
SCANIAsc
e
n
e

ISSUE 1 2011

From track to truck
Race ace Allan McNish
takes to the wheel



CONTENTS

4 First Gear
Our regular round-up of Scania news

10 Extending the Family
Scania develops its range of Complete Vehicles

16 Co-operative Collaboration
Leading food retailer's one-stop Scania shop

20 Ecolution by Scania
Optimised transport solutions

24 Centenarian’s Celebration
It's not just Scania buses that are 100 years old

32 The Fisherman’s Friend
It's cod on delivery for this Grimsby operator

38 The Big Picture
Gold mining New Zealand style

40 My Other Home Town
Take a tour of Monaco with motorsport star Allan McNish

48 Time
Making best use of our most valuable commodity

52 A Passion for Precision
The art of the watchmaker explored

60 In Search of Power
Allan McNish test drives the new Scania R 730

66 Nice Work
Scania power at work on Scotland's rugged west coast

72 No Compromise
Scania's first Euro 6 engines announced

78 Rotary Shoebox
Scania Truck Rental lends a helping hand

84 Delivering Excellence
A truly thoroughbred distribution service

88 Georgian Grandeur and a Gourmet's Delight
Rev up for lunch at the Wolseley

SCANIAsc
e
n
e

40 My Other Home Town

60 In Search of Power

88 Georgian
Grandeur and
a Gourmet's
Delight

Scene Scania is the
magazine for transport
operators and the Scania
network in the United
Kingdom

No reproduction in whole or part
without the permission of Scania
(Great Britain) Limited. The company
cannot accept responsibility for
unsolicited manuscripts or
photographs submitted to this
publication. The editorial opinions
expressed in Scene Scania are not
necessarily those of Scania (Great
Britain) Limited. Scene Scania is
printed on paper that is
manufactured using ECF (Elemental
Chlorine Free) pulps from sustainable
forests, and is fully recyclable.

Commissioning Editor
Chris Love

Contributing Editor
Phil Sampson

Contributors
in this issue
Alan Bunting
Bryan Winstanley
Gareth Hughes
Rich Voles
TDJ Photography
Audi Motor Sport

Design
Anthony Cohen
Pantechnicon

Published by
Brand and Communication
Department,
Scania (Great Britain) Limited,
Tongwell,
Milton Keynes
MK15 8HB

Telephone: 01908 210210
Fax: 01908 215040
www.scania.co.uk

10 Extending the Family

66 Nice Work

20 Ecolution by Scania

48 Time

52 A Passion
for Precision



CONTENTS

4 First Gear
Our regular round-up of Scania news

10 Extending the Family
Scania develops its range of Complete Vehicles

16 Co-operative Collaboration
Leading food retailer's one-stop Scania shop

20 Ecolution by Scania
Optimised transport solutions

24 Centenarian’s Celebration
It's not just Scania buses that are 100 years old

32 The Fisherman’s Friend
It's cod on delivery for this Grimsby operator

38 The Big Picture
Gold mining New Zealand style

40 My Other Home Town
Take a tour of Monaco with motorsport star Allan McNish

48 Time
Making best use of our most valuable commodity

52 A Passion for Precision
The art of the watchmaker explored

60 In Search of Power
Allan McNish test drives the new Scania R 730

66 Nice Work
Scania power at work on Scotland's rugged west coast

72 No Compromise
Scania's first Euro 6 engines announced

78 Rotary Shoebox
Scania Truck Rental lends a helping hand

84 Delivering Excellence
A truly thoroughbred distribution service

88 Georgian Grandeur and a Gourmet's Delight
Rev up for lunch at the Wolseley

SCANIAsc
e
n
e

40 My Other Home Town

60 In Search of Power

88 Georgian
Grandeur and
a Gourmet's
Delight

Scene Scania is the
magazine for transport
operators and the Scania
network in the United
Kingdom

No reproduction in whole or part
without the permission of Scania
(Great Britain) Limited. The company
cannot accept responsibility for
unsolicited manuscripts or
photographs submitted to this
publication. The editorial opinions
expressed in Scene Scania are not
necessarily those of Scania (Great
Britain) Limited. Scene Scania is
printed on paper that is
manufactured using ECF (Elemental
Chlorine Free) pulps from sustainable
forests, and is fully recyclable.

Commissioning Editor
Chris Love

Contributing Editor
Phil Sampson

Contributors
in this issue
Alan Bunting
Bryan Winstanley
Gareth Hughes
Rich Voles
TDJ Photography
Audi Motor Sport

Design
Anthony Cohen
Pantechnicon

Published by
Brand and Communication
Department,
Scania (Great Britain) Limited,
Tongwell,
Milton Keynes
MK15 8HB

Telephone: 01908 210210
Fax: 01908 215040
www.scania.co.uk

10 Extending the Family

66 Nice Work

20 Ecolution by Scania

48 Time

52 A Passion
for Precision



SCENE SCANIA 5

You Can

First Euro 6 engines announced

Scania has unveiled its 440 and 480 horsepower
13-litre Euro 6 engines, which combine a host of
innovative technical solutions to cut emissions
radically while maintaining fuel consumption at
Euro 5 levels.

Euro 6 is a drastic
downward step in
emission levels
compared to Euro 5.
Emissions of
nitrogen oxides and
particulates are
around one-fifth of
those for Euro 5
engines. A new
element in emission
testing is that the
particles also need
to be counted,
which in practice
means that the actual particulate emissions will be around one-
sixth of Euro 5.

In achieving the Euro 6 standard, Scania has spared no effort to
avoid fuel penalties on the new engines. Fuel economy, driveability
and engine response are fully on a par with the company’s Euro 5
engines. Scheduled for launch in the UK from early 2012, the new
Scania 440 and 480 hp Euro 6 engines will be available across the
G- and R-series ranges for all types of applications.

See page 72 for technical journalist Alan Bunting’s comprehensive
review of Scania’s first Euro 6 engines

New locations for Scania Truck Rental

Scania Truck Rental has
expanded its operations
with the opening of four
new rental sites. A centre
at Heathrow, situated on
the premises of Scania
(Great Britain) Limited,
will now serve west
London and the
surrounding areas, while
sites at the Larne and
Omagh premises of Scania
dealer Road Trucks
Limited will serve rental
customers in Northern
Ireland. The fourth new
site is located on the West
Bromwich premises of Scania dealer Keltruck Limited.

“These new locations are being added to our existing 13-strong
network and reflect the growth and popularity of our rental
business,” comments Steve Martin, General Manager – Scania
Truck Rental. “Demand for premium quality long- and short-term
rental vehicles is currently running at an extremely high level and
we have every confidence that this will continue. Therefore, in
addition to spreading our reach, we are also increasing our fleet
strength by 15 percent to meet our customers’ needs.”
Scania Truck Rental helps a good cause – see page 78 for details

Hopefully you’ve already
noticed that Scania has
recently introduced an all-
new communications
platform. Known as ‘You
Can’, the new programme
follows extensive market
research and analysis and
has been designed to send
out a powerful message of
empowerment to all those
who deal with Scania.
From renewing an entire
fleet to entrusting a simple
repair job to the Scania
dealer network, You Can
assures customers that with Scania all things are possible.

In part, You Can supersedes Scania’s long-running ‘song title’
advertising campaign. But as Scania (Great Britain) Limited’s
General Manager – Brand and Communications Chris Love
explains, there is much more to the programme than that:

“The You Can concept has been created to ensure that we speak
with a single voice in all our activities,” says Chris. “As such, it is set
to percolate through every aspect of our marketing. So whether
it’s a national advert or a local promotion, you will now find a You
Can statement reinforcing our key messages in a clear and
unambiguous manner.”

ASDA shop with Scania again

Leading
supermarket
retailer and
long-
standing
Scania
operator
ASDA Stores
Limited has
introduced a
further 165
Scania trucks
into service
in a four year
contract hire deal which also sees Scania becoming
responsible for the on-going maintenance of a further 200-
plus trailers in addition to the 1,400 already in the care of its
nationwide dealer network.

“Although ASDA and Scania have operated in partnership
for many years, we nonetheless conducted a comprehensive
procurement exercise before the decision to once again re-
equip with Scania was taken,” comments ASDA’s National
Transport Manager – Central Operations, Gary Banister.

“In the event, we concluded that Scania represents best
value for money when all aspects of operation are taken into
account. In particular, the combination of proven product
performance and the ability of its network to provide
maintenance for our trucks and trailers nationwide, together
with a highly-competitive pricing policy, were the key factors
which secured the deal for Scania.”
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Co-operative Group’s one-stop shopDriver CPC training
Going beyond compliance

As the industry
becomes more
and more
focused on
fulfilling its
Driver CPC
obligations,
leading
operators are
turning to
Scania to
provide training
which goes
above and
beyond the requirements of the legislation.

"The courses we provide are designed to be tailored to meet
operators’ individual needs while helping professional drivers
get the very best from their vehicles in terms of fuel economy
and environmental efficiency,” says Scania Driver Training
Manager Mark Agnew. “Moreover, our training covers all makes
and types of vehicles so as to deliver benefits not only to Scania
operators but also to mixed fleets.”

Two major industry players to sign up to Scania’s Driver
CPC programme recently are UK Mail, whose 400 drivers will
now receive tuition from Scania’s in-house team of trainers,
and Knights of Old, which has opted for Scania’s ‘train the
trainer’ service.

For UK Mail, Driver CPC training from Scania delivers peace of
mind: “The programme devised for us represents a one-stop
solution, one we can rely upon and which is applicable to all our
drivers,” comments the company’s Line Haul Planning Manager,
Ian Edmondson.

“With our Driver CPC training we are not looking simply to
comply, but are actively seeking to increase the amount and
quality of training our drivers receive,” says Knights of Old
Compliance Director, Peter Hancox. “We have a close
association with the Scania team, who in turn have an excellent
understanding of our operation and business demands. I am
therefore confident that the targeted training delivered to our
own instructor will prove extremely beneficial and will assist us
greatly in meeting our driver training objectives.”

Co-operative Group, Britain’s fifth largest food retailer, has
selected Scania to be the vehicle service-provider at its new
Andover Composite Distribution Centre (CDC). As such, Scania
will operate the site's state-of-the-art five-bay workshop and take
overall responsibility for the on-going maintenance of a total of
340 items of equipment, including a predominantly Scania fleet
of tractor units and rigids, plus trailers, refrigeration units and tail-
lifts. This is the second vehicle maintenance contract awarded to
Scania by Co-operative Group, the first being at its recently-
opened CDC for Scotland, located at Newhouse near Motherwell
(see feature, page 18).

“Our decision to select Scania as the service-provider for
Andover was based on a combination of factors including cost,
the ability to provide service around the clock and the quality of
service delivered,” says Co-operative Group Transport Manager
Ken Thompson. “Our new Andover operation is replacing our old
site in Fareham, where Scania Fareham provided all our
maintenance. The excellent performance of the team there over
the years naturally played a large part in influencing our choice.”

The Andover CDC, which will ultimately serve 430 Co-operative
stores throughout central southern England, began operations in
early June 2011 and will now ramp-up in phases until fully
operational in early 2012. Ultimately, the site will provide
employment for a total of 14 Scania-trained Technicians, plus
parts and administration staff.

Racing driver Allan McNish (and a nearby
clutch of photographers) had an extremely
fortunate escape at this year’s 24-hour Le
Mans event when his Audi R18 collided with
the Ferrari GT of Anthony Beltoise and
ploughed into a tyre barrier.

Now, in an exclusive Scene Scania double-
header article you can find out more about
Allan’s life as one of motorsport’s top stars
(page 40) before joining him for a test drive in
a Scania R 730, the world’s most powerful
truck (page 60).

As Allan himself would surely agree,
whether its on the race track, or the test track
and whichever vehicle he’s driving, it has to be
safety first every time!

O Lucky Man
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From the archive

Top Gear in Chippenham

TW Services recycles with Scania
Take a trip down Scania’s Memory Lane

The year? It was back in 1994 when
this merchandising brochure
featuring two Scania R143s operated
by Benetton’s Formula One team
was published.

And just look who’s in it – a
youthful Michael Schumacher, well on
the way towards his first World
Championship.

But where are those Benetton
trucks now? we hear you ask. As it
happens, we know – in the very safe
hands of West Country operator and
Scania V8 enthusiast Charles Russell.
Strictly speaking, we should say the
vehicles are back
in Charles’ hands,
for he did once
sell them…but
then bought them
back again as part
of his long-held
ambition to
collect an
example of every
V8-equipped
Scania model
from throughout
the ages.

Sandwich, Kent-based waste management and recycling specialist
TW Services Limited has added a further five Scania vehicles to its
fleet. Supplied by Scania (Great Britain) Limited’s Purfleet branch,
the order comprises two skiploaders, two hookloaders and a
tipper with grab.

“Reliability and low running costs are the two primary
reasons behind our decision to once again purchase Scania,”
comments TW Services Limited Managing Director Spencer Ray.
“Local service cover is also important to us as we provide a Kent-
wide service to a wide range of industrial, commercial and
domestic customers, all of whom rely up us to meet their
waste management and recycling needs in a dependable and
timely manner.”

All your questions answered…
Bound together
with this issue of
Scene Scania is
your personal copy
of the new Scania
Solutions brochure.
Forty-eight pages
long, this new
publication is
packed with
information on
Scania parts and
accessories and
offers savings of up
to 30 percent on
the recommended
retail price of
selected items.

All Scania
Solutions prices are
valid from now until
September 2011,
and your local
Scania dealer will
be pleased to
provide you with
further details on
any of the products
listed.

If you’re passing Junction 17 of the M4 in Wiltshire, why not
make a short detour to visit the dedicated display of Scania
Truck Gear at the nearby Chippenham Pit Stop?

This is the first time that Scania merchandising has been
made available at a truckstop. Early reports tell of a
healthy interest and demand among the region's drivers –
so with stocks selling fast, a quick pitstop at the Pit Stop
is recommended!

FIRST GEAR
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Supplied by Scania (Great
Britain) Limited, the order
comprises 91 N230UD double-
deck and 50 K230UB single-
deck chassis. All vehicles will
be fitted with Scania’s Euro 5
EEV engine, which delivers 230
horsepower and 1,050Nm of
torque, and ZF HP504 five- and
six-speed fully automatic
gearboxes.

“Scania double-deck chassis
are well proven within our fleet
and their reliability,

performance and fuel economy
has led us to specify them
once again,” comments
Stagecoach Group Managing
Director Les Warneford. “This
positive operating experience
has also influenced our
choice of single-deckers and
this order marks our first
significant purchase of Scania
single-deck chassis, which will
be the first to be equipped with
Alexander Dennis Enviro
300 bodywork.”

Scania (Great Britain) Limited, which
has a total of six depots located in
and around the London area, is
offering operators of all Euro 3
commercial vehicles an affordable
compliance solution to the capital’s
forthcoming Low Emissions Zone
(LEZ) Phase 4 regulations. The
solution, which is also available to
purchasers of used trucks from
Scania, has been developed in
conjunction with exhaust and emissions control specialist Eminox
and involves upgrading trucks, buses and coaches with a ceramic
filtration system to meet the new standard.

Scania now has a team of specially trained Technicians at each of
its London area branches providing a one-stop supply and fit
service at an all-inclusive price. The company’s 24-hour service in
the area means fitment can be carried out overnight in order to
maximise operator convenience and minimise downtime. Once
fitted, vehicles are eligible for a Reduced Pollution Certificate
entitling operators up to a £500 annual saving on road fund licence.

