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FIRST GEAR

The Scania R-series has been voted 
Fleet Truck of the Year at the 2015 
Motor Transport Awards.  UK Truck 
Sales Director Martin Hay (second 
from left) collected the trophy 
at the event's annual ceremony, 
with the judges citing the range's 
reputation, reliability and the best 
residuals in the business as just 
three of the key reasons behind 
their decision. See page 12 for 
more on this year's outstanding
fleet performer.

Scania scoops top industry award

The first purpose-built Scania 
service centre to be built since the 
pre-recession days of 2006 has 
now opened its doors for business. 
Located at Bridge Point, Inverness, 
the site is the culmination of a 
18-month development project 
which represents the first UK Scania 
service centre to be constructed 
in accordance with a Swedish 
design model.  Accordingly, 
Scania was honoured when Her 
Excellency Nicola Clase, Sweden’s 
Ambassador to the UK, agreed to 
inaugurate the premises.

“As home to a wide and 
diverse range of transport 
operations, and with many local 
operators traditionally favouring 

the Scania marque, the Inverness 
area has long been an important 
location for us,” comments 
Claes Jacobsson, Managing 
Director of Scania (Great Britain) 
Limited.  “Now, we are repaying 
our customers’ investment in us 
with this new service centre, which 
is one of the most advanced in 
the United Kingdom.  Two of our 
core values are Customer First and 
Quality in All We Do, and nowhere 
will you see these more in evidence 
than at Scania Inverness.”

Based on a 1.8 acre site with 
a high security, CCTV-monitored 
truck parking area, the new Scania 
Inverness premises offers two full 
length pits, a DVSA Authorised 
Test Facility with brake tester, 
beam setter and shaker plate, a 
rolling road, tachograph bay and 

steam cleaning equipment.  The 
workshop provides extended 
opening hours and a fully stocked 
parts department provides 
components for all makes of 
trucks and related equipment, 
including trailers, tail-lifts and 
refrigerators.  In total, £400,000 
of the £3m Scania Inverness 
investment has been channelled 
into workshop equipment and 
special tooling.

In addition to new vehicle 
sales, the branch offers used truck 
sales and a full vehicle rental service 
through Scania Truck Rental.

The site is also ADR-ready 
and future development plans 
include the addition of tank 
testing and Petroleum Regulations 
work in order to serve the local 
fuel supply industry.

Open for business New £3m state-of-the-art 
premises for Scania Inverness
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The more miles we do, the more important economy is,  
and operational costs on the Euro 6 are way lower – 1.2mpg  
better than the Euro 5 so far. Scania, and especially the  
Euro 6, have proved by far and away the best truck for us.

Dylan Kent
Site and Transport Director, Panic Transport



These solutions build upon 
Scania’s core principle of putting 
the customer first and its belief 
that having a good knowledge 
of customers’ business and 
conditions helps to contribute to 
a customer’s profitability.  Whether 
running a single Scania vehicle, 
small or large fleet of trucks, buses 
or coaches, there is an insurance 
solution available.* 

For operators with up to five 
trucks, Scania Insurance Services, 
provided by Marsh, has been 
designed to offer tailor made 
quotes to match the unique nature 
and operation of a customer’s 
business.  Investments made in 
safety and security, (such as Scania 
OnBoard telematics and cameras), 
and Scania driver training may also 
be reflected in policy discounts on 
qualifying Scania vehicles.

Insurance expertise and 
protection to help maintain 
uptime and reduce the impact 
of downtime on a customer’s 
business are central to this 
offering.  Customers can have 
confidence and security in 
knowing that proactive risk 
management updates are part of 
the package to help ensure their 
vehicles are kept on the road.  

And in the unfortunate event 
of an accident, customers will 
receive dedicated claims support 
and access to an accident repair 
arrangement to help them get 
their vehicle back on the road 
as quickly as possible, therefore 
minimising their downtime.   

Marsh understands that 
insurance is a key expenditure 
for many larger transportation 
companies. A business’ risk issues 
and insurance needs can be 
complex which is why operators 
with more than six trucks can 
expect to have a Marsh client 
manager working with them 
to design a bespoke insurance 
solution for their business. 

What’s more, Marsh uses 
its experience and expertise 
to negotiate with insurers, the 
right cover for customers at the 
right price.  In helping to keep 
customer’s vehicles on the road, 
specific advice is also provided 
by experts at Marsh on risk 
management and claims analytics 
to help control the impact and 
cost of claims.

To find out more, contact  
the Scania Insurance Services  
team on 020 7138 1834 or visit  
www.ScaniaInsuranceServices.com

 
A new range of insurance solutions  

for Scania customers

Scania has collaborated with Marsh, a global leader in insurance 
broking and risk management, to introduce a range of vehicle 
insurance solutions for Scania customers. 
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FIRST GEAR

More than nine out of ten UK 
Scania trucks dating from 2011 
onwards are now fully connected 
with activated Scania OnBoard 
telematics systems and an 
associated online reporting 
package.

"The total number of 
connected Scania trucks in 
the UK is currently in excess of  
21,000, which represents around 
93 percent of our 2011-and-
later parc," comments Matthew 
Watson, General Manager 
Optimise Services, Scania (Great 
Britain) Limited.  "This is having 
a tremendous impact on fuel 
savings, with operators reporting 
savings of up to ten percent 
when using Scania OnBoard as 
part of a coordinated Scania 
Optimise driver development 
programme."

In order to drive up fuel 
savings, Scania has been offering 
operators of telematics-equipped 
Scania trucks complimentary 
activation and a ten year 
subscription to Monitor, the entry 
level OnBoard reporting package, 
since last August.

"Monitor opens the door to 
Optimise and the potential savings 
it offers by way of driver training 
and ongoing driver coaching," 

says Matthew Watson.  "And for 
operators requiring more in-depth 
understanding of their fleet 
performance, two additional levels 
of support – Control and Remote 
Tachograph Analysis – are also 
available.

"With fuel typically 
accounting for 35 percent of 

running costs, the use of a 
telematics system can literally 
mean the difference between 
profit and loss.  That is why we 
are encouraging operators to 
make full use of our OnBoard and 
Optimise services."

Operators wanting to know 
more about Scania OnBoard 

telematics services and driver 
development programmes 
should contact Scania Optimise 
Services on 0845 6020341, email 
optimise.services@scania.com 
or visit Scania's online telematics 
demonstration and learning 
portal https://e-guide.info/Scania/
OnBoardTraining/login 

Well connected

Scania OnBoard provides ongoing 
coaching following training to help 
drivers maintain the best possible 
performance over the long term 
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Economy is vital, and we approach fuel trials quite scientifically.  
The Scania Euro 6 performed even better than expected, and validated 
the team’s decision to commit to Scania as our primary supplier.

John Gregory
Chief Executive, Gregory Distribution Ltd



Keltruck Nottingham has 
succeeded in qualifying for the 
2015 World Final of Scania's 

Top Team competition, an event 
designed to encourage and 
promote the highest levels of 

skills and customer service among 
Scania technical staff worldwide.

In securing a place at 
the World Final, the Scania 
Nottingham team (aka: The Robin 
Hoods) have proved themselves 
at national and regional level.  
This they did by winning both 
the UK Final, where they took on 
teams from nine other Scania UK 
dealerships, and their Regional 
Final, which was held in Bratislava.  
At this event, the Robin Hoods 
competed against teams from nine 
of Scania's international markets, 
emerging as clear victors by a 
significant margin.

"I am delighted for the 

Keltruck Nottingham team, whose 
success is down to many hours 
of study, practice and sheer hard 
work," says Scania (Great Britain) 
Limited Top Team Project Leader, 
John Wainwright.  "Top Team 
is a gruelling tournament which 
tests contestants' theoretical and 
practical skills to the absolute 
limit. Only the fittest survive 
and reaching the World Final 
is a massive achievement in its 
own right; it means that Scania 
Nottingham is recognised as one 
of the best 12 Scania aftersales 
teams worldwide.  We now 
wish them every success as they 
prepare for the World Final."

Success for Keltruck  

Nottingham's Top Team

Maidstone is set to become home 
to the first of a new generation 
of purpose-built drive-through 
Scania dealerships. Based upon a 
model developed in collaboration 
with Scania Sweden, the 2.5 -acre 
site represents a total investment 
of £6m. Building work is now 
underway and the centre is 
schedule to open in January 2016.

Situated on the A229 just off 
junction 6 of the M20, the premises 
will be equipped with a full range 
of leading-edge technological and 
environmental features.  As such, 
Scania Maidstone will provide an 
extensive range of services for 

truck, bus and coach operators 
in the South East, including 
commercial traffic entering and 
leaving the UK by way of the Kent 
ports and the Channel Tunnel.  
Importantly, the planning consent 
allows free movement of vehicles 
at all times, thus enabling 24-hour 
operation.

The new centre will feature 
five drive-through workshop bays 
and a DVSA Authorised Testing 
Facility (ATF) lane.  A full Scania 
parts service, including parts for all  
makes, trailers and ancillary 
components will be offered as 
the site will house both new and 

used truck sales operations and a 
location for Scania Truck Rental.  

Initially, Scania Maidstone will 
provide employment for a total of 

34 Technicians, Parts and Admin 
staff, a figure which is anticipated 
to rise significantly as the branch 
establishes itself in the area.

State-of-the-art dealership for Maidstone
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FIRST GEAR

Electric trucks operating on an 
electrically-powered roadway 
will become a reality in February 
2016 as the Swedish Transport 
Administration has now approved 
support for the Gävle Electric 
Road project.  The aim of the 
project is to demonstrate and 
evaluate conductive technology.

Scania trucks with an electric 
hybrid powertrain will operate 
goods transport services on a 
two-kilometre test route being 
built between the Port of Gävle 
and Storvik along European 

highway 16.  Power to the trucks 
is transferred from overhead lines 
through a pantograph power 
collector mounted on a frame 
behind the cab. This technology 
has been developed by Siemens, 
which since 2013 has conducted 
trials of electrified trucks together 
with Scania at its research facility 
outside Berlin.

"The potential fuel savings 
though electrification are 
considerable and the technology 
can become a cornerstone for 
fossil-free road transport services. 
Electric roads are also a way 
to develop more eco-friendly 
transport services by using the 
existing road network," comments 
Nils-Gunnar Vågstedt, who is 
responsible for Scania’s research in 
this field.

Electrically 

powered trucks  

go on trial

Scania exhibited examples from its marine engine range at this year's 
Seawork International exhibition in Southampton.  With power outputs 
220 to 1,000 horsepower, Scania offers a wide choice of engines that 
are both fuel and environmentally efficient and are ideally suited to a 
range of propulsion and auxiliary applications.  

With a history stretching all the way back to 1891, Scania is one 
of the world's most experienced engine builders.  The company's 
present day marine range is based on three solid platforms; the DI09 
nine-litre five-cylinder inline, the DI13 13-litre six-cylinder inline and 
the DI16 16-litre V8.  In total, Scania's engines have been certified by 
11 different classification associations.

Vessels using Scania power for propulsion range from ferries 
and workboats to fishing boats and fast patrol launches, while Scania 
auxiliary power can be found in a wide variety of applications, including 
driving the generator sets which provide electrical power for the King 
Harry ferry in Cornwall, pictured here. 

Engine power on show at Seawork
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Of our 170 trucks, 140 are Scania and 8 are Euro 6. We run a  
great deal of fuel trials, and there was a quite noticeable and 
immediate difference in the Scania Euro 6. We were very pleasantly 
surprised they produced such excellent results. So much so, in fact, 
that off the back of that we’ve already moved up our replacement 
schedule and ordered more Scanias.

David Preston
Managing Director, Preston’s of Potto



A major new road safety 
initiative for school children was 
launched by national road safety 
organisation, Road Safety GB 
(RSGB), at the CLOCS seminar 
held at Tip-ex 2015.  Presented by 
RSGB Chair, Honor Byford, and 
entitled; Stay Safe On The Road, 
the initiative has been developed 
by RSGB in conjunction with 
Scania (Great Britain) Limited and 
seeks to teach 10-11 year olds 
about commercial vehicle blind 
spots and rear-wheel 'cut in' when 
turning corners.  

Addressing the seminar, which 
was attended by approximately 
100 delegates, Honor Byford said: 
"The objective of this initiative is 
to show children how to stay safe 
when cycling or walking near to 
commercial vehicles.  Our intention 
is that the programme should now 
be delivered to children the length 
and breadth of the UK, and our 
hope is that the industry will come 
together and provide assistance to 
help us succeed in that aim."

For Scania, Business 
Development and Marketing 

Director Arif Jafferji says: "Safety is 
always Scania's top priority and we 
are delighted to be supporting this 
initiative.  An immense amount of 
time and effort has been put in to 
produce a programme which will 
spread awareness among children 

in a manner which is both instructive 
and memorable.  On behalf of all 
of us at Scania, I would like to thank 
the Road Safety GB team for their 
invaluable input which has led to the 
creation of this unique road safety 
programme." 

STAY SAFE ON THE ROAD: a major new 

road safety initiative is launched

London-based City Circle UK Limited has once again selected Scania 
Irizar i6 coaches for operation on its growing programme of tours and 
corporate charter services. Accordingly, a further 16 vehicles have been 
delivered to the company by Scania (Great Britain) Limited this year.  The 
new additions are all 12.9-metre overall length vehicles based on Scania 
K 410 6x2*4 rear steer chassis with Scania's 410 horsepower Euro 6 SCR-
only engine and fully automated Opticruise gear selection system.

City Circle UK Limited Managing Director Neil Pegg comments,  
"I had the opportunity to evaluate the new Euro 6 13-litre Scania with the 
tri-axle Irizar i6 body last season and it performed superbly, and driver 
and passenger feedback has been excellent."

City Circle reorders
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immediate difference in the Scania Euro 6. We were very pleasantly 
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that off the back of that we’ve already moved up our replacement 
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FIRST GEAR

Blakes Coaches of Tiverton, Devon 
has added another Scania Irizar i6 
tri-axle coach to its fleet.  Based 
upon a Scania K 440 EB 6x2*4 
chassis, the vehicle is equipped 
with Scania's 440 horsepower 
Euro 5 engine and fully automated 
Opticruise gear selection system.

To the delight of owners David 
and Janet Blake, the vehicle was 
awarded top Scania in show at this 
year's UK Coach Rally.  This was 

due in no small part to the vehicle's 
high specification, which has 
been enhanced with half leather 
passenger seats with exclusive 
moquette covering.  There are also 
rear seat tables, footrests, extra 
dark tinted glazing, aircraft locker 

doors, bluetooth, iPod connection, 
servery, washroom and external 
down-lighting for evening customer 
safety and luggage handling.  In 
addition, the vehicle has a forward 
facing camera, reversing camera 
and a Bosch audio/video system.

Blakes' award winning high  
specification tourer

With many transport operators 
across the UK reporting driver 
shortages and the Freight Transport 
Association estimating 45,000 
new recruits are needed to keep 
the industry from grinding to a halt,  
Scania has responded with a 
programme known as Road to Work.

The Road to Work Programme, 
launched in 2014, has been 
designed to bring new drivers into 
the industry quickly and sustainably 
with the specialist skills required 
by their prospective employers. 
Where there are vacancies the 
scheme can also enable job seekers 

to acquire an LGV licence with 
funding support provided through 
existing government schemes.  
Additionally, Scania is working with 
industry partners to identify suitable 
employed candidates wishing to 
transfer from their existing roles to a 
new career behind the wheel.

"There's no doubt that the 
UK is experiencing a sustained 
and  serious driver shortfall with 
operators across the spectrum 
feeling the effects, urgent 
action really is required," says 
Scania (Great Britain) Limited's 
Driver Services Manager Mark 
Agnew. "Our response is Road 
to Work, which provides a route 
to LGV licence acquisition for 
job seekers, logistics apprentices 
or those already in employment 
looking to progress. 

"Critically, the programme 

is helping our customers sustain 
their businesses and we expect to 
deliver in the region of 800 new 
drivers to them in 2015 – over 400 
have already been added through 
our various schemes during the 
first six months of 2015.  

"In 2016 we are expecting 
to deliver well in excess of 1,000 
new drivers and we have a £1m 
investment plan in place to ensure 
the programme’s success.  We are 
opening two new sites in the third 
quarter of 2015 with more planned 
for the end of the year.  Coupled 
with our OnBoard telematics 
services, Driver CPC and practical 
driver courses we offer support far 
beyond getting your licence, this 
really is something different."

For more on Scania's Road to 
Work scheme call 0845 6020341 or 
visit www.scania.co.uk 

Driver shortage: Scania acts  

with its Road to Work programme
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The new R 410 Euro 6 Streamline is the first Scania we’ve ever 
had. It won’t be the last. Price has always been an issue, but the 
Euro 6 fuel consumption means we have to look at it again – 
we’re getting 11mpg from it. We usually get high 9s, so that’s  
a good 10% improvement. The miles we do, that equates to 
around £4-5k a year. You can’t ignore that. 

Andy Pountney
Managing Director, Andyfreight 



Dudley, West Midlands tour operator Dunwood Travel has purchased 
a Scania K 360 IB 4x2 chassis with Irizar i6 bodywork.  Equipped with 
Scania's 360 horsepower Euro 5 engine, the vehicle also features  
the latest generation of Scania's fully automated Opticruise gear 
selection system.

The 12.45-metre overall length Irizar i6 body has 53 seats, three-
point seatbelts, DVD player with two monitors, toilet, drinks machine, 
air conditioning, alloy wheels and extra dark tinted glass.

