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“Given under my hand this fourteenth day of December One Thousand Nine 
Hundred and Sixty Four I hereby certify that Scania-VABIS (Great Britain) 
Limited is this day incorporated under the Companies Act 1948.”

It was with those words half a century ago that London’s Assistant Registrar of 
Companies, one L. S. Whitfield Esq, formalised the entry of Scania – a name 
unknown to practically every British transport operator at the time – into the UK. 

The rest, it is all too tempting to say, is history.  Except for the fact that 
Scania’s progression from absolute UK beginner to pillar of the country’s 
transport establishment is a story for our times where only the very fittest, those 
who are constantly willing to change, adapt, develop and improve, survive.

As we stand on the threshold of our second half century, I am well aware of 
the responsibilities our first 50 years place upon the shoulders of those who work 
for Scania in the UK today.  I can safely say that without exception each of us now 
looks forward to continuing to serve you along the road which lies ahead.

This edition of Scene Scania tells our story to date by way a series of 
specially commissioned articles spanning 50 years of British life.  As well as 
charting our own history, we provide a glimpse of a broader perspective by 
covering areas as diverse as sport, music, food, politics and more.  Transport 
and a selection of Scania operators from over the years also feature, of course.

To help us along the way, we have brought together an eclectic mix of 
top writers and celebrities, including household-name TV, radio and national 
newspaper pundits, all distinguished experts in their fields.  

So join with us now as we begin a journey in celebration of 50 years of 
Scania in the UK – I’m sure you will enjoy the ride!

 

   Claes Jacobsson
   Managing Director 
   Scania (Great Britain) Limited

In celebration of 50 years 

of Scania in the UK
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Volkswagen AG has announced 
that the offer it made to purchase 
Scania shares earlier this year 
has been accepted by sufficient 
shareholders to make Scania a 
full member of the Volkswagen 
Group.  This means that 
Scania now joins a portfolio of 
prestigious automotive passenger 
car brands including Bentley, 
Bugatti, Lamborghini, Audi and 
Porsche and commercial vehicle 
manufacturer MAN.

Commenting on the 
move, Scania's President and 
Chief Executive Officer Martin 
Lundstedt says, "Volkswagen 
has been our main owner since 
2000 and has consistently given 
strong support to Scania’s 
strategies, business model and 

investments.  Following the 
clarification of the ownership 
structure, Scania and its 
management team welcomes 

the opportunity to accelerate 
our cooperation projects with 
Volkswagen and MAN without 
restrictions and thereby create 

a successful, global commercial 
vehicle alliance with strong 
identities for each brand.

"With the new opportunities 
to use the common resources 
and competencies in the 
Volkswagen Group, our ability 
to deliver profitable and 
sustainable solutions to our 
customers will be improved 
further.  This will also support 
our growth strategy up to 2020.

"At Scania we will continue 
to develop our position as 
a centre of excellence for 
commercial vehicles, services and 
solutions going forward.

"I am also convinced that 
all of our employees will benefit 
from becoming full members of 
the Volkswagen family."

Scania and Volkswagen

Scania has been ranked as 
the world’s most sustainable 
commercial vehicle manufacturer, 

according to the prestigious 
Corporate Knights Global 100 list. 
The list, which is announced each 

year during the World Economic 
Forum in Switzerland, includes 
companies from all sectors of the 
economy. Ranked in 38th position 
overall, Scania was the highest 
ranked Swedish company.

Inclusion in the Global 
100 index is determined using 
12 quantitative sustainability 
indicators, including the amount 
of revenue companies generate 
per unit of energy consumption, 
the ratio of CEO to average 
worker salary, lost time injury  
rate, carbon emissions and 
leadership diversity.

Focusing on sustainability is 
a key success factor for Scania. 
More than 90 percent of the 
environmental impact of Scania 
products occurs during use. That 
is why Scania helps customers to 
dramatically reduce costs  
and carbon while improving  
road safety through product 
offerings such as Ecolution by 
Scania. Scania also works hard 
to provide safe and healthy 
workplaces and to ensure that  
the company’s own operations 
and products are as lean and 
clean as possible.

For more on Scania’s 
sustainability work and Ecolution 
by Scania visitwww.scania.com/
sustainability

The world's most 
sustainable commercial 
vehicle manufacturer
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Golden Griffin numbers 1 and 50 
have now been assigned to their 
new owners.  Number 1 is destined 
for West Midlands operator and 
transport enthusiast Ray Hingley, 
who also owns the very first truck 
imported into the UK by Scania.  
See page 30 for our celebratory 
article on Ray and his trucks.

Leading Northern Ireland 
transport operator McBurney 
Transport is taking Golden Griffin 
number 50.  The Ballymena-based 
McBurney firm will celebrate its 
own golden jubilee in 2015 and to 
commemorate the occasion has 
opted for this special and unique 
vehicle.

"I couldn’t think of a better 
way to celebrate my own 50 years 
in business than by buying Golden 
Griffin number 50," says McBurney 
Transport's Managing Director, 
Norman McBurney OBE.  "It is 

now more than four decades since 
I purchased my first Scania and 
over the years the marque has 
played an important role with our 
fleet.  I would like to congratulate 
Scania on reaching its own UK 
half century and now look forward 
to celebrating our own 50th 
anniversary."

Supplied by Road Trucks 
Limited, Scania's Larne-based 
dealer for Northern Ireland, the 
Golden Griffin model chosen by 
McBurney Transport is an R 730 
LA 6x2/2MNA Topline tractor unit 
equipped with a Scania DSC16 -21 
Euro 6 engine, which delivers 730hp 
at 1,900rpm and 3,500Nm of torque 

between 1,000 and 1,350rpm.
Norman McBurney OBE 

founded his company in 1965, 
starting off with a single three-ton 
truck.  By building a reputation 
based on customer service, 
dependability and reliability, the 
company has grown into one of 
the UK's premier fleets.  Today, 
McBurney Transport employs 700 
staff spread across six locations 
in Ireland and Great Britain.  The 
firm operates 480 trucks and 
1,100 trailers in order to provide 
a specialist one-stop transport 
package to a portfolio of more 
than 200 clients, who between 
them represent a broad spectrum 
of industry sectors.  Norman 
McBurney was awarded an OBE 
for services to the transport 
industry and the community  
in the Queen's Birthday  
Honours List of 2013.

Scania is marking its UK 50th 
anniversary with the production 
of the Golden Griffin, a special 
Limited Edition V8 tractor unit of 
which only 50 examples will be 
manufactured.

Each of these vehicles will 
be instantly recognisable by their 
striking gold livery, which has been 
designed by Scania's in-house 
team of stylists and is available 
in two formats depending upon 
livery requirements.

Available only with Scania 
R-series Streamline Topline cabs, 
each model in the range will 
carry a plaque bearing its unique 
Limited Edition number.  The 
choice of available engine outputs 
will be 580 or 730 hp, although 
model numbers 1 and 50 in the 
range will both be equipped with 
Scania's 730 hp power unit.

All vehicles in this Limited 
Edition can be specified in 4x2, 
6x2, 6x2/2, 6x2/4 and 6x4 (for 
STGO Category 1 and 2) wheelplan 
format, and Scania's luxury Griffin 
pack will be fitted as standard.  
In addition, each vehicle will be 
equipped with a wide array of 
home comforts ranging from a 

kitchenette to a TV/DVD player, 
plus three luxury Scania packages 
– Black Leather V8, Prestige and 
Driver – thereby assuring the owner 
and driver the ultimate in terms of 
specification, comfort and safety.

A wide range of active and 
passive safety features, including 
Lane Departure Warning, 
Adaptive Cruise Control and 
Advanced Emergency Braking 
will also all be fitted, and each 
truck will feature a state-of-the-art 
entertainment system.

"Not since the Scania 
Centurion range, which was 
produced in 1991 to mark Scania's 
centenary, have we developed 
such an exclusive offering as this 
Limited Edition range of gold 50th 
Anniversary Trucks," says Scania 
(Great Britain) Limited's UK Truck 
Sales Director, Martin Hay.  "As 
with the Centurions, demand is 
proving to be exceptionally high 
and approximately half the Limited 
Edition is now spoken for – so 
the advice to anyone looking 
to secure one of these unique 
vehicles has to be contact your 
dealer right away in order to avoid 
disappointment."

The Golden Griffin lands 

Scania celebrates its Golden Jubilee with a Limited 
Edition of 50 uniquely-numbered flagship trucks

Golden Griffin numbers 1 & 50

Norman McBurney OBE, purchaser 
of Golden Griffin number 50
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Leicester-based Samworth Brothers 
Distribution, the distribution arm of 
chilled foods producer Samworth 
Brothers Limited, has invested in 

its first Scania vehicles, a fleet of 
15 R 440 LA6x2/2MNA Streamline 
Highline tractor units.

The decision to opt for Scania 

was taken by Samworth Brothers 
Distribution following extensive 
fuel trials. Initial tests using 
Scania demonstrators resulted 

in improved fuel consumption 
figures of between 1.25 and 1.6 
miles per gallon, depending upon 
the operation. These trials were 
followed by a thorough 12-month 
evaluation using Scania Truck 
Rental vehicles, which returned 
similar results.

Commenting on the 
company's decision to purchase 
Scania, Samworth Brothers 
Distribution Managing Director 
Richard Burnett says, "As a 
responsible business achieving 
maximum fuel efficiency is 
very important to us, for our 
operational capability and in terms 
of environmental footprint. This 
has been an important project 
for us and the initial indications 
are that we are seeing good 
improvements."

Samworth Brothers Limited is 
a fourth generation family business 
that specialises in producing 
premium foods in the UK, from 
sites in Leicestershire and Cornwall. 
In addition to serving the needs of 
its retail customers, the company 
produces for its own brands that 
include Ginsters, Walker & Son and 
Dickinson and Morris.

First Scanias for Samworth Brothers Distribution

As part of its on-going work to 
deliver the best possible transport 
economy, Scania (Great Britain) 
Limited has launched a one-
day Streamline Euro 6 product 
course to provide comprehensive 
knowledge and practical 
experience of this new product 
delivered in a cost-effective and 
convenient manner.

"The introduction of the 
Scania Streamline product 
represents a significant 
developmental step, which when 
coupled with Euro 6 technology 
has the potential to considerably 
lower operating costs," says 
David Hickman, Director – 
Services Development & Service 
Sales for Scania (Great Britain) 
Limited. "Key to realising this 
potential is driver training and 
development, as the fuel-saving 

gains Streamline and our Euro 6 
technology offer are dependent 
upon the truck being operated 
in an efficient manner at all 
times.

"It is therefore essential that 
managers also appreciate the 
technology, its capabilities and 
what is required of their drivers to 
get the best from our Streamline 
Euro 6 vehicles and thereby 
achieve maximum efficiency 
in operation."The one-day 
Streamline Euro 6 familiarisation 
course can be delivered to up 
to four delegates at a time, 
depending upon experience.

For further information 
and course bookings, operators 
are invited to contact Scania's 
Optimise Services team on  
0844 800 9131 or by emailing 
optimise.services@scania.com

Euro 6 and Streamline 
product course launched
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It was just a month or two ago that Scania reported breaking the 10,000 
barrier for activations of OnBoard, its UK telematics service.  Since 
then, a further 1,000+ activations have followed with the total rapidly 
increasing on a daily basis. Available on all new Scania vehicles, OnBoard 
is a comprehensive solution which provides three reporting options, all of 
which can be tailored to meet customers' precise operational needs.

The entry-level service is a product known as Monitor, which provides 
the operator with weekly email vehicle-performance reports.  The 
second-level service is Analyse, which in addition to vehicle data includes 
driver-performance, with reports accessible 24/7 from any internet-enabled 
computer via Scania's secure online portal.

The third and top level of service is Control.  This includes all features 
offered by Monitor and Analyse with the addition of track and trace 
functionality to permit full visibility of the fleet at any given time.  Control 
also enables 'geo-fencing' which provides an alert whenever a vehicle 
enters a pre-defined area, such as a customer's premises, for example.

A further benefit delivered by OnBoard is that it enables remote 
digital tachograph data downloading.  This recently-launched service 
is proving immensely popular with operators as it allows all tachograph 
data – both from the driver's card and the tachograph unit itself – to be 
automatically and securely downloaded to Scania's server, no matter 
where in Europe the vehicle happens to be. 

Scania has added another 
environmentally-oriented 
alternative to its line-up of Euro 6 
truck engines. The Scania 16-litre, 
580 horsepower V8 engine can now 
be ordered for use with up to 100 
percent biodiesel (EN 14214) in 
R-series vehicles. This means Scania 
now has five different engines for 
biodiesel operation, with a power 
span of 320-580 horsepower.

In common with all other 
Scania V8s, the new engine 
employs both Selective Catalytic 
Reduction (SCR) and Exhaust 
Gas Recirculation (EGR) for the 
after-treatment of its exhaust 
gases. According to Scania’s own 
calculations, the engine loses no 
more than eight percent of its 
power when it runs on 100 percent 
biodiesel fuel.

11,000 and counting

Scania further widens its 
alternative fuel range

Unique V8 engine for Euro 6 and 100 percent biodiesel

Scania engines for biodiesel operation

Engine Horsepower (kW) Torque (Nm)

DC09-108 320 (235) 1,600 

DC09-112 360 (265) 1,700

DC13-124 450 (331) 2,350

DC13-125 490 (360) 2,500

DC16-102 580 (427) 2,950
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While the joint-procurement agreement covers a range of vehicle types, the Scania R 440 tractor unit is a popular choice in both the 
Eddie Stobart and A. W. Jenkinson fleets

The long-term trading 
relationship between Eddie 
Stobart, A. W. Jenkinson Forest 
Products and Scania (Great 
Britain) Limited has been further 
strengthened by the continuation 
of a joint-procurement agreement 
which will now see 1,500 Scania 
Euro 6 vehicles introduced into 
the fleets of these two leading 
transport industry names during 
2014 and 2015.

The agreement, which 

will see vehicles ordered on an 
on-going basis throughout the 
coming 24-months, covers a 
wide variety of specifications and 
transport applications.  To date, 
an initial order for 150 chassis 
has been placed for a mix of 
410hp G-series 4x2 models with 
sleeper cabs for the Eddie Stobart 
fleet, 450hp R-series 6x2 tractor 
units with Highline cabs for A. 
W. Jenkinson and a number of 
450hp R-series sleeper-cabbed 

8x2*6 drawbar rigids for specialist 
operations with Stobart Rail.  
All vehicles supplied will be 
maintained by the nationwide 
Scania dealer network.

Commenting on the 
agreement, Stobart Group Chief 
Operating Officer William Stobart 
says, "Our decision to continue 
taking Scania vehicles is based 
on their proven record within 
the Eddie Stobart and A. W. 
Jenkinson fleets so far, so we saw 
no reason but to continue this 
relationship as we enter into the 
Euro 6 production, with the new 
deal giving us a lot of flexibility 
going forward."  

For Scania (Great Britain) 
Limited, Managing Director 

Claes Jacobsson says, "It is 
with great pleasure that we 
announce this, the third major 
joint-procurement agreement 
with Eddie Stobart  and A. W, 
Jenkinson Forest Products for 
Scania products.  Since signing 
the first such order four years ago, 
our UK sales and service teams 
have worked tirelessly to ensure 
that we have continued to meet 
the expectations and demands of 
these two important operators.  
I am therefore delighted that 
Scania has once again been 
chosen as the preferred brand by 
both companies, and we now look 
forward to further developing the 
successful relationship between 
our organisations."

New Adventure Travel has recently expanded again with the acquisition 
of a Scania/VDL Berkhof double deck coach.  The vehicle's Scania chassis 
is a K 440 EB 6x2*4, (Euro5), incorporating Scania's fully automated 
Opticruise gear selection system.

The VDL Berkhof Synergy 13.9-metre bodywork includes 83 Vogel 
luxury passenger seats with three-point seatbelts, Sutrak air conditioning, 
a Webasto auxiliary heater, a Bosch audio-video system with four 
monitors, CCTV, washroom, reversing camera and a ski-box.

According to New Adventure Travel's Keyvn Jones, this additional 
vehicle will again enhance the company's ability to expand.  The decision 
to choose this particular product was based on New Adventure Travel's 
good experience with the Scania/Berkhof combination in the past.  The 
early impressions of both the operator and its customers have been 
extremely favourable.

New Adventure Travel expands

Eddie Stobart and AW 
Jenkinson commit to Euro 6
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• Industry-benchmark pricing
With all prices based on the 
Platts pricing model, the Scania 
Fuel Card provides a highly 
competitive way in which to 
purchase diesel. Prices are 
notified in advance by email or 
text and fixed for seven days – 
with no regional variations.

• Free to join
The Scania Fuel Card is offered 
free to all operators for the first 
12 months. Thereafter a nominal 
and discounted charge will apply. 
One card is issued per vehicle 
operated, with no limit on the 
number of cards held.

• Dedicated named account 
manager
One major benefit of the Scania 
Fuel Card is that it does not use a 
call centre to deal with enquiries. 
All contacts with the Scania Fuel 
Card service are handled by 
named account managers who are 
specialists in their field.

• Regular fuel reporting
With bespoke reports available 
online 24/7, operators are able to 
gain an in-depth understanding of 
their fuel purchasing patterns as 
never before.

• Card Protect zero-liability 
insurance
Secure and at no risk to the 
operator, Scania Fuel cards can 
only be used to purchase diesel 
and are covered by zero-liability 
insurance in the event of loss or 
theft. (Terms and conditions apply)

• Pay-as-you-go option
In addition to monthly payment 
terms (subject to status), a pay-as-
you-go option is offered, meaning 
the Scania Fuel Card is available 
to all.

• No minimum spend
With no strings attached in terms 
of how much is spent every month, 
the Scania Fuel Card is a fully 
flexible way in which to purchase 
fuel with operators retaining 
control and choice at all times.

• And for operators currently 
storing their own fuel:
The Scania Fuel Card offers 
an ideal solution which allows 
yard space to be freed up and 
maintenance and compliance 
worries to be done away with. No 
more management time is wasted 
on shopping around for the best 
price and no more stocking costs 
mean improved cash flow.

A host of benefits
Regardless of the supplier-network option selected the Scania Fuel Card 
offers a host of benefits in addition to low prices:

Fuel Card hits the Magic 
Million mark!

The Scania Fuel Card has hit the 
magic million mark for the first time 
with more than 1,000,000-litres of 
diesel being drawn by cardholders 
earlier this year.

"Given the card was 
launched less than 18-months 
ago, its success has been 
truly exceptional," comments 
Harjinder Atwal, Director – 
Services Development & Service 
Sales for Scania (Great Britain) 
Limited.  "With operators 
reporting savings in excess of four 
percent over pump prices, and 
with fuel typically accounting for 
35 percent of operating costs, 
demand for the Scania Fuel Card, 
was always going to be high.  
"For our part, we are delighted to 
be helping the industry keep a lid 

on operating costs."
In practice, the Scania Fuel 

Card works like a cooperative; by 
joining forces and purchasing fuel 
together through a single source 
– in this case, Scania – the buying 
power of each individual operator 
is enhanced. Operators can apply 
for the Scania Fuel Card by calling 
0844 870 6937 or visiting www.
scaniafuelcard.co.uk

The service is administered 
for Scania by The Fuelcard People, 
which is part of DCC plc, one of 
the largest fuel distributors in the 
UK. With no card charges for the 
first 12-months, the Scania Fuel 
Card programme offers a choice 
of fuel networks, meaning there 
is a card that's right for every 
operation. 

Dyserth, north Wales operator 
Voel Coaches has taken  
delivery of two new Scania  
K 400 OmniExpress 36 coaches. 
Equipped with Scania's 400 
horsepower Euro 5 engine, the 
vehicles' K 400 EB 4x2 chassis 
also feature the latest generation 
of Scania's two pedal fully 
automated Opticruise gear 
selection system.

Both vehicles are 
12.8-metres in length and have 
53 reclining seats, a centre 
sunken toilet, drinks machine, 
three-point seatbelts, extra dark 

tined glass, climate control air 
conditioning and Durabright 
alloy wheels.

Director Martin Higginson 
comments, "We were really 
impressed with the total package 
that was on offer with the Scania 
OmniExpress.  In addition to 
the vehicles' specification, this 
included Scania's two year  
repair and maintenance package, 
the full backing of its national 
and international dealer  
network and a sales team  
that genuinely understands  
a coach operator's needs."

Voel Coaches opts for two 
new OmniExpress coaches
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Since its launch in early 2013, 
Scania's Optimise driver 
development solution has been 
enabling drivers to get the very 
best out of their vehicles. Now, 
to greatly reduce operators' 
training costs and allow as 
many drivers to benefit from the 
service as possible, up to three 
drivers per vehicle per day can 
be accommodated by Scania's 
in-house team of specialist 
instructors. 

Optimise features a 
combination of expert driver 
training backed by a unique 
and on-going driver-coaching 
programme. 

"Optimise has been 
designed to deliver real benefits 
to the operator within 30 days," 
comments David Hickman, 
Director – Services Development 
& Service Sales for Scania (Great 
Britain) Limited. "From reducing 
training costs, fuel consumption 

and improving environmental 
performance to helping lower 
maintenance costs and insurance 
premiums, Optimise can provide 
a solution to a host of operational 
issues and problems. 

"In terms of fuel savings 
alone, independent tests with 
experienced drivers on known 
routes found the optimal 
utilisation of vehicle technology 
resulted in improvements of more 
than four percent. For the driver, 
Optimise is the key which unlocks 
the door to these savings and 

enables them to maintain the 
gains they make over the long 
run. For the operator, reduced 
fuel consumption, operational 
costs and training expenditure 
mean savings all round."

Optimise uses telematics 
data to establish training needs. 
A one-day practical training 
session, which can accommodate 
up to three drivers at a time, 
is followed by a reassessment 
to determine improvements. 
Thereafter, the telematics system 
is used to monitor performance 
with regular feedback given to 
drivers by way of written reports 
and telephone conversations 
with Scania's in-house team of 
drivercoaching specialists. Over 
time, new targets are set to help 
drivers continuously improve their 
skills behind the wheel. 

For further information on 
Optimise call 0844 800 9131 or email  
optimise.services@scania.com.

Scania's social media platforms 
are attracting more traffic than 
ever, with lively conversations now 
taking place on many leading 
channels.  As well as fans of the 
brand, the Scania team is also 
busily posting away to ensure 
visitors to our sites are fully kept 
up to date on developments 
within the world of Scania.

If you would like to find out 
more about what's being said 
about Scania online, you can 
find direct links to our Facebook, 
Twitter, Issuu, Flickr and YouTube 
sites on the homepage of www.
scania.co.uk

Optimise: Three times a winner

Social Scania

Scania has launched a remote 
tachograph data download 
service designed to save 
operators time and money and 
help maintain legal compliance 
at all times. Available to all UK 
transport operators, this fixed, 
low-cost service allows fully 
automated remote downloads 
from both driver cards and 
vehicle units from anywhere 
within Europe.

"Every new Scania truck 
today is fitted with the hardware 
required for fully automatic 
downloading and our service 
has been developed to allow 
our customers to benefit from 
this feature," comments David 
Hickman, Director – Services 
Development & Service Sales  
for Scania (Great Britain) Limited. 
"That said, older Scania vehicles 
can easily be uprated to  
enable remote downloading 

and we can manage non-Scania 
tachograph data too.

"Research has shown that 
half of all operators spend up to 

an hour per vehicle per month 
downloading their tachograph 
data manually. As part of our 
service we offer to take charge 

of an operator's Company Card, 
which allows us to validate and 
download data on their behalf, 
thereby relieving them of the 
burden completely."

All data downloaded 
remotely is stored on Scania's 
secure server, which can be 
accessed 24/7. Operators then 
have the flexibility to use either 
Scania's own suite of analysis 
and reporting tools or transfer 
their data to a system of their 
choosing. The automatic option 
downloads driver card data every 
21 days. Alternatively, the driver 
can initiate the process at any 
time by simply pressing the in-
cab download button.

Further information on 
Scania's remote downloading 
service can be obtained from 
any Scania dealer, or by calling 
the Scania Tachograph Services 
hotline on 0845 602 0341.

Scania's flexible remote 
tachograph download service
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They were one of the biggest 
names in transport in their time, 
and today the J&H Transport 
Services (Peckham) Limited 
name lives on in the form of this 
beautifully preserved 1966 Scania 
Vabis LB76.  

The truck has been restored 
from the ground up by Scania 
Sheffield as part of Scania's 50th 
anniversary celebrations.  While 
the history of J&H Transport 
Services appears to have been 
largely lost over the years (as 
far as we have been able to 
ascertain, it seems the company 
was ultimately absorbed into an 
operation called the HTS Group, 
sometime in the 1970s) we do 
know quite a lot about Scania 
Vabis LB76, registration number 
VNK 290E.

After its in-service life, the 
truck was acquired by Scania 
Sweden and sat proudly in 
the company's museum at its 
headquarters in Södertälje for 
a number of years.  It was then 
shipped back to the UK, where it 
was housed at Scania's Technical 
Training Centre in Loughborough.  
Here, the vehicle was used to 
help Apprentices and Technicians 
appreciate and understand 
the way in which trucks were 
engineered prior to the dawning 
of the electronic age.

With Scania's UK 50th 
anniversary approaching, it 
was decided the time had 
come to restore VNK 290E to 
its former glory.  The task was 
allocated to Scania Sheffield, 
which operates one of the UK's 

leading bodyshops.  In addition 
to a full commercial vehicle 
service, the bodyshop recently 
gained Volkswagen Audi Group 
accreditation and is now approved 
to repair and paint all VAG vehicles 
to manufacturer standards.  The 
centre was therefore the natural 
choice to take on the restoration.  
Scania Sheffield General Manager 
Richard Gilliard takes up the story:

"Our bodyshop team, notably 
Supervisor Paul Mattimore, 
Technician Paul Robinson and 
Partsman Andrew Simpson, lived 
and breathed the project for four 
or five months.  Components 
were sourced, literally, from all 
over the world and the truck was 
stripped back to its bare bones.  
Every major component was taken 
apart, inspected and refurbished 

wherever necessary.  The chrome is 
new throughout, and we matched 
the paint so the vehicle could be 
taken back to precisely its original 
condition. 

"We were all delighted with 
the outcome, and were proud to 
hand the vehicle over to Scania's 
Milton Keynes UK headquarters 
earlier this year.  The truck's 
first outing was to Truckfest 
Peterborough in early May, and I 
know it will be making many more 
appearances at shows and events 
over the years to come.

"This vehicle is an integral 
part of our company's history and 
it's been a real pleasure to have 
been involved in its restoration  
– we very much hope you  
enjoy it too whenever you  
see it out and about."

The name lives on
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Celebrating 50 years  

of Scania in the UK

WHO’S WHO ON THE FRONT COVER 

Clockwise from top left
• Double Olympic gold medallist Dame Kelly Holmes
• Motorsport legends Murray Walker OBE (left) and Sir Stirling Moss
• The Golden Griffin, Scania’s Limited Edition 50th anniversary truck
• Nineteen-times Champion Jockey A. P. McCoy
• Pink Floyd percussionist Nick Mason
• A youthful Jeremy Clarkson   

We hope you like the cover of this edition of Scene 
Scania, which has been created to celebrate the 50th 
anniversary of Scania in the UK and showcase some of 
the magazine’s own highlights over the years.  

While Scene Scania cannot claim to have 50 
years under its belt, we can trace our heritage back to 
1983 when the title first appeared as a four-page staff 
newsletter.  Stories at the time included an in-depth 
discussion on the ideal configuration for 38-tonners, 
news of the UK’s very first Scania eight-wheel tipper 
sale and an interesting piece telling you who to contact 
if you hadn’t received your own copy of Scene Scania 
– although how you would know the magazine even 
existed if you hadn’t seen it wasn’t exactly explained..!

Over the years Scene Scania continued to 
develop in line with Scania’s own growth.  Ten years on 
from its inception, the publication had become a 16-
page colour tabloid and was carrying Scania-related 
features in addition to staff news.  Articles from the 
1990s included an explanation of how the new-fangled 
internet worked and a story on Richard Noble’s 
successful world land speed record attempt with 

Thrust SSC, which was transported by a truck loaned 
by Scania (Great Britain) Limited.  

“The magazine’s greatest developmental step 
came about in 1998 when it relaunched as a full-blown 
glossy customer magazine,” says Scania’s General 
Manager – Brand and Communications, Chris Love.  
“Our aim was not to be just another truck magazine – 
we think the transport trade press do an excellent job 
of that – but to create a lifestyle publication to reflect 
the brand values of Scania and its customers. 

“Scene Scania seeks to combine top journalism 
with stunning photography, and on that I would like to 
thank our team of writers and photographers for their 
outstanding contributions to date.  To add a little extra 
magic, we have incorporated a generous sprinkling 
of celebrity, as you can see here, and we very much 
appreciate the time given by each of our guests for 
our interviews and photoshoots over the years.”

To set the benchmark, our first edition for 1998 
carried a major feature entitled Eddie on Sport, in 
which Formula One boss Eddie Jordan, whose team 
used Scania trucks at the time, shared his views with us 

Journey through our past: 
The first ever issue of Scene 
Scania (1983) together 
with a tabloid-style edition 
from 1997

Cover 
story
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Inside front cover

Clockwise from top left
• Four time Olympic skiier, 
Chemmy Alcott • Spittin’ 
Image’s Neil Kinnock 
and Margaret Thatcher 
• Zara Phillips (pictured 
here with Trevor the horse)  
• Actress and journalist 
Fiona Fullerton • The Real 
Deal: David Dickinson 
• TV presenter Richard 
Hammond • Centre: TV 
presenter Kate Humble

Inside rear cover

Clockwise from top left
• Three times Le Mans winner 
Allan McNish • Professional 
Golfers’ Association Captain 
2011-2013 Eddie Bullock  
• ABBA ivory tinkler, Benny 
Andersson • Sports presenter 
Gabby Logan • TV presenter 
and writer Beverley Turner • 
Olympic gold medal winning 
Yngling sailor Sarah Webb • 
Centre: Eddie Jordan in his  
Formula One team boss days

Rear cover 

Clockwise from top left
• Four times Olympic gold  
winner Matthew Pinsent • 
Ray Hingley, proud owner 
and restorer of the UK’s first 
Scania truck • TV presenter 
James May  • BBC Radio 2’s 
Sally ‘Traffic’ Boazman • TV 
sports presenter   Suzi Perry 
• Former Grand National 
jockey Gee Armytage • 
Centre: BBC Food and Drink  
programme’s Kate Goodman

on his favourite sporting events and occasions.
One of our photos of Eddie appears in the centre 

of this issue’s inside back cover.  Which takes us neatly 
on to the raft of celebrities who have graced the 
pages of Scene Scania over the years.  Unsurprisingly, 
the sight of them sparked a conversation as to the 
personal favourites of the Scene Scania editorial team.  
That’s a tough call, and rather than attempt to list 
them here, we decided to recall just three highlights 
from our time with our 
celebrities instead.

