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FIRST GEAR

Ecolution by Scania, a 
bespoke service dedicated to 
enabling operators achieve 
the very best possible transport 
economy and operational 
efficiency from their fleets, is 
now available in the UK.

Based on an all-
encompassing programme 
of vehicle, driver and 
maintenance optimisation, 
Ecolution by Scania has been 
proven to deliver considerable 
operational savings.

"Since it was announced 
at the IAA Hannover Show in 
2010, Ecolution by Scania has 
been undergoing extensive 
trials with operators," says 
Martin Hay, UK Truck Sales 

Director for Scania (Great 
Britain) Limited. 

"In carefully controlled 
trials with a Swedish operator 
running at 56 tonnes, fuel 
consumption was reduced 
from 48 to 35 litres/100 
kilometres.  A second operator, 
running at lower weights in 
Switzerland, achieved savings 
of approximately ten percent."

The Ecolution by 
Scania programme 
covers four  
specific areas:

Optimised vehicle 
specification:  Whereby 
Scania works in conjunction 

with operators to ensure the 
vehicle and options specified 
are optimised for the transport 
task in hand.

Driver training:  Scania 
recognises that achieving 
maximum fuel efficiency is 
largely dependent upon driver-
performance.  The programme 
of driver development delivered 
by Scania's in-house team of 
driver trainers therefore focuses 
on enhancing drivers' skills 
with a range of advanced fuel 
usage- and efficiency-improving 
techniques.

Driver follow-up:  Once 
trained, a driver's performance 

is likely to fall back from its 
peak unless he or she receives 
regular follow-up and coaching.  
Ecolution by Scania combats 
this in a number of ways, 
from the in-cab Scania Driver 
Support system to regular 
performance reviews, where 
fuel usage data and driving 
style information captured by 
the Scania OnBoard telematics 
system is discussed with drivers 
on a one-to-one basis.

Maintenance+: A carefully 
constructed maintenance 
regime which takes an holistic 
view to ensure every part of 
the vehicle is operating to its 
maximum potential.

Ecolution by Scania now 
available in the UK

In a move designed to help the transport 
industry mitigate the effects of ever-
rising fuel prices, Scania has introduced 
its own fuel card.  Available to all UK 
transport operators from single-vehicle 
owner-drivers upwards, the Scania Fuel 
Card will enable companies of all sizes 
to enjoy bulk fuel prices.

Find out more about the Scania 
Fuel Card on page 10 of this edition of 
Scene Scania

The Scania Fuel Card 
is launched
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Scania enjoyed tremendous 
success at the recent Euro Bus 
Expo show with a total of no 
fewer than 18 orders taken for 
new vehicles over the course of 
the two day event.

"In addition to the signed 
orders themselves, the two 
models on display on our 
stand – a Scania OmniExpress 
and a Scania Irizar i6 – 
attracted great interest and a 
hatful of operator enquiries," 
says Scania (Great Britain) 
Limited's Bus, Coach and 
Engine Sales Director, Tony 
Tomsett. 

A selection of the orders 
taken at the show is as follows:

Lucketts Travel 
Fareham, Hampshire-based 
Lucketts Travel underscored its 
long-standing relationship with 
Scania by ordering a total of 
five new Scania coaches.

Blakes Coaches 
This Tiverton, Devon-based 
company has once again 
selected Scania as its preferred 
choice by confirming an 
order for two Scania Irizar i6 
coaches.

Attain Travel
Placed an order for a new 
Scania Irizar i4.  This will be 
the ninth new Scania coach 
taken by the firm.

Barrys Coaches
A long-standing used Scania 
coach purchaser, this 
Weymouth-based operator 
ordered its first new Scanias; 
two high-specification 400 
horsepower tri-axle 61-seat full 
executive touring Scania Irizar 
i6 coaches.

Blue Iris
Nailsea, near Bristol-based 
Blue Iris ordered a Scania 
Irizar i6.  The vehicle will be 
built on a 360 horsepower 
Scania two-axle chassis.

Minibus Executive 
Travel
The Rickmansworth-based 
operator purchased the show 
Scania Irizar i6 vehicle.  This 
12.45-metre overall length 
3.6-metre high vehicle is the 
first i6 model to feature a flat 
floor throughout.

J&L Coaches
This Tring, Hertfordshire-based 
operator has taken two 400 
horsepower tri-axle Scania 
OmniExpress's, one being the 
show vehicle with half leather 
seats and wood effect floor.  
Both coaches will be delivered 
in January 2013 and will 
be fitted with 63 seats and 
feature the new generation 
Scania Opticruise gear-
selection system.

Hills of Wolverhampton
This West Midland firm has 
ordered a 320 horsepower 
two-axle Scania Irizar i4.  Fitted 
with 59 seats and fully air 
conditioned, this 12.9-metre 
overall length vehicle will 
be equipped with the new 
generation Scania Opticruise 
gear-selection system and 
delivered in May 2013.

Terravision Transport
An order for a two-axle Scania 
chassis with a 360 horsepower 
engine and the new 
generation Scania Opticruise 
gear-selection system was 
confirmed at Euro Bus Expo 
2012.  This 12.6-metre overall 

length vehicle will be equipped 
with a 53-seat Irizar i6 body. 
Built to full DDA specification, 
this coach will also have a 
front wheelchair lift.

City Circle UK Limited 
Hayes, Middlesex-based City 
Circle UK Limited is to become 
the first UK operator to take 
delivery of a new generation 
of 10.8-metre overall length 
Scania Irizar i6 coaches 
having placed an order for 
four. Developed jointly by 
Scania and Irizar for operators 
looking for mid-size vehicles, 
coaches to this specification 
are now available to order for 
delivery in 2013.

Euro Bus Expo success

Scania is launching an 
all-new programme to help 
operators get the best from 
their existing fleets of Scania 
vehicles.  Known as Optimise, 
the service offers a range of 
benefits including reduced fuel 
savings, lower repair costs and 
increased uptime.

"By focusing on the key 
variables of vehicle and driver 
performance, a bespoke 
Optimise programme is 
designed for individual transport 
operations," explains David 

Hickman, Director – Services 
Development and Service 
Sales for Scania (Great Britain) 
Limited.  "Implemented and 
monitored continuously with 
regular feedback provided, 
Optimise sets out to maximise 
productivity over the longer 
period."

Offered in a choice of three 
support programme types – Plus, 
Premium and Ultimate – you can 
read more about Optimise on 
page 44 of this edition of Scene 
Scania.

Maximising  
the return 

on your 
investment

Neil Pegg (centre) Managing Director of City Circle UK Limited shakes on the 
deal with Scania's Carl Johnson and Andrew Hamilton
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FIRST GEAR

Reading Buses goes for gas
In a move designed to reduce 
its carbon footprint and drive 
down operating costs, Reading 
Buses is investing in a fleet 
of 20 gas-powered buses 
developed jointly by Scania 
and Alexander Dennis Limited 
(ADL).  They will be the first 
Scania-ADL gas buses to enter 
service in the United Kingdom.

Based on the 12-metre 
Scania KUB 4x2 chassis, the 
vehicles will be powered by 
Scania's 270 horsepower EEV 
9.3-litre five-cylinder, energy 
efficient lean burn gas engine, 
which is capable of operating 
on either Compressed Natural 
Gas (CNG) or Bio Natural 
Gas (BNG).  The engine offers 
high efficiency and low fuel 
consumption with no need 
for exhaust gas recirculation 
(EGR). It is based on the same 
platform as Scania's modular-
build 9.3-litre diesel engine, 
which limits the number of 
new components required for 
the low entry gas chassis to 
around 40 items.

The vehicles will feature 
single-deck 40-seat Enviro 

E300NG bodywork, designed 
and engineered by ADL.  A 
third company closely involved 
in the project is Gas Bus 
Alliance (GBA), which will 
provide infrastructure and 
fuel supply to Reading Buses.  
Under Reading Buses’ contract 
with GBA, a kilogramme of 
bio-methane will be injected 
into the national gas grid 
for every kilogramme of gas 
used by each vehicle in the 
company's new fleet.  As such, 
the entire operation qualifies 
for carbon-neutral status. 

Commenting on the 
order, James Freeman, CEO 
of Reading Buses, says: "Our 
business has a long history of 
innovation and has consistently 
sought to operate at the 
leading edge, both in terms of 
efficiency and with regard to 
environmental standards.  The 
combination of stylish, proven, 
British-built bodywork with 
technology that promises high 
performance, minimal running 
costs and a carbon-neutral fuel 
solution, ticks all of the boxes 
for us."

Over the course of its long 
history, Scania has produced 
gas-powered vehicles for 
almost 100 years, with one 
of the earliest recorded 
examples being buses 
adapted to run on producer 
gas during the First World 
War years.  Scania first 
produced a dedicated gas 
bus engine in 1940.  In more 
recent times the company has 
supplied in excess of 3,800 
gas engines for various 
applications in a number of 
countries worldwide.  These 

include fleets operating in 
the Swedish municipalities 
of Uppsala, Malmö and 
Helsingborg as well as 
vehicles in Madrid, Spain 
and Brisbane Australia.

Scania has further extended 
its ground-breaking Fixed 
Price Repairs programme with 
the introduction of two new 
services, Fixed Price Repairs 
for Trailers, and Fixed Price 
Repairs for Bus and Coach.

With a Scania Fixed 
Price Repair the price quoted 
is the price paid – there's no 
ifs and buts and no strings 
attached.  The price for 
each job includes everything 
needed to effect the repair; 
parts, labour, consumables 
and so on.  Nothing is hidden, 
so operators can rest assured 
there will be no unpleasant 
surprises with a Fixed Price 

Repair from Scania.
Your local Scania dealer will 

be pleased to provide further 
information on the programme.  
Alternatively, visit www.scania.
co.uk/fixedpricerepairs, where 
you can calculate your own 
Fixed Price Repair prices with 
our online calculator.

Fixed Price Repairs programme 
extended

Reading Buses' CEO James Freeman, left, and Scania's Bus, Coach and 
Engine Sales Director Tony Tomsett unveil the livery of Reading's new gas-
powered Scania-ADL buses at Euro Bus Expo 2012 
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Scania Truck Rental moves 
up in power

Winners All!
Our congratulations go to Mark Smith of Bristol Fruit Sales who, 
as winner of the prize draw in our last edition, is now the proud 
owner of a brand new iPad.  You may recall we were also giving 
away four prizes of an exclusive print signed by Sir Stirling Moss 
and Murray Walker.

The winners of those fabulous prints – which show Sir 
Stirling competing at Monaco in 1961 – are: Thomas Crilly 
of Newry, Northern Ireland-based Thomas Crilly Transport 
Limited, Gordon Connor of Gordon Connor Haulage Limited, 
Bridgend, West Lothian, Nathan Jordan of F. W. Mansfield & Son 
Limited, Canterbury, and Geoff Wright of Coventry-based AAH 
Pharmaceuticals Limited.

We're delighted that Sir Stirling agreed to pull the winning 
names for us.  Regular readers will remember that Sir Stirling 
featured in an exclusive interview with Murray Walker in our 
last issue, you can listen to a full one-hour-long recording of their 
conversation at www.scania.co.uk/motorsport  

Scania Truck Rental has added  
a selection of Scania V8-powered 
tractor units to its nationwide 
hire fleet, with a full range of 
560, 620 and 730 horsepower 
options now available.

Each vehicle has a Scania 
Topline cab and is appointed to 
Scania's Griffin specification, 
which encompasses a range 
of high quality features and 
fitments including Scania 
retarder, Colour Plus instrument 
cluster, Xenon headlights, 
full leather upholstery, full 
kitchenette, fridge, Bluetooth 
and an extendable pocket-
sprung bunk.

"This move very much 
reflects customer demand 
for the highest specification 
vehicles," says Steve Martin, 
General Manager – Scania 

Truck Rental.  "We are 
well aware that in these 
challenging times a number of 
operators are keen to operate 
flagship model trucks as this 
sends out a clear message 
in terms of the quality they 
themselves provide."

Together with all other 
vehicles in the comprehensive 
range offered by Scania Truck 
Rental, the new additions to 
the company's rental fleet 
can be collected from any of 
Scania's 90-strong network of 
UK service points or delivered 
direct to the location of the 
operator's choice.  Both long- 
and short-term hire options are 
available.  

Further details can be 
found online at www.scania.
co.uk/truckrental.

Our thanks go to all who 
participated in this year's 
Scene Scania readers' survey.  
The editorial team was 
inundated with replies and is 
still blushing from the many 
flattering comments received!

Highlights of this year's 
survey include a number of 
positive responses by 90 

percent or more of recipients.  
Ninety-four percent, for 
example, say the magazine 
creates an positive impression 
of Scania, while 90 percent 
agree the magazine's overall 
appeal is 'very good or 
excellent'.  

We were delighted to 
learn that 95 percent of 

recipients 
say the 
magazine is 

also read by up to five of their 
colleagues, with 91 percent 
either passing the publication 
on once they have read it or 
taking it home.  Many kind 
words were also said about 
Scene Scania's content, design 
and style.  

Scania is committed 
to a policy of continuous 

improvement in all it does 
and our survey will play an 
important part in the further 
evolution of Scene Scania.  Do 
remember if you would like to 
make a comment about this 
or any other edition of our 
flagship publication, you don't 
have to wait for the next survey 
– please feel free to contact the 
editorial team at the address 
shown on the inside cover at 
any time.

The 2012 Scene Scania readers' survey

Sir Stirling Moss pulls the name of our lucky winner – Mark Smith of  
Bristol Fruit Sales – from a box full of competition entries
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FIRST GEAR

He gave it his best shot, but 
it wasn't to be for Gareth 
Thomas, the Young UK Truck 
Driver of the Year, at this 
year's final of Scania Young 
European Truck Driver (YETD) 

competition.  The top award, 
together with the prize of a 
brand new Scania R-series 
truck valued at 100,000 
Euros, did make it to the British 
Isles though – in the hands of 

Ireland's Gabriel Warde, who 
emerged as victor of the two-
day event.

A total of more than 
17,000 young truck drivers 
under age 35 from 24 

European countries competed 
in this year's YETD event.

The final took place 
at Scania's headquarters 
in Sweden and included 
tests such as defensive and 
fuel-economy driving, cargo 
securing, check before driving, 
rescue and fire and safe 
manoeuvring.  Contestants had 
to prove to an independent 
judging panel that they 
had the skill and attitude 
of responsible heavy truck 
drivers as they completed 
a programme consisting of 
complex manoeuvring and 
obstacle tests. 

Scania Young European 
Truck Driver is a major part 
of a global initiative for 
responsible, safe driving 
which Scania started in 2003. 
By highlighting the role and 
importance of the driver, 
Scania also hopes to attract 
more young people into the 
driving profession.

Gareth does well, but Gabriel  
is the winner

Scania has signed an agreement to deliver up to 3,000 Tier 4i 
emission-compliant engines for aircraft dispatch towing and 
pushback vehicles. 

Available in narrow and wide versions for the Airbus 
A320 and A380 series respectively, the narrow model will 
be powered by two 9-litre engines developing 294 kW 
each, while the wider vehicle will use two 16-litre V8 engines 
developing 566 KW each. 

Scania engines were chosen for their compact and 
comprehensive modular design, which prepares them for future 
emission legislation developments.

To be known as TaxiBots, the towing and pushback tractors 
will be used to move aircraft between gate and runway. 
This will save jet fuel and reduce greenhouse gas and noise 
emissions, as the planes will not have to start their engines until 
minutes before take-off.

Airbus gets  
the push  
from Scania

Laguna Travel of Bournemouth 
has added another new 
Scania Irizar coach to its 
fleet. This latest vehicle is 
an executive specification 

Century 
Club 
model. 

Based on a Scania K360 
EB4x2 chassis, the 12-metre 
overall length vehicle 
features a 360 horsepower 
Scania engine and the fully 

automated Scania Opticruise 
gear selection system.

According to Laguna 
Travel Partner Richard 
Gwynne, a prime reason for 
continuing to choose Scania is 
the aftersales care provided by 
his local Scania branch.

Laguna scores a Century
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The world’s tallest concrete 
pump mounted on a specially 
constructed Scania R 620 has 
put Scania in the Guinness 
Book of Records. Produced by 
Chinese concrete machinery 
manufacturer, Zoomlion, the 
pump has a seven-section 
boom, the last four of which 
are made of carbon fibre, and 
a reach of 101-metres.

In recent years, the giants of 
the world concrete pump industry 

have outdone each other 
time and again on the way to 
crossing the 100-metre threshold. 

Scania was commissioned 
by Zoomlion to provide a truck 
for its huge superstructure.  To 
cope with the weight of the 
boom, a seven-axle chassis 
was required.  The resulting 
15.5-metre chassis, powered 
by a 620 hp V8-engine, is 
believed to be the longest ever 
built by Scania.

Concrete proof  
– it's the world's biggest!