Dunwood Travel Director Phil Westwood comments, "We are 
delighted with the performance and reliability of the i6 and are 
extremely pleased with the positive feedback from our clients.  
We remain committed to the Scania product and support which 
complements our business profile."

Young UK Truck Driver Chris 
Brooker-Carey of Barrowford, near 
Burnley, has emerged as one of 
Europe's top ten truck drivers at 
the 2015 Grand Final of Scania's 
Young European Truck Driver 
(YETD) event.

YETD is a multi-national 
competition designed to promote 
the highest standards of driving 
and road safety.  By proving 
his outstanding practical and 
theoretical skills, Chris succeeded 
in making the final cut at the 
Grand Final, which was staged 
at Scania's headquarters near 
Stockholm in Sweden.

In reaching the event's Grand 
Final, Chris had already overcome 
the challenges of more than 1,000 
UK drivers to win the UK Final earlier 
this year.  At the Swedish event, he 
pitted his skills against the national 

winners from 25 other European 
nations in a series of tests ranging 
from eco-driving to responding to 
emergency roadside incidents.  

As a reflection of the 
importance Scania places on 
driving and road safety skills, the 
competition's ultimate prize was 
a brand new Scania truck valued 
at 100,000 Euros.  Unfortunately, 
Chris's attempt at final glory 
was thwarted in the penultimate 
round, when he finished seconds 
behind his Swiss opponent in a 
precision manoeuvring trial.  The 
event was ultimately won by Lars 

Sondergård of Denmark.
After the event, Chris 

commented:  "It was a great 
weekend – I'm still smiling.  The 
competition itself was so tough, 
both technically and emotionally.  
After day one I went to bed 
shattered, looking forward to 
doing it all over again on day  
two; it's probably the most 
challenging thing I've ever done.  
What's more, the spirit between 
the guys competing was fantastic 
– I went to Sweden as a contestant 
and came back with six or seven 
new friends! "

Scania 

Irizar i6 for 

Dunwood 

Travel

Chris proves himself as one  

of Europe's top ten truckers
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had. It won’t be the last. Price has always been an issue, but the 
Euro 6 fuel consumption means we have to look at it again – 
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a good 10% improvement. The miles we do, that equates to 
around £4-5k a year. You can’t ignore that. 
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Natural born winner
The Scania R-series has just collected its third Fleet Truck  

of the Year trophy at the annual Motor Transport Awards.   

Scene Scania charts the range’s progress and examines  

what lies behind its remarkable success

July 1 is a good day for winners.  For on this day in 
history (among many other notable successes) Canada 
won independence, Charles Darwin’s paper on 
evolution won its first public airing and Sony launched 
the Walkman, a winning product which changed the 
way we listen to music forever.

Perhaps not quite as monumental a win as the 
above but nonetheless a significant moment within the 
transport world, on 1 July 2015 Scania’s R-series once 
again won the Fleet Truck of the Year award at the 
annual Motor Transport Awards, completing a hat trick 
of victories since the range was launched back in 2004.

Back then, Scene Scania invited a youthful TV 

presenter by the name of Richard Hammond to test 
drive an R-series truck for himself.  He came armed 
with a quote from one of his then colleagues and was 
hoping the vehicle would live up to its billing: “There 
are two sorts of truck driver – those who drive a Scania 
and those who want to,” that colleague, a certain Mr 
Clarkson, had said.  

Within minutes, Richard Hammond was having 
the time of his life.  It was his first venture behind the 
wheel of a truck and things were obviously going well: 
“Fantastic! Nothing prepares you for this – what a 
start to my trucking career,” he enthused.  “It is just 
brilliant.  I love it – and so will you!”
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From early adopters 
Knights of Old and Asda 
through to operators such 
as Andyfreight, Fagan & 
Whalley and Reynolds 
Recruitment, all of which 
have featured in recent 
Scania adverts, the R-series 
has been serving the 
transport industry for the 
past ten years.  Today, 
almost 30,000 R-series 
trucks have been supplied in 
the UK alone

At that particular moment in time, the R-series 
was brand new into the UK and therefore completely 
untried and untested by the British transport industry.  
But that didn’t hold the range back.  Some of the 
highest profile names in transport were the earliest 
adopters; the Knights of Old and Asda vehicles pictured 
here being among them.  In fact, these two Asda trucks 
were part of an order for 196 4x2 tractor units.   And 
while the larger fleets were equipping their fleets with 
R-series, so too were owner-
drivers and small and medium 
size operators around the UK.

The same was 
happening all over Europe 
and within a few short 
months the R-series had 
established its reputation 
to the point where it was 
announced as International 
Truck of the Year for 2005.  A 
statement from the award’s 
18-strong judging panel of 
international journalists read 
as follows: “The R-series impressed the jury with 
its particular attention to driver comfort through 
a wholesale revision of the cab interior. Improved 
aerodynamics, better cab comfort and a more 
refined driving environment all combine to give 
the R-series enhanced driver appeal. In addition, 
Scania’s attention to the new driveline, new electronic 
architecture and cleaner, more efficient engines was 
worthy of particular note.”

The R-series was proving itself in service in the UK 

too, with low fuel consumption, high uptime and driver 
appeal all winning favour with the nation’s transport 
operators.  Richard Hammond’s prediction that the 
waiting world would love the range as much as he did 
appeared to be coming true.

The R-series’ win at the 2005 Motor Transport 
Awards, when it was named as that year’s Fleet Truck 
of the Year, was the model’s UK coming of age party.  
Voted for by a panel of respected figures from within 

the transport industry this 
victory would be repeated 
five years later, by which 
time a host of revisions had 
been made under Scania’s 
policy of continuous 
improvement.  Now known 
as the New R-series, the 
range continued to impress.

A further five years 
on and the R-series – now 
one of the most successful 
global trucks of all time – 
has done it again with its 

third Fleet Truck of the Year trophy.  Today, almost 
30,000 examples have been delivered to date in 
the UK alone.  In common with all other trucks in 
Scania’s P- and G-series ranges, the R-series is based 
upon Scania’s modular build concept. This allows for 
a wide number of variants to be produced from a 
relatively small number of basic building blocks, with 
the associated benefits of high parts availability at all 
times and simplified repair and maintenance regimes 
resulting in high uptime.
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But there’s more, as Scania’s UK Managing 
Director Claes Jacobsson commented upon winning 
the award:  “Today’s Scania vehicles are the best there 
have ever been,” he said.  “They are our most reliable 
ever and the introduction of our third generation Euro 6 
engines has seen fuel records broken in independent 
press tests throughout Europe.”

We report more on those fuel trials on page18.  
Furthermore, if you turn to the First Gear section of 
this magazine (pages 4-11) you will see a succession 
of operator testimonials on 
the subject of fuel savings 
delivered by Scania and its 
products.

The R-series, 
especially in its present 
day Streamline format, has 
been instrumental in the success of a multitude of 
operators.  Andy Pountney, Managing Director of 
Stourbridge, West Midlands-based Andyfreight, is 
one such operator.  New to the marque, he says: 
“The new R 410 Euro 6 Streamline is the first Scania 
we’ve ever had.  Price has always been an issue, 
but the Euro 6 fuel consumption means we have to 
look at it again – we’re getting 11 mpg from it.  We 

usually get high nines, so that’s a good ten percent 
improvement.  The miles we do, that equates to 
around £4-5k a year.  You can’t ignore that.”

Similar sentiments are expressed by long-term 
Scania operator, Fagan & Whalley Limited of Padiham, 
near Burnley.  According to Operations Director 
Graham Whalley, “Everything over 18 tonnes in our 
170 vehicle fleet is a Scania.  We do fuel consumption 
figures for every vehicle every month.  We have 14 6x2 
Euro 6 artics that we can compare more or less like 

for like with Euro 5s, and 
they work out around 1.25 
percent more efficient.”

Our final testimonial 
for the R-series comes 
from Rod Harris, owner of 
Nottingham-based Reynolds 

Recruitment:  “We run a 16 vehicle mixed fleet, 
including three Scania Euro 6s we’ve had for about 
three months,” says Rod. “They’re already our best 
vehicles.  Every week the figures come in, and every 
week they average around one mile per gallon better.  
It’s helped us make the decision to go with Scania for 
future vehicles.  They do cost a little more, but the 
benefits are clear – I’m a big fan.”

 “Within a few short 
months the R-series had 

established its reputation”

SCANIA WOULD LIKE TO THANK THE OWNERS OF EVERY ONE  
OF THE UK’S 30,000 R-SERIES TRUCKS FOR THEIR PATRONAGE  

OVER THE YEARS.  WE TRUST YOUR FAITH IN THE SCANIA R-SERIES,  
THE 2015 FLEET TRUCK OF THE YEAR, HAS BEEN REPAID BY WAY  

OF MANY MILES OF PROFITABLE OWNERSHIP
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“ The 12.7-litre engine’s nominal power rating of 450hp  
is on the money for many tractor unit applications.”

“ A reputation for reliability, top quality interiors, the best 
residual values in the business plus immense driver appeal.”

“A truck that commands huge respect and loyalty.”

“ The R-series has been around seemingly forever, which is 
why the judges praised its bullet-proof reliability, as well as 
recognising Scania’s fantastic aftersales service.”

A selection of the awarding judges comments.

YOU
SCANIA

HAVE 
THE BEST
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Fuelling success
It’s official: Scania’s savings independently verified

It was back in 2013 when the new Streamline was 
launched that Scania began using the advertising strap 
line You Can Save On Fuel.  That claim was based on 
a variety of factors, including the fuel efficiency of its 
Euro 6 engines, the aerodynamic styling of its cabs and 
the benefits to be had from Optimise, Scania’s driver 
development and ongoing coaching service. 

Beginning with engines, it was in 2011 that 
Scania became the first manufacturer to put journalists 
behind the wheel of a Euro 6 truck.  By the time the 
Euro 6 standard became obligatory for all new heavy 
commercials, more than 4,000 compliant Scania trucks 
were in service, running throughout Europe.  This gave 
the organisation’s research and development engineers 
access to a wealth of real-life operating data to help 
them further improve the product, which they duly did, 
resulting in the introduction of a range of frugal second-
generation Euro 6 engines.

Today, with 410 and 450 horsepower units 
requiring only Selective Catalytic Reduction (SCR) now 
also available, Scania is on its third generation of Euro 6  
power units.  The fuel savings these can achieve are 
now breaking records and setting new benchmarks in 
independent tests throughout Europe, more on which in 
a moment…
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Before turning to the results, it is worth noting that 
it’s not just the company’s Euro 6 engines that produce 
significant savings, but the whole Scania package.  With 
its advanced aerodynamic styling, the new Streamline 
cab is a slippery customer indeed.  When equipped with 
fitments such as the latest generation of Opticruise, 
Scania’s fully-automated gear selection system, and 
Scania Active Prediction, effectively a 3D satnav that 
links to the vehicle’s adaptive cruise control system to 
read the topography of the road ahead and control the 
throttle opening accordingly for maximum economy, 
the savings really begin to add up.  Further enhancing 
the picture are recent developments, such as a free-
wheeling retarder and the second generation of Eco-
Roll, which allows coasting 
whenever safe to do so.

Scania has long 
contended that drivers are a 
vitally important link in the 
economy chain, and in order 
to help them achieve their 
maximum potential Scania has 
Optimise, a carefully constructed programme of driver 
development and on-going coaching.  The reason for 
the coaching element of the package is to ensure the 
efficiency gains typically associated with driver training 
are maintained over the long term.  

One early adopter of Optimise is Fareham-based 
Davies International Transport, which provides a 
supply service to the cruise ship industry. To ensure 
it gets the best from its fleet of 15 Scania R 480s, 
Directors Steven and James Davies employ the services 
of Scania’s Optimise Services team.

“The price of fuel today means we have to squeeze 
every drop of performance out of our fleet,” says Steven 
Davies.  “So we have bought into Scania’s Optimise 
driver training and on-going driver coaching team to 
help.  This has been a great experience for us.  I sat in 
on a course myself and got really excited about it.  Our 
drivers have been extremely positive to the change as 
well, and we’re seeing real results; we set a target of a 
ten percent fuel improvement for the fleet, which was 
achieved within a few short months.”

While the results achieved by Davies International 
Transport are impressive, they are by no means unique.  
As many Scene Scania readers are sure to be aware, 
testimonials have been appearing in the trade press 
throughout this year with many high profile transport 
operators also citing significant savings.

Further confirmation has come by way of a deluge 
of independent press reports from around Europe.  
The transport trade media are well known for their 

road tests, which are run in the strictest of conditions 
to ensure comparable results.   The trucks attracting 
the most attention are those fitted with 410 and 450 
horsepower third generation SCR-only Scania Euro 6 
engines.

In its test of a G 410 tractor unit, German 
magazine KFZ Angizer, which is also a member of 
the European Truck Challenge group of publications 
announced the truck to be both its ‘Diesel Champion’ 
and its ‘Environmental Champion’ on the back of its 
record breaking fuel test.  The same vehicle was trialled 
in Croatia by Kamion & Bus magazine which reported: 
“As the kilometres rolled by, it became increasingly 
clear that we were on our way to breaking the record of 

all the tests we had previously 
done on this route.”

But the top accolade was 
awarded back in Germany, 
when Verkehrs Rundschau 
magazine named the G 410 
as its Green Truck for 2014.  
In reaching its decision, the 

magazine had achieved an exceptional fuel figure of 
12.13 miles per gallon overall for its test.

Married to an R-cab tractor unit, the 450 
horsepower SCR-only engine matched the record 
breaking performance of its 410 horsepower 
counterpart.  “We have a new winner!” proclaimed 
Austria’s Traktuell magazine adding, “The 
manufacturer with the famous griffin logo is the new 
fuel efficiency champion.” The article continued: “With 
a sensational consumption of 25.35 litres per 100 
kilometres (11.14 miles per gallon) the Scania R 450 is 
just a shade away from the magic 25-litre mark, which 
last year was thought to be practically untouchable.”

An even higher figure was realised in the 
Netherlands, where journalists from  Transport & 
Logistiek recorded 11.37 miles per gallon overall 
in their test.  But is was Belgian magazine Truck & 
Business which arguably heaped the greatest praise 
upon the Euro 6 Scania R 450:  

“The R 450 has quite simply beaten the absolute 
record in the most difficult stage of our testing route,” 
it said.  “We chose to remain a spectator and to entrust 
the entire management system. Eco-Roll, torque at very 
low speed, fewer gear changes, new retarder...the recipe 
was apparently very good, given that the record of this 
fourth stage has been completely pulverised: 26.55 
l/100km for an average speed of 83.61 km/h.”

For any readers going metric inch-by-inch, those 
figures translate to 10.64 miles per gallon at an average 
speed of  51.95 miles per hour.

“Many high profile 
transport operators are 

citing significant savings”

Translations of each of the road tests quoted here are available for inspection upon request.   
Please contact Scania (Great Britain) Limited for further information.
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Above and below right: 
Extensive wind tunnel 
trials have helped model 
the Streamline’s slippery 
surfaces and curved lines

Below left: James (left) 
and Steven Davies have 
achieved significant savings 
with the help of Scania’s 
Optimise Services team
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TURNING THE SCREW ON FUEL CONSUMPTION 

Scania’s third-generation of record breaking Euro 6  engines are just part of 
an ongoing process designed to drive fuel usage down. Here’s a timeline 
of developments since Scania’s first Euro 6 engines were launched.  

SCANIA ACTIVE PREDICTION
An advanced cruise control 
system which uses GPS and map 
data to predict the topography 
of the road ahead. The system 
adjusts speed based on the 
incline, controls gear shifting 
and gives a perfectly optimised 
cruising speed.

DECEMBER 2011

APRIL 2013

SECOND GENERATION  
EURO 6 ENGINES
High torque, powerful 
performance and outstanding 
economy are the hallmarks 
here. Improvements to 
components and combinations 
of components means further 
reductions in fuel consumption.

JULY 2013

IMPROVED AERODYNAMICS
Front corners redesigned to 
enhance airflow along the sides 
of G- and R-series cabs.  A 
restyled sun visor with optional 
auxiliary lights provides a new 
and airflow-efficient roofline. 

SCANIA OPTICRUISE WITH 
ECONOMY MODE
Designed to keep fuel 
consumption down and cruising 
speed up, Scania Opticruise 
comes with performance 
modes to further optimise 
fuel efficiency. Fully integrated 
with Scania Active Prediction, 
the Economy Mode provides 
substantial fuel savings.

JULY 2013

NOVEMBER 2011

FIRST GENERATION  
EURO 6 ENGINES
Scania’s pioneering 440 and 
480 hp 13-litre Euro 6 engines 
combine a host of innovative 
technical solutions to cut 
emissions radically, while fuel 
consumption is as good as 
Scania’s Euro 5 engines.

2011
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OCTOBER 2013

FIRST GENERATION  
ECO-ROLL
Integrated with Active Prediction, 
Eco-Roll automatically uses 
the vehicle’s momentum to roll 
downhill in neutral, thereby 
saving fuel.

AUGUST  2014

SCANIA FREEWHEELING 
RETARDER
An inbuilt clutch disconnects 
the retarder when not in use  
in order to reduce drag and 
save fuel.

NOVEMBER 2014

AUTOMATIC RETARDER
It is now possible to choose a 
retarder application in which the 
retarder can only be activated by 
the brake pedal.  This eliminates 
the risk of keeping the retarder 
accidentally engaged, which 
would mean poor coasting 
performance and a waste of fuel.