Starting with Zara 
Phillips, we’d been 
expecting the spin doctors 
to oversee our interview and 
vet our every word.  Nothing 
could have been further from 
the truth.  Zara walked up to us accompanied only by 
a horse.  “What’s his name?” we enquired politely.  
The reply surprised us:  “The driver who dropped him 
off didn’t know.  So I asked him what his name was 
instead.  ‘Trevor,’ he replied – so that’s what we’re 
calling the horse until someone tells us otherwise!”

Abba’s Benny Andersson was in the UK in 2009 
for a concert to promote Sweden’s accession to the 
presidency of the EU.  Scania arranged a coach to 
transport Benny and his band to the gig.  We caught up 
with the Benny Bus (as the vehicle became dubbed) and 

enquired about the music he was to play.  “It’s rather 
like traditional Swedish folk music,” said Benny.  To us, 
though, it sounded just like Abba.  Maybe that’s what 
traditional Swedish folk music sounds like after all…

Sir Stirling Moss and Murray Walker; what a duo!  
Our idea was for Murray to interview Sir Stirling, and 
then vice versa, to capture a flavour of the life and 
times of both.  But in the event we got far more than 
we bargained for as our iconic pairing chatted over 

everything from pit lane 
gossip past and present to 
how to haggle over the price 
of a suit in Singapore! 

It was a fascinating 
experience and you can hear 
our exclusive podcast of 
these two motorsport giants 

in conversation at www.scania.co.uk/motorsport.
Our challenge now is to keep up the momentum 

for the next 50 years.  This celebratory issue contains 
our largest ever selection of famous guest writers and 
personalities – together, they are going to be a tough 
act to follow, but we’ll do our best.

From the entire Scene Scania editorial team, we 
hope you enjoy this special 50th anniversary edition of 
our magazine – and if you feel moved to share with us 
your comments on how we could improve future issues 
further, we would be delighted to hear from you.

“Our challenge now is
to keep up the momentum

for the next 50 years”
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Half a century has past since Scania 

opened its doors for business in the UK.  

Scene Scania Editor Phil Sampson charts 

the company’s history

Zero to fifty

It must have been a strange feeling for Kurt Domellöf 
when, in late December 1964, he took the keys to his 
new office at Heathrow House, a stone’s throw from 
the airport along the A4.  For Mr Domellöf was a 
pathfinder; the first UK Managing Director of a newly-
formed company called Scania-Vabis (Great Britain) 
Limited and, as such, the new kid on the block of the 
British transport industry.  

If that wasn’t enough, he was also hitting the 
UK just as the Swinging Sixties were on the rise.  The 
Beatles were at Number One with I Feel Fine, hairlines 
were descending rapidly and hemlines ascending even 
faster.  It must have been a heady mix for a Swedish 
gentleman used to the calm and tranquillity of his 
native land.

The route taken by Scania-Vabis to these shores 
was initially mapped out not, as you might expect, 
by its truck, bus and coach products, but rather in 
order to supply engines into the UK.  In fact, Scania-
Vabis had been nurturing connections in Great Britain 
as long ago as 1947 when the company signed a 
cooperation agreement with Leyland, which back then 
was one of Europe’s leading producers of commercial 
vehicle diesel engines.  Unfortunately, the precise 
nature of that particular collaboration and how it 
developed has been lost in the mists of time.  

What we do know, however, is that it was not 
viable for Scania-Vabis to establish its own UK 
operation until the 1960s, when the European Free 
Trade Association agreement and the associated duty 
reductions for member countries paved the way for 
Swedish imports into this country.

Although formed at the tail-end of 1964, it 
was not until January 1965 that Scania-Vabis’s new 
UK-arm got down to business.  Sales were slow that 
year, with just 20 or so engines sold.  But having 
a British presence meant the firm could also put 
feet on the ground to investigate the possibility of 
importing its trucks. 

The UK commercial vehicle market at that time 
must have appeared potentially fertile ground from 
Scania-Vabis’s point-of-view.  British trucks of the day 
were, by comparison to its own, somewhat basic.  
This is not to decry what the home manufacturers 
were doing, but more to do with the fact that  
Scania-Vabis vehicles had been developed to cope 
with the rigours of the Scandinavian winter.  Items 
such as efficient heaters, comfortable seats and 
sturdy cabs were always going to win the drivers’ vote 
and it was not difficult to conclude that owners were 
also likely to be impressed by the overall quality of 
the package. 

Opposite Page: The ad 
that started it all; the truck 
featured was the very first 
vehicle imported by Scania-
Vabis into the UK.  Today 
dubbed ‘Swedish Ancestor’, 
LGK 3D has been fully 
restored to pristine condition 
by proud owner Ray Hingley 
(see article, page 30)
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ORGANIC GROWTH
It has always been Scania’s way to develop businesses 
in an organic, controlled and manageable manner.  
So it was that over the next two years the company 
focussed on appointing a small but perfectly formed 
distributor network for its products.  The idea was 
that Scania-Vabis (Great Britain) Limited would 
be the General Agent, responsible for importing 
vehicles, ensuring 
parts supply 
and providing 
marketing 
support, while its 
distributors would 
be the front-line 
troops selling 
vehicles, building 
the customer base 
and providing 
aftersales service.

To test the water a seed vehicle was brought over, 
a right-hand-drive four-wheel tractor unit powered 
by a 225 horsepower direct injection, turbocharged 
engine and equipped with a ten-speed synchromesh 
gearbox.  The company’s market assumptions proved 
correct; operators had never seen anything quite like 
it before and the truck’s power, performance, build 
quality and driver appeal made it an instant hit.

So it was that on 2 January 1967, Scania-Vabis 
(Great Britain) Limited issued a press release stating 
an initial batch of trucks had been loaded onto a ferry 
destined for the port of Immingham.  Designated LB76 
30H Super, the vehicles had been modified to conform 

with UK regulations, the major difference apart from 
right-hand-drive being a shorter wheelbase than the 
standard Swedish offering of the time.

The organisation’s first three distributors – one in 
the south, one in the Midlands and one north of the 
border – were also announced; W.W.S. Commercials of 
Hemel Hempstead, B.& W. Motors of Wolverhampton 
and Reliable Vehicles (Scotland) Limited.  Plentiful 

stocks of parts, 
intoned the press 
notice, were 
already in the 
country and service 
personnel had 
received training 
at the company’s 
headquarters in 
Sweden.  All that 
was needed now 
were customers.  

Time, then, to promote the product…
Scania-Vabis (Great Britain) Limited’s first UK 

advertisement would have done Erik the Red and his 
fellow Viking invaders proud.  “Warning!” it bellowed 
through a blood red tinted image of that first LB76, 
“Scania-Vabis NOW in Great Britain.”  Those of us 
around today have no idea how that advert was 
received, but the statistics hint that hauliers being 
told Scania-Vabis had arrived was one thing, knowing 
exactly what the product was and how it could benefit 
their businesses, was another…for in 1967, just 122 
Scania trucks were registered in the whole of the UK!

In the late ‘60s, a quirk in the firm’s history arises.  

The Scania-Vabis badge, an 
unfamiliar sight to British 
operators in the mid-
1960s, soon established 
itself in the UK helped by 
early distributors including 
(top left opposite) W.W.S. 
Commercials of Hemel 
Hempstead.  The first truck 
marketed here, the LB76 
(top right and centre) 
featured a host of fitments 
hitherto unseen in the UK

The bottom two photos 
show examples from the 
Scania 0-series range, 
including the mighty LB140, 
the company’s first V8

“On 2 January 1967, Scania-Vabis 
(Great Britain) Limited issued a press 

release stating an initial batch of 
trucks had been loaded onto a ferry 

destined for the port of Immingham”
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For in 1968, the Vabis name was dropped and the 
parent organisation became known as Saab-Scania 
following its merger with Swedish car and aircraft 
maker, Saab. In the UK, however, it seems the news 
must have been slow in arriving – for it was not until 25 
January 1973 that Scania-Vabis (Great Britain) Limited 
changed its title to Scania (Great Britain) Limited.

THE UK’S FIRST SCANIA BUSES
In the same year, the Scania UK product line-up 
expanded to include buses, courtesy of a collaboration 
with British bodybuilder, Metro-Cammell Weymann 
(MCW).  The joint-development venture had, in fact, 
commenced in 1969, but came to fruition four years 
later in the form of the single-deck Metro-Scania and 
its big brother the Scania Metropolitan double-decker.  
In total, 133 single-deckers and 663 double-deckers 
were supplied to MCW before the arrangement ended 
in 1978.  But the seed was sown – especially as 164 of 
the deckers went to London Transport – and today, 
more than 40 years since their introduction, Scania 
buses and coaches have been an ever-present part of 
the UK transport scene.  

An interesting aside concerning the Scania 
Metropolitan is that as part of Scania Sweden’s 1991 
centenary celebrations the company decided to 
buy back a surviving example for posterity.  After a 
nationwide search, a suitable candidate was tracked 
down in Newcastle-upon-Tyne.  Restoration began, 
and as the top layer paint was scraped off the vehicle’s 
original London Transport livery was uncovered – and 
its fleet number revealed as MD1.  By pure chance, 
the re-purchased bus turned out to be the very first 
of those 164 supplied into the capital a quarter of a 
century earlier.

During its first two decades in the UK, the 
company continue to advance in all areas of the 
market, driven by an ever-stronger product line-up 
which saw the LB76 superseded by the 0-series (LB80, 
110 and 140), the 1-series (LB81, 111 and 141), and the 
2-series or GPRT range (82, 92, 112 and 142).  From 
a standing start and a market share of precisely zero 
percent, by the mid-1980s one in ten trucks on Britain’s 
roads carried the Scania marque, no mean feat in a 
highly competitive market where home brand loyalty 
remained a strong factor.

This Scania double-deck 
bus and fire appliance were 
the first examples of their 
types in the UK.  Many more, 
together with mainstream 
haulage trucks, buses and 
coaches, would follow as 
the company continued 
to  develop its presence 
throughout the ‘70s and ‘80s
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THE DEALERNET EXPANDS
The growth in vehicle sales was matched by the 
dealers, who continued to invest in their facilities and 
service.  By 1980 the number of UK service centres had 
grown tenfold to 30.

In common with other imports, Scania also had 
to contend with the 1980s ‘Buy British’ campaign.  
To counter, much play was made of the UK/Swedish 
balance of trade, which at the time stood firmly in 
the UK’s favour with an annual surplus amounting to 
some £200m.  For its part, and as a member of an 
increasingly internationalised automotive industry, 
Scania was (and remains) a major purchaser of UK 
components, providing in 1980 alone an income 
of £49m for British firms and, in turn, helping to 
safeguard British jobs.  

In addition to the development of its standing 
in the marketplace, the 1980s were a major period of 
change for Scania (Great Britain) Limited.  After 15 
years of sustained growth the company had come 
of age and desperately needed a new home.  Its 
premises, (by now relocated in Hanworth, Middlesex), 
were woefully inadequate for a major national player, 

so the decision was taken to commission purpose-built 
premises in the New Town of Milton Keynes, where the 
company remains based to this day.

The new headquarters opened in January 1981, 
boasting state-of-the-art offices, workshops and 
training facilities for service, parts and commercial 
staff.  The workshops were not, as one might expect, 
designed to provide service to operators, but were 
rather for adapting stock chassis to customer orders.  
This was a new venture for Scania (Great Britain) 
Limited, made possible by the large yard space at 
Milton Keynes which, for the first time, enabled the 
company to hold vehicles in the UK to speed up order-
to-delivery times.  

PARTS DISTRIBUTION CENTRE 
INAUGURATED
Three years on and the Scania UK Parts Distribution 
Centre was inaugurated on the same site.  A central 
parts hub, key to achieving Scania’s goal of minimising 
downtime, had always been part of the company’s 
plan when relocating.  The addition of 5,000 square 
metres of warehouse space enabled the company to 
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maintain a stock of around 16,000 part lines locally  
in the UK.  

The arrival of the Parts Distribution Centre also 
heralded the appearance of a new piece of kit for 
Scania (Great Britain) Limited – the company bought 
its first computer, an event duly recorded in the firm’s 
fledgling newsletter, Scene Scania, which noted the 
new beast had “a two megabyte central processing 
unit and 600 megabytes of online disc storage.”  To 
put that into context, that computer could have stored 
a dozen or so full-page pictures from today’s Scene 
Scania – but would most probably have crashed if it 
ever tried to open any of them!

As parts delivery timescales shrank, levels of 
customer satisfaction rose accordingly.  Today, in 
addition to its 
own parts range, 
some 16,000 trailer 
components 
have now been 
integrated into the 
Scania parts system.  
These, together 
with a 6,600-strong 
inventory of 
consumable items, 
now combine to 
make Scania one 
of the UK transport 
industry’s leading 
aftermarket 
suppliers.

More change 
came about in the 
1980s as a result 
of a business-to-
business survey 
conducted in 1984  
which concluded that while Scania at that time  
commanded around nine percent of the UK market, 
the other 91 percent knew little about the company 
or its products.  As major dealer investments 
continued, resulting in the network increasing in 
size year-on-year, it became clear that improved 
marketing was also essential if the hungry mouths of 
the new workshops were to be kept fed. 

Consequently, communication became the 
name of the game.  Backing its front-line sales force 
and service teams, a plethora of press releases 
announcing all manner of Scania news were issued.  
Journalists were courted, brochures produced, dealers 
encouraged to step up their local customer and PR 
activities and Scania flags became regular fixtures at 
truck events up and down the country. 

The medicine worked.  Recognition of the Scania 
brand increased, and with trusted, reliable products 
to offer sales in the early 1980s went well.  Scania 
(Great Britain) Limited soon secured its position as 
Scania’s leading export market, with only the firm’s 

homeland of Sweden registering more trucks than 
the UK.  Workshops too were benefiting, partly  
from their simply being more Scania vehicles out 
there, and partly due to more and more operators 
choosing to have their ever-more complex trucks 
maintained by experts.

THE SCANIA 3-SERIES IS LAUNCHED
In 1988 the Scania 3-series arrived.  From the point 
of view of the press, a good truck had just got better. 
“First class,” wrote Commercial Motor in its test of a 
320 horsepower P113M four-wheel tractor unit, a view 
generally shared throughout the media.  Operators 
too were enjoying the new product. Everything 
seemed set.  But then, in November 1988 parts sales 

suddenly dropped 
off a cliff.  “I’ve 
seen this happen 
once before – ten 
years ago, just 
ahead of the 
last recession,” 
reported the 
company’s Director 
of Aftersales at 
the management 
team’s regular 
weekly meeting.  
And he was right; 
within a month the 
British economy 
followed the 
company’s parts 
sales over the 
edge.

As recent 
experience has 
shown, recessions 

are a time to hunker down and weather out the 
storm, which is precisely what Scania did, protecting 
its own business interests and assisting operators 
as best it was able.  Fortunately for Scania, there is 
another well-recorded feature of recessions: a flight 
to quality, which meant those operators who were 
buying were intent on spending their money wisely 
on the best possible investments.  And for many, 
that meant buying a Scania 3-series.

As the 1980s became the 1990s, Scania’s global 
promotional focus turned towards the organisation’s 
centenary, which occurred in 1991.  The UK’s response 
was multi-pronged.  Scania (Great Britain) Limited 
became the title sponsor of the annual London to 
Brighton Historic Commercial Run.  In parallel to 
this a major awards scheme, the largest of its type 
anywhere in the world, was created.  Known as the 
Scania Transport Trust Awards and operated in 
conjunction with the Transport Trust, a registered 
charity, the programme rewarded road, rail, water and 
air preservation in the UK.  That all forms of transport 

The Scania 3-series, a range popular with operators the length and breadth of the UK

The Scania modular-build 
programme has provided a 
platform for a wide array of 
vehicle-types over the years

The photograph centre left 
shows the Paddle Steamer 
Waverley, the first Overall 
Winner of the Scania 
Transport Trust Awards, 
steaming along the River 
Clyde admired by a Scania 
3-series tractor unit on the 
quayside
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were included reflected Scania’s own history; for in its 
time, Scania has produced vehicles for each of these 
modes of transport.

But it is perhaps the Scania Centurion that 
caused the greatest stir and a legacy that lasts until 
this day.  Produced as a limited edition of 100, Scania 
Centurions were (and many still are, lovingly preserved 
by their present-day owners) high specification models 
featuring Streamline cabs and a host of extras, with 
each unit carrying a plaque bearing the truck’s unique 
Centurion series number. 

THE MASTER CENTURION
And one Centurion in particular stood out from 
the crowd, head and shoulders above its peers.  
The Master Centurion, the crème-de-la-crème of 
commercial vehicles, featured just about every 
accessory known to trucking man at the time.  
Pearlescent paint, leather seats, trim by Liberty of 
London, a personal travel kit for the driver, even an 
on-board fax machine; the 500 horsepower V8  R143M 
Master Centurion had it all.  Even then, more than 20 
years ago, its list price was in excess of £100,000.  But 
this was a not-for-profit truck, at least as far as Scania 
(Great Britain) Limited was concerned, for all proceeds 
from its sale (conducted by way of a sealed bid 
auction) were to be donated to the BBC’s Children-in-
Need appeal.

In the event, the winning bidder was Derek 
Sumpter of London-based SEAS Transport.  
Emblazoned with a personalised registration plate (J1 
SEAS) the truck started its working life hauling in the 
pink paper the Financial Times is printed upon.  Today, 
the Master Centurion lives on, fully restored and 
now cared for by proud owner Tom Scott of Crumlin, 
Northern Ireland, who regularly displays the vehicle at 
truck shows and events. 

If the 1980s had been a period of change, the 
1990s were one of growth for Scania in the UK, 
the principal focus of the decade being dealer 
development.  Conducted under the banner 
‘Blueprint for the Future’, the Scania network almost 
trebled in size, ultimately arriving at its present day 
total of 92 service centres stretching from Inverness 
in northern Scotland to Redruth in Cornwall.  The aim 
was clear; operators wanted local service, so Scania 
declared an intention to be no more than 30 minutes 
from any customer.

Promotion remained a vital ingredient of the 
marketing mix, with the opening of new depots 
marked by a variety of customer open days and 
events.  Perhaps the most memorable of these was 
the inauguration in 1991 of Centurion Commercials in 
Stoke-on-Trent, where the guests of honour were none 
less than the Swedish Ambassador of the day and 
local football legend, Sir Stanley Matthews.

The Master Centurion.  
Produced in 1991 to 
commemorate Scania’s 
centenary, this vehicle was 
equipped with just about 
every conceivable extra, 
inlcuding an onboard fax 
machine.  After spending 
the year appearing at shows 
and events, the truck was 
ultimately sold with all 
profits going to the BBC’s 
Children-in-Need appeal
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GOING FOR A SONG 
In a broader perspective, Scania’s public face from 
1992 onwards was largely defined by its long-running 
‘song title’ advertising campaign, which combined 
stunning landscape photography with powerful 
operator testimonials.  Such was the impact of the 
campaign that salesmen were literally queuing up to 
have their customers featured in forthcoming adverts!

At the end of 1995, the transport trade press 
were invited to Sweden to witness the launch of the 
range that would take Scania into the new millennium; 
the 4-series.  To celebrate the event, journalists from 
Commercial Motor and the now-defunct TRUCK 
magazine were invited to drive the first two examples 
from the factory back to the UK, ensuring the new 
models would land amidst a blaze of publicity.

The 4-series was more than just a new truck; 
its manufacture was underpinned by a totally new 
production line bristling with the latest technology 
which took full advantage of Scania’s highly developed 
modular-build programme in order to improve quality 
and shorten lead times.  This led to the new 4-series 
production system being idiomatically described as: 
“Not just about building a better mousetrap – it’s 
about building a better mousetrap better!”

With all trucks now being built to order, the 
chassis adaptations carried out at Milton Keynes were 
no longer required. No matter for the ever-growing 

headquarters operation; new services such as contract 
hire and truck rental meant by now the offices were 
bursting at the seams, so the workshops were duly 
converted to provide additional desk space.  (Such has 
been the growth of Scania Truck Rental since then that 
today its nationwide fleet of premium Scania vehicles 
numbers in excess of 1,000 units.)

More room would be gained in 1996 when the 
company’s training facilities relocated to a prestigious 
new home in central England, near Loughborough.  
Arguably the finest facility of its kind in the UK, the Scania 
Technical Training Centre now provides 20,000 man-days 
of training a year for Scania and transport operator staff. 

Alongside its truck ranges of the 1990s, Scania buses, 
coaches and engines for industrial and marine purposes 
also continued to develop their market presence.

As today, Scania passenger carrying vehicles 
appealed to a broad swathe of operators, their 
adaptability to a wide range of coachwork being 
a particular selling point.  As a result, a long list of 
bodybuilders, including Northern Counties, East 
Lancashire Coach Builders, Wrights of Ballymena 
and Alexander for buses, and Plaxton, Jonkheere, 
Van Hool, Berkhop and Irizar for coaches, all based 
products on Scania chassis.

Nowadays Scania Bus and Coach has a centrally-
located facility in Worksop, from where sales of new 
and used vehicles are handled.  The site is also home 
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to Scania’s burgeoning Used Truck Export centre, 
which today remarkets in well excess of 2,000 premium 
quality used Scania trucks annually.

SCANIA ENGINES POWER UP
From 1992, sales of Scania engines were brought 
in-house following the demise of their previous 
distributor, Thorneycroft Engines.  With new and 
additional momentum behind them, the way was 
paved for the future – and today Scania engines are 
firmly established in across a diverse spectrum of 
industrial, power-generation and marine applications.

Back to trucks and along with the 4-series came 
the accolades; Fleet Truck of the Year, International 
Truck of the Year, feats that would be repeated a 
decade later when the company’s current model 
selection was announced.  

Starting off as the PRT series, Scania (Great 
Britain) Limited commenced selling in 2004 the models 
that form the basis of today’s range, although the 
T-series is, (sadly in the eyes of many aficionados), no 
longer with us.  Instead, the G-series now completes 
the present-day PGR series line-up.

In conjunction with its product developments, 
Scania has spent much of past decade expanding its 
portfolio of services, which are marketed today under 
the umbrella term ‘Total Transport Solutions’.  The 
objective here is that Scania and its dealers should be 
able to offer every conceivable vehicle-related service 
an operator may need, thereby saving customers time, 
trouble and inconvenience.  From finance and insurance 
products, (supplied by Scania Finance GB Limited, 
which has its own premises in Milton Keynes a mile or 
so from those of Scania (Great Britain) Limited), to trailer 
parts and safety testing for fuel tankers, the extensive 
Scania Total Transport Solutions offer is not only 
extensive but unique within the industry.  This ‘enabling 
philosophy’ is mirrored in the organisation’s modern-
day advertising strapline, ‘You Can’.

LOOKING AHEAD
While much of the 21st century to date has been 
scarred by the deepest recession we have ever 
known, the current outlook is bright with the economy 
improving and business confidence up.  

Scania too is optimistic.  The early launch of Euro 6  
technology allowed the company to gain extensive 
real-life operating experience and go on to develop a 
second generation of even more fuel-efficient Euro 6  
engines.  Coupled to this are innovative driver 
development and efficiency-enhancing services, such 
as Ecolution by Scania and Optimise.  

As Scania embarks upon its second half-century 
in the UK, the organisation’s plan for the future is 
the same as it’s ever been – to provide the nation’s 
operators with the best and most economical 
transport solutions it possibly can, day-in, day-out.  

All concerned at Scania think that’s a great 
platform to go forward upon – and on behalf of the 
company’s entire UK team, we in the Scene Scania 
editorial office hope you do too!

Scania’s present-day 
line-up includes, from top; 
Engines for a wide range 
of applications, including 
lifeboats and, shown here, 
the Royal National Lifeboat 
Institution’s new Supacat 
launchers; Gas-powered 
buses, which offer an 
increasingly popular 
alternative to diesel 
propulsion; The new Scania 
Streamline, today’s fuel-
efficient and aerodynamic 
Euro 6 long-haul truck; The 
Scania Irizar i6, a thoroughly 
modern, well-appointed and 
sought after passenger carrier

The truck opposite is a 
premier specification 580 
horsepower V8 Euro 6 model.  
As the message on its trailer 
implies, fuel economy is 
the driving force behind the 
Scania Streamline range
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EDITOR’S NOTE
This article has endeavoured to portray Scania’s first 
50 years in the UK in a manner which makes for a 
pleasurable read.  In doing so, we took the decision to 
paint an overall picture rather than focus too heavily 
on individual events and occurrences.  It is therefore 
inevitable that some aspects of the company’s history 
will have been omitted – we hope this does not 
detract from your enjoyment of the story.

The lifeblood of any organisation is, of course, 
its people.  However, we have not majored on the 
personalities, past or present, who have helped make 

Scania’s UK organisation what it is today for the simple 
reason that there are just too many to mention.  But, of 
course, you all know who your are – so do give yourself 
a well-deserved pat on the back for 50 years of a job 
well done.  

Lastly, the Scene Scania editorial team would like 
to thank everyone – customers, dealers and staff – who 
responded to our calls for images by supplying the 
photographs which accompany this article.  While 
it has not been possible to include every picture we 
received, we are indebted to all who contributed.

Thank you.   
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“Remember the old song, Side By Side?” enquires Ray 
Hingley.  “Well, that’s exactly what I’m going to do 
when my Golden Griffin arrives – stand it side by side 
with my other treasured Scania, LGK 3D.”

As anyone who has met Ray will know, (and he’s 
appeared at countless shows and events over the years, 
so we’re betting many readers will be familiar with 
Brierley Hill’s most famous transport son), he is the 
proud owner of the very first truck ever to be imported 
by Scania Vabis (Great Britain) Limited into the UK. 

Ray invariably refers to his historic Scania Vabis 
LB76 tractor unit by its registration number, and for  

 
 
 
him LGK 3D is as much a member of the family as  
every other one of the Hingley clan.  So much so, 
in fact, that Ray has had a king-size patio window 
installed at home so that he and wife Tina can spend 
their evenings gazing out at their prized possession.  
And, yes, Tina is a fan too: “I cannot thank Tina 
enough for all the time she has spent polishing and 
looking after LGK 3D; without her, that truck certainly 
wouldn’t be what it is today,” confirms Ray.
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Side by side

Scania operator and transport 

enthusiast Ray Hingley is planning a 

unique celebration to commemorate  

50 years of Scania in the UK



Scania in general, and LGK 3D in particular, have 
figured in Ray Hingley’s life for the entire 50 years 
that Scania has been in the UK.  “That’s part of the 
attraction for me,” says Ray.  “I remember LGK 3D  
even before she was registered.  She came over in 
1965 and B&W Motors of Pensnett in Dudley (one of 
Scania’s original three British 
distributors, see article page 16)  
had her as a demonstrator.  
They ran her on trade plates 
for a year, during which time 
Commercial Motor tested her 
(see page 34).

“The very first company 
to try her out was Webb Ivory, 
the picture postcard people.  
Local operators William Hays 
and Jubilee Transport also had her and the salesman 
who eventually sold her was Billy Wright – not the Sir 
Billy of Wolverhampton Wanderers fame, although both 
of them came from the same area.  

“The first owner – in fact LGK 3D’s only other 
owner – was Rounds Transport of Hockley Lane, 
Dudley.  They ran her until the end of her life and then 

parked her up in the yard.  A while later, Jim and Joe 
Round split up.  I decided I would love to restore her 
and asked Joe if I could buy her.  He said it wasn’t just 
up to him and that I’d have to get Jim’s OK as well.  
So I went off to see Jim and asked him to sign a letter 
agreeing to the sale, which he did, and for which I am 

very grateful.  I then went 
back to Joe, gave him the 
letter, and the deal was done. 

“That was more than 30 
years ago.  We then set about 
taking her back to showroom 
condition.  And yes, it did 
become something of an 
obsession for us; LGK 3D 
even appeared on my 40th 
birthday cake!

“Keltruck, my local Scania dealer, were involved in 
the restoration, and I have to say a massive thank you 
to Chris Kelly and the team at West Bromwich for all 
the help, expertise and encouragement they have given 
me over the years.  They even went as far as sourcing 
some of the parts I needed from New Zealand for me – 
and you can’t get much further away than that!

“The engine has never 
been touched. It’s got well 
over a million miles on it 

and it still sounds as sweet 
today as it ever did” 

Below: A picture of 
contentment, Ray Hingley 
and LGK 3D

Opposite: LGK 3D’s new 
stablemate, Scania R 730 
Golden Griffin No. 1
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“We did the mechanical restoration of the chassis 
ourselves.  Keltruck did the paint, both the chassis and 
the cab, and reassembled her for me.  The engine has 
never been touched.  It’s got well over a million miles 
on it and it still sounds as sweet today as it ever did.  
The gearbox too; it’s all original and has never needed 
restoring.  Fifty years old – you have to take your hat 
off to build-quality like that.”

The engine fitted to the LB76, and its evident quality, 
played a key part in Scania’s early UK success.  Designated 
DS11, the unit was a six-cylinder, direct injection, 
turbocharged diesel which developed 220 horsepower.  
Drive was by way of a ten speed gearbox, and the truck 
was equipped with the luxuries of (for the British market 
at that time) power steering and dual-circuit air brakes.  

The vehicle’s short ‘bulldog’ style forward-control 
cab was designed with the international length limits of 
Scania’s increasingly important export markets in mind.  
With a gross weight of 16.5 tonnes for the UK, LGK 
3D was one of 22,717 LB76 (four-wheel) and LBS76 
(six-wheel) models built by Scania between January 
1963 and February 1968 at its factories in Sweden, and 
from 1964 onwards the Netherlands, where the Scania 
assembly plant in Zwolle is also celebrating its 50th 
anniversary in 2014.

While the LB76 already has plenty of company 
back at the Hingley home – Ray has also restored a 
Guy Big J, an AEC Mandator, a Leyland Comet and an 
eight-wheel Atkinson – the Golden Griffin mentioned 
by Ray at the start of this article is now set to take pride 
of place alongside LGK 3D.