West Country waste management and recycling specialist, Bristol &
Avon Transport & Recycling Limited has made a major investment in 14
new Scania tippers to take the company forward over the coming years.

Supplied by Scania (Great Britain) Limited’s Avonmouth depot, the
32-tonnes gross vehicle weight trucks are all based on 400 horsepower
Scania P 400 CB8x4MHZ eight-wheel chassis.

“Our work includes both on- and off-road operations, is extremely
arduous and certainly places heavy demands on our trucks,” comments
Bristol & Avon T & R Limited Managing Director, Kevin Berkely. “But as a
long-established Scania operator we know we can depend upon our
new fleet to provide a reliable and cost-effective service.”

Affordable LEZ solution for London’s Euro 3
transport operators Sea Herald

The Bristol & Avon Group invests for the future

Stagecoach reorders

Stagecoach Group has once again opted for Scania
chassis in a major order which will see a total of 141
units delivered during 2011.

Macduff
Shipyards
Limited has
recently
completed and
delivered a new
ruggedly-
constructed
steel workboat
to Aberdeen
Harbour Board.

Sea Herald is a
twin-screw
vessel powered
by Scania DI12 59M engines, each rated 350 horsepower at
1,800 rpm and driving 1,300 mm dia nozzle propellers through
Twin Disc MGX5114 DC gearboxes and controlled by a Twin Disc
EC300 Quickshift control system.

Now hard at work, Sea Herald is operating on general
harbour activities including surveying, plough dredging and
debris recovery.
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transport operators Sea Herald

The Bristol & Avon Group invests for the future

Stagecoach reorders

Stagecoach Group has once again opted for Scania
chassis in a major order which will see a total of 141
units delivered during 2011.

Macduff
Shipyards
Limited has
recently
completed and
delivered a new
ruggedly-
constructed
steel workboat
to Aberdeen
Harbour Board.

Sea Herald is a
twin-screw
vessel powered
by Scania DI12 59M engines, each rated 350 horsepower at
1,800 rpm and driving 1,300 mm dia nozzle propellers through
Twin Disc MGX5114 DC gearboxes and controlled by a Twin Disc
EC300 Quickshift control system.

Now hard at work, Sea Herald is operating on general
harbour activities including surveying, plough dredging and
debris recovery.



YOU
SCANIA

BUY
THE
LATEST
ACCESSORIES.

£34.50 £48.50 £62.50£108.50

HUBCAP
GRIFFIN LOGO

TALKY ONE 
PORTABLE 
SPEAKER KIT

FRONT
FOG LIGHT

ANTI
SIPHON

www.scania.co.uk/trucks/accessories

Visit your local Scania branch and pick up an 
Accessories brochure to see the full range of 
approved accessories or visit

8 SCENE SCANIA

FIRST GEAR

Royal National Lifeboat Institution has chosen Scania engines for
its new Fast Carriage Boat 2 (FCB2) vessels. Each vessel will be
powered by two 650 horsepower versions of Scania’s new 13-litre
marine engines, first shown at the
annual Southampton Seawork
exhibition earlier this year.

“Scania brought their knowledge
about marine engines to this
project,” says Chris Eves, FCB2
Project Manager, RNLI. “We will be
ready for sea trials this December
and it will be interesting to see how
the new 13-litre engines perform in our
prototype vessel.”

After operational acceptance, FCB2
vessels will be designated Shannon class
and will be used for search and rescue activities around the coast
of the United Kingdom and the Republic of Ireland.

RNLI was founded in 1824 and since this time has saved more than
139,000 lives at sea. As a registered charity with volunteer crews
it receives no money from government, with all income being
provided entirely by voluntary donations.

North Wales-
based operator
R. J. Jones
Group Limited
displays a fine
hand of 12 new
Scania tractor
units – the first
taken by the
company – in
this impressive
photograph
taken on the
spectacular
A548 road
bridge
spanning the
River Dee near the company's Holywell headquarters.

Delivered by Deeside Truck Services, a member of the Haydock
Commercial Vehicles group, the new vehicles are all Highline-
cabbed R 440 twinsteers, which are now operating on a wide
range of specialist contract haulage services provided by R. J.
Jones Group.

McBurney renews

Anyone for bridge?

Scania and the Transport Trust

Scania powers RNLI’s new rescue vessels

Northern Ireland’s largest haulier, McBurney
Transport, has taken delivery of 11 Scania R 480
LA6x2/4MNA Topline twinsteer tractor units
from Larne-based Road Trucks Limited, the
Scania dealer for Northern Ireland, as part of its
on-going fleet replacement programme. In
addition, McBurney has taken a flagship model
Scania R 730 LA6x2/4MNA Topline tractor unit.

All plated at 44-tonnes gross train weight,
the new vehicles are hauling McBurney’s fleet of
tri-axle Gray and Adams refrigerated trailers
and SDC curtainsiders on a variety of transport
operations throughout Northern Ireland,
Great Britain and Europe. The R 730, which
features Scania’s 730 horsepower 3,500Nm
torque V8 power unit, has been purchased
specifically for use on the company’s long
distance European routes.

“There’s no doubting the quality of Scania vehicles; they are
excellent, reliable products which perform well in all
situations,” comments McBurney Transport founder Norman

McBurney. “The support we receive from Road Trucks is also
first class and it is reassuring to know that other members of
Scania’s international service network are never far away
should we ever need them.”

As long-time Scene Scania readers will recall, Scania’s support of the
Transport Trust, the UK registered charity dedicated to preserving the
nation’s road, rail, water and air heritage, dates back to the late 1980s.

Today, that relationship continues and we are pleased to enclose
with this edition of Scene Scania a Transport Trust information leaflet
telling you more about the valuable work carried out by the
organisation on behalf of us all.
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Operator demands for flexible and convenient transport solutions
fuels the expansion of the Scania Complete Vehicles range

T
he complex problem of optimising efficiency in

operation has been mulled over by generations

of fleet managers. Putting aside the challenges

of logistics, fuel usage, driver retention,

service schedules, repair, maintenance

and so on, one common factor

binding the whole equation

together invariably

comes into play: the

truck, or trucks,

used to do

the job. �
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all aspects of every Scania Complete
Vehicle are fully supported via the
Scania UK dealer network.
“Furthermore, every component on
the truck is delivered with a full
manufacturer's warranty and two
year's full repair and maintenance,
bumper-to-bumper, can be included,”
adds Martin Hay. “With our Complete
Vehicle programme, we have made
every effort to cover all the bases to
make the entire process of acquisition
and operation as smooth and
seamless as possible.”

SCANIA COMPLETE BOX AND
CURTAINSIDER
Box-bodied and curtainsider rigids are
stalwarts of the UK distribution
industry. To appeal to the broadest
possible spectrum of operators, the
Scania Complete Vehicle range offers a
wide selection of 18- and 26-tonnes
options, a choice of power outputs
and a variety of box and curtainsider
bodywork options.
Scania Opticruise, Scania's

automated gear-selection system, can
also be specified. “This is a particular
benefit in intensive urban multi-drop,
stop-start operations,” says Martin Hay.
“Operators in this sector using Scania
Opticruise typically experience less
driveline wear and tear and report less
driver stress and fatigue.”
Based on the Scania P-series range,

Scania Complete Box and Curtainsider
cabs can be specified in short, day or
sleeper format. Wheelbases from
4,700mm for a 4x2 model through to
6,100mm for a 6x2*4 rear-steer 26-
tonner can be selected, complemented
by a wide choice of body lengths. A
comprehensive selection of interior
and exterior fitments and load restraint
systems, plus a choice of column and
tuckaway tail-lifts by leading
manufacturers, completes the line-up

and adds to the versatility of
the range.

THE SCANIA COMPLETE
SKIPLOADER
A new addition to the Scania
Complete Vehicle range, the Scania
Complete Skiploader brings together
Scania's rugged P-series chassis,
available in either day- or short-cab
variants, with the advanced
skiploader design of Hyva.
As with its box and curtainsider

counterparts, the skiploader is
available fitted with Scania nine-litre
Euro 5 EGR (Exhaust Gas
Recirculation) engines with power
outputs from 230 to 320 horsepower.
“The Scania Complete Skiploader is

the result of an extensive
development project between
ourselves, Hyva and operators,”
says Martin Hay. “The result is a
vehicle designed and built to the
highest quality standards which
delivers all the functionality and
features operators typically demand.”
The skiploader equipment is Hyva's

proven NG2012XL model. This has
extendable arms with a lifting
capacity of 12-tonnes retracted and
eight-tonnes extended.
Independently operated telescopic

Right: The Scania Complete Hookloader

Below: A 26-tonnes gross vehicle weight Scania

Complete Curtainsider, this one with optional

Cheetah fastback roof and optional side skirts
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Faced with a raft of day-to-day
operational issues, it makes sense for
any operator to seek the shortest route
to market when it comes to vehicle
specification and acquisition. Here, the
industry's traditional fragmented
approach – that is to say, entirely
separate chassis cab and bodybuilding
industries – has not always provided
the best answer.
“Whichever way you look at it, going

to one supplier for a truck, another for
the body and perhaps a third for
ancillary equipment such as a tail-lift is
not the most efficient way of doing
business,” comments Martin Hay, Truck
Sales Director for Scania (Great Britain)
Limited. “At best, the operator has two
or three separate entities to deal with,
at worst the process gives rise to
complications or unforeseen
compatibility issues, which more often
that not result in a blame game. And
then there is the issue of who services
what and when…

“Several years ago, we launched the
Scania Complete Vehicles programme
to provide a one-stop service and
combat these potential problems for
operators working in a number of
sectors. That early experience proved
invaluable and has given us an in-
depth understanding of operators'
requirements from a bodywork
standpoint.
“Now, we have taken that

knowledge and integrated it into an
expanded family of complete
vehicles, which includes trucks for
distribution, waste management and
specialist tractor unit operators.
“One of the key messages we

received from our early days as a
complete vehicle supplier is that while
operators very much appreciate the
convenience that comes with having
Scania as the single source of supply,
flexibility – both in terms of the truck
and its bodywork specification – is an
equally important issue. In short,

there is no such thing as a one-size-
fits-all solution in our industry. As a
consequence, the latest generation
Scania Complete Vehicles are offered
with a broad range of specification
options so the truck can be optimised
to meet specific operational needs.”

RELIABLE DELIVERY TIMES
Adherence to delivery dates, a
traditionally thorny issue, is another
factor addressed by the Scania
Complete Vehicles programme: “Here,
our factory and bodywork partners
work to guaranteed production
timescales, which takes another major
variable out of the equation from the
operator's point-of-view,” says Martin
Hay. “So if a truck is needed for a
particular contract start-date,
operators can now order with
confidence in the knowledge that the
vehicle will be with delivered and
ready for service on time.”
Adding to the convenience factor,

12 SCENE SCANIA
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jack legs and a fast off-load function
for the multi-dropping empty
containers add to its flexibility and
reputation for productivity and
profit potential.

SCANIA COMPLETE HOOKLOADER
Designed and built in conjunction with
Multilift, the Scania Complete
Hookloader complements the Scania
Complete Skiploader as a high-end
waste management vehicle.
Based on 32-tonnes gross vehicle

weight 8x4 Scania P-series chassis,
Scania Complete Hookloaders can be
specified with a choice of Scania
Euro 5 engines.
“Our partnership with Multilift has

been ongoing for several years now
and as such the product is now an
established feature on the UK waste
management landscape,” says Martin
Hay. “The combination of a Scania

P-series eight-wheeler and the
Multilift XR26S.55 hookloader makes
for a vehicle that's ideal for purpose
and well equipped for an arduous on-
off road life.

SCANIA WET KIT AND PET REG
TRACTOR UNITS
The final components in the Scania
Complete Vehicle family are two
specialist models; a wet kit tractor
unit and a Petroleum Regulations
specification tractor unit.
With variants available for on or

on/off road operations, the Scania
Wet Kit tractor unit can be specified
in either 6x2 or 6x2/4 twin-steer
format. A unique feature of the
vehicle is its combination fuel and
hydraulic oil tank, which allows for
150-litres of fuel and 150-litres of
hydraulic fluid to be carried in a
single unit.

Scania is a major supplier to the fuel
supply industry – both of vehicles and a
full range of maintenance and safety
testing services – and the Scania
Petroleum Regulations tractor unit has
been developed to provide a ready-
made solution for operators in this
demanding sector. Available in a choice
of six-wheel formats, the range
incorporates a number of adaptations
to permit the safe loading and
unloading of products.
“In addition to being delivered fully

built-up, our specialist tractor units
enjoy the same levels of detailing and
support as all other models in the
Scania Complete Vehicle family,
including full manufacturers’ warranties
throughout,” says Martin Hay.
“As such, they too offer a ready-

made, cost-effective solution designed
to provide maximum convenience,
flexibility and peace of mind.”

Find out more about the Scania Complete Vehicles programme at
www.scania.co.uk/complete

This photograph: The Scania Complete Hookloader

Right: The Scania Wet Kit tractor unit

Below right: The Scania Pet Reg tractor unit
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Those who travel regularly between Glasgow and
Edinburgh cannot have failed to notice the imposing
silver-grey building which has sprung up alongside the

A8/M8 at Newhouse, near Motherwell. Occupying some 500,000
square feet, the premises are home to Co-operative Group’s new
composite distribution centre (CDC) for Scotland. As such, the
site serves more than 600 stores north of the Border.

The Newhouse centre has been created to bring together three
former Co-operative Group distribution centres, Harthill,
Cumbernauld and Pitreavie, under a single roof. As might be
expected, efficiency in operation and customer service
improvements are the driving forces behind the move, with the
single location now responsible for the fulfilment of all Scottish
Co-operative stores’ frozen, chilled and ambient product orders.

Upon entering the Newhouse site, the scale of the operation

becomes clear – in a word: massive. State-of-the-art – that much
overused expression – also comes to mind, but in this case this is
no overstatement as everything about the place is truly leading-
edge. From the pristine loading docks to the advanced backroom
systems controlling the entire operation, this complex new venture
has been planned and executed with military precision – it had to
be, otherwise it simply wouldn’t work.

Supporting the CDC’s transport requirements is Co-operative
Group Transport Manager, Ken Thompson. Having spent more

16 SCENE SCANIA

CO-OPERATIVE
COLLABORATION
The opening of a major new distribution facility in central Scotland
marks the latest milestone in the long-standing relationship
between Scania and Co-operative Group

The Newhouse fleet is set to cover 25 million kilometres per annum,

distributing 75 million cases of ambient, chilled and frozen food in

the process
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“Working in conjunction with my procurement colleagues, we
went through an evaluation process to determine whether or not
to outsource our maintenance.While past performance was a
compelling factor for me, in the final analysis Scania came out
on top based on technical expertise, 24/7 service provision and
cost-benefit.

“Equally important is Scania’s ability to maintain all ancillary
equipment such as fridges and tail-lifts, which means all services
are available to us from a single supplier.This simplifies matters
and reduces our administrative workload considerably.

“Another factor is that should we require to extend the working
life of the vehicles in our fleet, we know Scania can help us
achieve that. The workshop incorporates a VOSA Authorised
Testing Facility and experience tells us that with Scania managing
our vehicle preparation we can expect excellent first time MOT
pass rates.”

At the time Scene Scania went to press, Co-operative Group’s
Newhouse CDC was in its start-up phase, ramping-up towards full
operation.The process began with small scale trials in late February
and will conclude in the Autumn.

“With an operation of this scale it’s essential to build up steadily,
implementing new systems and procedures in a controlled fashion,
making sure everything beds in smoothly as you progress,” says Ken
Thompson. “We commenced with ambient products, then moved on
to small batches of temperature-controlled goods. By the time the
centre is in full swing every aspect of the operation will be
thoroughly tried, tested and proven.”