Scania exhibited a total of eight 
trucks at the recent inaugural 
Commercial Motor Live event, 
including four in which visitors 
could ride and drive.

In addition to its vehicles, 
Scania was also be promoting 
the extensive range of products 
and services offered today 
under the banner Scania 
Total Transport Solutions, an 
all-encompassing programme 

designed to deliver the best 
possible operating efficiency 
in the most convenient and 
cost-effective manner.  Included 
here are items as diverse as 
Ancillary Services (tail-lift/
fridge maintenance etc), 
Tanker Support Services, Fixed 
Price Repairs, Consumables 
and Scania OnBoard, Scania's 
range of leading-edge 
telematics services. 

The Scania Experience at 
Commercial Motor Live
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Bunker buster!
Bulk prices without the need to store your own 
fuel as Scania launches its own fuel card
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Bunker buster!
With fuel prices spiralling ever-higher, operators need every 

assistance to help mitigate the effects.  That’s why the Scania 

Fuel Card – a new and innovative service from Scania with 

no charges for the first 12 months and a comprehensive 

choice of fuel supplier networks – has been introduced.
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November 5 is a good day for fireworks 
and with escalating diesel prices putting a 
rocket under the nation’s operators, it was 
an appropriate choice of date for Scania to 
launch its own fuel card. 

Unique within the industry, the 
Scania Fuel Card allows operators of all 
sizes to enjoy the benefits of bulk pricing.  
That’s because the card effectively works 
as a cooperative, whereby operators join 
forces to purchase their fuel 
via a single supplier; in this 
case, Scania.

The Scania Fuel Card 
is administered on behalf 
of Scania by The Fuel Card 
People, which is part of 
DCC plc, one of the largest 
fuel distributors in the UK.  
Their expertise, and the 
advantageous prices they offer are now 
available to both Scania and non-Scania 
operators by way of Scania’s own-
branded card.

“The Scania Fuel Card is one of many 
new ideas we are currently developing and 
implementing to directly assist operators 
in the demanding economic conditions we 

face today,” explains the project’s manager 
David Hickman.  “For many years, Scania 
has concentrated on making its products 
as fuel-efficient as possible, now the time 
has come for us to focus on a second front, 
namely operating costs.  

“Our research, carried out both in the 
UK and abroad, clearly demonstrates that 
fuel accounts for, on average, 45 percent 
of the cost of operation.  It was therefore 

logical that we should redouble our efforts 
to minimise costs for our customers here.  

“So while our research engineers 
work hard to develop ever-more efficient 
engines and our stylists continue to push 
the envelope aerodynamically-speaking, 
we decided to think out of the box and 
look at other ways in which we can help 

– which has resulted in the launch of the 
Scania Fuel Card.”

The theory behind the card is simple; 
while larger fleets are able to mitigate the 
effects of fuel prices to a degree by buying 
in bulk, the same does not hold true for 
smaller operators.  

“That’s why our card is primarily 
aimed at customers of those sizes – 
although we would naturally welcome all 

operators into the scheme,” 
says David Hickman.  “It’s 
important to remember that a 
large proportion of the UK’s 
transport firms are small to 
medium sized companies, 
and it is these companies that 
shoulder a considerable part 
of the burden as fuel prices 
continue to be driven higher.

“It was back in 2007 that the price 
of diesel first crossed the £1 per litre 
mark, now it is knocking on the door of 
£1.50.  The Scania Fuel Card will enable 
our customers to purchase their fuel at 
favourable prices, with the potential savings 
being considerable.”

In practice, the pricing model adhered 

“The Scania Fuel Card is one of many new ideas 
we are currently developing and implementing 
to directly assist operators in the demanding 

economic conditions we face today”
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to by The Fuel Card People benchmarks 
the price of fuel every week.  Prices are set 
on this basis, with users of the Scania Fuel 
Card being notified in advance on Fridays 
by text or email of the next week’s price, 
which activates on the Monday.  That price 
then remains fixed for the next seven days 
with no regional variations.

An additional benefit is that all 
contacts with the Scania Fuel Card service 
are handled by named account managers 
who are specialists in their field.  This 
relationship is maintained once 
operators have received and 
are using their Scania Fuel 
Cards.

To ensure Scania Fuel 
Cards always deliver the 
excellent value, a choice 
of fuel supplier networks 
matches individual needs 
with the best possible 
source of supply. 

The Scania Fuel Card is 
offered free to all operators for 
the first 12 months.  Thereafter a 
nominal and discounted charge will apply.  
One card is issued per vehicle operated, 
with no limit on the number of cards held.

The card is also secure and to ensure 
no risk is taken by the operator it is offered  
with Card Protect, a zero-liability insurance 
policy (terms and conditions apply) which 
covers both loss and theft.  As a further 
safeguard, the Scania Fuel Card can only be 
used to purchase diesel.

In addition to monthly payment terms, 
(subject to status), a pay-as-you-go option 
is offered, meaning the Scania Fuel Card 
is available to all.  And with no strings 
attached in terms of how much is spent 
every month, the Scania Fuel Card is a fully 
flexible way in which to purchase fuel with 
operators retaining control and choice at 
all times.

“With the Scania Fuel Card, we not 
only want to leave control fully in the 
hands of  the customer, we also want to 
do all we can to present operators with a 

full picture of how their 
fuel spend is made up,” 
says David Hickman.  
“And to do that, our card 
comes complete with 
bespoke fuel purchase and 
spending reports. Available 
online 24/7, these have 
been designed to allow 
operators gain an in-depth 
understanding of their fuel 
purchasing patterns as 

never before.”

Finally, for 
those currently 
storing their own 
fuel, the Scania Fuel 
Card offers an ideal 
solution which allows 
yard space to be freed 
up and maintenance and 
compliance worries to be 
done away with. It also means 
no more management time needs 
to be wasted shopping around 
for the best price deals.

“Better still, operators doing 
away with their bunkers will face 
no more stocking costs and enjoy 
improved cash flow – which as 
we all know is the lifeblood of 
industry,” adds David Hickman.  
“That’s why the Scania Fuel Card is 
truly a bunker buster; it relieves operators 
of all these problems and much, much 
more besides.” 

Left: The Fuel Card People’s Account Managers 
are experts in their field
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By Mayoral    
    Appointment
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Half a million people 
lined the streets of London 
to watch this year’s Lord 
Mayor’s Show roll by.  At 
the head of the pack were 
three floats hauled by 
Scania V8 Topline tractor 
units, courtesy of Scania 
Truck Rental

The new Lord Mayor of the City of 
London Corporation has a Swedish 
connection.  For Roger Gifford, who was 
sworn in at the annual ‘Silent Ceremony’ 
at the Guildhall on 9 November 2012, is 
the UK Head of Country for SEB, a bank 
founded in Sweden more than 150 years 
ago.  As such, and as one might expect, 
Lord Mayor Gifford also has a long-
standing relationship with the British arm 
of the Swedish Chamber of Commerce.

It was Scania’s own association with 
the Swedish Chamber of Commerce that 
led to Scania Truck Rental being invited to 
supply a trio of vehicles for this year’s Lord 
Mayor’s Show, a request the nationwide 
provider of long- and short-term rental 
trucks was delighted to accept.  

The Lord Mayor’s Show takes place 
the morning after the Silent Ceremony 
which, incidentally, is so-called because 
apart from the oath spoken by the 
incoming Lord Mayor, the entire event is 
completely silent.  

The day of the Show itself began this 
year with the new Lord Mayor travelling 
to the City aboard the Queen’s Barge 
Gloriana.  Then, after inspecting a guard of 
honour and partaking in a tot of rum with 
the Commanding Officer, he transferred to 
the Guildhall in readiness for his parade.

Officially, the purpose of the Lord 
Mayor’s Show is to transport the incoming 
Lord Mayor to the Royal Courts of Justice 
in Westminster, where he (or she in the 
case of the single woman to have held the 
post to date) swears an oath of allegiance 
to the Crown.  (S)he is then taken back 
to the Lord Mayor’s residence, the 
Mansion House, to get on with the job of 
championing the Square Mile.  
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Everyone loves a good parade and 
over the years – of which there have been 
many; the event dates back to 1535 – 
the procession which precedes the Lord 
Mayor’s carriage has developed into a 
major spectacle where, for the thousands 
of participants and hundreds of thousands 
of onlookers, plus millions more watching 
on TV, pageantry, pride and having fun are 
the names of the game.

Comprising a mix of City Livery 
Companies, Privileged Regiments of the 
City of London and others, plus a variety 
of business and charitable institutions, the  
Lord Mayor’s Show today is a heady 
cocktail of the best not only of Britain, but  
also of organisations from around the world 
which have connections with the City.  

The floats hauled by the three 
Scania Truck Rental vehicles typified the 
international nature of the parade.  First 
up was the float of the Lord Mayor’s  
own company, SEB, pulled by a Scania   
R 500 and which fittingly carried an 
ABBA tribute band.  That was followed 
soon after by the second Scania V8, an  
R 560 and its cargo, a troupe of Japanese 
taiko drummers aboard the float of 
Mizuho Corporate Bank.  

The third truck, another Scania  
R 560, was hitched to the carriage of 
(and take a deep breath if you’re planning 
on reading this one out aloud) the 
Worshipful Company of Cordwainers/
Ward of Cordwainers Club/Cordwainers 
at the London College of Fashion.  
Cordwainers are cobblers (they are, 
seriously!) whose name is derived from 
the Spanish city of Cordoba, which in the 
Middle Ages produced the finest goat’s 
leather from which the best footwear of 
the day was made.  

From 11:00am until just after midday, 
Lord Mayor Gifford, flanked by Lady 
Mayoress Dr Clare Gifford and the ‘late’ 
Lord Mayor, David Wooton watched, 
waived and doffed his traditional tri-corn 
hat as the parade made its way by the 
VIP grandstand.  Then it was his turn to 
join the procession in the Lord Mayor’s 
horse-drawn gilded coach and make his 
way through the flag-waving throng to 
Westminster.

Eight days earlier, the scene in the 
City of London had been very different.  
On a bright, sunny and peaceful Friday 
morning, Alderman Roger Gifford was 
due to welcome Scene Scania into his 
office in Scandinavian House, just across 

All the fun of the Lord Mayor’s Show with the 
newly-appointed incumbent, Roger Gifford, 
taking pride of place aboard his State Carriage
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the way from St Paul’s Cathedral, for an 
exclusive interview.

For a man about to be elevated to 
one of the nation’s top positions, the 
first indications were 
refreshingly down to 
earth.  “Take the lift 
to the fourth floor and 
Mr Gifford will meet 
you there,” says the 
receptionist helpfully.  
And two shakes later, without a P. A., 
secretary or minder in sight, there he was.

“Good morning.  I see you found 
us OK – coffee?” comes the greeting.  
Returning an instant later, brew in hand, 

he continues to second-guess us.  “So 
you’d like to know how to become 
Lord Mayor of London?” he enquires 
knowingly.

“Well, perhaps not personally, but 
something like that”, we reply.  “Then 
I’ve got just the thing for you,” says Roger 
Gifford, passing over a sheet of paper 
entitled, ‘How to become Lord Mayor’.

It may seem a bizarre kind of 
document to have to hand but, of 
course, it answers precisely the question 
the incoming Lord Mayor is asked by 

practically everyone he 
meets.   

First of all, it tells 
us, you have to become 
a magistrate, a Justice of 
the Peace.  Thereafter, you 
need to be elected as an 

Alderman in one of the City of London’s 
25 wards.  The voters are the residents 
and businesses located in the ward.  Roger 
Gifford is Alderman of Cordwainer Ward, 
which includes the historic church of St 

“It’s a full time job for a year...during which time 
you make 800 speeches, attend 200 dinners and 

spend 100 days abroad visiting 25 countries”
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Mary le Bow.  Our crib-sheet informs us 
that Cordwainer Ward also happens to be 
the finest ward of them all, but whether 
this is a statement of fact or a little helpful 
spin from its Alderman is unexplained!

Once an Alderman, the next stage 
is to elected as a Sheriff of the City of 
London by its liverymen.  There are 106 
City Livery Companies, many of whose 
titles glorify the trades of times past, such 
as the Worshipful Company of Tallow 
Chandlers, which originated in the 1200s 
and was the organisation responsible for 
the ‘lighting, lubrication and preservation 
of medieval London’.  That said, the 
Companies remain active to this day, 

either promoting their trades or involved 
in education or charitable work – or a 
combination of each.

Once both an Alderman and a 
Sheriff, the next task is to be selected by 
the Liverymen as one of two potential 
Lord Mayors.  This has to be done whilst 
remaining an Alderman, which is a six-
year term, although (as in the case of 
Roger Gifford) candidates may serve more 
than one term.

Finally, the Lord Mayor is elected 
by the Court of Aldermen from the two 
candidates selected.  An that, we would 
imagine, is when the enormity of the role 
hits home.

“It’s a full time job for a year,” 
explains Roger Gifford.  “During which 
time you make 800 speeches, attend 
200 dinners and spend 100 days abroad 
visiting 25 countries.  

“The job is very much an 
ambassadorial role for the City and the 
activities taking place here; business, 
charity, the arts and so on.  The City’s 
role as Europe’s leading financial centre 
is obviously key and here we define ‘the 
City’ as embracing all of the UK’s finance 
operations.  This includes, for example,  
Leeds, which specialises in financial law, 
and Liverpool and Glasgow, both of which 
focus on maritime finance.  
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“In short, being Lord Mayor is about 
meeting people and travelling the world to 
explain that the UK is a great place to do 
business.  The UK is the European centre 
for finance and London its gateway.  It 
is obviously important that we continue 
to reinforce that message as new markets 
emerge and develop.  

“I have no doubt that the UK will 
maintain its position over the longer term 
and that our financial sector will keep on 
growing.  Ultimately, it’s likely that we 
will end up with a slightly smaller share 
of a far larger cake, but no worry; while 
we can see others rising, London will 
benefit as a hub for the additional activity 
generated as a result.”

For a final comment, we ask Roger 
Gifford for this thoughts on how the 
population at large perceive his profession.  
“There’s no denying it, the banking 
industry needs to improve its image in the 
public eye – and that is very much part 
of my new role,” he replies.  “I accept 
historically there has been a culture of 
‘me’, as opposed to the culture of the 
‘group’, in some quarters.  But I believe 
we are now moving inexorably towards 
the group.  There will be less focus on 
individuals and more on what we can 
achieve together.

“I would also agree that we haven’t 
explained ourselves terribly well, especially 
when it comes to the differences between 
merchant and retail banking.  You know, 
it’s a bit like when you go to a dinner party 
and you’re introduced to a doctor.  You say, 
‘Oh, that’s good – I’ve got a sore knee’, to 
which the doctor replies, ‘Sorry, I’m a brain 
surgeon’.  But you fire back with, ‘Yes, 
but it’s my knee that hurts,’ to which the 
exasperated surgeon simply gives up and 
suggests a bandage instead!  I think bankers 
may have been a little like that in the past.

“But please do not forget that the 
contribution made by the banking industry 
is huge, not just to the economy but to the 
country as a whole.  And that goes for the 
foreign banks operating over here as well 
as our own.  Did you know, for example, 
that J. P. Morgan is the largest employer in 
Dorset apart from the local authority?

“As Lord Mayor, that is the kind of  
message I am looking forward to spreading.   
Creating awareness, building on our 
successes and telling of all the good things 
the City and its industries have to offer.  
It’s going to be an exceptional and exciting 
year for me.  I truly relish the prospect.”
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GEORGE & PAUL’S 
BIG DAY OUT
Knights of Old rewards two loyal drivers

It’s not every day that drivers get to see 
exactly how their trucks are built, but for 
Knights of Old long-distance men George 
Bailey and Paul Bunce that’s exactly what 
happened one day back in the autumn.  
Together with Managing Director Ian 
Beattie and Logistics Director Paul 
Abbott, the pair were invited over to 
the Scania assembly plant in Zwolle, 
Holland, to collect their new trucks and, 
while they were there, pay a visit to the 
production line.
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“For us, this is all about recognition and 
reward,” says Ian Beattie.  “We are proud 
of our drivers, many of whom have been 
with us for many years.  We know they are 
crucial to the success of our company and 
I feel it is only right that we demonstrate 
we appreciate the excellent service they 
turn in for us every day.”

There’s no doubt that in this respect, 
Knights of Old have form.  Back in 2003, 
when the firm celebrated its Golden 
Anniversary, a top-of-the-range V8 580 
horsepower R164, was commissioned.  
Liveried in a one-off golden livery and 
appointed to an exceptionally high 
standard, that particular vehicle was 
handed over to the company’s longest 
serving driver, Peter Morrell, by the 
Managing Director of Scania (Great 
Britain) Limited at the company’s Milton 
Keynes headquarters.

Seven years later another special 
vehicle, an R 620 tractor unit, was ordered 
as a new flagship for the fleet.  Once again 
featuring a unique livery, the keys to that 
truck were also handed over to Peter 
Morrell by Scania’s Managing Director at 
Milton Keynes.

