch Heaven, or the archives of the 
French Collector who claims to have ‘500 different 
brands of blowlamps from all countries’?  Should 
you ever wish to get real and see blowlamps in the 
flesh, a visit to your local County or Country Show is 
quite likely to come up trumps.  For many blowlamp 
collectors are also avid blowlamp displayers who 
like nothing more than to sit behind a trestle table 
on a summer’s day proudly polishing their beloved 
blowtorch brassware.   

Moving on to valuable collectibles like teeth 
(yes, really) take, for example, the partial set of 
gnashers made for Sir Winston Churchill that sold to a 
Gloucestershire collector for a reported £15,200 back 
in 2010.  Sir Winston’s gold-plated platter carried six 
teeth, making his ivories worth more than £2,500 each.

But that figure pales into insignificance when 
compared to the ‘King’s Crown’ – yes, you’ve got it, the 
porcelain molar made by dental specialist Henry J Weiss 
for the King himself, Elvis Presley.  In 2012, the King’s 
Crown was snapped up by dentist Michael Zukmade 
for the princely sum of £6,500.  Two years later – just 
like its former owner – the tooth went on tour, making 
guest appearances at a number of dental centres around 
the country to raise awareness of mouth cancer.  When 
asked why he purchased Elvis’ artificial fang in the first 
place, Mr Zukmade replied, “If you’re going to buy 
teeth, you’re going to buy the most famous teeth in the 
world, yeah?”

And why not?  Backing up his assertion, we 
understand Michael Zukmade is also the proud owner 
of one of John Lennon’s pearlies.  Which gives us the 
perfect way in which to end our article.  For when 
it comes to collecting, Michael is obviously a man 
prepared to ‘Give Teeth A Chance’…!
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That gentleman is Charles Dunstone, entrepreneur 
of vision who found fame and fortune as co-founder 
of Carphone Warehouse.  By purchasing the classic 
Motor Yacht Shemara, a transaction which took several 
years to accomplish, Dunstone was following in the 

footsteps of two other Great British business heroes; 
property magnate Harry Hyams, and Sir Bernard 
Dudley Frank Docker, one-time Managing Director 
of The Birmingham Small Arms Company (BSA) and 
Chairman of The Daimler Company Limited.

MY Shemara
For most of us, ‘MY’ stands for Motor Yacht 

- but there is one man who can claim this 

pearl of the ocean as his very own



Sir Bernard commissioned Southampton 
shipbuilder J I Thornycroft  to construct Shemara to 
his order.  After gliding down the slipway in 1938, 
Shemara’s life at sea soon took an unexpected turn.  
World War II saw her requisitioned by the military for 
use as a submarine training support and escort vessel.  
It was hardly what Sir Bernard or John Thornycroft had 
imagined as they discussed the finer 
detail of the Art Deco fitments which 
would grace the elegant vessel’s 
master stateroom.

Nor had they considered 
that one day a 4.5” gun would be 
mounted on her foredeck, or that 
that item of destruction would itself 
be replaced by a ‘Hedgehog’ anti-
submarine mortar dispenser before 
the war was won.

With peace eventually restored, 
Shemara enjoyed a refit at the 
taxpayers’ expense before taking up the glamorous 
life for which she had been intended.  Following 
the sun, her well-heeled, hedonistic guests raised 
eyebrows along the coastline of mainland Europe.  
Before long, their escapades saw them banned 
from the casino at Monte Carlo – only to be quickly 
unbanned when the gambling bosses realised just 
how much revenue they were losing as a result!

By 1965, Sir Bernard had tired of the floating 
party scene and decided to part with his baby.  Enter 
property developer Harry Hyams, the man who gave 
central London Centrepoint and for whom Shemara’s 
£290,000 asking price represented mere loose change.  

To say that Hyams was reclusive would 
be an understatement.  He 
left Shemara lying at 
Lowestoft for 20 
years where, as 
myth would have it, 
every day his retained 
crew prepared lunch for 
him just in case he should 
turn up.  But he never did.

The years took their toll on Shemara, and by 
the time she came into the ownership of Charles 
Dunstone, she was in poor order.  Dunstone had been 
trying to buy the boat for some time but absentee 
owner Hyams, for reasons we can only guess at, was 
reluctant to sell.  Eventually, he relented and by 2010 
Shemara was back in the Solent under the Dunstone 

flag for a refit at the old Vosper 
Thornycroft shiplift facility in 
Portchester.

Shemara Refit, the company 
created to carry out the work, was 
led by Charles Dunstone’s long-
term friend and sailing partner 
Peter Morton, who brought in Guy 
Canovan, formerly of BAe Systems, 
to head up the team as Principal 
Naval Architect.

“The revival of Shemara turned 
out to be a far larger job than any 

of us had ever imagined,” says Guy.  “At the start of 
this type of project there is often an aspiration that 
all that’s required is a coat of paint, upgrading of the 
electronics and a bit of interior modernisation.  But, 
as we were soon to find out, nothing could be further 
from the truth when it came to Shemara.

“You actually only discover the true horror of what 
lies beneath once you start the strip 
out.  Shemara 
turned 
out to 
be in 

Guy Canovan, the Principal Naval Architect 
who oversaw the revival of Shemara  

Halcyon days: Launched in 
1938 and with an open fire 
in the lounge, Shemara’s 
passengers travelled in 
considerable style.  The 
fascias into which the 
vintage switchgear was 
mounted were made 
from highly polished, and 
exceptionally heavy, slate

The photographs on the 
opposite page show the 
original mighty Polar Atlas 
engines being removed, and 
one of the five Scania units 
which replaced them
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such a state that by the time we finished only 100 tons 
of her original 1,000 ton displacement was left!  

“We started by dismantling the superstructure 
while she was still afloat before bringing the 65-metre 
hull ashore.  When we inspected it, we found that 
large swathes of her 10mm steel plate had been 
reduced to just 3mm.  We ended up throwing away 
the aft 50’ – it was simply too far gone to save.

“Then came the engines.  Charles had decided 
he wanted to repower Shemara as a quieter, cleaner 
diesel/electric ship, which meant her mighty Polar 
Atlas engines had to go.”

Weighing 35 tons apiece, the twin behemoths 
were gently eased from their mounts and craned out 
of the engine room.  Despite the team’s best efforts 
to find a buyer, none came forward, leaving no option 
but to scrap the two industrial-scale power plants. 

“The repowering was overseen by Rolls Royce, 
who we contracted to provide the engineering 
package,” says Guy Canovan.  “In turn, they 
subcontracted the construction of the powerpacks 
needed to drive Shemara to Beta Marine.  They had 
worked with Scania on a number of occasions before, 
including the repower of Devon Samson, Devonport 
dockyard’s floating crane.  Once again, Beta Marine 
decided Scania was right for the job.”

Selecting the exact type and quantity of engines 
needed meant solving a complex equation to balance 
power and performance with size, weight and wild 
heat output (the heat emitted from the block).  Size, 
in particular, was an issue.  For although Shemara’s 
engine room is 45’ long, the amount of equipment 
destined to be packed into it meant space would be 
at a premium. The solution was found in the form 
of five heat-exchanger-cooled Scania engines; two 
16-litre DI16 55M V8s delivering 450kW and three 
12-litre DI12  62M  
six-cylinder 
units rated 
at 199kW.



Reviving Shemara
 

Throughout the restoration, an extensive photo-
record was made to record Shemara’s refit for 
posterity.  The photograph above, shows the 
hull stripped back to bare metal – although each 
of the areas marked in black were deemed too 
far gone and had to be replaced.  

Other images here show the extent of 
the strip-down and give an impression of the 
magnitude of the task in hand.  

The photos also reveal the phenomenal 
attention to detail paid by the team in every 
respect as they carefully nurtured this historic 
vessel back to life.
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“The engines’ low heat output, excellent 
power-to-weight ratios and compact sizes were the 
determining factors,” confirms Guy Canovan.  “The 
choice of engines with different outputs allows 
Shemara to function efficiently at all speeds, with 
different combinations of engines used depending 
upon the amount of power required at any given time.  
It’s an extremely flexible solution, and quiet too as 
there’s no solid connection between the engines and 
the twin five-bladed, contra-rotating thrusters which 
propel the vessel through the water.”

Shemara has 
azimuth propulsion 
units, which means 
the propellers can be 
rotated to any angle, 
thereby doing away 
with the need for a 
rudder.  The units were 
designed by Rolls 
Royce and give a cruising speed of 11 knots, at which 
her range is 4,200 nautical miles, and a top speed of 
14 knots (which, as a point of interest, she is capable of 
either going forward or in reverse.)

With the engine specifications decided, work on 
the hull continued.  New modular hull sections were 
carefully laid in position and an all-new superstructure 
fitted.  Made of aluminium, the superstructure had 
to be explosively bonded to a steel strip by way of a 
specialised process known as Triclad to allow it to be 
welded to the deck.

Then came the plumbing in of several miles of 
pipework for carrying a variety of fluids, liquids and 
gases, the installation of myriad electronic devices and 
their control systems and, finally, the cosmetics inside 
and out.  And with 20 guest berths, 19 crew berths, a 
huge open plan saloon, deck bar, sunbathing spots, 
splash pool and various other public and work areas to 
equip, that in itself was a major task.

All in all, a total of 1.1m man-hours of work went 
into Shemara’s refit, which came with a significant 
but undisclosed price tag.  But, as any student of the 
branch of man-maths that enables boys to justify the 
cost of their toys will know, it was money well spent.

Most can only imagine and marvel at the prospect 
of being whisked across the Atlantic aboard Shemara 
to enjoy a winter’s sojourn in the Caribbean.  Or 
maybe coming back the other way to spend summer 
in the Med instead.

But for those seeking the ultimate maritime 
experience, Shemara can be chartered when Mr 
Dunstone isn’t using her, although she doesn’t come 
cheap – it’s definitely a case of if you have to ask the 
price, you probably can’t afford it.  But just in case 
you’re wondering, 275,000 Euros will buy you the 
pleasure for a week.  That’s low season, naturally.  

You want the weather as well?  Then add another 
25,000 Euros – after which, cast your cares aside and 
prepare to step aboard for the trip of a lifetime!

“For those seeking the ultimate 
maritime experience, Shemara 
can be chartered when  
Mr Dunstone isn’t using her”



YOU
SCANIA

HAVE 
THE BEST



We run 65 trucks and they’re all Scanias. We’ve always  

had Scanias. It’s not one thing in particular, it’s everything. 