SECOND GENERATION  
ECO-ROLL
Further improvements and 
refinements to the Eco-Roll 
system lead to greater fuel-
savings in operation.

NOVEMBER 2014

2015

LOW DRAG GEARBOX
By optimising the oil levels in the 
gearbox, efficiency is increased 
and friction decreased. The 
oil flow is carefully redirected 
within the gearbox, ensuring full 
lubrication throughout.

SEPTEMBER 2013

SCANIA 450 EURO 6 SCR
The advent of Scania’s second 
generation Euro 6 engines 
comes in the form of a 450 hp 
SCR-only power unit.  The 
operational efficiency of this 
engine, which has recently 
broken all records in a series 
of European press tests, sets 
a new  benchmark for low fuel 
consumption.

APRIL 2014
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Flying high
It’s a clean and sustainable 

alternative and with a growing 

infrastructure and government 

support, gas-fuelled vehicles are 

now taking off

There is something historically satisfying that the UK’s 
first Scania gas-powered Euro 6 trucks should be 
operating out of Magna Park, Leicestershire.  That’s 
because the Argos Distribution Centre, where the 
five vehicles in question are based, is a stone’s throw 
away from the British Thomson-Houston works in 
Lutterworth where Sir Frank Whittle invented the gas 
turbine engine 85 years ago.

While both Argos and Whittle are pioneers of 
their time, the use of gas as a vehicle fuel actually 
goes back much further.  As early as the First World 
War Scania was producing gas-powered buses, but 
even that achievement pales in comparison to the 
exploits of English engineer Samuel Brown, who 
adapted a steam engine to run on gas back in 1824.  
Brown’s ideas may have been considered eccentric 
by his peers, but he was following a tradition which 
started in 1680  when Dutch physicist, astronomer 
and inventor Christian Huygens proposed an internal 
combustion engine which would run on gunpowder!  
Fortunately, we can only surmise, Mr Huygen’s design 
was never tested…
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Back to the present, and gas continues to 
attract the attention of the automotive industry.  
While the fuel has provided the motive power for 
many applications over the years, it has never truly 
succeeded in breaking into the mainstream.  Cost, 
limited availability and operator acceptance are 
among the reasons which have held it back.  But 
things are changing, especially when the gas in 
question is biogas, that is to say gas which is produced 
from a variety of naturally-occurring sources, such as 
waste.  And when that gas comes with a promise of 
low duty for an extended period of time, the option 
becomes even more attractive.

Biogas is an ultra clean fuel which has the 
capacity to reduce emissions of carbon dioxide by as 
much as 70 percent.   For any transporter of goods 
seeking to operate at the leading environmental edge, 
that certainly makes for a compelling argument.  While 
modern-day gas engines have been available for some 
time – Scania, for example, 
has supplied approximately 
4,000 gas-powered units 
for various applications 
around the globe since 
1989 – limitations in fuel 
supply have restricted their 
use largely to return-to-
base operations, such as 
bus companies and local 
distribution firms.

But in 2012 change 
was in the air.  Following 
the government’s Logistics 
Growth Review (a package 
of measures targeting 
barriers to growth 
identified by the logistics 
industry and its users) a 
trial was announced to promote the use of low carbon 
heavy goods vehicles by UK operators.  To encourage 
and assist take up a total of £13.5m funding was made 
available via the Office of Low Emissions and the 
Technology Strategy Board (now Innovate UK).  

Consequently, a number of projects began, one of 
which saw the formation of an Innovate UK consortium 
comprising CNG Service, Gasrec, Argos, DHL Supply 
Chain, Eddie Stobart and Culina Logistics. The group’s 
aim was to introduce gas-powered vehicles into Magna 
Park, where a new public gas refuelling station was 
planned.  When Argos took delivery of its five gas-
powered Scania P 340 tractor units in March of this year, 
that objective became a reality. 

Gas power had received a further boost in 
December 2013 when the government pledged to 
maintain a duty differentiator for gaseous road fuels 
for a full ten years.  The promise of low cost fuel for a 
whole decade naturally led to a surge of interest.

Completing the picture was Scania’s 
announcement in June 2014 that it was to introduce 

a dedicated Euro 6 gas-powered truck, with options 
of running on either compressed natural gas (CNG) 
or liquified natural gas (LNG) and with power outputs 
of 280 and 340 horsepower.  While the smaller unit 
would be ideally suited to urban operations such as 
refuse collection, the larger variant was seen as having 
potential for distribution applications, and this is 
indeed the model for which Argos opted.

Commenting at the time of the announcement, 
Scania (Great Britain) Limited’s UK Truck Sales 
Director, Martin Hay, said:  “With more and more 
operators seeking alternatives to conventional diesel, 
gas is proving to be an increasingly popular choice.  
Whereas operators have so far been restricted to 
dual-fuel diesel/gas vehicles, our vehicle now enables 
customers to reap the full range of benefits gas-
powered trucks offer.”

The concept of a dedicated gas vehicle – namely, 
one that does not rely upon a dual-fuel approach – 

was not new to Scania; 
the idea was already well 
proven in service at Euro 5.   
Among UK operators 
adopting Scania’s solution, 
Reading Buses led the way 
when it placed an initial 
order for 19 CNG-powered 
Scania-ADL buses in the 
summer of 2012.

Reading Buses has a 
reputation for innovation 
and its acquisition of 
gas-powered vehicles 
was part of a larger plan 
to substantially reduce its 
carbon footprint.  

While the gas 
refuelling infrastructure 

is developing (see panel) there is still some way to 
go.  For a firm like Reading Buses with an ambition 
to operate on biogas, local supply would be an issue.  
The solution was for Reading Buses to install its own 
filling station.  The problem, though, is that the supply 
to its pumps is taken from the town’s existing gas 
grid, meaning the fuel’s bio-credentials could not be 
confirmed.  To overcome this, Reading Buses entered 
into an agreement whereby every litre of gas it takes 
from the main is replaced with a litre of biogas, thereby 
ensuring that an equivalent quantity of biogas is burnt 
somewhere, if not necessarily by the bus company itself.

Further innovation has come since then from 
within the passenger carrying industry.  Perhaps the 
greatest publicity shot in the arm for gas-power came 
when Scania’s demonstrator spent time in Bristol, 
the European Green Capital for 2015.  Operator First 
West of England wrapped the vehicle in the somewhat 
graphic livery shown here to promote the fact it was 
running on biogas produced from human waste, 
processed locally in Avonmouth.  The ‘poo bus’, as the 
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From the driver’s seat, a 
gas-powered Scania is the 
same as a conventional 
truck.  Pictured left is the 
‘poo bus’, Scania’s gas-
powered bus demonstrator.  
Below is Scania’s nine-litre 
gas engine, which can be 
specified in 280 or 340 
horsepower format  
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vehicle instantly became known, captured headlines 
the land over.

Reading Buses added to the fun a few months 
ago when it pitched in with an attention-grabbing 
world land speed record attempt with one of its Scania 
gas-powered buses.  

“We did it!” 
proclaimed the 
company following 
its successful run at 
Bedfordshire’s Millbrook 
Proving Ground, which 
saw the vehicle achieve 
a top speed of 80.73 
miles per hour and 
an overall average of 
76.78 miles per hour.  
The serious side of the 
exercise was to further promote gas as a credible, 
sustainable and clean road fuel.  

Speaking immediately after the run, Reading 
Buses Chief Executive Officer Martijn Gilbert said:  
“This is fantastic.  What a great advert for biomethane 
which is growing in popularity each day.  At Reading 
Buses, we love it.  Thirty-four vehicles, 20 percent of 
our fleet, are now CNG powered.

“CNG is not only good for the environment, but 
its use and promotion has led to noticeable customer 

growth too.  Only four weeks ago a fellow operator 
of a fleet of identical buses [Stagecoach Sunderland] 
stated in a recent survey 92 percent of their customers 
preferred them to standard buses.

“Ninety three percent said they offered a 
smoother, more 
comfortable ride while 
94 percent agreed that 
the bus was quieter 
with much less engine 
noise.  Most importantly, 
40 percent said they 
now travel more than 
previously. These are 
impressive statistics 
and they echo our 
experiences with these 
buses in Reading.”

With the debate for gas powered now well and 
truly stirred by truck and bus operators it will be 
interesting to see what the future holds.  With vehicles 
now available, and long-term fiscal benefits in place, it 
may be that infrastructure development holds the key.  

Here, once again, Reading Buses is taking a 
lead, for it has stated that it is prepared to open its 
refuelling station to all operators of gas-powered 
commercial vehicles – a definitive cooking on gas 
statement if ever there was one!

The launch of Reading Buses 
world land speed record 
attempt was held on the 
historic Brookslands banked 
race track, where this great 
PR shot was taken

“Reading Buses added to the 
fun a few months ago when it 
pitched in with an attention-
grabbing world land speed 

record attempt with one of its 
Scania gas-powered buses”
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THE UK AND EUROPEAN GAS 
REFUELLING INFRASTRUCTURE 

The UK has a steadily growing LNG and CNG 
refuelling infrastructure.   The European Council is 
driving further growth among all member states, 
the aim being to create a Euro-wide network of 
refuelling points on major Trans-European Transport 
Network routes and refilling stations in key urban and 
suburban areas. 

For more information on the development of the gas 
refuelling infrastructure, visit: www.gasvehiclehub.org
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Turning heads  
in the fast lane
Even the M25 can be cool, as visitors to  

London Fashion Week 2015  discovered
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David Bowie and The Kinks sang about it, Anna 
Wintour and countless others write about it.  From 
Hollywood to Bollywood, directors are making movies 
about it: The one thing you can safely say about 
fashion is that it doesn’t go out of fashion.  And while 
those of us who are not exactly dedicated followers 
of the subject may quietly snigger about some of the 
latest offerings to emerge from the designers’ closets, 
it has to be acknowledged that finding inspiration for 
the next big thing must be a tough challenge indeed.

That’s because fashionistas are a demanding lot 
who expect a constant flow of new and original ideas 
to keep their sartorial urges satisfied.  So when news 
of this story broke, the Scene Scania editorial desk 
(where stretchy waistbands and sensible shoes rule 
the day) felt it was time to show some sympathy to 
the plight of Britain’s legion of fashion designers.

Where to start?  Well, it is said about fashion that 
what goes around comes around, and, in what might 
seem a rather odd leap of faith at this particular point 
in our story, so does the M25 (it just goes around 
rather more slowly…) The link, in case it has escaped 
you, is that London designer Anya Hindmarch 
recently claimed Britain’s least favourite motorway to 
be her inspiration for a brand new collection.  And 
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if the reason for that seems about as clear as the 
Dartford Tunnel on a Bank Holiday Monday, well, 
we’re with you…

But we have to admire Ms Hindmarch’s style.  
We hear her launch invitation was headed “Expect 
Severe Delays” and by all accounts the event was 
a bit late starting.  Who knows what the assembled 
masses on the catwalk’s hard shoulder must have 
made of it as a series of mobile road signs shimmied 
past, but let’s hope the show was a huge success.  
None of us can personally say we have actually 
spotted anyone wearing the clothes pictured here 
out on the street, but hey, that’s fashion. Apparently. 
We’re sure Anya and her team must know what 
they’re doing, after all, they have form: previous 
Hindmarch collections have included garments 
and accessories featuring everything from washing 
powder packets to sweet wrapper labels.

Another popular phrase in fashion circles is that 
inspiration inspires.  So we thought we would pick up 
on Ms Hindmarch’s lead by branching off the highway 
of haute couture and onto the byways of fashion to 
see what lies in the potholes. Here are our six of the 
best, all with an automotive twist…

SCENE SCANIA • 33



THE MINI SKIRT
Emblematic of the Swinging Sixties and following hot 
on the heels of the Mini car, (introduced in 1959), the 
mini skirt not only raised hemlines but also eyebrows 
the world over.  According to Wikipedia, the mini-skirt 
was first referenced in a 1962 article written in Mexico 
City when the garment appeared on production lines 
there.  The author defined the mini skirt as stopping 
eight inches above the knee and reported that men 
were generally in favour – providing it was not being 
worn by their own wives or fiancés!

THE BONNET
The automotive world has seen some spectacular 
bonnets in its time (think 1960s Cadillacs) but nothing 
compares with those sported by the late, great 
Gertrude Shilling.  Dubbed the Ascot Mascot, Mrs 
Shilling became a British institution for her eccentric 
Royal Ascot Ladies Day appearances.  With hats 
created by her son David, the first of which he 
produced when he was just 12 years old, Gertrude’s 

headwear included the peacock hat shown here, 
a football hat to celebrate the 1966 World Cup, a 
dartboard, a picnic hamper complete with champagne 
glasses and strawberries, and a five foot giraffe.  Well, 
why not?

MODS
There’s plenty of ways to modify your motor, but in 
this case the word Mod is short for Modernists, the 
modern jazz and style crazy young men-about-town of 
the late ’50s and early ’60s.  Two-tone suits with mohair 
collars and button-down shirts from Carnaby Street 
were the early fashion weapons of choice for the 
Mods, with Parka jackets (complete with RAF roundel 
in many cases) also donned by Mods with scooters.  
Aaah, the scooter…we had to include it here, for what 
greater two-wheeled fashion statement could there be 
than a multi-mirrored Vespa or Lambretta illuminated 
like a Christmas tree, with a leopard skin seat covering 
and a tiger’s tail on the aerial (presumably for the radio 
it didn’t have…)?

Mini skirt  
meets Mini car

Gertrude Shilling and her 
famous peacock hat

A Parka and a scooter  
– it must be a Mod!
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ROCKERS
Back in the ’60s Rockers either came in boxes (if part 
of an internal combustion engine) or on two wheels, 
ideally a Triumph Thunderbird, in which case they 
were the Mods’ nemesis.  He wasn’t quite a Rocker in 
the rebellious British Rock’n’Roll sense of the word, 
but no-one caricatures the concept better than The 
Fonz.  Originally a bit player in 1970s/80s sitcom 
Happy Days, Fonzie shot up the rankings to become 
the programme’s most loved character due to his 
super cool persona – if ever anyone became a legend 
in their own lunchtime, it was The Fonz.  These days 
his creator, Henry Winkler, is more likely to be found 
thumbing a book at the Hay Literary Festival than 
thumping the juke box at Arnold’s Drive-in into life.  
But – whoa! – that’s cool too…

TANK TOP
Not the roof of the tracked type, but the multi-
coloured sleeveless knitwear favoured by Hippies 
back in the day.  Apparently, the garment takes its 

name from 1920s bathing suits worn in swimming 
pools or, as they were sometimes known, tanks.  Most 
sought after of all the myriad varieties of tank top 
was the Fair Isle, with its intricate, kaleidoscope-
like patterns.  Our search for a suitable image to 
accompany the tank top actually uncovered an image 
of Roger Moore wearing one in his modelling days, 
which preceded his acting career.  It appears he 
ditched them once he rose to fame, which is probably 
just as well for 007.

SCANIA TRUCK GEAR
The perfect end to the perfect fashion story: Scania 
Truck Gear.  Launched in 2006, Scania Truck Gear 
leads the way in terms of fashionable, hard wearing 
clothing and accessories for truck owners, drivers and 
enthusiasts alike.  New collections are introduced 
regularly with men, women and children all catered 
for.  Every item in the range can be found at Scania 
Webshop (www.scania.co.uk/webshop), so why not 
pay a visit today?

For more on the RNLI, visit www.rnli.org

Scania Truck Gear, four 
examples of which are 
pictured directly above, 
carries the standard for style 
in the transport industry

Hey,  
it’s the Fonz

Fashion statement, 
Fair Isle style
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Trucks for tracks
Scania Truck Rental goes to the races

L-R: A Jaguar D-type, an 
Alvis 12 50 and a Porsche 
914/6 prepare for an outing 
in Classic Performance 
Engineering’s ‘Red Truck’

There’s always been a lot of history in Bicester 
– records of the place go back way beyond the 
Domesday Book to Saxon times – and suddenly there’s 
a whole lot more, due to the creation of Bicester 
Heritage.  Located on the town’s historic World War 
I and World War II RAF base, Bicester Heritage is a 
unique venture with a vision to establish a secure 
future for historic motoring and aviation in the UK.  

Part of the dream is to offer a home to all manner 
of specialist operators whose skills, knowledge and 
expertise help keep our historic automotive and 
aviation heritage on the road and in the sky respectively.  
So it was that Martin Greaves, founder and Managing 
Director of Classic Performance Engineering Limited, 
got the call to come and move into Bicester Heritage, 
an opportunity he embraced with open arms.

With a background in mechanical engineering 
and an early career working for a race preparation 
specialist focusing on Jaguar, Ferrari, Maserati, 
Cooper and Lotus, Martin was always a candidate for 
starting up on his own.  He took his opportunity 15 
years ago by forming his company, since when he’s 
never looked back.  Today, with a portfolio of customer 
cars worth anything from £200,000 to £2m under his 
wing, Classic Performance Engineering offers services 
ranging from general maintenance to ground-up 
restoration and just about everything else in between.