In many ways the venture is the latest in a long series of co-
operative collaborations for Co-operative Group, which can trace its
roots back to the mid-19th century when a group known as the
Rochdale Pioneers Society laid down the framework of rules which
would come to govern and help establish the organisation.Today, the
Co-operative’s stores – which like its new trucks now sport a striking
green livery – are an integral part of the British retail landscape.

“But we’re certainly not resting on our laurels,” says Ken
Thompson. “The organisation has a healthy appetite for growth
and we will do everything with our power to support that aspiration.

“The Newhouse CDC is very much a key part of that plan,
so it’s going to be an exciting time – both for us and the local
Scania team.”

SCENE SCANIA 19
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“While past performance was a compelling factor

for me, in the final analysis Scania came out on top

based on technical expertise, 24/7 service provision

and cost-benefit.”

Ken Thompson, Co-operative Group Transport Manager
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than 20 years with the business, Ken is well versed in the demands
of a time-sensitive store replenishment operation.

“Given the geography, Scotland makes for a particularly
interesting challenge,” he says. “Our stores are located everywhere
from densely populated city centres right the way through to
remote spots in the Highlands and Islands.We serve the majority
of locations with our own vehicles, but do rely on sub-contractors
to deliver to the furthest flung spots. It’s simply the most efficient
way to do it.”

To facilitate deliveries to northern Scotland, Co-operative
Group maintains a satellite depot at Dalcross, near Inverness.To
meet the CDC’s own delivery obligations, a fleet of 60 rigids, 92
tractor units and 190 trailers is based on site at Newhouse.

“Among these are our latest acquisitions, 32 new Scania 18-
tonnes gross vehicle weight distribution rigids,” says Ken
Thompson. “We find the Scania P-cab is ideal for urban multi-
drop operations, where the driver wants to be as low as possible in
a cab which affords excellent access.

“The rigids are all fitted with day cabs, while our Scania tractor
units have sleeper cabs, primarily for their high residuals as our
drivers return to base every day. We also appreciate that Scania
vehicles are tough, robust and stand up to the rigours of our
operation well – which is why we continue to specify them.”

TOTAL TRANSPORT SOLUTION
Supplied by Scania (Great Britain) Limited, the new 18-tonners
are equipped with 230 horsepower Scania engines and eight-speed
Scania range-change gearboxes, dual-compartment Gray &
Adams bodies, Carrier fridges and Ratcliff tail-lifts.

Prior to the opening of the Newhouse CDC, Scania had been

responsible for various elements of Co-operative Group’s
maintenance requirements, with a mix of contract agreements and
pay-as-you-go schemes in operation around the country.

Scania’s ability to fulfil these arrangements, coupled with its
willingness to also provide a full repair and maintenance service
for non-Scania equipment such as trailers, tail-lifts and fridges, fits
in well with Co-operative Group’s broader vision. As such,
Scania’s total transport solution concept, whereby Scania provides
every service required to keep vehicles on the road, has led to a
significant strengthening of the two organisations’ relationship.

“Our focus today is very much on our core business, which is
running distribution centres, picking orders, putting drivers in
cabs and delivering to our stores,” explains Ken Thompson.
“Although the Newhouse site has its own five-bay workshop,
for the first time we decided to entrust our service to an
outside contractor.

18 SCENE SCANIA

Operated by Scania, the Newhouse workshop will maintain trailers and
ancillary equipment as well as Co-operative Group's Scottish truck fleet
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Testing Facility and experience tells us that with Scania managing
our vehicle preparation we can expect excellent first time MOT
pass rates.”

At the time Scene Scania went to press, Co-operative Group’s
Newhouse CDC was in its start-up phase, ramping-up towards full
operation.The process began with small scale trials in late February
and will conclude in the Autumn.

“With an operation of this scale it’s essential to build up steadily,
implementing new systems and procedures in a controlled fashion,
making sure everything beds in smoothly as you progress,” says Ken
Thompson. “We commenced with ambient products, then moved on
to small batches of temperature-controlled goods. By the time the
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In many ways the venture is the latest in a long series of co-
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Rochdale Pioneers Society laid down the framework of rules which
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“But we’re certainly not resting on our laurels,” says Ken
Thompson. “The organisation has a healthy appetite for growth
and we will do everything with our power to support that aspiration.

“The Newhouse CDC is very much a key part of that plan,
so it’s going to be an exciting time – both for us and the local
Scania team.”
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“While past performance was a compelling factor

for me, in the final analysis Scania came out on top

based on technical expertise, 24/7 service provision

and cost-benefit.”

Ken Thompson, Co-operative Group Transport Manager
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A
s one of the world’s leading commercial
vehicle manufacturers, a key plank in
Scania’s strategy has long been to help

operators gain the best possible value from their
investment in the company’s products. That
goes for both financial and environmental value
and is why Scania ensures its products remain at
the cutting-edge by ploughing back a high
proportion of its turnover into research and

development every year.
While technology naturally plays a major part,

advanced automotive engineering is not the sole
route to optimising performance. A range of other
factors – specification, driver performance and
maintenance, for example – all need to be considered
if the overall cost of operation is to
be minimised while the environmental benefits
are maximised. �
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Stricter environmental controls,
rising oil prices, unyielding
economic pressures: never has
the need for efficiency in
operation been greater
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speeding and excessive idling to be
easily identified.
“For operators looking to examine

their fleet performance in more
depth, two further services, Analyse
and Control, are also available. As
the name suggests, Analyse permits
a detailed investigation of driver and
vehicle performance, while Control
includes additional functionality
such as track and trace, mapping
and geo-fencing.
“In parallel to this, a further aid we

offer today is Scania Driver Support,
an in-cab system which provides
real-time hints and feedback to
drivers to help them refine their
driving style. Scania Driver Support

assesses drivers in four distinct
areas; hill driving, anticipation, brake
use and choice of gears.
“A driver’s ‘score’ is continuously

updated for each category and
displayed on the dash, enabling him
or her to monitor their progress as
they go. In this way, a driver quickly
comes to recognise areas where their
driving style could be modified to
improve performance.”
The final element in the Ecolution

by Scania equation is Maintenance+,
a carefully-crafted maintenance
package designed to ensure
operators get the most from their
optimised vehicles day-in, day-out.
Not only does Maintenance+ cover

routine maintenance of the vehicle
and its components, efficiency-
influencing factors such as tyre
condition and pressure checks, axle
alignment and air-deflector
adjustment are also included.
“In this way, the programme

provides – for the very first time – a
service which views vehicles and
their operation in a totally holistic
manner,” concludes Darrell Taylor.
“And with tangible benefits delivered
on a daily basis in terms of both the
cost of an operation and its
environmental impact, our
recommendation is that Ecolution by
Scania is something every operator
should consider today. �
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It was back at the Hanover
international truck show late last
year that Scania first announced
its intention to introduce an
innovative new programme
dedicated to achieving operational
excellence. Launched under the
banner Ecolution by Scania, the
initiative would encompass all
aspects of vehicle operation in order
to drive up efficiency while
simultaneously reducing impact
upon the environment.
Now, Ecolution by Scania is

available in the UK.

PROFITABLE SOLUTION
“In essence, Ecolution by Scania is a
solution whereby the right services

and technologies interact to create
the optimal and most profitable
solution for the transport operator
and the environment,” comments
Darrell Taylor, Project Manager –
Ecolution by Scania. “This
fundamental principle underpins
everything we do and in practice
means we analyse the needs of every
operation on a case-by-case basis.”
Ecolution by Scania comprises four

key elements: optimising vehicle
specification; driver training,
continuous driver follow-up and a
proactive service package entitled
Maintenance+
“Optimising the vehicle is

dependent on a range of factors;
specification, type of operation, road
conditions and so on,” explains

Darrell Taylor. “Scania dealers, with
the support of Ecolution by Scania
specialists at the company’s head
office, work in conjunction with
customers to ensure the best vehicle
and the best range of options are
chosen for the task in hand.
“The right chassis, cab, engine

power and transmission are all
important factors here, as is ensuring
that efficiency aids such as air
deflectors are not only fitted but also
adjusted correctly. Depending upon
the nature of the operation, the use
of lightweight components may form
part of the equation, as may the use
of renewable fuels such as ethanol
or biodiesel.”
Once the vehicle itself has been

specified, Scania’s driver training
team moves in to ensure the driver’s
performance will be optimised.
“Our experience shows that drivers

respect being treated as
professionals, and as such are keen
to adopt the best driving techniques
and skills in order to deliver the best
possible fuel economy and
environmental performance,” says
Darrell Taylor. “To gain the maximum
benefit, Ecolution by Scania driver
training is therefore tailored not only
to the specific application but also to
the needs of the individual driver.
“The process begins with an

assessment to gauge driving
style and ability. From there we
pinpoint individual strengths and
weaknesses and go on to develop a
programme accordingly.”

DRIVER FOLLOW-UP
Driver follow-up means actively
coaching drivers with continuous
feedback based on vehicle and
environmental reports using Scania’s
fleet management system.
“To facilitate this, Scania

Communicator 200, our latest-
generation fleet management
system, is now fitted as standard to
every new Scania truck,” says Darrell
Taylor. “To help operators get
started, a six month subscription to
the entry level service, Monitor, is
also included. Monitor provides
vehicle usage reports which
show how a vehicle is being driven
and allows issues such as over-

“Our experience shows that

drivers respect being

treated as professionals,

and as such are keen to

adopt the best driving

techniques and skills in

order to deliver the best

possible fuel economy and

environmental

performance.”

Darrell Taylor, Project
Manager – Ecolution by Scania

Ensuring the correct

engine for the task in

hand is just one aspect

of vehicle specification

addressed by Ecolution

by Scania
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My very earliest memory is of
a starched nanny pushing me
around in a pram!’ says Lettie

Lesser with obvious delight. Smiling
broadly as she shares her recollections
with the Scene Scania team, Lettie is
seated aboard the latest generation
Scania passenger carrying vehicle, an
Irizar i6-bodied coach.
It is her first journey on such a vehicle
and Lettie is relishing the moment.

The two – Lettie and the Scania
Irizar i6 that is – had come together to
celebrate two special anniversaries;
Lettie’s 100th year and Scania’s bus
and coach building centenary.

1911: An historic year
commemorated by Roald
Amundsen reaching the South
Pole, Scania building its first bus
and, on 24 January, the birth of
Lettie Lesser

‘

�
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1910s

Born in London on 24 January 1911,
Lettie is today resident at the Hawthorns
retirement facility in Eastbourne, to whom
we are indebted for putting us in touch
with a lady the same age as Scania’s bus
and coach manufacturing venture. In
seeking Lettie, our aim had been to find
someone who could provide a first-hand
account of their life and times over the
period Scania has been building passenger
carrying vehicles. Lettie, as sprightly and

lively as you like, certainly
did not disappoint. In
return for her generosity,
we were taking Lettie and
50 of her fellow residents
at the Hawthorns for a
day out to the nearby
town of Battle.

Back in the 1911, while
Lettie was familiarising
herself with her nanny,
the first Scania bus was
rolling off the line, a
product of the then
newly-formed Scania-
Vabis company. Known as
the Nordmark bus, the
vehicle’s 34 horsepower
engine and 24-seat body were built in
Södertälje, Sweden, where Scania is based
today, while its chassis was constructed in
Malmö, which at the time was the home of
Scania, (Vabis occupied the Södertälje site
in those days).

For both Lettie and the Nordmark bus,
animals would play an important part in
their early lives, albeit in completely
different ways. ‘We kept ducks,’ says Lettie,
remembering a happy childhood, ‘and I

simply loved them, they were wonderful to
have around.’

Unfortunately for the bus and its owner,
the experience was not so positive as the
vehicle was given to startling the horses
pulling the carriages with which it shared
the road.The ensuing fury of the carriage
owners was compounded by angry
farmhands, who on several occasions
ambushed what they regarded as the new-
fangled machine disturbing their animals.

1911

2011

The Nordmark bus of 1911, Scania-Vabis's first
venture into bus manufacture

‘Following

World War I,

times were

hard;

unemployment

was up and I

remember

there was some

unrest around

the country’
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Persistent complaints eventually led to the
bus service being suspended.

Unable to placate his fellow road users,
the dismayed owner gave up the fight,
removed the bus bodywork and used the
vehicle as a timber transporter instead. But
the Nordmark’s woes didn’t end there
for some time later it was ‘scrapped’
(possibly inadvertently) when it was
parked up on a frozen lake…and left there
until the spring!

During the 1910s, automobiles were
largely the preserve of the privileged
few. A decade later, a combination of
necessity and a mood-swing among the
public at large was altering all that. In
England, Lettie could sense the change:
‘Following World War I, times were
hard; unemployment was up and I
remember there was some unrest around
the country.’

To overcome the problems, people
needed mobility. Mobility to help
them find work and, once they had,
mobility to get them to and from their
place of employment.

‘And once things began picking up, we
all wanted to get out and enjoy ourselves a
little as well,’ adds Lettie. ‘For me that
meant going out to the theatre, or dances –
I loved dancing, oh, I remember the
Charleston and all that!’

1920s

The public’s new-found desire for
transportation did not escape the
gaze of Scania-Vabis, which focused its

efforts on developing more passenger-
friendly vehicles. In 1923, the company
was responsible for a minor revolution in
ride comfort when it introduced
progressive suspension, a variable-rate
system which stiffened the damping as the
load increased. Kinder on both the
passenger and the vehicle itself,
progressive suspension continued to be
used more or less unaltered for the
following three decades.

1930s

During the 1930s, Scania-Vabis
introduced another major
development. Up until this time, the
company’s buses had a driver’s cab.
Designer August Nilsson realised
the space alongside the
cab could be used to
accommodate more
passengers, an idea
which led to the
introduction in 1932
of the ‘Bulldog’ bus, a
design which quickly
set the style for
modern buses.

For Lettie Lesser, the
1930s meant marriage
followed by a short-lived
move to Argentina, for
two days after arriving
World War II broke out.
‘I immediately decided I
should volunteer for
service, as did my

husband,’ says Lettie. ‘But initially they
wouldn’t take couples, so it wasn’t until
1940 that I actually signed-up.

1940s

‘Our return to the UK was
horrendous.Twenty-eight days at sea,
during which we were chased by
U-boats. The boats either side of us
were sunk, but we survived, I don’t know
how or why.The sea was terribly rough as
well and eventually we put into port
in Trinidad.

‘When we finally arrived back in
England, I joined the British Red Cross,
ultimately reaching the rank of
Commandant, responsible for an
entire detachment.’

At Scania-Vabis, design and
development work continued unabated
throughout the war.The factory was
expanded and production capacity
significantly higher by the time hostilities
came to an end.The first truly

Designed with a flat front to increase passenger-carrying space,
the 1932 'Bulldog' bus was revolutionary in its time

�

24-29 EASTBOURNE:Layout 1  28/7/11  16:28  Page 5



SCENE SCANIA 29

she recollects.
Scania-Vabis too was concentrating on

style at this time. As a result, two ground-
breaking vehicles – the Metropol and the
smaller Capitol – equipped with rear-
mounted engines and air-suspension,
changed the perception of the commuter
bus in Sweden. So successful were these
two models that the decision to build a
new bus workshop was taken.
Inaugurated in 1960, the new facility
tripled capacity at a stroke.