Payload and reliability are the main things we need, but when 

you’re buying over two million litres of fuel a year, economy  

is important too. And the residual values are second to none. 

There’s not one thing that tips the balance. It’s all of it. 

DAVID HAMILTON
Managing Director, Wm Hamilton & Sons Ltd



In pursuit of 
excellence
Scene Scania restaurant critic Hugo Thayer 

travels to Mayfair to meet the master chef  

for whom nothing less than the best will do

46 • SCENE SCANIA





If the publishers of the Oxford English Dictionary ever 
decide to issue a lexicon of superlatives, they could 
do far worse than hold their editorial meetings in 
the temple of culinary delights that is Le Gavroche.  
Founded in 1967 by those high priests of haute 
cuisine, Michel and Albert Roux, Le Gavroche was 
the UK’s first restaurant to win one, two and then 
three Michelin stars.  Along the way, the Rouxs also 
found time to spread their gospel of gastronomy to a 
number of fellow chefs; Gordon Ramsay, Marco Pierre 
White, Marcus Wareing and Peter Chandler (who went 
on to become Britain’s first chef to gain a Michelin 
star in his own right) have all taken communion at Le 
Gavroche’s altar.

Quite some act, then, for Albert’s son Michel Roux 
Jnr to follow when he took over from dad in 1991.  

Unlike his contemporaries, Michel Jnr trained 
mainly in France, learning his craft at a host of top 
drawer establishments including the kitchens of the 
Elysée Palace during the tenures of Presidents Giscard 
d’Estaing and François Mitterand.  Later came a spell 
in the Far East before a move to London saw him set 
up camp at La Tante Claire, one of the capital’s leading 
restaurants at the time.  Then came Le Gavroche.

Initially focusing on the food, Michel Jnr put his 
stamp on the menu.  Nothing too revolutionary of 
course, more a case of Classic French being given 
an Art Noveau makeover, the outcome being slightly 
lighter dishes with which to tantalise the modern palate.

Service was also high on the agenda for the new 
proprietor:  “The key to success,” declares Michel 
Jnr emphatically.  “But the question of what makes 
for excellent service is not easy to answer in one 
go – and there’s not one key that fits all locks.  I think 
you have to be able to deliver what your customers 
are looking for, perhaps even before they know 
themselves. Your customers are your bread and 
butter, so you must respect them.  And never, ever, 
take anything for granted.  

“Take Scania, for example.  You may have the 
best trucks, they may win all the plaudits, they may 
be the best products in the world, but you’ve got to 
work hard to maintain that quality in the customer’s 
eye.  Quality – the Scania experience – starts, I believe, 
with the very first contact.  For us in my business, it’s 
when the customer tries to book a table.  In Scania’s 
business, I imagine its that initial contact when a 
customer says, ‘We’re looking to change our fleet’.  

“That first point of contact is vital.  We tell our 
staff to answer the telephone in a polite but happy 
manner; I say, ‘smile when you’re talking’ – yes, even 

Culinary wizardry:  
A colourful illustration 
from Le Gavroche’s menu, 
described by one food critic 
as ‘Simply London’s Best’
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on the phone!  It may seem odd, but the person 
who’s listening can sense the smiling, and that’s very 
important.

“Don’t aim to meet customer expectations; 
your challenge is to exceed them.  Every time.  Every 
customer is an individual who has his or her own idea 
as to exactly what perfection is.  And you have to 
reach and exceed it.  Our task – the task of everybody 
working within the service industry – is to gauge 
precisely what we need to do in each case.  And we 
have to recognise and accept that will vary from one 
person to another.

“As I see it, and this is something I try to instill 
within everyone who works for us, you have to be 
receptive to what your customer wants.  Also, get to 
know your customers, that will help you add value.  It 
doesn’t cost a lot, but giving someone something 
that you know will be a little special or meaningful to 
them goes a long way.  For us, that may be a birthday 
or some other occasion where a complementary cake 
or a glass of champagne makes all the difference and 
creates a lasting impression.”

As Michel Roux Jnr is quick to point out, the 
journey to customer service excellence is a never 
ending one: 

“That’s right, you must always seek to do better.  
Continuous improvement is much talked about in 
today’s world, and with good reason.  That’s because 
to stay ahead you have to improve, constantly.  As 
I see it, striving to do better is a hallmark of a true 
professional.

“In fact, in my view, seeking to improve should be 
an obsession.  I suspect some people may see OCD 
in me, but to me that’s not a problem; it’s the way I 
am.  For example, if I see a picture on the wall at Le 
Gavroche that’s out of square, I’ll straighten it up.  I 
don’t see an issue with that – after all, it’s our image, 
the smallest detail needs to be right.”

So do the lower standards of others irritate the 
perfectionist within Michel Roux Jnr?  

“No, but they make me wonder why,” he 
replies.  “Customers quite rightly find poor standards 
infuriating.  House keeping is so important. You know, 
sometimes I go into the loos at Le Gavroche and sit 
on the toilet just to make sure everything is OK for the 
customer.  Good hotel managers will sit in the bath to 
get a guest’s-eye view of the facilities.  That’s the kind 
of detail you should go into.”

As anyone who has seen the BBC TV series 
Service, in which Michel Roux Jnr endeavours to teach 
a group of youngsters to excel as waiters, will know, 
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the Patron of Le Gavroche sets demanding standards 
for all who work for him.  It’s something he is entirely 
unapologetic about:

“People who come into this industry already have 
a good idea that this is what they want to do,” he says.  
“So it is our job to get them to understand our ethos 
and work our way.  If not, I’m afraid they have to use 
the same door they came in by… 

“Attitude is very important here, not just in the 
staff but the way you treat them is key too.  Treat your 
staff with respect and they will treat you in the same 
way. And in turn, that filters through to the customers.

“At Le Gavroche, much like Scania I suspect, we 
offer an all-encompassing package.  For us, it’s more 
than just food; like Scania, we offer an experience 
where the product, the service, the ambience and the 
manner in which each is offered all play a part.

“It’s the same in all walks of life. Customers 
expect a certain level of efficiency.  Never forget 
there are other options out there, so do not allow 
complacency to creep in.  For if you get it wrong, 
people vote with their feet.

“You also have to remember that individual 
customers can be very different on different days – we 
have some who can be very moody!  So you’ve got to 
be able to read them.  And this is where the expertise 
of your front-of-house staff come in.

“They are your front line, and as such are 
absolutely key.  For us, it is not just about the food; 
it’s also the service that makes it.  We’ve all been to 
restaurants where the food has been mind-blowingly 
good, but the service is lousy.  You simply just don’t 
go back again.  But the flip side of that is if the food 
in a restaurant is OK but the service was superb, 
sensational  – you know, smiley as you walk in and 
efficient and all that – you go back to that place time 
and time again. Your people are what it’s all about; 
they are the characters who make the difference.

“As we say at Le Gavroche, we don’t 
just want people to leave with a full 
belly, we want them to leave with 
a smiling belly.

“For me, that’s what 
it’s all about – happy 
customers who are 
proud to have shared 
an experience with us.  
Perfect.”



Many happy returns
Excellent fuel returns and sizeable returns on investment 

are just two of the reasons why six prominent Transport 

Association members opt for Scania
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Back in the late 1960s, W. H. Malcolm Limited became 
one of the first, if not the first, transport operators 
north of the border to invest in Scania.  The Swedish 
marque had only just arrived in the UK following the 
removal of import barriers due to the European Free 
Trade Association (EFTA) agreement.  In common 
with other operators at the time, W. H. Malcolm was 
impressed by the levels of power and performance 
offered by the Scania LB76 and its 237 hp engine, and 
its drivers overwhelmed by hitherto unheard of creature 
comforts such as power steering and cab heaters.

But most of all, it was reliability and dependability 
that set the newcomer to the UK transport scene apart.  
In its first ever road test of a Scania vehicle, Commercial 
Motor magazine writer R. D. Cater spoke of ‘legendary 
tales’ of Scania and the ‘awesome praise’ heaped upon 
the brand by ‘men whose opinions I respect’.  And that 
was just in the first paragraph!

Mr Cater went on to determine that each Scania 
LB76 in the W. H. Malcolm fleet should be capable of 
returning 5.62 mpg while hauling 32 tons at his test 
average speed of 32.15mph, figures that would make 
a Fleet Engineer gasp nowadays but, at the time, were 
mighty impressive.  



So it was that Scania became established within 
this leading Scottish fleet, a position it has retained 
ever since.  Currently operating some 200 examples, 
Malcolm Group Chief Executive Officer Andrew 
Malcolm is more than content to carry on the tradition: 

“In the early days we bought our Scania trucks 
from Reliable Vehicles Limited and that’s exactly what 
they were; reliable vehicles, and they still are,” says 
Andrew Malcolm.  “Today, our Scanias are split 50-50 

between our construction 
and logistics fleets.  

“We use 370 hp P-series 
8x4 tippers for our quarry, 
landfill and muckaway work.  
Scania’s multi-wheeler chassis 
is exceptionally robust 
and can stand the pace, no 
problem.  What’s more, it 

carries the Malcolm Construction branding really well, 
which is important to us.

“The Scania’s in our logistics fleet also look great 
with their two-tone blue and red livery.  It’s a key point, 
as image definitely impresses and influences.  Today, we 
are standardising our artics with Scania’s 450 hp SCR-
only Euro 6 engine, which delivers excellent fuel returns.

“Over and above this, I have to mention Scania’s 
dealer network, which provides excellent support, 
and always has.  Most of our Scottish fleet runs out of 
Glasgow, so Scania in Renfrew look after us there.  Our 
Haydock location uses Haydock Commercial Vehicles 
and our Crick operation is served by TruckEast.  All 
are equally good and we can rely on them.  Like the 
product they support, their service is second-to-none.”

Dealer support is also high on the list for Richard 
Garn, who together with his Company Secretary and 
wife Sue and an experienced management team runs 
Spalding-based Garn Transport Limited.  “Three years 

ago we took the decision to outsource our maintenance 
to Scania, who duly moved into our workshop,” says 
Richard Garn.  “Vehicles are getting more and more 
technical, so we decided it was time to draw a line 
under doing our own work.  Now, Scania has grown 
its base on our site and also offers all-makes truck and 
trailer parts under its VRS brand from here.