“I just couldn’t resist it,” says Ray.  “I already 
own the UK’s Scania No. 1, and when I heard Scania 
was planning to launch a numbered series of 50 Golden 
Jubilee anniversary trucks, I had to have one…but it 
would have to be Limited Edition No. 1.  It turned 
out to be a bit of a struggle, as I know plenty of other 
people wanted that number too.  But in the event, it 
was offered to me and I jumped at it – and the thought 
of No. 1 standing next to No. 1 is why I can’t stop 
humming Side By Side to myself!”

While the modern day No. 1 will be equipped with 
a 730 horsepower Scania V8 engine and appointed with 
an extensive range of luxurious extras and fitments, we 
somehow suspect LGK 3D will continue to hold the 
No. 1 spot in Ray Hingley’s affections.  

In tribute to him and his pioneering truck, we 
now reproduce over the following four pages that 
original road test which Ray remembers from his 
early days in the industry.  For the permission to 
reprint it, we are indebted to Will Shiers, today’s 
Editor of Commercial Motor.  We’ll leave it to the 
elder generation to unravel the joys of tons and 
hundredweights for the benefit of their younger 
colleagues, but we’re sure all will agree with us that 
this earliest of tests makes for fascinating reading. 

And if you’d like to read more from the 
Commercial Motor archives, simply follow the archive 
link at www.commercialmotor.com 
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Culloden, Bannockburn, Flodden Field; Scotland’s 
history is peppered with famous conflicts.  Now, 
Auchterarder had better be ready.  For in late September 
two golfing tribes will invade this picturesque spot in 
the heart of the Perthshire countryside to face-off at the 
town’s Gleneagles Hotel and Golf Resort.  With clubs 
swinging, adrenalin rushing and no prisoners taken, the 
2014 Ryder Cup is sure to be, without putting too fine 
a point on it, a battle.

Leaving aside the issue of whether the Americans 
will succeed in winning back the Ryder Cup for only 
the second time this century, one victor in this epic 
contest has already been decided: Scotland.  That’s 
because as the world’s third largest sporting event, (in 
terms of TV audience, behind only the Olympic Games 
and football’s World Cup), the forecast is for the Ryder 
Cup to deliver a £100 million net benefit to the Scottish 
nation.  By our reckoning, that makes every one of the 

The greatest 
golfing show 
on earth
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4,000 or so shots to be played at this year’s tournament 
worth a staggering £25,000 each!

That Gleneagles was chosen from a Scottish 
shortlist of six – the others being St Andrews, Turnberry, 
Loch Lomond, Muirfield, and Carnoustie – completes a 
satisfying circle.  For although St Andrews stakes claim 
to being the spiritual home of golf, Gleneagles is where 
British and American golf pros first locked horns in a 
contest that was to become the Ryder Cup.

That initial encounter occurred way back in 1921.  
Six years later, English seed merchant Samuel Ryder 
upped the ante by donating a small gold trophy worth  
£250, and so an institution was born.  To begin with, 
the Ryder Cup was contested by England and Ireland 
versus the USA.  But in 1979 it was agreed to develop 
the competition by inviting the best from the whole of 
Europe to take on the States.  To date, 39 Ryder Cup 
tournaments have taken place, with the USA leading by 

Making noise in Illinois:  
The European team celebrate 
their victory over the US 
in the 39th Ryder Cup.  
The event was staged in 
September 2012 at the 
Medinah Country Club in 
Illinois, USA

Scene Scania presents 

an exclusive look 

behind the scenes story 

as the Palace in the 

Glens prepares to host 

the Ryder Cup

Ryder Cup.indd   39 02/06/2014   12:36



25 to 12 and two tied.  But, as noted earlier, fortunes 
are improving this side of the pond lately, with only one 
US win recorded since the 20th century rolled over into 
the 21st.

It was also in the millennium year that the 
Professional Golfers’ Association, representing the 
European players, and Ryder Cup Limited decided 
to select five potential host locations for the event.  
Together with Scotland, 
the candidates were 
England, France, Wales 
and Scandinavia, each 
of which offered six 
possible venues.

Simple 
mathematics tells us 
that with so many 
options for a biennial 
event, the chance to stage the Ryder Cup is likely to 
only come around very infrequently.  For the winner, 
therefore, you might expect that unmitigated joy 
would follow selection – the announcement of which, 
as far as Gleneagles is concerned, was made in 2001.

“If I’m absolutely honest, it was actually 
something of a mixed emotion for us – for at the 
time we had been hoping for 2009,” says Gleneagles 
Managing Director Patrick Elsmie.  “But that honour 
went to Celtic Manor in south Wales, although the 
contest was ultimately put back 12 months due to 
9/11.  We were, of course, delighted to learn we would 
stage the event in 2014, and realistically that gave us an 
additional four years in which to plan.”

While overall responsibility for golf’s greatest 
occasion is taken by organiser Ryder Cup Limited, three 
other bodies have been working in close collaboration 
to ensure the success of the Gleneagles event.  They 
are; the European Tour, the Scottish Government and 
Gleneagles itself. 

“It is of course a highly significant event for all of 
us,” confirms Patrick Elsmie.  “By working as a team 

we can achieve far more 
than any of us could 
alone, so teamwork 
has been the approach 
throughout.  The Ryder 
Cup people want to 
make sure the venue and 
country are aligned to 
their thinking in order to 
ensure a successful event, 

and it is our task, together with the European Tour and 
the Scottish Government, to do all we can to assure that 
success.

“For our part, we are fortunate the challenges are 
relatively minimal.  We don’t run the event; aspects such 
as controlling play, security and taking care of 40,000 
spectators and a 3,500-strong media circus every day 
fall within the remit of Ryder Cup Limited.  Effectively, 
they take over for the duration of the event, supported 
by us and the agencies – police, ambulance, fire and so 
on – all playing our part.  

“Our job is to run the resort.  We have 232 rooms, 
all which will be occupied by the players, their families 
and the organisers.  We also have 850 staff to provide 

“By working as a team we can 
achieve far more than any of us 
could alone, so teamwork has 

been the approach throughout”

Gleneagles Managing 
Director Patrick Elsmie
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care and attention for the teams, and I can tell you we 
haven’t had many requests for leave while the event is 
on!  As all of us at Gleneagles see it, our challenge is to 
make this year’s Ryder Cup the best ever.  

“In terms of the legacy we leave, our hope is to 
inspire more people to take up the game.  We already 
have a greater proportion of young people playing golf 
in Scotland than elsewhere in the UK and we would 
love to see four or five great Scottish players emerge 
as a result of their experience of Gleneagles hosting 
the Ryder Cup.  And the one thing we have to do to 
promote that, of course, is provide the best possible golf 
course on which to hold the competition.” 

Spreading the word and marketing the occasion 
falls to Dorothy Welsh, Gleneagles Director of Sales and 
Marketing, and Golf Marketing Manager, Billy Murray.  
Together, they outline the plan:

“First and foremost, we work in partnership 
with the European Tour and the Government as Team 
Scotland,” says Dorothy.  “Our own particular focus is on 
showcasing Gleneagles as a world-class Scottish resort.  
We also help develop value-adding packages for our 
major sponsors, while seeking to expand our customer 
base by building the overall appeal of the venue.”

“That’s right,” adds Billy.  “Today, ours is a very 
domestically based business; almost three quarters of 
our guests come from the UK, and 40 percent of our 
clients are corporates.  To help us widen the net, we 
have PR consultants in London and the US and work 
with a number of international tour operators.

“For anyone involved in marketing, you could 
not ask for more than the Ryder Cup.  In addition 

to the event’s magnetism and prestige, it offers 
vast possibilities in terms of associated activities; 
merchandising, for example.  To ensure we capitalise 
fully on the opportunities prior to, during and after 
the event, Ryder Cup branding is heavily in evidence 
at Gleneagles, and a dedicated area for an exclusive 
range of merchandising has been created on our website 
(shop.gleneagles.com/exclusive-range)

“While much of the focus is naturally on golf in 
the lead-up to the Ryder Cup, it’s important for us 
to show that Gleneagles offers much more as well,” 
says Dorothy.  “We have a diverse range of activities 
on offer here, including shooting, fishing and our spa, 

Selling the benefits of 
a glorious destination: 
Gleneagles’ Dorothy Welsh 
and Billy Murray are the 
venue’s in-house marketing 
specialists
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and highlighting these dovetails with Team Scotland’s 
objective of promoting Scotland as a destination for the 
broadest possible customer base.”

“The final piece in the promotional jigsaw is to 
attract more young people to the game of golf,” says 
Billy.  “On that, we would love to put a club in the 
hand of every eight or nine year old visiting Gleneagles.  
They are, of course, the future of both the game and 
ourselves – and with three premium courses here, where 
better to take up the sport than at Gleneagles?”

The 7,296 yards and 18 holes which will 
collectively decide the fate of the 2014 Ryder Cup are 
known as the Gleneagles PGA Centenary Course.  First 
opened in 1993, the course was closed in October 2011 
to allow a raft of changes to be made by its creator and 
golfing legend, Jack Nicklaus.  

Head Greenkeeper Steve Chappell lists the 
amendments:  “That winter, all the bunkers were rebuilt 
and we installed sub-air systems to each of the greens,” 
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he says.  For the uninitiated, the sub-air concept 
helps optimise the putting surface through a complex 
combination of underground drainage and ventilation 
structures.  “The idea was originally developed for 
Augusta in America – we’re the only course in Britain to 
have one,” says Steve proudly.

“Also, each green has sensors which measure 
moisture, temperature and salinity.  In practice, 
the sensor acts as a brain for the sub-air vault.  For 
example, if the moisture content parameter is exceeded, 
a pump is automatically activated to draw water out of 
the green.  Salinity isn’t 
an issue for us here, but 
temperature is crucial as 
we need all the greens to 
be the same temperature 
to ensure consistency of 
growth.

“The 18th green 
underwent a massive 
change during the 
redevelopment.  We had 
to shift 50 tonnes of 
earth at the lowest point 
to reduce the fairway 
landing area by five-and-
a-half metres.  This was 
something Jack Nicklaus 
particularly wanted.  The 
old 18th, an uphill par 5, 
had been criticised as a 
finishing hole for lacking 
drama and interest.  So 
he wanted to make it into 
a spectacle.  Now, it is a 
reachable par 5, but to do 
so, you have to be bang 
on the money!”

In terms of course 
set up for the Ryder Cup, the man with the casting vote 
is European Team Captain, Paul McGinley.  He will 
dictate what he wants from the PGA Centenary Course 
in terms of the lengths of the rough and the width of the 
fairways, which in turn will be influenced by how his 
team comes together.

To ensure Mr McGinley’s every wish is catered 
for, Steve Chappell will have a team of 80, bolstered 
by 50 or so volunteers from all over the world, to help 
prepare the course.

“Exactly what we do will depend on the prevailing 
weather at the time,” says Steve.  “We’ll do whatever 
we have to in order to protect the course, but we have 
to balance that by delivering a course which is playable 
and exciting.  Our experience in course management 
is going to be crucial.  For my part, I helped at Celtic 
Manor in 2010 and went to the Ryder Cup in Medinah 
USA in 2012 to watch how they did it.  

“In the build up to our Ryder Cup, the greens will 
be cut daily.  We change the direction of the cut and do 

a lot of brushing to overcome the nap, which is like the 
pile on a carpet and if left unattended would influence 
the course of the ball.  The fairways and intermediate 
rough are trimmed every other day and the rough gets a 
cut twice a week.  The bunkers will be raked daily.  By 
the time the competition comes around, everything will 
be in perfect condition, no ifs or buts about it!

“During the event itself, I’ll be living next to our 
sheds, getting up at 3:00am to make sure everything is 
in place by the time play begins.  I expect to be turning 
in around 11:00pm – there’s going to some long days 

for sure and I can see 
myself spending a few 
bob on energy drinks!”

Gleneagles Head 
Golf Professional 
Andrew Jowett has 
every confidence in the 
job Steve Chappell and 
his team will do.  “We 
have a magical place 
here and all of us are 
intent on surpassing 
expectations,” he 
says.  “So the course 
will be magnificent, no 
question about it.”

Andrew has 
spent the past eight 
years at Gleneagles, 
starting off as a 
teaching professional 
and working his way 
through the ranks 
up to the top job.  
“In addition to our 
professional Gleneagles 
duties, we also run the 
PGA National Academy 

for Scotland,” says Andrew.  “That means we have a 
role to play when it comes to promoting golf as a sport 
and, of course, building up the Ryder Cup’s visit to 
Gleneagles.

“When the event actually arrives some of my team 
will be assisting operationally out on the first hole of 
the King’s Course, which will be a practice hole.  There 
will also be media commitments.  No lessons that week, 
though, as there will only be limited availability to play.” 

A question doubtless on the minds of the 
thousands in attendance at this year’s Ryder Cup will 
be where to watch from?  According to Steve Chappell, 
the hot tip is the back of the 13th green, for in addition 
to seeing players on that hole, the 15th green and 16th 
fairway are also visible.  Furthermore, the 13th green is 
an ideal position from which to then follow players up 
the 17th and 18th.

Making sure the needs of spectators are taken 
into account falls to Gleneagles Golf Business Manager 
Heather Edment.   

Opposite page:  Head 
Greenkeeper Steve Chappell 
and Golf Business Manager 
Heather Edment

Steve Ballesteros, left, and 
José María Olazábal focus on 
the task in hand at the 27th 
Ryder Cup, which was staged 
at Muirfield Village, Dublin, 
Ohio, USA in September 1987
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“With its natural amphitheatres, grandstand space 
and lots of room to move from one area to another, 
the PGA Centenary Course is ideal for hosting major 
competitions,” says Heather.  “Designing it for the 
Ryder Cup, at which there will be a grandstand at every 
hole except for the second and the ninth, was certainly 
part of the plan for Gleneagles – it’s been a long time 
coming, but now we’re at the ‘doing’ stage, rather than 
the planning stage.

“To sum it all up, I see the process as a bit of a 
plate spinning thing; there’s no shortage of angles that 
have to be taken into consideration – from dealing with 
the team captains, to ensuring sponsors are happy, to 
looking after our members and neighbours, everything 
has to be dealt with.  

“In the run up to the event, we’ve been having 
weekly meetings with the European Professional 
Golfers’ Association and the Americans have been over 
too.  They are looking at everything; what rooms will 
be used for what, the layout of the locker rooms, where 
the grandstands and hospitality units will be and so 
on.  Nothing is overlooked, even down to tailors for the 
players and the provisions being made for their families.

“Amidst all the spectacle, I also know that Paul 
McGinley is looking to create an ‘intimate’ feel for the 
event, and it’s our job to deliver that.  It’s going to be 
quite a challenge, but we’re prepared.”

Returning to the theme of combat, it is said that 
an army marches on its stomach.  So what is Head Chef 
Alan Gibb planning for the European and American 
troops when they descend upon Gleneagles?

“It’s going to be an interesting week, that’s for 
sure,” says Alan.  “The Ryder Cup takes over the hotel, 

so everything is going to be different.  We will be mostly 
feeding the players, their families and the officials.  The 
clubhouse will only be open during the day and we will 
not be involved in anything course-side apart from a 
small number of corporate lunches.

“During the build up to the event, we discuss 
menu requirements with both teams.  Experience tells 
us what to do, so we propose menus then add tweaks as 
required.  I take the view that the players are sportsmen 
here to do their job, and to perform at their peak they 
naturally require the right kind of food.  Therefore, the 
menus we suggest include lots of protein, carbohydrates 
and fresh fruit.

“Food security comes into the mix, and here we 
are using a key supplier to act as a hub for us.  All food 
will be checked off-site, then delivered in refrigerated 
vehicles.  All staff working on the event had to be 
registered by the end of April and we’re now 100 
percent focused on making sure everything is right for 
when the Ryder Cup comes to town.”

That sentiment was echoed by every single member 
of the Gleneagles team we spoke to.  Under no illusions 
that late September 2014 will be the most testing of 
times with the world spotlight firmly upon them, the 
steely Scottish spirit came ringing through time after 
time.  From the 3.00-millimetre-long POA/Bent blend 
of grass on the greens, to ensuring every single blade 
is kept at the optimal temperature, no detail has been 
overlooked.  

The 2014 Ryder Cup.  For the players, it’s going to 
be huge.  For Scotland, it’s going to be enormous.  For 
Gleneagles, it’s going to be massive.  For the rest of us, 
it’s simply going to be the greatest golfing show on earth.

This page: Gleneagles Head 
Chef Alan Gibb hard at work 
at the flame and displaying 
the kind of fresh produce the 
world’s top golfers depend 
upon

Opposite: Gleneagles Head 
Golf Professional Andrew 
Jowett takes a moment from 
practice to line one up for 
Scene Scania’s camera

44 • SCENE SCANIA

Ryder Cup.indd   44 02/06/2014   12:36



The Ryder Cup takes place between 23rd and 28th of 
September 2014.  Days one, two and three are practice 
days.  The opening ceremony also takes place on day 
three.  Days four and five will see a total of 32 foursomes 
and fourball matches taking place, with Sunday the 
28th September reserved for 24 singles matches and the 
closing ceremony. In the UK, the event will be covered by 
both the BBC and Sky Sports.
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Cruise control

Michael Phillips visits Davies International Transport 

and finds everything is ship shape on the south coast
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Do you remember when Britain had a burgeoning 
international transport industry?  Brothers Steven 
and James Davies, whose parents John and Gill 
started the family firm back in 1971, do: “When mum 
and dad began, there were at least 30 firms in the 
Southampton area alone doing what we do,” says 
Steven.  “Now, there’s just us; the rest have all been 
killed off by continental operators using cheap Eastern 
Bloc labour.”

Survival for Davies 
International Transport has 
not been just a case of being 
the fittest, (more on which in a 
moment), but also by being a 
canny operator with an eye for 
a niche and a willingness to change and adapt.   

It was in 1974 that John Davies made his first foray 
into Europe, running his Scania LB110 down to Italy 
hauling someone else’s trailer. “It was all traction in 
those days,” explains James.  “But as the fleet evolved 
and grew, we built our own trailer fleet, a mix of 
fridges and tilts.  That actually became a bit of an issue 
as we’d sometimes get caught out by only having the 
wrong type of trailer available when a job came up at 
short notice.  So in 1988, we decided to move to an 
entirely temperature controlled trailer fleet.”

Fortunately for Davies International Transport, 
fridge work exploded at the time.  “That was because 
the supermarkets decided seasonal fruit and veg was 
no longer enough – they wanted to offer everything 
all year round,” says James.  “These were halcyon 
days for us, and to top it all off we were involved with 
a major contract supplying the Army in the Balkans 
during the conflict of the 1990s.

“At the peak, we were running 35 trucks ourselves 
and had four permanent owner-drivers providing extra 
capacity. There was plenty of work and there weren’t 
many foreign operators around back then either; just 
the odd Greek, Turk or Spaniard in their old Pegasos, 
that was about it.”

But as the nineties morphed into the noughties all 
that would change, forcing a thorough re-evaluation 

and restructure at Davies 
International Transport. 

“Our strength was 
that we were, and still are, 
a service-driven company,” 
explains Steven.  “We 
could see that transport 

was becoming commoditised – people buying on 
price alone – and the natural consequence of that is 
that quality will suffer at some point.  So we focused 
on customers who would settle for nothing less than 
the best, and to this day we will only go where we can 
sustainably offer our customers the specific service 
levels they demand.”

“That’s right,” agrees James. “There are plenty of 
big players out there trying to out-compete each other 
on price, but eventually it does all roll back to service.”

As the foreign onslaught of the 21st Century 
gnawed away at Britain’s international transport 
market, the Davies’s spotted a new opportunity: the 
cruise industry.  “Southampton has a proud heritage of 
it’s cruising industry, says James.  “But unless you had 
a sizeable inheritance or pearls hanging around your 
neck, you just didn’t go on them!  

“Today, holiday cruising is far more accessible 
to the wider public and offers great variety.  We have 

“Our strength was that  
we were, and still are, a  
service driven company”

Steven, left, and James 
Davies, the second 
generation now at the helm 
of their family firm, Davies 
International Transport 
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Pictured here at 
Southampton Docks, Davies 
International Transport trucks 
are a regular sight at ports 
across Europe, where the 
company provides a supply 
service to the burgeoning 
cruise industry 

worked hard to develop a service supplying ships, 
both here at home and overseas.  It’s an industry 
where quality counts – reliability, punctuality, service; 
these are what our customers not only demand but 
depend upon absolutely.”

The growth of the cruising industry has brought 
a new stability to Davies International Transport.  The 
attack on its market place of the early 2000s saw the 
company’s fleet strength reduce substantially, finally 
settling at 15 units.  With that cycle of consolidation 
behind it, the company is now looking to the future.  
Key to its plans has been the renewal of its fleet with 
15 Streamline Topline Scania R 480 6x2/2 pusher-axle 
tractor units.

“Reputation, product, support and the proximity 
of the local Scania branch are all factors behind our 
decision to change,” says James.  “When we decided 
to renew the fleet, we recognised that today you 
have to look beyond the badge.  We had to satisfy 
ourselves that the brand we run with is capable of 
maintaining its vehicles to our satisfaction and the 
standards we demand.  It’s not just about the truck, 
it’s about the dealer as well.  We cannot, and will not, 
accept any excuses.

“One thing we particularly liked about Scania’s 
approach was that they didn’t just try to sell us their 
vehicles; they asked us to buy into their entire offering, 
which covers every aspect of operation to provide a 
solution which maximises transport availability and is 
as cost-effective as possible.

“The price of fuel today means we have to 
squeeze every drop of performance out of our fleet,” 
says Steven.  “So in addition to the trucks themselves, 
we have bought into Scania’s Control telematics 
package, which tells us all we need to know about 
vehicle and driver performance, and its Optimise 
driver training and on-going driver coaching service.  
This has been a great experience for us.  I sat in on 
a course myself and got really excited about it.  Our 
drivers have been extremely positive to the change as 
well, and we’re seeing real results; we set a target of 
a ten percent fuel improvement for the new fleet and 
we’re already almost there.  And that’s in just a few 
weeks with brand new vehicles.”

The final link in the chain for Davies International 
Transport has been a new Scania service; remote 
tachograph downloads.  “When you’re running 
throughout Europe with drivers away for up to six 
weeks at a time, you need a system like this to ensure 
you remain compliant,” says James.  “In practice, it 
couldn’t be simpler – in terms of data downloading, 
we now do precisely nothing as Scania takes care of 
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everything for us, regularly retrieving driver and tacho 
data no matter where our vehicles may be.  We then 
use Scania’s online portal to access and analyse the 
information.”

It’s hard not to be impressed with the Davies 
brothers and their approach to transport operation.  
Old enough to appreciate the value of personal 
service but young enough to be technologically 
savvy, the pair have a crystal clear vision for the future.  

They also have experience on their side; they’ve 
lived through volatility and know how to deal with it.  
Despite what they do, this is one company you won’t 
find all at sea.  

And as part of that ever-shrinking band of 
brothers which is the UK international haulage 
business today, Davies International Transport is most 
definitely one to watch.
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There was only ever one person to pen this 

story on 50 years of popular music; Old Grey 

Whistle Test legend, Bob Harris OBE 

Music man 

1964. What a fantastic year. It was the year British 
music invaded the charts of every country on the 
planet. Inspired by the rock ‘n’ roll and skiffle records 
they’d bought as kids, a whole new generation of 
young musicians were in studios, making music and 
releasing some of the best singles ever made.

The Rolling Stones, the Kinks, the Searchers, 
Manfred Mann, the Hollies and the Zombies were 
part of an almost unbelievable list of artists who broke 
through that year.

They all hit the charts at exactly the right time 
to be played by a fresh breed of broadcasters from a 
flotilla of pirate radio ships moored just outside British 

territorial waters. Stations like Radio London and Radio 
Caroline launched the careers of Johnnie Walker, Tony 
Blackburn, John Peel and countless great DJ’s, who 
beamed these amazing records back to the UK from 
huge transmitters in the middle of the North Sea. We 
had never heard anything like it before. Britain was a 
very cool place to be. 

The post-war baby-boomers were in their 
teens, had money and were spending it on music 
and fashion. It was a uniquely optimistic, exciting 
moment. And spearheading ‘The British Invasion’ was 
the most successful band the world has ever known  
– The Beatles.   
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This page: “It was when 
I was writing for UNIT, 
the student mag of Keele 
University, that I fulfilled an 
ambition by meeting John 
Peel (pictured). He went on 
to become my mentor,” says 
Bob Harris

Opposite page: Legends 
all, clockwise from top: A 
youthful Rolling Stones. 
Bill Wyman (left) has now 
left the band while Brian 
Jones (next in line) is sadly 
no longer with us. Lead 
man Mick Jagger, drummer 
Charlie Watts and guitarist 
Keith Richards are all still 
going strong; ‘The voice of 
a generation’ and master 
of the protest song, Bob 
Dylan; US TV star Ed Sullivan 
introducing the band who 
‘changed everything’; Being 
left-handed didn’t stop Jimi 
Hendrix – he just turned the 
guitar upside down!; Living 
the hippy dream, Pink Floyd 
in their heyday

They touched down in America for the first time 
on 7th February 1964. Two days later they appeared on 
the top-rated Ed Sullivan Show...and literally changed 
music for ever.

The demand for tickets for that show was 
absolutely unbelievable. Even Richard Nixon and 
Walter Cronkite called the production staff in the 
hope of a spare seat. People say that while the Beatles 
played on TV that night, 
America came to a virtual 
standstill.

More than 73 million 
people tuned in to see 
them play a set that 
included ‘All My Lovin’, 
‘She Loves You’ and ‘I Want 
To Hold Your Hand’. Even 
now, American musicians 
tell me that it was the 
moment that changed their 
lives. A few weeks later the 
Beatles occupied the whole 
of the American Top 5  
and had 14 singles in the 
American Hot 100 – a feat 
never equalled, despite the 
fact that they were jostling 
for chart success with some 
truly formidable opponents.

The Beach Boys were 
riding the crest of the 
surfing wave, Phil Spector 
was putting out his ‘wall of 
sound’ records by the Crystals and the Ronettes. Tamla 
Motown was pumping great music out of Motor City 
and scoring mega-hits with the Supremes, Smokey 
Robinson and Stevie Wonder, while the Atlantic and 
Stax labels were creating a legacy of iconic R&B and 
Soul singles by Otis Redding, Aretha Franklin and 
Percy Sledge.

Old-school rock ‘n’ roll greats like Elvis Presley, 
Chuck Berry and Roy Orbison were still holding on, 
blown in the wind by an intense new wave of lyrical 
protest singers, inspired by Woodie Guthrie and led 
by a force of nature called Bob Dylan. It was a diverse 
and heady mix.

To this point, success had always depended 
upon the hit single – that wonderful 7” slab of 
black vinyl. Then suddenly, in the summer of 1967, 
everything changed.

The Beatles had now stopped touring and 
were concentrating on recording a masterpiece. It is 
impossible to overstate the importance and impact of 
the work they produced, a kaleidoscopic concept long 
playing record LP that set new standards of production 
brilliance and became the template for everything that 
followed. That album was ‘Sgt Pepper’s Lonely Hearts 
Club Band’. 

The Beatles had the perfect creative partner in 

producer George Martin, who was able to realise their 
ideas into a sublime psychedelic sound tapestry of 
swirling fairground organs, Indian sitars, backwards 
playing tapes and drug-fuelled lyrics. Abbey Road 
studio technology was pushed to the limit and the 
result was spectacular.  Suddenly the Long Player was 
very cool. 

Bands like Pink Floyd, Cream, Love, the Doors 
and Jefferson Airplane 
were similarly inspired to 
explore the possibilities 
of extended songs and 
complex production. 
Minds expanded into 
previously unexplored 
fusions of sounds and 
styles.

Jimi Hendrix took 
guitar playing to an entirely 
new level. Gram Parsons 
was the well-spring for 
a new combination of 
Country and Rock, creating 
a sound that informs 
Americana music even to 
this day. Bob Dylan was 
in the studio with Johnny 
Cash, Fairport Convention 
blended Folk music and 
electric guitars. The Moody 
Blues recorded with the 
London Festival Orchestra 
and the first generation 

singer/songwriters were climbing the charts.
By mid-1968 sales of the 33 rpm long-player 

overtook sales of the 45 rpm single for the first time. It 
was a landmark moment. 

Over the next few years the vinyl LP dominated 
the market place right across the planet, particularly 
in America, where many of the most successful artists 
of the early 70’s were British. It was the second wave 
‘British Invasion’ and the list is absolutely awesome. 

Elton John, David Bowie, Rod Stewart, Eric 
Clapton, Cat Stevens, Yes, the Who, Jethro Tull, Traffic, 
Deep Purple, the Rolling Stones, all four solo Beatles, 
Emerson Lake and Palmer and many more, were 
rubbing shoulders with American giants like the Eagles, 
Santana, Carly Simon, Carole King and James Taylor.

Even Motown succumbed to the philosophy of the 
album, releasing Stevie Wonder and Marvin Gaye from 
the confines of the hit-making conveyor belt to record 
the most creative records of their respective careers. 
Wow. But blasting aside all other acts of the 1970’s was 
an absolute powerhouse of a group – Led Zeppelin.

Formed at the dawning of the album-era, the 
band dominated the American charts throughout the 
entire decade, selling more than 110 million records in 
the USA alone.

The medium propelling this phenomenal success 
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was American FM radio. Founded in San Francisco in 
1967, what began as a musical counter-culture on a 
small local station expanded into a golden expression 
of non-format, free-form broadcasting. DJ’s weren’t 
restricted by playlists, weren’t told what tracks to 
feature. They could put a whole side of an album on if 
the mood was right, really get behind their favourite 
bands and back their hunches. And Led Zeppelin was 
the band those DJ’s loved to play. To this day ‘Stairway 
To Heaven’ remains one of the most played tracks on 
American radio. Like, ever. 

Big Rock bands and America were made for each 
other. Every city had a dial full of powerful FM music 
stations and countless rock venues. Touring became 
massive. Groups were hauling huge amounts of 
equipment in fleets of trucks down interstate freeways 
as Stadium Rock pyrotechnics grew to outrageous 
proportions. It wasn’t enough just to give the audience 
a solo anymore. You had to jump from a 30 foot high 
apex bathed in white light and dry ice while playing it.