1960s

During this decade the first Scania
buses entered service in the UK.
Bodied by Metro-Cammel
Weymann, (MCW), the first model
offered was the single-deck Metro-
Scania, followed in the early 1970's
by the double-deck Metropolitan.
Bodied by Metro-Cammel Weymann,
(MCW), two models were offered, the
single-deck Metro-Scania and the
double-deck Metropolitan.Throughout
the ’60s and into the ’70s, some 800
chassis were bodied in Britain by MCW.

‘For me a memorable highlight of the
1960s, the Swinging Sixties, was seeing a
man put foot on the moon,’ says Lettie.
‘That was in 1969, we all thought it
was absolutely marvellous – couldn’t
believe it!

‘Then the 1970s were marked by
another war,Vietnam. Fortunately we
weren’t involved in that one, I suppose
we were lucky really.’

1980s

It is a sad indictment that many of
Lettie Lesser’s memories from over
the years hinge around human
conflict. ‘We never seem to get peace,
there always seems to be war somewhere
or other,’ she reflects. ‘The 1980s, saw the
Falklands war, in which we were, of
course, involved. I remember Mrs
Thatcher was marvellous at that time.’

As Lettie enteed her ninth decade,
Scania was celebrating another centenary,

�

this time 100 years of vehicle manufacture.
The company was also forging links with
Irizar and in 1992 a relationship which
endures to this day was formed when the
Scania Irizar Century was launched.

‘And then came the Millennium, we had
quite a party to celebrate that,’ says Lettie.
‘To be honest, I didn’t think I’d live that
long – but I did and here I am!’

2010s

Today, speaking proudly of her
congratulatory centenary message
from the Queen (‘It’s not a telegram
these days, you receive a card with her
picture on it and a personally signed
message’) Lettie sits back to enjoy her ride
on the Scania Irizar i6.

‘It’s really is rather nice,’ comments
Lettie, ‘very relaxing and comfortable.’

As the coach prepares to pull away, we
can’t resist asking one further question:
what does Lettie believe is the secret of a
long life?

‘Romance, no doubt about it,’ comes the
reply. ‘Romance and plenty of it!’

A total of 164 Scania Metropolitan buses were
supplied to London Transport during the 1970s

Today, Scania buses are a familiar site on the
streets of London and many other towns and
cities throughout the UK
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“Our return to the UK [in 1940] was horrendous. Twenty-eight

days at sea, during which we were chased by U-boats. The

boats either side of us were sunk, but we survived, I don’t know

how or why. The sea was terribly rough as well and eventually

we put into port in Trinidad”

modularised Scania-Vabis component, the
‘unitary’ engine range, was introduced in
1939.The initial in-line eight-cylinder
engine was later complemented with four
and six-cylinder versions. Completely new
series of truck and bus chassis were also
developed on the basis of the new engine
range. From these beginnings, Scania’s
modular product system has since kept
maturing overthe years.

1950s

The 1950s was the decade which saw
ladies about town (Brighton, in
Lettie’s case at that time) turning
their attention to the new fashions
sweeping Europe. In particular,
Christian Dior’s ‘New Look’ offered a
potent cocktail of high-couture, beauty
and glamour, the perfect antidote to the
austerity of the post-war years. Lettie loved
the look and even tried her hand at
modelling: ‘I came second in
the ‘five-feet-two-and-under’ category of
one modelling competition I entered!’

The 1950s Scania-Vabis Metropol bus changed
Sweden's perception of the commuter bus

1911

2011

24-29 EASTBOURNE:Layout 1  28/7/11  16:28  Page 6



SCENE SCANIA 29

she recollects.
Scania-Vabis too was concentrating on

style at this time. As a result, two ground-
breaking vehicles – the Metropol and the
smaller Capitol – equipped with rear-
mounted engines and air-suspension,
changed the perception of the commuter
bus in Sweden. So successful were these
two models that the decision to build a
new bus workshop was taken.
Inaugurated in 1960, the new facility
tripled capacity at a stroke.

1960s

During this decade the first Scania
buses entered service in the UK.
Bodied by Metro-Cammel
Weymann, (MCW), the first model
offered was the single-deck Metro-
Scania, followed in the early 1970's
by the double-deck Metropolitan.
Bodied by Metro-Cammel Weymann,
(MCW), two models were offered, the
single-deck Metro-Scania and the
double-deck Metropolitan.Throughout
the ’60s and into the ’70s, some 800
chassis were bodied in Britain by MCW.

‘For me a memorable highlight of the
1960s, the Swinging Sixties, was seeing a
man put foot on the moon,’ says Lettie.
‘That was in 1969, we all thought it
was absolutely marvellous – couldn’t
believe it!

‘Then the 1970s were marked by
another war,Vietnam. Fortunately we
weren’t involved in that one, I suppose
we were lucky really.’

1980s

It is a sad indictment that many of
Lettie Lesser’s memories from over
the years hinge around human
conflict. ‘We never seem to get peace,
there always seems to be war somewhere
or other,’ she reflects. ‘The 1980s, saw the
Falklands war, in which we were, of
course, involved. I remember Mrs
Thatcher was marvellous at that time.’

As Lettie enteed her ninth decade,
Scania was celebrating another centenary,

�

this time 100 years of vehicle manufacture.
The company was also forging links with
Irizar and in 1992 a relationship which
endures to this day was formed when the
Scania Irizar Century was launched.

‘And then came the Millennium, we had
quite a party to celebrate that,’ says Lettie.
‘To be honest, I didn’t think I’d live that
long – but I did and here I am!’

2010s

Today, speaking proudly of her
congratulatory centenary message
from the Queen (‘It’s not a telegram
these days, you receive a card with her
picture on it and a personally signed
message’) Lettie sits back to enjoy her ride
on the Scania Irizar i6.

‘It’s really is rather nice,’ comments
Lettie, ‘very relaxing and comfortable.’

As the coach prepares to pull away, we
can’t resist asking one further question:
what does Lettie believe is the secret of a
long life?

‘Romance, no doubt about it,’ comes the
reply. ‘Romance and plenty of it!’

A total of 164 Scania Metropolitan buses were
supplied to London Transport during the 1970s

Today, Scania buses are a familiar site on the
streets of London and many other towns and
cities throughout the UK

24-29 EASTBOURNE:Layout 1  28/7/11  16:28  Page 7



Our new range of complete vehicles 
gives you the convenience of ordering 
every aspect of your vehicle from  
a single supplier. There’s a wide  
choice of optimised truck and body 
combinations for maximum flexibility 
– all delivered fully built and ready for 
service. If you want to save time and 
money, it makes complete sense.

S YOU
SCANIA 

NOW 
HAVE A  
COMPLETE
VEHICLE.

www.scania.co.uk/complete
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service. If you want to save time and 
money, it makes complete sense.

S YOU
SCANIA 

NOW 
HAVE A  
COMPLETE
VEHICLE.

www.scania.co.uk/complete
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lame it on the kebab.
Back in the 1990s, the
demise of the Great British

Chippy, to whose fate the nation’s
fishing fleet was inextricably
linked, was accelerated by the
growth of fast food.That, and the
diminishing fish stocks in the
coastal waters around the British
Isles, of course. Oh, and the
machinations of the European
Union and its policies too.

B
For Quayside Distribution, maintaining a

route to market for an ailing industry

has ultimately paid great dividends

THE FISHER
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“Not altogether the best of times for the
industry, looking back,” reflects Mick
Wilkinson, Managing Director of Quayside
Distribution, today one of the UK’s largest
fish hauliers. “Apart from all the problems
of competition, supply and quotas, fish was
also out of fashion – and it stayed that way
until the revival led by celebrity chefs such
as Rick Stein, Raymond Blanc and Marco
Pierre White really took hold around the
turn of the century.”

Odd then, that Mick should choose to set

up in business as a Grimsby-based fish
transporter in 1997?

“I didn’t look at it that way,” says Mick.
“For me, this was a period of opportunity.
There was still a fish processing industry
in town, albeit much depleted. Because of
this, many local hauliers had either gone
out of business, packed up, moved away or
simply left the fishing industry behind.

“So I saw it as my chance to go out on
my own. I’d worked in the industry all my
life, had some good contacts, and decided

to focus on providing a quality service for
the processors who remained.”

Mick Wilkinson began with three trucks,
intent on maintaining a low profile so as
not to attract unwanted attention from any
potential competitors. No eye-catching
livery, as sported by Quayside Distribution
trucks today, back then Mick’s company
operated discretely its registered title,
Identity Parade Limited.

“We began by mainly delivering fish to
wholesalers, fish shops and restaurants in

The latest rigids to join the Quayside

Distribution fleet are five Scania P 320

six-wheelers with Gray & Adams bodies

and Thermo King refrigeration equipment
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they are the ideal complement to their long
haul big brothers,” says Mick.

“It was problems of reliability with other
makes that first brought us to Scania,”
recalls Mick Wilkinson. “With a perishable
product you simply cannot afford to be
late, and that’s that.We learnt the lesson
very early on so now only buy quality.
With Scania, there are additional benefits
in that fuel economy is good too and
there’s no AdBlue to worry about.

“In terms of support, we rely on our
local Scania depot. My view is that I need
a service partner I can trust. Scania has a
highly skilled team, so I have no worries
there.They also look after our trailers,
which works for me as I don’t like having
to shop around for a supplier for this and
a supplier for that.The convenience of a
one-stop relationship suits us well.

“Drivers are another important part of
the equation. I started as a driver myself,

so it’s a subject close to my heart. I know
that if you go to work and the conditions
are good and clean then you’re far more
likely to stay put. And that’s what we want
– the same drivers serving the same
customers. Continuity is important in
building relationships, so we strive to give
our drivers the best to ensure a low staff
turnover. Creature comforts, such as a
fridge and night heater come into it too,
after all, some of our drivers are out living
in their trucks all week.”

Last year, Quayside Distribution was
singled out in the Sunday Times Fast
Track 100 as a company to watch. For a
firm less than 15 years old, that’s quite an
achievement, but one which is more than
supported by the statistics.Today, the
Quayside Distribution fleet covers on
average 160,000 miles a week, delivering a
total of 90,000 tonnes of fish a year in the
process. Around 20 percent of its cargo

continues across the Channel, destined for
markets in France, Portugal, Spain and
Italy. Some ends up even further afield,
with regular drops at Heathrow airport
being forwarded as far as China and the
USA. But the largest slice of Quayside
Distribution’s delivery – 75 percent – goes
to home buyers.

“The whole concept of a fish supper has
been transformed in the UK,” confirms
Mick. “No longer is fish thought of as a
greasy, battered convenience food served
up with a portion of chips and wrapped in
newspaper, it’s now regarded as a healthy
option and subject to a multitude of
appetising recipes.

“Having said that, I have to confess my
own personal favourite is still haddock and
chips. But I’m well aware of what change
in public perception has done for
Quayside Distribution – we’ve certainly
got a lot to thank those chefs for!” �

the Midlands and the South. Everything was
collected from the Grimsby fish market,
although little of the produce originated
either from Britain or what was left of the
UK fishing fleet.That’s because by now
European policies were dictating the
number of days boats could spend at sea
every year. As North Sea stocks reduced
fishermen had to travel further afield, to the
waters around Iceland or the Faroe Islands,
for example.The problem was that the time
spent getting there counted as part of their

allowance and consequently ate into their
fishing time. For our fishermen the
economics simply no longer stacked up.”

The situation is much the same today
and nowadays the fish landing at Grimsby
arrives in containers, having been caught –
literally – all over the world.Today, thanks
to those celebrity chefs Mick mentioned,
and the fish counters which subsequently
sprang up in many leading supermarkets,
fish is back.

The resurgence of the fish dish also led

to meteoric growth for Quayside
Distribution and its fleet.Today, the
company operates a vast 11,000 pallet
cold store on the outskirts of Grimsby and
runs 75 tractor units, ten rigids and 120
trailers. Apart from the firm’s cars and
7.5-tonners, every vehicle on the premises
carries the Scania badge.

The company’s standard fleet tractor
unit is currently the R 440 twin-steer with
a Highline cab.These are purchased
together with a seven-year repair and
maintenance contract from Scania (Great
Britain) Limited’s Grimsby depot.

Among the latest rigids to enter service
with the firm are five P 320 distribution
models, all six-wheelers. Equipped with
Gray & Adams refrigerated bodies, these
are being used to deliver to small
wholesalers and shops nationwide. “The
turning circle makes them ideal for getting
into and out of tight spots, and as such
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THE BIG PICTURE

There’s gold in them thar hills
and by all accounts you need
a jolly big shovel to dig it out
– like this mighty Hitachi
excavator at Oceana Gold’s
mine in Central Otago, New
Zealand, which gobbles up 25
cubic yards of overburden
from the pit at a single bite!
Happily for the Scania

R 620 tipper’s springs, it
doesn’t have to contend with
the spoil; this vehicle is used
to transport its precious cargo
of gold ore from another site
to the processing plant at
Central Otago.
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H
e started life as a Doonhamer, (as locals of Dumfries are

colloquially known), but today resident in Monaco, the term

Monegasque might be more fitting. It was nine years ago that Allan

McNish, former Formula One star and now a leading player with Audi on

the Le Mans scene, decided to join a host of other top sporting names by

setting up camp in Europe’s most exclusive community.

MYOTHER
HOMETOWN

Join us on a tour of Monaco

with motorsport ace ALLAN McNISH

�
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Rascasse is still one of the names,” says
Allan. “It doesn’t come alive until about
twelve-thirty, one-o’clock. If you turn up
at midnight, there’s no-one there and
there’s no live music – you think that’s it.
But if you go back two hours later then the
place is rocking!

There’s also lots of other really good
little restaurants and bars around the port
as well.

“On the other side of town is the Sass
Café. Now Sass is a bizarre place, a
restaurant that morphs into a club later on.
And they’re big racing fans and the nice
thing about it is they’ve got some really

SCENE SCANIA 43

“The Café de Paris is fantastic for people-watching. Go

there, whether it’s through the day for morning coffee or

late at night for a wee nightcap before you go home. It’s

brilliant because you’ve got all the Lambos and the Ferarris

and the Bentleys and everything else just pulling up and

people getting out and wandering into the casino.”

�
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While the attraction may seem obvious
(for those of us located nearer the Solway
Firth than the Côte d’Azur, at any rate)
what drew Allan away from Dumfries to
his new home in the sun?

“There are a lot of things about
Monaco,” replies Allan. “In particular, it
works for people in my industry because
of the warm climate, which is great for
training. And it’s very, very central. Here,
you’re more in the middle of where the
racing actually is.”

As Allan goes on to explain, time spent
at home is very at a premium for him:
“I’m only there around 100 days a year,”
he says. “About 200 days of my year are
taken up by travelling – not spent
anywhere else, just travelling. But my wife
and two children stay at home while I’m

away, so I’m always keen to get back.”
The McNish household is situated in

Fontvieille in the south west of the
principality. Near neighbours include
A.S. Monaco football club, the
Columbus Hotel (part-owned by another
former F1 man, David Coulthard) and
the local heliport.

“In terms of the F1 circuit, if you’re
looking at the start/finish line towards the
last corner, then you’ve got the palace on
the top of the hill. Just on the other side
there’s the other harbour.We live over
there,” explains Allan helpfully.

TOP RACING DRIVERS
Monaco, of course, is home to a gridful
of top racing drivers. But does this mean,
we wondered mischievously, that Allan’s
days off are spent charging around the
supermarket desperately trying to beat
his rivals to the checkout.

“Not exactly,” he laughs. “But it’s
quite an odd sort of thing when you walk
around and see lots of people who work
in a very similar environment.The
lifestyle is not your typical sort of day-
job type of thing.