“We’ve been operating Scania tructks since the 
1990s and today about two-thirds of our fleet is Scania.  
Why?  Because their downtime is less.  I always say if a 
Scania breaks down you can leave the driver with it as 
you know it will be fixed.  With other makes we bring 
the driver home as the vehicle is likely to be out of 
action for a couple of days.  Driver acceptability is high 
on my list as well, and having a Scania presence in our 
yard obviously helps too.”

Scania’s attributes of quality, reliability, fuel 
performance and dealer back-up soon became recurring 
themes as we asked Transport Association members 
what draws them towards the marque.  For David 
Preston, Managing Director of Prestons of Potto, fuel 
consumption was the magnet:

“It was definitely fuel that first attracted us,” he 
confirms.  “We knew of Scania’s reputation and decided 
to put it to the test by purchasing a batch of trucks 
from what was then Union Trucks back in 1988.  Our 
accountant said to me, ‘That’s expensive’, to which I 
replied ‘Yes, but they are good on fuel.  And so they 
were, so much so that we bought some more!

“It built up from there.  We currently operate 
145 Scanias out of a total fleet of 175 trucks.  They 
are all 44-tonne gvw six-wheel tractor units, mostly 
6x2/4 twinsteers but with some 6x2/2 pusher axle 
models added recently.  Each truck in our fleet averages 
140,000km per annum, with half of them carrying 
consumer products and the other half working on steel 
and construction.  

“I have to mention Scania’s 
dealer network, which 

provides excellent support, 
and always has”
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“Scania’s fuel consumption is as good, if not better, 
today as its always been.  Our latest Topline 450hp 
Euro 6 models are returning just over 9 mpg, and that’s 
loaded heavily both ways most of the time.  We operate 
a dedicated driver policy and the feedback we get from 
them about their trucks is excellent.

“Like my colleagues, I also have to commend 
Scania’s dealer network.  We mostly deal with the 
Thirsk and Darlington branches and enjoy a great 
relationship with them both, they really understand our 
industry and appreciate our needs.”

Travel 80 miles south west across the Pennines 
from Preston’s Potto 
heartland and you’ll arrive 
in the picturesque town of 
Padiham, Lancashire.  While 
the mining and weaving 
booms which fuelled the 
town’s growth in the 19th 
and 20th century are now long gone, Padiham remains 
important in transport terms due to its proximity to 
the M65 and easy access to the motorway networks of 
Greater Manchester.

Founded almost 90 years ago, Fagan & Whalley is 
a family run business which is proud of its Lancashire 
roots and Padiham base.  From humble beginnings the 
firm has developed into one of the North West’s premier 
fleets, with 150 tractor units and 20 rigids, almost 
exclusively Scania, to its name.

“It’s true to say that to a large extent we built 
our business on the Scania brand,” says the company’s 
Commercial Director, Stephen Fagan.  “Back in the 
days of the Scania 3-series, it made good financial sense 

for us to buy used Scanias, refurbish them and then run 
them for several years. That’s because when the time 
came to part with them, the residuals were so good 
we’d get our money back.

“The complexity of modern vehicles means that 
wouldn’t work now, so those days are behind us.  
Instead, we buy new trucks and look to keep them for 
six years on average. We’ve stuck with Scania because 
they represent such good value for money.  We feel we 
get a lot better reliability from them, and therefore less 
downtime.  We spend less on parts and service and our 
two key dealers, Preston Scania and Keltruck, which 

looks after our Coventry-
based fleet, do a really great 
job for us.”

Despite all of this, 
the Scania 3-series is far 
from forgotten at Fagan 
& Whalley:  “That’s right, 

they’re part of our history,” says Stephen Fagan.  “So 
we’ve saved one for posterity.  Our apprentices built 
it up out of three old vehicles and we then ran it for a 
while before using it as a shunter.  Now it’s parked up 
waiting to be refurbished and preserved – we won’t be 
letting that one go in a hurry!”  

Poole, Dorset-based Wyvern Cargo is another 
Transport Association member with a long and 
distinguished history.  It was 40 years ago that the 
company’s Chairman John Probert opened his Dorset 
Star warehouse which would ultimately morph into 
Wyvern Cargo in 1983. Nine years later, the firm 
purchased its first Scania truck. Managing Director 
Evan Sparrowhawk explains how the deal was done:

“Scania’s fuel consumption 
is as good, if not better,

today as its always been”
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“The old Mercs we were running with at that 
time had given us a few problems, so we decided to 
trial DAF and Scania instead,” he says.  “It was a 
close run thing but DAF, who at the time had a local 
dealer whereas Scania did not, won the order.  Three 
days later, DAF promptly went bust!  So we turned to 
Scania and purchased two 3-series tractor units instead.  
It turned out to be the right, if somewhat fortuitous, 
move.  The 3-series were very good trucks and the 
drivers loved them.

“Having a local service presence was important 
to us and Scania took the message on board.  As 
we grew they grew with us, ultimately taking over 
the old TCVS maintenance depot in Poole to which 
they originally sub-contracted our work.  Today, our 
relationship with Scania Poole is exceptionally strong.  
They always work hard for us and do a great job, it’s 
an extremely efficient operation.”

Completing our round-up of Scania-operating 
Transport Association members is Wrings Transport 
Limited, Avonmouth. “I bought my first Scania on 1st 
March 2012,” recalls Managing Director Stuart Wring, 
who has built up a successful 62-strong fleet after starting 
out with single a 3.5-tonne Iveco Daily 20 years ago.

“In 2011, we began looking to replace 20 artics.  
We conducted a large-scale trial involving all seven 
manufacturers.  Scania was the most expensive on 
purchase price but after examining their performance I 
became convinced they would serve us best in the long 
run due to their whole life costs.  “So I went to Scania 
proposing a two-year deal which would see us taking 
two to three trucks a quarter.

“I was delighted that we were able to agree terms.  
In fact I was delighted all round.  Scania has a big 
presence on the road and if you’ve got a Scania people 
say you’re doing well.  I remember joking with the guys 
in the office that we’d joined the Premier League!  

“Today, I cannot imagine running a fleet without 
Scania.  They return between 9 and 9.2 mpg, and that’s 
pulling high curtainsiders.  Our drivers absolutely 
love them – they’re out most nights and we simply do 
not get any complaints – and the service from Scania 
Avonmouth, who do all the repair and maintenance of 
our Scania fleet, is totally professional.

“And when it comes to replacing the current batch, 
I’ll be talking to Scania South West again.  It took me 
17 years to get Scanias into my fleet – I certainly don’t 
want to let them go now!”



 

Gold standard
Northern Ireland heralds in a new era of 

luxury travel

58 • SCENE SCANIA



Lined up before the formidable façade of Stormont, 
seat of the Northern Ireland Assembly, three of 12 
new coaches supplied to public transport operator 
Translink for its premium Goldline service make for an 
impressive sight indeed.

The vehicles – the first of their type – are the 
outcome of a major £4.4m investment funded 
largely by the Northern Ireland Executive through 
its Departments for Regional Development and 
Enterprise, Trade and Investment by way of the 
European Sustainable Competitiveness Programme.  
The Members of the Legislative Authority (MLAs) 
were naturally keen to see the fruits of their labours, 
and so it was that a photocall was arranged outside 
the Parliament Building on a blustery winter’s morning 
earlier this year.



The coaches have been acquired as replacements 
for vehicles operating on the busy Belfast to 
Londonderry service.  Transport Minister Michelle 
McIlveen, accompanied by First Minister Arlene 
Foster and a host of MLAs, stepped out to explain the 
importance of the route to the attendant media:

“Last year the popular 212 Belfast 
to Londonderry service celebrated 
its 25th Anniversary in April and I am 
especially pleased to announce such a 
significant investment in new buses for 
this route,” the Minister commented.

“With over 800,000 passengers 
travelling on this route every year, 
they will now be able to enjoy an 

even better travelling experience with extras such as 
seat USB charging points and low floor accessibility.  
They are also some of the most fuel efficient and 
environmentally-friendly buses in Northern Ireland.”

That fuel efficiency and low environmental 
impact is due in no small part to the vehicles’ Scania 
410 horsepower engines.  Requiring SCR (Selective 
Catalytic Reduction) only in order to meet the Euro 6 
emissions standard, these are the same engines which 
have been breaking truck fuel economy records in 
independent press tests throughout Europe.  

Mounted on Scania’s 6x2*4 rear-steer tri-axle 
chassis, the engines drive through a Scania GR875R 
gearbox with fully automated Opticruise gear 
selection system and integral retarder in order to 
deliver the smoothest possible passenger experience.  

But it’s just as likely to be the interiors of these 
sleek new vehicles that catches the eye of the 
travelling Ulster public.

Caetano has a long established reputation for 
building quality bodies appointed to a high standard.  
While single-deck Caetano coaches are a familiar sight 
on Britain’s roads due to their prominence within the 
National Express fleet, the Translink vehicles are the 
first in the UK to be equipped with Caetano Invictus 
double-deck bodywork.

The bodies take full advantage of their Scania 
chassis, which have been specially developed and 
combine a city bus front module with a coach rear 
module in order to meet Translink’s operational 
demands.

“This combination of componentry has enabled 
Caetano to build a wide, low entranceway to facilitate 
wheelchair access,” explains Mark Oliver, Scania’s 

“I am especially pleased 
to announce such a 

significant investment in 
new buses for this route”
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UK Bus and Coach Fleet Sales Manager.  “This was 
an essential requirement for Translink and key to us 
securing the order.  The fact that it has been possible 
to produce this chassis bears testament to Scania’s 
modular design system, which is arguably the most 
flexible design concept within the automotive industry.”

Shielded from the outside world by dark tinted, 
noise reducing double glazing, the Invictus body is an 
inviting place in which to spend a journey of almost two 
hours duration.  Inside, passengers will discover a total 
of 76 luxurious leather seats, complete with charging 
points for their mobile devices, and a climate controlled 
environment designed to deliver maximum comfort no 
matter what the weather may be doing outside. 

In order to support the complete vehicle, Road 
Trucks Limited, Scania’s dealer for Northern Ireland, 
has invested by becoming agents for both Caetano 
and Denso, the supplier of the coaches’ climate 
control system.  “The introduction of the Scania/
Caetano Invictus is a prestigious and important 
moment for public transport in Northern Ireland, and 
as such we were extremely keen to fully support the 
initiative,” comments Road Trucks Limited Managing 
Director John Marks.