Additionally, the company provides a full race 
transportation and support service for its customers, 
and here it has a unique agreement with the Historic 
Grand Prix Cars Association (HGPCA).  The ‘Red 
Truck’ is a familiar sight at race tracks around Europe 
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whenever an historic event is staged.  The rig 
comprises a bright red trailer designed by Martin, 
owned by the HGPCA and hauled by a Scania Truck 
Rental tractor unit.  The deal is that Martin provides 
support for HGPCA members by making the Red 
Truck available for their use at their race series, and 
is then free to use the rig for other clients the rest 
of the time.  That makes for a busy schedule, with 
the HGPCA calendar alone running from February 
to October, with a total of 11 rounds taking place in 
the UK, Spain, France, Germany, Holland, Belgium 
and Portugal.

The Red Truck is capable of carrying up to 
five cars on two decks, which can be configured in 
a number of ways to accommodate the vehicles 
being carried.  There’s also a fully equipped kitchen 
within and awnings pull out from both sides; one for 
hospitality, the other to provide workshop space.  In 
addition to the vehicle itself, Classic Performance 
Engineering also provides a full crew of truck driver, 
mechanics and support staff.

The choice of tractor unit for this season was 
based upon previous operating experience, “We’ve 
used Scania Truck Rental before and I have to say 
they couldn’t be more helpful,” says Martin.  “We use 
the Wellingborough depot and the team there do 
everything to make our truck needs run as smoothly 
as possible.  This year, we have a six-wheel R 440 
tractor unit on long-term rental to cover the entire 
season.  We also have a second trailer which we hire 
out as and when, and there we spot rent a tractor unit 
as required.

“It’s a perfect service for us, totally flexible, 
and should we need assistance, we know support 
is there round the clock no matter whether we’re in 
Northamptonshire or at the Nürburgring.  And that’s 
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really important to us and our customers; there’s no 
way we could ever turn up to a meeting late, we simply 
could not countenance that.”

The world inhabited by Martin Greaves and 
Classic Performance Engineering is a fascinating 
one.  “Essentially, we’re part of both the preservation 
and the leisure industries,” explains Martin.  “We are 
dealing with people who collect, restore, display, drive 
and/or race historic motor cars.  Sometimes they do 
it as an investment, sometimes purely for pleasure.  
Some of customers race their own cars, some allow 
others to race for them.  
But in every case their 
cars are their babies, 
labours of love.

“Our job is 
to respect that by 
providing a full service 
to accommodate 
every need.  We have a great team here; fully skilled 
automotive engineers with years of experience under 
their belts right through to our apprentice, who’s 
learning his trade within the hands-on environment of 
our workshops.”

The day we visited Classic Performance 
Engineering, those workshops were packed with 
vehicles and awash with the ambience of yesteryear.  
From the beautiful Jaguar D-type pictured with the 
Red Truck in our lead photograph to gleaming bare 
body shells waiting to be fitted with equally gleaming 
components, the place was a cornucopia of historic 
automobilia.  The aroma of oil and seasoned leather, 
ever present in the garages of old but sadly absent from 
the sterile modern workshops of today, hung in the air.  

The company employs up to ten people at any 
one time, bringing in the services of skilled auto-

artisans whenever they may be required.  During our 
tour of the premises, we overheard conversations on 
the relative merits of various restoration techniques 
being discussed at length.  There’s little off-the-shelf 
stuff going on within this specialist domain.  

Martin himself lives the Bicester Heritage 
dream as much as possible.  In between running a 
burgeoning business and attending to the needs of his 
customers he chills out by racing his own car, an Elva, 
or co-driving the Mini of a friend. (In case you are not 
familiar with the Elva, it’s a British built sports/race car.  

The name comes 
from the French  
‘Elle va’ – literally, 
‘She goes’!) 

But its back 
inside the garage 
where Martin’s 
passion has its 

roots:  “I pride myself on having a team at Classic 
Performance Engineering that are not one-marque 
specialists,” he says.  “Rather, we are multi-skilled 
specialists that can offer historically sympathetic  
and creative engineering solutions to any make or 
model of vintage or historic car that passes through 
the door.”

With the help of the Red Truck, and the Scania 
Truck Rental vehicle which hauls it, that ethos extends 
far beyond the company’s Bicester Heritage base, 
providing enormous pleasure to competitors and 
spectators alike wherever it goes.

With an extensive fleet of rigids and tractor units, 
Scania Truck Rental provides short- and long-term  
rental solutions nationwide.  For more, visit:  
www.scania.co.uk/truckrental 

“We’ve used Scania Truck Rental 
before and I have to say they 

couldn’t be more helpful”

Opposite page:  
Masterclass as Martin 
Greaves discusses race 
tactics with Sir Stirling Moss.  

Other photos on this spread 
show just a small selection 
of classic vehicles Martin’s 
company comes into  
contact with
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YOU
SCANIA

RENT 
THE BEST
NATIONWIDE

SCANIA TRUCK RENTAL 

07831 882421 
ANGUS.KOTZE@SCANIA.COM

If you’re renting, rent the best. Best trucks. 
Best back-up. Best one-to-one service.

• Wide range of vehicles from  
18 tonnes to 65 tonnes

• Nationwide coverage including  
Northern Ireland

• Long term flexibility

• V8 and Topline available

• 8x4 Tippers

• PTO & Wet Kit vehicles

• Telematics on selected vehicles
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Pitch perfect
The fans say he has the best voice in the 

business.  Match that with an encyclopaedic 

knowledge of the game, wrap it up in 

sheepskin and you have one of football’s 

best loved National Treasures:  Motty 

John Motson OBE sits back in his office chair and 
recants a story he has told many times before.  “My 
father was a Methodist minister.  He relocated several 
times during my childhood and because of that I was 
sent to boarding school.

“When I left school, two things happened; mum and 
dad got moved to a very nice church in Potters Bar and 
I got my first job on the Barnet Press, an old fashioned 
newspaper where I learnt my trade as a reporter 
covering local events; weddings, funerals, council 
meetings, court cases, you name it.  The bonus pill was 
that on a Saturday they sent me to report on football 
matches, which in those early days meant Finchley in the 
Athenaeum League.  After I’d been there two or three 
years, they kind of semi-promoted me to cover Barnet, 
who were the best amateur team in the area.

“There I came into contact with a gentleman 
named Dexter Adams.  He was the manager of Barnet, 
but he also worked on the advertising desk at the Daily 
Mirror.  He said to me, having read my match reports 
on Barnet, ‘I think you should be aiming for something 
a bit higher, young man.’  And through his contacts 
he advised me to write to all the provincial daily and 
evening newspapers to see if I could get a job reporting 
league football, which is what I badly wanted to do.
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“I was lucky enough to join the Morning 
Telegraph, the daily paper in Sheffield, covering 
Sheffield Wednesday, Sheffield United, Rotherham and 
Barnsley.  

“While I was there, local radio was starting to rear 
its head.  BBC Sheffield was one of the first six local 
stations and they got all the lads working on the paper 
to go in and record a match report on the way back 
from our respective games.  There was no payment, and 
I hadn’t been there more than a year when somebody 
on the sports desk quite indiscreetly said to me, having 
read one of my pieces 
on the paper and having 
heard me on the radio, 
‘Motson, I think you’d 
be better off sticking to 
broadcasting…”

At that time BBC 
Radio 2, which covered 
sport on a very limited 
basis, was advertising for 
a sports news assistant 
– basically someone to write scripts and read the Press 
Association copy and the racing results.  That’s how I 
started in mainstream broadcasting.”

A year on Motty was given a regional programme 
to present, and once he had completed two years service 
they tried him out as a football commentator.

“After that things moved quite fast,” John 
recalls.  “Because after less than two years of me doing 
radio commentary, Kenneth Wolstenholme (of 1966 
World Cup ‘They think it’s all over – it is now!’ fame) 
left Match Of The Day.  Barry Davies and David 
Coleman were already in situ and they wanted a junior 
commentator to make up the team.  I think it was David 
Coleman who recommended me and so I moved in.”

Then came the game which propelled John 
Motson into the limelight: Lowly Hereford United 
beat Newcastle United 2-1 in a famous 1972 FA Cup 

victory.  The match was a giant killing extravaganza, 
complete with a 40-yard goal from Hereford’s Ronnie 
Radford which enjoys iconic FA Cup status to this 
day.  Consequently elevated to Match Of The Day’s 
number one slot, some 14 million people tuned to 
witness Newcastle’s downfall and John Motson’s rise to 
prominence that evening.

“That’s where I kicked in…” says Motty,  “…and 
I could shorten the next 40 years by saying I’m still 
there!”

And he is, for John Motson has two main 
jobs today; one as a 
commentator on Match 
of the Day, the other 
with Radio Five Live, 
where he splits his time 
between commentary 
and membership of the 
Monday Night Club, a 
panel show where pundits 
discuss and dissect the 
previous weekend’s 

matches.  He’s also been working on a new programme 
for CBeebies called Footie Pups, which endeavours 
to show children how to play in the true spirit of the 
game.

With this unique background, who better to ask 
about the changes football has seen over the past four 
decades?

“Well, I can think of five or six big bullet points,” 
replies Motty.  “There was only one substitute when 
I started, number 12, and he was only supposed to 
come on in the event of an injury – people forget that, 
it wasn’t necessarily tactical.  All the players wore 
1 to 11, not 54 and 36 and so on.  There were no 
names on shirts and no sponsors.  And the commercial 
departments of these football clubs…well…I was going 
to say they were still euphemistically on the ground 
floor, but they hadn’t even got out of the basement!

Motty has been an 
ever-present voice at the 
microphone for more than 
40 years

“In the ’70s we had standing 
on three sides and not much 

in the way of food, apart from 
a burger and a cold cup of 

coffee for the fans”
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“Now there are all those executive boxes, 
restaurants, lounges, etc – so it’s stadia which have 
changed the most.  And I have to talk about this 
because I was there; stadia changed dramatically after 
the Lord Justice Taylor report on Hillsborough.  In the 
’70s we had what were very much four-sided football 
grounds with standing on three sides and not much in 
the way of food, apart from a burger and a cold cup of 
coffee for the fans.  Then the Taylor report insisted on 
all-seater stadiums at the top clubs, and they went for 
it with their boxes and their private restaurants.  The 
whole scenario of top class football in this country 
changed.

“The other great changes?  Overseas players; I 
remember the fuss when Argentines Ossie Ardiles and 
Ricardo Villa came to Tottenham off the back of the 
1978 World Cup.  They weren’t the first, one or two 
others had crept in earlier during the ’70s, but there 
was an absolute boom period back then when clubs 
started signing overseas players.  And it grew and it 
grew and it grew to the point where now it’s a matter of 
great contention that the percentage of English players 
playing in the top division has gone down and down 
and down, while the proportion of imported players has 
gone up and up and up.

“The size of clubs’ staff is another change, and 
not just the players on the pitch. When you look at a 
programme now, you’ll see any number of departments 
looking after all sorts of things from sponsorship of 
the ball to the mascots.  On the playing side, you’ve 
got dieticians, more physios than you could count, 
masseuses and coaches.  All these positions have 
grown up in the last 30 years.  When I started, it was a 
manager, an assistant manager and what they used to 
call the trainer, who later became the physiotherapist.”

And then there is today’s cult of the manager, 
where TV cameras seem to spend as much time 
watching a man in a suit gesticulate and chew gum as 
they do on the players.  
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“That was bought about largely by Brian Clough, 
I’ve got to say, and the World Cup panels that began to 
pop up from 1974 onwards,” says Motty.  “Managers 
suddenly became fashionable.  Cloughie I think was 
the one who did it more than anyone else, because he 
came on the telly with his boastful claims and all his 
vibrant remarks, and he didn’t really give a monkeys 
who he upset.  But others did it as well; as the World 
Cups came round, the BBC had their four and ITV had 
their four.

“And then, of course, when Match Of The Day 
went in that direction, you had the start of the Alan 
Hanson, Jimmy Hill era.  And now you’ve got the 
second generation, the Danny Murphys and the Alan 
Shearers.  I can’t see it going back, because for some 
reason some viewers really like that kind of analysis – 
even if they want to disagree with it!”

So are these changes good or bad?
“Good in the main,” says John Motson.  “The 

game is now a lot more palatable to parents and 
children, helped no doubt by the computer games.  The 
grounds are more comfortable.  The football I consider 
to be much better, it’s certainly more exciting than it 
used to be because some of the laws have been amended 
to give the advantage to attackers.  The technical 
quality is much debated, but the game is played at such 
a pace now, particularly in the Premier League, that I 
think the technical quality is very high.

“I think there is a downside but only in as much 
as what used to be quite blatant fouling, which was 
stopped when they outlawed the tackle from behind, 
has now subsided into a bit of cynicism.  You know, the 
shirt pulling, the tackle with the studs up – all that has 
to be kept on top of in my opinion.

“I still think the referees do a fantastic job given 
the pace of the game today.  On that, I was one of those 
who was absolutely dead set against any form of video 
technology as I thought it would interrupt and spoil the 
game.  I changed my mind when Frank Lampard scored 
that goal against Germany in the 2010 World Cup 
which was disallowed despite being well over the line.  I 
think even the most dyed in the wool opponents like me 
said, ‘Well, if it’s a goal, it’s a goal’.  And because goals 
are so match-deciding, if you can find a find a foolproof 
system to tell referees within seconds if the ball crossed 
the line or not, I would come down out of my pulpit 
and go along with it.  And they did, and I have!

“Now we get onto the difficult bit.  As soon as 
video technology came in on the goal line, I knew what 
would happen.  It would be like opening Pandora’s box.  
The managers would say, ‘Ah, we’ve got the technology 
now, so why can’t we have it for offside’, or ‘Why can’t 
the ref have another look at that penalty incident?’ 
and so on.  I think if you stop the game that often, you 
would damage the continuity, and it would cause more 
arguments than it solves – especially if it were shown on 
big screens in the ground, which could create all sorts 
of crowd havoc.
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“The only concession I would make now over and 
above goal line technology, would be for the fourth 
official to be allowed to correct the referee if he sends 
the wrong player off, which has happened more than 
once over the past 12 months.”

There’s no doubting that football has come far 
since John Motson’s 
first commentary.  But 
does the unprecedented 
exposure and attention 
the national game enjoys 
today mean that one 
day we will all have had 
enough of it?

“Ten years ago, I 
might have agreed,” says 
Motty.  “But what has 
changed is the global 
appeal of the Premier 
League, where you now 
have 152 countries, I 
think, showing games.  
So the game – our version 
of the game – has spread 
world wide.  It’s quite 
extraordinary, and I think 
it has caused a complete 
rethink, because all that 
money coming into the 
Premier League coffers 
means football can really 
do what it wants.”  

In terms of where the money goes, John Motson 
has strong views.  When asked if the top players are 
worth it, the retort is sharp: “No, not in my opinion.  
I think wages have got out of control and I think the 
money should be spread around a bit more.  The money 
that comes into the game all goes to the top, a lot of it 
to agents.  I’d like to see more funnelled down into the 
Football League and players who play at a lower level.  
I can’t believe some of these top players are on – and it 
makes me gasp to say it – £300,000 a week.  Why do 
they need that? 

“They’ve been spoilt – not their fault, I’m not 
having a chip at the players – but the clubs have 
decided to attract the best players they are going to 
pay this kind of money, and it has coincided with this 
huge ‘heist’ of money that’s come into the Premier 

League over the last five years.  One thing has bought 
about the other.”

Which brings us neatly back to the role of the agent:
“Some people would say it’s necessary, some 

people would say it’s immoral and some people would 
squeal at the amount the agent takes out of a deal,” 

says John. “Having said 
that, I’m not going to 
bury agents completely 
as there are some young 
players being put on 
very large contracts at 
the moment.  One fears 
without some sort of 
advice, they would blow 
it all away.  Now a good 
agent – and there have 
been one or two – looks 
after his client and his 
long term future, both 
in football and with his 
money.”  

Do the excesses of 
top flight football mean 
John sees a backlash 
coming?

“Not in my lifetime,” 
he replies.  “But that’s 
not to say things won’t 
change.  My fear in the 
next ten years is that the 
game will become too 

elitist with these American owners moving in.  I think 
they’re in it for the money.  And I think they’re in it 
for, you know, taking the American view of, ‘Oh well, 
we only really need 40 clubs and the rest can go to 
the wall’ so to speak.  I think there’s fear of that, and 
although this is a contentious thing to say, Americans 

The Three Lions salute to the 
lion of the commentary box
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traditionally don’t like promotion and relegation.  So 
you could almost – horror of horrors – envisage the 
Premier League becoming a closed shop.

“I certainly wouldn’t want that because the miracles 
that have gone past, like Wimbledon getting into the 
top division and winning the FA Cup – you know, the 
romance of the game – might just be tainted.” 

With the 
final whistle of 
our interview fast 
approaching, we ask 
Motty about the place 
he has won in our 
footballing hearts over 
the past four decades.  
As Britain’s best 
loved commentator 
(a fact supported in a 
survey where 32 percent of fans voted for Motty) what 
is it about his unique style that sets him apart?  He 
begins his reply by verifying a snippet our research had 
uncovered; that a speech therapist named Jane Comins 
had conducted a voice study where John came out on 
top in terms of factors including pitch, rhythm and 
tone.  He then went on to add:

“Because BBC Sport got itself up and running in 
the late ’50s and early ’60s, the values and the standards 
of commentary were laid down very early by a very 
select group of men.  Peter Alliss, Dan Maskell, that 
generation, handed down to a great extent the style and 
the skills that those of us who came later were supposed to 
aspire to.  And I guess in that sense the BBC led the way.  