Performers were taking months to complete 
their recordings. Tracks had become whole sides. 
Album sleeve design was almost as important as the 
sounds in the grooves. For a while, it was really good 
fun and genuinely creative but self indulgence was 
becoming an art form and something eventually had 
to give. Punk was a reminder that the spirit of rock ‘n’ 
roll is best captured in two and half minute chunks of 
raw energy.

Spearheaded by the Sex Pistols, an emerging 
generation of spitting, disillusioned, spike-haired kids 
was now advocating an anarchic, sometimes violent, 
trash and burn approach to music-making and life. 
They hated the big stadium rockers with a vengeance 
and were determined to wrestle music out of the 
hands of the hippies they despised. Ten years on from 
the Summer of Love, the counter-culture was now 
taking a graffiti gun to the ‘Sgt Pepper’ artwork.

There’s no doubt that music needed this kick 
in the teeth. A lot of the big acts had become 
complacent and bloated. But outside of New York 
(plus about a mile of Sunset Strip in Los Angeles) 
America didn’t seem to really get Punk at all. People 
lighting up their joints in those sun-soaked California 
Canyons were confused, not to say somewhat 
depressed by the new direction UK music seemed to 
be taking. ‘Parochial whining’ was the prevailing pool-
side opinion of this edgy new sound. 

As it happened, West Coast music was beginning 
to lose its glow. Disco was the new lifestyle of late-70’s 
America, with songs from the blockbuster ‘Saturday 
Night Fever’ movie providing much of the soundtrack. 
Almost overnight, countless Southern radio stations 
switched to urban music, while Nile Rodgers-produced 
beats by Chic and Sister Sledge were filling disco 
dance-floors from Manhattan to Miami Beach.

It is no surprise that the Bee Gees chart 
domination emanated from Miami. It was a very cool 
scene down there in the sultry heat – soul in the 

Clockwise from left: It’s 
Only Rock n’ Snarl But I 
Like It, with the Sex Pistols, 
the band who brought us 
Punk; Duran Duran, whose 
video for their single ‘Rio’ 
is described by Bob Harris 
as ‘a spectacular triumph of 
style over substance’!; Trevor 
Horn of one-hit-wonder 
Buggles stocks up on TVs.  
Why? because Video Killed 
The Radio Star, of course!; 
We three disco kings of the 
Isle of Man are – it’s a little 
known fact that the Brothers 
Gibb (aka the Bee Gees) 
were actually born on the 
island.  Another of their 
secrets is that their first band 
was called The Rattlesnakes; 
Reginald Dwight from 
Watford found fame and 
fortune as Elton John; The 
Boss – Bruce Springsteen, 
Born In The USA and All-
American all the way
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sunshine, the Miami Sound Machine. Cruising with 
the radio playing loud sounded so good in those big 
old chrome-covered cars and the Florida culture has 
been an influential part of the image of black music 
ever since. Check any modern day mainstream video 
channel for evidence.

For several years the Bee Gees pretty much took 
over Miami’s Criteria Sound studio complex, creating 
Beatles-like chart domination for themselves and as 
producers on records by Samantha Sang, Dionne 
Warwick, Barbra Streisand and brother Andy. They 
were a go-to, career-making, career-saving, hit-making 
phenomenon.

Like many of their predecessors, the Bee Gees 
were pushing the available studio wizardry to the 
limit, hooking up two 64-channel desks to meet the 
demands of their ‘Spirits Having Flown’ album mixing 
sessions at Criteria Sound. The recording process 
was now far more complex than in 1964 but the pop 
and rock template had evolved relatively slowly in the 
previous 15 years. Certainly, the principles of getting 
music across to an audience were much the same as 
they always had been. 
But as the seventies 
became the eighties, 
technology was about to 
change things at an ever 
quickening pace.

First Tubeway Army then Human League, Soft 
Cell and Ultravox introduced a completely new sound 
to the top of the charts in Britain and America. Dark 
and atmospheric, this was synthesiser music with 
computer drums, with not an electric guitar in sight. 
One of the most successful of the synth singles was 
‘Sweet Dreams (Are Made Of This)’ by the Eurythmics. 
A hugely charismatic vocalist/producer duo, Annie 
Lennox and Dave Stewart were propelled to the No.1 
spot on both sides of the Atlantic using a powerful 
new medium – the pop video.

MTV was launched in 1981 and was a total game-
changer. Now, record labels were able to get their 
artists regularly onto television screens and in front of 
a rapidly increasing audience of exactly the people 
they wanted to reach. For the first time ever, record 
labels began to divert some of their artist-spend away 
from recording costs and into videos.

From the outset, MTV credited the Beatles “for 
basically inventing” the music video in 1964, citing 
the Richard Lester film ‘A Hard Days Night’ as their 
inspiration. Queen used the medium brilliantly to 

promote their ‘Bohemian Rhapsody’ single in 1975 
and seven years later the first-ever song featured on 
MTV was ‘Video Killed The Radio Star’ by the Buggles. 
It seemed for a time that the title may prove prophetic 
but it was an assumption that underestimated the 
enduring strength of the radio as an important part of 
our lives.

British artists were among the first to realise the 
huge potential of creating a beautiful location film 
to promote their music. Budgets were splashed on 
stylists, make-up artists and massive film crews. Only 
a few months after the MTV launch, Duran Duran and 
entourage were flown first to Sri Lanka for the ‘Save 
A Prayer’ single, then to Millers Beach on the island 
of Antigua, where they donned Anthony Price suits 
before climbing aboard a luxury yacht for three days 
spent speeding through the turquoise Caribbean 
ocean, filming the video for their new single ‘Rio’. It 
was a spectacular triumph of style over substance.

MTV was creating stars at a phenomenal rate, but 
there was a widely held perception that the music they 
played was exclusively white. Many of the major record 

labels were strident in 
their criticism, hostility 
that gathered even 
more traction in the 
late eighties with the 
channel’s seeming 

obsession with any one of a plethora of ludicrous 
hair-metal bands like Motley Crue and Vixen. But 
one record, more than any other, transcended this 
apparent musical apartheid. 

‘Thriller’ was the ultimate synthesis of black and 
white; mixing soul grooves and dance beats with rock 
guitar licks, ‘West Side Story’-styled choreography 
and cinematic drama. Beautifully produced by Quincy 
Jones, the music had a compelling groove. ‘Thriller’ 
became the biggest selling album ever, propelling 
Michael Jackson to stratospheric heights of super-
stardom. Seven singles were released from the album, 
all of which made the top 10 across all formats. It was 
a world-wide genre-busting smash that not even MTV 
could ignore.

Bruce Springsteen, the Police and Huey Lewis 
and the News were among many other acts releasing 
strings of top 10 singles from blockbuster albums. The 
success of the music industry seemed bigger than 
ever. But, as we moved into the mid-1980’s, inequality 
was about to inform the most important live music 
event of the entire decade...

“MTV was launched in 1981 and 
was a total game-changer”

Bob Harris’ review of 50 years of music will conclude in the next issue of Scene Scania
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Trawlers three: MV Hope, 
green hull, lies alongside 
Guiding Light and ahead of 
Emulate in Brixham harbour.  
This photograph was taken 
at 3:00am.  Thirty minutes 
later, all were steaming 
towards the fishing grounds 
off the south Devon coast   
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Scene Scania Editor Phil Sampson offers 

his services as a rookie deckhand aboard 

a Scania-powered trawler…and is (almost 

literally) blown away by the experience

The day I went fishing with the MV Hope, a modern-
day Brixham trawler, was the day I learnt the meaning 
of the word respect.  The true meaning, that is, and in 
two senses.  Firstly respect for the power of the sea, the 
force of which I witnessed as never before, and secondly 
respect for the crews who work the oceans whatever 
the weather to provide the likes of me with fresh fish 
whenever I choose.

What’s more, I don’t think I had actually 
underestimated the task in hand before volunteering 
my services.  I’ve always had a bit of a thing about the 

sea and fishing and have spent time around both.  And 
as veteran viewer of countless TV fishing reality shows 
I am well aware of what can happen out there, albeit 
that we would be hauling nets off the English Riveria 
in late autumn rather than setting strings of king crab 
pots in the Bering Sea in the depths of winter à la 
Deadliest Catch.  

Nonetheless, with the coastguard forecasting a 
gathering storm, force seven to eight winds and sea 
conditions deteriorating from moderate to rough on my 
chosen day, I knew we could be in for a bumpy ride.  

Relentless
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Driving down to Brixham the evening before I 
received a call from Scott Govier, my skipper on the 
MV Hope.  “Weather’s looking a bit iffy later on 
tomorrow, so we’ll be setting off early,” he said.  As 
our departure time had previously been agreed for an 
already-plenty-early-enough 4:00am, what could he 
mean?  “We’ll steam at half-past-three latest, so please 
get down a bit before that.”

It was around 9:00pm by the time I arrived at 
Brixham.  So as not to delay our morning departure I 
decided to visit the fish market quayside that evening to 
see where our boat was lying.  A helpful security guard 
guided me to the vessel.  “You do know it’s going to 
freshen up tomorrow, don’t you?” he enquired.  “So 
I’ve heard,” I nodded in reply.  

I now know that ‘freshen 
up’, a term I would hear 
repeated frequently over the 
coming 24-hours, has a totally 
different meaning to the 
fishermen of Brixham than it did 
to me at the time.  As I see it, ‘get horrendous’ would 
have been a more apt description. 

The scraping of empty fish trays along the 
concrete walkway and the clattering of ice tumbling 
down a giant chute into a ship’s hold were the sounds 
that greeted us on the quayside.  “Aah, they’re still 
working,” said the security guard pointing towards 
a small green-hulled vessel.   And sure enough, they 
were.  On the dock, crewman Ben Prowse was busy 
readying the trays for loading, while down in the belly 
of the boat skipper Scott was directing the ice into the 
appropriate compartments.

Before long, the ice machine fell silent.  Scott had 
ordered a ton-and-a-half of ice and emerged from the 
hold satisfied his frozen cargo was all loaded and in the 
right place.  The trays were swiftly craned on board 
and, following a quick hose down, the day’s work was 
done. “That’s it,” said Scott. “We’re going to get some 
food – want to join us?”  

Taking our seats at a nearby pub, it occurred to me 
that in less than five hours time we would be putting to 
sea.  Not much time for sleep, let alone relaxation, but 
taking it easy was the last thing on Scott’s mind:  “I’ll just 
get my order in, then pop to the shop to pick up some 
supplies for tomorrow,” he said.  It was almost 11:00pm 
by the time I eventually found my bed, with Scott and 
Ben retiring to their bunks aboard the MV Hope.

My 2:30am alarm was not required; I was already 
wide awake by then, feeling surprisingly alert and ready 
to go.  

Down at the docks, the sound of a lone engine 
broke the early morning’s peace as a neighbouring boat 
prepared for departure.  On the Hope, all was dark.  I 

decided to take advantage 
of the moment and reached 
for my camera, while 
quietly wondering if Scott 
had been pulling my leg 
about our departure time – 
the boat didn’t exactly look 

like it was about to leave port any time soon. 
But within minutes, all that changed as first the 

lights went on and then the Hope’s engine burst into 
life.  “Are you ready?” called Scott, and at 3:30, bang 
on schedule, Ben cast off the ropes.  

The warmth of the wheelhouse provided welcome 
shelter from the early morning chill as three bleary eyed 
men in a boat departed the harbour.  Scott had already 
planned the day’s fishing and programmed the autopilot 
to navigate us to the fishing grounds, some three hours 
distant and 18 miles offshore in a generally easterly 
direction.  With everything set, he promptly retired 
back to his bunk, leaving Ben on watch at the helm 
with me to keep him company.

I hadn’t thought this one through, but in hindsight 
it was obvious: each man would do three hours on, 
three hours off, sharing the watch.  “That’s right,” 
confirmed Ben.  “So once we get the nets out, it’ll be my 
turn to have a nap.”

A clear, calm start to the 
day.  All that would change 
later on...

“Weather’s looking a  
bit iffy later on, so we’ll  

be setting off early”
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Clockwise from above: 
Skipper Scott gets down and 
dirty with the catch.  Both 
squid and cuttlefish produce 
copious amounts of black 
ink; A neighbouring boat, 
the Fidelitas, gives a hint 
as to the power of the sea; 
Scott’s chart plotter shows 
wrecks and other obstacles 
together with traces showing 
the course of previous tows; 
The Hope’s Scania engine 
beats relentlessly in the 
heart of the ship 
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Although fishing primarily 
for squid and cuttlefish, 
high value fish such as this 
sizeable monkfish are a 
bonus for crewman Ben and 
skipper Scott
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Coincidentally, and perhaps unexpectedly for 
Cornish fishermen, (although fishing out of Brixham 
when I met them, the two men reside in Polperro), 
both Ben and Scott originate from Kent, their families 
moving west when they were boys.  

“I’m actually an engineer by trade, but moved into 
fishing five years ago when I was made redundant,” said 
Ben.  A time-served apprentice who learnt his trade in 
the Royal Marines, Ben was forced to leave the Services 
through injury.  “I enjoyed the Marines, and was happy 
working later on as a plant test engineer,” he says.  “But 
when that job went, I had to find something to keep me 
going, so I turned to fishing.  I like this too, but it’s not 
for the faint-hearted – especially when it freshens up 
like today’s forecast says it will.

Undeterred, I smiled back confidently.  Dawn 
was breaking and the weather fine.  A light swell 
and a mild south westerly joined forces and the boat 
swayed gently as we forged ahead at eight knots.  I 
was actually finding the rocking motion quite pleasant.  
This, I presumed, was what the coastguard meant by 
‘moderate seas’.  I could 
handle more than this, 
I was sure, so could see 
nothing to fear should 
conditions worsen a bit 
during the day…

On reaching our 
destination, a fishing 
ground known as ‘Three 
in a Row’ due to the three wrecks neatly lined up far 
beneath us, a refreshed Scott emerged from his bunk.  It 
was time to set the Hope’s two trawl nets.

What followed was an education for me.  Without 
a word spoken between them – partly because each 
knew exactly what the other was doing and partly 
because the clanking of chains and the thrashing of 
cables made conversation all but impossible – Scott 
and Ben began the trawl.  With the boat on autopilot 
steaming steadily ahead at three knots, the nets and 
their bridles (the heavy nylon and steel ropes affixed 
to them) were cast overboard.  Scott unleashed the 80 
fathom-long (480-feet) bridles from their aft-mounted, 
hydraulically-controlled cable drums then moved 
amidships, where a further 150 fathoms (900-feet) of 
warp (steel rope) awaited on a second set of drums.

With the nets and bridles out, next over was the 
‘clump’, a mighty bundle of heavy chain fixed to the 
inner bridles.  After the clump, out went the ‘doors’, 
two heavy steel platters fixed to the outer bridles.  
Underwater, the clump holds the inner bridles steady 
while the doors pull outwards.  In this way, the clump 
and doors work together to hold the mouths of the 
trawl nets wide open.

Setting the nets involved Ben springing from one 
side of the boat to the other to execute a complex set 
of hitching and unhitching tasks which controlled the 
deployment of the bridles, clump and doors.  Once 
these manoeuvres had been completed, it was then just 

a matter of attaching the remaining warps to the rig 
and releasing them from their drums to put distance 
between the nets and the boat, an action carried out by 
Scott at the winch out amid much clattering, grinding 
and grating.

For me, the would-be rookie deckhand, there was 
little to do apart from stare agog at the scene before 
me.  This was a well rehearsed plan, there was nothing I 
could do, best to just stay out of the way.

With the last turn of warp off the drums, all went 
quiet.  “That’s it,” said Scott. “Now we tow for four 
hours.”  He then explained to me the three other main 
components of the trawling system: Floats to hold the 
nets up; the footrope, a series of rubber discs mounted 
along the bottom edge of the nets to provide a degree of 
protection from the seabed; and a light chain ahead of 
the nets which ‘tickles’ the seabed to draw out fish.

While Ben retired for his break, Scott set about 
making a breakfast of bacon sandwiches and coffee.  
After discussing Scott’s history – “I’ve lived around 
boats all my life; fishing was always on the cards; today 

I own a sixth share of 
the Hope” – we talked 
about the demands 
trawling places upon a 
boat’s engine.

“We fish with a 
six-mile licence, which 
limits us to a 12-metre 
vessel and a maximum 

of 300 horsepower,” explained Scott.  “We steam at 
eight knots and tow at around three.  You can imagine 
the strain put on the system by the gear, so what we 
need more than anything is torque.  And that’s where 
the Scania engine scores so highly – with it we’re able to 
tow at just 1,600 revs.  Not only do such low revs aid 
reliability, it also makes the boat extremely economical, 
far better than our old 180 horsepower lump.  It also 
provides plenty of power for the winches, which are 
driven via a power take-off from the gearbox.”

Scott’s sentiments were echoed by the Hope’s 
principal owner, Terry Lankford, who I called after the 
trip.  Terry is currently having a new boat built and 
once again has opted for Scania power.  “The Hope was 
refitted with a 12-litre Scania unit five or so years ago 
and its performance has been exceptional in all respects 
– operationally, in terms of fuel-efficiency, you name 
it,” he says.  “That engine has now got 17,000 hours 
under its belt, and with regard to what it delivers, you 
couldn’t ask for more.  

“So the new boat, which will be 13-metres long, 
will have the 13-litre Scania DC13, rated at 300 
horsepower.  In common with the Hope it will have 
Twin Disc transmission, but a different gear ratio (6:1) 
and will run with a larger prop.  I am expecting this 
configuration to be 20 percent more economical than 
the Hope.

“I was first attracted to Scania by the reputation of 
their trucks.  I thought they’ve made so many engines, 

 “The engine has now got 
17,000 hours under its belt, and 
with regard to what it delivers, 

you couldn’t ask for more”
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their technology must be well ahead of the game.  
And it is.  And so are their dealers.  Scott does all our 
routine maintenance himself, but if we need aftersales 
service, Scania’s Redruth depot is always there.  They’ve 
even come out to us out-of-hours to get us back to sea.  
Others won’t do that.

“I’m going to blow my own trumpet now: I was 
one of the first to fit Scania engines down here, now 
they’re all doing it.  You can get cheaper, but cheapest 
is not always value for money in the long run.  I think 
others are realising that now – and seeing what we’ve 
achieved with the Hope is driving a general move 
towards Scania.”

Back on the Hope 
it was time to haul in 
the nets.  More grinding 
and clunking from the 
various mechanisms saw 
the nets rise to the surface. 
Then came our Cantona moment – the appearance 
from nowhere of an enormous flock of seagulls which 
dutifully followed the trawler looking for titbits until 
the nets were returned to the deep. 

We were fishing primarily for cuttlefish and squid 
to satisfy the markets of southern Europe, and the tow 
had been productive.  Within seconds of the nets being 
drawn aboard, the deck was awash with black ink 
and the distinctive, insipid, smell of cuttlefish.  I began 
taking photographs, but almost instantly reeled back, 

overcome by a sudden and totally unexpected rush of 
sea sickness.  

For seven hours I had been absolutely fine.  I do 
not know whether it was the odour, the motion of the 
boat, the fact that looking through the camera meant 
I had taken my eye off the horizon, or a combination 
of all three, but I was hit hard.  And for the rest of the 
trip – we still had nine hours to go – I never properly 
recovered.

Worse, the weather then began to freshen up.  
Scott and Ben reset the nets and embarked upon a 

second trawl, around four-and-a-half hours this time, 
before setting about 
sorting and cleaning the 
catch, a totally manual 
task which literally 
involves getting down 
and dirty with the haul.  
By the time the high value 

fish – monkfish, flatfish, John Dory and so on – were 
being gutted, I was slumped in the wheelhouse as green 
as Centre Court on the first day of Wimbledon.

A good sleep brought about a partial 
improvement, but when Ben emerged from his cabin to 
make his bacon sandwiches and tuned the TV into an 
old episode of Top Gear I was off again.  Hanging over 
the rail, I blamed Clarkson, but it could have been the 
ever-increasing swell, who knows…

The Hope ground on, rocking, rolling and pitching 

“What we’ve achieved with 
the Hope is driving a general 

move towards Scania”
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as the weather continued to deteriorate.  My personal 
condition came and went.  It’s a funny thing, sea 
sickness.  Like the sea itself, the nausea comes in waves.  
Sometimes you feel fine then, bang, it hits you.  “Even 
fishermen suffer sometimes,” said Ben reassuringly.  
“There’s nothing you can do about it.  You have just to 
go with it, then get on with whatever you were doing 
beforehand.”

I did my best, but in truth my performance was 
unimpressive.  What started off as a challenge had 
turned into an endurance event.  The thought of 
getting involved with the second haul was distinctly 
unappealing, so when the nets were raised I once again 
kept my distance.

By the time Scott and Ben had stowed the catch in 
the hold, the weather had freshened up even more.  By 
now, waves were flooding over deck, the boat being 
pitched up and down mercilessly and rolled to starboard 
by a combination of crosswind and swell to such a 
degree that the rail repeatedly disappeared underwater.  
I’m glad to say it re-emerged every time and, as Scott put 
it, we continued to bounce our way back to port. 

I thought this was as bad as it was going to get.  
But I was wrong.  Over the next hour or so, as darkness 
embraced us, the wind got up still higher and the sea 
snarled angrily below us.

Being a displacement hull vessel means the M.V. 
Hope rides the waves much like a cork.  Not for us 
planing through the ocean like a powerboat – although 

you probably wouldn’t have wanted to do that either 
in the 20-feet seas we were experiencing – we followed 
the path, up and down and side to side, of every wave 
which came our way.  Take it from me, the effect is not 
pleasant.

As we finally entered the shelter of Torbay, at 
around 7:00pm and about 20 minutes from home, Scott 
confided that these had been the worst conditions they 
had been out in for some time.  At least that gave me 
some comfort.  Sixteen hours at sea is a long time when 
the weather turns bad and for nine of those hours I had 
taken a pounding.  

But so had Scott and Ben and they were no worse 
for wear.  For them, it was just part of the job.  To my 
amazement, after finishing off they were planning to 
return home to Polperro, an hour’s drive away, only to 
turn around a couple of hours later so they could once 
again put to sea at 4:00am the following morning.

I returned to my hotel and took a long, long 
shower.  As I did, I reflected on the day.  Everything 
about it – the motion of the boat, the seemingly endless 
tows of the nets, the cleaning of the catch, the non-
stop throb of the engine, the intensity of it all – led 
to a single word which for me encapsulates the entire 
experience: Relentless.

I take my hat off to the men who work the seas.  
The money might be good when the fishing is good, but 
they earn every penny of it. 

Calamari will never taste the same again.

From the left: Scott winches 
in the catch then unloads 
the nets as the seagulls track 
his every move; Most of the 
squid caught by the Hope 
ends up in southern Europe, 
while the local pubs show 
there’s no getting away from 
the sea and its harvest in 
Brixham; It’s 6:00am and 
the Hope’s catch comes 
under the hammer.  Within 
12-hours of being landed the 
fish will be bought, loaded 
onto waiting trucks and 
despatched
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Former Commercial Motor Editor  

Brian Weatherley considers ten iconic 

modes of transport from the last 50 years

Transports  
of delight
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Considering that the Raleigh Chopper reached the 
highly-creditable number 46 position in Channel 4’s ‘100 
Greatest Toys’, you’d think it would be easy describing 
one of the most famous bicycles ever to grace Britain’s 
streets in 200 words wouldn’t you?  Only google 
‘Raleigh Chopper’ and see what you get for your 
trouble.  Be prepared for a fierce debate as to a) who 
actually designed it and b) where Rayleigh got the idea 
for it in the first place.  I’ll simply stick with saying it was 
launched in Britain before Christmas 1969, when 500 Mk 1  
Choppers were supplied to a handful of distributors.  

Within a year every kid in the country wanted one. 
Suddenly, drop-handle-bar racers were so yesterday. 
Everyone wanted a Chopper with its 20-inch rear 
wheel, 16-inch front wheel, ape-hange’ bars, long 
banana seat and groovy gear-changer knob on the 
cross-bar.  OK, so it had wobbly steering if you rode 
it too fast, and could pop an unplanned wheelie if 
you leaned too far back.  But at least you looked cool 
falling off one in front of the girls.  No less than three 
different versions were produced before the BMX 
craze finally killed it off in the early ‘80s.  

As boys become bigger, so do the toys and the 
dreams.  Which means when fiction becomes reality, 
as it did in the late 1950s, it really was time to hold the 
front page of The Hornet.  Although the Hovercraft 
first slipped the surly bonds of earth in 1959 – the 
same year in which the original prototype SR.N1 also 
made a successful crossing of the English Channel – it 
wasn’t until 1968 when the much bigger SR.N4 (short 
for Saunders Roe Nautical 4) entered service on cross-
channel routes that the idea of riding to France on a 
cushion of air really took off.  

The 190-tonne plus SR.N4s, powered by four 
Rolls-Royce Proteus gas turbine engines, were the 
largest hovercrafts built at the time, ultimately capable 
of carrying up to 418 passengers and 60 cars.  With 
a cruising speed of 60 knots and a top speed of 83 
knots an SR.N4 Mk III named Princess Anne made 
the fastest-ever Channel crossing by a car-carrying 
hovercraft in just 22 minutes in those far-off days of 
1995 (a year after the Chunnel opened).  I travelled 
in them; they were noisy, bumpy and had few of the 
comforts of a car-ferry, like a proper truckers’ breakfast.  
But for a faster-than-average booze cruise they had 
their advantages.  Ironically, the ending of Duty-Free 
helped put paid to these hovering leviathans – and by 
2000 they’d all been withdrawn from service.  

On the subject of hovering, the helicopter was a 
strong contender to make our list of transport icons.  
But in the ‘60s, another form of rotary wing aircraft, 
which brought with it the possibility of personal flying 
machines for the masses, came along; the Wallis 
Autogyro. Unlike a normal helicopter, which uses 
its rotor blades to provide both lift and thrust, an 
autogyro’s un-powered rotor blades essentially free-
wheel.  What makes them turn, thereby creating the 
necessary lift, is a small propeller-driven engine usually 
fitted at the back.  As it pushes the autogyro forward, 

The Raleigh Chopper:  
“Everyone wanted one”

The SR.N4 Mk111 hovercraft:  
“Noisy, bumpy and few of the 
comforts of a car ferry”
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air travelling over the blades makes them turn and hey 
presto…you have lift!  Got that? 

Now cast your mind back to the 1967 film ‘You 
Only Live Twice’.  Remember ‘Little Nellie’…? James 
Bond’s very-own autogyro which saw off various 
baddies in a spectacular aerial dogfight?  She was 
made by the late Ken Wallis, the much-decorated 
former RAF bomber pilot, aeronautical engineer and 
Great British Inventor who championed the use of 
autogyros for decades, setting many performance 
records in them along the way in his own Wallis 
Autogyro designs, Little Nellie being one of them.  

Wallis also doubled for Sean Connery in the film, 
flying Little Nellie himself.  Apart from being the ideal 
personal flying machine, autogyros have been used in 
all sorts of roles like security and aerial reconnaissance, 
and even looking for the Loch Ness monster (as well as 
thwarting evil villains in extinct volcanos…) 

Unfortunately, the dream of an autogyro in  
every garage never came to pass, leaving the way 
open to a somewhat more down-to-earth mode of 
personal transport.  

Introduced in late 2001 by US inventor Dean 
Kamen, the all-electric Segway is the must-have 
vehicle for those who inherently prefer to ride, rather 

than walk. To make the battery-powered, two-wheel 
Segway PT (short for personal transporter) move 
ahead, the rider leans forward on the platform. To 
reverse, you shift your weight backwards. Using all 
sorts of clever computerised gizmos it automatically 
keeps you upright as you bumble along at up to 
20km/h, and for as far as 38km, all on a single battery-
charge.  To turn, press the handlebars left or right. 

However, there’s a catch.  For as the Segway UK 
website explains: “Please note that at this moment in 
time as the Segway PT is not yet classified under any 
UK law, the Department for Transport have said that 
they are not allowed to be used in public areas such as 
the roads or pathways.  We are working with the DfT 
to get the Segway PT sanctioned for use only on the 
roads and cycle ways.  For now a rider should only use 
their Segway PT on private property.” 

Thwarted again, so let’s turn our attention to 
public transport instead.  And where better to start 
than with the railways?  After all, we invented them, 
and look how far they’ve come.

It’s hard to believe that the very first super-sleek 
Eurostar trains went into service 20 years ago, but 
ever since they’ve been piling on the records.  In 2003, 
a new British speed record of 334.7km/h (208mph) 

The autogyro:  
“The ideal personal flying machine”

The Segway:  
“Bumble along  
at up to 20km/h”
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was achieved by a Eurostar on the first section of 
the newly-opened HS1 high-speed track, while in 
September 2007 a Eurostar travelling from the Gare du 
Nord in Paris to London St Pancras International did it 
in the fastest-ever time of just 2 hours 3 minutes (and 
39 seconds).  

In the same month, another one set a new record 
of Brussels to London in 1 hour and 43 minutes.  
Forget flying, those 18-coach Class 373 Streamliners 
with all that room inside are THE way to travel – so 
much better than having to slog to the airport, sort out 
parking, stand in endless queues and still end-up miles 
outside the place you wanted to get too.  So what a 
pity then that Eurostar doesn’t go direct to every major 
city in Europe.  If it did, we could all ‘let the train take 
the strain’ at a steady 300km/h (186mph).  Not least as 
I happen live in Ashford – even if Eurostar doesn’t stop 
there very often... 

Now, I’ve may have just rudely dismissed the 
entire concept of air travel, but (remembering I’m a  
journalist and am therefore duty bound to present a 
balanced view), aeroplanes – don’tcha love ‘em?!   Me 
too – and the faster, the better.

One dark winter’s night in the 1990s, whilst I was 

driving past Heathrow, I suddenly was assailed by an 
almighty roar, accompanied by the sight of four pin-
pricks of bluish white light rapidly disappearing into 
the heavens.  I’d just witnessed Concorde taking off 
for another supersonic dash across the Atlantic.  Those 
bright-lights were its four Rolls-Royce Olympus jets on 
full after-burner.  