With a demanding schedule which will see the 
new fleet of Translink Invictus coaches provide a 
service for up to 20 hours a day, the vehicles are set to 
cover the 70-mile-long Belfast to Londonderry routes 
many times and for many years to come.  Whether or 
not their passengers will pass the time admiring the 
view of lush Ulster countryside or their equally lush 
seats remains to be seen.

But one thing is for sure; Northern Ireland is now 
firmly at the leading edge when it comes to provide a 
public transport service of the very highest order. 

Top photo, l-r: Translink 
Group Chief Executive 
Chris Conway is joined 
by Northern Ireland First 
Minister Arlene Foster MLA, 
Transport Minister Michelle 
McIlveen MLA, Scania’s Mark 
Oliver and John Marks of 
Road Trucks Limited, Scania’s 
dealer for Northern Ireland, 
at the launch of the new 
Scania Caetano Invictus 
double-deckers

Other photos show some 
of the vehicles’ onboard 
features, which include 
leather seats, wide and low 
entranceways and aisles to 
facilitate wheelchair access, 
and ergonomically-designed 
drivers’ stations



Marathon man
Nineteen years ago, Colin Guthrie was given a 

new truck.  A million miles later, he’s still driving it
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This story was written to be shared by two magazines; 
Scene Scania and Commercial Motor.  The editorial 
offices of these two venerable publications are 90 
miles apart.  To put into perspective the driving 
achievement of Colin Guthrie – whose truck has just 
clocked up one million miles with Colin behind the 
wheel for virtually every 
one of them – he could 
have made the journey 
from Scene Scania’s 
offices in Milton Keynes 
to Commercial Motor’s in 
Sutton, Surrey more than 
11,100 times.

Exactly how many 
hours Colin has spent 
piloting his Scania P94 around the highways and 
byways of the United Kingdom is a statistic known only 
to his tachograph records.  Suffice to say it’s a lot, the 
result of a full-on career that involves not only driving 
but also carrying out duties which would make many a 
modern-day driver wince, of which more later.

Colin works for a company called BEDMAX 
Limited.  Based in Detchant, a remote Northumberland 
spot a stone’s throw from Lindisfarne, BEDMAX is the 
brainchild of Tim Smalley.  

“Back in 2000, we became the first company to 
produce a tailor-made bedding product for horses,” 

explains Tim.  “I come from 
a family of horse owners 
and we knew there were 
problems with the traditional 
stabling materials of straw or 
sawdust.  Many of the issues 
associated with horses are 
linked to respiratory ailments.  
These, of  course, are 
exacerbated by dust, both of 

which straw and sawdust generate in abundance.
“We thought there had to be a better way.  

Our research into the options concluded that wood 
shavings – provided they are of the right size and 
treated correctly – would provide a far better 
alternative.  So we set about developing  

“The truck has just clocked 
up one million miles with 
Colin behind the wheel for 

virtually every one of them”
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BEDMAX; pine shavings which are flaked to a specific 
size and dried thoroughly before bagging.  To ensure 
the best possible product, the dust produced as part 
of the process is extracted and turned into briquettes 
for wood burning fires and stoves.  We market that 
under the brand name of HOTMAX.

BEDMAX was an instant hit with the equine 
community.  From top racing stables and international 
dressage specialists, through to those the company’s 
PR lady charmingly describes as ‘happy hackers’, 
horses up and down the land were soon snoozing 
upon beds of BEDMAX.  As word spread, so did 
the product – BEDMAX is now used as far afield as 
Barbados, and China.  The Hong Kong Jockey Club 
insists upon it, and back in the UK Her Majesty The 
Queen has issued the firm a Royal Warrant.

“There is also a medicinal element to the product 
which people appreciate,” adds Tim Smalley.  “Pine 
has natural antiseptic qualities and its resin is anti-
microbial – ie: it’s bad for bugs.  So BEDMAX is not 
only comfortable and dust free, it’s hygienic too.”

The company’s Detchant plant is one of three 

operated by the firm today, the others being near 
Newark in Nottinghamshire and Patchington, 
Hampshire.  While the majority of BEDMAX’s output 
from the 130,000 tonnes of pine it consumes a year is 
produced at the latter two locations, only Detchant 
operates its own transport, in the form of Colin’s 220 
horsepower Scania four-wheel curtainsider rigid.

Colin is a former military man.  Having spent 22 
years with the Gordon Highlanders, working his way 
through the ranks from Private to Sergeant, he’s a salt-
of-the-earth sort of bloke who just likes to get on with 
it. When we met up with him, he was recovering from a 
hand injury and wearing a splint.  

“Apparently, I’ve broken something,” he says by 
way of explanation.  If it was troubling him, he certainly 
didn’t show it.  “It’ll be off in six weeks,” was all he 
would add before quickly changing the subject:

“With the Army I saw service in Northern 
Ireland, Germany, Kenya, New Zealand, Australia 
and Singapore.  By the time I finished, I was working 
as a vehicle tester.  I’ve got just about every type of 
licence there is to get, so I was always cut out to work 

Managing Director Tim  
Smalley examines the  
BEDMAX shavings  
produced at his Detchant, 
Northumberland plant 



behind the wheel when I returned to 
Civvy Street.”

That career began with Tim 
Smalley in the years ahead of BEDMAX’s 

creation.  “I started by delivering HAYMAX 
haylage, a nutritious wet hay feedstuff the 
family was producing at the time.  That’s 
when I got my truck, and we’ve been 
together ever since.

“I’ve always run all over; we go as far 
south as Newmarket in Cambridgeshire 
and all the way up to northern Scotland.  

I usually have a couple of nights out 
per week, and when I do I like to 

stay in a truck stop.  They’re 
getting harder to 

find, right enough, but I’d rather hunt around for one 
than have my fuel stolen in a layby.”

We mentioned earlier that elements of Colin’s job 
would surprise many of today’s drivers: “I think that’s 
probably true,” he confirms.  “BEDMAX is bagged 
up in 20 kilogramme sacks and my truck takes eight 
pallets full. That’s 336 bags in total.  When people ask 
me why we only have one truck, and what sort of work 
I do, I say I get the jobs no-one else likes.  

“A lot of what I do involves multi-drops with a 
number of small deliveries.  As often as not, I have to 
handball the bags off the truck – it’s not unusual for me 
to offload all 336 sacks in a single day.  Yeah, it’s hard 
work, but it’s just part of the job, so there’s no point in 
worrying or complaining about it.”

In response to our questions as to what the 

66 • SCENE SCANIA



greatest changes Colin has seen in almost two 
decades at the helm of the same truck he simply 
replies, “The traffic.”  The upgrading of A roads and 
the development of the motorway network certainly 
hasn’t escaped his notice, neither has the demise of 
Britain’s international haulage industry.  But to Colin, 
all this of these are just part and parcel of our ever-
changing transport landscape.

So what about his truck; how well does it serve 
him and his company?  

“It’s good, just the same as it’s always been,” 
he says, continuing a pattern of understatement with 
which we are now becoming familiar.  “I like it. She’s 
driver friendly and performs as good as gold.  There’s 
honestly not much to say; we have her serviced 
bang on the mileage, we always change the oil and 

filters as we should, and that’s about it really.  The air 
compressor went once, but nothing else.  The engine’s 
never been stripped down, nor has the gearbox, and 
she’s still got her original turbo.”

So does Colin ever contemplate the day when 
his truck will be put out to graze, presumably in a 
comfortable retirement garage with a bed of BEDMAX 
upon which to rest her weary cab?

“No, I don’t think about that,” he says.  “And as 
far as I know, there’s no plan to get rid of her just yet – 
there’s no reason to, is there? 

“Then again, nothing is for ever.  So perhaps 
when the time does come, that’ll be the day when I 
move over too.  But until it does, both of us will just 
keep keeping on.  

“After all, that’s what we do, isn’t it?”

Not just for horses; other 
animals can benefit from the 
products Colin delivers too



 

Past, 
present,
future
Smart cities, autonomous 

vehicles, renewable fuels 

– but are we talking today, 

tomorrow, or even yesterday?
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Platooning becomes a 
reality as three connected 
Scania trucks drive from 
Sweden to Rotterdam to 
participate in the 2015 
European Platooning 
Challenge.  In doing so, 
these trucks became the 
first ever cross-border 
connected convoy



In between providing useful information 
on how to, for example, build your own 
backyard A-bomb shelter (!) the popular 
all-American hobbyist magazine, 
Mechanix Illustrated, would regularly 
pose its readers interesting conundrums:  
Can Science Create Life? (answer: 
no) and Can You Run Your Car on 
Water? (answer: no) were typical, so 
it would have come as no surprise 
to subscribers when one month’s 
headline suggested it would reveal 
what happens ‘When Machines 
Come to Life’.

That was way back in 1954.  
In fact, the story turned out to 
be classic Mechanix Illustrated 
bluster; the feature was merely 
a brief photo-essay on the work 

of cartoonist calling himself Boris 
Artzybasheff, who found fame drawing futuristic 

illustrations for the Mad Men of the day.  Leonardo 
da Vinci had done much the same in the 15th century, 
although it appears some of his designs were rather 
more workable than Boris’s. 

By raiding the Mechanix Illustrated archives, the 
point we wish to make is that long ago people were 
considering where technology was taking us; self-

driving vehicles, sustainable fuels and so on.  Even the 
home nuclear shelter, (which conveniently doubled up 
as a two-car garage when, as the mag, put it, ‘the war 
clouds lift’), could be envisaged as part of a plan for a 
smart city where life could carry on come what may.

The key difference between then and now is 
that many of topics discussed by the long-defunct 
publication are today becoming viable.

It’s no secret, despite what the detractors may say, 
that a fluid transport system is key to our way of life.  As 
TV petrol head James May told us in less than politically 
correct terms when Scene Scania interviewed him in 
2008, ‘Those who moan are the same lot who want to 
see shiitake mushrooms in their corner shops.  They 
can’t have it both ways – so if trucks stop delivering 
because of restrictions placed upon them, they’ll just 
have to eat rotten turnips instead!’

Happily for the moaners, the transport industry 
has not sat on its hands since Mr May made his 
comments and as you read this article many new and 
exciting possibilities are now either already with us or 
clearly visible on the horizon.