“It isn’t always easy to select which 
driver should be rewarded,” says Ian 
Beattie.  “It’s not just about long service, 
loyalty comes into it, as does the way an 
individual has progressed through the 
ranks.  

“That’s certainly the case with 
George.  He has been with us for ten 
years now, during which time he has 
moved up from rigids to artics and on to 
European work.  Paul too, he’s been with 
us 16 years now and is today one of our 

Top: How it all begins; assembly commences 
with the chassis rails entering the plant

Centre: Paul Bunce inspects the cab drop, one of 
the production line’s most dramatic sights

Right:  “You’re the one that I want!” Like so 
many drivers, George Bailey is a big V8 man!  
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Top: Completed trucks enter the quality 
assurance testing area without having turned  
a wheel

Left: Built in the company’s factory in Södertälje, 
Sweden, Scania engines arrive on the Zwolle 
line pre-assembled and ready to go.  Engines 
are carried from Sweden to Holland by Scania’s 
own transport company, Scania Transport 
Laboratory, a service which helps Scania test its 
products over the long-term and gain real-life 
experience of transport operation

longest-serving long-haul drivers.  Both are 
dedicated, high performing professionals, 
that’s why we felt it right to reward them 
in this way.”

The visit to Zwolle was organised 
by the plant’s Vehicle Collection Centre 
in conjunction with TruckEast, Knights 
of Old’s local Scania dealer, which for 
many years has supplied the firm’s trucks 
and managed its repair and maintenance 
programmes.  An additional element to 
the factory trip was that the delivery of 
George and Paul’s new trucks marked the 
completion of a delivery schedule which 
has seen the Knights of Old Kettering, 
Worthing and Colchester-based fleets 
become all-Scania.

With 1,700 employees working a two-
shift system, Scania Zwolle can produce a 
maximum of 160 trucks a day on its main 
production line.  A second line increases 
that total by 50 percent.  All in all, it 
takes around eight hours to assemble each 
truck, with a new chassis embarking on 
its journey down the line every six-and-a-
half minutes.  In 2011, the plant delivered 
just under 30,000 trucks – 42 percent 
of Scania’s global total for the year – to 
67 markets, the top five of which were 
Germany, Russia, Turkey, the UK and the 
Netherlands.  

Together with plants in Sweden, 
France and Brazil, Zwolle forms part of 
Scania’s worldwide production system.  
Each location assembles vehicles based 
on the modular build system pioneered 
by Scania back in the mid-20th century.  
Today, that process has been honed 
and refined to the point whereby it 
provides the foundation for all Scania’s 

SCENE SCANIA • 25

01 Knights of Old.indd   25 03/12/2012   16:50



manufacturing operations, be it truck, bus, 
coach or industrial/marine engines.

A key benefit of modular build is 
that it significantly reduces the number 
of components, sub-assemblies and 
processes involved in the construction of 
the entire Scania range.  The programme 
has also facilitated a 
manufacturing system 
which allows each vehicle 
to be individually-specified 
as it travels along the 
assembly line.

“That’s amazing,” says 
George.  “You can literally 
see each truck is different 
as it comes by.  Different 
colours, different engine powers, different 
cabs.  It’s mind-boggling to think about 
the logistics that must be behind all of this.  
How do they make sure everything ends 
up in the right place at the right time?!”

“By being systematic about it,” says 
Paul Abbott.  “George is exactly right 
when he says it’s a complex process, but 
the complexity is all in the planning.  By 
the time it gets to the point of assembly, 
everything has been simplified right 
down.  Also, I can see there are team 

leaders in place monitoring everything 
going on and being there to rectify any 
issues which may arise.

“To the observer, it’s an incredibly 
well-composed process, right from the 

high level, ultra-complex end of the 
spectrum through to the fitment of each 
individual component.”

“For me it’s the overall organisation 
of the plant and its processes which is 
impressive,” says Ian Beattie.  “There’s 
no doubt about it, this is a top -notch 

factory.  And returning to George 
and Paul, it’s great for them, the 
guys who will drive them and live 
in them, to see what goes into the 
making of their trucks.”

“Definitely,” confirms Paul.  
“This is really interesting.  You 
don’t really think about it that 
much when you’re behind the 
wheel, but when you come here 

you can see every part of the process has 
been completely thought through.  For 
example, George and I have just been 
looking at the SPS system.  We had no idea 
things like this went on behind the scenes.”

“To the observer, it’s an incredibly well 
composed process, right from the high level, 
ultra-complex end of the spectrum through  

to the fitment of each individual component”
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Standing for Scania Production 
System, SPS is a unique quality 
improvement system which involves every 
Scania factory employee worldwide, 
giving each individual the opportunity to 
play a part in the evolution of Scania’s 
production processes.

Roel Baarslag of Scania Zwolle’s 
Visits Department explains:  “SPS is a 
tool which we use to seek continuous 
improvement in everything we do.  Groups 
of team members from each area of the 
line get together regularly to discuss any 
barriers  they encounter in their day-to-
day work.  They then set about finding 
ways in which to remove them.  A solution 
may involve just a small amendment to 
working practices or, in some cases, a 
relatively major change. 

“Providing the actions required justify 
the outcome in terms of improved quality 
and/or efficiency, we will amend our 
procedures accordingly.  This involvement 
not only brings about improvements 
which benefit us and our customers, it also 
gives those working on the production line 
a sense of achievement and adds to job 
satisfaction.”

“In principle that’s very similar to 
what we are looking to achieve here,” 
comments Ian Beattie.  “Inviting George 
and Paul across to collect their trucks and 
see how they are made will, I am sure, 
build their attachment to the brand.  And 
that’s really important for us; we want our 
team to have that emotional connection.  

“That’s because you can’t 
underestimate the role of the driver – 
they’re not just making deliveries, they are 
our ambassadors, the guys who are out 
there doing it for us every day.  

“And I know the pride they have in 
their work rubs off.  Which means quite 
simply, it’s a win all round – for us, our 
drivers and our customers.”

Left: George helps out by filling a washer bottle.  
Screenwash is added very early in the build 
process, well ahead of the cab and windscreen 
being fitted.  That’s because should there be a 
leak in the system, it is far easier to spot and 
rectify at this stage

From the moment the chassis rails enter the factory, to the trucks running between 
Sweden and Holland carrying a variety of componentry, to every other stage in the 
production process, the creation of a Scania truck is a complex affair indeed.

Visitors to the company’s production plants almost always notice that every truck 
passing down the line is different.  This is made possible by a complex logistic chain, 
which ensures items arrive at the right place just in time, and Scania’s modular build, 
which sees a relatively small number of components used across the entire Scania range.

While every aspect of the production planning process involves computerisation, 
Scania also relies on its highly-skilled team leaders and line workers to monitor the 
process and quickly rectify any issues at the point of assembly.

Logistics, planning  
and modular build:  

A Scania truck  
is born
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Aerial ambitions
Two Scania fire appliances – the first of their type – are the latest 

pieces of the Stobart aviation jigsaw to fit into place

It is a matter of public record that there 
has been no major aircraft accident in 
the UK resulting in loss of life since the 
Kegworth disaster of 1989, when British 
Midland flight BD92 crashed into an 
embankment of the M1 yards short of 
its intended destination, East Midlands 
Airport.  For an industry already operating 
to high standards, the incident provoked 
a 152-page report by the Air Accidents 
Investigation Branch (AAIB) containing 
no fewer than 31 separate safety 
recommendations.

While the AAIB’s study focused principally 
on aircraft design, on-board systems, 
maintenance procedures and training, we 
can all take comfort from the fact that 
the safety remit of aviation authorities 
extends well beyond aeroplanes alone.  
Together with ensuring passenger and 
cargo security, an airport’s fire and rescue 
provision is arguably the most critical 
of these off-aircraft safety services.  And 
rightly so, for with aviation fuel burning 
at around 1,000-degrees Celcius, a rapid 
and efficient emergency response is crucial.  
Three minutes is all they have, goes the 
perceived wisdom, if a total loss situation 
is to be averted.
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A range of regulations define an 
airfield’s fire and rescue requirements.  
Firstly, the size of aircraft using an airport 
determines its Category.  The Category, in 
turn, specifies the fire cover to be provided.  
The fire service itself must comply with 
CAP168, (CAP stands for Civil Aviation 
Publication), and fire appliances have to 
be built to International Civil Aviation 
Organisation standards.

With time being of the essence, no 
fire fighting 
appliances come 
under greater 
scrutiny than an 
airfield’s rapid 
intervention 
vehicles.  These 
frontline 
appliances 
have daunting 
parameters 
to meet.  While three minutes is the 
maximum time permitted to reach any 
part of the runway or taxiway in optimum 
visibility and surface conditions, the 
intention is that they should be able to 
arrive in two.

Each vehicle must carry a full fire 
fighting crew and be able to cover whatever 
terrain lies before it, which is likely to 
include grass as well as tarmac.  Approach 

and departure angles, ground clearance 
and tilt requirements are all specified and 
must be complied with.  Then comes the 
fire fighting capability itself; the water and 
foam carrying capacity and the pumping 
equipment needed to give the best possible 
chance of success.

Up until now, meeting these 
requirements has always necessitated 
a purpose-built chassis.  But with the 
introduction of the two Scania/Angloco 

appliances 
pictured here, it 
is now possible 
to achieve the 
targets set by 
the aviation 
authorities using 
a commercially-
available chassis. 

Powered 
by 13-litre 440 

horsepower Scania engines driving through 
fully automatic six-speed gearboxes, both 
vehicles are based on Scania 6x6 chassis 
and are equipped with high flotation tyres.  
Their all-steel safety crew cabs – the same 
built-for-purpose units in service today 
with fire fighting forces around the world 
– accommodate a team of eight.  

Eight-thousand-litre water tanks and 
1,000-litre foam compound tanks supply 

Their all-steel safety crew cabs – 
the same built-for-purpose units 

in service today with fire fighting 
forces around the world  

– accommodate a team of eight
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pumping equipment rated at 4,000-litres 
per minute.  A computerised proportioning 
system governs the production of 
foam, which is delivered by way of two 
monitors, one roof-mounted the other 
sited midway up the grille.  The monitors 
themselves are joystick-controlled from 
inside the cab.  Over 
and above this, both 
vehicles are fitted 
with boom lighting 
and carry a range 
of cutting gear and 
other fire fighting kit 
in their side and rear 
lockers.

Closer 
inspection shows 
there is something 
else unique about 
these two first-of-
type fire appliances; 
each has the name 
Eddie Stobart 
emblazoned on their flanks. 

It was six years ago that Stobart 
Group Chief Executive Officer Andrew 
Tinkler began preparing for take off.  
His company’s first move into the world 
of aviation came with the purchase of 
Carlisle Airport.  And while the primary 
driver at that time was the need to find a 

base where Stobart’s half dozen Carlisle 
sites could be consolidated into a single 
operating centre, the firm also had one eye 
very much on the sky.

Two years later, and with protracted 
planning negotiations to develop the 
Group’s Cumbrian asset by now well 

underway, a second 
airport acquisition 
was made 350 miles 
to the south east in 
Southend, which is 
where the two fire 
appliances featured 
in this article are 
stationed.

Back in the 
1960s, Southend 
Airport was Britain’s 
third busiest airport 
behind Heathrow 
and Manchester.  “It’s 
hard to believe, but 
it’s true,” confirms 

Andrew Tinkler.  “At that time, Southend 
to Ostend was the world’s busiest route in 
terms of passenger volume.  You have to 
remember this was in the days before ro-ro 
ferries, so what used to happen is that ten 
or so flights a day would carry around 50 
passengers and two or three cars across the 
Channel.  That’s how it used to be done.”

Never ones to miss a trick, even Southend’s 
tow tractors and baggage trucks are Stobart 
branded.  Aircraft steps haven’t escaped either, 
look closely and you’ll see these are called Gill!

The installation of a railway station at 
Southend Airport has provided a rapid and 
convenient link to London
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Such was the status of Southend 
Airport at that time, it even featured in 
the 1964 Bond movie Goldfinger in a 
memorable scene where Bond, in his Aston 
Martin DB5, tracks Auric Goldfinger’s car 
to the airport, from where both fly off to 
continue their escapades in Switzerland.

Unlike James Bond, Southend Airport 
failed to move with the times.  “Lack of 
investment was its downfall,” explains 
Andrew Tinkler.  “As jets became ever-
larger, longer runways were needed to 
accommodate them.  But Southend simply 
did not respond.  Gatwick, on the other 
hand, embraced the challenge.”

The writing had been on the wall since 
the mid-1960s, when Gatwick’s original 
and relatively short runway was extended 
by 1,200-feet.  A second extension in 
1970 opened up, among other things, the 
possibility of non-stop operations to the 

USA.  Faced with a move-or-die situation, 
the airlines one-by-one deserted Southend.

By the 1990s, Stansted, previously 
a small operation catering primarily for 
charter airlines looking to avoid the high 
costs of Heathrow and Gatwick, was also 
in on the act, with airfield and terminal 
improvements increasing its capacity to 15 
million passengers a year.  The combined 
Stansted and Gatwick effect meant that 
passenger operations at Southend came to 
a virtual standstill.

But the airfield did not die.  Despite its 
lack of facilities, the runway was good and 
the site offered plenty of space, both for 
aircraft and support vehicles.  Southend 
had long been recognised as an ideal 
maintenance location, and this industry 
continued to develop and thrive long after 
the travelling public had departed.

As such, the airfield would ultimately 

find itself on the radar of Stobart Group.   
Keen to expand his company’s fledgling 
aviation operation, Andrew Tinkler sensed 
an opportunity.  Southend’s location, 
close to London, was good.  There was 
a railway line, albeit no station, on the 
airfield’s perimeter.  There was room to 
lengthen the runway, a suggestion to which 
Southend Borough Council responded 
positively.  Facilities were lacking, but 
nothing a healthy £100 million investment 
couldn’t put right…

The deal was done on 2 December 
2008.  A variety of civil and engineering 
projects were soon underway, with a new 
air traffic control tower, terminal building, 
aircraft stands, railway station and car 
park all springing up in rapid succession.  

By mid-2011 a ten-year agreement 
with easyJet had been signed which would 
see the budget carrier operating 70 flights 
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a week to eight European destinations.   
Today, these have been augmented by Aer 
Lingus Regional services, (operated by 
Aer Arann, in which Stobart Group has a 
stake), to Ireland.

And there is more to come.  With a 
new fire station, business jet 
lounge and a second phase of 
development which will more 
than double the footprint 
of the terminal all planned, 
more airlines are looking to 
Southend as an airport of the 
future.

“We also have our own plans to 
link Southend and Carlisle, which now 
has planning permission for runway 
investment and a distribution centre, with 
services by Aer Arran,” says Andrew 
Tinkler.  “The business case is for two 
Southend to Carlisle flights a day using  

42-seat ATR 42 turbo-prop planes.  
“As both locations develop, Southend 

will continue to focus primarily on 
passengers while we see Carlisle as also 
being potentially attractive to freight 
operators, as from an airline’s point-of-

view it has the possibility to provide a 
total multi-modal distribution system for 
the region.

“The carriage of freight is naturally 
of interest to us, and here we would be 
looking at fast moving, high value cargo.  
As things stand right now, the turnaround 

times of the low cost carriers make them 
unsuitable for freight, but if they were 
convinced of the revenue potential, that 
could all change.

“In parallel to this, we will also be 
looking to replicate Southend’s success as a 

high quality maintenance services 
provider at Carlisle – after all, 
it’s only a matter of a short flight 
to transport skilled personnel 
between the two sites.

“The Southend model, where 
all services from the moment you 
enter the car park to the point 

of departure are provided by ourselves, 
is one that’s attractive to us.  In the same 
way that we’ve rewritten the spec of the 
fire appliances we operate, if we can 
change the way airports operate, I believe 
a tremendous future lies ahead for the 
aviation side of our business.” 

 “The carriage of freight is naturally of 
interest to us, and here we would be 

looking at fast moving, high value cargo”
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“The name’s Bond...”
It’s 50 years since 007 announced himself on the silver screen.  

What better excuse to ask our very own ‘Q’ to dissect this iconic 

style guru, chart his success, and examine some of the gadgets 

and automobiles used along the way?
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A sociologist friend was at a conference 
recently on Gender Perception (really).  As 
part of the discussions, those present were 
asked who they felt most characterised 
‘the definitive man’, the last word in 
masculinity, the ultimate in machismo. 

Their answer: James Bond.
The on-screen phenomenon that is 

James Bond has been with us for half a 
century now. In that time, there’s been 23 
Bond films, six Bonds and an indeterminate 
number of Bond girls. The series has 
grossed over $5 billion to date and is the 
second highest-grossing film series of all 
time, second only to Harry Potter.

But the story goes back further than 
that.