“When I started there were only about six football 
commentators, three on the BBC and three on ITV.  
Now there’s something like 44 working regularly in 
this country.  I think it’s tough on those guys, because 
when there’s only six of you, your voice stood out and 
you were able to get yourself known.  Now you’re often 
watching a match with perfectly adequate commentary, 

but you’re thinking, 
who is this?

“I also think 
the thing that people 
sometimes forget is 
that it’s not just about 
commentating, it’s 
about broadcasting.  
And I think delivery, 
voice, timing, all those 
things, are key.  There 

is a danger – and I was guilty of it earlier in my career 
but thankfully I’ve erased it now – where you find 
somebody talking turgid trivia while the ball’s in play, 
which I don’t think is forgivable.  You’ve got to stick 
to the game, because that’s what the viewer expects 
you to do.

“Listen, I don’t want to knock anybody else’s style, 
and I’m not saying my style is the best by a long way.  
All I’ve to say about that is I’m stuck with it now – and 
I’m not going to change after 44 years.”

A final comment from a giant of the commentary 
box and one which, we are sure, will leave football fans 
the length and breadth of the British Isles breathing a 
collective sigh of relief!

“When I started there were only 
about six football commentators, 

three on the BBC and three on ITV. 
Now there’s something like 44 

working regularly in this country”
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All time favourite game
Germany 1-5 England, Munich 2001
“England winning away against one of our 
major rivals by that score was the only time I’ve 
seen it in my lifetime.”

Great goal 1
“David Beckham scoring for Manchester United 
from the halfway line against Wimbledon in 1996.”

Great goal 2
“Beckham again. His free kick at Old Trafford 
against Greece which saved our World Cup 
bacon in 2001.”

Biggest upset
“Wimbledon beating Liverpool in the FA Cup 
Final in 1988.”

Second biggest upset
“That Hereford game against Newcastle!”  
(see main article)

Favourite manager 
“Sir Bobby Robson. I loved his enthusiasm and 
the time he took with people like me.”

Finest commentating moment
“Wimbledon’s Dave Beasant saving a penalty 
against Liverpool’s John Aldridge in that 1988 
Cup upset.  I had called Dave before the match 
to ask him what he’d do if Aldridge took a 
penalty, as John was known to pause in his 
run up to fool the goalkeeper then kick it in 
the other side.  He said, ‘I’m going to dive to 
my left irrespective of what he does.’  At that 
point a goalkeeper had never saved a penalty 
in an FA Cup Final.  Sure enough, Liverpool got 
a penalty.  And sure enough, John Aldridge 
paused in his run up.  And sure enough, Dave 
Beasant dived to his left and he saved it!

“So I got the benefit of my own 
homework.  But to do it on Cup Final day – and 
in a moment which played a major part in the 
outcome of the game – is one of the things I 
look back on with some satisfaction.”

Biggest faux pas
“It was back in the early days.  We did have 
colour TV, but black and white was still very 
much around.  And that’s when I said, ‘For the 
benefit of those watching in black and white, 
Spurs are in the yellow shirts.’  It’s one I can 
admit to – I’ve been accused of many in my 
time that weren’t mine, but I did say that on a 
very cold afternoon at Sunderland!”

Extra time – Motty’s parting shot
“Should football go the way of rugby and 
allow only the captain to 
approach the referee? 
I think that would 
be a first class 
way of stopping 
players 
surrounding 
the referee 
– it should 
absolutely come 
in tomorrow.”

MOTTY’S MEMORABLE MOMENTS
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Training for  
the real world
Driving tuition used to be the sole preserve of 

small independent training firms.  But not any 

longer for, as Michael Phillips reports, Scania 

has broken the mould and is now providing 

licence acquisition services nationwide
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It was way back in the 20th century that Scania 
first asserted that the driver is the most important 
player when it comes to delivering the best possible 
performance out on the road.  For no matter how good 
any commercial vehicle may be, without a properly 
trained professional behind the wheel the full benefits it 
is capable of providing will never be realised.  

Today, the focus is very much on operating 
efficiency, safety and fuel consumption, all factors 
where the driver is a major influencer, which explains 
why the industry pays such attention to driver 
development.  But, of course, training doesn’t start 
there; it begins the day an individual decides he or she 
wants to become a driver and picks up the phone to 
call a driving school.

Traditionally, this would have meant ringing a 
local training firm, which could be a hit-or-miss affair 
depending on the quality of the service on offer in 
the area.  Now there’s another way, for today Scania is 
established as a major provider of licence acquisition 

services nationwide. But why should a manufacturer be 
interested in providing a non-core service such as licence 
training?  According to the company’s Driver Services 
Manager, Mark Agnew, there are a host of reasons.

First up, he says, is the important matter of 
providing training to equip candidates for the realities 
of professional commercial vehicle driving, rather 
than simply help them get a licence.  That sentiment 
certainly struck a chord with this writer, who recalls his 
own HGV Class 1 training (as it was called back in the 
day) by way of a mixture of pleasant memories and 
panicky flashbacks.

My trainer was the late and fondly remembered 
Neil Attwater, who some time after training me 
moved to work for a truck manufacturer, where he 
then spent many years as a demonstration driver 
and driver trainer.  Neil instructed me together with 
some other unfortunate in an ancient Bedford TM 
which looked like it had been built shortly after they 
invented the wheel.  We crashed our way through the 
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gearbox on a grand two week tour of every bacon 
sandwich outlet in the Home Counties, tugging an 
obstinate unladen 20-foot trailer behind us.

With two trainees in the cab and Neil on the 
engine hump, I remember his uncanny ability to hold 
a perfectly civilised conversation with the passenger 
while simultaneously and mercilessly berating the man 
behind the wheel.

Happy days indeed, but did it prepare me for 
driving?  Well, not exactly, for the very day after my 
test I found myself piloting a fully-laden modern day 
38-tonner.  Thankfully, I managed the transition from 
hauling a skippy 20-footer to a momentum-heavy tri-
axle without incident.  But in truth, I hadn’t got a clue 
how the vehicle would handle or react – progressive 
braking in a truck was an entirely new experience for 
me, and with hindsight my fortunate performance was 
achieved very much more by luck than judgement.

As Mark Agnew points out, this highlights a 
key point:  “There continues to be far too much 
of this sort of thing going on today, with outdated 
and outmoded equipment still being used for 
training,” he says.  “The transport industry is a highly 
professional place comprised of highly professional 
operators who quite rightly expect and demand 
drivers of the highest calibre.  And yet many new 
drivers fall short of the mark because the training 
they have received has not prepared them properly 
to face the challenges ahead.  As we see it, that is 
simply unacceptable.  Accordingly, the training we 
provide has been designed for the real world.

“As a truck manufacturer, we have access to the 
most modern vehicles available. That means training 
from us is always delivered in up to date trucks of the 
type trainees can realistically expect to drive once they 
have passed their test.”

Concurring with this standpoint is the 
specification of the Scania licence acquisition fleet.  
Presently standing at seven G-cabbed 250 horsepower 
4x2 rigids and six R 450 horsepower six wheel artics 
with Highline cabs, each vehicle is equipped with 
Scania’s two-pedal fully automated Opticruise gear 
selection system.  The trucks are also partially laden; 
the rigids carry five tonnes each while the 13.5-metre 
Schmitz Cargobull dryfreights behind the artics have 
eight tonnes.

“We run trucks of this spec because that is what 
people are buying,” says Mark Agnew.  “The majority 
of vehicles we sell today are fitted with Opticruise.  As 
long as trainees have passed their car test on a manual 
vehicle, they are entitled to train on a rigid with an 
automated gearbox and come away with a full Category C  
licence for automatic and manual vehicles. So it makes 
sense to train using the latest technology available.”

Scania Driver Services 
Manager Mark Agnew, 
centre right opposite, says, 
“It is important to equip 
candidates for the realities 
of professional commercial 
vehicle driving, rather than 
simply help them get a 
licence”
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In addition to the vehicles it operates, there 
are other reasons that make the Scania offer an 
attractive proposition.  For example, as an established 
nationwide operation, Scania has a considerable 
admin resource upon which it can draw.  This has 
enabled it to create its Start Plus service, which 
provides everything the budding truck driver could 
need.  From help with filling in the provisional licence 
form, to arranging the medical, to an online learning 
portal where, among other things, candidates can put 
themselves through as many mock exams as they wish, 
Scania does it all.  They’ve even produced a video 
on learning to drive in eight easy steps – it lives on 
YouTube, just search for ‘Scania licence’.

“The idea is that we take the strain,” says Mark 
Agnew.  “Learning to drive is challenging enough on 
its own without having to worry about all the baggage 
that comes as part and parcel of the process.  We look 
to free up our candidates so they can concentrate 
purely on learning to drive.  That’s the important thing, 
and the environment we provide allows them to do 
just that.”

Another thing Scania provides is a unique 
workbook which logs progress.  It’s a mightily 
impressive tome which charts the trainees’ progression 
and learnings.  And as Mark Agnew says, the 
workbook is for life, not just for training:

“It’s something for new drivers to show prospective 
employers,” he says.  “The driver shortage has 
changed attitudes somewhat towards new drivers, but 
companies are still looking for the best.  Also, their 
insurers like to see a training audit trail, and that’s where 
our workbook really comes into its own; it really can 
make the difference between getting the job and not.”

The final part of the Scania licence training jigsaw 
is its recently launched Road to Work programme.  
Created with the driver shortage in mind, here the 
company’s recruitment partners work with government 
agencies and appointed contractors to identify and 
assess potential candidates for driver training. 

“Those chosen are then taken through their 
Category C licence by us,” says Mark Agnew.  “In the 
case of job seekers’ assessments, government backed 
schemes are in place to identify suitability and, in 
some circumstances, provide funding.  Launched to 
over 300 customers last year, we are now working with 
several of these to implement the scheme.   

“The early indications are positive and we’re 
extremely optimistic that Road to Work will play a 
significant part in helping put more new drivers behind 
the wheel.”

For more on Scania’s licence acquisition service, visit: 
www.scania.co.uk or call 0845 602 0341. 
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Power in abundance  
with the 730 horsepower 
Euro 6 V8
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The power  
and the glory
Almost half a century on from its introduction,  

the Scania V8 continues to be the flagship of 

choice of operators from Land’s End to John 

O’Groats.  We investigate the truck many 

simply refer to as King of the Road

It was the launch which took the transport industry 
by storm: Scania’s announcement in 1969 that it was 
to introduce a V8 engine set down a marker hitherto 
unseen in the commercial vehicle world.  Prior to 
the arrival of the DS14, as the new, direct injection, 
turbocharged unit was designated, Scania’s grandest 
offering was an 11-litre, 260 horsepower straight-six.  
The 14.2-litre 90-degree V8 changed all that at a 
stroke, with an instant 35 percent uplift in power to 
350 horsepower. 

In keeping with Scania’s modular build 
philosophy, the new engine shared the bore and 
stroke of its proven 11-litre relation.  Which gets to 
the heart of the matter in engineering terms; that 
a V8 enables power to be efficiently packaged into 
a far smaller space than would be occupied by an 
inline equivalent.

Even though that first Scania V8 appears modest 
in power terms by today’s standards, in its day it won 
rapid acclaim in the press and instant favour among 
drivers.  Operators loved it too as it’s low revs/high 
torque performance helped keep journey times and 
fuel consumption down.  

The truck won special praise from operators 
north of the border and in the province of Northern 
Ireland.  To find out where the appeal lies for Scottish 
operators we called Bim Mountain, Partner in 
Aberdeen-based Grampian Continental and long-
time Scania V8 operator. 

“For us it’s all about the long haul,” says Bim.  
“The attraction is that we have so much power on 
tap, especially with the R 730, that we can get the job 
done more quickly.  For example, if we’re doing a run 
to, say, Italy and Spain and we’re coming back with oil 
well equipment grossing at 40-tonnes, we know that 
at the end of each day we’ll be at least a whole hour 
ahead of anything less powerful.  That’s because with 
the V8, you don’t find yourself struggling up the hills.

“What’s more, you’re not only getting an abundance 
of power, our V8s are good on fuel too.  They’re certainly 
up there with other vehicles in the fleet.

“Then there’s residual values.  You know, my 
relationship with the Scania V8 goes all the way back 
to the early 1970s when my father Albert purchased 
a brand new Scania 140 for £10,000.  Sadly, dad died 
not long afterwards and I sold that vehicle on for 
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Creature comforts: The 
leather seat with embossed 
logo and premium stitching 
is part of the Black Leather 
V8 pack

First choice of many a driver:  
The V8 instrument cluster

Opposte: Possibly the 
most envied badge in the 
transport world!

£11,000!  That’s how much in demand they were.”
But, as Bim is swift to confirm, it’s not just 

performance and whole life costs that set these 
vehicles apart.  With aerodynamic styling subtly 
enhanced by chrome trim, 
the Scania V8’s of today 
have their own distinctive 
exterior appearance,  
while inside a range of 
high quality appointments 
– such as the exclusive 
Black Leather V8 package 
– all add to the appeal.

“Fabulous vehicles,” says Bim.  “There’s nothing 
else quite like them out there, is there?  Among 
transport enthusiasts, the Scania V8 has cult status – 
and there’s not many trucks you can say that about!”

Over in Northern Ireland, another traditional 
Scania V8 market, Bim’s sentiments are very much 
shared.  In common with their Scottish counterparts, 

Irish operators in the 1970s typically faced long hauls 
across undulating highways.  With their ability to 
rapidly recover speed after slowing down for even 
the most curmudgeonly section of carriageway, V8’s 

made a big difference to 
journey times.  

But there was 
more: Something to do 
with image, perhaps, or 
maybe it was that ever-
present, distinctive low 
rumbling note – whatever 
the cause, Irish drivers 

became fixated with Scania V8 to the point where 
a powerful statement of intent emerged: “No Vee, 
no me!” they would say.  Woe betide any Northern 
Ireland operator who threatened to take away his 
driver’s beloved V8 back in the day!

Time passed and the V8 grew.  A major 
engineering development programme, which came 

“The image the V8 projects 
is certainly something that 
strikes a chord with owners 

and drivers alike”
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to fruition in 2000, saw the swept volume of the 
unit increase to 15.6-litres.  Part of the underlying 
reason for this was the forthcoming introduction 
of the Euro 3 emissions standard, scheduled to 
come into force in two stages in October 2000 and 
October 2001.  The increased size of the engine 
enabled Scania to meet the lower particulate 
and nitrogen oxide limits while maintaining fuel 
efficiency and performance.

Today, the Scania V8 stands at 16.35-litres 
and offers power outputs of 520, 580 and 730 
horsepower at 1,900 revs per minute.  Torque is 
2,700Nm (at 1,000 - 1,300 rpm), 2,950Nm (1,000 
to 1,350 rpm) and 3,500Nm (1,000 to 1,400 
rpm) respectively for the three variants.  The 
turbocharged intercooled diesel utilises Scania’s 
XPI extra high pressure injection system, allowing 
fuel delivery and injection pressure to be set 
independently of engine speed with exceptional 
precision while minimising the output of harmful 

emissions.  To comply with the present day Euro 
6 standard, the engine features both Exhaust 
Gas Recirculation (EGR) and Selective Catalytic 
Reduction (SCR).

Returning to the esoteric appeal of the Scania V8 
and the image it projects is certainly something that 
strikes a chord with owners and drivers alike.  That’s 
why many are purchased as a flagship of the fleet, or 
to reward an exceptional or long-serving driver.  To 
burnish the brand, Scania (Great Britain) Limited has 
recently commissioned its own V8, a striking all-black 
example known as Eclipse.

Touring shows and events throughout the UK 
during 2015, part of the thinking behind Eclipse is 
that it will encourage more people to take the plunge 
and enter the truck driving world to help alleviate the 
current driver shortage. 

And judging by the reaction of the generations 
of drivers who have gone before, it looks as if Scania 
might just be onto something there…
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When Scania launched its big vee back in the late 
1960s the intention was always that it would feature 
in more than just the company’s trucks.  Scania’s 
engine building history goes back almost as far as 
the company itself – founded in 1891, Scania built 
Sweden’s first car, the paraffin-fuelled ‘Erikson car’, 
in 1897 – and it soon became clear that its engines 
could be used for many different purposes.

Among the earliest uses recorded was the 
Stockholm fire brigade, 
which employed Scania 
engines to power its fire 
pumps.  By 1905 Scania 
had become sufficiently 
convinced of the potential 
of its engines that it 
launched its first dedicated 
industrial engine, a 24 horsepower four-cylinder 
machine with cylinders cast in pairs, overhead valves 
and central forced lubrication.

That early forerunner set the scene and today 
Scania Engines is a successful division of the company 
dedicated to providing motive power for a wide 
range of applications; marine, industrial equipment 
such as stone crushers and dump trucks, and 
generator sets, to mention just three.

But the versatility of Scania’s engines is perhaps 
demonstrated best of all by its V8 engine.  As the 
images on these pages show, Scania’s 16-litre unit has 
found its way into many places others find hard to reach.  

A key launch in recent times was the appearance 
of the big daddy of the range, a mighty 1,000 

horsepower variant designed specifically for use in 
marine applications.  The first vessels to be equipped 
with the 1,000 horsepower behemoth were rescue 
boats belonging to the Swedish Lifeboat Society, 
pictured here.  Equipped with two of the new engines 
each, not only do they look the part, they certainly fit 
the bill for high speed life saving sorties too.  