Starting with fuel:  Alternative fuels have been 
around in various guises for many years now.  From 
Scania’s point-of-view, gas-powered vehicles were in 
service as long ago as the First World War when Scania 
buses were converted to run on producer gas (coal gas) 
as part of the war effort.  While producer gas could not 
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claim any environmental benefits among its attributes, 
we have since become familiar with many other cleaner 
alternatives, including CNG/LNG (Compressed/
Liquified Natural Gas), ethanol and FAME fuels (Fatty 
Acid Methyl Ester-based offerings such as fuel derived 
from rapeseed oil or reclaimed cooking oil).

Today, biodiesel – the general term for fuel 
made from animal fats or vegetable oils – is present 
in the tank of every truck, bus and coach.  That’s 
because all diesel now contains a proportion of 
biodiesel as part of the Government’s Renewable 
Transport Fuel Obligation. 

For Scania operators, vehicles designed run 
solely on gas, as opposed to dual-fuels, are today 
a reality with excellent environmental credentials.  
Currently, two Euro 6 Scania gas engines delivering 
280 and 340 horsepower are available.  If operated 
on pure biogas, carbon dioxide emissions can be 
reduced by up to 90 percent.  

In the UK, gas-powered Scania buses have been 
working since April 2013, when Reading Buses became 
the first operator to adopt them.  To ensure a readily-

available supply of fuel an in-house CNG filling station 
was installed at the company’s premises. The filling 
station sources its gas from the main, with every litre 
taken being replaced by a litre of biogas, thereby 
effectively making Reading’s a carbon-neutral operation.  

Within two years, the UK also had its first gas-
powered Euro 6 Scania trucks.  Commissioned by 
Argos in March 2015, the five trucks in this milestone 
delivery are now in daily service.  Based at Magna 
Park, Loughborough, the vehicles use the nearby 
Gasrec refuelling station at the DIRFT in Daventry. 

More recently, Waitrose has put two gas-powered 
Scania distribution trucks into operation.  Based in 
Leyland, Lancashire, these are supported by a new 
local high-pressure refuelling installation operated by 
CNG Fuels Limited.

‘Urbanisation’ – the ongoing process resulting 
in a higher proportion of the world’s population 
living in cities than ever before – is a key driver for 
innovative transport solutions.  Through the use 
of a Technology Road Map, Scania has examined 
future scenarios and identified key focus areas for 
the years ahead. Here, the company is investigating 
alternative powertrain concepts, such as hybrid and 
electrified trucks and buses. 

Urban planners are today seeking silent, 
emission-free buses, equipped to operate 24/7 
without disturbing local residents, as part of their plans 
for building sustainable cities. Scania is aiming to 

For Scania operators, vehicles designed run
solely on gas, as opposed to dual-fuels, are today
a reality with excellent environmental credentials

Above and below: Argos 
became the UK’s first 
operator to run with gas-
powered Scania trucks, while 
Reading Buses lead the 
way for passenger carrying 
vehicles

Opposite page: The first two 
gas-powered Scania trucks to 
enter service with Waitrose 
are pictured at the high-
speed gas refuelling station 
in Leyland, Lancashire



meet this demand and has delivered its first series of 
vehicles featuring power electrification technologies in 
the form of the Scania Citywide LE Hybrid bus.

Scania’s hybrid powertrain includes a 9.3-litre 
engine fuelled up to 100 percent by biodiesel. 
Combined with biofuel-driven engines, the Scania 
Citywide LE Hybrid promises a 60 to 65 percent 
reduction in carbon dioxide emissions.

Looking ahead, hybrid technologies will be 
applied to a range of urban solutions, including 
city-wide distribution services and waste handling, 
although buses will remain the most common 
application in the short term.

In a wider perspective, a feasibility study based 
on an electric road project shows that electrification 
of heavy road traffic in Sweden could reduce carbon 
dioxide emissions by 4.2 million tonnes annually.  
Equally important factors are optimisation of the 
engine and the complete powertrain, better fuel 
efficiency, increased use of alternative fuels, efficient 
fleet management, and driver coaching.

There has been much in the press recently 
about autonomous vehicles.  It was almost two years 
ago that the world’s media was invited to Scania’s 
headquarters in Sweden to witness a demonstration 
of ‘Traffic Jam Pilot’, an onboard device capable 
of taking over from the driver in congested traffic 
situations.  By using Adaptive Cruise Control, 
Lane Departure Warning and the vehicle’s braking 
functions, Traffic Jam Pilot provides control in slow-
moving traffic, and continues to do so until the speed 
picks up to 50 kilometres per hour, at which point the 
driver once again assumes control.

Above: Traffic Jam Pilot takes 
control and allows the driver 
to catch up with the news

Below: Electrification and 
head-up displays are two 
projects under development 
at the present time

Opposite: The world’s first 
cross border connected 
convoy makes its way from 
Sweden to Holland
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Today, Scania’s autonomous vehicle plans 
are well advanced.  The company’s Research and 
Development team already have trucks equipped 
with head-up displays which provide a wide range 
of efficiency-critical information.  The driver 
(yes, there is still a driver in the cab), then makes 
decisions and adjustments as necessary to ensure 
performance is optimised at all times.

Connected vehicles – where telematics-based 
systems enhance the efficiency and control of 
transport operations by providing an array of fleet 
management information – is another area where 
R&D is relentlessly moving 
the science ahead.  While 
driver development and 
coaching services based 
on telematics data are 
now an established part 
of the Scania offer, a more 
recent advance has seen 
connectivity between vehicles introduced.

In the spring of this year, Scania became the 
world’s first truck manufacturer to participate in a 
cross-border convoy of connected vehicles.  Known 
as ‘platooning’, three trucks travelled in close 
formation from Scania’s headquarters in Sweden 
to Rotterdam, Holland. From there, the trucks then 
formed part of the European Platooning Challenge, 
which saw a number of manufacturers’ vehicles run 
in a closely-spaced convoy, made possible by the 
open-platform connectivity shared by all.  

While aspects of the exercise such as Adaptive 
Cruise Control are already in regular service today, 

what makes platooning different is that trucks 
in a platoon communicate with one another.  
Specifically, the lead truck controls the braking of 
all trucks in the platoon. 

Scania’s trials have shown that if two 
connected trucks run in a line 30-metres apart 
at 80 kilometres per hour and the front truck 
suddenly brakes, by the time they stop the distance 
between them will have reduced by just one metre.  
Compare that to two non-connected trucks, where 
it is estimated the separation would halve in an 
emergency braking situation, and you can see that 

platooning offers a distinct 
advantage by allowing 
all trucks in the convoy 
to safely run much more 
closely together than would 
otherwise be possible. 

But that’s for 
the future, for before 

platooning becomes a regular occurrence on 
our motorways many questions still have to be 
answered, technologically, operationally and in 
terms of legislation.  

The point is, however, that unlike some of 
the ideas postulated by Mechanix Illustrated, 
the possibilities have been demonstrated and 
shown to be feasible.  The automotive business 
might not be able to provide a garage that 
offers protection from a nuclear onslaught, but 
when it comes to transport innovation, forward-
thinking and efficiency in operation, the industry is 
unquestionably a world-leading force.   

“Today, Scania’s 
autonomous vehicle plans 

are well advanced”
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The problem with airfields is that they tend be 
desolate places at the best of times.  Wide, featureless 
open spaces – absolutely perfect for aeroplanes – but 
with a nasty habit of attracting the worst of the wind 
and the weather.  The bald topography means they 
also provide precious little shelter 
for anyone unfortunate enough to 
find themselves working outside 
on the tarmac. 

With regard to our story, 
Dunsfold Aerodrome is the 
particular case in point. Located 
in the heart of Surrey and 
originally built as an Class-A 
bomber base, the site hosted 
a number of squadrons during 
World War II.  But while its 
runway remains operational to this day, the venue is 
now more often used as a filming location; much of 
Top Gear during the Clarkson-May-Hammond era was 
shot here, for example.

The Scene Scania editorial team ventured to 
Dunsfold the day the Tinie Tempah circus descended 
upon the aerodrome.  He and his entourage were 
there to put pictures to All The Girls Like, the rap ditty 

destined, Tinie hoped, to be his next big hit.  We were 
there to record the event for posterity, the connection 
being that Banbury operator Gary Coles of Coles & 
Son had kindly volunteered the services of one his 
heavily customised Scania trucks to provide the wow 

factor the production team felt 
the video required. 

It sounded like a great 
assignment:  Rock up, watch 
the filming, take some pictures 
and meet lots of interesting 
creative people.  Just don’t get 
in the way when the camera’s 
rolling.  That was fine by us.  Our 
payback would be the feature 
you are reading now.  So, armed 
with camera and jotter, we 

packed our bag and set off for leafy Surrey.
But things seldom work out as planned, and 

this job was no different.  Up until the day of filming, 
the British winter had been, for the most part, 
unseasonably mild.  However, as dawn broke the chill 
wind which had picked up overnight unleashed its full 
venom on southern Britain in general and, it seemed 
to us, Dunsfold Aerodrome in particular.  Joining in 

 

Who killed the 
video star?
Buggles famously sang that Video Killed The 

Radio Star, but who was to blame when it all 

went wrong the day Scania operator Gary 

Coles lent a truck to feature in Tinie Tempah’s 

latest video?



the fun was steady rain, not exactly a downpour, but 
the kind of precipitation which sets itself in and then 
doggedly hangs around all day.  

These two forces of nature combined to set the 
scene, which can be summed up in just five words (and 
here, we are sure we speak on behalf of the entire 
video production crew, dancing girls, stunt riders, 
riggers, friends, relations and others in attendance): 
Don’t want to be here.

But we were there; damp, cold and with nowhere 
to hide except inside the so-called hospitality unit, 
an ancient and draughty double-deck bus with a 
decidedly sub-standard heating system.

The build-up for the video was scheduled to 
begin at 9:30am, with Tinie 
himself due to arrive on site 90 
minutes later.  Then there would 
be rehearsals, followed by filming.  
We looked around and saw a cast 
of, well, not exactly thousands, 
but certainly many more than we 
had expected.  A glance at the 
Call Sheet cast a light on who 
some of them were.  The list 
started as you might expect – 
Producer, Director, Make-up Artist 
and so on – but soon descended 
into the esoteric, with Bling Biker, 
Polo Mandem, Instagram Girls and other assorted 
hitherto unheard-ofs (by us at any rate) all listed.  

While the riggers rigged and the director began 
working out his shots, we retreated into the relative 
comfort of the bus to snatch a word with Sam Seager, 
Senior Video Commissioner for Warner Bros Records.  
Sam told us he trained in law but decided he didn’t 
want be a lawyer, and found his niche within the music 
industry instead.  To us, a nice warm courtroom (on 
the right side of the judge, of course) seemed infinitely 
preferable to the double decker, but Sam was happy, 
albeit a little edgy as you might expect at the start of 
what was always going to be a demanding day.