James Bond was created by writer 
Ian Fleming in 1952. He started writing 
the first Bond novel, Casino Royale at his 
Goldeneye estate in Jamaica to distract 
himself from his forthcoming nuptials.  
Bizarrely, (although he was a keen bird-
watcher), Fleming took the Bond name 
from that of an American ornithologist and 
Caribbean bird expert. He said it struck 
him as ‘unromantic, anglo-saxon, yet 
masculine’ – exactly how he perceived and, 
surprisingly, wanted the character to be.

Fleming based Bond on a plethora of 
individuals he came across whilst working 
for Naval Intelligence during World War 
2. These included his own brother Peter, 
who had been involved in covert operations 

behind enemy lines in Norway and Greece. 
He also modelled Bond on himself. He 

gave the character many of his own traits 
and interests – they shared the same love 
of golf and scrambled eggs; they shared 
the same golf handicap; they even used 
the same toiletries. Fleming based Bond’s 

tastes and behaviours on his own too, 
using his experiences in wartime espionage 
as an inspiration for his writing. He even 
modelled Bond’s looks on his own, albeit 
with a hint of American singer Hoagy 
Carmichael thrown in for good measure.

The result was 12 novels and two 

short-story collections, all published 
between 1953 and 1966. Others picked up 
the baton after Fleming’s death – including 
thriller writer John Gardner and author 
Sebastian Faulks – and more than 30 have 
appeared since, the last being published in 
2011.  Another is planned for 2013.    

But what is our fascination with Bond? 
What is it about the books, the films, 

the characters, the cars, the clothes, the 
gadgets and the girls that so captivates us?

In a word, it’s style.
Style is timeless. Style is enduring. 

Style is immutable, unchanging and hugely 
desirable. 

Style encapsulates everything to do 
with Bond. His character, his behaviour, 
his mannerisms. Modern idiom might 
describe ‘Bond style’ as ‘cool’. But ‘cool’ 
is a word more suited to the rough-and-
tumble characters of the era such as those 
portrayed by Steve McQueen. Bond is 
above, and so much more than, all of that.

But what defines style? Surely style is 
personal and in the eye and perception of 
the beholder?

Style is a look – it’s the way one does 
things, the way one behaves. 

Style is effort understated – it is 
elegance and poise and precision. 

Style is instinctively knowing what is 
right – how to present yourself, conduct 
yourself and behave in any given situation. 

Style is appreciating what’s important 

As sauve as the character himself; Bond’s 
creator, Ian Fleming

Photography (c) Metro-Goldwyn-Mayer Studios Inc. 
TM Danjaq, LLC. All Rights Reserved.
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and responding in the appropriate manner. 
Above all, style is confidence, 

assurance, calmness and coolness – doing 
enough, but never more. 

But how does that come through in the 
character of James Bond? 

It goes back to the early ’50’s when 
Bond introduced us to a way of life we had 
never dreamt of.  In an age when most had 
never even heard of a Martini, his were 
shaken, not stirred. His cigarettes were 
hand-made. He flew first-class all over the 
world, stayed at luxury hotels, ate exotic 
things like 
caviar and 
oysters and 
drank vintage 
champagne at a 
time when even 
going abroad 
was considered rather racy. Above all, 
he took on – and always beat – the most 
desperate villains, and was pursued by such 
a never-ending stream of beautiful women 
that he almost had to beat them off with a 
stick.  

‘Bond style’ comes through strongly in 
his clothes. 

Iconic Bond is Bond in a single-
breasted suit. Back in 1962, young actor 
Sean Connery was chosen for the part 
and taken by director Terence Young to 
Mayfair-based tailor, Anthony Sinclair. 
There, he was introduced to a style of 

suit already known as the ‘Conduit Cut’, 
epitomised by slim trousers and hacking 
jacket, something that suited the athletic 
physique of Sinclair’s clients – many of 
them former Guards Officers – to a T. 
It was ideal for Connery, and it’s a style 
that’s been kept and developed as a Bond 
signature ever since.

Then there were the Bond gadgets. 
These were dreamed up and supplied by 
‘Q’, a name derived from Quartermaster, 
MI6’s weapons and gadgets supplier. As 
the films progressed, so too have Bond 

gadgets and 
the technology 
they involve. 
In From Russia 
With Love, Bond 
used a pager 
and ’phone 

inside his car, technological marvels at 
the time. Live And Let Die previewed the 
first digital watch, whilst Q’s love – and 
Bond’s fondness – for attaché cases and 
their devious contents became legendary. 
And let’s not mention headlight-concealed 
machine guns, shark tanks hidden 
behind tapestries and nuclear submarine-
swallowing supertankers.

Of course, no secret agent is complete 
without his gun. Fleming’s initial choice 
was a Beretta 418 until it was explained to  
him by a Bond enthusiast that it was ‘a lady’s 
gun – and not a very nice lady at that!’   

Leaving a trail of broken hearts and broken 
vehicles wherever he goes, Bond is the ultimate 
playboy and secret agent rolled into one

“It goes back to the early ’50’s 
when Bond introduced us to a way 
of life we had never dreamt of”

Photography (c) Metro-Goldwyn-Mayer Studios Inc. TM Danjaq, LLC. All Rights Reserved.
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Bond swapped to a Walther PPK with 
immediate effect.

But it is the Bond cars that many of us 
remember the most. 

Ian Fleming was definitively a ‘petrol 
head’ – his writings give evidence of a deep 
appreciation and enjoyment of cars, and as 
a young reporter for Reuters, he had been 
impressed with the sporting heritage of the 
4.5 litre supercharged Bentleys that had 
beaten off all-comers at the Le Mans 24h. 
So it was to a battleship-grey Bentley that 
he turned to for Bond in his early stories.

But for the first Bond film, Dr. No in 
1962, the budget was so tight that Bond 
was consigned to a humble Sunbeam 
Alpine. It was low on the style stakes, and 
the producers were indignant at having 
to hire the car at 12 shillings a day! But it 
created a platform for future productions, 
so that by 1964 and Goldfinger, the third 
film in the series, reality prevailed and the 
iconic Bond car first came to prominence. 

Legend has it that that in 1957, Ian 
Fleming received a letter from a certain Dr. 
G. Gibson of Cambridgeshire, imploring 
him in future writings to give Bond a car he 
could be proud of. In Goldfinger the book, 
‘Q’ offers Bond the choice of a Jaguar or 
an Aston Martin DB3 ‘from the car pool’. 
Bond chooses the Aston Martin – so for 
Goldfinger the film, the producers simply 
upgraded the car to the very latest Aston 
available, the DB5. And an icon was born.

Even then, it wasn’t cut and dried. 
The producers approached Aston Martin 
with a request to borrow a DB5 for the 
filming. They offered to sell them a car 
at the full list price of £4,500. Rebuffed 
and indignant, the producers looked at 
alternatives such as Jaguar, Jenson or even 
a Chevrolet. But leaned on, eventually 
Aston Martin were persuaded to see sense, 
and a second-hand development car was 
made available for the film.

Customising it cost £25,000, four 
and a half times the value of the car! In 
innovative Bond style, it had revolving 
number plates – ‘valid in all countries’, 
according to ‘Q’ – machine guns, hub-
mounted tyre shredders and a passenger 
ejector seat, activated by pressing a button 
underneath the gear-pattern indicator on 
the top of the gearstick.

It was an instant success. The car itself 
even went on a world tour, promoting the 
film, and its slightly smaller replica from 
Corgi was the toy of choice the following 
Christmas (complete with everything but 
the tyre shredders!)

Photography (c) Metro-Goldwyn-Mayer Studios Inc. TM Danjaq, LLC. All Rights Reserved.
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But Aston hasn’t always topped the 
list.  Along the way, Bond has had liaisons 
with several other brands – a two-litre 
Toyota 2000 GT in You Only Live Twice, 
an AMC Hornet in The Man With The 
Golden Gun, a Citroen 2CV in For Your 
Eyes Only, a Renault 11 in A View To A 
Kill and an Alfa GTV in Octopussy. In 
the 1990’s, he had a flirtation with BMW, 
with a Z3, a 750iL and a Z8 all making an 
appearance. There’s a Jaguar and a Land 
Rover Defender in the latest Skyfall. And 
there was the legendary Lotus Esprit in The 
Spy Who Loved Me. If ever there was a car 
to rival the Aston in Bond’s (and cinema 
goers’) affections, it was the Esprit – full 
of weaponry, the ability to mutate into a 
submarine and ahead-of-its-time looks that 
made heads turn all around.    

But it is to Aston Martin that Bond has 
stayed loyal for most of his outings. A V8 
Vantage, a V12 Vanquish and – ultimately 
– a DBS have all been Bond cars of choice, 
with the 1964 DB5 acknowledged as the 
ultimate Bond mode of transport. It even 
makes a cameo re-appearance in Skyfall.

Of course, the actors who played Bond 
had a huge hand in creating the perception 
of style and demeanour in the character 
itself. Sean Connery set the bar high with 

his laconic, laid back, self-confident Bond 
portrayal and for many   , he remains the 
definitive Bond even today. Roger Moore 
adopted a more light-hearted approach. 
George Lazenby and Timothy Dalton had 
only short-term Bond careers, before Pierce 
Brosnan returned it to the heights of their 
predecessors. Today, Daniel Craig has 

introduced a harder edge to Bond with a 
modern portrayal that’s closer to the style 
of Sean Connery.  

For many though, it’s the girls and the 
villains which have iced the Bond cake. 

Bond’s cool, composed, suave success 
with the former – ‘out of my league’ to the 
majority of male film-goers, and icons to 
the majority of female – exemplifies male 
style itself, whilst his almost out-of-hand 
disposal of the latter epitomises the ‘no 
effort’ approach to life that style demands.   

But perhaps the greatest success of 
the movie makers has been in keeping the 
Bond series current. ‘Bond style’ has moved 
with the times. Daniel Craig’s 2012 Bond 
is as cutting-edge as Sean Connery’s 1960’s 
Bond. The clothes, the cars, the gadgets 
haven’t changed – they’ve just evolved.  
And not simply to keep pace with modern 
times, but to lead in terms of use and 
presentation and demeanour.

As to what the coming 50 years will 
hold in store for 007, who knows?  With 
more stories in the pipeline, what we 
can say for sure is that the James Bond 
franchise will continue to live and, we 
expect, thrive and thrill us.  But whether 
there will be a return to the gadget-happy 
Bond of Roger Moore or a continuation 
of the somewhat more self-reliant type 
characterised by Daniel Craig in Skyfall, 
we’ll just have to wait and see…

Boys and their toys: Arguably the most famous 
Bond car of all time, the Aston Martin DB5

Photography (c) Metro-Goldwyn-Mayer Studios Inc. TM Danjaq, LLC. All Rights Reserved.
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Alessandro Palazzi knows his 
Martinis.  And so he should, for as 
Bar Manager at Dukes Hotel in St 
James his reputation depends on it 
– because Alessandro and his staff 
serve on average between 250 
and 300 Martinis a day!  

“In my opinion, the Dukes Hotel is 
the spiritual home of the Martini,” says 
Alessandro proudly.  “And the Martinis 
we serve here have been created very 
much in the spirit of the two characters 
who made them famous; Ian Fleming and 
James Bond.

“But allow me to let you into a couple 
of secrets.  Firstly, while Ian Fleming used 
to drink at the Dukes Hotel, he actually 
tasted his first Martini while working as 

a journalist in Moscow.  So his Martini 
there would have been made with a harsh 
Russian vodka.  Secondly, you can no 
longer make a Martini the way Fleming 
described it in Casino Royale, the book 
where it first appeared.

“That’s because the Kina Lillet 
vermouth he wrote about no longer exists; 
the Lillet family decided to change the 
formula back in 1989.  Today it’s known 
by a far more romantic name, White 
Lillet.”

The Dukes Hotel is the home of the 
Vesper Martini, arguably Alessandro’s 
most famous creation.  “Vesper was the 
only woman Bond ever loved,” he reveals.  
“But, as you might expect, she turned 
out to be a double-agent.  So my Vesper 

Meet the man who mixes 
Martini just the way Bond 
would like it today

Neither 
shaken 
nor 
stirred
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Martini contains both gin and vodka in 
her honour!”

To keep the spirit alive, the Dukes 
Hotel team has developed the original 
Bond Martini into a new offering for the 
21st century, although such is its strength 
that customers are strictly limited to a 
maximum of two glasses each.  “The 
Martini Fleming gave us comprises half 
a measure of Kina Lillet vermouth, one 
measure of vodka and three measures 
of Gordon’s Gin, shaken vigorously so it 
would be really cold and poured into a 
goblet glass with a twist of lemon,” says 
Alessandro.

“But our classic Vodka Martini is 
made up as follows:  I begin with a frozen 
glass into which I pour a few drops of 

Angostura Bitters.  Then, I add a half-
measure of our own vermouth, which is 
produced from English Wine and is not 
available commercially.  On top of this 
goes one measure of Potocki Polish vodka 
– Vesper was, after all, Polish! – and three 
measures of Berry Brothers of St James’ 
No. 3 gin, which is 46 percent proof.  
Finally, to give the drink a modern twist, I 
add a zest of orange.  Most importantly, 
it is neither shaken nor stirred; our vodka 
and gin is all kept in the freezer, so it is 
already at exactly the correct temperature. 

“This is the drink I believe James Bond 
would order if he walked into our bar 
right now.  And it’s very good, I highly 
recommend it – please do drop in and try 
it for yourself sometime soon!”

Photography (c) Metro-Goldwyn-Mayer Studios Inc. TM Danjaq, LLC. All Rights Reserved.
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Focusing on success
Designed to maximise return on investment, Optimise is the name of an innovative new 
programme from Scania
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Transport companies work to fine margins in an environment 
which is both demanding and uncompromising.  That’s why it is 
essential that operators wring every drop of economy out of their 
fleets and ensure that not a penny invested is wasted – which is 
precisely why Scania Optimise has been created.  

Scania’s research, conducted over many years with both 
UK and continental operators, demonstrates that fuel accounts 
for approximately 45 percent of the overall cost of transport 

operation. Other expenses comprise items such as salary, 
administration and so on, which are largely fixed and therefore 
unalterable.

But fuel spend is different.  Here, much can be done to 
ensure expenditure is minimised, and that’s what Optimise sets 
out to address.  By working closely with operators, Scania’s 
team of in-house specialists helps them achieve the best from 
their investment, in terms of getting the most from their trucks and 
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their drivers in the quest to minimise fuel usage.  The extent and 
depth to which Scania has explored the problem may come as a 
surprise – Optimise is a far reaching programme which leaves no 
stone unturned.  Best of all, every penny saved is added directly 
to the operator’s bottom line.

It’s no secret that under controlled laboratory conditions 
trucks are capable of delivering substantial and impressive 
fuel returns.  But in real life, of course, the results can be very 
different.  Here, a range of factors – such as the suitability of the 
truck for the task in hand and the level of skill exhibited by its 
driver, plus variables like traffic congestion and adverse weather 
conditions, for example – can all conspire against the operator, 
increasing fuel usage and thwarting the best laid plans to 
maximise economy in operation.  

Or do they…?
While it is inevitable that individual journeys will provide 

differing results, Scania has proven that achieving consistently 
good fuel efficiency over the longer term is most definitely not 
beyond reach.  

Since 2008 Scania has run its own transport 
service.  Known as Scania Transport Laboratory, 
this operation has a 40-strong fleet 
comprising rigid and articulated 
trucks with power outputs 

“Within a six month period, the average fuel return of our fleet rose from  
6.7 to 9.04 mpg, an improvement of 35%”
Anders Gustavsson, Managing Director, Scania Transport Laboratory
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ranging from 270 to 480 horsepower.  The vehicles carry 
components between Scania’s factory in Södertälje, Sweden and 
its production plant in Zwolle, Holland, some 825 miles distant.  
In total, the fleet completes 15 round trips a day and covers more 
than 6.5 million miles a year.

In looking for improvement, Scania began by recognising 
that the truck and its driver are the operator’s two most important 
assets in terms of where real savings can be made.

To ensure its vehicles were performing at their peak, the 
specification of each truck in the Scania Transport Laboratory 
fleet has been optimised.  From engine power to gearbox and 
axle ratio selection to the fitment of full air management systems, 
each truck is purpose-built for the particular transport task it 
undertakes. 

With specification optimised, the focus shifted to the 
driver.  Every truck in the Scania Transport Laboratory fleet is 
equipped with Scania Communicator 200, the same telematics 
computer fitted as standard to all UK Scania trucks today, in 
order to monitor vehicle and driver performance.  In addition 
to confirming that each vehicle is operating at its peak, the 
data captured is used to develop bespoke training programmes 
designed to help drivers achieve the best possible fuel economy. 

Thereafter, regular data analysis is carried out and feedback 
periodically given to each driver.  Known as Driver Follow-up, this 
process is intended to ensure the highest standards of economy 
driving are maintained not only over the long term, but forever.