The joint Anglo-French Concorde was, and still is, 
one of only two supersonic passenger jets (the other 
being the Russian Tupolev Tu-144 or ‘Concordski’) to 
make it into regular service.  Following a successful 
maiden flight in 1969, it began its working-life in 1976 
in the colours of British Airways and Air France, flying 
for another 27 years before eventually retiring in 2003.  
With a top speed of Mach 2.04 (1,354 mph) the double-
delta winged, droop-nose Concorde could cross the 
Atlantic in 3.5 hours or less, half the flying time of a 
conventional sub-sonic rival.  BA even gave it its own 
unique call-sign ‘Speed-Bird Concorde’.  But what 
made it famous was as the epitome of flying luxury for 
assorted businessmen, world leaders, royalty, show-biz 
personalities and rock stars – though sadly, despite 
several requests from yours truly, not truck journalists…

If classic elegance and luxury are your bag, my 

Eurostar:  
“Better than having to slog to the airport”
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next item is for you.  The question is, just what do you 
do with a former Cunard flagship liner that’s made 
over 800 transatlantic crossings and also served as a 
troopship during the Falklands War?  Answer: That’s a 
very good question.  

Since her retirement and sale in 2008 the QE2 
has been docked in 
Dubai while various 
businessmen decide 
what do with her. So 
far the options have 
included sailing to 
South Africa in 2010 for 
the World Cup, being 
permanently-moored 
next to the O² arena, 
berthed in Liverpool 
Docks, and going to 
an undisclosed Far Eastern tourist destination to end 
her life as a combined luxury hotel, retail-centre and 
museum. There were even reports (albeit denied) she’d 
be scrapped – at 70,000 tons+ gross weight you’d get 
an awful lot of man-hole covers!  

As far as I know she’s still in Dubai, so in the 
meantime here are some QE2 facts:  She was launched 

in 1969, had a top speed of more than 32 knots under 
her original oil-fired steam turbines, then 34 knots 
when they were replaced by diesel engines. She could 
also do 20 knots in reverse! 

No look at top transport icons of the past 50 years 
would be complete without mention of the motor car, 

so here are two of the 
very best.

First up is 
the Aston Martin 
DB5.  Designed as a 
luxury Grand Tourer 
combining the best 
of British automotive 
engineering with 
Italian body design 
(Carrozzeria Touring 
Superleggera as you 

ask) it had a four-litre all-aluminium 282hp engine 
capable of getting you from naught to ‘Good Morning 
Officer’ in a worryingly quick time…and 142mph if you 
were on a road that didn’t have speed-limit.  

Of course most people remember the DB5 as 
James Bond’s steed in Goldfinger, although not before 
Desmond Llewelyn’s ‘Q’ got to grips with it fitting 

Concorde:  
“The epitome of flying luxury”

The QE2:  
“She could do 20 knots in reverse!”
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rotating multiple number-plates, tyre-shredding hub-
caps, bullet-proof rear panel, oil slick dispenser, smoke 
screen, machine guns, and the piece de resistance, an 
ejector seat.  Meanwhile the normal two-door DB5 was 
offered as either a convertible, coupé or as a Shooting 
Brake (that’s estate car to you and me).

But if you’ve ever asked ‘What’s the world’s 
fastest production car?’ 
it’s the 1,001hp, eight-litre 
quadruple-turbocharged, 
four-wheel-drive Bugatti 
Veyron 16.4 which will 
set you back up to 1.99 
million euros (plus tax) if 
you’ve got some spare 
change knocking around.  
For the record, its listed 
top speed is 253 miles-an-
hour (407km/h).  

Only hold the front page!  According to the 
official Bugatti website, that’s not the very fastest 
a Veyron can go, oh no… In July 2010, a Veyron 
16.4 Super Sport – driven not by Captain Slow, but 
Bugatti´s Pilote Officiel Pierre-Henri Raphanel – set 
a new land-speed world record for production cars 
on the Ehra-Lessien test track belonging to the 
Volkswagen Group, (Bugatti’s parent company), with 

an average top speed of 268mph (431 km/h). The run 
was witnessed by (amongst others) a representative 
from the Guinness Book of Records.  Incidentally, and 
comfortingly, the Veyron’s ceramic disc-brakes can 
slow it down from 100km/h to a stand-still in just 2.3 
seconds.  Meanwhile, where do you hitch the trailer?

Now, it can’t match the braking performance of 
the Veyron, but then 
again a Bugatti isn’t 
much use when it comes 
to hauling 44-tonnes over 
the Alps.  Step up the 
Scania V8.  

The folks at 
Södertälje have been 
putting big V8s in a 
truck since 1969 when 
the first 14-litre vee 
appeared beneath the 

chunky cabbed LB140.  Then it delivered an unheard 
of 350 horsepower and 1,245Nm of torque.  Today’s 
Euro-6 16-litre V8 in the latest R-Series has 730hp 
and 3,000Nm of torque, and with more than twice 
the power it’s cleaner, greener and quieter than ever 
before.  That’s some engineering feat . 

Of all the V8 Scanias I’ve driven, my all-time 
favourite is undoubtedly the 500hp R143 Streamliner 

“The R 730 has more than 
twice the power of Scania’s 
first V8, it’s cleaner, greener 
and quieter than ever before. 
That’s some engineering feat”

The Aston Martin DB5:  
“James Bond’s steed in Goldfinger”
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I drove from Iron Knob to the Standpipe Inn Motel 
in Australia in 1994 (for the record that particular 
truck was the very first 500hp V8 Streamliner to be 
sold down-under) hauling two tank trailers full of 
petroleum spirit – and boy did I drive it carefully!  
There’s something about the smooth slippery looks of 
the original 3-series Streamline cab and the effortless 
grunt of the EDC V8 (both launched in 1991) that 
does it for me, and I know I’m not the only one that 
thinks that.  The 500hp V8 also powered the legendary 
Master Centurion limited-edition R143MA tractor 
created by Scania (Great Britain) in 1992 and auctioned 
as part of BBC’s Children in Need.    

Fast forward 20 years to the day three times Le 
Mans winner Allan McNish tested a Scania R 730: “I 
was entering a different world,” he said.  “OK, so it’s 
got a steering wheel, it’s got a lot of torque and it’s got 
four wheels – or in this case, more than four wheels! – 
but it’s effectively a motor vehicle.”

Spot on, Allan, that’s exactly what is it – and a 
mighty impressive one at that!

Scene Scania acknowledges and credits the many authors 

and contributors to Wikipedia who have kindly shared their 

knowledge on many of the above modes of transportation, 

particularly with regard to technical details, as well as various 

other manufacturer and enthusiast websites.

Allan McNish and the Scania R 730:  
“Mighty impressive”

The Bugatti Veyron:  
“Will set  you back up to 1.99 million euros (plus tax)”
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Eating habits have altered 

dramatically over the past

50 years says Raymond Blanc, 

the two Michelin star  

‘Godfather of Gastronomy’

The menu 
of change
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Raymond Blanc enters the room like the Blackpool 
illuminations being switched on; where once there was 
darkness, now there is light.  It’s a radiance which all at 
once is passionate, dramatic, forceful, jovial, intimate 
and even scolding – a charismatic one man whirlwind 
of forthright opinions and emotions.

“Who would like a glass of water?” he enquires 
as he sweeps in, setting aside the pleasantries of 
introductions.  “We’re fine, thanks,” this writer and his  
photographer reply.  But it’s the wrong answer:  “No, 
you do want a glass of water,” comes the sharp retort, 
“That’s because it’s good for you – it cleanses the system, 
helps you fight off kidney stones, and you don’t want to 
get those, do you?  So what’s it to be, flat or fizz?”

We have come to Le Manoir aux Quat’Saisons, 
the re-nouned chef’s Oxfordshire two Michelin star 
restaurant and hotel to discuss food and our changing 
tastes and attitudes towards it over the years.  M. Blanc 
is most certainly in the mood to talk…but not on our 
chosen subject, for he has just enjoyed a test drive in a 
potential new car.

“Let me tell you a story about cars…” he offers.  
We only have him for an hour before he is due to be 
whisked into his next meeting, so much as we would 

love to discuss automobiles, we decline.  Our response 
falls on deaf ears, however, and a chunk of precious 
time ebbs away as the delights of hybrid voitures are 
dissected at length and with no inconsiderable amount 
of passion.

In fact, it soon becomes clear that whatever the 
subject, Raymond Blanc attacks it with gusto.  There 
are no half measures here, with the minutiae of every 
topic discussed at length, picked apart and analysed.  
This is especially so, we discover, when we finally 
arrive at the matter of food, its presentation and the 
importance the chef attaches to the overall dining 
experience:

“For me, it is a love affair,” he confirms.  “And 
I can trace its roots right back to my childhood.  My 
aunt was a restaurateur – she was amazing with food – 
and my grandmother was the best known cook in our 
region.  She would use local, seasonal ingredients to 
create incredible dishes, such as blanquette de veau (veal 
ragout) with spices.  Nobody used spices at that time; 
she was totally unique.  At Christmas, she would bring 
a massive terrine around – a marmite (earthenware or 
metal cooking pot) for the entire family.

“And that, of course, was key; as celebrating food 
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Canapes, Raymond Blanc 
style: Tuna and wasabi, 
radish, crab salad tart, goat 
cheese and tapenade, radish 
and basil cream

at the table together with friends and family is very 
much a part of French culture.  I love it, for around 
the table is where things happen – conversation, 
camaraderie, fun.  This is a pillar of my belief.

“So is the importance of using fresh food which 
is in season.  Seasonality, the nobility and purity of 
cooking is it for me.  Learning to appreciate this was a 
gift given to me by my family, my aunt, grandmother 
and mother in particular.  
This is why my restaurant 
is called Le Manoir aux 
Quat’Saisons; the dishes 
we serve here are based 
around the seasons and 
the food available to us 
locally at the time.”

Raymond Blanc’s involvement in restaurants goes 
all the way back to 1968:  “At the age of 19, I decided 
I wanted to be a chef.  I had studied architecture and 
technical drawing, but decided I hated geometry, so I 
looked for my destiny instead, somewhere I could use my 
talents to best effect.  I tried a number of things, but fell 
in love with restaurants.  My first job was as a cleaner, 
then a washer-up, then a waiter, then I began to cook.

“I adored the whole thing about producing 
beautiful food, but it was here that I made a great 
mistake: I regarded our chef as a colleague.  He wasn’t, 
he was the boss, and I should have understood that.  
I didn’t realise it, but when I would offer opinions 
by saying things like, ‘this is too salty’, or ‘it’s a little 
sweet’, I was, in fact, insulting him.  One day he lost it.  
His moustache bristled with anger and he punched me.  

Hard.  He broke my jaw, I 
lost some of my teeth and 
my job.  And so it was that 
in 1972 I decided to come 
to England.”

But why England?  
Leaving France would 
mean departing a country 

where food was part of the very fabric of life.  Twenty 
miles over the Channel, attitudes to eating were very 
different indeed.

In France, the tradition of gastronomy can be 
traced back to the French Revolution of 1789, when 
peasant farmers were given parcels of land as part of 
the rights of man.  “This democratised food,” explains 
M. Blanc.  “Everyone would grow their own food and 

“Around the table is where 
things happen – conversation, 

camaraderie, fun”
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cook it; that’s how the culture developed.  Also, before 
the revolution French chefs worked in big houses, but 
afterwards they had no jobs.  So they set up restaurants 
instead, which exposed more and more people to the 
culinary arts.  In short, good food became inclusive, 
whereas in England, it remained the exclusive preserve 
of the rich.  Consequently, 
few good restaurants existed 
over here and for the majority 
of Englishmen and women, 
food was about little more 
than filling the belly.

“I had heard stories 
about British cuisine so 
decided to try it for myself 
on the ferry as I crossed the 
Channel.  The boat had a British crew and I ordered 
fish and chips, what else?  It was delivered to my table 
in just two minutes!  How could this be, I exclaimed 
– two minutes to cook fish and chips, ce n’est pas 
possible!

“When I looked at the plate I was completely 
taken aback.  For there was a square fish!!  Now, I 
had seen plenty of fish in my time and they always 

had a head and a tail and were, well, fish shaped.  But 
not this English fish – it was completely square!  Even 
worse, it was drowning in vinegar, so much so that 
my eyes watered.  I looked down at the chips, they 
were grey and soggy.  And then I looked up and out 
of the window.  It was a misty day and the white cliffs 

of Dover looked grey and 
soggy too…this was my 
introduction to England!

“Afterwards, I remember 
stopping in cafés and seeing 
those little squeezy pots of 
tomato sauce.  They made 
me laugh.  I realised that the 
British had become separated 
from their food; it was simply 

not part of the culture.  To be a chef in England, you 
needed to be an academic failure.  It was a lowly job 
where the chef was just a cook in an establishment 
created by someone else.  He did not have ownership 
and the food he produced was simply a commodity, 
which to me was worthless.

“To this day, Britain leads the way in cardio 
vascular disease, obesity and diabetes.  That’s because 

“On arriving in England, 
the young M. Blanc  
wasted no time in 

progressing his dream”
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too many people are still making choices based on 
what they used to eat 40 years ago.  Now, we are 
finally reconnecting with gastronomy, culture and food 
because we know we have to.”

On arriving in England, the young M. Blanc 
wasted no time in progressing his dream, which in 1977 
manifested itself with the opening of his first restaurant, 
Les Quat’Saisons, in Summertown, Oxford.  “I look 
back on it now with affection and horror,” he recalls.  
“For although it was mine, the premises were awful 
when we took them on – the kitchen was horrible, the 
fridge horrendous, there was black tar up the walls 
and the smell was terrible.  Freezing in winter, it was 
a Turkish bath in summer.  Am I going to spend my 
whole life here? I wondered!

“The first thing I did was clean the place up and 
remove all the old fashioned décor.  I wanted to bring a 
quiet modernity to the restaurant and create a concept 
that was completely different.  I wanted food that was 
universal and non-fussy.  And I wanted children around 
the table, which displeased the travel writers and many 
others who didn’t want kids in restaurants.

“The very first dish I served was a gateaux of 
Jerusalem artichokes with a chervil emulsion topped 

with diced tomatoes.  This was unheard of – literally – 
in England.  Nobody over here knew what Jerusalem 
artichokes were and back home in France they were fed 
to the pigs!  I also offered Assiette Landes, a duck salad 
which uses every part of the duck.

“The scene was set.  Inside the tiny restaurant, 
my first two diners arrived and seated themselves 
at a table covered, naturally, with a red and white 
tablecloth.  I just had to watch them eat.  So as the 
food was served, I peeped out from the kitchen.   
The pair were businessmen, and they were talking 
shop as their meals arrived.  They looked down and 
the conversation halted for a good five seconds.  It 
seemed like an eternity.  Then, they picked up the salt 
and pepper and began shaking them furiously over  
the food!

“Mon Dieu, I thought.  Whatever are they doing? 
– smothering my cooking in salt and pepper without 
even trying it first!  I was livid: how could they!  But 
that’s what they did and I simply had to deal with it.”

His ideas may have been different but Raymond 
Blanc’s style of cooking soon caught on.  Before long, the 
prestigious Egon Ronay guide named Les Quat’Saisons 
as its restaurant of the year.  The man from Michelin 

The master craftsman at 
work.  Only by paying 
attention to the most minute 
of details can dishes such as 
those on the left be created
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And so for desert; in this 
case tiramisu flavours, cocoa 
sauce and coffee bean 
ice-cream

visited too and within four years the establishment 
had been awarded two stars.  So it was that a lone 
Frenchman from a small village in the Franche-Comté 
region started a large gastronomic ball rolling.

At the time, the two other main protagonists of 
haute cuisine in the UK were the Roux brothers, Michel 
Senior and Albert.  “But their cooking was far richer 
than mine,” says Raymond Blanc.  “I saw myself as 
more quirky, not an agent provocateur, but I did have a 
creative side and wanted to do things differently; lighter 
and with less sugar.”

As Blanc’s reputation grew, so did his ambition.  
By 1980, so popular was his modern style of cooking 
become that it became necessary to book a table with 
him months in advance.  Expansion was the answer, 
and help came from an unexpected quarter:

“I have to thank Margaret Thatcher, for it was her 
Business Expansion Scheme that enabled me to develop 
my business,” explains the chef.  “She said, ‘If people 
invest, it will help this country become great again; we 
need entrepreneurship’.”

Backing her words with actions, the Thatcher 
scheme was generous in terms of the tax relief it 
provided.  Accordingly, investors were encouraged and 

many businesses flourished.  
“My accountant was very much behind me,” 

says Raymond Blanc.  “He said I had created a ‘brand 
value’.  I was surprised to discover I had become a 
brand, but there you are.  I began looking around for 
new premises.  

“I should never have looked at that issue of 
Country Life where an Oxfordshire manor house was 
advertised – I thought I would end up somewhere 
far smaller – but it was love at first sight.  I saw the 
entrance pillars, the drive, the Cotswold stone, the 
secret gardens and 27-acre estate with dependencies 
and barns and that was it.  With the help of friends, 
who were also my customers, we raised the money in 
no time.  

“Le Manoir needed extensive renovation.  The 
electrics, the plumbing, the roof, transforming the place 
from a private residence to what it is today was a huge 
undertaking.  But within eight months we were ready.

“Today, the establishment embodies my whole 
ethos.  The food, the ambience, the detail, the 
experience; these are the things I am all about.  We train 
our staff and empower them to deliver great customer 
service.  Our people are confident and aware that 
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serving people no longer means that you are merely a 
servant – as a member of the service industry, they are 
part of this country’s number one earner.

“In a broader perspective, I am delighted to see 
that food is now firmly on the menu of excellence in 
the UK.  Living here has enriched me.  Nowhere else 
is there such a multi-cultural 
society, and in culinary terms 
Great Britain is succeeding in 
raising the bar for itself and 
others.  This has not happened 
to such an extent in France; 
the French have not embraced 
other cultures and their values as 
much as here.

“London is today the world’s most exciting city 
in terms of food, it’s the hub of creativity and diversity.  
The chefs working in the capital are connecting 
with their own terroir and creating localised dishes 
accordingly.  They understand the true meaning of the 
word gastronomy are and are developing what I call 
‘responsible luxury’ in terms of the dining experience.

“For now, this activity is focused on London, 
it hasn’t yet reached the provincial cities, but it will.  

And I believe it will permeate the country rapidly.  
Why?  Because the pubs are failing under the big 
chains.  People today are simply refusing to eat in an 
establishment which has 20 main dishes on the menu – 
they know it cannot possibly all be fresh!

“But soon these pubs will be rescued by the chefs, 
who will take them on and 
use their skills to bring them 
back to life with fabulous, 
fresh cooked food using 
seasonal produce.  You will 
still be able to buy a beer, 
of course, but this will be 
produced locally in micro-
breweries rather than in a 

factory brewery miles away.
“This is my vision for the future of food in the 

UK.  Great Britain, helped by her chefs, will transform 
herself from a country where the fish have fingers into 
a nation of gourmets who really know and appreciate 
their food.  

“And the prospect of this coming to fruition is 
something which thoroughly delights me.  It’s been a 
long time coming, but it’s nearly here – bravo!”

“I am delighted to see 
that food is now firmly  

on the menu of 
excellence in the UK”
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Nigel Evans, left, Nigel’s son 
Tom, the third generation 
to join the family firm and 
company founder John Evans 
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Situated on the estuary where the rivers Torridge 
and Taw meet, the north Devon village of Instow is 
a much-loved British coastal idyll where life rolls on 
much as it always has done.  Those who visited in their 
childhood, including this writer, will find the place 
largely unchanged today.  Now, as then, summer sees 
the family-friendly sands become a building site of sand 
castles, while in winter the local population go quietly 
about their business unimpeded by city intruders.

And that’s about it.  An internet search for Instow 
reveals little more; there’s not much in the way of 
industry, no earth-shattering events have occurred here 
and in terms of local celebrities, well, there are few.  In 
fact, arguably the most notable thing about Instow is its 
railway’s signal box, more than 130 years old and the 
first in the UK to be Grade II listed.

But in the transport world, Instow does have 
a claim to fame.  For this was the area in which the 
Evans family lived when John Evans started in business 
50 years ago as a forestry contractor, felling various 
types of hardwood and delivering it to the pulp mill at 
Sudbrook, near Chepstow, south Wales.  To carry his 
cargo John ran an S-type Bedford, which he operated 
on an A and C (own-account) licence.  There was no 
Severn bridge back in those days, which meant John 
had to make a 325 mile round trip via Gloucester.  
What that was like in an old Bedford we can only 
imagine – ’60s hauliers must have been made of stern 
stuff indeed!

Soon after starting up, John was joined in the 
business by his brother Michael and Colin Ackland, the 
latter of whom would stay with the business until his 
retirement in 2007 – although he can still be found in 
the yard two days a week today helping John!  Michael 
left the business to start up his own firm in 1979.  

Seaside attraction

Proving that transport and idyllic locations 

can mix, Evans Transport Limited has been 

enjoying success for the past 50 years

THE GOLDEN AGE 

In common with Scania, 

many transport companies 

celebrate their golden 

jubilee this year. In this 

double-header feature we 

meet two very different 

family businesses both 

marking half a century of 

UK operation in 2014
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Tragically, he lost his life in a road accident in 1993.  
From the outset, the company set about initiating 

a pattern of growth that has endured to this day.  
Realising the need to be profitable, a small firm with 
two TK Bedfords was purchased.  The acquisition came 
complete with the all-important A and B licence, which 
allowed the firm to return load for hire and reward.  
The company bought its first new rigid truck, a Ford 
D800, in 1966 and by the time the sixties bowed out, 
the Evans Transport 
fleet had quadrupled 
in size.  In 1970 the 
company’s first tractor 
unit arrived, in the form 
of a 220 horsepower 
ERF supplied by Devon 
haulier and truck dealer, 
Frank Tucker Commercials Limited.

The additional transport requirement was a 
reflection that the firm had spread its wings and was 
by now serving not only the area’s timber industry 
but also the region’s farmers.  This work involved 
in picking up fertiliser from the local railhead and 
delivering it out to farms around north Devon.  Every 
bag of fertiliser would be handballed onto the truck 
in the sidings, and offloaded by hand at the other end 
– not for the Evans’ brothers the luxury of palletised 
goods and forklift trucks!

In the early 1970s, the company acquired a 
going-concern by the name of P. B. Brown, located in 
the nearby village of Sheepwash.  Brown’s was also a 
haulage contractor and the union of the two firms duly 
saw the Evans’ fleet once again increase in size.  This 

purchase was followed within 12 months by the  
acquisition of the property and some vehicles of  
H. Hopkins & Sons of Bideford.

According to John’s son Nigel, who today runs 
the firm with his son Tom making the third generation 
of Evans’ to enter the business, the company’s success 
hinged upon two key factors:  “It was all down to 
having the ability to deliver and sheer hard work,” says 
Nigel.  “My father has always been particularly good at 

listening and interpreting 
the need, then pitching for, 
and winning business.” 

It was in the late ‘70s 
that Nigel finished his 
education and joined his 
father in the family firm.  
“I left school one day in 

June 1978,” recalls Nigel.  “The next morning, father 
was banging on my bedroom door making sure I was 
ready for work!  I started off in the admin department.  
I already knew a fair bit about trucks – after all, I’d 
grown up around them and spent my youth going 
out on them at weekends – so it was time for me to 
develop my  
office skills.”

In terms of its business affairs, Evans Transport 
marked the early 1980s with the acquisition of 
another transport operator, W. J. Lamey & Sons of 
Appledore.  “This was a big one for us,” says Nigel 
Evans.  “It lifted the fleet to over 30 vehicles and took 
us into storage – the purchase gave us 18,000 square 
feet of warehousing space.  

The Evans Transport fleet 
features a wide selection 
of Scania model types from 
tippers to artics, including 
the 500 horsepower R-series 
tractor unit shown here

“Our success is down to two  
key factors: the ability to 

deliver and sheer hard work” 
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“Lamey had contracts storing milk powder for 
the Milk Marketing Board, worked for an electrical 
component manufacturer, was involved in the 
distribution of toys and moved snooker tables for a firm 
called Pot Black – it was quite a varied job!”

The Evans’ portfolio would soon become even 
broader, when the firm took over the operations of 
the Stevedores in Bideford.  “We continued to grow 
organically and were running around 40 vehicles by 
1982, when the business took another turn – this time 
into world of mail order,” says Nigel Evans.

“We began doing distribution for Great Universal 
Stores, which came about through our connections with 
Pot Black.  This involved us running an office for them 
in Appledore and doing between 12,000 to 15,000 
home deliveries 
nationwide a 
week.  To handle 
this, we opened 
a distribution 
hub in 
Accrington and 
sub-contracted 
out to various 
people around 
the country.  
We opened a 
second hub in 
Perth, Scotland 
and did Devon 
and Cornwall 
ourselves.

“We had 
now become a 
big player, but it 
wasn’t to last.  In 
the early 1990s, 
we had a parting of the ways with Great Universal 
Stores.  In the event, it took five or six years to come to 
an amicable solution.”

While that chapter was over, the rest of the 
firm was still growing.  “In 1988 an old feed mill in 
Barnstaple came up for sale,” recalls Nigel Evans.  “So 
we put in an offer, which was rejected.  Twelve months 
later, the owners went bust and we bought the place 
at auction for half of what we’d previously offered!  
Barnstaple became our HQ, we moved the offices and 
our workshop there, took in tenants and had a fair 
amount of warehousing space.  

“At the 1994 Transport Association conference in 
Dunkeld, Scotland, the late Philip Ridgeway made us 
aware that the long-established Frank Tucker Group 
was up for sale.  We went on to purchase the company, 
which took the fleet to over the 100 vehicle mark and 
brought us more construction industry business; bricks, 
crane work and quarries.  In addition, our own fleet 
was doing timber, bulk and general haulage, and we 
had the warehousing facility.  There have been other 
acquisitions, and some disposals, along the way, but 

you could say the mid-1990s was the time when our 
present-day operation took shape.”

Today, the Evans Transport Limited fleet numbers 
around 150 units, a figure which includes the vehicles 
of Seymour Transport Limited, which Evans’ acquired 
in late 2009.  

With John Evans in the Chairman role, Nigel at 
the helm as Group Managing Director, Joff Raymont 
as Transport Director and Tom Evans representing 
the upcoming generation, the company’s future looks 
assured.  In addition to its many and varied interests, 
Evans Transport is a member of pallet network 
Palletforce, the operation of which is managed by 
another long-standing employee, Michael Symons.  
And far from taking a much deserved back seat, 

John remains 
influential and 
has recently 
been involved 
in setting up the 
company’s new 
ready mixed 
concrete and 
block making 
plants, both 
of which have 
been created to 
capitalise on 
the upturn in 
the construction 
industry.

The company  
has recently 
relocated into 
purpose-built 
headquarters in 
Bideford, and 

in terms of its transport, Scania forms a mainstay of 
the fleet.  “We’ve tried all the marques over the years,” 
says Nigel Evans, “But in terms of fuel consumption, 
reliability, back-up and residuals, the case for Scania is 
very strong.  Over the past six or seven years I’ve built 
up my own personal preferences, which puts Scania on 
top in each case.  

“In particular, whenever we’ve had issues, the 
Scania dealers have been exemplary – they provide a 
replacement vehicle within an hour or two if needed, 
their turn-around time is much better than most, and 
although I’d never tell them, our account managers do a 
great job for us!

“Scania is definitely a major part of our plan going 
forward.  I think to sum it up, in the same way as we 
put our success down to hard work and offering the 
right product backed by top notch staff and a quality 
service, the same goes for Scania and the team that 
support us.  

“So there you have it; two similar commercial 
mindsets.  That has to be good for the business 
relationship – it’s no wonder we see eye to eye!”

All three generations of the Evans’ family play a part in the business today
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The latest addition to the 
Gastonia fleet, a high 
specification Scania Irizar i6 
touring coach
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“They said I must be barmy,” smiles Josie Bicknell, 
recounting the reaction of her family the day she 
decided to pen a letter to Scania.  “But I don’t think I 
was.  I was simply making the point that after 50 years 
in business, I felt the time had come to get Scania back 
into our fleet.”

As the head of Cranleigh, Surrey-based Gastonia 
Coaches Limited, Josie Bicknell is keenly aware of her 
company’s heritage, a key aspect of which involved 
two Scania coaches.  “We have always been, first and 
foremost, a family firm,” she says.  “My father started 
it off when he bought the business back in 1964, 
although Gastonia can trace its roots back to 1898 
when it began operating horse-drawn carriages out of 
Gaston Gate, just up the road.”

Assisted today by son Scott and daughter Sarah, 
Josie runs a healthily-sized fleet of 24 vehicles, 
comprising full size coaches, minibuses and cars.  But it 
hasn’t always been that way.

“Over the years, we’ve been bigger and we’ve 
been smaller,” confirms Josie.  “In our heyday, back 
in the 1970s, we built ourselves up into the largest 
independently-owned fleet in the south east of England.  
Things were good for coach operators back then.  The 
foreign package holiday industry hadn’t yet taken hold 
and we ran lots of day trips and holidays. 

“After many successful years we joined forces with 
another local operator, Blue Saloon, to form G. B. Tours. 
That was in 1982.  The move took us into continental 
work and the future looked bright – for a few years, 
at least.”  

In March 1985, Gastonia was approached by 
Scania, which was keen to see its latest venture – a 
K112 coach chassis equipped with an integral Plaxton 
3500 Paramount body – adopted by a large and well-
regarded fleet.

Standing firm

There’s been some ups and downs in its 

first half century, but Gastonia Coaches 

has weathered the storms and now has its 

sights firmly set on the future

THE GOLDEN AGE 

Completing our  

double-header is this 

article on a coach 

operator much loved by 

the community it serves.   

Like Evans Transport, 

Gastonia Coaches is a 

family firm – but one 

with a very different 

story to tell indeed
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“Scania came to us with an offer and we said 
‘yes’,” recalls Josie.  “It turned out to be something of 
a coup from our point-of-view as it certainly placed 
us in the limelight.  In the event, we took the first two 
examples of the new model.  I designed a special livery 
for them based on Scania’s own demonstration colours, 
of which I am still very proud today.  We showed the 
first vehicle at the 1985 Brighton Rally and were then 
commissioned by Scania to take a party of 46 local 
operators across to its 
bus and coach factory in 
Katrineholm, Sweden.” 

But the good times 
wouldn’t last and later 
in 1985 Blue Saloon had 
more or less stopped 
trading.  This was followed 
soon after by a family split 
within the Gastonia camp and what might be described 
as a fire-sale of the fleet, which ultimately left the firm 
trading with a single vehicle.

“Unfortunately, the Scanias had to go,” says Josie, 
who then took on the task of running the business.  “It 
wasn’t easy, in fact it was very hard, but I decided to 
stick with it and begin the rebuilding process.  My dad 
was very Victorian in his outlook and I think I wanted 
to prove to him that I could do it – which I did through 
sheer dogged determination!