So, we said, here we are surrounded by all sorts 
of people busily doing all sorts of things in order to 
get what will ultimately end up as a three-and-a-half 

minute video in the can.  What’s it all about – what’s 
the story?

“The idea,” replied Sam, “is that Tinie is sitting 
in the back of this car being driven around, kind 
of looking out the window and slightly strange 
occurrences start happening.  Suddenly he sees this 
stunt biker screaming by and they’re singing the 
lyrics of his new song back to him.  It’s a kind of weird 
opening to the video idea and from that point on 
different characters start emerging inside the car and 
the camera kind of moves round and gives the effect 
of sort of seeing one person, then Tinie, then another 
person, then Tinie.  The car’s, I guess, it’s like, it’s kind 
of ‘dimensionless style’, operating a different way than 

it should in reality.”
We nod, thanking Sam for 

making that clear... 
“And then ultimately,” 

he continues, “you kind of see 
through the front windscreen 
and you’re coming towards the 
truck and the car enters into 
that truck and suddenly the 
whole thing changes; the styling 
changes and he’s in the back of 
the truck with like maybe eight 
or nine dancers.  And that’s 
going to be kind of hard cut 

between that scene and then a scene with him and like 
a huge crew of like 20 guys. It’s almost like…”

…like a transition? we offer helpfully, with visions 
of The Nutcracker’s famed Christmas tree transition 
scene springing to mind (without the mice, naturally).

“Yes, transitions into another dimension,” 
enthused Sam, obviously thrilled that we were on his 
wavelength.   “So it’s going to be like a big surprise.  
Then the next thing that happens, at the very end, at 
that point in the song, the sound of it is very different 
to the beginning as well.  So it starts getting weirder 
and it’s a kind of ‘trap’ sound of music.  And then the 
car departs the truck, there’s no driver in the car any 
more and then there’s a kind of finale where it might 
be, sort of, I guess, going towards as if its going to  
crash head on into another car, and that’s sort of the 
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end.  So was it all in his mind? Or well…hopefully it’s 
going to be interesting…”

We nod again, but in truth we’d lost Sam 
around the time he said (or, at least, we thought he 
said) “a kind of ‘trap’ sound of music.”  Could he 
possibly mean the Sound of Music, and maybe an 
oblique reference to its sugar-coated stars, the Von 
Trapp family?

Somehow we doubted it, but we thanked 
Sam for his time nonetheless and then set about 
the serious business of hanging around in the cold 
while the riggers continued to rig and the Director 
practised his directing.

It was around this time that the crew’s generator 
popped a fuse.  Actually, it didn’t quite do that, but 
what it did do was billow out clouds of dense white 
smoke as soon it was fired up.  And the more it ran, 
the more smoke it belched.  “Did they ask for a smoke 
machine?” the electrician asked wryly.   

The genny wasn’t the only casualty on the day.  
The Producer (the person ultimately responsible for 
pulling everything together) had compiled a list of 
problems which she and her team were hurriedly doing 
their best to resolve.  As they did so, Tinie, arrived 
and promptly disappeared into a waiting camper 
van (presumably with a decent heater, as he didn’t 
re-emerge for ages) to have his hair done and prepare 
himself for his camera call.

Some considerable time later the replacement 
generator arrived on the scene – only for the crew to 
discover someone had forgotten to put any fuel in it.  
More delays ensued while a runner was despatched to 
find a petrol station.

The day continued to drag by interminably.  Cold 
was replaced by Chill, only to be replaced by Freeze as 
we continued to hang on for the action to start.  As we 
did so, the motorcycle stunt riders buzzed their bikes, 
pulling wheelies up and down one of the aerodromes 
old and potholed taxi ways, while the dancing girls 

practised their steps and shivered.
With darkness looming, filming finally got 

underway.  Too cold by now to care, we left them to it.  
We had our interview and enough behind the scenes 
shots to cover our story.  We would leave it to Henry 
Scholfield, an “Amazing director…a very clever guy 
with amazing ideas,” according to Sam, to amaze us 
in due course.  We made the right decision – we later 
heard that shooting carried on well into the night; it 
was apparently almost 11:00pm before Henry called it 
a wrap (or should that be rap in Tinie’s case…?)

It would, we agreed amongst ourselves, be 
interesting and exciting to see the outcome despite 
what we had endured on the day.  No matter how 
great the video, none of us would ever quite forget 
just how miserable the experience had been.  The glitz 
and the glamour of the pop industry?  Well, we didn’t 
see any of that, for sure.

But maybe Henry and his crew did – just how 
would Tinie’s new video turn out?  

In the event, the outcome was totally different, 
poles apart from what had been planned.  The faulty 
generator and the ensuing delay while a replacement 
was organised led to a total rethink by the production 
crew.  With time running out, something had to give 
and the decision was taken to dispense with the truck 
sequence altogether.  A great disappointment for 
Gary, of course, and we can only suppose that Tinie 
was irked at losing his dramatic transition scene.

But such is life.  In the same way that former 
Formula One driver Nigel Mansell’s ambitions were 
blown apart by a puncture in Adelaide in 1986, a 
simple equipment failure put paid to Gary’s video star 
aspirations.  But, just like Arnold Schwarzenegger in 
The Terminator (and Nigel in 1992, when he finally 
clinched the F1 World Championship) we’re confident 
Gary’s head-turning custom Scania truck will be back 
and basking in the limelight before long. 

Just make sure the generator works next time…

A selection of photos from 
the day: from Dunsfold’s 
bleak runway (complete 
with pensioned off Jumbo 
Jet) to driving rain, burgers, 
burnouts and dancers, Tinie 
Tempah’s video proved to 
be a gruelling test for even 
the most hardy



Building skills, 
developing teams
With personnel shortages blighting the industry, 

Transport Journalist Tim Blakemore asks where does 

training and professional development go from here?
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Finance directors have suddenly become very 
interested in training departments. The wry observation 
came recently from Liz Deakin, business development 
director at City & Guilds, one of the UK’s best-known 
vocational educational organizations.  Deakin was 
speaking at a Coventry ‘Skills Summit’ conference 
organised by the Freight Transport Association (FTA) 
and was focusing in particular on the government’s 
controversial new apprenticeship levy scheme, which 
comes into effect from April 2017. 

This levy will mean every UK employer with an 
annual payroll over £3 million will have to pay 0.5 per 
cent of it, through PAYE in addition to income tax and 
National Insurance, into an apprenticeship funding 
scheme, regardless of whether or not they employ 

apprentices. No wonder 
finance directors are sitting 
up and taking notice. 

But the levy is by no 
means the only training 
and skills-related subject 
causing furrowed brows 
among senior management 
at many UK transport 
and logistics companies. 
The very existence of the 

second FTA Skills Summit and its 500-plus delegates 
is surely testament to the growing difficulties faced 
by many employers in this sector as they seek to find, 
recruit and retain the skilled people they need to fill 
vacancies at just about every level of the business. 

Headlines are made most often by the truck 
driver shortage, yet engineering is a sector where posts 
generally stay vacant for even longer, according to the 
FTA, members of which collectively run about 220,000 
goods vehicles.  As for transport managers, the latest 
FTA survey finds an alarming 76 per cent of these are 
over the age of 45, and none under 24.

The grim picture painted by statistics like these is 
an all-too familiar one to Scania (Great Britain) Limited 
Managing Director Claes Jacobsson. “We have an 
ageing sales-force in general across Europe,” he says. 
“They are very talented, good people, but a lot of them 
are 55-plus, and most have a technical background.”  
This may well be ideal for sales people concentrating 
purely on truck and bus hardware, but it is no secret 
that Scania is intent on generating more and more 
revenue from additional services and products that go 
way beyond the vehicles themselves.

Claes Jacobsson’s counterpart in Denmark, 
Janko van der Baan, has tackled the problem head-on, 
changing more than half of his sales force in less than 
18 months. One of the new Danish recruits previously 
worked in toy retailing and has no technical knowledge 
of commercial vehicles. Yet he’s doing “a tremendous 
job,” according to Claes Jacobsson. “He doesn’t have 
any technical skills, but others in the organisation can 
help with that, on vehicle specifications for example. 
But he really understands the customers’ businesses and 
how Scania can help them. It’s a different mindset.”

Claes Jacobsson is at pains to emphasise that he 
has no intention of blindly following the Danish or 

“Headlines are made most 
often by the truck driver 

shortage, yet engineering is a 
sector where posts generally 
stay vacant for even longer”
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any other model and that he has his own plans for 
developing what he describes as, “The right blend 
between home-grown managers and those coming into 
the company from other disciplines or industries.”

At the heart of these plans is an innovative 
management training scheme run jointly by Scania 
(Great Britain) and Loughborough University and 
delivering initially a certificate and then a diploma 
in automotive retail management. The courses are 
designed to act as stepping stones towards MSc 
(Master of Science) or MBA (Master of Business 
Administration) degree courses for those wishing to 
follow this route.  But the training scheme is proving 
highly effective already in its own right, both for 
trainees and the company. 

The first 15 trainees preparing for final graduation 
from the management trainee course at Loughborough 
earlier this year were invited to Milton Keynes, together 
with most of the company’s senior management team, 
for a no-holds-barred review of what the three-year 
course had delivered.  Laurence Medina, Scania’s Head 
of Learning, Development and Process Improvement, 
is determined that any area in which the training has 
fallen short of expectations will be reviewed so that it 
becomes even more effective and efficient in future. 

But everybody at the initial graduation review 
meeting, trainees and senior managers alike, was 
evidently in no doubt that the training scheme overall 
already can be judged a huge success and will continue 
with a fresh intake of trainees. Dave Cussans, Scania’s 
Regional Executive Director for the South West, spoke 
on behalf of all the senior managers who had acted as 
management trainee mentors over the past three years: 

“Absolutely we feel it was worthwhile,” he said. 
“It’s early days but there is surely enough evidence 
here for us to say the scheme is a resounding success. 
The feedback from Loughborough University has been 
outstanding, and we have a group of young people here 
now with far more self-confidence and knowledge, and 
they are spread throughout the country, from Land’s 
End to John O’Groats. There are surely future senior 
managers among them.”