“In terms of socialising with other
drivers, it tends to come in blocks. For
example, last wekend there was a

42 SCENE SCANIA

While Monaco offers plenty of opportunity for
Allan and wife Kelly to dine out, he's also more
than happy to take his turn in the kitchen

triathlon here and quite a few of the guys
were around; Bruno Senna, Lucas Di
Grassi, Nico Rosberg, Alex Wurz, Jensen
Button and me. Some of the bike guys live
here as well. Loris Capirossi, I bumped
into him yesterday. He’d just had an
operation on his finger and had a plaster
sticking out about a foot from it – told me
he was planning to ride in a week-and-a-
half ’s time!”

For anyone looking to do a little
celebrity spotting of their own, Monte
Carlo, the vibrant heart of the principality,
is the place to go. But exactly where in
town is the place to be seen?
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lifts up and becomes very, very light and
you actually get the traction control or
some of the automated systems kicking in
when you don’t want them to.

“You use the camber of the road into
Mirabeau, then brake very quickly from
about 150 miles per hour to 40 miles per
hour. At this time, the car’s all warped up –
it’s trying to do things you don’t want it to
do and you’re in a very narrow confine.
You’ve got a wall on the right and you’ve
got a barrier on the left.You hook the front
in, you get on the throttle, a quick dab
down into what is the slowest hairpin as
far as anyone can remember.

“This is not a natural environment for a
Formula 1 car. It’s a first gear hairpin. It’s
taken at 20 miles per hour.You wait, you
wait, you wait, then you hit the pedal as
quickly as you can onto the throttle and
exit. All this time you’re going downhill,
you drop about 150 metres by the time
you get to the tunnel.

Now this area of the circuit is quite hard,
because it is all very short, aggressive
throttle/brake turns, bumpy as well.
There’s kerbs, you’ve just got to try to let
the car bounce over the kerbs and the

bumps as easily as you can without losing
momentum, kiss the barrier on the right,
hard on the throttle and then through the
tunnel.You get that contrast of day to, not
dark, but certainly dull and then BANG
out into the brightness of the sunshine…

“Now, this is the fastest point of the
circuit and it comes just before the
chicane. So from seventh gear you’re
braking hard and down into second gear.
Let the car kiss the barrier on the left,
absolute inch-precision, then right then
on the throttle to Tabac, past the
swimming pool and on to Rascasse, the
end of the lap.

“Tabac I find one of the hardest corners
because it’s blind.You enter in fourth gear
and then you knock it down one before
going immediately back on the throttle.
Your apex point is a wall and so if you
miss it then that’s the left front wheel off
the car, no question. If you miss it by
being too conservative then you run up the
road by the exit.There’s no compromise
with that corner.You then float through
the first part of the swimming pool
complex. A fantastic place to watch a
Formula 1 car.You’ve got the view of the
casino and the harbour in the background
and you’ve got 700 horsepower trying to
bounce its way through this very, very
narrow area.

“Rascasse used to be a little bit more
tricky.Today, it’s a straighter braking area.
You turn right, you get on the throttle and

SCENE SCANIA 45

then you’ve got the final corner. Now this
one, it’s got a tricky end, because you’ve
done nearly all of the lap and you’ve seen
the lap time.You know roughly where you
are.The road is blind.You’re coming up
the hill and all you can see is the top of the
barrier.You know you’ve got your apex
point to the right, but immediately when
you get to that point the road falls away,
then you’ve to kick left and straight out
towards the start/finish.

“It’s a very hard end to the lap. But
when you’ve got it and you cross that line,
you know you’ve worked for it.You’re
looking at one-minute-fifteen seconds or
so for the lap nowadays.The average
speed’s not that high; maybe about 110 –
120 miles per hour. In fact, one of the best
explanations of Monaco came from
Nelson Piquet, who said it’s like riding a
bicycle round your living room! But a lap
here also makes you realise that Monaco is
still one of those legendary circuits from
the past which still fits in today’s calendar.”

So would Allan like to try it in a truck,
perhaps in the new Scania R-series V8
flagship, which at 730 horsepower is
roughly equivalent in power to an F1 car?

“The only truck I’ve driven is a seven-
and-a-half tonner, I’ve never driven a full-
blown artic,” comes the reply. “But if
you’re offering…would I like to?Yes.

“In fact would seem rude not to,
wouldn’t it..?”

Now turn to page 60…

Left: Allan on Monaco circuit in his F1 days

Above: Preparing for Le Mans-style action at a

Silverstone test day

�

40-45 MONACO:Layout 1  28/7/11  16:34  Page 7

good live bands and singers that come
along. It’s just another one of those action
places to go – and the food’s good!

“The other place we like is La Saliére,
which is a really fast moving little Italian
restaurant. But we always end up at
Rascasse because it’s a sort of natural
journey back home.

“The Café de Paris is fantastic for
people-watching. Go there, whether it’s
through the day for morning coffee or late
at night for a wee nightcap before you go
home. It’s brilliant because you’ve got all
the Lambos and the Ferarris and the
Bentleys and everything else just pulling
up and people getting out and wandering
into the casino.”

QUICK TOUR
We couldn’t end this tour of Monaco with
Allan without a lap of the world’s most
famous motor racing circuit. Here’s how
he sees it from the seat of an F1 car:

“You come across the start/finish line
and it becomes very, very narrow as your
eyes funnel in on the road as it rises into
the first corner, St Devote, which is
actually a little church sitting right behind
the corner at the end of the run-off area.

“Second gear.You’ve got to be very
precise in your turning because at the apex
point the distance between there and the
exit is very, very minimal.You’ve also got
to have been clean on your exit and get all
that power down because of the rise uphill.
You do not see it on television, but I can
tell you it’s very steep all the way up
through.The slight kinks into Casino
Square are completely flat out.
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“Once you’re at the top of the hill you’re
doing 200 mph.The car goes light. It
jumps over the top of the hill.You’re then
down two gears, trying to follow into the
barrier because the road’s cambered. If
you’re on the left hand side it helps you
into the corner. If you’re on the right hand
side you enter the casino by the back door!

“You have to try and let the whole of the
car run and roll through the corner,
passing the Hotel de Paris entrance on the

left before a quick flick of the wheel and
then right, down the hill towards
Mirabeau. Now, this is a difficult one
because coming out of there the car just
floats towards the barrier, like the barrier’s
a magnet.Then immediately, when you get
to the outside, you dip to the right because
there is a bump.

“That bump in a street car is nothing,
absolutely nothing, but at that sort of
speed in a Formula 1 car the whole rear
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lifts up and becomes very, very light and
you actually get the traction control or
some of the automated systems kicking in
when you don’t want them to.

“You use the camber of the road into
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bumps as easily as you can without losing
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dark, but certainly dull and then BANG
out into the brightness of the sunshine…

“Now, this is the fastest point of the
circuit and it comes just before the
chicane. So from seventh gear you’re
braking hard and down into second gear.
Let the car kiss the barrier on the left,
absolute inch-precision, then right then
on the throttle to Tabac, past the
swimming pool and on to Rascasse, the
end of the lap.

“Tabac I find one of the hardest corners
because it’s blind.You enter in fourth gear
and then you knock it down one before
going immediately back on the throttle.
Your apex point is a wall and so if you
miss it then that’s the left front wheel off
the car, no question. If you miss it by
being too conservative then you run up the
road by the exit.There’s no compromise
with that corner.You then float through
the first part of the swimming pool
complex. A fantastic place to watch a
Formula 1 car.You’ve got the view of the
casino and the harbour in the background
and you’ve got 700 horsepower trying to
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narrow area.

“Rascasse used to be a little bit more
tricky.Today, it’s a straighter braking area.
You turn right, you get on the throttle and
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then you’ve got the final corner. Now this
one, it’s got a tricky end, because you’ve
done nearly all of the lap and you’ve seen
the lap time.You know roughly where you
are.The road is blind.You’re coming up
the hill and all you can see is the top of the
barrier.You know you’ve got your apex
point to the right, but immediately when
you get to that point the road falls away,
then you’ve to kick left and straight out
towards the start/finish.

“It’s a very hard end to the lap. But
when you’ve got it and you cross that line,
you know you’ve worked for it.You’re
looking at one-minute-fifteen seconds or
so for the lap nowadays.The average
speed’s not that high; maybe about 110 –
120 miles per hour. In fact, one of the best
explanations of Monaco came from
Nelson Piquet, who said it’s like riding a
bicycle round your living room! But a lap
here also makes you realise that Monaco is
still one of those legendary circuits from
the past which still fits in today’s calendar.”

So would Allan like to try it in a truck,
perhaps in the new Scania R-series V8
flagship, which at 730 horsepower is
roughly equivalent in power to an F1 car?

“The only truck I’ve driven is a seven-
and-a-half tonner, I’ve never driven a full-
blown artic,” comes the reply. “But if
you’re offering…would I like to?Yes.

“In fact would seem rude not to,
wouldn’t it..?”

Now turn to page 60…

Left: Allan on Monaco circuit in his F1 days

Above: Preparing for Le Mans-style action at a

Silverstone test day
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TIME
Ticking away the moments that make up a dull day? Not a bit of it –
at Scania, every second counts

You can’t buy it, make it, shrink it
or stretch it – but you can manage
it. And that, in a nutshell, is why

Scania places time, the most important of
all business commodities, at the heart of
its operations.

At the Scania assembly factory in
Zwolle, Netherlands, it takes precisely six
hours and 50 minutes to build a truck.The
process starts with the chassis rails and
ends up in a test cell where every function
of the newly-born vehicle is put through
its paces. Along the way, components are
fitted individually, in groups or as pre-
manufactured sub-assemblies.

Some 800 miles distant, at Scania’s
engine plant in eastern Sweden, the clock
is ticking too. Here, just a few days ago, the
engines being fitted in Zwolle today were

produced. Now, the focus is on ensuring
the power units for tomorrow’s

trucks arrive at the line on time.
The same holds true for
every other component,

fitment and fixture that
goes to make up a
Scania truck – each has
to be delivered on time
every time to prevent
the system from
grinding to a halt.
While the factory
manager at Zwolle

would no doubt relish
the luxury of an ample

buffer stock, the harsh
economic realities of today

dictate that just-in-time
deliveries are king in terms of

cost-efficient manufacture.

Concentrating the mind on matters of
efficiency percolates through each of
Scania’s myriad activities today.The SPS
concept, for example, is now used not just
at the company’s manufacturing plants but
also within its dealer networks worldwide.
In the UK the process is known as SRS,
Scania Retail System. Guided by precisely

48 SCENE SCANIA

Balancing the demands of production
and economics is, of course, nothing new.
For some years now Scania has utilised a
process which strives to continuously
improve the company’s products while
reducing the time taken to build them.

Known as SPS, which stands for Scania
Production System, the process involves
production line team members working in
groups to identify and drive improvements.
Contrary to what might be expected, SPS
begins by stopping production and taking
time out. But this time is used as an
investment to discuss and seek quality
enhancements and time savings in the
overall scheme of things – and since its
inception, SPS has succeeded in saving
far more time than it costs.

Time-efficient manufacture and an unflinching

focus on quality are key efficiency measures

for Scania

�
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business. “In the final analysis, developing
the skills of all our personnel, be they
service, parts or admin people, is all about
minimising downtime,” says Mark Grant.

“With regard to service, the time we
spend training our Technicians reaps great
dividends, both in terms of consistency of
service and in that it allows us to say with
confidence exactly how long a particular
job will take – no matter which Technician
undertakes it.

“And the benefit to operators here is
that this consistency and standard-time
knowledge has enabled us to create our
Fixed Price Repairs programme, which
guarantees the price up front and, as
such, is truly ground-breaking within
our industry.”

SCANIA PARTS
Scania parts are another commodity which
have a direct bearing on operator
downtime. “First time pick rates are what
matters here,” says Mark Grant. “So

the same principles as SPS, dealer SRS
teams invest time to save time.

The subtle difference here is that while
SPS looks at reducing manufacturing time,
which in turn gives Scania greater
production capacity and therefore helps
manage and contain costs more efficiently,
the SRS spotlight is on customer service,
where the universal enemy is downtime.

“Every minute we save maintaining a
customer’s vehicle is another minute where
that vehicle can be out working and
earning revenue,” says Mark Grant,
Aftersales Director for Scania (Great
Britain) Limited. “What’s more, it allows
us to get the next vehicle into the
workshop earlier, thereby reducing waiting
time as well. Multiply this up across the
network and the effect is significant, which
is why we constantly search for new and
better ways of doing things.”

Intrinsically linked to service is training
and here Scania invests time to ensure its
Technicians are the best trained in the

dealers spend considerable time analysing
parts sales at each of their branches in
order to optimise the stock they hold. And
that’s time well spent.We have no such
thing as a ‘standard’ parts-holding; it all
depends on what type of vehicles are
operating in a particular area and getting
the mix right is unquestionably a very wise
use of time.”

But, of course, we don’t live in a perfect
world and on occasions a dealer will not
have the part required. In such cases, yet
another time-based system springs into
action. Firstly, the dealer checks to see
whether the component is available at
another location nearby from where it can
be sent over or delivered direct to the

From Scania's central parts warehouse, below,

to Scania Assistance, top right, and Scania

Fixed Repairs, the efficient use of time is crucial
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vehicles to service as quickly as possible,”
says Mark Grant. “Today, with an average
time-to-arrival today of just 60 minutes
nationwide and 80 percent of repairs
effected out at the roadside, Scania
Assistance saves operators money on a
daily basis by minimising downtime
wherever and whenever possible.”

To sum up the various time-related
issues addressed by Scania today, consider
the words of two famous Americans;

author Jim Rohn, who said, ‘Time is more
valuable than money – you can get more
money, but you can’t get more time,’ and
statesman Benjamin Franklin, quoted as
saying: ‘Lost time is never found again.’
Put those together and you end up with
the old adage, time is money.

Scania, for its part, is not going to argue
with those wise words, but will simply
endeavour to deliver the promise of time
saved, day-in, day-out.

customer. If not, an order is placed on
Scania (Great Britain) Limited’s Milton
Keynes-based parts distribution centre for
delivery the following morning. And
should the part still remain elusive,
Scania’s European parts centre in Belgium
is called upon for a next day delivery.

All in all, the Milton Keynes distribution
centre fulfils 97.6 percent of its orders on
the first pick. Of the remaining 2.4
percent, exactly the same proportion –
97.6 percent – is fulfilled within 24-hours
by the Belgian centre.

SCANIA ASSISTANCE
A further component in Scania’s

time-saving equation is Scania
Assistance, an organisation

which celebrates its tenth
anniversary as an in-
house service in 2011
and whose primary
measure of success is
the time taken to get
operators’ vehicles
back on the road
following a call-out.

“Throughout its ten
year history, Scania

Assistance has focused
on developing systems

and procedures in
conjunction with our dealer

network to return customers �
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T
ime brings order to our lives and as such is a critical
function for any society. From childhood through to old age,
everything we do is structured according to time. Dates,

anniversaries and observations – specific times and hours and minutes
of the day – all are measured and noted by time.

Thus, for the human race keeping pace with time is vital. And for
that, many rely on a watch, an item of precision-engineering carried
about the person which allows us, at a glance, to keep up with our
busy worlds. Our watches alternately drive us, calm us, chivvy and
hurry us along, according to how well organised we are.

From the 1600’s and for some 300 years, pocket watches
predominated.These evolved from spring-powered clocks and were
carried in a waistcoat pocket or attached to a watch chain or fob, often
with a cover.