Other variants of the 16-litre V8 engine can be 
found in marine applications as diverse as pleasure 

craft and coastguard 
patrol boats.  In addition 
to propulsion, the V8 can 
also be used for auxiliary 
operations, such as 
driving generator sets in 
electrically-powered ships.  
In such cases, it is common 

to find multiple engines employed, as in the example 
of the car ferry engine room shown here.

Away from the water, Scania V8s have found 
many homes too.  From the engine compartment of 
a Hägglunds tank to mobile heavy duty compressors 
and even high on a mountain top in South Africa, 
where a Scania V8 powers an astronomical 
observatory, the big vee is hard at work.  

The most remarkable image we could find in 
our imagebank, though, is the picture shown bottom 
right.  This shows the inaugural operation of a 
Swedish-Finnish Scanjack minesweeper.  Fitted to a 
Timberjack forestry vehicle, Scanjack’s mine clearing 
device consists of an oversized rotary tiller, powered 
by – you’ve guessed it – a Scania V8 engine!

“Scania’s engine building 
history goes back almost as 
far as the company itself”

V is for versatile
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The V8’s varied life, 
clockwise from top left: 
Powering a Hägglunds tank; 
generating power aboard 
a car ferry; watching the 
stars in South Africa; mine 
sweeping behind a Scanjack; 
providing mobile compressor 
power
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Sundowner
William C. Hockin’s  

heady cocktail for success

It was former light welterweight champion of the world 
Ricky Hatton who, when asked how hard his sport was, 
described boxing as ‘Not a tickling contest’.  Similarly, 
when asked if making a living in haulage has been 
easy, Bill Hockin, founder and Managing Director of 
William C. Hockin (Transport) Limited, chooses his 
words carefully:  “Well, it’s certainly not been all beer 
and skittles...”

It’s now more than 40 years since Bill, a born and 
bred West Country transport man, took the plunge 
into business together with his wife Irene.  Today, he 
operates a fleet of 50 trucks and 80 trailers, a far cry 
from his 1974 starting point when armed with £1,000 of 
savings he put down a deposit on 1968 Scania LB110.

“It was a bit tired, but it was all I could afford,” 
remembers Bill.  “But it was the truck I wanted.  
Even back then Scania was known as the cream of 
the cream.  I’d previously driven all sorts of trucks 
– AECs, Atkinsons, you name it – so I recognised 
and understood the difference.  Even though the 
LB100 was old, it was the right truck for me to go into 
business with.  So I borrowed the rest of its £3,750 
asking price, hired a couple of trailers and off I went.”
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Bill had previously lost his job when his former 
employer closed down.  For those willing to give 
it a go as an owner-driver, the 1970s was a time of 
opportunity.  Bill wasted no time and was soon hauling 
for a local chipboard factory.  

“They provided me with regular work and a 
couple of regular routes,” he says.  “I’d find myself 
back loads and it just carried on from there.  I had a 
friend who wanted to become a driver, so I taught him 
to drive.  When he passed his test I bought a second 

truck and started building the business.  By 1986, I was 
up to nine vehicles.”

In the same year, Bill took a key decision.  He 
purchased an acre of land in Roundswell, Barnstaple, 
adjacent to the path of a proposed link road which 
would connect north Devon to the M5.  Today that 
route is part of the Atlantic Highway, providing a major 
artery for commercial and private traffic travelling to 
and from the region.

“When I purchased the land there was no road 
there, but I knew it was coming,” says Bill.  “And I 
could see that it would transform the area in terms of 
its transport potential. So I set about developing the 
site.  We put up 16,500 square feet of warehousing, a 
purpose-built workshop, offices and wash and parking 
facilities.  I worked closely with the architect to ensure 

I got exactly what I wanted, but we had to do it after 
hours as I was so busy.  The architect would come over 
in the evenings and we would work sometimes until 
two in the morning!”

Through a combination of investment, dedication, 
ambition and sheer hard work, Bill’s firm continued 
to grow over the following decade.  His haulage 
operation was doing well, and along the way two new 
operating centres in Avonmouth and Plymouth sprang 
up.  Then, in 2009, the time to diversify came.

“The opportunity to purchase P. M. Clarke 
Limited, a Barnstaple tanker operator, came up,” says 
Bill.  “I acquired the assets and found myself with four 
fuel tankers.  We rebranded the company William 
C. Hockin (Tankers) Limited and started developing 
its activities.  Today, I’ve got 22 tankers and we’re 
involved in bulk deliveries of fuel to supermarkets, 
garages and bus companies.  The business is going 
extremely well; we’ve just put seven new Scania Pet 
Reg tractor units into service.”

While Bill always purchases new for his fuel fleet, 
his haulage trucks policy sees him buy a mix of new 
and late model used vehicles.  “More than half the 
fleet is Scania and I buy both new and what I would 
describe as lightly used trucks,” he says.  “I know I 
can depend on used Scanias, so when the right deal 
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comes along I have no hesitation in taking them.”
The most recent additions are five R 440 tractor 

units on 11-plates.  These have been taken complete 
with a 12-month repair and maintenance agreement 
from Scania (Great Britain) Limited’s South West 
region.  “That was definitely 
a right deal, especially with 
the peace of mind that comes 
with having a full year’s repair 
and maintenance included,” 
comments Bill.  Now hard at work 
on Hockin’s tramping operations, 
the trucks are out all week and 
will cover around 75-90,000 miles a year.

“I keep new trucks for around seven years and 
used for three, although that’s not set in stone as they 
tend to last so well,” says Bill.  

One reason for that, according to Bill, is the fact 
that William C. Hockin’s used trucks are maintained 
in exactly the same way as its new vehicles, for three 
years ago Bill contracted out the running of his 
workshop to Scania.

“We’re a transport operator, not a garage,” 
explains Bill.  “The job of maintaining commercial 
vehicles is so complex today that we were never going 
to be able to stay on top of it.  Far better we let the 
specialists who know and understand their vehicles 
and all the diagnostics that go with them look after our 
trucks for us.  

“I have an excellent working relationship with the 
Scania team.  From the very top to all levels within the 
company I find them great to work with.  Scania is a 
key part of my business, so it’s essential that we all get 
along, which we do.  They took on my mechanic when 
they took over the workshop, and its worked out well 
for all concerned.”

Interestingly Bill’s latest venture, which he 
entered into a year ago, is the acquisition of a 

commercial vehicle workshop.  “Funnily enough, 
it was another P. M. Clarke business, and this 
time we’ve preserved the name as P. M. Clarke 
Commercials Limited,” says Bill.  It’s exclusively 
for third party work and I bought it with a partner, 
Nick Sampson, who runs the operations there.  I’m 
involved in the admin and investment side of the 
business, but running it is not for me.  I don’t actually 
like garages, all I ever see from them is bills!”

There’s another aspect to Bill Hockin that sets 
him apart from the crowd, and that’s driver shortage, 
or in Bill’s case, no driver shortage.  “I’ve got some of 
the best drivers in the South West,” he says proudly.  
“Many have been with me for a long, long time and 
we’ve actually got one or two waiting for a chance to 
come onto the fleet.  I like to think we look after our 
drivers well; we put microwaves, fridges and TVs into 
their trucks and make sure they are happy, after all, 

they’re out living in their vehicles 
all week.”

“I’ve got an excellent 
management team too. My 
manager on the general haulage 
is Steve Bullock, supported 
by Julian Fay.  On the tanker 
business, the general manager is 

John Incledon, supported by John Lethaby.”
Finally, revealing that he’s had a grand total of just 

eight weeks holiday in 66 years, what are Bill Hockin’s 
plans for retirement?  “My wife Irene, who helped me 
set up the business and did all the admin for many 
years, retired some time ago, but me? –  no.  I think I’ll 
be here until He comes to call for me.  Whether I’ll go 
up or down, I don’t know, but what I can tell you is that 
I’m 110 percent committed to not retiring.

“Every day, I bounce in here to find a new 
challenge waiting.  I love it, why would I ever want to 
give that up?!”

“Every day, I bounce 
in here to find a new 
challenge waiting”

Top: The man himself,  
Bill Hockin, proud owner of 
William C. Hockin (Transport) 
Limited
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Into the wild
A distant outpost of 

Breedon Aggregates 

Scotland plays a vital 

role in helping preserve 

Hebridean life. Scene Scania went to 

meet the local heroes at one of Britain’s 

most remote transport operations
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It’s 100 miles as the crow flies from the Butt of Lewis, 
(located at the top of the island chain rather than, 
as might be expected, the bottom), to Vatersay, 
the most southerly inhabited speck of land of the 
Hebridean archipelago.  By road the journey is 
more than 170 miles thanks to some tortuous twisty 
sections, notably in the mountainous region of 
North Harris.  And if you’re planning to visit, allow 
plenty of time, for the trip takes a good eight hours – 
providing you time it right for the two required ferries 
along the way, that is.

With its miles of single-carriageway roads 
punctuated only by the occasional passing point and 
roadside croft, driving in the Outer Hebrides is unlike 
anywhere else in the United Kingdom.  In fact, the 
Outer Hebrides are unlike anywhere else in the United 
Kingdom; a land of wide open spaces, virgin white 
beaches (on a par with anything in the Caribbean, 
temperature excepted), and romance in bucketfuls 
– these are the islands, for instance, where Flora 
Macdonald helped Young Pretender Bonnie Prince 
Charlie evade his pursuers. 

But what’s all this got to do with transport?  Well 
the simple answer is that without its roadways and 
the men, women and vehicles who maintain them, 
life in the Outer Hebrides as we know it today would 
cease.  Western Islanders have long understood that 
roads are key to survival – take the case of part-
time postman Calum MacLeod who in 1949, fed up 
with years of local indecision, took it upon himself 

to improve communications on Raasay in the Inner 
Hebrides by digging his own road (by hand; Calum’s 
Road, it’s still there).

Maintaining the highways and keeping things 
moving in the Outer Hebrides in today’s rather more 
mechanised world falls to Breedon Hebrides, the 
local arm of the UK’s largest independently-owned 
aggregates business Breedon Aggregates Limited.  
Breedon holds the contract for all surfacing work on 
the islands. Asphalt is delivered from its two plants 
in the Hebrides, one in Marybank Quarry on Lewis 
and one in Druim Reallasger Quarry in North Uist, 
to the Isles of Lewis and Harris, through North Uist, 
Benbecula, South Uist, Barra and all the way down to 
Vatersay. The five-strong fleet of Breedon Hebrides, 
assisted by a smattering of sub-contractors, transport 
the thousands of tonnes of asphalt and aggregates 
laid down by the company’s surfacing gangs annually.

Overseeing the transport operation is Regional 
Transport Manager John Macritchie.  Born and bred 
in Lewis and with Gaelic as his first language, John’s 
patch extends beyond his homeland to include 
Breedon Aggregates’ operations in north and west 
Scotland.  A former driver who progressed through 
the ranks into management, John came to Breedon 
Aggregates when it acquired his previous employer, 
Aggregate Industries, in 2013.

From his office at Marybank Quarry, Breedon 
Hebrides’ regional headquarters in Stornoway, John 
Macritchie manages the transportation of his firm’s 

Crossing the Barra Sound 
is all in a day’s work for 
Breedon Hebrides
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products – ready-mixed concrete and a range of 
aggregates – throughout the islands.  Mostly, the work 
is concerned with road building, civil engineering and 
major construction projects, but we spotted a small ad 
in the local paper saying they’ll happily help sort out 
your driveway as well.

“The jobs are pretty varied,” confirms John.  “The 
majority is handled 
from here as day work, 
but when large road 
surfacing projects come 
up in the southern Isles, 
we’ll send vehicles down 
for several weeks at a 
time.  We need to do 
that because of the time 
involved reaching some 
locations.  For example, 
if we’re resurfacing 
on Barra, we have to 
take asphalt over from 
our quarry in North 
Uist.  That involves an 
hour-long journey each 
way over the Barra 
Sound, limiting a truck to two loads a day.  To make 
the crossing, we use the small local Calmac ferry and/
or employ the services of a one-truck barge operated 
by Ferguson Transport & Shipping.  With restricted 
carrying capacity and a demanding delivery schedule, 

it just wouldn’t be practical for vehicles to return to 
Marybank every evening.”

Aside from the logistics, operating in these 
remote isles brings with it its own challenges:

“In terms of the weather, the two greatest issues 
we face are the wind and the horizontal rain which 
often accompanies it,” says John Macritchie.  “It can 

certainly blow up here 
– you might recall a 
plane was blown off the 
runway at Stornoway 
recently.  That storm 
recorded winds of 113 
mph; we even have 
to batten down our 
automatic sheeting 
systems to stop them 
getting blown away.”

As we discovered 
on our visit, the 
Hebrides are no stranger 
to snow either.  The day 
we were there it fell in 
particularly unpleasant 
icy chunks.  Fortunately 

for us, the islands’ fleet of snowploughs were quickly 
onto it, for when we left Marybank at first light with 
driver Shaun Hargreaves behind the wheel, more 
snowploughs appeared to be on the road than cars.

Like his boss, Shaun is a crofter – in common with 

Iciunt audanderum esto el 
int modipsandi dolesequam, 
ut velit eniat magnihitius 
experunt i expero qui cons 
ed earum qui volorpor re 
voloreoccus simus mag 
natem. Ita culpa que dolori 
on perrorero cumq uuntia

Regional Transport Manager John Macritchie, right, with driver Shaun Hargreaves
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many Hebridean residents, both live on smallholdings 
extending to several acres where they keep a few head 
of cattle, sheep and hens (and in the case of both 
John and Shaun, some serious and beautifully restored 
vintage tractor kit too). Unlike John, however, Shaun 
speaks in a broad Lancashire accent.  

“I came up here to get away from it all,” he 
explains.  “I spent years driving coaches and trucks 
and got to the point where I fancied something a little 
less hectic.  I certainly got that all right!”

And he did, for being a truck driver in the Outer 
Hebrides means endless 
miles of stress-free driving 
with few other road users or 
obstacles such as traffic lights 
or road junctions to hinder 
progress.  This is a place 
where predictable and reliable 
journey times are the norm – a 
veritable paradise for commercial vehicle operators and 
drivers alike.

But running into such out-of-the-way places raises 
the question of what happens when things go wrong?

“First and foremost, you choose the most 
reliable transport you can find,” says John Macritchie.  
“Robustness, durability and the ability to cope with 
extremely arduous on-off road conditions are the 
order of the day here.  Then you make sure that the 
best available backup and support is on hand too.  For 
us, that means using the services of local garages for 
maintenance, as there are no franchised dealers in the 
Outer Hebrides.”

Among the Breedon Hebrides fleet is the Scania 
P 380 eight-wheeler driven and meticulously cared for 
by its dedicated driver, Shaun.  What happens there if 
specialist parts should be needed?

“It’s not a problem,” explains John.  “Providing I 
call Scania Inverness, our nearest Scania dealer, before 
their evening cut-off time of 5:00pm the parts are here 
by 2:00pm the following day latest.  Inverness hold 
a good stock of parts, but anything they don’t have 
gets sent up by Scania’s overnight parts service.  The 
items are then put onto the early ferry across from the 

mainland.  It’s a first-class 
service – if they can get 
parts to me over here, they 
can get them anywhere!”

Shaun’s Scania is 
the odd-man-out in the 
Breedon Hebrides fleet.  
Rather than the blue and 

yellow livery sported by its stablemates, the P 380 is all 
white, reminiscent of Aggregate Industries’ (AI) colours.  

“That’s because it was an AI vehicle,” says John.  
“It came up for sale when I worked for them.  AI had 
a vehicle acquisition scheme for its owner-drivers, and 
this was one of them. It operated down in Somerset.  
As soon as I heard about it, I grabbed it – it’s an 
excellent example with a PPG insulated alloy body, 
full Tarmac spec, and as such is ideally suited to our 
operations here.  It can certainly handle everything we 
throw at it, and Shaun, who’s spent a lot of his working 
life driving Scanias, is very pleased with it too.”

Despite a busy schedule managing Breedon 

“I came up here to get 
away from it all…I certainly 

got that all right!”
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Aggregates’ transport throughout his region, John 
Macritchie also finds time to engage in two other 
important activities: Driver CPC training and a cycle 
safety programme.

“I’m passionate about both,” he says.  “Regarding 
the Driver CPC, I believe it’s essential that as much of 
the periodic training as possible should be directly 
relevant to the driver’s work.  It simply does not make 
sense to me that people 
should sit through 
completely unrelated 
courses – what’s the use 
in that?

“We run our own 
Driver CPC training and 
I present two bespoke 
modules to the drivers in 
my area.  These are Site 
Safety Awareness, which 
is delivered under the 
accreditation certificate 
of the Mineral Products 
Qualification Council and results in a qualification, 
and Vulnerable Road Users, which is primarily aimed 
at protecting pedestrians and cyclists on our roads.”

Interestingly, John Macritchie is among the first 
to have adopted the principles of the Metropolitan 
Police’s Exchanging Places programme outside of the 
capital.  Many local schoolchildren in both Stornoway 
and in the north and west of the Scottish mainland and 
its environs have now benefited from the blind spot 
mat technique pioneered by the Met thanks to the 

work of John and his team.
While the Met’s programme targets adults, i.e. 

those most likely to be on bicycles in the congested 
central London area, the Hebridean adaptation 
recognises that on its provincial streets younger 
persons ride in close proximity to the island’s 
relatively few trucks.