Simply gaining a place on the course was far from 
easy. The first 15 were chosen from around 70 initial 
applicants. Course module headings include Finance 
for Managers, Creating a Business Plan, Introduction 
to Product and Consumer Law, and Introduction to 
Employment Law.  Though all direct financial costs 
associated with the course, including mentoring time 
from senior managers, is borne by Scania, assignments 
inevitably mean students, all of whom have full 
time day-jobs, have to give up some free time.  One 
graduate reckons the course took around 400 hours of 
his time over a 30-month period, though he makes no 
complaint about this.

Many of this first group of graduates have come 
through the highly-regarded Scania Apprenticeship 
scheme, run by Skillnet.  One had worked for ten years 
as a Technician at Bellshill, Glasgow before applying 
for the management course.  Like several graduates, he 
confesses that before starting the course he would have 
lacked the self-confidence to deliver any presentation to 
a critical audience.  Not any more.

One graduate is now a Used Trucks Sales 
Manager. Another is a Process Improvement 
Executive, based in south-eastern England. And 

Above: Winners all: Scania 
Apprentices photographed 
at the company’s annual 
Apprentice of the Year 
Awards/Apprentices 
Graduation Day event

Opposite page: In-house 
mentoring is an integral 
part of the learning and 
development programmes of 
many Scania staff today



another manages all-makes parts sales under the VRS 
banner at a small West Country site.

Andy Ledbury, former Scania Apprentice and 
now Workshop Controller at the company’s Abingdon 
branch in Oxfordshire, points out that he already 
makes good use of much of what he learned on the 
course on a daily basis.  Like several graduates, he also 
emphasises how the course has given him greater self-
confidence and a willingness to challenge management 
practices he sees as not quite up to scratch.

Claes Jacobsson accepts that it would have 
been easier, and doubtless a good deal cheaper in the 
short-term at least, to put 
employees through “off-the-
shelf” management training. 
“Plenty of people can provide 
that, but we wanted the 
course to be tailor-made for 
Scania,” he says. “We want 
to build everything from the 
foundation up.”

All of which sounds 
like a fine, worthy objective. 
But does he not share similar 
worries on management 
training to those of the 
FTA and others on driver 
training, namely the cost?  
Scania employees who have been through the new 
management training course are under no contractual 
obligation to stay with the company for any set period 
afterwards. So there is nothing to stop a rival truck-
maker or any other organisation from poaching them.

“I don’t see it as a cost, I see it as an investment,” 
says Claes Jacobsson. “If we invest in people they will 
be better trained and, hopefully, more loyal. They will 
carry the brand and the values of the company and its 

culture, which in Scania is extremely important. That’s 
what managers are doing. They are caretakers of the 
culture, so to speak, making sure that we live up to our 
core values in everything we do.”

As for the risk of spending a fortune on training 
someone over several years only to see them take those 
skills to a rival, this evidently is not something over 
which Claes Jacobsson is losing any sleep. “We don’t 
want to put shackles on anyone,” he says. “We’d rather 
they stay with the company because they choose to.”

But will the government’s new apprenticeship levy 
and its plans to boost apprenticeship starts in England 

to three million by 2020 have 
any direct effect, good or bad, 
on Scania (Great Britain)’s 
training and professional 
development plans? Laurence 
Medina is open-minded and 
looking forward to seeing the 
conclusions of an inquiry by a 
Parliamentary sub-committee 
inquiry on education, skills 
and the economy.

And like Institute of 
the Motor Industry (IMI) 
chief executive Steve Nash, 

Laurence Medina has a 
concern: the careers advice, 

or rather lack of it, on apprenticeships being given 
to youngsters at school. “The priority should be 
to persuade schools to stop treating apprenticeship 
programmes as lower-grade pathways,” she says. “We 
know an apprenticeships often leads to a great career 
– I would like to see that emphasised much more than 
it is today; apprenticeships provide a solid foundation 
and, as such, help all of us within the transport 
industry build for the future.”

One for the album: The first group of Scania Management 
Trainees pose for a team shot
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TRAINING THE TOP TEAM WAY

Another innovative approach to training can be seen in Scania’s Top Team competition.  This bi-annual event 
attracts entries from 8,000 Scania technical staff around the globe who compete for valuable cash prizes which are 
split between the individual team members and their place of work.

In 2015, the UK’s representatives came from Keltruck Nottingham.  After a tremendous run of success, they 
ultimately finished second overall at the World Final.  Underpinning that performance was 80 man-days of training 
for the five-strong team plus endless hours of self-study, much of which was undertaken using Scania’s unique 
online e-learning system.

As Scania Sweden Executive Vice President Christian Levin explains, while Top Team is about staff 
development and teams pitting their skills against one another, the key beneficiary of the programme is the 
customer:

“I’d say the value of Top Team, both for Scania and our customers, is immeasurable,” says Christian Levin.  
“With Top Team we have an example of how Scania is building teams, teams which help our customers be even 
more profitable. 

“That’s because team members spend an enormous amount of their free time improving their knowledge to 
be faster, to be more accurate, to be more precise, and to be more skilled with customers’ vehicles.  

“So while Top Team promotes and encourages training, at the end of the day helping maximising customers’ 
uptime is what the event is really all about.”

 

Moment of glory:  
The Keltruck Nottingham 
team collect their trophy 
at the 2015 World Final 
of Scania’s Top Team 
competition.  Left to right: 
Rob Farmer, Rob Warnes, 
Craig Waller, Richard Baker 
and Paul Morris



It was Bessie Langdon, a formidable force of nature, 
who first led the Langdon family to success as rabbit, 
poultry and egg traders.  Bessie’s empire continued 
in this way until the mid-1950s, when the company 
diversified into road haulage by forming an operation 
known as Tone Vale Transport.  

Initially, the purpose of the fledgling transport 
operation was to take eggs and other produce to the 

London markets.  However, led by Philip Langdon and 
his brother William the business rapidly progressed 
and grew, enjoying considerable success in the process.  
Although William sadly passed away in 1967, Philip 
continued to develop the firm.  By the early 1970s, he 
had acquired a second transport operator, Taunton 
Meat Haulage, and also had interests in warehousing, 
cold storage and a local car dealership.

 

Lateral 
thinkers
A long tradition 

of doing things 

differently underpins 

the achievements of 

West Country operator 

Nagel Langdons
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In 1974 Philip Langdon decided to sell his 
companies to an organisation named TKM Limited, 
which rebranded the group Langdon Industries Limited.  
So started the journey of the company destined to 
become one of Great Britain’s leading fresh and frozen 
produce transport specialists.

In the early days, Langdon Industries’ trucks 
adopted the livery of its forerunner, Tone Vale 

Transport and Taunton Meat Haulage.  Its vehicles 
were dark blue with a large strip running the length 
of the body bearing the firm’s name.  All this would 
alter when a management-buy-out under the leadership 
of then Managing Director Mike Donoghue saw the 
introduction of the familiar ‘blue arrow’ design which 
would be carried by the company’s trucks for the 
following 40 years.



Today, the winds of change are blowing once again 
as new branding is gradually introduced in accordance 
with the wishes of the company’s present-day owner, 
Versmold, Germany-based Nagel-Group.  

Over the years, Nagel-Group has built a reputation 
for success based on carefully planned developments.  
Its ownership of Langdon Industries actually came into 
effect back in 2004, but it was only two or three years 
ago that the company’s new name – Nagel Langdons 

Limited – began appearing on 
its vehicles.  Now, the Nagel-
Group’s blue cab/white trailer 
livery is progressively being 
applied as the Nagel Langdons’ 
fleet is refreshed.

While it currently runs a 
mixed bag of trucks comprising 

several marques, what makes Nagel Langdons relatively 
unusual for a nationwide fresh and frozen operator is 
the make-up of its fleet; a quarter of its 405 trucks are 
rigids.  As Managing Director Arran Osman explains, 
this split is a direct consequence of the way in which the 
firm’s business is structured:

“We are different from the norm in that we 
don’t run a hub-and-spoke operation,” he says.  
“Instead, in addition to our Bridgwater HQ we have 
eight multi-temperature sites around the country 
with a substantial number of vehicles based at 
each.  This enables us to offer a nationwide service 
for the collection, consolidation and distribution of 

produce as well as our traditional A-to-B full loads of 
temperature-controlled goods.

“This is key to our business model and allows us 
to do things that others cannot.  For example, how 
many large-scale logistics operators do you know that 
would be happy to take a single pallet of frozen goods 
from Cornwall to Scotland overnight?  The trunking 
operations we run between our sites mean no wasted 
miles, as can be the case in hub-and-spoke systems.  
For us and our customers, our network provides an 
efficient, well-proven and cost-effective service.”

Around 40 percent of the Nagel Langdons fleet 
today carries the Scania badge.  Three quarters of 
its rigids are 26-tonne P 280 6x2s, with mainly 450 
horsepower G- and R-cab six-wheel tractor units in the 
artic fleet.

“Scania and ourselves enjoy a long-standing 
working relationship,” says Arran Osman.  “I started 
off in the transport office here and know how well 
Scania has served us over the years.  The records 
we kept showed them consistently outscoring other 
marques over the years.”

In the same way that liveries can change with new 
ownership, so can suppliers.  Up until two years ago, 
Nagel-Group purchased its vehicles exclusively from 
MAN and Mercedes-Benz.  With interests in more 
than a dozen European countries, the organisation 
had an understandable leaning towards a centralised 
procurement policy.  Events on the ground, however, 
have transpired somewhat differently.

“We are different from the 
norm in that we don’t run a 

hub-and-spoke operation”
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“The approach we take today is to agree purchases 
bi-laterally with our colleagues at the Headquarters in 
Germany,” explains Arran Osman.  “In terms of vehicle 
selection, the operational evidence our Fleet Engineer 
Tyrone Lanaway and I presented convinced the Group 
that Scania should remain on our shopping list.

“Essentially, we made five key points.  Firstly 
there’s no question that Scania trucks are highly fuel 
efficient, especially those with the 450 
horsepower Euro 6 SCR-only engine.  
Then there’s affordability; the operating 
experience we have gained over many 
years clearly shows the value of Scania 
over the long term.  That’s backed by 
good residuals, resulting in low whole-
life costs – there’s no doubt about that. 

“The next factor in the mix is 
driver acceptance.  Our drivers are 
extremely important to us.  They are big 
advocates for the trucks they prefer and 
we listen to them, I’d say more so today 
than ever.   We utilise their feedback 
and together with our own experiences look to provide 
them with the best tools with which to do the job.