The start of the 20th century saw the appearance of the so-called
‘wristlet’. Principally for women, and viewed more as a passing fad
than a serious timepiece, these were shunned by the ‘real gentlemen of
the day’, one of whom was even quoted as saying he’d “sooner wear a
skirt than a wristwatch!” �
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A PASSION FOR

PRECISION
It’s the universal standard which transcends religion, politics, economics and all the
things mankind fights wars about – no wonder keeping time is so important to us
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demanding watches that would fill roles as
diverse as sports models through to
elegant dress watches.

This, and the spread of technology,
encouraged the growth of the multi-
function watch. All watches provide the
time of day. Some provide the date and
often the day of the week too. But many
have now gone way beyond that.

Those with functions beyond the
obvious are known as ‘complicated’
watches. As an example, there’s the
‘chronograph complication’ whereby the
watch can also function as a stop-watch.
Some even offer multiple alarms and
indicate the direction of Mecca so as to
allow the user to observe daily prayer
requirements.

The diverse capabilities of watches
today has led to the creation of many
market niches. At one end of the scale
there are slim, plain, simple and stylish
watches made from gold and other
precious metals – dress watches
appropriate for informal, semi-formal and
formal attire. At the other, there are
rugged, resilient, hard-wearing watches for
sports and lifestyle uses, usually with a
variety of ‘complications’, yet still often
thought of as 'dressy' because of their high
price.Then there are fashion watches,
trendy watches, costume watches and toy

watches…the list goes on.
To some, watches are an obsession.To

others, they’re simply a practical way of
telling the time.

Enthusiasts are enthralled and fascinated
by their design, their engineering and
precision.They’re fixated by the sheer
craftsmanship involved in their
manufacture.They value them as
jewellery, they look on them as an
investment – to them, they are collectible
as works of art, rather than just timepieces.

Others view them as personal
adornment, fashion-conscious statements
that reflect who they are, what they do and
how they want to be seen.

Such a varied market gives rise to a wide
spectrum of watch manufacturers. It's a
world in which famous brands and iconic
names abound. Companies such as Patek
Philippe, Jaeger-LeCoultre,Vacheron,
Breguet and Blancpain specialise in finely-
crafted, high value mechanical dress
watches. Piaget and Cartier are at the top
end too, but with a heavier emphasis on
the watch as jewellery.

Omega,TAG Heuer, Breitling, Hublot
and Rolex also specialise in mechanical
watches, but this time as rugged, resilient
and reliable timepieces for sport and

aviation use.Timex, Seiko, Accurist and
Casio are dedicated to watches that are
affordable, durable and well-designed,
often with wider uses such as
multifunctional computers.

Key to the appeal of individual watches
and watch brands is their association with
specific lifestyles.

One such example is TAG Heuer. As a
brand, it has associated itself with sports in
general, and, in particular, the prestigious,
privileged lifestyle that an association with
high-end motorsport confers. Adopting
model names such as Silverstone, Monaco,
Daytona, Monza, Montreal, Carrera, and
Camaro, the TAG Heuer brand is aligned
to names known to those with even the
slightest knowledge of fast cars and
motor racing.

Aviation features prominently too,
particularly with Breitling which has long
supplied watches designed to meet the
needs of aviators piloting anything from
Spitfires to the Red Arrows.

Then there’s also an association with
personalities.The endorsement of a
celebrity, the image they project, the
lifestyle we associate them with, all are
lifeblood to the aware and astute watch
manufacturer.TAG Heuer again: In line
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World War I changed all that. Legend
has it that soldiers in the trenches and on
the battlefields found using a pocket watch
impractical, so they modified them by
fitting a cupped leather strap and attaching
them to their wrists.

The first watches relied on mechanical
movements.They used an escapement
mechanism to control the winding and
unwinding of a spiral spring, converting
what would otherwise be a simple
unwinding into a controlled periodic
release of that spring. Simple by today’s
standards, and generally less accurate,
they had to be wound manually, usually
each day.

They were costly to produce, required
regular adjustment and maintenance, and
were prone to failure.Yet the craftsmanship
required to produce a mechanical watch
continues to attract a huge interest from
collectors and public alike even today.

Automatic watches first appeared in the
1920’s.They rely on the natural motions
of the wearer’s body to rewind the
mainspring, using a winding rotor that
rotates with the movements of the
wearer’s wrist.

Electronic watches – those using a
battery as a power source – didn’t arrive
until the 1960’s.They had few or no
moving parts and relied on quartz
movements driving mechanical hands to
provide an analogue display of time.

Digital electronic watches – those with
numeric ‘beating’ displays – first appeared
in the 1970’s. Initially hugely expensive,
they moved to mass manufacture in 1975
and were popularly seen (in keeping with
many innovations of their time) as the next
big thing. But less craftsmanship is
required to make a digital watch face and,
despite massive advances in technology,
the traditional analogue display continues
to hold market leadership to this day, the
exception being specialist time keeping
applications, such as sports watches, where
split second accuracy is required.

MASS POPULARITY
The development and mass popularity of
watches is also allied to our social history.

In the early days, watches were simple,
functional, practical and purposeful.
Always, they were linked to lifestyles and
the need for a timepiece that would
withstand increasingly rigorous physical
activity. Practicality held sway and design
came second to the simple need to keep
track of time.

But society changed. And in the twenties
and thirties, manufacturers began to reflect
the styles predominant in their day.
Watches, particularly ladies’ watches,
became ever-more associated with
jewellery, where design and fine
craftsmanship appreciated and increased
in value, which in turn gave birth to some
of the finest watch brands known today.
Then came World War II…

The 1950’s saw the end of post-war
austerity.Throughout the world, materials
were becoming more readily available and
people were beginning to have money to
spend.Yet still the cost of a wristwatch was

relatively high compared to average
earnings, a factor which once again placed
practicality ahead of fashion appeal.

This changed with the birth of the
Swinging Sixties.Watches became sturdier,
harder-wearing and more daring. Fuelled
by technological advances and a profusion
of new designs and colours, no longer were
watches being used simply to tell the time,
they were becoming fashion statements.
Fashion and youth culture dominated, and
watches became the ultimate cross-over
between practicality and frivolity.

This, and the advent of the quartz digital
watch (the quartz revolution), rocked the
traditional watch industry.Watches from
precision manufacturers were designed to
be passed down to children and grand-
children as family heirlooms.Yet all of a
sudden, the world didn’t want that any
longer – people wanted accurate,
attractive, cheaper watches that could
easily, often and inexpensively be replaced
according to their mood.

The 1980’s saved traditional watch
manufacturers.With a booming world
economy and money to burn, consumers
once again became fascinated with quality.
Changing lifestyles and a focus on the
‘best’ turned the towards high-end brands,
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Enthusiasts are enthralled

and fascinated by their

design, their engineering

and precision. They’re

fixated by the sheer

craftsmanship involved in

their manufacture. They

value them as jewellery,

they look on them as an

investment – to them,

they are collectible as

works of art, rather than

just timepieces.
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World War I changed all that. Legend
has it that soldiers in the trenches and on
the battlefields found using a pocket watch
impractical, so they modified them by
fitting a cupped leather strap and attaching
them to their wrists.

The first watches relied on mechanical
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unwinding into a controlled periodic
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Automatic watches first appeared in the
1920’s.They rely on the natural motions
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rotates with the movements of the
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MASS POPULARITY
The development and mass popularity of
watches is also allied to our social history.

In the early days, watches were simple,
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the need for a timepiece that would
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became ever-more associated with
jewellery, where design and fine
craftsmanship appreciated and increased
in value, which in turn gave birth to some
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The 1950’s saw the end of post-war
austerity.Throughout the world, materials
were becoming more readily available and
people were beginning to have money to
spend.Yet still the cost of a wristwatch was

relatively high compared to average
earnings, a factor which once again placed
practicality ahead of fashion appeal.

This changed with the birth of the
Swinging Sixties.Watches became sturdier,
harder-wearing and more daring. Fuelled
by technological advances and a profusion
of new designs and colours, no longer were
watches being used simply to tell the time,
they were becoming fashion statements.
Fashion and youth culture dominated, and
watches became the ultimate cross-over
between practicality and frivolity.

This, and the advent of the quartz digital
watch (the quartz revolution), rocked the
traditional watch industry.Watches from
precision manufacturers were designed to
be passed down to children and grand-
children as family heirlooms.Yet all of a
sudden, the world didn’t want that any
longer – people wanted accurate,
attractive, cheaper watches that could
easily, often and inexpensively be replaced
according to their mood.

The 1980’s saved traditional watch
manufacturers.With a booming world
economy and money to burn, consumers
once again became fascinated with quality.
Changing lifestyles and a focus on the
‘best’ turned the towards high-end brands,
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technology is so advanced that in some
ways watches are no longer hand-crafted
in quite the same way.Yet the great news is,
the market is open enough to accept,
encourage and support new
manufacturers.There are some wonderful
new manufacturers coming to market
every year, Bremont for example.”

At the end of the day, though, it all
comes down to price points.Whatever
your interest, there’s a watch that matches
your passion, meets your needs and
reflects you and your personality to a tee.
The question is, how comfortable are you
with its cost?

To conclude, what would the expert
buy?

“As a practical day-to-day watch, and
one that will give enjoyment, a nice 1960’s
Rolex Submariner,” says Paul Maudsley.
“But as a money-no-object purchase I'd go
for a late 1930’s/early 1940’s rectangular
Patek Philippe World Time wristwatch.

“The only thing is, I’d just need to find
£600,000 to acquire it..!”
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look at you with a strange expression.”
Yet Patek Philippe watches hold an

unsurpassed perception for many at the
top end of the collectors’ market.Why?
“Because of their uniqueness and
individuality,” says Paul Maudsley. “Patek
Philippe makes very few watches every
year. Its records go right the way back to
the 1860’s when the company first started,
and it can tell you when all of its watches
were sold and to who. Rolex has a much
higher production rate, and it has very few
records going back in time as many were
lost during the Second World War.

“A Patek Philippe will take nine to 12
months to make. Once a design has been
discontinued it will gain a rarity value, and
a watch that started at, say, £40,000, will
continue to increase in value.

“Watches stand the test of time, quite
literally. Regrettably, in my view the
industry has become a bit too clinical – the

“A Rolex is a

universal currency –

if you were stuck

with no money in

the middle of a

desert and needed

water, anyone

would take a Rolex.

Offer them a lesser

known worldwide

brand, and they’d

most likely look at

you with a strange

expression.”

Organised to help celebrate TAG Heuer's 150th

anniversary, Bonham's sale of the unique

Haslinger Collection last December raised a

total of £475,764
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are made under licence, often in the Far
East, and are angled at the label conscious.
They appeal as fashion accessories and
can range from the hugely expensive right
the way down to what might at best be
described as bling.

FASCINATION
One man has seen it all. He’s Paul
Maudsley, Director of Watches at auction
house, Bonhams. Unsurprisingly, he too
has a love of watches.

“For me, it’s a fascination for the beauty
of watches, for their precision of
movement inside, and for the years of
dedication and craftsmanship that go into
their manufacture, almost like a scientific
instrument.That to me is every bit as
important as the brand.

“Watches are unlike almost every other
high end commodity. At one end, they’re
fine art, jewellery and every bit as precious
as any other collectible. At the other,
they’re a tool for telling the time, a child’s
first plastic watch, an almost disposable
Swatch watch that can be drowned,
stamped on, used and abused.Yet they all
fulfill the same function, albeit in a
different way.”

And demand never dies. “Watches are
extraordinary,” says Paul Maudsley.
“Every year, the market grows and gets
bigger. As people age, they move towards
classic watches that reflect the stage of life
they’ve reached, whilst the young have an
insatiable appetite for sports watches,
fashion watches and fun watches that
characterise their approach to life.”

Bonhams regularly hold auctions of
classic watches from its premises in
London’s New Bond Street. A recent
triumph was a sale dedicated to one man’s
passion for collecting TAG Heuer watches
– the Haslinger Collection – and in the
brand’s 150th year, Bonhams sold some
100 watches all with a starting price of no
less than £8,000.

That notwithstanding, the most
collected brand, says Paul Maudsley, is
Rolex: “Rolex is fascinating. Its marketing,
promotion and advertising has always been
superb, and that’s moved it into the pre-
eminent position in the market. A Rolex is
a universal currency – if you were stuck
with no money in the middle of a desert
and needed water, anyone would take a
Rolex. Offer them a lesser known
worldwide brand, and they’d most likely
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with its
motor

racing connections,
over the years the

brand has associated
itself with iconic giants

of motor racing such as
Ayrton Senna, Niki Lauda,

Bruce McLaren, Jacky Ickx,
Derek Bell, Clay Regazzoni,
Jody Sheckter, Jochen Rindt and
even Steve McQueen
(remember him in the movie,
Le Mans?)

In an image-conscious world,
a number of fashion brands now
include watches within their
portfolios.

For one – Ralph Lauren – the move into
time keeping has also inspired an appetite
for watch-making. Lauren's passion for
watches reflects his fascination with
technology and he has now teamed up
with Richemont, a group that owns several
leading watch marques, to manufacture
the movements for a range of Ralph
Lauren watches. Ultimately, Lauren sees
his company taking on this task itself.

In the main, fashion-branded watches
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It’s a long way from Monaco to Millbrook, but for former
Formula 1 star and two-time Le Mans winner ALLAN MCNISH,
the journey was well worth it

I
f you’ve arrived at this article from page 45, you will

already be aware that racing driver Allan McNish

was up for the challenge of driving the world’s most

powerful truck. If not, here’s a brief recap: Despite a

lifetime behind the wheel of some of the most exotic

vehicles ever devised, Allan had never stepped up to

try his hand at driving a state-of-the-art heavy

commercial vehicle. So when the chance finally arose,

we didn’t have to ask him twice …
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world,” he replied. “OK, it’s got a
steering wheel, it’s got a lot of
horsepower and torque and it’s got
four wheels – or in this case, more than
four wheels! – but it’s effectively a
motor vehicle.

“But it’s also something totally
different; it’s not a racing car, it’s not a
road car, it’s high and my first sensation
came while climbing into the cab – I
nearly got vertigo! You know, my head
height is 1.65-metres, and that doesn’t
even reach the bottom of the seats;
you’re sitting very, very high.
“You’ve got a wide expanse of glass in

front of you, but you can’t see the rear.
You know you’ve got an articulated
trailer on the back that you can’t
actually see – so it’s not as if you can
pinpoint very easily the front and back
corners of the vehicle. But when you
get going, you suddenly realise where
and how you do it, with all the mirrors
that are perfectly placed to give you
that extra little additional vision.”

To ensure the power is laid down in
the smoothest and most efficient

manner possible, the R 730 is equipped
with the new generation Scania
Opticruise gear-selection system. How
did Allan take to that?

“Mark said it was very, very easy, at
which point I thought he was telling me
a little bit of a fib here – it couldn’t
actually be that easy, could it? But I was
impressed; it was! You simply start the
engine, put it into drive and Opticruise
then automatically selects the best
gear, depending upon the weight of the
vehicle and whether it’s going uphill
or downhill.

“In our circumstances there was a
slight downhill incline so we were
actually starting off in second gear. As
you take the handbrake off, there’s an
auto-hold brake on there as well, so
when you go over from the footbrake to
the accelerator you don’t start rolling
for three seconds. Then you touch the
throttle and off you glide.