The scheme has been an outstanding success 
and one of which John 
Macritchie is extremely 
proud.  “We are 
delighted to be at the 
forefront of an initiative 
like this,” he says.  “Being 
located in the Outer 
Hebrides doesn’t mean 
you might as well be in 
outer space.  All the same 
rules apply here.  At the 
end of the day, we are 
just another transport 
operation doing the best 

job we can with the best tools at our disposal and in 
the most responsible way possible.”

There’s something comfortably satisfying about 
the firm which builds the roads showing its community 
how to use them safely.  In common with the word 
‘legend’, the tag Local Hero is often applied these 
days.  But for operators such as Breedon Hebrides, 
working way out west in the outer reaches of the 
British Isles, you somehow cannot help but feel its use 
is well and truly justified.

Not your every day road sign, unless you’re in the Outer 
Hebrides, of course! 
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YOU
SCANIA

HAVE 
THE BEST

JOHN HUGHES
Managing Director, John Hughes Haulage

We’ve found that, overall, Scania are the best all-round 

truck for us. They’re built brilliantly, and the reliability  

is second to none. They’re very tough, and the uptime  

is excellent. We operate on far from decent terrain,  

and they run through it easily. Big clearance and  

loads of low-end torque. They just keep going.



Distinctive deliveries
Preston of Potto’s success in this year’s Commercial Motor livery 

awards caught the eye of our Arts Correspondent, Hugo Thayer
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Preston of Potto’s success in this year’s Commercial Motor livery 

awards caught the eye of our Arts Correspondent, Hugo Thayer

It is said that running a truck from London to Glasgow 
provides an exposure equivalent to a 30 second television 
advertisement.  While I personally cannot confirm or deny 
such a claim, let alone specify the particular TV channel in 
question, what I do know is this:  Distinctive liveries make 
for distinctive deliveries.  So if you want to get noticed, 
pay careful attention to your image on the road.

In fact, delivery and livery are closely connected; 
both words can trace their root back to the Old 
French, ‘livrer’.  However, while every haulier knows 
precisely what makes for a good delivery, how many 
also appreciate the value of having ‘A distinctive guise 
or marking or outward appearance,’ as my ever-
present Oxford dictionary defines the word ‘livery’?

Sadly, in my humble experience, not enough.  
For me, a plain white truck pulling, say, a plain blue 
curtainsider, represents an opportunity missed.  On the 
other hand, the vibrant red and yellow colour scheme 
adopted by Prestons of Potto many years ago is unlikely 
to go unnoticed.  And once it has caught the attention, 
two details reinforce the effect: one, the three-word 
legend ‘Quality Distribution Nationwide’ – which tells 
you all you need to know – and two, the delicate gold 
pin striping around the cab.  Here, be in no doubt, is an 
organisation with a fine eye for detail.

Let’s now take a more detailed look at our subject 
in order to uncover a little more about the secret world 
of the livery...
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Above: In our writer’s eye, 
the Beefeaters’ tunics bear a 
resemblance to Prestons of 
Potto’s award winning livery

Below: A 1927 Foden 
C-type steam lorry and 
a more manual form of 
liveried transport at the 
City of London’s annual Cart 
Marking ceremony

You know, I thought that Prestons of Potto livery had 
a familiar ring about it, and I could not help being 
struck by the similarity pictured above.  Whether any 
comparison was ever intended, I do not know.  But 
to me, the very fact I see a resemblance tells me the 
Preston family made an 
inspired choice when 
designing their colour 
scheme, for what better way 
to sum up the very best of 
British than the Beefeater?

This photograph also 
serves to take me back to 
the origins of livery.  For 
us in the British Isles, the term has traditionally been 
used to describe a uniform or insignia worn to show the 
relationship between an individual and an organisation 
of which he or she is a member.  

In the case of the Beefeaters, or more correctly 

the, ‘Yeomen Warders of Her Majesty’s Royal Palace 
and Fortress the Tower of London, and Members of 
the Sovereign’s Body Guard of the Yeoman Guard 
Extraordinary,’ the heritage goes all the way back to 1485 
when King Henry VII, the first of the Tudors, decided his 

body needed guarding.  He 
consequently formed the 
Yeoman Warders and to 
this day, the Tudor rose, the 
dynasty’s heraldic symbol, 
features within the Beefeater’s 
badge as a sign of their long 
and distinguished history.

Over the years, the use 
of liveries spread.  The trade associations and guilds 
of the City of London, of which there are currently 
110, are famously known as Livery Companies.  
Upon entry into a Livery Company new members are 
generally known as Freemen.  Thereafter, the ambition 

 “The Livery Company most 
pertinent to the transport 
industry is the Worshipful 

Company of Carmen”

76 • SCENE SCANIA



is to elevate oneself to the status of Liveryman, at 
which point the individual is duly ‘enclothed’ in the 
ceremonial livery gown of the organisation.

The Livery Company most pertinent to the 
transport industry is the Worshipful Company of 
Carmen.  These were the drivers of carts in the City; the 
word ‘carman’ literally means a man who drives a car, 
which back in the 16th century referred to a wheeled 
vehicle.  The City’s annual ‘cart marking’ ceremony 
reminds us of an early link between livery and vehicle; 
the mark is the symbol which allows Carmen to ply 
their trade within the City walls.

Marching forward to the days leading up to 
the Industrial Revolution brings us to the time when 
mechanised road vehicles came to the fore.  It was 
during the mid-1800s that the traction engine provided 
the first real transport alternative to the horse.  Heavy 

road locomotives by the likes of Aveling, Fowler 
and Burrell enabled the transportation of goods by 
mechanised means for the first time.  

Proud operators would decorate their new-fangled 
engines in the fashion of the day; great slabs of colour, 
frequently, but not always, the primaries of red, green 
and blue.  If fitted, the canopy over the driver’s station 
provided an ideal location for the owner’s name, which 
would be modestly applied in gold leaf, naturally. 

Amid the puffing of the steam whistle and the 
clanking of the cogs, the automotive livery was born.

Before long, steam-powered traction engines had 
morphed into steam-powered trucks; smaller, nimble 
vehicles ideal for both the long(ish) haul and deliveries 
around town.  Firms such as the United Africa Company 
Limited saw road transport as a natural extension to their 
shipping operations, a move which saw its exotic name 

Above: The United Africa 
Company’s livery carried its 
name from the dockside to 
the streets of Great Britain 
while Old Faithful, an 1889 
Burrell traction engine, and 
J. Hyatt & Sons horse drawn 
cart provide two more 
examples of typical period 
liveries
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Down on the farm the local 
herd admires their picture on 
the side of this Mole Valley 
Farmers truck!

carried to the wider public by way of its vehicle livery.
Liveries attracted attention then as they do 

now – and have done so throughout the commercial 
vehicle’s history.  Visit any historic commercial 
show or rally and you will see the famous names 
of Britain’s transport heritage writ large on the 
side of trucks, buses and coaches.  Or, in the case 
of operators such as Willmotts DJB, pictured here, 
just take a look at the truck itself.  The livery on 
this particular vehicle has been custom designed to 
promote the company’s long and proud history in the 
road transport business. 

The vehicles featured on these pages show what 
can be achieved.  From the stylish and simple cab-only 
livery of Felixstowe-based operator Maritime Transport 
to the graphic liveries of Huntapac and Mole Valley 
Farmers, the art of the livery designer is well and truly 
alive today as it always has been.

In recent times, few liveries have attracted as much 
attention as the ‘poo bus’, for obvious reasons.  That 

vehicle, a gas-powered Scania-ADL service bus, was 
wrapped in the graphic adornment shown here while on 
tour in the West Country to demonstrate that it could 
be operated on fuel produced from human waste.  It 
certainly made its point loud and clear. You can read 
more about that particular vehicle, and Scania 
gas engines, on page 24.

Perhaps for many operators, the 
poo bus would be a bridge too 
far.  But do remember that 
every commercial vehicle 
is effectively a moving 
billboard and as such 
offers a major publicity 
opportunity for its 
owner, its customers or 
the products it carries.

It’s a valuable space 
- make sure you use 
yours wisely.
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From a colourful collection 
of trucks to the ‘poo bus’ 
liveries are all about catching 
the eye.  The WillmottsDJB 
truck carries graphics of its 
vehicles from days gone by

SCENE SCANIA • 79



Saving lives at sea; four short words which translate 
into a task of almost immeasurable scope and 
proportions.  From ‘dog overboard’ to major 
maritime incidents such as the recent grounding of 
the car transporter Hoegh Osaka, the Royal National 
Lifeboat Institution (RNLI) is always there and ready 
to help, no matter where or when at any point around 
the 21,000 mile long perimeter of the UK and Ireland.  

Furthermore, the organisation’s activities are 
not restricted to the ocean alone; many cliff, beach 
and cave and even inland waterway rescues, for 
example, can also be attributed to the RNLI, (in fact, 

the busiest lifeboat station is in London.)  Naturally 
the RNLI is a 24/7 operation with highly skilled crews, 
the overwhelming majority of whom are volunteers, 
manning more than 230 stations from Aldeburgh 
to Wicklow.  And that’s only in alphabetical order; 
geographically the spread is far wider.

What this all means is that the rest of us – 
landlubbers and mariners alike –  can rest a little 
easier every time we take to, or go near, the water.  
Remember, it only takes an inch or two to drown, so it’s 
good to know that help is never far away.

Perhaps the most remarkable statistic around the 
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Saving lives at sea
The UK’s Royal National Lifeboat Institution’s mission 

is crystal clear – as is its vision for an all-weather 

lifeboat for the 21st century

RNLI is that the organisation is, and always has been, 
funded entirely by donations.  It costs approximately 
£385,000 a day to run the RNLI, with every item 
from a £15 lifeguard’s cap to a £2m Scania-powered 
Shannon class lifeboat funded by a grateful and 
appreciative public.

With more than 140,000 successful rescues to 
date, there’s no doubting the ongoing contribution 
the RNLI makes to life around the coastline of the 
British Isles.  Formed way back in 1824, initially 
as the splendidly, if somewhat chillingly, named 
‘National Institution for the Preservation of Life from 

Shipwreck’, the RNLI is today one of the UK’s most 
recognised and respected charitable organisations. 
Saving Lives at Sea is its mission, and saving lives at 
sea is precisely what it does – the RNLI rescued on 
average 23 people a day during 2013.

To enable its crews carry out their work, the 
RNLI operates an extensive fleet of lifeboats.  In all, 
some 450 vessels are employed, ranging from small 
inflatables and RIBs (Rigid Inflatable Boats) for inshore 
work to a total of six classes of larger all-weather craft 
for offshore operations.

A review of future requirements conducted in the 

A welcome sight in troubled 
waters; the RNLI’s new 
Shannon class lifeboat
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late 1990s identified, among other things, that a new 
class of all-weather boat would be needed during the 
2010s to replace the fleet’s existing Mersey class boats.  

First introduced in 1988, the Mersey is undoubtedly 
a special kind of vessel.  Much appreciated by their 
crews, Merseys are self-righting, can carry an inflatable 
boat to access places they cannot reach themselves, 
and are equipped with a range of navigation and 
communications equipment.  They are quick too – 
the Mersey class was 
the RNLI’s first Fast 
Carriage Boat.

But time moves 
on and so do needs 
and requirements.  
Thus, a project dubbed 
Fast Carriage Boat 2 (FCB2) was initiated to create 
a suitable replacement for the Mersey class which 
would be fit for use and purpose over the coming half 
century.

“The brief was to produce a vessel capable of 
25 knots in flat water, 17 knots in high sea conditions 
and able to withstand 16-metre seas in 60 knots of 
wind,” explains RNLI Senior Engineer, Peter Eyre.  “To 

achieve this, the project concentrated on two key 
operational requirements: Hull form and propulsion 
system, the question here being whether or not to 
use water jet technology.  A third focus area was to 
develop a rapid launch and recovery system for FCB2.

Evaluation trials using an existing planing hull 
design determined that an alternative approach would 
be needed if the 17 knots in high seas target was to be 
met safely.  “It became clear that a more advanced hull 

form was required for 
this,” says Peter Eyre.  
“After a thorough 
evaluation of six 
possible contenders, 
we opted for our own 
in-house hull design.

“Water jet technology was also tested extensively 
over a two year period.  Precise, predictable and reliable in 
operation, we ultimately concluded this was the way to go.  

“Next came engine selection.  Once again, we 
made comparative studies, looking at weight, power 
output, size, robustness, cost and support.  Support is 
particularly important to us – people cannot wait to be 
rescued – so round-the-clock back-up of the highest 

“The project concentrated on two 
key operational requirements: 

Hull form and propulsion system”
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standard nearby to wherever we operate is essential.  
Although our all-weather stations have their own 
in-house mechanic, they are busy people with plenty 
to do.  So we were also looking for an engine that 
doesn’t require much looking after.

“The 650 horsepower 13-litre Scania DI13 was 
selected as our power unit of choice based on the 
above parameters.  Furthermore, not only was the 
engine suitable for FCB2, the same unit was ideal 
for the launch and recovery system being developed 
for the boat.  Commonality here was a great benefit 
for us, as with just one engine to consider training 
requirements are effectively halved, and parts stocking 
needs also reduce, of course.”

With each vessel equipped with twin Scania 
DI13 engines driving through Twin Disc transmission 
systems and Hamilton water jets, FCB2 has now 

moved from the development stage and into service. 
“Now known as the Shannon class – each of our 

vessel-classes is named after a river of the British Isles 
– the first entered service earlier this year,” says Peter 
Eyre. “The early indications are good; the Shannon 
is sea-kindly, predictable, reliable and provides a 
comfortable ride for the crew.  The DI13s achieve their 
25 knots target with power to spare and are certainly 
performing to expectations.

“The Scania-powered launch and recovery 
vehicle, which will be used with many of the 60 to 70 
Shannon vessels we intend to build, have enabled us 
to set a goal of being at sea within ten minutes of an 
emergency call going out.  

“And in terms of saving lives at sea, that, 
together with faster, more efficient boats, is a sure 
recipe for success.”

Opposite page: The 
grounding of car transporter 
Hoegh Osaka in the Solent 
was a recent high profile 
maritime incident for  
the RNLI

This page: No matter how 
large or small the vessel, the 
RNLI is always there to help.  
The image below shows the 
Scania-powered Supacat 
launch and recovery system, 
an integral part of the Fast 
Carriage Boat 2 programme

For more on the RNLI, visit www.rnli.org
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Rock and pop music is blessed with a history of 
phenomenal live events. The scale and imagination of 
concert production has come a long way in the past 
50 years. 

The days of the Beatles playing to 55,000 people 
in Shea stadium in the ’60s  with an amplification 
system so small that no one in the entire place 
could hear a note they were playing (including the 
band!) above the screaming girls seems as if from 
another age.  Certainly, One Direction do not have 
this problem, with sound and lighting systems so 
sophisticated they could probably have powered the 
first moon landing.      

The first signpost pointing towards the potential 
of live events came in the early 1950s, when DJ Alan 
Freed promoted ‘The Moondog Coronation Ball’, 
bringing chaos to the Cleveland Arena as more than 

Music Man
Part 2

In our last edition, and in celebration 

of 50 years of Scania in the UK,  

Old Grey Whistle Test legend  

Bob Harris OBE penned part 1 of  

his history of popular music from 

1964 to the present day.  Bringing us 

bang up to date, here is his second 

and concluding chapter
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From the 1969 peace and 
love of Woodstock (this 
page) and the Rolling 
Stone’s first Hyde Park 
concert (opposite page, top) 
music has been a defining 
cultural force for decades. 
Also getting in on the act 
here are, (opposite page, 
bottom left to right), Pete 
Townshend of The Who, 
Pulp’s Jarvis Cocker and Phil 
Collins of Genesis, who went 
on to enjoy huge success as 
a solo artist

18,000 people tried to cram into the 10,000 capacity 
venue.  Police were called to quell the ensuing 
chaos.  Rock, rhythm, riots and rebellion had suddenly 
smashed into middle-America.  

Alan Freed was a massively important figure in 
the history of popular music.  He was the man who 
coined the phrase ‘Rock ‘n’ Roll’ and was the first 
white DJ to heavily promote black music on the radio.  
He pumped beat and Blues onto the airwaves and 
became a sensation.  Within months of moving from 
Cleveland to major-market station WINS in New York 
in 1954, his Moondog Rock ‘n’ Roll Party was the top 
rated show in the city.  Soon after, he sold a weekly 
half hour slot to Radio Luxembourg called Jamboree.  
The show was beamed across Europe and became a 
crucial early influence on the Beatles; the place where 
they first heard Elvis and Little Richard.

It was Freed 
who more or 
less invented the 
package tour, taking 
creaking buses 
rammed full of artists 
out for weeks of 
stamina-sapping 
journeys to venues 
right across America; 
a dozen acts, each 
playing three or 
maybe four songs a 
night on equipment 
with the power of a 
lightbulb.  

It was all still 
pretty basic when 
Beatle-mania hit 
a few years later 
and the touring 
schedules were 
equally tight.  In 
1963 the Beatles played more than 200 UK and 
European dates, first with Helen Shapiro, Roy Orbison 
and Chris Montez and then as headliners.  Night after 
night.  Then back into the studio, then back out on 
the road again.  In 1964, they played at least another 
hundred gigs, from London to Seattle to Wigan, in 
between recording time at Abbey Road and shoots for 
the film A Hard Days Night.  It was insane.      

It also was clear that the industry was looking for 
something new and promoters began to explore the 
possibility of one-off music events on a much larger 
scale.  The template was the Newport Folk Festival.  
Founded in 1959, it featured contemporary artists across 
a range of roots styles, playing on outdoors stages.  
Gradually the scene grew.  The National Jazz Festival 
was launched in Britain in 1961.  Pop-up festivals began 
to happen in the States and in the summer of love all the 
strands spectacularly came together.  