“Finally, dealer support should always be 
considered.  Here, the local Scania Bridgwater branch 
scores extremely highly.  We expect to be able to get 
our dealer on the phone right away whenever we need 
them.  We want them to solve problems as they arise, 
not sometime in the future.  To me, the relationship 

is paramount, but it only counts for something if it 
actually results in action.  We’re in the fast moving 
consumer goods market, which works on a 24-hour 
cycle.  Our trucks can carry the products of up to 26 
different customers at any one time – we simply cannot 
afford downtime!”

For the future, Arran Osman predicts more of 
the same, and then some:  “We’ve got our network, 

which we want to expand and 
develop,” he says.  “We’re modernising 
depots and will continue to work at 
building what we’re good at; namely, 
multi-temperature small to full load 
consignments delivered anywhere 
within the UK in the most timely and 
cost-effective manner possible.

“We mostly serve B2B customers, 
such as wholesale and foodservice 
companies, and that will continue 
to be the case.  We currently move 
2.5-million pallets of raw and finished 
product annually, and our intention is 

to grow that figure significantly.
“But as we do so, it won’t matter to us if it’s by 

way of full truckloads for a single customer or by part 
loads for a multitude of customers.  The systems and 
structures we have in place allow us to cope with either.  
It’s taken a fair bit of lateral thinking to get us to where 
we are today, but it’s a winning formula I am confident 
will stand us in good stead along the road ahead.”

Left: Nagel Langdon’s 
Managing Director, Aaron 
Osman

Below: Three quarters of 
Nagel Langdon’s rigids carry 
the Scania badge
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Keep on 
running
Music made him famous, but 

Pete Waterman – aka the Hit 

Man – is also a lifelong railway 

man with strong views on how 

to keep Britain moving…



Together with cohorts Mike Stock and Matt Aitken, 
Pete Waterman is the man who lit up the world of 
pop in the ‘80s and ‘90s.  In case you’ve forgotten (or 
weren’t around at the time) Stock Aitken Waterman, 
SAW for short, were the songwriting/production team 
which gave us Bananarama, Rick Astley, Mel and Kim, 
Dead or Alive, Sinitta and Divine to mention but a few.  
Oh, and let’s not forget Kylie and Jason, their most 
famous pairing.

With a resumé boasting a baker’s dozen of 
number one hits – including Never Gonna Give You 
Up (Rick Astley), I Should Be So Lucky (Kylie Minogue) 
and the blockbuster 1989 revamp of Do They Know It’s 
Christmas? by Band Aid II – they simply don’t come 
much bigger than SAW.

So when we sat down with Pete, we expected a 
walk through our musical youth – and yes, the band 
of that name who had a massive hit with Pass The 
Dutchie were also in the SAW stable.  It therefore 
came as something of a surprise that rather than 
discuss Kraftwerk’s Autobahn, (not a SAW tune, as it 
happens), Pete wanted to talk about motorways, and 
railways, instead.

“Our motorway system is shot,” he says 
emphatically.  “And for the modern economy to work, 
it has to be connected.  If you look from a driver’s 
point-of-view, they must sometimes think when they’ve 
got to go onto the motorway, ‘I’m just going to sit 

92 • SCENE SCANIA



there for hours and hours’.  The system is at least at 
capacity, if not 50 percent above capacity.  Even the 
new motorways we’re building now, according to a 
government report, will be at capacity by 2028 – and 
you can’t run a modern economy on an infrastructure 
that doesn’t work.

“Now, we’ve also got all sorts of environmental 
issues we have 
to take into 
consideration, so 
at the end of the 
day it’s got to be a 
balance between 
railways, highways 
and airports.  The 
canals come into it too, but railways have got to play a 
major part.”

Pete Waterman began his working life in the 
winter of 1962 as a fireman on a steam loco and his 
passion for the railways remains undimmed to this day.  
So much so, that he’s a high profile proponent of HS2, 
taking every available opportunity to promote the 
proposed new rail link and the economic benefits he is 
convinced it will deliver.  While he does that, though, 
he remains acutely aware of the scale of the challenge:

“We’ve been building motorways since the late 
‘50s, but we’ve only been building new railways for 
the past ten years.  So we’re 60 years back and we’re 

trying to build a modern infrastructure in five minutes 
and the truth is, it can’t happen. You will simply not 
see a decent network railway-wise until 2060.  That’s 
what we need but, of course, today’s drivers will all be 
retired by that time.”

In his own words, railways have always been part 
of Pete Waterman’s life.  That’s an undeniable fact, 

and over the years 
he has extended 
that interest in 
many ways.  

Famously, he 
built up a collection 
of model steam 
engines which were 

ultimately sold to help fund the upkeep of his fleet of 
five full-size steam engines which run heritage services 
for enthusiasts up and down the country.  A proportion 
of the money raised from the sale goes towards 
providing apprenticeships for young people entering 
the engineering world, a laudable achievement of 
which Pete is immensely proud.

Pete Waterman’s own rail career lasted just 18 
months.  “Steam was being phased out and I could 
have been transferred to Swindon,” he says.  “But I 
didn’t want to leave Wolverhampton or the Midlands, 
where I come from, so I took a job with GEC and 
became a telephone engineer instead.”

“Rather than discuss Kraftwerk’s 
Autobahn, Pete wanted to talk about 

motorways and railways instead”

Those were the days:  
Top: A youthful Pete hosts a 
garage disco in Coventry 
Opposite page, from top: 
Rick Astley, Bananarama and 
Jason Donovan, three top 
selling acts from the Stock 
Aitken Waterman stable 



As he settled into his new job, Pete was unaware 
he was also laying the foundations for what would 
ultimately result in a meteoric rise to the summit of  
Britain’s pop industry.

“When I joined GEC I was in groups as well.  I 
wasn’t the world’s greatest guitarist, although I could 
hold a tune – but I wasn’t going to win any prizes!” 
Pete recalls.  “So later on I started DJ-ing.  I had a 
van, a box of vinyl records and I made my own rig 
from two Dansette decks.  I worked out how to stop 
the autochange and how to flip records off with my 
thumbnail. I had no headphones, so I had to cue up 
by feeling the groove. Then I’d spin the disc back half 
a turn to give it time to come up to speed when it was 
played.  All my old Motown records have got a scratch 
at the beginning!

“It came about because I was a record collector.  
We didn’t have discos in those days, we had parties.  
People would pay me ten shillings (50p) and give me 
a bumper pack of beer to take my records along and 
sit in a corner and play them!  I’d do Friday nights, 
Saturday nights and the occasional Sunday afternoon.  
People liked it because they knew they would hear 
music they didn’t normally hear, and I learnt [to 
recognise what they did and did not enjoy] from it.”

While Pete also went on to ply his new trade in 
the intervals between bands appearing his local dance 
halls, change was in the air.  It had all started in 1963 
when The Beatles released She Loves You, which Pete 
sums up as, “One minute 40 seconds of raw energy – 
everybody went ‘wow’.”

The message was not lost on Pete Waterman as 
his progressed along his path into the world of music 
production, and it was his ability to spot what people 
wanted that would take him to the top.  That, together 
with other people’s inability to realise that he was onto 
a winner…

“The truth is I never really wanted a record 
company, I only ever wanted to be a record producer/
songwriter.  The fact that nobody would sign Kylie 
Minogue was the only reason I got into the record 
industry.  If Simon (Cowell, who had formerly worked 
with Pete prior to joining record company BMG) 
had signed Kylie, I’d have never got into the record 
industry.  I didn’t want to go through the hassle of 
promotion, bankrolling the artists, dealing with the 
managers, haggling over half a percent, returns from 
the dealers and so on.”

But get into the record company business he did, 
convinced that in Kylie he had precisely the right artist 
at the right time.

“Kylie made the difference, because nobody 
would buy her. Everyone said to me, you can’t sell a 
soap star.  We made the record (I Should Be So Lucky) 
then tried to sell it.  At the time, we had three records 
in the Top Ten.  We were asking £500 for our new 
product – the finished song with Kylie singing it – and 

From the top: Kylie Minogue, 
Sir Bob Geldoff (right) with 
Pete at the recording of a 
new version of Do They Know 
It’s Christmas? and Sinitta 
with Simon Cowell.  All these 
artists, and many more, 
have figured in the glittering 
career of Pete Waterman
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everyone, including Simon Cowell, turned us down!
“I was at a record conference in New York at the 

time, and a mate who was a distributor said to me, 
‘Come on, you’ve got to do this yourself – give me 
one of your records and I’ll make it work for you.’  
We issued it during the second week of January.  I 
remember being in the 
South of France at a 
music festival waiting for 
the charts to come in on 
a Sunday afternoon.  As 
we waited I ordered four 
pieces of tarte tatin and 
four teas, which cost me 
a small fortune.  I’ll never 
forget it – I thought to 
myself I need a number one to pay for the lunch!”

Happily, Pete’s expensive snack was more than 
covered the success which ensued, as Kylie went on to 
spend five weeks at the top with I Should Be So Lucky.

Success after success followed as Pete’s ear for 
a hit powered his business relentlessly forward.  So 
what does he put his achievements down to?

“You’ve got to keep doing new things in order to 
stay ahead of the competition,” he replies.  “I always 
looked to change the rules to give me an edge.  I also 

look at situations, appraise them, work out if they’re 
logical and watch for doors to open.  It’s all about 
whether or not you can spot that opportunity.  And 
you have to be able to change direction; I’ve always 
said, and I really believe this, that people like Simon 
Cowell and myself know how to do u-turns, and know 

how to do them fast before 
anybody sees you do them!

“Transport has also 
been a factor.  In fact, 
music and transport 
are two passions that 
run in parallel for me.  
Transport is part of why I’m 
successful.  I use to live in 
Coventry and commute to 

London, so I depended on the infrastructure.  And if I 
was on the road with an artist, I needed transport.

“Transport has been good to me over the 
years, and that’s why I’m delighted to now be giving 
something back.  As a society, we have to have an 
unselfish attitude to airports, road and rail if we are to 
progress.  A working transport network is necessary 
for our children and our children’s children, it’s 
fundamental to everything we do.  And that’s because 
transport carries wealth – it’s as simple as that.”

“Transport has been good to 
me over the years, and that’s 
why I’m delighted to have be 

giving something back.”

Once a railwayman, 
always a railwayman: Pete 
takes personal charge of 
cleaning one of his fleet of 
locomotives