“When you have got 3,000 Newton-
metres (Nm) of torque you expect a
kick and you expect an aggressive sort
of acceleration, but it was very
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It’s 8:00am on a bitterly cold winter’s
morning at the Millbrook Proving
Ground, deep in the heart of rural
Bedfordshire. The coffee’s on, the bacon
rolls are calling, but Allan McNish, who
has just rocked up in a shining, lipstick-
red Audi R8, the purr of its V10 engine
cracking the icy air, by-passes our offers
of hospitality and heads instead for the
other high horsepower vehicle gleaming
on the hardstanding.

Gary Wright’s Scania R 730 tag-axle
truck is the very first example of
Scania’s recently launched 730
horsepower V8 to be delivered, not only

a safety briefing and familiarisation of
the controls by Scania Driver
Experience Manager Mark Agnew. How
did he feel about teaching one of the
most successful drivers of the current
UK crop to handle a vehicle?

“No problem at all,” replied Mark.
“Allan is a professional driver and as
such his priority was to gain an
understanding and appreciation of a
vehicle he was about to drive for the
very first time. Needless to say he
adapted extremely quickly and I could
sense my role gradually changing from
instructor to passenger. But all the time
Allan was keen to learn more about the
vehicle and its capabilities – there’s no
doubt he was genuinely interested in
getting the most out of the day.”

After several laps of the testing
Millbrook circuit, the draw of the bacon
roll finally proved too much. Allan pulled
over. So what were his first impressions
of the Scania R 730?
“Well, the first thought, the first

feeling, I would say, was apprehension,
because I was entering into a different

in the UK, but anywhere in the world.
“Power, performance and traction are
extremely important to us as we are
involved in a variety of transport
operations, including continental fridge
work, low-loaders and forestry,”
explains Gary, who together with his
father Haydn runs Welshpool-based
haulier and light commercial rental
operator, Wrights Self Drive.

As the proud owner of a global first,
Gary kindly agreed to join us for a day
so the arrival of his R 730 could be
marked in style. And what better way to
do that than invite a world-beating
driver, one well used to handling
700+ horsepower, (albeit in a rather
different capacity), to take it on its
first outing?
In addition to Scene Scania, a

video crew was on hand to record the
moment, together with Autosport
journalist Mark Glendinning, who
relished the idea of producing a very
different kind of feature for his
publication.

Allan’s in-cab experience began with
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Power play: Gary Wright, top left and Allan

compare notes on handling high horsepower

vehicles while (second row, second from left)

Scania's Mark Agnew shows Allan the ropes.
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controlled. It was very relaxed and very
smooth in its acceleration.

“Also, the changes between the
gears were instantaneous. Suddenly,
I’d ramped up to eight and ninth gear
before I even knew it! And that was a
surprise because of the smoothness. I
didn’t think you’d be able to control
that sort of horsepower and torque in
such as way as it was actually
happening.”
Could any comparisons be made

between the R 730 and the kind of
vehicles Allan McNish is more used
to driving?

“We’ve got similar amounts of
horsepower, but a lot less torque,”
comes the reply. “We’re running with
just over 1,000 Nm of torque, which in a
race car of 900 kilogrammes is like a
rocket ship. When you’ve got 44
tonnes, it’s a lot more weight to pull
forward, and also to stop. But the
technology in the truck was very
interesting for me because I saw a lot of
the same sort of solutions to problems,
but maybe using them in a slightly
different sort of way.

“For us, gearshifts are critical. They
have to be fast, they have to be precise,
they have to be smooth. If they’re not,
there’s a loss of top speed, which can
equate to one or two kilometres per
hour at the end of each straight at

Mulsanne in Le Mans. That one or two
kilometres means a little bit of fuel, but
it also means the opposition could be
coming past you into the first chicane.

“Here in the truck, the gearshifts have
to be so smooth and precise because
there’s 14 gears and you’re going up and
down the gearbox very quickly. But
you’ve also got to get the correct
gear for the correct speed for the
correct revs, so you have the fuel
economy benefit.

“Personally speaking, the area where I
had to learn a little bit more was the
length. Especially so when overtaking
something, or where you’ve got to
manoeuvre and have restricted width.
That’s when you realise the length and
the positioning of the vehicle is critical.
And that took me a little bit of time, I
would say, to get my brain around as
the fact is that the rear corner is quite a
long way back.”

When it came to reversing, as a rookie
trucker Allan certainly impressed the
Scania team. What does he put his
ability down to?

“Talent – pure talent,” he says with a
laugh. “But seriously, I think there’s a
little bit of other things too. As a racing
driver I have to say we don’t park cars
very well – I’ve said to quite a lot of
people, it doesn’t take a lot of skill to
park it against a barrier at 120mph!

“But when it comes to reversing, I
grew up in the southwest of Scotland.
Dumfries is a big farming area, a
farming community. My whole family
are involved with farming and I was
quite used to driving a short tractor and
a long trailer when I was growing up.
That was a good 25-30 years ago. But I
think the principles of it are the same,
you know, to align yourself up and get
into position. I managed two out of
three of my reversing attempts. The
third one, I had to take a second go at it
– I was a bit embarrassed about that!”

“To sum up my Scania experience, it’s
been a fantastic day because I think it’s
always good to get out of your natural
boundaries, what you’re used to and
look at other things.

“I’ve known Scania for a long time at
quite close quarters, but to come up
and drive the latest and greatest truck
on the road and to see how, I would say,
Scania is looking towards the next
requirements of drivers and what they
need is something that has been
interesting for me.

“And it does have a lot of similarities
with what we’re doing on the race track
as well – so although we’ve got a
44-tonne artic on one hand and a very
fast race car on the other, we’re both
trying to achieve very similar goals – to
be the best.”

64 SCENE SCANIA

“When you have got

3,000 Newton-metres

(Nm) of torque you

expect a kick and you

expect an aggressive

sort of acceleration, but

it was very controlled. It

was very relaxed and

very smooth in its

acceleration.”
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NICE
WORK
Scene Scania travelled to the furthest reaches of
Scotland recently to meet the man who skippers the
boat which ferries the men who drive the big
machines which fetch the granite out of the
superquarry at Glensanda

I
magine a job where you spend your days surrounded by some of the most
beautiful and wild scenery the British Isles has to offer.What’s more, that job
involves doing something you love while at the same time making a positive

contribution to the lives of the rest of us.
Sounds good, doesn’t it? Too good to be true for most of us, perhaps, but for

Gregor Hutchison, it’s all in a day’s work.That’s because Gregor is a Marine
Shift Manager at theYeoman Glensanda quarry, owned and operated by
Aggregate Industries and located on the tip of the Morvern peninsula in
western Scotland.

Just to clear one point up, the reason Glensanda needs a Marine Shift
Manager is that despite being located on the Scottish mainland, the only way to
reach the quarry is by boat. In fact, the nearest road passes by some 20 miles
distant – that’s a measure of how remote is this place. �
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Putting things into perspective: This dump

truck carries 95 tonnes of granite. The same

vehicles can be seen in the main photo –

which gives an idea of just how large is the

Glensanda quarry

Among the vessels in Gregor’s charge is
the Lady Iona, a 86-passenger carrying
17.6-metre catamaran originally designed
for whale and dolphin watching but
converted to meet the needs of the quarry
two years ago. Now repowered with a 16-
litre, 748 horsepower Scania DI16 engine
nestling in each of her hulls, Lady Iona
cruises at 20 knots, a performance which
has knocked ten minutes off the crossing
time from her base near Oban, around the
Isle of Lismore and across Loch Linnhe
to Glensanda.

“Having that kind of power on tap is
important to us,” says Gregor. “In terms
of operating efficiency, there’s a big
difference between 40 minutes and 30.
Also, we can be out in anything up to a
Force Ten, and in those conditions you
need a boat that you know can handle it,
one you can depend upon.

“Our job is to transfer our colleagues to
and from the quarry as quickly and safely
as possible, so performance and reliability
are also key factors here.That is why we
chose to repower with Scania.We made
that decision in conjunction with Gordon
Grant Marine Limited, from whom we
lease the boat.

“In doing so, we looked long and hard at
the market.We received good �
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work on a day basis, while others come
over and stay for up to ten days at a time,
living in an on-site accommodation block.
That helps extend our catchment area –
we’ve even got guys who travel up from
Liverpool to work here!”

EPIC SCALE
Arriving at the Lady Iona’s docking site
gives the first glimpse of the superquarry’s
workings, although what you see from the
water is not actually the quarry itself but
the secondary crushing, blending and
loading area.

“Everything we produce leaves here by
ship,” explains Gregor. “We can currently
accommodate 96,000 tonners, so there is a
major operation to support that down at
the waterfront.”

From the quayside it takes around 20
minutes to journey uphill by Landrover to
the viewing point overlooking the quarry
itself. “JohnYeoman, the gentleman who
created all this, was a true visionary,” says
Gregor. “He purchased the entire
Glensanda estate – essentially a gigantic
chunk of granite – and began operations

here in 1982.Today, notwithstanding the
amount we quarry every year, we still have
reserves which will last for more than
100 years.”

The quarry viewpoint stands 580-
metres above sea level. Halfway down is
the fearsome Nordberg crusher, a giant
mortar and pestle which grinds away
ceaselessly, reducing 100 tonnes of freshly
blasted rock face into nine-inch-or-less
blocks of granite in just over a minute.
Looking down into the quarry, the 95-
tonne dump trucks feeding the crusher
scuttle about feverishly to keep up.

“We blast every few days, then the
diggers and dumpers move in to pick up
the pieces – it’s a non-stop process,”
explains Gregor.

Once crushed, the granite falls onto a
conveyor system which transports it to the
glory hole. In mining and quarrying
parlance, a glory hole can be any kind of
large shaft, pit or excavation. At
Glensanda, it refers to a 1,000-feet long
shaft bored vertically downwards through
the mountain.The conveyor tips the
granite in, gravity does the rest. Should the
system ever clog up, which has only
happened very occasionally, a charge of
high explosive gets things moving again.

“At the bottom of the glory hole is
another conveyor system,” continues
Gregor. “This transports the granite back
out into the open and discharges it onto a
stockpile. From here, loaders put it onto
yet another conveyor which takes it into
the secondary processing area. Here we
break the granite down into anything from
a fine sand-like powder to 50-millimetre
ballast and, if required, blend it the

customer’s specification.Then it’s onto the
boat and away to anywhere from the Isle
of Grain to Poland.”

So what are Glensanda’s products used
for? “You name it,” says Gregor. “There’s
a roundabout by Lady Iona’s dock built of
curved concrete sections made using our
granite powder.Those sections are, in fact,
liners from the Channel Tunnel – they sent
them to us as a gift!

“If you travel by rail, you’re probably
going over our ballast, and many miles of
highway are finished with Glensanda
chippings.Then there’s Heathrow
Terminal 5 and the Olympic works in
London – you’ll find bits of Glensanda
everywhere!”

The return journey from Glensanda
sees the sun dip behind the Lady Iona, the
heavy clouds parting momentarily to
reveal a glorious Scottish west coast
evening. As Gregor shuts down the twin
Scania engines, for him and his colleagues
another working day is over. But they’ll be
back tomorrow, enjoying the ride no
matter what the weather throws at them.
From the point-of-view of this writer – a
landlocked southerner privileged to have
been granted a brief insight into life at this
Scottish superquarry – it’s a job to envy.

Nice work if you can get it.

Above: Glensanda’s loading dock can
accommodate vessels of up to 96,000 tonnes

Right: The site’s roundabout is actually a
Channel Tunnel liner — sent to the quarry as a
unique ‘thank you’ gift, Glensanda’s granite was
used in its construction

�
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recommendations for Scania engines, both
in terms of their reliability and that they
offer good value for money as well. After
reviewing all the options, Scania came out
tops for us. So we went with them and
we’ve got absolutely no regrets. Scania
Scotland provides the servicing for us and
the engines have just had their 1,200 hour
service with no problems whatsoever
to report.”

Lady Iona’s carrying capacity provides a
hint as to the size of the quarry, which is
vast by any measure. Dubbed a
‘superquarry’, Glensanda is one of
Europe’s largest quarries, producing a
massive seven million tonnes of aggregates
every year.

“To operate the quarry we have a
workforce of 200,” says Gregor. “Some

70 SCENE SCANIA

Above: Homeward bound at the end of day as
Lady Iona returns to base

Right: One of the vessel’s two Scania DI16
engines — the second is similarly nestled in the
catamaran's other hull
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COMPROMISE

The challenge posed by

Euro 6 is how to meet

the tough new

legislation while

maintaining

performance and

economy.

Technical specialist

Alan Bunting discovers

how Scania’s engineers

solved the conundrum

72 SCENE SCANIA

NO
E

uro 6 emission requirements do not become mandatory for all newly-built
trucks and buses until the end of 2013. But Scania is well prepared for the
new standard, having already engineered its mainstream 440 and 480

horsepower 12.7 litre DC13 engined G- and R-Series truck chassis to meet the
tough new emission limits. Furthermore, says Jonas Hofstedt, Scania’s Head of
Powertrain Development, they crucially meet the much tougher legislative
demands without compromising either fuel economy or performance. �
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There is likely to be some demand
for Euro 6 vehicles ahead of the
statutory deadline. In the UK that is
expected to come from fleets
engaged in environmentally-sensitive
operations which are keen to project
a green image or are required to
satisfy conditions embodied in urban
low-emission zone (LEZ) schemes. 

As Jonas Hofstedt explains, Euro 6
compliance is the culmination of an
intensive five-year development
programme for Scania. “Half our total
powertrain engineering budget in
that period has been Euro 6 related,”
he says. It has included the upgrading
of 40 engine test cells in the
company’s technical centre in
Södertälje, Sweden, some of which
was necessary as part of the move to
the new World Harmonised Duty
Cycles (WHDCs) for emissions 
type approval. 

The new certification cycle requires
tighter control of emissions when an

engine is started from cold and
subsequently under lighter loads,
involving improved temperature
management. Closely related work on
cab design to achieve better engine
cooling was also part of Scania’s Euro
6 programme. Official Euro 6
certification is expected to be
completed later this year, when
related type approval administrative
procedures by EU authorities are put 
in place. 

Moving from Euro 5 to Euro 6
means reducing oxides of nitrogen

(NOx) emissions at the tailpipe by 80
percent, from 2.0 to 0.4g/kWh. Some
50 percent of the NOx reduction is
achieved inside the engine by
preventing formation of the pollutant,
using Scania’s well-proven EGR
(Exhaust Gas Recirculation) system
with its integrated cooler. The
remaining NOx reduction is
undertaken by SCR (Selective
Catalytic Reduction) technology, as
applied for several years on Scania’s
flagship V8-engined truck models. 

Meanwhile particulate mass (PM),

“Half our total powertrain engineering budget in that period
has been Euro 6 related. It has included the upgrading of 40
engine test cells in the company’s technical centre in
Södertälje, Sweden, some of which was necessary as part of
the move to the new World Harmonised Duty Cycles (WHDCs)
for emissions type approval.”

Jonas Hofstedt, Scania’s Head of Powertrain Development
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aftertreatment package that is no
more bulky than a Euro 5 silencer
installation, which it effectively
replaces. It means that, even allowing
for the adjacent AdBlue SCR
reductant tank, there is no
compromise on fuel tank space or
capacity – up to 1,500 litres on a 4x2
tractor. Within the thermally-insulated
all-in-one aftertreatment ‘can’ –
which, says Jonas Hofstedt, can be
thought of as a miniature ‘chemical
factory’ – are housed the entry
oxidation catalyst which stimulates
regeneration of the filter, the DPF
itself, the SCR installation and, 
closest to the tailpipe, an ammonia
slip catalyst. 