For a few days in June 1967, California shook to 

the sounds of the Fantasy Fair and Magic Mountain 
Festival, the prototype for all the happenings that 
followed.  An unprecedented crowd of 36,000 
gathered on the south face of Mount Tamalpais near 
San Francisco to hear sets from Jefferson Airplane, 
Tim Hardin, the Byrds and the Doors, who were 
making their major show debut.  

Then, a few days later, came the monumental 
Monterey International Pop Music Festival, held 
at the local County Fairgrounds in Monterey.  This 
time, 90,000 people were there, blown away by Jimi 
Hendrix, Ravi Shankar, The Who, Janis Joplin and 
Otis Redding.  The era of the Rock Festival was born, 
defined by the quarter-million strong Woodstock 
Festival two years later. 

I had arrived in London at exactly the right time 
to discover the free concerts in Hyde Park in the late 

1960’s and I loved 
the beautiful spirit I 
found there.  I went 
to the Isle of Wight 
(buzzing the crowd in 
a light aircraft!) and 
was onstage DJ at 
countless events from 
Buxton to Reading to 
Knebworth, through 
the seventies and into 
the eighties.  A few 
years ago I had one 
of the most enjoyable 
musical experiences 
I have ever had.  It 
was at MerleFest in 
North Carolina, set 
in the shade of the 
Blue Ridge Mountains 
with sixteen stages 
hosting performances 
from Nickel Creek, 

Patty Loveless and Gillian Welch...a wonderful 
atmosphere, picturesque scenery and glorious music.  
Music Festivals Rock!   

So, we arrive at the place where I ended my piece 
in this magazine last time...at an event designed to 
harness the power of the large-scale Music Festival as 
a force for good in the world.  The man who saw the 
potential and made the connection was Bob Geldof.  
The event was Live Aid.

There had been some massive fund-raisers 
before.  George Harrison was the ground-breaker with 
The Concert For Bangladesh in April 1971, inviting 
Bob Dylan, Eric Clapton, Ringo Starr, Ravi Shankar and 
Billy Preston to join him onstage at Madison Square 
Garden for a project that has since raised millions of 
dollars for Unicef.  

Madison Square Garden was also the setting for 
the No Nukes concert seven years later, where Bruce 
Springsteen, James Taylor, Jackson Browne, Bonnie 
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Raitt and Carly Simon were among many artists who 
pledged themselves to an anti-nuclear future.  But 
nothing that happened before had prepared us for the 
colossal impact of Live Aid.

Responding to the images of the desperation of 
the Ethiopian famine he was seeing on his TV news 
bulletins, Bob Geldof first invited Midge Ure of Ultravox 
to help him record a massive selling fund-raising single 
called Do They Know It’s Christmas, before planning a 
Global Jukebox in the summer of 1985.  

Live Aid proved to be the biggest rock festival ever.  
Almost all of the major Pop and Rock acts bought into 
the idea, playing simultaneous live sets on stages at 
Wembley in London and the John F Kennedy stadium 

in Philadelphia, to a global audience estimated to be 
in excess of 1.9 billion.  The event was a total triumph, 
eventually raising close to £150 million for famine relief.  
It was a proud day for the MTV generation.

The ensuing growth of MTV as a global brand 
has been staggering.  MTV Europe opened in 1987 
and MTV 2 launched in 1996, paving the way for what 
we have now...dozens of video channels airing tight 
rotations of the same Top 20 songs.  MTV is currently 
watched in no less than 387 million households 
worldwide.

Many of the artists who took part in Live Aid 
gained massively from the exposure but, otherwise, 
mainstream music in the late eighties was, for 

A plethora of acts supported 
Live Aid in 1985 with bands 
playing simultaneously on 
both sides of the Atlantic.  
In the view of many, the 
unchallenged kings on the 
day were Queen, whose 
lead singer, the late Freddie 
Mercury, is pictured here
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me, getting over-swamped with already obsolete 
technology. 

There were great records, of course, but they 
were hard to find amongst the New Kids On The 
Block and Milli Vanilli singles.  A snapshot of the 
charts at that time was not flattering.  Mainstream 
was mostly awash with big drums, big hair, big 
production and the Yamaha cs-80 synthesizer.   

There were some green shoots.  A generation 
of wonderful songwriters was coming out of Texas, 
bringing us artists like Guy Clark, Steve Earle and 
Nanci Griffith.  By the end of the eighties, the Traveling 
Wilbury’s and Tracy Chapman were taking song-based 
music back into the charts, but the decade, generally, 
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was not kind to roots music.  The atmosphere, 
however, was just about to change.

David Geffen had previously made a huge impact 
when signing Jackson Browne, the Eagles, Joni 
Mitchell, Tom Waits and others to his fledgling Asylum 
label in the early 1970’s.  His golden touch continued 
when he created Geffen records and released John 
Lennon’s Double Fantasy album in 1980 before going 
on to work with Elton John, Aerosmith, Peter Gabriel, 
Guns ‘N’ Roses and Blink 182, among many others.  
But, above all these monster-selling names, the 
biggest album Geffen has ever released is also one of 
the most important records of all-time.

Nevermind by Nirvana was a total a game 
changer, a massively influential and phenomenally 
successful record, selling more than 30 million copies 
worldwide and pointing the way towards a new Rock 
sound for the 90’s.  After all the synthetic stuff we’d 
been hearing over the previous few years, it was a kick 
music really needed.  

Released in 1991, it represented an overdue but 
welcome return to the unvarnished approach of the 
early days of Rock ‘n’ Roll and the idea of capturing 
raw energy straight from the studio floor and into the 
grooves.  I truly believe that Smells Like Teen Spirit 
is one of the top two or three tracks ever released.  
America had been looking for a rock music messiah 
and found him in Kurt Cobain. 

Nevermind was the well-spring of Grunge – a 
sound that grew out of a thriving new music scene in 
Nirvana’s home town of Seattle.  Stripped-back, guitar-
distorted, multi-million selling bands like Pearl Jam, 
Alice In Chains and Soundgarden all came out of that 
scene, following Nirvana onto the charts and creating 
an alternative kind of Rock music that still echoes into 
the charts of today.

In Britain, the Alternative Rock of the 1990’s was 
Brit Pop.  Draped in Union Jacks, upstart kids were 
finding their own identity, taking their blueprint from 
some of the great British guitar groups of the past.  

Oasis re-imagined the Beatles via the Sex Pistols, 
while Suede and Blur were massively influenced by 
the Kinks, the Small Faces and XTC.  My Generation 
by The Who never sounded so apt.  And, in a further 
echo of the days of the Beat Boom, the NME designed 
a front page ‘Beatles versus Stones’ style British 
Heavyweight Championship poster, with a headline 
announcing the ‘big chart showdown’ between Oasis 
and Blur and the simultaneous release of their new 
material on 14 August 1995.

I was working at the time on GLR, the BBC 
station for London, a fabulous place to be.  It felt like 
Cool Britania Pop Ground Central.  The building was 

According to Bob Harris, 
Kurt Cobain (right) and his 
band Nirvana were game 
changers. Modern day stars 
of the varied music world 
include former Oasis kingpin 
Noel Gallagher, below, 
now playing with his own 
band, High Flying Birds and 
(opposite, from top) boy 
band One Direction, country 
star Kacey Musgraves and 
popster Olly Murs
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buzzing with broadcasting talent and the DJ’s were 
all encouraged to push out the musical boundaries.  
Danny Baker, Gary Crowley, Charlie Gillett, Johnnie 
Walker and Peter Curran all worked for the station 
and the playlists were amazing.  Paul Weller, Noel 
Gallagher and Damon Albarn were regular visitors, 
bringing in some of their favourite records and CD’s or 
playing live sets in the basement.

I was broadcasting three nights a week, 8:00 pm 
to midnight and live music was the bedrock of the 
show.  As well as British favourites, I was joined in the 
studio by an increasing number of American artists, 
reflecting my interest in an emerging new music genre: 
Americana.  In particular, I was fascinated by the work 
of Ryan Adams.

Ryan was part of a wonderful band called 
Whiskeytown, along with violinist and vocalist Caitlin 
Cary.  Inspired by Gram Parsons, they were exploring a 
new fusion of Alternative Country and Acoustic Rock, 
which I found touching and creative.  I’d had 16 Days 
from their Strangers Almanac album on repeat for a 
full week before Ryan arrived in the studio, carrying 
a notebook bulging with song ideas and sketches, as 
we discussed Country music and the ‘three chords and 
the truth’ ethos it represents.  A short time later, Radio 2 
invited me to take over the Country show, and my love 
affair with Nashville began.

I first touched down in Music City 16 years ago – a 
moment that changed my life.

Nashville is what I always dreamed music to be 
– a community of players, rebels, songwriters, labels, 
publishers, venues, equipment hire specialists and 
other essential elements of a vibrant the music-making 
infrastructure, all working together.  Nashville is now 
the premier music centre in America and each time I 
go back, I love it more.  

I was recently compere at the massive Country 2 
Country Festival and was thrilled to look out from the 
stage to see the O2 arena packed with young fans 
from all across the UK and beyond.  Country now has 
a new home in London and, through artists like Kacey 
Musgraves, Eric Church and the Shires, is claiming the 
future in Britain and the States.

Just as it was in 1964, a whole new generation 
of artists are making music.  And, liberated by new 
technology, they are now able to make low-cost 
recordings and get their work direct to their audience 
anywhere in the world, delivered in seconds.  

So much has changed in music during the past 
50 years, but one thing has remained constant – the 
passion and desire in performers to find an audience 
for their music, whatever it takes.  I am blessed to have 
been a part of it all for all these years.
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Totally Touring
Last December, Coach and Bus 

Week magazine’s Andy Izatt 

became one of the first UK 

journalists to test drive the new 

Scania Touring.  Now he has been 

to two Scania sites in Belgium to 

find out more about the vehicle 

and the comprehensive aftersales 

support service which backs it

Scania Parts Logistics’ vast warehouse complex in Opglabbeek, Belgium
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The first 18 of a batch of 20 Scania Tourings for the 
UK are now in service with customers.  Based on a 
Swedish-assembled, modular K 410 tri-axle rear-steer 
chassis, these 13.7-metre coaches have a Scania-
designed body built by Higer in China under Scania’s 
direct supervision.  A comprehensive specification 
combines 57 reclining passenger seats with air-
conditioning, a centre sunken toilet and 9.63 cubic 
metres of luggage capacity. 

Milton Keynes-based Omega 
Travel bought five of those 18 with 
another four and three respectively 
going to Harry Shaw, Coventry 
and Skill’s of Nottingham.  Lincoln-
based PC Coaches acquired two while operators with 
single examples are Tranzcare Travel of Manchester, 
Cardiff-based New Adventure Travel (NAT) and Pat’s 
Coaches, Wrexham. Three of those customers can 
claim firsts; the first to order was Skill’s, the first to be 
delivered went to NAT, but it was PC Coaches that 
placed the first into service.

The remaining two coaches, while spoken 
for, are being held back for the moment. One is 

a demonstrator while the other is being used to 
familiarise technicians with the product at Scania’s 
Loughborough training centre. That gives a clue to just 
how detailed and comprehensive Scania’s preparation 
for the introduction of this vehicle has been. It sets 
new standards for a manufacturer that already has 
some of the highest in the industry.  

A COMPLETE OFFERING
The Touring is 100 percent a Scania. From the 
Swedish manufacturer’s perspective where the body 
is assembled is essentially an incidental aspect of the 
package it has put together for customers. Higer is 
its sub-contractor. This isn’t a joint venture and Scania 
emphasises that it has complete control over the 
production of a vehicle that it designed in its entirety. 

Safety features include Adaptive Cruise Control, 
Advanced Emergency Breaking and Lane Departure 
Warning that would otherwise be optional extras on 
other Scania body combinations.  A side wheelchair 
installation behind the front axle is an option using a 
European-manufactured lift.

There have been UK-specific tweaks as well – a 
péage window in the entrance door and a lower side 
mirror by the driver’s signalling window to highlight 
two, and there are others as well.  A Stoneridge digital 
tachograph is standard, but a VDO is an option.

While Scania is bringing in a largely standardised 
product, which makes it efficient and cost-effective 
to produce, it hasn’t lost sight that it still needs to be 
flexible in two key areas – passenger seats and the 
servery. Installation of those takes place at Scania’s 
Delivery Centre in Antwerp. That significantly reduces 
lead times for customers, who can make their final 
decision up to ten weeks prior to delivery. UK vehicles 
have Kiel 1020 seats while the servery is supplied by 
AD Coach Systems, although Frenzel is an option. 

SCANIA AND HIGER
Scania’s relationship with Higer goes back to 2005.  
Higer was perceived as being the best of the Chinese 
manufacturers at the time and was looking to work 
with a European partner. The first vehicle, a Scania 
Higer A80 was built that year.  The decision to build 
a European targeted vehicle, the Touring, followed 

and that was launched at Busworld, 
Kortrijk in 2009.

Incorporating body styling 
features such as the distinctive 
black ‘T’ wrapping under the 
windscreen were seen as important 

by Scania not just to identify the product, but also to 
express values embodied in its truck designs such as 
robustness and pulling forward. The proposition was 
to create a vehicle for a global market, but one that 
still fulfilled local demands, was reliable and had low 
operating costs. 

A dedicated production line with Scania-owned 
tooling has an annual capacity of around 500 units. 
Two hundred and fifty dedicated Higer employees 

“The Touring is 100 
percent a Scania” 
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work one shift, five days a week, while technical 
support and quality control is provided by 30 Scania-
employed staff. 

The Touring’s semi-integrated steel body 
structure is fully corrosion protected. Cladding is in 
aluminium and GRP and there are stretched steel side 
panels. Final manufacturing compliance with Whole 
Vehicle Type Approval is monitored by the Vehicle 
Certification Agency, which has its own office in China.                                     

THE ANTWERP CONNECTION
The Scania Delivery Centre in Belgium is at Antwerp 
Haven, in the middle of the vast docks complex 
that makes the Belgium city a gateway port into 
Europe.  It’s where Tourings arrive in Europe and it’s 
an indication of the size of the docks that the landing 
point is actually some 20 kilometres from Scania’s site. 

The Centre processes Scania Higers for all 
of Europe except Russia.  It also undertakes Body 
Builder’s Manual Quality Assurance, a check carried 
out by Scania to ensure the logic employed by the 
coachbuilder for the body is correct for the chassis. 

Coaches are prepared under a custom control 
licence so technically they’ve not been imported and 
are not liable for duty until their onward delivery. For 
the European Union, the import duty is 16 percent 
on the complete body price, but isn’t levied on the 
chassis as that was originally EU supplied. 

For UK vehicles, the delivery address is normally 
Scania (Great Britain) Limited’s Worksop site, 
where there will be a pre-delivery inspection (PDI), 
tachograph and speed limiter calibration and final 
cleaning prior to handover or onward delivery to the 
customer.  UK PDIs can be carried out in Antwerp if 
required, which can make sense if the customer is, for 
example, in the southwest of England.

COMPREHENSIVE PARTS SERVICE
To support the parts needs of Touring operators, 
Scania’s already comprehensive aftersales operation 
was fine-tuned to ensure everything was in place prior 
to the first UK vehicles being registered.  That means 
obtaining a part for Touring is no different to any other 
Scania fully-supported product. 

Scania Parts Logistics, based in a vast warehouse 
complex at Opglabbeek in Belgium, is at the heart 
of Scania’s global parts supply chain.  There are then 
seven regional warehouses around the world to ensure 
rapid supply of parts at all times to all locations.

The 4,500 square-metre Scania warehouse 
at Milton Keynes was the first of those regional 
warehouses. There are 23,500 stock lines held there 
that can be delivered within a 12-hour window.  On 
average, 670 lines are picked daily. While 90 percent 
of product comes from Opglabbeek, Scania’s Dealer 
Stock Management system can pull parts from any 
regional warehouse or dealer regardless of location 
globally, if necessary. 

The project to support Touring in the UK 
started in June 2014 and everything was in place 

by November, when the first demonstrator was 
registered.  As well as compilation of the parts 
catalogue, parts lines were placed at dealer level and 
more than 200 critical stock items introduced at Milton 
Keynes, including glass and seats.  Additionally, more 
than 1,000 further items are held throughout the rest 
of the Scania Parts Logistics network. 

All in all, Scania has covered all the bases to 
ensure the Touring becomes a staple of the UK 
coaching scene.  As Tranzcare Travel, Managing 
Director Pete Green said when he placed his order 
for one of the first examples, “The Scania Touring is 
a well-presented and well-finished vehicle which is 
competitively priced and comes with all the back-
up and support you would expect from Scania.  
Furthermore, the vehicle is approved by one of 
the major tour operators we work for, as they have 
experience of the vehicle in Europe.”

With a 12.1-metre two-axle version now set to 
join its tri-axle big brother later this year, the Scania 
Touring is definitely one to watch.

Opposite top: Standing 
room only…but not for long 
as Kiel seats are fitted to 
Tourings arriving in Europe 
at the Scania Delivery Centre 
in Antwerp

Other images here show 
vehicles belonging to Omega 
Travel of Milton Keynes, New 
Adventure Travel of Cardiff 
and PC Coaches of Lincoln, 
all early adopters of the 
Scania Touring 
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