“We were also very fortunate in that we had a 
lot of local goodwill.  We’ve always been close to our 
community and that certainly paid dividends in those 
difficult days.  People remained loyal to us, and that’s 
something we’ve never forgotten.  To this day we continue 
to provide a free trip every year for the local Sunday 
School.  We also have a lot of senior citizens in the area, 
especially at the local Elmbridge Village retirement 
complex, and we like to do all we can for them.

“We also look to 
add value by offering 
complimentary extras; 
a bottle of water or a 
newspaper perhaps, or 
maybe something like a free 
on-board raffle or an Easter 
Bonnet prize.  It all helps win 
hearts and minds and makes 

us the first choice when it comes to future business.”
“To sum it all up, it terms of our business 

philosophy I like to think of us as the Freddie Laker of 
coach travel – giving people what they want, and more, 
at a price they can afford.  Unlike Freddie we didn’t go 
bust, but we have been through tough times and know 
what we have to do to survive.”

As things stand right now, ‘thrive’ is perhaps a better  
word than ‘survive’ to describe Gastonia’s situation.

“It’s come full circle,” says Josie.  “Fifty years ago, 

“We’ve always been close 
to our community and that 
certainly paid dividends in 

those difficult days”
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people took their holidays at home, and we’re seeing 
much more of that again today in terms of demand for 
day trips and tours.  I think a number of factors have 
contributed to the resurgence of the coach holiday; the 
cost of fuel, the price of parking and the fact that you 
can enjoy a nice glass of wine without having to worry 
about driving home afterwards, for example.

“The growth in the market has enabled us to 
rebuild to our current level and the addition of our new 
Scania coach is the icing on the cake.  While the bedrock 
of our business is schools’ work, which includes serving 
the prestigious local Cranleigh private school, the Scania 
will be running on our high-end trips and tours, which 
again adds value to the service we provide.”

It was Josie’s letter to Scania that started the ball 
rolling which ultimately led to the delivery of Gastonia’s 
new Scania Irizar i6 coach on a bright spring day earlier 
this year.  Based on a 360 horsepower K 360 IB4x2 
chassis, the vehicle’s Irizar i6 bodywork includes 53 
seats, a washroom and a servery.  It’s high specification 
is topped off by extra dark tinted glass and a vibrant 
blue livery with mirror-finish decals.

“From the very beginning this has been a special 
experience for us,” says Josie.  “I cannot speak highly 
enough of the Scania team, they have held our hand 
every step of the way and guided us through the entire 
process, including arranging the finance.  They have 
made us feel like VIPs throughout, which is lovely, as 

for us this investment is a big deal indeed.  The day the 
vehicle arrived, we maintained a long-standing tradition 
by assembling the entire family to greet it.  I have to 
say, it was all quite emotional.”

Now, Scott and Sarah have announced they 
have one more poignant addition for the firm’s latest 
acquisition; a new registration plate to honour their 
mother and her achievements: JB14 GAS. 

“For Gastonia, Scott and Sarah are the future,” 
says Josie.  “I’m delighted and thrilled that we have 
lifted the business back to where it is today and the 
new Scania has been a real shot in the arm for us.  It’s 
already booked out to a number of our regular clients 
and will start its life running around the south coast 
to places like Bournemouth, Torquay and the Isle of 
Wight.  For me, the UK is the limit of my ambition, 
but I know Scott and Sarah would like to see Gastonia 
travel abroad again.”

“That’s right,” confirm the siblings.  “We’re ambitious  
– bigger and better, that’s what we’re looking for.  And 
that means international travel and holidays abroad.  
Gastonia has been there before, and we’re intent on 
doing it again.”

Given the durable nature of this business-savvy 
and tight-knit family, it’s hard to doubt what they 
say.  On behalf of the entire Scania team, Scene Scania 
wishes them – and all other UK coach operators – every 
success as together we embark on the coming 50 years.

Opposite page: Gastonia 
Coaches new Scania Irizar i6 
nestles into its new home in 
the leafy lanes of Surrey

This page: The new vehicle 
proudly displays its heritage 
on the rear window; 
Gastonia’s Plaxton-bodied 
Scania K 122 was a UK first; 
Josie Bicknell with son and 
daughter Scott and Sarah, 
the latest generation to join 
the family firm

Gastonia.indd   93 02/06/2014   12:50



96 • SCENE SCANIA

50-UK Scan Tran.indd   96 02/06/2014   12:51



All manner of things have happened to the 

UK transport world over the last 50 years. 

Transport historian Bob Tuck charts their 

passing and discovers how Scania’s arrival into the British 

Isles in the mid-’60s couldn’t have been timed better

The way we were 
– and as we are
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They didn’t know at the time, but 1964 was probably 
the perfect moment for Scania to take up its first 
fledgling presence in the UK.  In hindsight, it seems 
an odd move for a Swedish manufacturer to try and 
sell its engines to a market which – for years – had 
been supplying engines (and other things) to the 
world.  But again as hindsight has shown, the UK was 
at a major turning point where everything was set for 
examination – and also set for change.

The road haulage industry had already shown 
its strength when compared to the railways, and the 
reports from Dr Beeching would 
soon dramatically close a huge 
part of the rail network. The 
1960s was the dawning of the 
motorway age, while the advent 
of drive-on-drive-off ferries was 
bringing continental markets into 
view.  And if you liked the thought of trail blazing to 
the Middle East, then places like Saudi Arabia were 
waiting to be served.  In keeping with bringing in the 
new came the distinctive snub-nosed Scania Vabis, of 
which UK hauliers had never seen the like before.

THE CLASS OF ‘64
1964 was the year when the artic came to the fore and 
the UK’s beloved eight-wheel rigid was relegated to 
become something only of use to the specialist end 
user.  Prior to ‘64, the four-axle artic and the four-axle 
rigid had both been allowed to run at 24-tons gross. In 
fact, the eight wheeler with cumbersome, four-wheel 
drawbar trailer had been legal to 32-tons train weight, 
but overnight a change to the weight regulations gave 
articulation a huge impetus.  They too could run at 32-
tons gross while their rigid four-axle counterpart was 
(then) just stuck at 26- or perhaps 28-tons gross.

The rigid, twinsteer eight-wheeler had always 
been something unique to the UK and its use was 

still to continue.  But as the joys of articulation swept 
through the transport world, hauliers were keen to 
assess their options and some quickly cut down their 
rigids to convert into artic tractor units.  Scania sensed 
they were in a strong position because while they’d 
never built eight-wheelers in a UK style, at home in 
Sweden their articulated tractor units operated at 
40-tonnes gross.  So no wonder, once hauliers tried 
the new LB76 demonstrators, they discovered a 
vehicle that was well on top of the 32-tons job.

In the mid-1960s, the UK’s network of motorways 
was slowly growing.  What had 
started in 1959 with the small 
piece of the M6 Preston by-pass 
had been followed by the M1 
which was gradually being 
built from London towards the 
Midlands and the north. These 

new roads with no speed limits weren’t to everyone’s 
liking and some own-account operators actually 
banned their drivers from using them. Sustained high 
speed in vehicles (some of which were) built for an 
era when 20mph was the legal maximum was a recipe 
for disaster they felt – keep away from them, was the 
instruction.

By the late 1960s, this type of vehicle was 
destined for the scrap heap.  It was to be the Labour 
Government – with Barbara Castle as the figurehead 
– that passed the 1968 Transport Act which brought 
all manner of changes. The requirement to have 
an individual plate affixed to every goods carrying 
vehicle itemising what weight it could carry was set 
to dramatically cut the practice of overloading.  The 
further requirement to annually test a goods vehicle 
once it was 12 months old meant it no longer became 
financially viable to run vehicles of questionable age.

Such laws were certainly heartening to any 
manufacturer like Scania coming into the market, 

“1964 was the year 
when the artic came 

to the fore”

98 • SCENE SCANIA

50-UK Scan Tran.indd   98 02/06/2014   12:51



but the field was set to be blown wide open by yet 
another part of that same Transport Act.  Ever since 
1933, the carriage of goods in the UK had been 
controlled by the issue of Carrier’s Licences – ‘A’, ‘B’ 
or ‘C’.  The first two were generally used by third-
party hauliers, while the latter was for own-account 
users. In essence, the business was a closed shop 
as unless you could prove a need, there was no way 
the Traffic Commissioners would issue you with a 
brand new, carte blanche Open ‘A’ licence to carry 
any goods, anywhere.  Instead, buying other peoples 
vehicles and licences – at a premium – was the only 
way to get into the industry or expand.

However, with the introduction of the ‘O’ 
Operator’s Licence everything changed. For a start, 
any licence holder could carry anything for anyone 
and provided you were of good repute, you could 
have as many vehicle licences as you wanted – and 
they were free.

No surprise, the resident stalwarts of the industry 
shuddered as to what was happening.  As well as the 
value of all their Carrier’s licences disappearing from 
their books overnight, all manner of competition had 
miraculously appeared.

THE 1970S OPEN MARKET
On 1 January 1973 the UK joined the Common 
Market, and while there wasn’t the freedom of 
movement that there is now, hauling traffic into 
Europe certainly become a lot easier.  Roll-on-roll-off 
ferries to France, Belgium and Holland meant with 
the correct paper work to hand, UK exports could be 
delivered almost overnight to the adjacent parts of 
the Continent. Taking them there was a new breed 
of owner-driver who along with his new Operator’s 
Licence had perhaps invested in one of Scania’s latest 
110 tractor units with a huge sleeper cab.  Such a 
combination enjoyed the knowledge that once he 
left these shores, any backup or dealer support he 
might require was readily available as a part of the 
Scania package.   

After spending years either sleeping in digs of 
a questionable nature (or worse still sleeping across 
the engine hump in their cab) Scania led the trend to 
roomy sleeper cabs.  So, wherever a driver had to stop 
for the night, he knew he had a great bunk to spend 
the night in.

By now, Scania had dropped the Vabis part of its 
name and while the newly introduced 11-litre Scania 
LB110 was a powerful option, the V8-engined LB140 
provided even more horsepower.  Many questioned 
such an option, but not those in heavy haulage. While 
once it may have been a specialist’s domain, the open 
market of the ‘70s meant anyone could pull any sort 
of weight. And with the standard tractor units from 
Scania built for 40- and 50-tonnes gross operation 
(and more) in mind, it was simple enough if a heavy 
load had to be moved.  The Scania could do the work 
while the short term renting of a heavy haulage trailer 

Prior to Scania’s arrival in the 
UK, the home market was 
dominated by marques such 
as ERF, Atkinson and Foden.  
Before long, Scania was 
finding favour with leading 
fleets such as (bottom 
picture) Scotland’s W. H. 
Malcolm Limited
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through a specialised trailer supermarket was to help 
bring the death knell of this aspect of the industry 
which once saw Pickfords at the fore.

The open market aspect to the ‘70s saw the end 
to the domination of British Road Services (BRS).  It 
had been created (again by a Labour Government) 
in the late 1940s as a way of generating efficiency 
in long distance road haulage.  The country was 
struggling in the post World War II years, but the 
huge monolith of BRS had not been able to generate 
the efficiencies its political planners had hoped for.  
BRS was to evolve into the NFC (National Freight 
Corporation), but its 
power was on the wane.

Other huge players 
on the UK haulage scene 
then were TDG – Transport 
Development Group – and 
Bulwark United.  Both 
these concerns had bought 
up many independent 
hauliers but, generally, had 
allowed them to stay independent and flourish under 
their guidance.

Efficiencies to all aspects of the industry were 
generated by the arrival of the modest pallet, the 
trusty fork lift and standardisation on the ISO shipping 
container.  It would be no good making time up on 
the new motorways if you were going to spend hours 
waiting to be loaded or unloaded, and the single-
handed lifting of a full container load meant the 
demise of time lost in the docks.

Handballing loads was one aspect of transport 
which was set to disappear, as was the art of roping 
and sheeting. The trailer maker Boalloy is officially 
credited with creating the curtain side trailer and again 
– overnight – the time a driver could save on non-
driving activities was dramatically enhanced.

SLOW DOWN, YOU’RE GOING  
TOO FAST
Just as the industry was saving all manner of time, the 
law makers decided to flex their muscles by calling 
time. The mechanically operated tachograph became 
an optional fitment to trucks in the mid-1970s, but by 
the early ‘80s it had become mandatory.  Prior to that 
a driver had recorded his own working times in a hand 
written log book, but from then the mechanics of the 
‘spy in the cab’ generated a totally truthful account of 
his activities.

To compensate for this requirement, in 1984 the 
UK law makers started 
a gradual relaxation of 
maximum permitted 
weights for goods 
vehicles. The artic has 
been the clear winner as 
the step to 38-tonnes – on 
five axles – was eventually 
followed by European 
parity of 40-tonnes, then 

41-tonnes on six axles.  Inter-modal (traffic linked 
to rail heads) was the first to be allowed to run at 
44-tonnes, and this has now become the standard 
weight limit for UK operators running on six axles.

One aspect of the UK transport world which has 
dramatically slowed down is the pace of trucks on 
our roads. During the 1980s, the industry – or more 
correctly truck drivers – shot themselves in the foot 
by showing little regard to the UK speed limits for 
goods vehicles.  Mandatory fitment of speed limiters 
from 1989 brought such practice to an end, but it also 
showed operators how much fuel they could save 
through not travelling as fast.

Over the last 20 years, such costings have 
created a bigger priority to most UK hauliers.  As 
truck manufacturers have had to contend with 

Top left: The UK’s first 
consignment of Scania LB76 
trucks board the Tor Anglia 
bound for Immingham in 
1967

Above right: Steam gives 
way to diesel power.  This 
particular LB76 has today 
been fully restored by the 
Scania Sheffield team – the 
very same vehicle appears 
in the opening spread of 
this article

Right: Launched in 1980, 
the Scania LB80 and its big 
brother the LB110 rapidly 
established themselves as 
firm favourites in the UK.  A 
year later this model range 
would be completed with 
the addition of Scania’s first 
V8, the LB140 

Opposite: Bang up to date – 
the Limited Edition Golden 
Griffin, created by Scania 
(Great Britain) Limited to 
celebrate 50 years in the UK

“Scania – perhaps more than 
any other truck manufacturer 
– led the way to improving 

the driver’s lot”
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emission regulations, culminating in the current Euro 6 
requirements, operators have also been bombarded 
with the possibility of saving fuel through the fitment 
of aerodynamic aids. The sleek appeal of trucks like 
Scania’s early ‘90s Streamline not only looked good 
but also did you good by saving at the fuel pump. 

The modern-day UK truck looks nothing like 
its counterpart from 1964. Scania – perhaps more 
than any other truck manufacturer – led the way to 
improving the driver’s lot.  And while a huge amount 
is expected from a driver in this ‘just in time’ world, 
creature comforts have dramatically improved from the 
days when a cab heater was almost an optional extra. 
Today, two-pedal automated transmissions are virtually 
standard choice for most end users, which reflects how 
much change has occurred since the days of double 
de-clutching constant mesh gearboxes.

The current experimental use of Long Semi-
Trailers has given articulation even greater impetus to 
being an industry favourite.  Not only at maximum  

 
 
 
 
weight (and length) but also in shorter/lighter form, 
the urban artic has a proven track record either in the 
back street or the farm yard.  Of course, any artic has 
to be headed up by a suitable tractor unit and giving 
continuity of choice to the UK for the last 50 years has 
been many folk’s favourite: Scania.

Who knows what the next 50 years will bring?  
True, it’s largely a case of our European political 
masters influencing and imposing requirements such 
as the Driver’s CPC on the UK transport industry.  Yes, 
there’s the prospect of a referendum to leave the EU 
in the next Parliament, but either way Europe will long 
be a major trading partner to the UK.  One thing which 
is safe to say though, is that Scania trucks – rigids and 
artics – will continue be the first choice vehicle for 
many UK operators.
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Picking the perfect pea

Ever thought about that pea on your plate?  

It weighs on average around 0.2 grams,  

which made us wonder why the latest-generation of  

Scania-powered pea harvesting machines  

tips the scales at just under 30-tonnes

It’s one of those time-stood-still images; the domestic 
goddess sitting by the back door shelling field-fresh 
peas with which to feed the hungry herd when they 
arrive home.  But for a family of four, it takes around 
250 pods to provide sufficient peas for an evening 
meal – so no matter how romantic the notion of 
shelling your own may be, finding a quicker way to get 
the job done was always on the cards.

Our research into the subject uncovered 
patents for improvements to pea picking machines 

dating back as far as the 1920s, which suggests that 
automated pea pickers have been around for a 100 
years or so, possibly longer.  When you think about it, 
it’s quite a task.  For not only does the machine have 
to cope with gathering the vines and shaking the pods 
from them, it also has to somehow open those pods 
and relieve them of their sweet green cargo without 
turning them mushy in the process!

The more we looked into the subject of the 
humble pea, the more interesting the story became.  
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Did you know, for instance, that the French 
once described the English taste for green peas 
as madness?  ‘Well, they would, wouldn’t they?’ 
we can hear you say, but our friends across the 
Channel had a point because peas are actually 
unripe when green.  Like bananas, a fully ripened 
pea has a yellowish hue, and prior to the 1600’s 
that’s how they were eaten.

Peas, of which examples dating back to 
4,800BC have been found in the Nile Delta region,  
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have also contributed to the wellbeing of mankind.  By 
neutralising stomach acids they are said to relieve ulcer 
pains, and in the mid-19th century Gregor Mendel, the 
father of modern-day genetics, developed his principles 
based on the observation of pea pods.

Today, domestic goddesses the land over have 
largely given up on shelling peas themselves, with 95 
percent of all peas now sold being either frozen or 
canned, which means big business for those who pick 
and prepare them.  To find out more about how the 
industry works, we travelled to the farming heartlands 
of east Yorkshire, where the production of peas for 
one of the UK’s leading frozen foods companies is 
managed by the aptly-named Green Pea Company. 

“Peas might be small vegetables, but harvesting 
them is a massive operation for us,” explains Gary 
Creaser, Operations Manager for Green Pea Company.  
“Every year we oversee a total of 10,000 hectares of 
pea-growing farmland, which equates to more than 
14,000 football pitches.  During the 45-day harvesting 
period, we are contracted to deliver in excess of 
40,000-tonnes of peas.  

“What’s more, we have to do it quickly; we are 
required to transport up to 60-tonnes an hour to the 
factory as part of a 150-minute ‘field to frozen’ process.  
So this is a big job which naturally requires some heavy 
machinery.”

The newest addition to the Green Pea Company’s 
fleet of 15 harvesters is the PMC 1089, a product 
described by manufacturer PMC Harvesters as a 
machine with improved picking head, larger capacity 
hopper and revised threshing system.  That means 
it picks, shells and cleans peas more quickly and 
efficiently than any harvester previously produced by 
the company.  The selection of Scania’s 13-litre, 331kW, 
EU Stage 3B-compliant engine as standard equipment 
means it is also the most environmentally-efficient.

“As an organisation committed to sustainable 
farming practices, investing in the most 
environmentally-advanced equipment is essential for 
us.  In fact, it forms a major part of our purchasing 
decision-making process today,” says Gary Creaser.  
“When we looked into the matter of engine 
selection, we found Scania’s credentials in terms of 
environmental performance to be impeccable in every 
respect, so here the argument was easily won.

“And when it came to fuel efficiency, Scania’s 
reputation for economy in operation speaks volumes 
too. So we are delighted that our new machine is 
Scania powered and that our peas are now being 
harvested in literally the greenest way possible.”

During the harvest season, the Green Pea 
Company’s machines run 24/7.  

“The non-stop, highly pressurised nature of 
the operation means reliability is another important 
consideration for us,” says Gary Creaser.  “Here, we 
need to know that backup and support are always 
close at hand, no matter where we are – and some 
of the areas we operate in are extremely remote – or 

Photograph: Andrew Walker

Fly-by-wire controls, 
half-tracks to cope with 
all operating conditions, 
off-loading on the move and 
a 13-litre Scania engine; 
the modern day pea picker 
bristles with state-of-the-art 
technology in every respect

104 • SCENE SCANIA

Pea Picker.indd   104 02/06/2014   12:52



what time of day it is when help is required.  The 
factory lines we supply are geared up for continuous 
production and it is our job to deliver on time every 
time, it’s as simple as that.

“Once again, the extensive Scania dealer network 
means we are never far from our nearest service centre 
and the mobile technician and parts services they 
provide give us total peace of mind.”

With this, we turned to watch the Green Pea 
Company’s new Scania-powered PMC 1089 in action.  
Fully computer-controlled with an in-cab touch screen 
command module governing every function from road 
speed to threshing drum speed, piloting the machine 
is a simple matter indeed.  

The harvester rumbled by our viewpoint cropping 
a four-metre wide strip of peas, vines and all, as it 
went.  The threshing technology – which sees the peas 
separated from the vines, shelled from their pods, 
washed and delivered into a hopper in a matter of 
seconds – can only be described as ingenious.  

From the hopper, the peas are transferred 
into a tractor-hauled trailer which periodically pulls 
up alongside, while the spent vines and pods are 
continually discharged onto the field where they will 
act as fertiliser for the following year’s crop.

Most impressive of all, is that the nigh-on 
30-tonne machine does all this while damaging 
barely a single pea.

“It is an incredible process to witness,” agrees 
Gary Creaser.  “But we’re all about producing the 
finest peas and picking them in the best and most 
efficient, environmentally-friendly manner possible.  
We don’t do the mushy variety here – we leave that 
for others!”

Main picture: Gary Creaser, 
Operations Manager of the 
Green Pea Company, checks 
the crop

Insets: The PMC 1089 
features a self-levelling body 
and a picking head which 
automatically adjusts to the 
slopes of fields
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On the back of each Co-operative 

Group truck there’s a sign reading 

Driving responsibly to reduce 

emissions.  Proving it really does 

do what it says on the tin, the 

Co-op has for some time been 

involved in an extensive field trial 

of the UK’s first Euro 6 Scania 

rigid. Transport journalist Michael 

Phillips reports on its findings

Walking 
the walk

You might think that when it came to asking an operator 
to test the first Euro 6 rigid to arrive on our shores that 
Scania would play it safe.  And in one sense they did; 
for there’s few others around who know the Scania rigid 
product as well as Ken Thompson, the Co-op’s Logistics 
Service Transport Manager.  But while Ken is sold both 
on Scania and its service, (in addition to running in 
excess of 500 Scania rigids, the Co-op has entrusted 
the servicing of much of its 2,800 items of equipment to 
Scania), he also possesses a sharp critical eye, especially 
when it comes to performance.

The subject of the Co-op’s trial is an 18-tonne 
gross vehicle weight Scania P 250 DB4x2MNA rigid.  
That’s a 250 horsepower four wheeler to you and me.  
This particular example sports a five-cylinder, nine-litre 
Euro 6 Scania DC9 engine coupled to the latest two-
pedal incarnation of Scania’s Opticruise automated 
gear selection system.  To aid performance, the truck 
is equipped with adaptive cruise control and Scania 
Driver Support technology, effectively a ‘coach in 
the cab’ which encourages drivers to do better by 
providing hints and tips on their driving style and 
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performance behind the wheel.
“The vehicle approximates to our standard 

18-tonner spec, but at Euro 6 it comes with some 
significant differences,” notes Ken Thompson.  
“Body-wise, it’s identical; it has an eight-metre dual 
compartment Gray & Adams body with a Carrier 
fridge and a 1.5-tonne Dholandia column tail-lift.  At 
250hp, the engine is similar to others in the fleet, 
but this truck is different in that it has Opticruise and 
adaptive cruise control.  

“While I had looked at Opticruise many times 

before, I revisited it at the Commercial Motor Live 
event of 2012.  I saw many improvements and was so 
impressed with its performance in an artic that I was 
keen to try it in a rigid.  So after the show I contacted 
an acquaintance of mine, 3663’s fleet manager 
Graham Rennie, and he kindly lent me one to try.  I 
drove it around Dunfermline in all conditions and 
quickly decided I liked it.  ‘If I were driving tomorrow,’ I 
remember thinking, ‘this is the truck I’d want.’ 

“Scania Driver Support is new for us as well.  I 
find the idea of an in-cab driving aid very interesting, 
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as we have to accept that driving style is all-important 
if we are to maximise fuel economy with Euro 6 
technology on board.  Also, we don’t have dedicated 
drivers, so we need to give each individual the best 
possible chance of getting as much out of the truck 
as they can.

“To do as much 
as we could on 
that front, we also 
had one of Scania’s 
own driver training 
instructors come up 
and familiarise our 
assessors with the 
vehicle.  From this 
session we produced an overview/update, in the form 
of a one-page laminated sheet, which now lives in 
the cab and provides information on the truck to our 
drivers.

“The vehicle is running out of our Birtley, Chester-
le-Street regional distribution centre.  Although 

Birtley is one of our smaller sites it’s well suited for 
trial purposes.  I’m based here, as are our driving 
assessors, and we have an established core of drivers 
who not only give great service but are also keen 
to provide useful, honest and open feedback. Then 

there’s the territory 
Birtley serves; the 
truck is making 
deliveries to stores 
in an area spanning 
from north Yorkshire 
to the Lake District 
and as far north as 
the Scottish borders.  
It’s a demanding area 

that would give any vehicle a stiff test, so it’s an ideal 
proving ground for a new model.”

When I first visited Ken Thompson and his Euro 6  
Scania rigid back in the long, hot summer of 2013, 
it was early days for the trial; for with an average 
Birtley fleet mileage of 2,000 kilometres per week, 

“We have to accept that driving 
style is all-important if we are  

to maximise fuel economy with  
Euro 6 technology on board”
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The Euro 6 Scania P 250 is 
meeting Ken Thompson’s 
expectations in terms of 
its fuel returns.  The Scania 
Opticruise-equipped truck is 
also finding favour with the 
Co-op’s drivers, who report 
performance and driveability 
matches the Euro 5 vehicles 
they are used to driving

the new truck had just 5,900 kilometres on the clock.  
Nonetheless, the early indications were promising:

“Firstly, in terms of driver feedback there were 
no complaints whatsoever, with our drivers saying that 
performance and driveability is no different to any 
other Scania rigid,” reported Ken. “With regard to fuel 
returns, over the first 5,000 kilometres the truck was 
delivering between 10 and 11 miles per gallon.  That 
matched my expectations and was most certainly on a 
par with what our Euro 5 trucks deliver.  

“Those early figures made cautiously optimistic 
that the predictions of Scania’s experts – namely, that 
there would be no fuel penalties with their Euro 6 
vehicles – would be borne out.  I remember they made 
that comment when they launched their first Euro 6 
engines back in 2011.  As the second generation of 
these engines is now with us – indeed, it is one of 
those that’s fitted to our P 250 – it left me thinking the 
signs for the future have to be good.”

To discover just how good, I contacted Ken 
Thompson again at the end of 2013, just before the 

Euro 6 standard became mandatory for all new trucks.  
The P 250 was still performing well and had continued 
to meet Ken’s expectations:

“At the end of our period 11, the last two weeks 
of November and the first two weeks of December, 
the truck was achieving an average of 11.03 miles per 
gallon,” relayed Ken.  “At the time, the vehicle had 
around 40,000 miles on the clock and was being used 
on a variety of routes.  Its fuel figures matched our 230 
horsepower Euro 5 rigids, despite the fact that they 
had, on average, around 50 percent more miles on 
their clocks.  

“In summary, it’s a positive result thus far which 
is verifying Scania’s promise of no fuel penalty at 
Euro 6.  This trial is scheduled to last for two years in 
total in order to give both us and Scania information 
and data on how their Euro 6 technology performs 
in a real-life situation over the long term.  So far, the 
news is encouraging – and I’m now looking forward 
to gaining even greater operating economy as time 
continues to go by.”
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How have our tastes for 

travel developed in the  

last 50 years?  Former Daily 

Telegraph Travel Editor 

Graham Boynton explains

An odyssey 
for everyman
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According to the American writer Pico Iyer, “We travel, 
initially, to lose ourselves; and we travel, next, to find 
ourselves.”  Travel has become both adventure and 
self discovery.

What has happened over the past 50 years is 
that our range of opportunities to both lose and find 
ourselves has become infinite.  When the Beatles 
arrived in America on board a Pan Am Boeing 
707 in February 1964, that country was a romantic 
faraway place we knew mainly through Hollywood 
movies.  Our travel experiences were generally more 
parochial, mostly confined 
to domestic seaside resorts 
like Brighton, Skegness and 
Blackpool or, if we were 
part of the affluent minority, 
to the French Riviera, 
northern Italy or alpine 
Austria. (The Grand Tour 
of the 17th century doesn’t 
really count as it was confined to a handful of wealthy 
aristocrats.)

Today millions of us hop the Atlantic every year 
with the ease that we once hopped across the English 
Channel.  America is no longer just a celluloid fantasy.  
We now experience, live and breathe the vibrancy of 
New York, one of the world’s dynamic modern capitals, 
the steamy splendour of New Orleans, a melting pot 
of music, terrific food and racy nightlife, the seedy 
thrills of Las Vegas, a gambling and entertainment 
mecca of round-the-clock action. 

But that’s just the US. These days we fan out 

across the globe in waves, on aircraft, on coaches, on 
cruise ships, to south America, to Asia and the Far 
East, to parts of Europe that were once closed off to 
us, to exotic countries whose names we are barely 
able to pronounce, to engage first hand with cultures 
we had previously only read about in books.  We 
even venture to places that were once the exclusive 
domains of explorers and adventurers – the Amazon, 
Antarctica, the Borneo jungle. To be travellers and not 
tourists, to lose ourselves, to find ourselves. 

Above all, international travel is no longer the 
exclusive domain of the 
privileged few, it has 
become the right of the 
democratic majority.  In 
the early Sixties no more 
than four million travellers 
were passing through 
Heathrow every year, and 
today it is the world’s 

busiest airport with more than 67 million passengers 
using 90 airlines to travel to 180 destinations in 90 
countries.  We now spend more than £30 billion a year 
on travel, not quite as much as the Chinese (£64 billion), 
the Germans or the Americans (£52 billion each) but a 
significant sum nevertheless.  We have become a nation 
of dedicated, free-spending frequent travellers.

So, over the past 50 years what exactly has 
changed to transform us from people who needed 
a brief respite from the daily grind, a small dose of 
sunshine and a little bit of seaside entertainment?  In 
the post war years this was really what most Britons 

“Today millions of us hop the 
Atlantic every year with the 
ease that we once hopped 
across the English Channel”

Bright lights and the sights: 
From the glitz of Las Vegas 
(above) to the outback 
Down Under (main photo, 
right) where this Aussie 
truck/bus plies the highway, 
there’s a whole world out 
there awaiting the intrepid 
traveller.  And who knows 
what you might find along 
the way – Woody Allen 
playing clarinet in a New 
York showbar, perhaps?