To help on a day-to-day basis vehicles are equipped with 
Scania Driver Support, Scania’s ‘coach in the cab’, which 
provides drivers with hints, tips and performance reviews via a 
simple dashboard display.

The entire process is backed by a rigorous maintenance 
programme which comprises not only routine servicing but also 
a full inventory of efficiency checks and measures every time a 
vehicle visits the workshop.  

The results achieved by Scania Transport Laboratory are both 
dramatic and impressive; within a six month period, the fleet’s 
overall fuel efficiency rose from an average of 6.7 to 9.04 mpg, 
an improvement of 35 percent.  Today, that figure is sustained, 
an achievement made possible through a combination of Scania 
Driver Support, driver follow-up and a thorough maintenance 
regime.

Now, with the launch of Optimise, the same benefits being 
achieved by Scania Transport Laboratory are available to UK 
transport operators.

THREE WAYS TO SAVE
Optimise is available by way of a choice of three support 
programmes – Plus, Premium and Ultimate – each of which 
has been designed to meet individual operators’ particular 
needs.  In addition to the features listed here, each package 
includes a complimentary health check to ensure the vehicle 
is performing at its peak.

* The number of follow-up sessions required will depend upon 
individual driver needs. Each session will be fully tailored to provide 
maximum benefit. Sessions last 20-40 minutes. 

PLUS
• Introductory package to provide driver with knowledge 

to drive fuel efficiently and look after his or her vehicle.  
Limited follow-up to reinforce training.

• Fuel saving
• Reduction in repair costs

Data package included:  Scania Analyse
Data monitoring and analysis  4

One day practical driving session  4 
Number of driver follow-up sessions*    3
Written feedback provided  8

Training hours qualify for Driver CPC  4

PREMIUM
• Lighter package to deliver very good driver and vehicle 

efficiency.  More intensive follow-up than ‘Plus’ option in 
order to reinforce training.

• Fuel saving
• Reduction in repair costs

Data package included:  Scania Analyse
Data monitoring and analysis  4

One day practical driving session  4

Number of driver follow-up sessions*    5
Written feedback provided  4

Training hours qualify for Driver CPC  4

ULTIMATE
• Comprehensive package designed to get most out of 

the driver and vehicle.  More intensive follow-up than 
‘Premium’ option in order to reinforce training.

• Fuel saving
• Reduction in repair costs

 Data package included:  Scania Analyse
 Data monitoring and analysis  4

 One day practical driving session  4 
 Number of driver follow-up sessions*    7
 Written feedback provided  4

 Training hours qualify for Driver CPC  4
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With Fixed Price Repairs now extended to include Trailer, 
you know you’ll always get the best for less. The best 
value on genuine Scania parts, and the best trained staff 
to get you back on the road faster and safer than anyone 
else. And with Fixed Price Repairs, you’ll always know 
that the price we quote is the price you pay, including all 
parts, labour and consumables – no hidden costs, no 
nasty surprises. You can bank on that.

Calculate your own fixed price repair at  
www.scania.co.uk/fixedpricerepairs

FIXED PRICE REPAIRS FOR 
TRUCK AND NOw TRAILER.

YOU
SCANIA

bANK  
ON OUR 
PRICES.
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Job Title 108894 Bank on Prices Motor Transport 300x452_DPS Modified 13 November 2012

ThE PRICE wE qUOTE IS ThE PRICE YOU PAY. 

PGR TRUCK TRAILER

REPLACE bRAKE 
ChAmbER
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AIRbAG
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ChANGE
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With Fixed Price Repairs now extended to include Trailer, 
you know you’ll always get the best for less. The best 
value on genuine Scania parts, and the best trained staff 
to get you back on the road faster and safer than anyone 
else. And with Fixed Price Repairs, you’ll always know 
that the price we quote is the price you pay, including all 
parts, labour and consumables – no hidden costs, no 
nasty surprises. You can bank on that.

Calculate your own fixed price repair at  
www.scania.co.uk/fixedpricerepairs
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Regular readers will remember we recently invited Pink Floyd drummer Nick Mason to try his 

hand at driving Scania trucks.  In return, he opened up his collection of historic racing cars to 

us.  Given their value – in a word, priceless – we didn’t risk it behind the wheel though…

NICK’S 
MAGNIFICENT 

SEVEN

Imagine being force-fed lobster thermidor 
and caviar.  Eventually the feast would 
doubtless overcome you; ‘No more…it’s 
wonderful... but I just can’t take it.’  This 
is how a member of the Scene Scania crew 
described his recent tour of Nick Mason’s 
garage.  One after another, he said, the 
legends just kept on coming; Ferrari, 

Maserati, Lola, McLaren…would there be 
no end to this procession of automotive 
royalty?  

Then again, Pink Floyd never did 
things by half, so perhaps this kind of 
extravagance was only to have been 
expected.

Ultimately, our man instructed the 

cameraman to photograph just seven 
vehicles for our purposes; a magnificent 
seven, but with around 40 rare and exotic 
vehicles choose from, far from the only 
magnificent seven in Nick Mason’s unique 
assembly.  

So how did such a collection come 
about… 

SCENE SCANIA • 51

01 Nick Mason.indd   51 05/12/2012   15:21



It was Rolling Stones drummer Charlie 
Watts who famously described his first 25 
years with the band as ‘Five years playing 
and 20 years waiting around’.  Not so for 
Nick Mason.  Rather than hang idly by 
between recording and touring, he turned 
his attention to racing classic sports cars.

“It all began with a pre-
World War II Aston Martin, 
in which I started competing 
shortly after we completed 
Dark Side Of The Moon,” 
says Nick.  “That was in 
1973, but I’d long had the 
racing bug by then; I inherited it, in fact, 
from my father, who used to make motor 
sport films for Shell and competed on the 
circuit in a vintage Bentley.  He’d take me 
to races, where I’d sometimes see stars like 
Stirling Moss compete, so I suppose it’s 
hardly surprising that it rubbed off.

“When I took up racing, I never had 
any intention to become a collector.  That’s 
something that just kind of happened.  
Back then, competing was my primary 
objective.  But when I decided to move up 
from the Aston, I realised I didn’t really 
need to sell it – so I didn’t!

“The way it panned out is that I fell 
in with a chap named Derek Edwards, a 
former race mechanic.  When we met he had 
a small garage in Hampstead, where I took 
my old Aston for a rebuild.  The deal was 
that Derek would let me in to do as much 
work as I wanted on the car, which was a 

perfect arrangement for me.   
“Derek suggested that if I was serious 

about racing, we should perhaps find 
something more suitable, which led to  
me buying an Ulster, the ultimate race 
version of Aston Martin’s 1.5-litre classic 
two seater.

“Things were going well 
between Derek and I, so much 
so in fact that I bought the 
garage and together with Judy 
Hogg, Derek’s racing partner, we 
started Mortain Engineering, a 
car restoration business.  That 

firm, later renamed Ecurie Bertelli is still 
in existence today, now based in Milton 
Keynes.

“From the Aston I progressed to a 
vintage Grand Prix car, the Bugatti Type 
35B.  Later on I acquired my Ferrari GTO 
250.  By then I also had a D-Type Jaguar, 

“I started competing shortly after we  
completed Dark Side Of The Moon”
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MCLAREN F1 GTR (facing page)

“Modified for road use, my 1995 McLaren F1 
GTR car was originally constructed for grand 
touring racing – which probably tells you all 
you need to know about its performance! 
Designer Gordon Murray never intended to 
take it racing – despite the fact that at Le Mans 
in ’95 it comfortably beat its purpose-built 
competitors.”
FRAZER NASH  
LE MANS REPLICA (above)

“Although it’s called a Replica, this two-seater 
is in fact the genuine article, hand built by 
Frazer Nash in 1952. This particular car is based 
upon the model which found great success in 
private hands at the 1949 24-hour Le Mans 
race. It’s very fast and exciting to drive.”

Am qui tecerfe rnatemque latemporerae amet pligendantio bercimp 
ossecaecus iliquam eium et elendanis id quam qui alit eum quam andam 
ende sunt, sequi doluptam quaspedit re nihici omniasperem none id 
quo tes aditatest officiurem as dolupide latur sa verferem eicae. Pis 
eosapedniasperem none id quo tes aditatest officiurem as dolupide latur 
sa verferem eicae. Pis eosaped

which I bought as someone persuaded me 
I might need it to swap for the Ferrari.  
But that turned out not to be the case, so I 
kept that too.

“In 1979 I took a Lola T297 to Le 
Mans, a move which took me into modern 
day racing cars.  I returned in 1980, then 
went on to the Nürburgring a year later 
to compete in a 100 kilometre event; the 
T297 had become another fixture in the 
collection.”

And so it continued, with more and 
more cars finding their way into Nick’s 
garage:  “I’d see a series that looked fun 
and buy a car to race in it,” he explains.  
“It developed into a passion, I suppose, 
which I would define as being somewhere 
between a hobby and an obsession.”

Throughout our conversation a 
sense of passion certainly comes through, 
although rather than the cars themselves 

this is arguably directed more towards 
their racing achievements.  As we pore 
over photographs of our selected seven, 
Nick churns out the stats: “Lola T297 – 
Le Mans 1979, second in two-litre class,  
Le Mans 1980, third in class.  1960 
Maserati T61 Birdcage – first place in the 
support race at ‘93 British Grand Prix.   
I won that one on the last corner of the 
last lap.  Memorable, you don’t do that 
very often!”

Listening to these tales from the track, 
it is clear that for Nick Mason pride runs 
hand-in-hand with passion.  But would he 
ever have considered a career in autosport 
rather than music?

“No, it would have been music every 
time,” comes the reply.  “As much as I 
love racing, I have never allowed myself 
to get carried away with it.  I never said, 
for example, ‘I can’t do that gig because 

Nick’s cars, in his own words:
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MASERATI T61 (above) 

“Commonly known as the Birdcage, my 
1961 Maserati T61 holds a special place in my 
affections. That’s because I won the support 
race at the 1993 Silverstone Grand Prix in it. 
In fact, I secured victory on the last corner of 
the very last lap – particularly satisfying and 
something you certainly don’t do very often!”
FERRARI 250 MM (facing page)

“Launched at the Geneva Motor Show in 
1953 the ‘MM’ stands for Mille Miglia, after the 
Italian classic. This car, though, took part in a 
different endurance race; the 1953 La Carrera 
Panamericana in Mexico, where it was driven 
by privateer Effrain Echeverria. He did well, 
finishing seventh in a race won by the greatest 
driver of the day, Juan Manuel Fangio.”

I’m racing.’  Work always came first.   
I just raced when I could.”

But, of course, as we all know, motor 
sport is dangerous.  So how did the other 
members of Pink Floyd feel about Nick’s 
high octane indulgence?  

“It wasn’t an issue,” he replies.  “We 
never tried to control each other in any 
way, that just didn’t happen.”

But what if there had been an 
accident, a broken arm for example?

“Well, Def Leppard have got a one-
armed drummer, and he’s brilliant,” grins 
Nick.  “But seriously, I never went racing 
while we were touring.  That would have 
been a bridge too far.  When we were 
recording The Wall, for example, I resisted 
the temptation until the drum tracks had 
all been laid down.”

As time went by, Nick devoted more 
time to racing.  And as the fleet continued 

to grow, so did his success on the track
“Well, I’ve got quite a collection 

of pots, if that’s what you mean,” he 
confirms.  “They probably represent 
pounds and pounds trying, but the 
enjoyment racing has given me makes all 
that worthwhile.  The thing is, as I said 
when I drove those two Scania trucks 
earlier this year, what really appeals to me 
is the precision required to make a good 
job of it.  

“Historic motorsport isn’t like 
Formula One where you have the world’s 
greatest expert drivers haring around 
faultlessly; in the racing I do we all make 
mistakes all of the time.  That’s what 
makes it so exciting, and is where the 
need to be precise comes in. I love the 
challenge.

“Having said that, I am getting more 
cautious these days.  I still race, but not so 

Nick’s cars, in his own words:
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much.  Nicki Lauda once said to me that 
by the time you’re 23 you have to work 
harder at it – so by the time you reach 
your sixties, it has to be even harder still!”

While Nick Mason may not race as 
often as he used to, his cars can still be 
seen on the track.  Take his Ferrari GTO 
250, for instance.  

But just before we roll that 
particular gem out of the pits, 
remember here we are talking 
about one of the world’s most 
valuable cars.  A similar vehicle 
once sold for £20 million at 
auction, and word has it that figure is 
likely to rise considerably as the number of 
billionaires around the globe increases.

Nick Mason’s Ferrari GTO 
250 appeared earlier this year at the 
Goodwood Revival, piloted by former F1 
star Jean Alesi and Mark Hales, the  

co-author of Nick’s book Passion for Speed, 
who turned in a respectable seventh place 
in the RAC TT Celebration event.  But 
what if disaster had struck?

“Actually, the insurance companies are 
relatively relaxed about racing,” says Nick.  
“They’re more worried about the garage 

going up in smoke.  That’s because it  
would be a total loss, whereas a racing 
accident normally just means a panel or 
two to replace.”

It is said that rock stars (particularly 
those of Pink Floyd’s ilk) are notoriously 
laid back, and here Nick Mason is 

certainly doing nothing to dispel that 
notion.  We remind him of the value  
at stake.

“I love the value conversation – 
mostly because it makes me look clever!” 
comes the distinctly oblique reply.  “But 
at the same time, I hate it, because I’d love 

to have more vehicles to race.  
For me, the real pleasure and 
enjoyment comes from competing 
in these cars; that’s my indulgence 
and that’s why I do it.  I don’t get 
too hung up thinking about what 
they’re worth.”

But, of course, others do.  A sad fact 
of the times, perhaps?

“Quite possibly,” agrees Nick.  “In 
fact, you know what really makes me 
smile are the young lads who come up 
to me.  They used to say, ‘What’ll it do?’  
Now, they ask, ‘What’s it worth?’”

“Actually, the insurance companies  
are relatively relaxed about racing”
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LOLA T297 (facing page, top)

“I raced this 1979 two-litre GP6 car at the 
Nürburgring in 1981 watched by Wilfred Jung, 
the Chief Executive of our recording label’s 
German arm, EMI Elektrola.  He loved motor 
racing and when we suggested the livery to help 
promote sales of The Wall, the Pink Floyd album 
being sold in Germany at the time, he leapt at 
the idea!”
FERRARI 512S (facing page, bottom)

“Built and raced at Le Mans in 1970, my 
Ferrari 512S is one of 25 made that year.  It 
features a five-litre V12 which develops a 
mighty 560 horsepower.  This particular 
example is special in more ways than one – for 
after its career on the track, it was used as a 
test car by Ferrari’s racing division before being 
sold on to Solar Productions and appearing in 
the Steve McQueen film, Le Mans.”
FERRARI 250 GTO (left)

“One of only 39 ever constructed, I purchased 
this outstanding car in 1975, at which time it 
was seven years old.  It had a fabulous pedigree, 
having competed at Le Mans in 1962, coming 
second in its class and third overall.  Quite 
simply, it’s a wonderful piece of automotive 
engineering – my all-time favourite car.”

GENTLEMEN, HIRE YOUR ENGINES!

Through his company Ten Tenths, Nick 
Mason makes his unique collection 
available for use in films, television, shows 
and events.  In fact, Ten Tenths holds a 
database of several thousand historic and 
exotic vehicles, all of which can be hired 
for such purposes.  As it says on the firm’s 
website, “If we can’t get the vehicle, it 
probably doesn’t exist!”  

You can find out more about Ten Tenths at 
www.tentenths.co.uk  

Nick’s cars, in his own words:
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SIMPLY RED

They might be the same colour as  
most other passenger carrying vehicles in the  

capital, but there’s no mistaking Redwing Group’s  
new Scania Irizar i6 coaches

First it was Reliance Travel, now it’s 
Redwing Coaches.  Both are members of 
same organisation – the Redwing Group, 
which itself is part of the Addison Lee 
network – and one has recently followed 
the other with an order for Scania Irizar 
i6 coaches.  As Scene Scania went to 
press, Reliance Travel has its 12 vehicles 

in service, while Redwing Coaches will 
follow suit with seven of its own in the 
spring of 2013.

Although both companies have opted  
for the Scania Irizar i6, the uses to which 
each fleet will be put, or are being put in  
the case of Reliance Travel, are entirely  
separate and call for different specifications.
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For Reliance Travel, commuting is the 
name of the game for the majority of the 
time; servicing the daily needs of workers 
coming into the capital from Kent, although 
the vehicles are used for other purposes 
such evening excursions, airport transfers 
and schools’ work outside of office hours.  
At weekends they will supplement the 
carrying capacity of Redwing Coaches, 
working on a wide and varied range of 
programmes, a task which calls for two 
types of coach; twin- and tri-axles.

“Many types of work, but just one 
base coach model – the versatility of the 
Scania Irizar i6 is a big plus point for us,” 
comments Redwing Managing Director 
Paul Hockley.  