112 • SCENE SCANIA

50-Travel.indd   112 02/06/2014   12:56



50-Travel.indd   113 02/06/2014   12:56



Dramatic seascapes and 
landscapes, above from left: 
Errera Channel, Antartica; 
Abu Dhabi cityscape; Tokare 
Wine Estate, Stellenbosch, 
South Africa

Below: What better way 
for tourists to explore the 
coral reefs off Key Largo, 
Florida, USA, than by way 
of the glass-bottomed, 
Scania-powered Spirit of 
Pennekamp?
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were looking for from their holidays and although by 
the 1950s we were tentatively dipping our toes into 
the Med, starting to visit the fast-developing Spanish 
seaside resorts, and experimenting with paella, our 
travel horizons remained rather narrow. 

Those affordable package holidays invented by 
tour operators like Thomas Cook, which combined 
flights, ground transfers and hotel accommodation, 
had opened up Corsica, Mallorca and the Costas to 
the British public in the Fifties and early Sixties and 
as we started to shake off post-war austerity the very 
idea of foreign travel as an important part of our lives 
started to take root.  However, somewhere along the 
way we began to seek higher things and develop 
curiosities and desires that were not to be satisfied at 
Butlins or on Brighton pier or even in Benidorm.

At the centre of this wave of travel were 
the exhilarating advances in technology and the 
democratisation of the tourism industry.  The Beatles’ 
Boeing 707 carried no more than 140 passengers 
whereas the new generation of superjumbos – 
notably the Airbus A380 – take more than 500.  
And to fly on an Airbus A380 is to take part in a 
technological miracle as this double-decker, 560-tonne 
aircraft seems to float almost silently into the air after 
what appears to be a brief, leisurely rumble along 
the runway.  (Sadly, the devil-may-care experiment 
with supersonic aviation didn’t quite make economic 
sense although I shall always treasure my own 
memories of flying Concorde.  Flying in that pencil-
thin tilted-tipped design masterpiece at 58,000 feet 
above the earth, on the edge of outer space, remains 
one of my most memorable travel experiences.)

So, too, modern coach travel, which has been 
transformed by a new generation of vehicles that look 
like intergalactic space craft. The old front-engine 
Leyland Tigers of the post Second World War years, 
together with the Reg Varney-like characters who 
drove the old buses, have long been supplanted by 
the likes of Scania K-series coaches that come with 
bodywork equipped with reclining leather seats, 
kitchens, DVD players and video monitors and whisper 
across Europe’s highways like deluxe hotels on wheels. 

The recent recession has led to a measurable 
increase in domestic coach travel with more than 
seven million people taking a coach holiday annually 
and increasing interest in arts and culture tours of 
Italy, Croatia and Slovenia.  There is also a view that 
because coach travel has the lowest carbon dioxide 
emissions per passenger of any mode of transport 
that it will become increasingly popular in a more 
environmentally-conscious world.

It is, however, democratisation of air travel that 
has most dramatically altered our travel habits over 
the past half century.  It started with Sir Freddie’s 
Laker Airways, which in 1977 began operating low-fare 
scheduled services between Gatwick airport and New 
York’s JFK, and then seven years later with Sir Richard 
Branson’s Virgin Atlantic, which also operated out of 
Gatwick.  These swashbuckling independent airlines 
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broke the shackles of the staid, price-fixed state-
owned carriers, and suddenly impecunious youths 
were spreading their wings and travelling long haul. 
That generation of cash strapped youths are now the 
affluent, experienced family travellers of today who 
are in the habit of taking their holidays in even more 
distant and dramatic destinations. 

History will doubtless identify the last two 
decades of the 20th century as the golden age of 
British travel for all ages 
and all tastes.  During 
this time travel habits 
changed from once or 
twice-a-year, bake-
in-the-sun summer 
holidays to a staggering 
array of trips and travels 
taken throughout the 
calendar year.  To cope 
with this new demand 
the industry came up 
with an increasing 
assortment of creative 
offerings from European 
Weekend City Breaks 
and Spa Retreat packages to African Surf and Safari 
Holidays and Raw Adventure Trips.  Today even those 
appellations seem somewhat passé and the industry’s 
marketing departments continue to come up with 
even glossier and more creative packaging ideas – 
Eco-Travel Breaks, Ethical Travel Vacations, Cosmetic 

Surgery Holidays, Mystical Tours and on and on. 
To add to the lustre of this new age of experiential 

travel the book publishing and cinema industries 
jumped on the bandwagon – Out Of Africa created 
unprecedented demand for Kenyan safaris, Alex 
Garland’s The Beach drove young, gap year travellers to 
Thailand and Peter Mayle’s  A Year In Provence sent us 
rushing to south-eastern France.  Where there had once 
been an occasional glossy Peter Stuyvesant cinema 

advert featuring people 
smoking in glamorous 
destinations there was 
now a media production 
line of books, television 
programmes and films 
inciting people to travel 
the world.

And just when 
you thought they’d 
be running out of 
creative juices these 
marketing departments 
have recently tapped 
into another very 
contemporary trend 

– Doom Tourism.  Also known as Last Chance 
Tours, these are package trips to places that are 
environmentally under threat such as the ice caps of 
Mount Kilimanjaro, the melting glaciers of Patagonia 
and the dying coral banks of the Great Barrier Reef.

By the time the recent financial downturns 

Main photo: “Don’t worry 
– there will be another one 
along soon!” appears to 
sum it up for any traveller 
who’s missed the bus on 
this dramatic highway in the 
Chilean Andes!

Inset: Luxury UK touring 
coaches, such as this Scania 
Irizar PB belonging to 
Johnsons Coaches of  
Henley-in-Arden, are a 
familiar sight on the roads  
of mainland Europe
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struck, most notably in 2008, international travel was 
such an ingrained part of people’s daily lives that 
although there was some trimming of budgets the 
predicted stay-at-home simply didn’t materialise.   
A nervous industry invented a horrible soubriquet 
– staycation – and assumed British travellers would 
abandon Cape Town and California for Devon and 
Cornwall. Instead, cash struck Brits traded down 
from five- to four-star hotels, travelled in Premium 
Economy instead of Business class and cut their 
holidays back by a few days.

On the downside, travellers’ experiences at 
airports have in recent years become substantially 
unpleasant despite the increasing presence of 
gourmet restaurants and a wide range of brand name 
shops selling off goods at marginally discounted 
prices.  The hovering presence of international 
terrorism has transformed the time spent in an 
airport into an ordeal of grim rituals – long queues of 
frustrated passengers shedding belts, shoes, watches 
and electronic devices before being x-rayed and 
body-searched.  The carefree days of merely pitching 
up at an airport terminal and jumping on a plane soon 
became a distant and romantic memory.

For all that international tourism continues to 
grow with formerly enclosed nations such as China 
and Russia releasing their aspiring middle classes onto 
the world stage.  In 2012 for the first time a billion 
tourists were recorded travelling the globe and in 
the same year China became the largest spending 
nation, overtaking Germany, the U.S. and the U.K.  No 

doubt the insatiable demand for these new travellers 
to lose themselves and to find themselves in foreign 
adventures will continue to grow even more rapidly 
over the next 50 years.

To cope with this inevitable growth the centrifugal 
points will move away from Heathrow, Charles de 
Gaulle, Frankfurt and Schiphol airports and the 
stage is already set for the United Arab Emirates 
to become the hub of future international aviation.  
Dubai International Airport, home of Emirates, one 
of the world’s fastest growing airlines, has recently 
opened the world’s largest air terminal.  It covers 370 
acres (12.7 million square feet) and has the largest 
floor space of any building on the planet.  Dubai 
International will soon be processing 70 million 
passengers and thus overtake Heathrow as the world’s 
busiest international airport.  That’s just a start, for 
just across the road is another airport, modestly titled 
Dubai World Central, which means that by 2025 more 
than 220 million international air travellers will be 
passing through Dubai.

So for travellers the world is shrinking as the 
human population is growing and taking to the skies.  
Whereas 50 years ago it was sometimes difficult 
for ordinary travellers to get to remote and exotic 
places, over the next 50 years it will be difficult to find 
somewhere that is remote, exotic and not crowded 
with fellow tourists.

So perhaps there is one more twist in the 
development of international travel.

Anyone for coach tours through the Sahara Desert?
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In a sector which cannot 
afford to cut corners, fuel 
supplier Hoyer Petrolog UK 
Limited entrusts its service 
work to the Scania network

Playing safe

Nobody takes safety more seriously than the 

fuel supply industry.  Other sectors would do 

well to follow their example, says transport 

journalist Michael Phillips
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In a declining market there is always a temptation to 
cut corners and costs.  But when the sector affected 
happens to be the fuel industry – and yes, earlier this 
year petrol sales at filling stations hit an all-time low 
since records began – nothing could be further from 
the truth.  From mandatory visitor-security briefings 
at fuel terminals to the moment the consumer 
pulls away from the pump, safety is always and 
unquestionably the number one priority for each and 
every fuel supplier.

For Allan Davison, Operations Director of Hoyer 
Petrolog UK Limited, and his colleagues, safety is a 
way of life.  

“It’s a core value for us,” he confirms.  “We 
operate 260 tankers on the distribution of fuel 
nationwide and serve many of the country’s leading 

oil companies, wholesalers, supermarkets and 
independent retailers.  It’s pretty obvious why we 
take safety so seriously, of course, but we have to be 
constantly aware that just one mistake could put not 
only our whole organisation in jeopardy but lives too.”

Anyone remembering that fateful autumn 
morning back in 1976 (9/11 by sorry coincidence) when 
a fuel tanker overturned and exploded in the small 
Bedfordshire village of Westoning will appreciate that 
sentiment.  While the main fireball raged, spilled fuel 
entered the drainage system and cable ducts causing 
further explosions down the road and hampering 
the emergency services.  In the event, there was 
fortunately no loss of life – even the tanker driver 
managed to escape the apocalyptic scene – but 
ten properties were seriously damaged, 100 people 
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evacuated and 21 made homeless as a result of this 
single incident.

So exactly how does Hoyer Petrolog UK approach 
the question of safety in operation? 

“We are risk-averse when it comes to safety,” 
says Allan Davison.  “As we see it, there can be no 
compromises.  Every driver we take on goes through 
an extensive induction programme irrespective of 
how long they’ve been driving.  
This involves spending around 
three weeks with one of our 
driver trainers, each of whom has 
been independently trained and 
accredited to ensure they operate 
at the highest possible standard.

“After eight weeks, each 
new driver has a post-probation 
assessment.  This takes place 
in the vehicle with an instructor 
monitoring his or her performance 
for an entire day.  Thereafter, 
each driver spends a minimum 
of one day a year with our trainers for a refresher 
on all they’ve learnt and a review of their personal 
development.  We also put every driver through a 
defensive driving course, which is refreshed every 
two years.  Monthly ‘toolbox talks’ are held to discuss 
any issues arising, drivers are observed from time to 
time by a manager and we run ad hoc slow speed 
manoeuvring training sessions.  Finally, any driver 
involved in an incident receives further training to 
identify any issues which may need addressing.

“When new vehicles enter the fleet, our 
drivers are trained in their use.  Everything from 

daily checks to fuel-efficient driving is covered and 
training starts literally before they step aboard – 
because if a new truck has two steps up to the cab 
whereas an old vehicle had three, that in itself is 
enough to cause an accident! 

“We expect the very best from our drivers and 
transport operations, and so do our clients.  But it 
doesn’t stop there; our vehicle suppliers are a key link 

in the chain too.”
Scania trucks have long 

featured in the Hoyer Petrolog 
UK fleet; most recently a further 
63 tractor units, a mix of 440 
horsepower, 44-tonnes gross train 
weight day and sleeper cab P 440 
twinsteer lightweight tractor units, 
entered service with the company 
nationwide.

In addition to supplying the 
vehicles themselves, the Scania 
network is responsible for the 
maintenance and compliance of 

both the prime movers and the trailers they haul.
“This is a highly specialised task and one we 

believe Scania handles very well,” says Allan Davison.  
“We regard the Scania network as a leader, both in 
terms of its expertise and its geographical spread.  We 
operate out of many locations as far afield as Hythe, 
Hampshire in the south and Grangemouth, Scotland 
in the north.  To support our operations we require UK-
wide service cover to the standards we both demand 
and depend upon.  

“Scania achieves that by providing us with a 
complete service – servicing, scheduling, MOTs, tank 

Above and opposite page: 
In addition to supplying 
vehicles, the Scania network 
is responsible for the 
maintenance and compliance 
of both prime movers 
and the tanks they haul.  
Included here is tank safety 
testing, Safe Loading Passes 
and a 24-hour roadside 
assistance service

Right: Allan Davison, 
Operations Director for 
Hoyer Petrolog UK Limited, 
maintains a keen focus on 
safety at all times
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maintenance, tank safety testing, Safe Loading Passes, 
24-hour roadside assistance and so on; Scania takes 
care of it all.

“The fact that we have arrived at this point bears 
testament to the good working relationship between 
our two organisations.  If you go back ten or 15 years, 
one of our clients used to specify Scania trucks for 
us.  When we took over its distribution operations we 
continued that policy due to Scania’s product quality 
and its excellent approach to customer service.  
Furthermore, our drivers tell us they feel safe and 
confident inside a Scania, which we know encourages 
safe and confident driving.”

Far from allowing its suppliers to rest on their 
laurels, Hoyer Petrolog UK has instituted a scheme to 
drive continuous improvement, a theme very much in 
tune with Scania’s own philosophy.

“Three years ago we initiated our Dealer of the 
Year awards,” says Allan Davison.  “The idea here 
was to introduce a competitive element in order 
to improve safety and customer service within our 
business.  The scheme is unique in that it has elements 
which involve both Scania and Hoyer staff.  For 
example, our Outstanding Achievement Award could 
go to either a member of the Scania team or one of 
our people.  There’s also an individual Technician of 
the Year Award – we feel it is extremely important 
to recognise and reward exceptional service in the 
workshop – and an overall Dealer of the Year trophy 
for the dealer which performs best against a laid down 
set of criteria.

“We believe the scheme is generating benefits 
in two key ways; it helps build and develop the 
relationship between ourselves and Scania, and it 

delivers tangible results in terms of, for example, 
exceptional first time MOT pass rates.  It’s all very 
constructive and works well in terms of promoting safe 
operation in all respects, which I know is also a core 
value for Scania.”

As Allan Davison says, the reason for Hoyer 
Petrolog UK’s risk-averse nature is obvious.  But should 
other operators – those active in general haulage, 
logistics or distribution, for example – take the issue 
of safety any less seriously?  This writer says no.  For 
while hazardous cargos will always require additional 
safeguards, the underlying principles of safe operation 
apply to each and every transport application.  

There is simply no substitute for professional 
driver training, including regular updates and 
refreshers, and the highest standards of maintenance 
and equipment upkeep should be imposed in every 
case.  Technology such as telematics, on-board driver 
aids and advanced vehicle-diagnostics are all there 
to help, and are proven beyond doubt to deliver real 
benefits in terms of safe running as well as better 
operating economy and efficiency.

Think of safety as an investment, not a burden.  
As Allan Davison says, if you have one person (or 
vehicle) within your organisation who is unsafe, then 
you have an unsafe organisation – and that could really 
cost.  Risk can never be totally eliminated, but it most 
certainly can be minimised.  

In terms of financial performance, responsible 
operation can also pay dividends, as Hoyer Petrolog 
UK has demonstrated.  For not only has it increased its 
share of the declining market within which it operates, 
it’s turnover is up too.

And that’s a positive result by any measure.
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You can rely on us
rely /ri’lai/ v. (-ies, -ied)  (foll. by on, upon) 1 depend on with 

confidence or assurance. 2 be dependent on. [Latin religo bind closely]  
(Definition: Oxford English Dictionary)
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As four letter words go, ‘rely’ is a big one.  The 
dictionary definition on the previous page sets out 
its case in the first five words, ‘to trust or depend on’.  
Just think about that for a moment, particularly in 
context of those from whom you purchase services;  
‘trust’, ‘depend’ – there’s a lot at stake here for any 
supplier bold enough to claim they can be genuinely 
relied upon.

That, however, is exactly what Scania is doing 
in its latest advertising 
campaign.  Entitled, You Can 
Rely On Us, it would be easy 
to dismiss the phrase as one 
of those, Well they would say 
that, wouldn’t they? ad lines.  
But, as we discovered when 
we joined the Scania UK 
management team for their 
promotional photoshoot, nothing could be further 
from the truth.  After all, as one wag put it, “We’d 
never have spent this much on make-up if we didn’t 
really believe in what we were doing…”

So just exactly what is Scania trying to say here?  To 
find out, we invited each of the managers present tell us 
something about the service Scania provides today, as 
seen from their perspective.  This is what they told us:

“Scania is not only about premium trucks, buses 

and engines, it’s also about premium services and I 
think we have an excellent service network here in the 
UK with many depots that are cooperating to service 
our customers,” says Claes Jacobsson, Managing 
Director, Scania (Great Britain) Limited.  “We also have 
a rental operation, we have used trucks and we have 
financial services that provide a good coverage for 
our customers’ needs.  We have the full backing of the 
global Scania operation to make sure the service we 

provide to our customers is 
first class.

“For example, we have 
more than 3,000 engineers 
that on a daily basis work on 
improving our trucks and are 
informed about any issues 
and problems we might have 
in any market in the world.  

In that, I think you can rely on us and the whole Scania 
organisation.”

“As the saying goes, New York never sleeps.  
Well, neither does London,” comments Adrian Inscoe, 
Regional Executive Director for Scania South East.  
“It’s one of the biggest cities in the world and we’re 
under huge pressures to keep vehicles going.  

“One example of that is a local bus company 
running London red buses.  We are responsible for all 

“Scania is not only about 
premium trucks, buses and 

engines, it’s also about 
premium services”
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their maintenance and uptime.  So we go out at 5:15 
in the morning to the depot to look at buses which 
have come in from the night runs and make repairs as 
required.  

“Let’s face it, nobody wants to get up in the 
morning to wait in a bus queue and the bus doesn’t 
turn up.  As I see it, that’s our job – to keep the wheels 
turning 24/7/365.”

Dave Cussans, Regional Executive Director, 
Scania South West concurs with Adrian’s view, adding 
that the relationship between service points is vital 
too:  “The fantastic thing about Scania and the reason 
why our customers can rely on us is without doubt the 
dealer network.  There are 95 workshops (including 
Vehicle Maintenance Units) across the UK but the really 
important point is they are directed and managed 
by just 11 people.  Those 11 people have worked 
together a long time, we know each other very well 
and we have a culture of cooperation that gets to the 
root of issues quickly.

“In my view, that mindset to fix problems, 
especially at the side of the road or when vehicles are 
out of territory, really does make Scania the stand-out 
network in the UK market.”

Geoff Bell, Regional Executive Director for Scania 
East, recognises it is important for customers to know 
that the service provided by his team today extends 

beyond the Scania brand alone:  “I think customers 
historically tended to think about Scania just in terms 
of our vehicles and our workshops, but we’ve been 
able to demonstrate that we can look after other 
products too,” he says. 

“For example, we’ve built up a relationship with a 
coach operator that uses one of our workshops.  He’s 
got a mixed fleet of various ages, mostly does school 
contracts.  He needs to get those kids to school and 
home again safely.  We’ve invested in the people, 
the workshop and the parts so we can support those 
coaches.  It’s only a small operator but he’s now 
bought a couple of Scanias.  I think that’s because 
we’ve taken the time to understand his needs – he 
knows he can rely on us.”

For Neal Walker, Regional Executive Director of 
Scania North, stability is a key factor: “We have a lot 
of staff who stay with us a long time, and that gives us 
really good experience and good knowledge,” says 
Neal.  “We have young people doing management 
training so the next generation of managers are 
coming through as well.  We give continuity, which 
is very important to our customers; they know who 
they are talking to, they can trust us and in that way 
can really rely on us because they know that we know 
about their businesses and their trucks.  And that 
makes all the difference.”

Build up to the photoshoot, 
from left: Scania (Great 
Britain) Limited Managing 
Director Claes Jacobsson 
(right) discusses the shoot 
with a graphic artist; UK 
Sales Director Martin Hay 
gets a makeover; backstage 
members of the Scania team 
await their turn before the 
lens as brothers David (left) 
and Stuart Graham prepare 
for their close-up!
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Clockwise from top: 
Haydock Commercial 
Vehicles Managing Director 
Simon Dykes faces the 
photographer; It’s work in 
progress as the main image 
is prepared on the computer; 
‘Lights, camera, action!’ – a 
video was also shot on the 
day; TruckEast Managing 
Director John Biggin gets 
a final preen ahead of his 
moment in the spotlight
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When it comes to providing a stable platform, 
John Biggin, Managing Director of TruckEast, stands 
shoulder to shoulder with Neal Walker: “One of the 
great strengths of the Scania network is stability,” he 
says.   “We’ve got Technicians with massive lengths of 
service behind them.  In fact, we’ve got a couple who 
joined us in the ‘70s.  It means it’s very rare that we’re 
ever struggling to solve a technical problem.

“Also, a lot of our senior managers started as 
apprentices within the business; again, a massive 
wealth of experience. We try to engage with the 
customer and use that experience to really form a 
close relationship.  An example of this is the local 
fire brigades in our area, where we’ve got very close 
and give a one-stop shop – our guys are trained from 
bumper to bumper with fire engines.”

“Parts availability is an important part of the 
business too,” says Peter Ross, Regional Executive 
Director for Scania Scotland.  “Customers expect you 
to have the part in stock, or else locate it very quickly 
for them – and once in a while you just have to pull out 
all the stops.

“For example, some 
time ago I got a phone 
call saying there’s a truck 
requiring a part, but 
there were none in the 
UK.  “That vehicle was 
destined to go to the Tea 
in the Park music festival, 
where there were going to 
be tens of thousands of people, and it was taking the 
generators up for the lighting system.  It just had to 
get moving!  

“We managed to move the part off a second 
hand vehicle to get the truck up and running and the 
customer on his way that day.  Then we located the 
new part, brought him back in and changed it over 
and on he goes again.  This is the way we run the 
business – customer first.”

Keltruck Managing Director Andrew Jamieson 
agrees with Peter on the importance of a flexible 
approach to parts:  “I get a call one Friday night from 
the Aftersales Director in Scotland.  He says, you’ve 
got a part in West Bromwich that I need in Dundee.  
So we organise to courier it up to him.  It arrived by 
midnight, the customer was back on the road the 
following morning. We can see any part in any location 
throughout the country, which is probably a unique 
thing among manufacturers.  It means customers can 
rely on us more than anyone else.”

Stuart and David Graham run Graham 
Commercials, Scania’s dealer for Cumbria.  They too 
see parts supply as a key customer service:  “We have 
lots of customers spread all over rural Cumbria – and 
whether they’re large or small they all require the same 
high level of service,” say Stuart and David.  “So back 
in 1995, we started a parts delivery service to save our 
customers what could be a 100-mile round trip.  That’s 
obviously important to our customers and is just one 

reason why they know they can rely on us.”  
“As a local dealer, we’ve always tended to roll our 

sleeves up to make sure the customer doesn’t suffer 
any disruption,” says John Marks, Managing Director 
of Road Trucks, the Scania dealer for Northern Ireland.  
“We recently had a customer who was taking delivery 
of a new Scania Irizar i6 coach when we found one of 
the body builder’s components had failed.  We had 
to order a new part from Irizar in Spain.  To avoid any 
problems for the customer, we organised to call out to 
their depot at night and had the vehicle back on the 
road for 1:00am, meaning no downtime was incurred.”

“Out of hours servicing is vital,” agrees Simon 
Dykes, Managing Director of Haydock Commercial 
Vehicles.  “The industry we’re in, we have to provide 
round-the-clock service – no matter where the 
customer may be.

“We once had a problem with an engine on a 
boat in Belgium, where they required some assistance 
to help diagnose the fault.  So one of our Technicians 
packed his tools and was there the next morning.  

He completed the 
diagnostics, solved the 
problem and was back 
here within 48-hours.  We 
have a very strong team 
dedicated to providing 
world-class service, and 
the consistency of that is 
why customers can rely 
on us.”

West Pennine Trucks Managing Director Steve 
Howard is also keenly aware of the need to look 
after customers while away from his company’s home 
patch around the Greater Manchester area: “We had 
a customer en route to Madrid, but he broke down 
near Plymouth,” recalls Steve.  “The local dealer didn’t 
have the part so contacted us.  Our Parts Supervisor, 
who was four hours beyond his shift finishing time, 
came into the dealership in the middle of the night, 
identified what part was needed and arranged for it to 
be couriered down to Plymouth.  The part was fitted 
and the customer caught his ferry.  We made it happen 
– you can rely on us.”

Summing it all up is Mark Grant, Aftersales 
Director for Scania (Great Britain) Limited:  “So what 
does ‘rely on us’ mean?” he says.  “For the customer, 
it means having a dealer network that is not just 
there for the ‘every day’.  Not just to do the basics, 
the servicing of the vehicle and maintaining it, but 
there when it counts.  It’s about being there when the 
unexpected happens; maybe a breakdown, or to fetch 
that part – we know our dealers will do everything they 
have to in order to put that vehicle back on the road.  

“So when things go wrong, you can rely on us 
to be there, maximising uptime for you.  And we’re 
intent on fulfilling that promise – because we know 
that uptime means the difference between a profitable 
vehicle and a loss making vehicle, which at the end of 
the day is what it’s all about.”

“You can rely on us to be 
there, maximising uptime 

for you. And we’re intent on 
fulfilling that promise”
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How have the inhabitants of the Westminster 

Village fared over the past five decades? 

Channel 4 Newsreader and former Financial 

Times writer Cathy Newman reveals all

Yes, Minister.  
Well, maybe…
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If, as Rab Butler famously said, a week is a long time in 
politics, then 50 years must be an eternity.  But looking 
back over the half century that has passed since Scania 
established itself in the UK, two things strike the 
casual observer:  Firstly, the extent to which the issues 
that dominate today’s agenda (Europe, immigration, 
economic woes, the cost of living, unemployment) are 
constants; and secondly, the shift in attitudes towards 
those who govern us, from an almost comic deference 
to a suspicion bordering on hostility.  I would be the 
first to argue that politicians deserve respect.  At 
the same time, I know only too well how hard it is 
nowadays to get straight answers out of them.

Echoes of the past 
are so strong that they 
determine more than 
ever the way politicians 
define themselves.  
Take the October 
1964 General Election, 
narrowly won by Harold 
Wilson (317 seats to 
the Conservatives’ 304).  
With his TV-friendly 
manner and soundbites 
about the ‘white heat 
of revolution’, Wilson 
presented himself as a 
crusading industrialist 
in tune with modernity 
and the working class 
– the opposite of the 
stuffy Tories led by Sir 
Alec Douglas-Home, 
who had to disclaim 
his title in order to 
lead his party from the 
Commons.

At various points 
since it has looked like 
class might be a dodo 
as an issue. (Remember 
John Prescott’s 1997 
claim that ‘We’re all middle class now’?) But here 
we are today with a Government stuffed full of Eton 
and Bullingdon Club alumni and a wonkish Leader of 
the Opposition, Ed Miliband, employing Wilsonian 
‘razzle dazzle tactics’ like his mooted freeze on energy 
prices. When Wilson devalued the pound in 1967, he 
blamed the £800 million deficit he had inherited from 
the Tories. So it’s entirely predictable that George 
Osborne should justify massive welfare cuts by 
blaming Labour for its handling of the 2008 economic 
crisis.

Actually, you can see the parallels everywhere. 
Today’s education debate – academies versus free 
schools; tutoring versus nurturing – is shaped by the 
events of July 1965, when Anthony Crosland abolished 
the division between grammar and secondary modern 

schools and created the comprehensive system. Enoch 
Powell’s anti-immigration ‘river of blood’ speech, 
made in April 1968, found its way into newspaper 
editorials once again at the start of the year when the 
EU lifted migration controls on Bulgaria and Romania.

Companies like Scania have thrived on the 
massive changes in the transport sector since the mid 
1960s. The post-war explosion in car use went hand-
in-hand not just with the opening of major motorways 
like the M3 and M4, but also the implementation of 
Dr Beeching’s railway cuts. Of course, this pruning of 
the rail network wasn’t enough to make the industry 
profitable, and Transport minister Barbara Castle 

agreed to subsidise 
‘socially necessary’ lines 
in the 1968 Transport 
Act.  And let’s not forget 
Concorde, which made 
its maiden flight on 
March 2, 1969.

 It was all change 
in June 1970 when the 
Conservatives, led by 
Edward Heath, won the 
election, ushering in a 
decade as dour as the 
new Prime Minister; 
though Heath would last 
only four years, being 
replaced by Wilson after 
February 1974’s hung 
parliament election – 
one which foreshadowed 
the 2010 Election, when 
Nick Clegg did what 
his predecessor Jeremy 
Thorpe had refused 
to do and agreed to a 
coalition government.  
(An advantage of history 
repeating itself is that 
we sometimes learn 
from it: there was a 

general sense in 2010 that what had happened was 
not a ‘crisis’ but a situation that could be managed 
effectively – in constitutional terms, at least.)

The 1970s often seem like a litany of negatives: 
Bloody Sunday; rampant inflation; the crisis in sterling 
which forced Labour to borrow from the International 
Monetary Fund.  But you could argue that the 
democratisation of air travel – something we all take 
for granted even as we complain about Ryanair – 
started in January 1970 when Pan Am Flight 2, the first 
Boeing 747, touched down at Heathrow.  (Okay, it was 
seven hours’ late due to technical problems, but we’ll 
gloss over that for now.)  And let’s not forget John 
Gilbert, who as Labour’s Minister for Transport in the 
mid-’70s made the wearing of seatbelts compulsory, 
saving untold numbers of lives.

A cheerful Edward Heath 
lets the plane take the 
strain – possibly because 
Dr Beeching (inset, right) 
had closed down the 
railways favoured by Heath’s 
predecessor and successor, 
Harold Wilson
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It takes a divisive, confrontational person to 
make a big impact. When Margaret Thatcher became 
Britain’s first female prime minister on May 3, 1979 
she wowed the City and convinced many that the 
market and mass privatisation were the answers to 
Britain’s myriad problems.  She showed steel over 
the Falklands and in her battles with the unions, but 
her brusque, unfeeling manner ensured she was as 
loathed as much as she was admired.