“Reliance Travel’s commuter work 
demands a vehicle which is up to the 
punishment doled out by the daily grind 
into and out of London during the rush 
hour.  That’s why we’ve gone for what 
we consider to be an exceptionally robust 
package; Scania’s 320 horsepower 
13-litre engine with the Opticruise gear 
selection system in a 12.2-metre overall 
length vehicle.  For extra peace of mind,  
we also have Scania’s second year 
driveline warranty, so all the bases are 
covered.  Each coach has 53 seats and a 
rear continental door and as our contract 
stipulates the vehicle must be built to the 
specification demanded by the Disability 

Discrimination Act, a side-mounted Masats 
wheelchair lift is fitted.”

In addition to being the first Scania 
vehicles purchased by a Redwing Group 
member company, this also represents 
the first time this particular configuration 
– which maximises both accessibility and 

luggage space – has been specified by a 
UK operator.  

The Redwing Coaches order 
comprises four 12.9-metre overall length, 
three-axle 6x2*4 configuration 53-seat 
vehicles and three 12.2-metre 4x2s 
equipped with 49 seats. 

“The Globus Tour programme calls for 

a higher specification of vehicle, which is 
well within the capabilities of the Scania 
Irizar i6 range,” continues Paul Hockley.  
“I’m delighted that’s the case, as the 
initial batch of 12 vehicles now in daily 
service with Reliance Travel are proving 
themselves to be an extremely reliable and 
durable product.

“For Redwing Coaches, performance, 
operating economy, driver and passenger 
acceptance are key.  For me, the two 
length/seat combinations we have gone 
for give us all we need to deliver high 
levels of satisfaction and an exceptionally 
good customer experience overall.  To 
back this up, we are having each vehicle 
fitted with super luxury seats, footrests, 
a centre sunken washroom, servery 
unit, twin monitors with DVD and iPod 
connectivity, WIFI, CCTV, tables, and 
magazine holders.  Externally, the vehicles 
sleek appearance will be augmented by 
Durabright alloy wheels.”

The specification of the more work-
a-day Reliance Travel vehicles include a 
refrigerator and a DVD player with a front 
monitor.  To discover how these vehicles 
are performing in service, and how their 
commuting passengers feel about them, 
we joined up with drivers Eric Bell and 
Simon Rawlinson one bright London 
autumn morning.

For Reliance Travel drivers, the day 
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starts early in Gravesend, where the firm is 
based.  Vehicles have to be checked over 
and readied for the first run which leaves 
from outside the historic riverside Three 
Daws inn at twenty-to-six every weekday 
morning.  For a town frequently associated 
with the deceased, (its name is often 
[although wrongly, apparently] said to be 
taken from the place where the Plague 
graves ended, and Pocahontus, the first 
native American Indian to visit 
England, is buried under the 
chancel of St George’s parish 
church) it is a fittingly deathly 
hour.

“That’s probably why most 
of the commuters taking that 
particular coach step aboard, 
sit down and promptly fall asleep – so the 
seats must be comfortable enough!” says 
Eric. “But seriously, these vehicles have 
been well received.”

Competitively priced and with a total 
of 11 services running into town each 
day, and 12 available for the return 
journey, (“We have an additional vehicle 
on standby at Canary Wharf as we 
sometimes need extra capacity on the way 
back,” explains Simon), Reliance Travel 
provides stiff competition for the trains. 

“We certainly do,” confirms Eric.  
“Price, comfort, reliability and a 
guaranteed seat are all areas where we 

score highly.  And on that ‘guaranteed 
seat’, it’s usually the same seat.  It’s funny, 
but commuters are creatures of habit; they 
tend to sit in exactly the same place every 
day.  It’s like there’s an unwritten rule – we 
don’t have allocated seating, but nobody 
ever sits in the wrong place!”

“The service we provide is also very 
flexible and convenient, and when you 
look at total journey times I’d say we 

are often quicker than the train,” adds 
Simon.  “For example, the fastest train 
from Gravesend takes you to St Pancras 
in 21 minutes.  While that’s very quick, 
it’s not much use if you’re heading for, 
say, Docklands.  On the other hand, we 
can get you to Canary Wharf in less than 
an hour door-to-door.  And with up to 20 
stops along the way between Gravesend 
to Northfleet, you don’t have to get to the 
station either.”

“In terms of the vehicles themselves, 
there’s no problem,” says Eric.  “They 
are quiet, comfortable and perform well.  
In addition to comfortable seating, the 

atmosphere on board is pleasant with LED 
downlighting overhead, uplighters along 
the aisles and reading lights with touch 
switches.”

“They look great on the road too – 
they’ve drawn lots of positive comments 
for us,” adds Paul Hockley.  “From my 
point-of-view, the final elements in the 
whole equation are the high levels of 
back-up and service provided by Scania.  

To find everything we look for in 
a single package that’s cost-
effective, productive, reliable 
and pleases not only us but also 
our customers and our drivers is 
exceptional.  

“So in summary, the Scania 
Irizar i6 fleet of Reliance Travel 

and, I’m sure, the Redwing Coach fleet to 
come, are great additions to our portfolio.  
For us, it’s a win-win all round; good 
vehicles; happy customers; happy drivers 
– it looks as if you might just be able to 
please all the people all the time!”

“Many types of work, but just one base 
coach model – the versatility of the  

Scania Irizar i6 is a big plus point for us”

Below: Each of Reliance Travel’s Scania Irizar 
i6s is equipped a front wheelchair lift, and 
while clean interior lines are subtly augmented 
by uplighters and colour-coordinated seats, the 
vehicles’ bold paint scheme make them stand 
out on the streets of London
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LAUNCHING FIXED PRICE 
REPAIRS FOR bUS AND COACH.

Fixed Price Repairs are now available throughout the 
Bus and Coach range, so you know you’ll always get the 
best for less. The best value on genuine Scania parts, 
and the best trained staff to get you back on the road 
faster and safer than anyone else. And with Fixed Price 
Repairs, you’ll always know that the price we quote is 
the price you pay, including all parts, labour and 
consumables – no hidden costs, no nasty surprises.

YOU
SCANIA

AvOID 
SURPRISES.

THE PRICE WE qUOTE IS THE PRICE YOU PAY. 

AIRbAG CHANGESHOCK  
AbSORbERS

MOT PREPALTERNATORS

Calculate your own fixed price repair at  
www.scania.co.uk/fixedpricerepairs

FITTED FROM

£374.00

FROM

£509.00

FROM

£194.00

FROM

£294.00
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All round failure
Welcome to the self-deprecating world of Gary Knights

“You know, when I started doing this, I really thought 
I’d got it all figured out,” says Gary Knights, part magician, 
part stand-up comedian and part, er, Gazzo Cup and Givvy 
Share maker (of which more later…).  “The first thing I decided 
was that I had to look busy.  The busier the better, in fact.  
My logic was that if people believed I was in demand, the 
bookings would come rolling in.  So I had a business card 
printed which read, ‘Gary Knights – Unavailable’.  And to 
show I was serious, I didn’t put my phone number on it either.  
Trouble was, no-one called…”
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Despite this early self-inflicted setback, (about which he says, 
“It took me quite a while to work out what the problem was, 
but I cracked it in the end”), Gary Knights did somehow eventually 
manage to carve a niche for his very special brand of entertainment, 
which is probably best described as comedy magic.  Today, he’s a 
regular on the corporate circuit; you may even have seen him on the 
Scania stand at Truckfest, 
or at the company’s own 
events such as the UK 
Final of Young European 
Truck Driver.  

“I’ve no idea how 
it’s all come about,” 
says Gary.  “I had 
consigned myself to a 
life of failure, which 
seemed to be the 
only thing I was good 
at.  But someone, 
somewhere obviously 
didn’t agree, so here  
I am…”

Gary Knights’ 
C.V. is as offbeat as 
the man himself.  “I 
originally trained as a 
sculptor,” he says.  “I 
think the idea behind 
that was that I knew 
full well there would 
be no chance of me 
getting a job with a 
qualification like that.  
But, of course, you 
need money to get by, 
so when I graduated 
I became a pavement 
artist.  And that was 
hard work.  Down on 
your knees all day, 
drawing giant eight-by-
six-feet portraits of films 
stars in my case.  

“It was when I 
went to Australia that I 
first got the bug to be 
a performer.  I saw a 
guy there doing a street 
routine and I was taken 
in an instant.  It was the 
short working day that 
appealed.  You know, a 45-minute performance, enough money 
in the hat to see you through; what more did I need?  For me, it 
was perfect, I fell in love with the idea immediately.

“So I had a go.  I knew a few tricks and spent ages building 
up a routine.  I came home and worked in places like Covent 
Garden and Stratford-upon-Avon, performing to tourists for a 
few bob here and there.  I spent my winters in Australia, New 
Zealand or Florida, living the good life following the weather.

“Then I spent a year doing stand-up.  And, oh yes, I’ve been 
booed off more than once, especially in my early days.  It’s not a 
great way to end an evening but, hey, worse things happen, it’s 
not a big deal.  I was on a plane once that went into a nose dive  
– now that was a big deal!  When the audience starts booing, it’s 
just your pride that hurts, nothing else.”

So, given his 
penchant for minimising 
the length of his working 
day, what does Gary 
Knights do the rest of 
the time?  “Watch telly, 
practice, make the tea; 
all those normal sort of 
things,” he replies.  “I 
also make things.  It’s a 
bit of a issue, really.  I 
just can’t help myself, 
I’m always making 
something or other.”

In fact, under 
further interrogation, 
Gary Knights actually 
reveals himself to be 
something of a one-
man cottage industry, 
producing a range of 
props and equipment 
that no self-respecting 
magician can afford to 
be without.

“I spin cups and 
balls up on the lathe, 
my speciality being 
the Gazzo Cup, which 
takes its name from 
Gazzo Osbourne, who 
was a famous cup  
and ball artist back  
in the day.

“I also make 
magicians’ leather 
bags.  These are quite 
special in their own 
way and are known 
as Givvy Shares.  They 
are, in fact, the origin 
of the expression ‘bag 
of tricks’.  The Givvy 
Share is pivotal to any 
magician’s act; it’s 

where he or she keeps everything needed for a show.  In my Givvy 
Share, for example, you’ll find cups and balls, cards, rope, coins, 
silks, a magic wand and a fluffy rat.  I’ll use all of those in a 30 
minute performance, and the Givvy Share is where they live.”

The latest project underway in Gary’s workshop is a Tommy 
Cooper marionette. “It probably won’t turn out any cheaper than 
buying one,” he says.  “But that’s not the point; as I said, I just 
can’t stop myself.

“Gary’s a regular on the corporate circuit; you may  
even have seen him on the Scania stand at Truckfest,  

or at the company’s own events such as the  
UK Final of Young European Truck Driver”
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“In terms of heroes, Tommy Cooper is right up there for me.  
That’s because as well as being a magician, he was funny.  It’s 
often said that Tommy Cooper could just stand there and people 
would start laughing.  And it’s true, they did!  Genius, that’s 
the only word for it, he was truly gifted.  Remember his famous 
blindfolded duck trick?  I think I might just make one for my 
marionette.  I haven’t a clue as to whether it will work or not; lots 
of my ideas turn out to be disasters!”

Other magicians Gary Knights holds up as masters of their 
art include the well-known and the not-so-famous.  “Paul Daniels.  
What can you say?  He did it all, didn’t he?  Week after week 
on TV, holding an entire nation spellbound.  And that was just 
the lovely Debbie McGee.  But seriously, Paul Daniels is a great 
magician.  What’s more, he’s a friend of mine on Facebook!  

“Then there’s those at the other end of the scale, who you’ve 
maybe never heard of.  Michael Vincent, for example.  He’s 
stunningly good with cards.

“I’m also a fan of some of the American magicians, Penn 
and Teller, for instance.  They’ve been holding audiences in the 
palms of their hands for years in Las Vegas now.  And when they 
tour, people come from far and wide to see them.  Of all the 
Stateside magicians, I particularly like The Amazing Jonathan.  
He’s also a stand-up comic and knows how to work an audience.  
Unsurprisingly, he’s another Vegas veteran.

“And what’s the key to being a great performer?  Well, don’t 

ask me, ‘cos I’m not one!  But what I would say to any budding 
magician out there is stick at it.  Think outside of the box and 
try different things.  Never be afraid to give it a go, and just 
remember that practice makes perfect…unless you happen to be 
me, that is…!

Like to see Gary in action?   
Then take a look at  

www.scania.co.uk/magic

Cups, balls and cards; just a few of the items you’re sure to find in Gary’s 
Givvy Share bag
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Testing times
Road tests have long been a staple of the British transport 

trade press.  But who are the testers, and how do they 

ensure their trials are fair and representative?

Peter Shakespeare, Editor and chief road 
tester of the Road Haulage Association’s 
magazine Roadway sits back and considers 
the question.  “There are two types of 
road tester,” he concludes.  “Firstly, 
you have ex-drivers, former transport 
managers and the like who have turned to 
journalism, then there are journalists with 
Large Goods Vehicle licences.  

“Personally, I’m in the former 

category, so I would naturally argue 
that those of us who have worked 
with and driven trucks for a living are 
going to make better road testers!  But 
seriously, I do believe credibility is 
essential.  Credibility in the eyes of the 
manufacturers, who kindly loan us their 
latest vehicles to test, and credibility in 
the eyes of our readers.  And for me, that 
credibility comes with the experience of 

having done the job professionally.”
These forthright views are typical of 

the man and will surely be recognised by 
those who know him.  But as Peter himself 
would tell you, to be a journalist you have 
to be outspoken and not afraid of putting 
your head above the parapet.

Peter Shakespeare began learning 
his trade whilst serving with the Royal 
Artillery.  “That was back in 1989,” he 
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recalls.  “I passed my LGV Category C test 
in the army and when I left the Service, I 
initially worked as a driver. I spent a four 
years working for large racehorse trainers 
before eventually setting up on my own.  

“We moved our own horses and also 
used our horsebox to sub-contract for 
local transporters. In 1998, I put myself 
through a Category C+E test, after which 
followed a spell with an agency, driving 

for, amongst others, Taylor Barnard, 
Verran Freight of Abingdon and ASDA, 
for whom I used to work on Saturdays.  

“After a while, ASDA offered me a 
job, during which time I became intimately 
acquainted with the Scania R 420.  After a 
year or so, the opportunity of an office-
based position and a management training 
course came along.  I ended up as a 
transport team leader for ASDA.  

“Following that, and another spell 
driving, I saw a job for a staff writer 
advertised in TRUCK magazine, which 
at the time was still going.  I had no 
experience in journalism, but did have an 
English A-level, so I applied – and got it. 

“I worked my way up with TRUCK 
to the position of Acting Editor, but 
eventually the publication was closed 
down.  After that, I was approached by 
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the Road Haulage Association (RHA) with 
an invitation to turn their own magazine, 
Roadway, around.

“At that time, Roadway largely 
comprised RHA parish news and little 
else.  It simply wasn’t hitting the spot with 
its readers.  I remember Roger King, then 
RHA Chief Executive, asking me what I 
would do with it.  I replied that 
I saw the primary task of the 
magazine being to provide its 
readers with help and advice to 
which they might otherwise not 
have access.  Part of that would 
involve bringing some of TRUCK’s road 
test DNA and pedigree with me.

“I felt that was necessary because 
many RHA members are small operators, 
and while the big boys can usually get 
demonstrators easily enough, smaller 
players find it hard, if not impossible, to 
obtain a truck for evaluation.  So I wanted 
to show people what’s out there and what 
they can do.”

With Peter Shakespeare installed as 
Roadway’s new Editor, it was time to 
devise a test route.  Perhaps coming up 
with something representative that would 
meet all needs is not quite as easy as one 

might think?
“It’s an interesting challenge,” he 

agrees.  “The first consideration is to 
make the route user-friendly for the 
manufacturers, in terms of accessibility.  
My road tests start at Fleet Services South 
on the M3, which is no more than a 
couple of hours for most manufacturers, 

so that works well.  
“Next, you need a mix of motorways, 

both demanding and easy, and some 
single- and dual-carriageway A-roads.  
A selection of tight roads and trappy 
hills make good tests for auto-gearboxes 
and a nice long climb tests power and 
performance.  Round that off with a long 
descent to test retarders and brakes and 
you’re pretty much there.”

As might be expected of a former 
military man, Peter recced the area before 
settling upon a route.  

“Two routes, actually,” he says.  “A 
trunking route for artics and a distribution 

route for rigids and multi-wheelers, which 
includes more urban running around 
Basingstoke and Farnham.  

“Both routes start and finish at the 
same point and include a loop around 
Newbury, but the trunking route travels 
further, taking in swathes of the M3 and 
M27 as far as Portsmouth.  We then run 

back along the A3(M)/A3, which 
features a 700-feet climb and a 
long descent from Hindhead to 
Compton.  After that, there’s a 
short sharp hill up and over the 
Hog’s Back on the A31 and a 

return to Fleet by way of the A331 and 
M3.  The distribution route cuts across 
from junction 9 of the M3 to halfway up 
the 700-feet climb on the A3 and misses 
out the Hog’s Back.”