In some ways this dislike, which came to a head 
with the poll tax riots of 1990, was a function of a 
broader suspicion – one that had been growing since 
the 1960s – that politicians were not the well-meaning 
public servants they had seemed to be, but liars and 
scoundrels who needed to be held to account.

 In 1951, Anthony Eden had been grilled on 
TV thus by an interviewer he had chosen himself:  
‘Well now, Mr Eden.  With your very considerable 
experience of foreign affairs, it’s quite obvious that 
I should start by asking you something about the 
international situation today – or perhaps you would 
prefer to talk about home?’ Robin Day is credited with 
ending the Age of Deference by making TV political 
interviews more robust and forensic.  Mrs Thatcher – 
her voice artificially lowered, her speech slowed for 
emphasis – turned TV appearances into gladiatorial 
battles.  She enjoyed humiliating journalists.  

Her ‘handbagging’ of former BBC chief political 
correspondent John Sergeant is legendary. Even Day 
met his match. ‘You are going further than I wish to 
go,’ Thatcher once advised him.  He replied: ‘Well, 
naturally, that’s part of my job, Prime Minister.’

When Labour hired Hugh ‘Chariots of Fire’ 
Hudson to direct the 1987 party election broadcast 
which became known as Kinnock The Movie, it was 
trying to raise its PR game.  Two defeats later, Peter 
Mandelson had refined his tactics. The result was New 
Labour’s triumphant 1997 election victory.  Who can 
forget those South Bank scenes of Prescott mouthing 
the words to Things Can Only Get Better, not to 
mention Blair’s oddly biblical speech:  ‘A new day 
has dawned, has it not?’  Well, yes and no.  Highs like 
the Good Friday Agreement were offset by disasters 

Contrasting styles: 
Labour’s John Prescott and 
Conservative leader Margaret 
Thatcher both relished 
the rough and tumble of 
politics – each in their own 
inimitable way
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like the invasion of Iraq.  John ‘Two Jags’ Prescott 
made an impression as Transport Secretary, branding 
the Downing Street policy unit ‘teeny boppers’ for 
rejecting his proposals for congestion charging and 
telling an audience of environmentalists in 1997: ‘I will 
have failed if in five years’ time there are not many 
more people using public transport and far fewer 
journeys by car.  It’s a tall order, but I urge you to hold 
me to it.’  When, five years later, Friends of the Earth 
revealed that car traffic had risen by seven percent, 
Prescott’s initial reaction was to deny that he had ever 
made the pledge.

I had my first encounter with the big beasts of 
the Westminster jungle, and the world of claim and 
counter-claim and political obfuscation they inhabit, 
in 1999, when I became political correspondent at the 
Financial Times.

I remember my first lobby briefing for political 
journalists – held in a little eyrie high up in the Palace 
of Westminster, a freezing cold room in amongst the 
turrets.  Far down below, the boats on the Thames 
looked like Lego toys.

I had to be formally introduced to my lobby 
colleagues, whereupon they all applauded and 
murmured “hear hear”.  It felt like a masonic lodge 
meeting.

Tony Blair’s director of communications, Alastair 
Campbell, would preside, and we’d all joust with him, 
trying to pin him down on an ever-shifting truth on the 
story of the day.

The Campbell school of spin which had made 
Labour electable again, though, also proved its 
undoing.

Shortly after the 9/11 attack on the World Trade 
Centre, it emerged that the then transport secretary’s 
special adviser Jo Moore, had decided that the 
chaos of the worst terrorist atrocity on American soil 
provided the ideal cover to release some politically 

difficult stories.  “It is now a very good day to get out 
anything we want to bury”, she wrote.

 It was spin which ultimately claimed the career 
of the transport secretary himself, Stephen Byers, 
after he was accused of lying to parliament over the 
resignation of his communications director, ex-BBC 
journalist Martin Sixsmith. I remember as the row 
unfolded, I’d called the department’s permanent 
secretary Sir Richard Mottram to ask some searching 
questions about Mr Sixsmith’s resignation, and it 
emerged he’d got off the phone and declared: 
“We’re all ******. I’m ******. You’re ******. The whole 
department’s ******. It’s been the biggest cock-up 
ever and we’re all completely ******.” 

He wasn’t far wrong.
It was spin that came back to haunt Labour 

in the aftermath of the Iraq war in 2003, after the 
emergence of the dodgy dossiers, and the attorney 
general’s doubts over the legality of the war – doubts 
sensationally laid bare by Channel 4 News in the run 
up to the 2005 general election.

Yes, spin has certainly done its bit to erode public 
trust in politics – aided and abetted by downright 
dishonesty, as seen in the 2009 MPs’ expenses scandal.

Gordon Brown succeeded Tony Blair in 2007, 
promising a more straightforward style of politics.  It 
was anything but.  His communications chief Damian 
McBride was nicknamed “McPoison” for his vicious 
briefings to the press.  But that wasn’t Mr Brown’s 
biggest problem.  No amount of spin doctoring could 
endear him to the public.

 I’d witnessed his black moods first hand.  Once, 
waiting to attend an interview with Tony Blair in 
Downing Street, Mr Brown, who was chancellor at 
the time, stormed through the front door, virtually 
knocking over a policeman in his hurry and anger.

He was caught on microphone in Rochdale 
during the 2010 election campaign, lashing out 

From the left: Looking every 
bit the evangelist, Tony 
Blair’s New Labour spin 
doctor Alistair Campbell 
once famously proclaimed, 
“We don’t do God”; Peter 
Mandleson (often then 
referred to as the Prince of 
Darkness and today known 
as Lord Mandleson) looks 
unlikely to ever win Strictly!; 
Gordon Brown inherited the 
role of Prime Minister from 
Tony Blair.  His reign lasted 
just three years until David 
Cameron, pictured here 
visiting the Scania Technical 
Training Centre, ousted him 
from office in 2010
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at “that bigoted woman”, Gillian Duffy, who’d 
challenged him over his record on immigration.  I 
happened to be a short drive away at the time, 
covering another story, so I and the rest of the world’s 
media dashed to Mrs Duffy’s doorstep.  Shortly, 
we were rewarded for our efforts with the comical 
sight of the prime ministerial motorcade purring 
to a halt in a Rochdale cul-de-sac, with Mr Brown 
emerging, ashen-faced to apologise to her in person.  
Scriptwriters for The Thick of It would surely have 
dismissed the whole 
episode as far too 
fanciful.

 Mr Brown’s 
successor as prime 
minister – David 
Cameron – is far too 
well-trained ever to 
forget to remove 
his microphone.  
After all, when I first 
knew him, he was a 
PR man at Carlton 
Communications, and I used to call him up to ask him 
about merger rumours and media gossip.  He never 
told me anything, he was far too good at his job.

But has he got what it takes now?
Mr Brown thought he’d ended boom and bust.  

Mr Cameron finds himself trying to coax a boom out of 
an economy which has endured the most spectacular 
slump since the Great Depression.  We’re in the 
middle of the biggest public spending cuts since 
World War II.  Welfare, local government, the police – 
few areas apart from health and schools are immune.

 And next year, the Conservatives and Liberal 
Democrats will find out whether they’re rewarded 
for restoring the economy to health or blamed for 
inflicting years of austerity on us all.  Or perhaps the 

electorate will once again hedge its bets with another 
coalition.

 As voters start to make up their minds, it remains 
to be seen if the three parties can agree on a series of 
TV debates, as they did at the last election.  But even 
if they do, a straight answer seems increasingly hard to 
come by.

In 1997, Jeremy Paxman asked Michael Howard 
12 times whether he’d threatened to overrule the 
prisons director Derek Lewis.  Now, politicians often try 

and avoid the media 
altogether if they’re 
not confident of 
their answers.  When 
I broke the story 
about harassment, 
allegations against 
the Lib Dem peer 
Lord Rennard, the 
party leader Nick 
Clegg repeatedly 
refused to come on 
the programme.  In 

the end, ‘Cathy from Dulwich’ called his radio phone-
in show ‘Call Clegg’. 

What on earth would Anthony Eden have made 
of that?

But as we approach the general election, I think 
the media has a big responsibility too.  No one wants 
to go back to Eden’s age of deference, but perhaps 
the idea of grilling politicians and then having them 
for breakfast (or dinner, if you happen to work on an 
evening programme as I do) has had its day too.  Yes, 
politicians have got to answer the question, but the 
way some of us ask it has probably got to change too.  

Otherwise in another 50 years, it won’t just be 
the fault of our elected representatives if the people 
electing them have switched off.

“Mr Brown thought he’d ended 
boom and bust. Mr Cameron finds 
himself trying to coax a boom out 
of an economy which has endured 
the most spectacular slump since 

the Great Depression”
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Lord Sugar is in the firing line as  

Tim Blakemore, Commercial Vehicle Engineer 

Managing Editor, reviews the role,  

importance and future of apprenticeships

Reality check

I have had the privilege of attending several 
apprentice award presentations run by various 
companies in recent years, including the 2013 Scania 
Apprentice of the Year finals and graduation ceremony 
in October at the impressive Loughborough training 
centre.  About midway through the proceedings the 
names of two entrepreneurs, both made famous by 
television appearances, suddenly sprang to mind. 

I should hasten to explain before going any 
farther that my oblique thought process on this 
occasion ought not to be seen as any uncomplimentary 
reflection on the quality of the event or the pithy, 
well-crafted speeches delivered there by Scania (Great 
Britain) Limited Managing Director Claes Jacobsson 
and Aftersales Director Mark Grant. 

Rather it was again witnessing justifiably proud 
young men (no women this year) having their efforts 
publicly recognised and rewarded that prompted me 
to start mulling over what apprenticeships really mean. 
That is when the names Alan Sugar and Doug Richard 
popped into my head. How would both of them have 
reacted had they been among the audience at the 
Loughborough training centre, I wondered.

Lord Sugar, it hardly needs saying, is the star 
of a distressingly long-running BBC TV series: The 
Apprentice. Don’t get me wrong, I have no strong 

views one way or another on high-flying business 
people acquiring the celebrity status that comes with 
television shows which evidently entertain millions.  
But I certainly do object strongly to the abuse by 
anyone of the word ‘apprentice’ in this context, 
particularly when applied to something laughingly 
described as a ‘reality’ programme. The Apprentice 
is about as far removed from the true reality of 
apprenticeships as a can of fizzy drink is from another, 
rather more costly and well-known bubbly beverage, 
the one from the Champagne region of France. And 
for the avoidance of any doubt, as they say in legal 
circles, let me emphasise that it’s the TV show that is 
carrying the sugary soft drink label here. 

If proof were needed that his lordship knows 
diddly-squat about real engineering apprenticeships 
or any other kind for that matter, it came about two 
years ago in the form of a crass observation, broadcast 
nationwide naturally, to the effect that he’d never 
met an engineer who could turn his hand to business.  
Lord Sugar really ought to get out more, especially 
to events like the annual Scania apprentice awards 
ceremony where he would find any number of former 
engineering apprentices who have turned their hands 
and brains to business with huge success. Many are 
now in senior management posts. 

140 • SCENE SCANIA

Apprenticeships.indd   140 02/06/2014   13:07



Apprenticeships.indd   141 02/06/2014   13:07



As pointed out forcefully at the time by many 
commentators in response to his daft comment, 
despite his background in the electronics business, 
Alan Sugar is apparently blissfully unaware of such 
extraordinarily successful engineers as James Dyson, 
Facebook’s Mark Zuckerberg and the brilliant late 
Apple supremo Steve Jobs, not to mention the fact 
that around 15 percent of the top 100 FTSE (Financial 
Times Share Index) companies routinely have 
engineers as directors. 

It’s true enough that the very term ‘engineer’ 
can be a bit woolly and wide-ranging, in the UK 
at least.  So let’s 
focus in a bit more 
sharply on motor 
industry engineering 
apprenticeships 
of exactly the 
sort cherished 
by Scania. In a 
monthly magazine 
I was editing about 
15 years ago, we 
started a regular feature that profiled former car and 
commercial vehicle apprentices who had gone on 
to great things one way or another. The plan was for 
the series to run for maybe six months or so.  In the 
event, our role-model list soon grew so long that we 
could have been publishing the series for decades, 
moving from figures such as McLaren Group’s multi-
millionaire boss Ron Dennis to the then chief executive 
of Daimler’s global empire, Jürgen Schrempp, 
and including countless managing directors and 
engineering directors at Europe’s leading truck and 
bus fleets along the way.

Which brings me to the second of the 
entrepreneurs who suddenly came to mind in 
Loughborough last October: Doug Richard. The vast 
number of names on my old apprentice role-model 
target list would surely have been no surprise to him.  
Like Alan Sugar, Richard became a well-known figure 

to millions of British television viewers courtesy of a 
hugely popular and long-running series. But this is 
where all similarities between the two come to an 
abrupt end, certainly insofar as their understanding of 
apprenticeships is concerned. 

Richard is a 55-year-old Californian businessman, 
now based in Cambridge, who was one of the first 
entrepreneurs and self-made millionaires taking centre 
stage as an investor panelist in the BBC’s Dragons’ 
Den series. So where’s the apprenticeship connection? 
That comes much later, long after Richard gave up 
a Dragons’ Den seat to concentrate on running his 

School for Start-Ups 
company.  Early in 
2012 he was asked 
by the UK coalition 
government’s 
education secretary 
Michael Gove and 
business secretary 
Vince Cable to 
consider the future 
of this country’s 

apprenticeship schemes and recommend how they 
can better meet the needs of a changing economy.

The result is a hard-hitting independent report, 
The Richard Review of Apprenticeships, published 
in November 2012. Right from the start of his report, 
Richard makes it clear not only that he recognises the 
true value of apprenticeships, but also that he sees a 
real risk of the meaning of the word being stretched 
almost to breaking point. 

“When I mention apprenticeships people react 
warmly,” he says. “The warmth crosses ages and 
party lines, regions of the country and backgrounds, 
ethnicity and gender. People tell anecdotes of 
people they’ve known who have succeeded through 
apprenticeships and they talk about what a fulfilling 
route to success it can be. 

“Apprenticeships, or at least the notion of them, 
are popular. This is a good thing and a bad thing. It 

From hands-on practical 
to in-depth theory and 
diagnostic analysis 
techniques, Scania 
Apprentices emerge from 
their training versed in a 
wide range of skills

“People tell anecdotes of people 
they’ve known who have 

succeeded through apprenticeships 
and they talk about what a 

fulfilling route to success it can be”
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SCANIA ADVANCED APPRENTICESHIPS 
A Scania Advanced Apprenticeship is the first step along a career path which ultimately leads to the top: for successful Scania Apprentices have every 
chance of eventually becoming a Scania Master Technician, the most highly skilled and trained commercial vehicle technicians in the UK today.  

Scania was the first commercial vehicle manufacturer to be awarded the Training Quality Standard for its Apprenticeship programmes and all 
Scania Apprentices have a full time job at their local dealer from day one.  

Training is carried out in two-week blocks at the Scania Training Centre under the guidance of Scania’s dedicated and supportive in-house team 
of trainers.  At the centre, around half of an Apprentice’s time is spent in the workshop receiving hands-on training, with the other half participating in 
activities in one of facility’s state-of-the-art training rooms.

 QUALIFICATIONS
Institute of the Motor Industry (IMI) Technical Certificate Level 2/3 
(Vocational Related Qualification [VRQ])
Vocational Competence Qualification (VCQ) 
Maintenance and Repair Heavy Vehicle Level 2/3
Functional Skills, (Core Skills in Scotland, Essential Skills in Wales)
Application of Number Level 2
Communication Level 2
IT Level 2

SPECIALISMS
Heavy Vehicle Technician – delivered at the Scania Training Centre
Parts Consultant – delivered in-house and at the Scania Technical 
Training Centre
Customer Service Advisor – delivered in-house
The route to becoming a fully qualified Scania Technician
Technical certificate +VCQ + Functional Skills  
= Framework = Fully Qualified Technician
Further information: www.scania.co.uk/apprenticeship

is good because there is broad support amongst all 
stakeholders for a strong apprenticeship system in 
our country. At the same time, with that warm regard 
and that popularity, comes a diversity of views on 
what an apprenticeship is and, more importantly what 
it should be going forward. This plurality of views in 
itself is no bad thing but it has led us to stretch the 
definition of what an apprenticeship is too far and, as a 
consequence, we risk losing sight of the core features 
of what makes apprenticeships work, what makes 
them unique.”

Richard’s answer is a set of ten specific 
recommendations on the future of apprenticeships in 
England, all of which the government seems to have 
accepted in full. 

“We asked Doug Richard to tell us what was 
needed to make the British system a world leader,” 
said skills and enterprise minister Matthew Hancock 

at the October 2013 unveiling of government plans 
for an extensive revamp of apprenticeship schemes. 
“Our reforms will do just that. Our aim is that the new 
apprenticeships will focus squarely on rigorous training 
for learners and simplicity of use for employers. Our 
apprenticeship system will respond to the needs of the 
modern economy.”

What impact will all this have on the Scania 
Apprenticeship scheme in future? It is too soon to be 
sure, but my guess would be that the short answer 
is: hardly any at all, given the clear focus on rigorous 
training that was on display for all to see at the latest 
annual apprentice awards presentation.

Of one thing I am sure, however. Should the 
organisers of this or any other apprentice awards 
ceremony ever have it in mind to invite a guest 
celebrity speaker, Doug Richard should be way ahead 
of Alan Sugar in the hiring line every time.
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1966 and all that: An  iconic 
image is created as Bobby 
Moore hoists the World Cup 
aloft at Wembley
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Martin Samuel, Chief Sports Writer 

for the Daily Mail, reviews half a 

century of sporting change

50 not out

Strangely enough, in some ways it wasn’t so different. 
England’s footballers travelled to Brazil – and lost 
heavily – the top five were Liverpool, Manchester 
United, Everton, Tottenham Hotspur and Chelsea.  
Australia won the Ashes, Spain were the best team in 
Europe and there was a betting scandal, in the lower 
leagues, at Mansfield Town.

Yet, in reality, 1964 feels a world away now. 
Muhammad Ali was still Cassius Clay back then, and 
he defeated Sonny Liston in a world heavyweight 
championship fight that not only mattered, but was 
for a unified crown. Great Britain was very happy with 
a haul of four gold medals and 18 medals in total at 
the Olympic Games in Tokyo. There were no British 
winners on bikes – the best finish was 25th in the men’s 
individual road race – and only one silver medal apiece 
in rowing and sailing. All four golds, and eight of the 
other medals, were achieved in track and field. 

Elsewhere, it was the year of Arkle in the 
Cheltenham Gold Cup, of Arnold Palmer jousting 
with Jack Nicklaus on the links and of Australia’s Roy 
Emerson, who won three of the four tennis majors. There 
was a British driving champion, John Surtees for Ferrari, 
and a young forward called George Best completed his 
first season in the team at Manchester United. The top 
goal scorer that season was Jimmy Greaves.
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Great names, all. But memories. Harold Pinter 
once sent a two-line poem to his playwright friend 
Simon Gray. “I saw Len Hutton in his prime,” Pinter 
wrote. “Another time, another time.” And 1964 feels 
distant to us, too, now, with so much of our sporting 
landscape altered forever. Not the enduring legends, or 
the prizes. Best, Greaves, Nicklaus and Ali will never 
fade, just as there will always remain a Grand National, 
a County Championship or an FA Cup. But these grand 
competitions have other, commercial, identities bolted 
onto them now. They are sponsored by LV or brought 
to you by Budweiser. 

The prawn sandwich brigade, Roy Keane called 
them, yet these marketing men, advertisers and 
television executives have also brought unimagined 
wealth into mainstream sport. The American 
broadcaster NBC has a large say in the adoption of 
new Olympic disciplines (hence the arrival of golf in 
2016 and the continued rejection of the more deserving 
squash) and Nike were forced to deny getting the final 

say on Brazil’s starting XI at the 1998 World Cup final.   
And with riches comes cultural change. Greaves 

celebrated many of his goals in the White Hart pub 
next to Tottenham’s ground and as recently as 1994 
Joe Royle kept a promise to walk across the road from 
Goodison Park to join fans in The Winslow after his 
first game as Everton manager – although it helped 
that his team had just defeated Liverpool 2-0. Even so, 
another time, another time. 

The modern Premier League footballer wouldn’t 
dream of dropping into his local after the match and 
while young players still know how to unwind, they 
do so in exclusive surrounds, far removed from the 
fans who mistakenly believe they pay their wages. 
Television and commerce does that now. We despair 
at the sight of a half-empty stadium on FA Cup third 
round day, but the real money resides, unseen, with 
international partners and overseas TV and internet 
rights. Many of the advertising hoardings at pitch-
side are written in a language few in the ground 
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Sporting icons all, clockwise 
from bottom left: 

Sweden’s finest – for five 
consecutive years, 1976-
1980, Björn Borg was 
unbeatable on Wimbledon’s 
Centre Court: Jack Nicklaus 
emerges from the bunker; 
Cassius Clay, aka Muhammad 
Ali, would transcend the 
sport of boxing to become 
a living legend in the 
eyes of many; There was 
unquestionably a spring 
in the step of legendary 
racehorse Arkle; Paula 
Radcliffe, whose 2003 
marathon world record of 
2:15:25 (run in London) 
stands to this day

understand; they are not intended for the domestic 
audience, but the unknown viewer across the other side 
of the world, the target audience for what is termed the 
EPL, to distinguish it from all those other Super Ligas 
vying for airtime across Europe.

It is moving fast now, this scramble to the top of 
sport’s money mountain. 
If the last 50 years were 
crushed into a 12 hour 
clock-face it would take 
until 11.55 to reach 1992 
and the last five minutes to 
travel the 22 years to here. 
There would be seconds 
to spare as Andy Murray 
becomes the first British man to win Wimbledon in 
short trousers.

In that last five minutes, London hosts a fabulous 
Olympics, we see the beauty of Barcelona’s tiki-taka 
and Centre Court hoodoos fall, but county cricket 

becomes almost irrelevant, football’s biggest prize is 
exclusively the preserve of a moneyed elite, the FA 
Cup retreats to the periphery, and the Five Nations 
become Six and are as likely to play on Friday night 
or Sunday afternoon. Against this, Britain’s lanes 
happily fill with newly-converted cyclists at weekends. 

Not all development is 
bad, then, and not all 
nostalgia to be indulged. 
In the season Best made 
his debut, 1963-64, he 
could still be kicked off 
the park, almost without 
controversy. 

The sixties were 
primetime for hatchet men and conscience-averse 
assassins. We remember Pele at his peak in the World 
Cup winning Brazilian team of 1970 and forget that 
he was brutally removed from the 1966 World Cup 
tournament, his plight consistently overlooked by 

County cricket becomes 
almost irrelevant, football’s 

biggest prize is exclusively the 
preserve of a moneyed elite”
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referees. Diego Maradona’s first drug use was his 
reliance on painkillers – to dull the agony of so many 
violent assaults.

In football, Pele and Maradona stand tall as the 
two geniuses of the last 50 years but, more recently, the 
contest between Lionel Messi and Cristiano Ronaldo 
in Spain threatens to eclipse even those pinnacles of 
excellence. Truly, we are witnessing one of the great 
rivalries in the history of any game: up there with Alain 
Prost and Ayrton 
Senna, Seb Coe and 
Steve Ovett, Larry 
Bird and Magic 
Johnson, John 
McEnroe and Björn 
Borg, Sugar Ray 
Leonard and Roberto 
Duran. 

Like all the best 
sporting contests, a key factor is that the pair do not 
like each other. Some rivals patch it up in retirement, 
as Nicklaus and Palmer did, for others, like Pele and 
Maradona, the contempt merely deepens. Yet, for all 
this animosity, the rivals serve as inspiration. Pele and 
Maradona were not even contemporaries, but the 
younger man was clearly driven to be acclaimed as the 
greatest footballer in the world. Their mutual distaste 
continues, even now. When Pele made a dismissive 

remark about Messi two years ago, Maradona was 
straight into battle for his countryman. “Old age is 
affecting Pele’s mind,” he sneered. “You can’t blame the 
guy – he hasn’t done anything in 20 years, not even go 
to the supermarket.”

Translate that venom to the football field, and 
this is where Messi and Ronaldo are now, spurred to 
ever greater heights by a curled lip and the desire to be 
proven the best. Ronaldo thinks of Messi as the FIFA 

equivalent of a 
teacher’s pet, Messi 
sees Ronaldo as an 
inferior who will not 
play his subordinate 
role. Their 
goalscoring records 
are incredible, as if 
constantly trying to 
trump one another. 

If Messi scores two, Ronaldo must try for a hat-trick. 
If he achieves, Messi immediately seeks four. Maybe 
one day they will thank each other for this relentless 
encouragement. Probably not.

Senna and Prost took rivalry a stage further by 
spicing it with incredible danger. For all the brilliance 
of Michael Schumacher and, more recently, Sebastian 
Vettel, their duels in the late eighties and early nineties 
are undoubtedly the highlight in motor sport over the 

“So what have been the stand-out 
moments for British sport in the last 
50 years? The competition is fiercer 

than one might think”
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Opposite page: With two 
wheels on the road and two 
on the kerb Ayrton Senna 
demonstrates the drive 
and commitment that took 
him to fame, fortune and, 
ultimately, the grave

Centre: The Dame’s got 
flare as Ellen MacArthur’s 
celebrates her solo round the 
world record

Above: Bradley Wiggins 
demonstrates the prowess 
which led him to the Tour 
de France overall winner’s 
yellow jersey, the first 
ever for a Briton, and a 
knighthood

last half century, a narrative made more poignant and 
compelling by its tragic end. When Prost stepped away 
from racing in 1993, Senna became quite forlorn and 
even called him in private to propose coming out of 
retirement. Senna died at Imola in 1994, while pushing 
an inferior car to its limit, as always. He had earlier 
recorded a lap of the track for the French television 
station TF1, where Prost was working. Included in his 
guide to the track are the words, “To my friend, Alain – 
we miss you Alain.” Many, including Lewis Hamilton, 
regard Senna as the greatest driver of all time. 

Any look back over 50 years will contain its fair 
share of sporting brilliance, and the usual amount 
of conjecture over the identity of that one true great. 
Tiger Woods, Nicklaus or Palmer? Borg or Federer? 
Bob Paisley or Sir Alex Ferguson? Sir Chris Hoy or Sir 
Steven Redgrave? The finest players, the best managers, 
the greatest Olympians – there is rarely a right or 
definitive answer. 

The champions of decades past may have inferior 
numbers – the records in just about every sport 
continue to improve in the 21st century, apart from 
cycling, for obvious reasons – but, given modern 
training techniques, wouldn’t the natural ability of 
those stars in black and white not make them the 
outstanding performers of this generation, too? Equally, 
wouldn’t Johann Cruyff, Zinedine Zidane or Shane 
Warne have made any team from any era? 

Talent does not know what year it is. The strongest 

or quickest modern athletes may have the best science 
applied to their training and recovery regimes, but so 
do their opponents. Usain Bolt must still run faster than 
his contemporaries, Yelena Isinbayeva must still jump 
higher.

And, while it may be unpalatable, think on this. If 
everyone at the top in cycling was using drugs during 
the dark days – as appears to be the case – it means 
Lance Armstrong was still the best road racer in the 
world. He was simply the best cheat, too.

Perhaps the greatest pity for British sport in recent 
years is that the twin victories in the Tour de France 
have come at a time when the credibility of road 
cycling is at an all-time low. Armstrong’s lies have made 
sceptics of us all and Sir Bradley Wiggins and Chris 
Froome have suffered the repercussions. Froome, in 
particular, had his marvellous procession to the 2013 
title spoiled by constant questions and innuendo. 

From Pakistan’s spot-fixers to Ben Johnson in 
Seoul and the dirtiest Olympic sprint final in history, 
this is what cheats do. They undermine, they deface. If 
there is one hope for the future in the world of athletics 
it is that the spate of failed drugs tests in Jamaica do 
not spread to include 100 metre champion Bolt – the 
nearest thing this generation has to the charismatic, 
crowd-pleasing genius of Ali. As much as multiple local 
successes, Bolt’s vibrancy illuminated the 2012 Olympic 
Games in London, and the credibility of the sport lies 
with him. Just as it will take cycling an age to recover 
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from Armstrong’s duplicity, so athletics could not be 
revived in a hurry from any proven charge against Bolt.

Personal frailty is another matter and America, it 
would seem, has forgiven Tiger Woods, who is now re-
established as the number one golfer in the world, while 
still searching for his first major win post-crash. 

So what have been the stand-out moments for 
British sport in the last 50 years? The competition is 
fiercer than one might think. There have been World 
Cup victories in football and rugby; a rapidly  
growing collection of Olympic gold medallists and 
outstanding individual champions in sports as  
wide-ranging as boxing, croquet, snooker, ice-dancing 
and motor-cycling. 

Perhaps the greatest change is that sport is, now 
more than ever, at the heart of a nation. Bobby Moore 
was England’s World Cup winning captain, and everyone 
knew him. Jonny Wilkinson kicked the winning points 
in the 2003 Rugby World Cup final and became a 
household name. Yet these days, we are familiar with 
achievements in sports that we barely knew existed: track 

cycling team pursuit or Finn class sailing. We embrace 
our culture as an island nation through incredible water-
borne athletes such as Sir Ben Ainslie or Dame Ellen 
MacArthur; we no longer regard rowing as the preserve 
of the private schools; we even produce outstanding long 
distance runners from disparate backgrounds, like Mo 
Farah and Paula Radcliffe.

The days when Britain returned from an Olympics 
with one lonely gold medal, seem as distant as the times 
when exhausted marathon runners could be helped 
over the line by well-intentioned onlookers. For all the 
complaints about investment and post-Olympic legacy, 
British sport has energy and impetus now. It plays to 
win, it expects to compete. A recent 5-0 Ashes defeat 
seemed shockingly alien. 

Against our most pessimistic expectations, London 
hosted a fine Olympics in 2012, and the country would 
do the same with a World Cup if FIFA would ever let 
the game return to its spiritual home. 

So here’s to the past 50 years, and to the next. If 
history is anything to go by, it should be quite a ride.

It’s in his kick: Jonny 
Wilkinson’s boot secures 
victory for England while 
simultaneously breaking 
Australian hearts with the 
very last kick of the game 
at the 2003 Rugby World 
Cup Final
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