To ensure accurate fuel checks, Peter 
Shakespeare refills at the end of the test 
parked in exactly the same spot at the 
same pump he used at the start.  “The 
tank-to-tank is the definitive measure 
which enables me to calculate and apply a 
correction factor to the truck’s own flow 
meter or diagnostics which provide the 
fuel readings,” he explains.

With everything in place, the 

 “I wanted to show people what’s out  
there and what they can do”
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manufacturers were invited to test the 
Roadway route for themselves, with 
those who did so agreeing it was a fair 
trial.  These drive-rounds also allowed 
Peter to benchmark the route in terms of 
journey times, distances and likely fuel 
consumption.  Eight years on, he has all 
the data he needs to enable a clear focus 
on the test in hand.

“Our tests are aimed at those who 
sign the cheques, so we also look to bring 
out the business case for each specific 
truck we trial.  In addition to monitoring 
average speed and fuel consumption, 
from which we calculate our overall 
productivity factor, we also perform a 
payload productivity calculation.  This 
takes into account the vehicle’s kerb 
weight, including driver and fuel, and 
the laden weight of the combination.  
It’s worth noting that as today we use 
the manufacturer’s own test trailers, we 
presume all trailers to be of equal weight 
to ensure like-for-like results.”

With maintenance costs and the 
price of a basket of parts added into 
the equation, plus a brief review on the 
cab and the accommodation it provides, 
(“We don’t major on that, our reviews 

are based very much on business rather 
than emotion – we only really home in on 
exceptional items as today all cabs are, 
in all honesty, pretty good.”) the test is 
complete.

“The final part of the jigsaw is talking 
to operators,” says Peter Shakespeare.  
“I like to confirm some of the things we 
find independently and if, for any reason, 
something is not clear to me I’ll call one 
of our members and say, ‘How are you 
finding so and so…’

“In terms of reader feedback, it’s very 
positive on the whole.  Manufacturers tell 
me they feel our tests are valuable and 
that they regard them as professional and 
objective.  RHA members often refer to 
them, not only when they are purchasing 
new but also when buying used.  And 
although members can log in online and 
see our tests for the past 12 months, I still 
get plenty of calls asking for back issues.  

“And I suppose for me that’s the proof 
of the pudding; knowing that our readers 
do want our road tests and regard them as 
useful working tools which help them take 
business decisions, make all those early 
starts, the hours behind the wheel and 
writing it all up afterwards worthwhile!”

It’s not just about the driving: Press tests also 
include reviewing every aspect of the truck and 
making detailed calculations to demonstrate its 
performance and productivity

For further information on Roadway 
magazine and the Road Haulage 
Association, visit: www.rha.uk.net
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Staying alive
Much has been written about cycling 

and safety from the point-of-view of the 
commercial vehicle driver.  But what do 

cyclists themselves have to say on the 
subject?  We put that question to the Voice 

of Cycling, Phil Liggett MBE
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The approach to Phil Liggett’s 
Hertfordshire residence runs through 
precisely the kind of terrain serious cyclists 
adore; quiet country backwaters with 
little in the way of motorised traffic to 
bother them.  With plenty of twists and 
turns, rises and dips along the way, this 
leafy-laned landscape has everything, 
(apart from the odd Alp), the ever-growing 
Lycra-clad brigade of Middle England 
could possibly desire. 

“The trouble is, there’s a number 
of things around here they don’t want 
too; potholes, cracks, failed tarmac, 
collapsed edges, that sort of thing,” says 
Phil Liggett.  “To my mind, the state of 
Britain’s minor roads is a total disgrace.  
And for cyclists, this has a major impact 
on safety in more ways than one.  

“Firstly, for example, there are the 
obvious things – such as coming round 
a bend and finding the surface has been 
ground away by the wheels of turning 

vehicles and all that’s left is a track of 
slippery gravel.  That can have you off 
your bike in an instant.   

“Then there’s the potholes.  They 
can throw you too, but there’s another 
less apparent factor which comes into 
play here.  Consider this:  A motorist 
is following a cyclist.  The cyclist has 
spotted a pothole up ahead, the motorist 
hasn’t.  Indeed, he’s not even thinking 
about potholes, he’s more concerned with 
the cyclist.  Now, imagine the motorist 
wants to overtake.  Nothing untoward, 
he’s quite within his rights – his speed is 
legal, the road is clear, he’s mirrored and 
he’s signalled.  He’s just beginning his 
manoeuvre, when suddenly and without 
warning the cyclist swerves to avoid the 
pothole.  Crunch.

“It can happen and it does happen.  
Cyclists have to ride around potholes, 
while motorists see no reason to change 
direction.  

“To my mind, the state of Britain’s minor roads 
is a total disgrace,” says Phil Liggett.  Try as 
we might, we could not find a single cyclist to 
disagree with him! 
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Above: A scene from the final stage of the Tour 
de France, three years ago.  It shows the ‘lead-
out train’ of sprinter Mark Cavendish, sixth 
from right and dubbed the Manx Missile by Phil 
Liggett, travelling at full speed ahead

Below:  An essential safety aid: Phil’s on-board 
mirror, angled to give a view of the road behind 
through the cyclist’s legs

 “Now, I’d be the first to say that 
cyclists should always be conscious of 
what’s going on around them, but I also 
know when someone has their head down 
and is riding hard that isn’t always the 
case.  I can’t defend it, but it’s true.  So I 
would ask drivers to always be aware and 
think about what’s happening in front 
of the cyclist.  Personally, to overcome 
the problem I have a mirror fitted to the 
downtube of my bike’s frame when I 
ride on the road.  It’s only a small thing, 
but it does help me see what’s behind.  I 
wouldn’t be without it.

“But, you know, the authorities have 
a lot to answer for here.  The patchwork 
nature of our roads and they way they 
manage them today only makes things 
worse.  They come along, close a road for 
a week and when they reopen it, it’s just as 
bad.  You ask yourself why they did it – a 
complete waste of time and money.”

Phil Liggett’s forthright views are the 

result of years of experience; in cycling 
terms, he is a man who has truly lived the 
dream.  A former top amateur cyclist, he 
briefly turned professional, but ultimately 
opted for sports journalism instead.  After 
training in Fleet Street, he spent four 
years with Cycling magazine and the die 
was cast.  Perhaps best known in the UK 
today as one half of ITVs’ Tour de France 
long-standing commentary pairing with 
former pro-cyclist Paul Sherwen, Phil has 
now worked on no less than 40 Tours de 
France!

“It’s true – I’ve not been home in 
July since 1973,” he confirms.  “In 
between times, I do a lot of work for 
foreign broadcasters, and not just on 
cycling; I’ve covered Winter Olympics, 
the Commonwealth Games and a host of 
other things too.”

Those other things have included 
authoring several books, a 20-year spell as 
Technical Director of the Tour of Britain 
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Milk Race and acting as President of 
the Cyclist’s Touring Club, the national 
cycling organisation of Great Britain.  He 
also spends a proportion of his time in 
South Africa, where he is a member of 
the Cycling Empowerment Network, an 
organisation which promotes safety for 
young cyclists by way of its ‘Give me a 
Metre’ campaign.  He’s also ridden with 
the best in a variety of invitation events 
around the globe.  

From Eddy Merckx to Bradley 
Wiggins, he’s known them all and called 
each of them in on the Champs Elysees.  
He’s the man who dubbed sprinter Mark 
Cavendish ‘the Manx Missile’ and the 
one to whom all other commentators in 
the sport defer.  He truly is the Voice of 
Cycling.

We could go on, but with Phil’s CV 
running to three pages of closely spaced 
type, suffice to say that he’s been there, 
done it and got the T-shirt, or more 
precisely in his case, one or two yellow 
jerseys signed by Tour winners tucked 

away safely in a drawer back home.
This exceptional opus has given Phil 

Liggett a unique perspective and insight 
into cycling in general, and cycling safely 
in particular.

“In my opinion, it all comes down to 
the individual; drivers and cyclists – both 
must appreciate the other’s point-of-view, 
otherwise you’re on a suicide mission,” 
he stresses.  “So I’m very much in favour 
that all cyclists, especially those I call 
New Age cyclists – you know who I 
mean – should attend awareness courses.  
I’d also like to see drivers do the same.  
And for commercial vehicle drivers, why 
not incorporate something like the Met 
Police’s Exchanging Places programme (see 
photo, left, and Scene Scania Issue 2 2011) 
into their Driver CPC training?    

“In Australia, the Victoria police have 
a programme called ‘Share the road’.  It’s a 
self-regulated code of conduct for all road 
users.  I think that’s a great idea.

“It’s a funny thing, but in the UK I 
detect a Jekyll and Hyde attitude; drivers 

Above: While Phil Liggett condemns dedicated 
lanes which disappear when the road narrows, 
as this one does, as useless, he is in favour 
of Continental-style early-release-for-cyclists 
traffic lights 

Below: The Met Police’s Exchanging Places 
programme is supported by Scania and helps 
explain to cyclists the dangers posed to them by 
commercial vehicles.  As part of this, the police 
lay out mats denoting the areas where drivers 
are likely to be unsighted.  “That’s a good 
idea,” says Phil Liggett

76 • SCENE SCANIA

01 Phil Liggett.indd   76 05/12/2012   15:41



change how they act when they’re on a 
bike and vice versa.  Why? – there’s no 
answer to that.  But what I do know is 
that we’re all trying to get from A to B and 
that we shouldn’t antagonise each other.  
We should work together, that’s the way 
forward.

“One thing cyclists do which I know 
irritates drivers is to pull up in front 
of them in box 
junctions.  Then, 
when the lights 
change, the cyclist 
wobbles and holds 
up the vehicle.  
That’s bound to 
annoy.  But, on the 
basis that it’s going 
to happen, I like 
the idea I’ve seen 
in some countries 
where they have 
separate traffic 
lights for cyclists 
and motorists, 
with the cyclists 
being released 
from the lights 
a few seconds 
ahead of the cars, trucks and buses.  That 
to me is a good idea which takes away the 
annoyance factor.

“Cyclists have to accept they’ve got to 
get on with other road users.  In London, 
you’re as likely to get knocked over by a 
cyclist these days as you are by a motorist.  
You don’t hear a bike coming and they 
appear out of nowhere fast.  This kind of 
behaviour is just plain wrong, even more 
so if they jump the lights, ride the wrong 
way up one-way streets and so on.  It’s an 
indefensible position.

“Similarly, if you cycle up the inside of 
a truck without the driver knowing, you’re 
a mug.  But again, we have to face up to 
the fact that it happens.  So cyclists should 
always ensure they are seen.  I understand 
the Met Police recommend that cyclists 
make eye contact with drivers at lights and 
junctions, that’s a very sound idea.  

“Cyclists tell me that motor vehicles 

– cars and commercials – pass them just 
before lights and then pull over across 
them.  Again, that’s not right, but as I had 
exactly the same with a police car in 1969 
– I hit his boot – I know it does happen.  
So cyclists must do everything they can 
to make themselves as visible as possible.  
That includes not wearing black at night 
and having working lights.

“For my part, I believe commercial 
vehicle drivers are professionals.  I don’t 
think for one minute that they’re out to 
kill me, as some cyclists appear to, in fact 

I could count my contretemps with truck 
drivers on one hand.  But it is important 
that I appreciate their position and 
understand their vehicles have blind spots. 

“None of the views I have outlined 
here are rocket science; it’s just a matter 
of accepting that we are all road users 
with a perfect right to be there.  If we are 
courteous to one another, obey the rules of 

the road and 
do all we can 
to be aware of 
each other’s 
presence at 
all times, that 
really should 
help minimise 
any problems.

“To the 
authorities, 
I would say 
keep up the 
good work 
with cycle 
schemes and 
cyclist-friendly 
routes, but 
do think it 
through; 

cycle lanes which suddenly peter out are 
of no use to anyone.  The same goes for 
appallingly bad road surfaces.

“Cycling is a great pastime, and its 
growth today delights me.  Riding a bike 
makes you feel better and breathe easier, 
and many employers are now helping 
promote cycling by providing showers at 
work.  So we have to accept that cycling 
will continue to grow and flourish.

“Personally, I welcome that – I just 
hope all other road users will see it that 
way too.”

POSTSCRIPT 
Shortly before Scene Scania went to 
press, Tour de France winner and four 
time Olympic champion Bradley Wiggins 
was involved in a collision with a car, 
sustaining badly bruised ribs and a hand 
injury.  At the time, he was wearing a 
protective helmet, reflective clothing and 
had lights on his bike.

During London 2012, he was asked 
for his thoughts on cycling safety.  While 
he believes cyclists must act responsibly, he 
also implied that their protection should also 

be enshrined in law.  Here is what he said:
“If you get knocked off and you 

haven’t got a helmet on, how can you 
argue?...[you] shouldn’t be riding along 
with iPods and phones and things on…
and you should have lights and all these 
[safety] things…I think once there are laws 
passed for cyclists then you’re protected 
and you can say, ‘Well, I’ve done 
everything to be safe’. I think there’s a lot 
of things that need to be addressed.”

We wish Bradley Wiggins a full and 
speedy recovery.   

“Cycling is a great pastime, and its growth today delights me”
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Extreme 
illuminations
Trip the light fantastic with Stage Electrics 

80 • SCENE SCANIA

01 Stage Electrics.indd   80 05/12/2012   15:26



SCENE SCANIA • 81

01 Stage Electrics.indd   81 05/12/2012   15:26



The curtain rises, the actors take the stage, 
and the lights go on.  It’s something theatre 
and concert goers everywhere take for 
granted, and have done since the Italians 
first introduced candle power into their 
theatres way back in the 16th century.

Two hundred years later, candles 
were replaced by 
kerosene lamps, 
which themselves 
were superseded in 
the early 1800s by 
that most famous of 
stage lights, the limelight, so named for its 
greenish hue.  In 1845, London’s Drury 
Lane Theatre became the first to use gas 
lamps, even though Sir Humphrey Davy 
had discovered the electric arc light 30 or 
so years earlier and Thomas Edison had 

patented the incandescent lamp in 1841.  
Electricity wouldn’t catch on properly 
for a further 40 years, when in 1881 the 
Savoy Theatre became England’s first  
all-electric venue.

Since then, electricity has ruled 
the theatrical roost, with new designs 

and designers driving the industry on, 
ultimately pushing the envelope to 
extraordinary limits we experience today.

At the vanguard of this development 
is Stage Electrics, a company founded 
in Bristol in1979 by a group of people 

describing themselves as passionate about 
theatre lighting and sound equipment.  
Today, the firm has grown into one of 
Europe’s leading suppliers of lighting 
and sound equipment with more than 
220 staff, six regional offices and three 
distribution hubs holding between them 

more than £13 million 
worth of hire stock.

Look back to 
the late 1970s and, 
with the benefit of 
hindsight, it becomes 

clear that the scene underpinning Stage 
Electrics’ success was well and truly 
set.  A decade on from musical theatrical 
productions CHESS and Buddy, the 
public’s appetite for new and ever-more 
adventurous theatre productions had 

“Stage Electrics has three distribution hubs holding 
between them more than £13 million worth of hire stock”
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Helping count in the New Year, Stage Electrics 
style.  The company has been involved in 
the Mayor of London’s Marking Midnight 
celebrations for the past decade

become insatiable.  The subsequent 
generation of supershows – Oliver, Singin’ 
in the Rain and UK tours of Chicago and 
Cats – fuelled the fire further.   

Simultaneously, supergroups were 
blazing a trail towards bigger, better and 
more exciting live music performances, 
calling for far more input from their 
lighting technicians.  

According to Stage Electrics’ 
Chairman David Whitehead, alongside 
the boom in demand customer service 
was, and still is, a key factor behind the 
company’s success:  “We have always been 
determined to put people’s needs first,” he 
says.  “The late ’70s and early ’80s was 
an exciting time of fast growth which laid 
the foundations for the corporate values 
we still hold today.  Our reputation for 

reliability and efficiency enabled us to 
develop to where we are now; a business 
able to provide solutions for customers’ 
requirements anywhere in the world.

“It’s quite simple really, our vision 
today remains the same as always; serve 
our customers well, deliver quality goods 
and services on time, keep our promises, 
look after our staff and manage the 
business efficiently.  In today’s world, 
where everyone ‘wants goods cheaper and 
faster’, achieving this vision is a challenge.  
But our experience is that ultimately good 
quality and great service pay off because 
customers return to us again and again, 
and new customers come to us from 
personal recommendation.”

Complex logistics and down to the 
minute timing are naturally part of the act 
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for Stage Electrics.  Delivering reliably on 
time, every time, falls to Fleet Manager, 
Kevin Lewis, who has recently taken 
delivery of the company’s first four Scania 
trucks.  Supplied by Scania (Great Britain) 
Limited’s Avonmouth branch, the vehicles 
are two 38-tonne G 400 4x2 tractor 
units with Highline sleeper cabs and 
two 18-tonne G 230 4x2 sleeper-cabbed 
rigids, all of which have 
been supplied on five 
year full contract hire 
agreements, with all work 
being managed by Scania 
Avonmouth.  As Kevin 
Lewis explains, the acquisition forms part 
of a larger programme designed to deliver 
operational and environmental benefits:

“We have opted for contract hire, 
including a full repair and maintenance 
package, which is a new direction for the 
company.  In fact, it’s a logical progression 
as Scania has become a one-stop shop 
for nearly all our heavy fleet servicing, 

including other makes.  This move, plus 
refreshing other parts of the fleet with new 
vehicles and the introduction of a driver 
training programme aims to improve 
our fuel efficiency by approximately four 
percent overall.

“In common with other operators 
we are faced by many challenges today, 
including legislative developments such 

as the upgrading of the Low Emission 
Zone in London.  Our investment means 
Stage Electrics has stayed ahead of the 
changes, minimising disruption and cost 
to the business.  In parallel to this, we are 
also seeking to reduce our overall carbon 
footprint by approximately 1.5 percent, a 
goal to which our anticipated fuel savings 
will contribute significantly.

“While we look forward to realising 
the benefits of greater operational 
efficiency, the early signs are good, as our 
new vehicles have been a major hit with 
our drivers and customers alike.”

So what can Stage Electrics’ new Scania 
fleet look forward to as part of a Euro-wide 
transport operation covering more than 
2.5 million miles annually?  A glance at the 

company’s résumé shows 
an impressive client list.  
Included here are contracts 
such as providing all the 
lighting for the ten year 
(to date) run of the West 

End production of Queen Tribute show, We 
Will Rock You.  As you can imagine, that 
involves a light bulb or two..!

Then there has been the refit of the 
Royal Shakespeare Theatre in Stratford-
upon-Avon, for which Stage Electrics 
was awarded the £4 million contract as 
Technical Coordinators for the £25 million 
transformation.  

“Scania has become a one-stop shop for nearly all 
our heavy fleet servicing, including other makes”

The Royal Shakespeare Theatre,  
Stratford-upon-Avon.  Stage Electrics acted as 
Technical Coordinators for the world-famous 
venue’s £25m refit
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Far from restricting itself to stage 
shows only, the company has also 
successfully contributed to a diverse 
range of landmark events and projects, 
including supplying all the lighting 
to the Mayor of London’s Marking 
Midnight New Year celebration over the 
past ten years.  

For 2012 this event stepped up a 
level, with the creation of a 50-foot 
tall digital countdown on the façade 
of London’s famous Shell building.  In 
addition to the spectacular lighting 
display itself, backstage the cues were 
being triggered by a satellite time code 
feeding into the main control console.

There’s no word on how poor 
old Big Ben took the news, but for 
Stage Electrics and the half a million 
revelers braving the cold for the annual 
New Year lighting and fireworks 
extravaganza, the event was an 
unmitigated success – and delivered 
bang on time!
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On Tuesday 30th October 2012, the 25th millionth 
visitor was welcomed through the turnstile of the 
Portsmouth Historic Dockyard.  Half-an-hour’s drive to the 
west, the New Forest hosts more tourists per square mile every 
year than any other British National Park.  Just across the Solent, 
Cowes Week draws upwards of 100,000 to Britain’s premier 
sailing regatta.  Slap bang in the middle of these three major 
attractions is Southampton, a city and port with a proud maritime 
past (and present) and a major destination in its own right.

Figures are hard to come by, but Scene Scania has 
determined that in 2008 just shy of seven million day trips were 
made to Southampton alone.  A further half-a-million or so visitors 

stayed in the city overnight, many for longer.  According to the 
local tourism research unit, this activity generated an income of 
almost £350 million, placing Southampton and its environs well 
up the tourism popularity league.

And it’s not difficult to see why.  On the mainland, the 
Mary Rose and HMS Victory alone are responsible for bringing 
thousands upon thousands to the area every year.  Then there 
are National Motor Museum at Beaulieu and the Solent Sky 
Hall of Aviation, just two of the regions great days out.  Over 
the water, more than half the area of the Isle of Wight has been 
designated an area of Outstanding Natural Beauty.  From the 
drowned valley of the River Medina, a Site of Special Scientific 
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History, 
heritage and 
party party!

It’s an eclectic business mix 
for sure, but one that attracts 

upwards of half a million 
passengers a year

Interest, to the jagged grandeur of the Needles, visitors flock to 
Britain’s largest island.

For an island race, (and many overseas visitors too, we 
suspect), no trip to the coast is complete without a boat ride.   
So it comes as no surprise to find the region offers a wide range 
of waterborne options; from pedalos to exclusive yacht charters, 
you’ll find it all here.  Somewhere in the middle of this broad 
spectrum are the pleasure cruisers, a niche well catered for by 
two prominent local names; Blue Funnel and Solent & Wightline 
Cruises.

Both companies, it transpires, are owned by the same family.  
Lee Rayment is Managing Director of Blue Funnel, and together 

with sister Ali, he runs Solent & Wightline Cruises.  Father Mark 
Rayment, still active in the businesses today, first ventured into 
cruising with the creation of Solent & Wightline back in 1971.  
At that time he also operated fishing boats, but saw the future lie 
in diversification.  

“That was a good decision, one which has served us well,” 
confirms Lee Rayment.  “Today we are also involved in real estate 
and run a pilot vessel in addition to our cruising fleets – when 
your core business is seasonal and at the mercy of a wide range 
of factors, it’s good to cover as many bases as you can.”

The fluctuating nature of tourism has a considerable effect 
and impact upon the Rayment family businesses.  This year, for 
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example, the Olympics and a wet summer conspired to reduce 
visitor numbers.  On the other hand, the recessionary years and 
the growth of ‘staycations’ made for respectable results.

“You have to take the rough with the smooth – the key to it 
all is maintaining the highest levels of service, no matter what,” 
explains Lee.  “That means regular refits for all our vessels as 
well as running a varied programme and looking after our 
passengers.  We listen to our customers and adapt to give them 
what they want to keep them coming back – which takes us back 
to diversification.

“Today, both our companies offer a wide variety of services.  
Firstly, our Portsmouth Harbour Waterbus runs a regular timetable 
connecting visitors with the Historic Dockyard, the Museum 
of Naval Firepower, the Royal Navy Submarine Museum and 
Gunwharf Quays, a leading designer retail outlet. 

“Then we have day excursions and sight seeing tours.  These 
range from a one hour tour of Southampton harbour to our Scenic 
Solent offer, a full day cruise with up to two hours ashore in Cowes.  

“Our party cruises take in all types of function from wedding 
receptions to the office Christmas do.   We’re fully licensed and 

Above and right: Lee Rayment takes to the controls of Solent Cat  
while below decks her Scania engines deliver power smoothly, reliably 
and efficiently
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provide a complete catering service as part of the package.”
To operate these services and more – helping cover local 

ferry operators’ downtime, for instance – Blue Funnel has a fleet 
of three vessels and Solent & Wightline five, plus the pilot boat.  
Each cruiser has been built to the Rayment’s own specification, 
with Scania-powered catamarans being a prominent choice.

“We’ve currently 
got three cats with 
Scania engines,” 
says Lee Rayment. 
“We sold fourth boat 
with a pair of rebuilt 
Scanias recently and we’re replacing that with a new vessel 
which will be equipped with two 600 horsepower 16-litre V8 
Scania units.

“Since then we’ve also ordered a pair of 350 horsepower 
Scanias as an upgrade for the two presently fitted to Wight 
Scene, our 28-metre 500-seat catamaran.  She’s already been 
repowered with Scania engines once, that was ten years, or 
14,000 operating hours, ago.

“It’s this longevity, and the reliability we see throughout their 
lifetime, that keeps us with Scania.  Solent Cat, our 250-seat 
19.9-metre cat, was built with two Scania 14-litre V8s.  They 
gave excellent service for 16,000 hours before we replaced 
them with two 16-litre units.  When we stripped the 14-litre 
engines down afterwards, the condition of the bottom end of 

each of them was 
fantastic.  Apart 
from injectors, we 
never touched those 
engines; no pistons, 
no rings, nothing.

“This is a big difference from other engines we’ve had.  It’s 
great knowing you can just push the button and it’ll start.  No 
crossed fingers!  We also get excellent support from our local 
Scania teams at Southampton and Fareham.  Any problems and 
they’re there.  We know the technicians and parts guys who help 
us, it’s great to have them behind us.  We’ve been buying Scania 
engines now since 1999.  We do always look around, but keep 
on coming back.  No-one else offers us so much.”

“It’s this longevity, and the reliability we see throughout 
their lifetime, that keeps us with Scania”
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Model Story
We’d like to have used the headline Toy Story, but  

Tekno’s die-cast models are far from being playthings

The small Dutch town of De Lier, a stone’s 
throw from Rotterdam’s bustling Europort, 
has become something of a mecca for 
model enthusiasts.  It’s not simply because 
Tekno, one of the best known names in the 
quality die-cast field is based there, but due 
to the fact that every Saturday the company 
throws open its doors to allow devotees to 
come in and create their very own bespoke 
model trucks.

It all happens in the company’s in-
house museum which, with its floor-to-

ceiling glass cases packed with the firm’s 
output over the years, is a shrine to Tekno’s 
1:50 scale world.  Neatly laid out in 
wooden trays and stretching from one end 
of the building to the other, thousands upon 
thousands of components lie awaiting the 
weekend modellers’ itchy fingers.

“People come from as far afield as 
Belgium and Germany to build their 
own Tekno trucks,” says the company’s 
Commercial Director, Maarten van 
Buuren.  “For them it’s great fun and for 

us they are very much part of the Tekno 
family.”

A family business Tekno certainly is; 
for Maarten owns the firm together with 
his father, also named Maarten.  And, just 
as families pull together in tough times, so 
have the van Buurens, first with Maarten 
Senior rescuing the company then with 
Maarten Junior taking over the reins, 
developing the product lines and building 
the brand into one of the most respected in 
its field.
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The Tekno story has its roots in 
Scandinavia.  Founded in 1928 by a 
Danish plumber who dabbled in tin toys 
in his spare time, the firm initially focused 
on the Nordic market.  Scania was both 
one of its first customers and the subject of 
many of its early products.  Over the years 
the range gradually expanded to include 
passenger cars and industrial plant, 
with Tekno eventually rising to become 
one of its industry’s big four alongside 
Matchbox, Corgi and Dinky.

“But the good times didn’t last,” 
says Maarten Junior.  “It’s downfall came 
about when the 
owner decided 
to relocate, the 
problem being 
that the new 
site turned out 
to be too far for 
many of his key 
staff to travel.  
So they left, and 
in 1972 the company folded.

“By this time there was a burgeoning 
Dutch market for Tekno.  It had been 
created some years earlier by truck drivers 
who, on journeys to Scandinavia, would 
often buy two or three high quality Tekno 
models to sell locally upon their return.  
Real Scania trucks were also being sold 
in Holland by now, of course, and the 
brand’s reputation made it a popular 
choice among collectors.

“It had reached the point whereby 
Tekno had appointed an importer for the 
Netherlands, and it was this company that 
purchased the assets of the Danish firm 
when it went bust.  They rationalised the 
range, dropping passenger cars and other 

models to focus solely on trucks.  Then, 
they decided to add Dutch firms to their 
model portfolio, the first of which was De 
Rijke, still a well-known operator today.

“Scania trucks have always been 
Tekno’s most popular – seven out of every 
ten Tekno models today carry the Griffin 
logo, for example – and the more Scania 
grew in Holland, the more Tekno grew 
too.”  

But history appeared destined to 
repeat itself.  Rising costs, increased 
competition and the need to constantly 
update and improve its product range 

eventually took 
their toll and 
Tekno’s Dutch 
owner fell on 
hard times.

“The 
position was 
becoming 
extremely 
difficult for 

them,” says Maarten van Buuren.  “They 
knew they could not continue alonel; their 
position was becoming  unsustainable.  
That’s when they approached my father 
for help.”

Maarten Senior immediately 
showed interest in becoming involved 
in Tekno.  A keen model collector and 
trader himself, he was also the owner of 
BVB Substrates, a successful blender and 
supplier of soils to the Dutch flower and 
vegetable growing industry.  As a high 
profile local own-account operator, several 
trucks from the BVB Substrate fleet were 
already in the Tekno catalogue.  The 
draw proved irresistible.  Beginning with 
a partnership arrangement, Maarten van 

From the electronic drawing board to reality, 
Tekno models are designed to replicate the real 
thing as far as possible

“Scania trucks have always been 
Tekno’s most popular – seven out 
of every ten Tekno models today 

carry the Griffin logo”
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Buuren’s involvement would ultimately 
lead to Tekno becoming a BVB Substrate 
subsidiary company with him and his son 
at the helm.

“The intervening years have seen 
a big shift in our working methods 
and procedures,” says Maarten Junior.  
“Tekno trucks today are built using the 
most modern die-cast techniques, which 
give greater detail and better 
accuracy than ever before.  
It’s true to say that we even 
go some way towards using 
Scania’s own modular build 
philosophy in our production 
processes.  That gives us the 
same kind of flexibility as 
Scania; a wide range made from relatively 
few components.

“Design is all handled in-house, with 
3D modelling techniques used extensively, 
once again for the best possible accuracy.  
We start working either from files or  
photographs supplied by the operator 

themselves.  The level of detail and 
sophistication available to us now allows 
for tilting cabs, complex engine designs 
and so on.

“Once we have designed the model 
in 3D, a mould is made out of steel milled 
from solid blocks.  The casting metal is 
injected into the mould at temperatures of 
between 500 and 600 degrees Celcius.  It 

sets in seconds, after which the mould is 
opened and the parts released.  Typically, 
eight to ten moulds are used for a single 
truck.

“While the manufacture of the 
individual parts happens quickly enough, 
assembly takes far longer; as long as half-

an-hour for a single model.  Then comes 
the application of the livery, which can 
involve as many as 150 individual printing 
and stamping processes.

“Our two production sites, one in 
the Czech Republic the other in China, 
manufacture between them 80,000 to 
100,000 pieces a year, mostly in short 
runs of 100 to 250 units.  That equates 

to between 300 and 400 
different liveries a year.”

But exactly who buys 
all these models – what is 
the profile of the typical 
Tekno customer?  

“Just about everyone 
from the parent looking 

for a special present to the international 
logistics operator wanting to promote 
his business,” answers Maarten van 
Buuren.  “What I can say is that today, in 
the current economic climate, it is mainly 
collectors driving the business.

“Within our customer base there are 

“Tekno trucks today are built using the most 
modern die-cast techniques, which give greater 
detail and better accuracy than ever before”

State-of-the-art computer modelling together 
with tried and tested manual methods combine 
to capture the detail Tekno seeks to achieve 
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many specialists.  For example, we have 
single-marque collectors; people who buy 
nothing but, say, Scania.  Then there are 
the enthusiasts who look only for Scottish 
vehicles because they love the liveries, the 
big V8s and the attention to detail.  We 
have others interested only in vehicles 
hauling fridges and nothing else; Tekno 
customers certainly come in all types and 
forms!

“In terms of our most popular model 
ever, that accolade goes to our first Astran 
vehicle, an iconic Scania LB141.  It enjoys 
cult status and conjures up the romance of 
those early Middle East transports.  Only 
400 units of this model were made, of 
which 200 went to Astran themselves.  In 
2010 they retailed at £150, now you won’t 
find one for less than £400.

“The Scania Centurion with its 
Streamline cab is another popular 
model, as are many other Scania trucks – 
especially those which represent the old 
names, or feature outstanding liveries, that 

kind of thing.”
Tekno is always delighted to hear 

from operators seeking models in their 
own livery and enquiries can be directed 
through its UK importer, www.speedbird-
promotions.co.uk.  But do be warned; 
it can take anything from six months 
to a year to see a design move from the 
drawing board to finished item.

“It’s a long process, I know,” confirms 
Maarten van Buuren.  “But it’s necessary. 
The creation of a scale model is a labour-
intensive process and we are not in the 
business of cutting corners.  Think of it 
as being like a real truck.  You wouldn’t 
want that built in a hurry on a Friday 
afternoon, and nor would we.  I’m afraid 
that good things take time, there really is 
no alternative.  

“But I promise you, when the 
moment arrives, the pleasure and thrill 
of unwrapping of one of our models in 
your own livery makes the all waiting 
worthwhile!”  

Astran models are amongst those most sought 
after by Tekno enthusiasts and collectors.  While 
our photo shows a 3-series vehicle, the most 
collectable of all is Tekno’s Astran-liveried 
Scania LB141.  Only 400 of these were made 
and today they typically fetch in excess of £400 
on the open market
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