Scania’s NOx reduction SCR
technology includes a newly-
patented AdBlue mixer ahead of the
system’s dosing unit, which itself is
electrically rather than pneumatically
actuated, making for more precise
control of AdBlue dosing into the
exhaust stream. More accurate dosing
keeps down reductant consumption
and cost, at the same time minimising
the level of pungent ammonia
reaching the tailpipe. In any case, 
an ammonia slip catalyst is included
as standard in the Scania
aftertreatment package. In the
interests of reducing the back
pressure created by the SCR catalyst
installation, its cross-sectional area is
maximised – within the constraints
imposed by available chassis space –
through the adoption of a two-leg
configuration. 

TEMPERATURE MANAGEMENT
Catalytic regeneration of the DPF and
optimised performance of the twin
SCR catalysts are both dependent on
the temperature of the exhaust being
maintained at a sufficiently high level.
Great attention has therefore been
paid in Scania’s Euro 6 development
programme to achieving good
temperature management. A
thermostatically-controlled butterfly-
valve intake throttle provides a
restriction on the amount of cold air
entering the engine during initial
warm-up and in winter conditions
under low load, typically during
frequent stop-start operation. 

Exhaust temperature can also be
boosted through use of the variable-
geometry turbocharger (VGT). If
pressure-drop sensors on the inlet
and outlet side of the particulate filter
detect imminent clogging, the engine

management system can regulate the
VGT’s ‘moving sidewall’ turbine
geometry to increase back pressure
in the exhaust. This has the effect of
momentarily generating extra work
for the engine, causing the
temperature to rise. The VGT also
maintains its Euro 5 EGR role of
creating the required pressure
gradient, to send up to 25 percent of
the exhaust gas back to enter the
turbo-pressurised inlet manifold. 

A further means of increasing
exhaust temperature is available
through control of the Scania XPI fuel
system, which provides for a third
‘post-injection’ event during the
engine cycle. On a signal from the
engine management system, a small
quantity of ‘extra’ fuel is injected, 
too late in the cycle to be burned in
the cylinder. Instead, it is carried out
by the exhaust gases to be burned
downstream, ahead of the
aftertreatment ‘pack’, raising the
temperature to stimulate additional
DPF and, if necessary, SCR catalytic
activity. 

Injection pressures of up to 2,400-
bar can be generated by the Scania

XPI common-rail fuel system,
enabling fuel to be injected much
more rapidly, in crank angle terms,
than was possible in older diesel
engines. It allows injection and
therefore combustion to start later,
before the piston reaches top-dead-
centre, reducing the amount of
‘negative work’ against the still-rising
piston. Injection can also finish earlier,
thereby minimising incomplete
combustion as the piston and, with it,
cylinder pressure fall away, to the
benefit of both fuel efficiency and
particulate reduction. Though the
Scania XPI system has ‘2,400-bar
potential’, under normal running
conditions, nozzle pressure is more
like 1,800 bar.

Jonas Hofstedt emphasises that
Scania’s Euro 6 development
programme has involved no fuel
consumption or performance
compromises. The new ultra low-
emission 440 and 480 horsepower G-
and R-Series chassis match their Euro
5 counterparts in every way, including
their unrivalled torque-to-horsepower
ratio which consequently sustains
great performance flexibility. 
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under transient (changing load and
speed) conditions, has to be reduced
by two-thirds for Euro 6 compliance,
from 0.03 to 0.01g/kWh. Adding
greatly to the challenge, where
particulates are concerned, is the
need also to comply with a
completely new requirement on
particle number (PN), which is related
to the size of particles in the exhaust
and their consequent effects on
human health. Two PN limits are set
by the Euro 6 regulations, one for
transient and one for steady-state
test cycle measurement and
certification; they are 6 x 1011 and 
8 x 1011 particles per kilowatt-hour
respectively. Though no PN limit is
included in today’s Euro 5 legislation,
it is estimated that in practice the
actual number of particles in a Euro 6
tailpipe exhaust stream is reduced by
around 99 percent. 

Adoption of a PN limit for the first
time has made the use of a diesel
particulate filter (DPF) unavoidable
for Euro 6 compliance. Jonas
Hofstedt points out however that,
thanks to advances in combustion
efficiency, attributable in no small
measure to the precise control
characteristics of the Scania XPI high-

circumstances the engine
management system will trigger a
fuel system post-injection
regeneration event. That will initiate a
downstream fuel-burn, raising the
temperature to activate the
regeneration process. 

No maintenance attention is
therefore required in respect of DPF
soot accumulation. But at long
intervals, of about two years on
average truck operation, the filter
needs to be cleared of non-
combustible ash, an unavoidable lube
oil derived residue. It is an operation
requiring around one hour of
workshop time. 

Though the DPF is inevitably space
consuming on the chassis, it has been
incorporated by Scania into an
exceptionally neat and compact
multi-functional Euro 6
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Above: Cutaway illustration of Scania’s 13-litre
Euro 6 powertrain showing integrated silencer
and exhaust aftertreatment system  

pressure common-rail fuel system, the
new 0.01g/kWh particulate mass
requirement can be met without a
filter. Addition of the DPF has, in
practice, reduced the PM level to
around one-sixth of the level in
equivalent Euro 5 vehicles. 

HEAVY DUTY OPERATIONS
At the kind of exhaust temperatures
experienced during typical heavy-
duty truck operations, soot particles
accumulating on the surface of the
DPF are continuously oxidised into
non-polluting carbon dioxide by the
action of the entry oxidation catalyst.
Should the temperature fall – typically
during frequent stop-start running –
to the point where the DPF is not
being fully regenerated, in other
words the particles are not being
completely oxidised, in exceptional
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ROTARY
SHOEBOX

When Rotary International’s Shoebox Appeal, a scheme which fills
shoeboxes with gift aid for children, needed a truck to take a

consignment to Romania, Scania Truck Rental was happy to help.
In return, we asked charity worker and driver Gareth Hughes to

keep a diary. As his moving account reveals,
more than 20 years on since the

Romanian Revolution much work
remains to be done in this

former Eastern Bloc country.
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Icollected the vehicle — an R 480 6x2 tractor unit with a
Highline cab, two-pedal Scania Opticruise and a full kitchen kit
– on a Friday afternoon and parked it at Bristol Oil Storage

Limited for the weekend.The trip then started at 09:00 hours on
Sunday when, after fuelling, I left Bristol for Preston to collect our
trailer. Mike the photographer boarded and we left
for Romania.The next stop was Hull for the overnight crossing
to Rotterdam.

After disembarking at Europoort, the first stop was to call into
the Scania depot in Gadering, Rotterdam. A mechanical mishap
had left us with a minor problem, which was sorted out in about
five minutes and we were on our way.We had the usual stop-start
over the first few hours getting fuel and a vignette in the
Netherlands, followed by the German vignette. After that we had a
great day and ended up south of Würzburg, having covered about
400 miles that day.

After a good night’s rest we carried on to Passau, where we
stopped to charge up the Go-box, (Austria’s vignette system), and
then ploughed on another 400 or so miles to Nickelsdorf on the
Austrian-Hungarian border.

We left Nickelsdorf the following morning, aiming to reach Baia

80 SCENE SCANIA

Mare in Romania by nightfall. After another good run through
Hungary (yet another vignette) we made the Romanian border at
16:00 hours where the Romanian vignette was purchased. By
18:00 hours we were in Baia Mare.There we were met by Adi of
Hope and Homes for Children (HHC) who escorted us to the
secure area to park the vehicle before taking us to our
accommodation in the Rivulus hotel.

Thursday morning started with us off-loading the vehicle
with the shoeboxes for HHC, which took a couple of hours as we
had to park away from the storage area and take the boxes by van
to the main storage area. Having completed this just before lunch,
we went back to HHC for coffee and pizza.

Mike began filming Radu, HHC’s head social worker.This took
a couple of hours as Adi had to translate for him. After this Radu,
and translator Dora, took us to see two prevention cases.These
were in very deprived areas and in both cases there was a mother
with five children each living in an apartment with a very small
bathroom and kitchen and one living room where they had to eat,
live and sleep. Each family had approximately 100 Euros a month
to live on.The third place we went to was a re-integration house,

Gareth Hughes sets off in his Scania Truck Rental R 480 packed full of aid
for Romania's needy

�
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From deprived children to those suffering from mental or

physical illnesses, the Rotary Shoebox scheme spreads a little

happiness wherever it goes

You can find out more about the Rotary Shoebox scheme at

www.rotaryshoebox.org
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YOU
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BUY
TRUCK
GEAR
ONLINE.

www.scania.co.uk/webshop

Visit your local Scania branch and pick 
up the latest TruckGear brochure to see 
the full range of clothing and gifts for the
Scania driver and enthusiast. Or you can
buy online at

LEATHER GRILLE BELT 

£24.00
SUNGLASSES

£27.00

NEW

HOODIE

£26.50
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where the grandmother was bringing up her four grandchildren as
a result of not knowing who the father was and the mother
running away abandoning them.

On Friday we were taken to see some family homes. First,
we visited children with severe mental and physical disabilities and
saw the high standard of care we have come to expect of HHC.
Then we went to a small home with about 12 young children
aged between two and 11.They were very excited about the gifts
they received and the feeling in the house was as if it were
Christmas morning.

On Saturday we met Adi at HHC HQ, filled the car with boxes
and set off for Sighet. Here, we went to the emergency centre
where we met young children, young expectant mothers, mothers
with new born babies and a lady with three children who had to go
there for safety. All were delighted with the boxes they received.

On Sunday morning we got a taxi from the hotel to the
truck and left Baia Mare for Cluj.We were stopped en route by the
police for a routine vehicle and driver check. After confusing them
with the paperwork they let us go and we got to Cluj, where we
were met by aid workers for a team led by Pastor Rufus, who took
us on to the town of Pata.

After unloading in Pata, Mike filmed the boxes being given out
to three different age groups.The first were the very young
kindergarten group, followed by young teenagers and finally
adults, all of whom were very grateful for the gifts. After an
interview with Pastor Rufus we went to the Prison Fellowship
where we off-loaded two consignments, one for the Prison
Fellowship and one for Cluj Samus Rotary.We had the usual
bunch of youths in the back of the truck, who I felt needed to
be watched, but with whom we had good fun while the boxes
were off-loaded!

The final delivery was to Excelsior Foundation, where we
unloaded into a very old van. Mike then shot some footage of the
boxes being given to old folk suffering from senile dementia.We
left Cluj and drove through a very bad snow and ice storm which
thankfully only lasted about half an hour. We then parked up for
the night at the top of a mountain with spectacular views, having
only covered about 200 miles.
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Monday morning was a beautiful day and saw us reach
Tinaud for our next delivery.We were not able to spend much
time at the school we were visiting here as lessons had started –
but Pastor George and his wife did look after us well for breakfast!

We then travelled down to Siria and the ANP NetWorks charity,
where it is always so nice to see so many helpers. All are
international students who just descend on the vehicle and empty
it in minutes! After a chat with local organisers Karen and
Andreas, it was time to head for the border.There was the usual
irritation with people at the crossing pestering us, but after a
couple of hours we were on our way again and managed to get to
Budapest for the night.We covered about 300 miles that day.

Leaving Budapest early on Tuesday morning, we aimed to
make good progress for the trip home.This we did, covering just
over 500 miles in just under ten hours driving – which isn’t to bad
when you are limited to 55 mph with few overtaking places.

Wednesday saw a good run up through Germany.We left
early so we could miss the traffic in Frankfurt and made it back to
the Europoort by 14:00 hours for the ferry to Hull that evening.
We were a bit early but at least we had got there!

After disembarking at Hull we met up with two of our
colleagues in Manchester, where we had a coffee and a chat
before Mike left the vehicle to make his way home. After
dropping the trailer at International Aid Trust, I got back to
Bristol at 18:00 hours and once again parked the vehicle for the
night at the oil terminal.

On Friday morning, after cleaning the truck, we delivered it
back to Scania Truck Rental at Avonmouth, having covered 3,164
miles.The vehicle had been the best I have experienced driving,
boasting a fridge/freezer, microwave and a filter coffee maker. It
was also a very comfortable drive with plenty of room for two
people’s kit and a movie camera and a tripod.

We’re delighted to have this opportunity through the pages of
Scene Scania to pass on our thanks to the Scania Truck Rental
team for loaning us such a good vehicle.Your assistance is very
much appreciated, not only by us but also by everyone we were
able to help along the way.Thank you. �

Scania Truck Rental

Scania Truck Rental helps meet the varied demands

experienced by many transport operations by supplying

premium quality Scania vehicles for hire 24-hours a day, 365

days a year.

The fleet comprises both tractor units and rigids and there

is wide choice to select from. Among Scania Truck Rental's

G- and R-series tractor units are, for example, 4x2s and

6x2/4 twin-steers, including Petroleum Regulations/ ADR

models and Highline- and Topline-cabbed vehicles.

In addition to boxvans and curtainsiders, the Scania

Truck Rental P-cab rigid fleet (18- and 26-tonnes gvw)

also includes a selection of dual-compartment,

refrigerated trucks.
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T
here is something unsettling about seeing
people apparently talking to themselves.
Even more so when they do it while driving a

forklift truck around a 67,000 square feet warehouse
stacked with all manner of pet products and paraphernalia.
But at Nottingham-based Pedigree Wholesale Limited this
is situation normal, for the firm operates a highly-
developed, paperless, voice-controlled picking system, and
in doing so achieves a 99.2 percent accuracy rate.

The warehouse operatives are, in fact conversing with
the company’s computer in a process geared to the rapid
replenishment of thousands of independent pet product
stores around the country. Every morning, each worker
downloads his or her task list to their headset, then sets off
according to the computer’s instructions.The system
automatically confirms when the correct location has been
reached and the operative checks the product by reading
out the last four digits of the barcode.The computer once
again confirms and then tells how many to pick.Then it’s
off to the next location.

It’s quick, it’s accurate and, for such a complex
operation which sees more than 10,500 lines stocked,
absolutely necessary if the firm’s delivery promises are to
be fulfilled.

From the customer’s perspective, it means that an order
placed on Monday will be delivered by no later than
Wednesday, no matter where they are or how large or
small the order may be. �
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man at the helm, driving the firm forward
and going for growth through a
predominately service-based proposition.

Transport, an area which falls under the
control of Darren Willetts, is key to the
plan. “In order to deliver excellence we
have to operate to the highest possible
standards in everything we do,” he says.
“The schedules we operate to demand the
utmost in reliability and performance, so it
is vital we guard against failure and
downtime wherever we can.

“That is the key reason that we operate
22 Scania 18-tonnes distribution rigids out
of our total fleet of 30 trucks. In addition
to Nottingham we have five outbases
around the UK, with six vehicles stationed
at every location. From HQ we run daily
trunks to the satellites using a combination
of drawbars and solo vehicles.The
drawbars are double-shifted and after
trunking they drop their trailers and join
the 18-tonners to take care of local
distribution.

“In essence, our rigids operate bus
routes; regular runs every day.The set up
we have means that it’s nearly always

return-to-base work, the only exception
being from ourYate depot down into
Cornwall. All in all, it’s a punishing
schedule, but one which is based around
maximum utilisation and getting the job
done as efficiently as possible.”

Vehicle maintenance is another key
factor in the mix for Darren Willetts.
Here, Keltruck Nottingham, which as
the local Scania dealer also supplies
Pedigree Wholesale’s vehicles, is pressed
into service. “Our transport function is
focused on making deliveries to our
customers rather than maintaining the
fleet,” says Darren. “So we don’t run our
own workshop, we rely upon Keltruck
and entrust all our servicing and repair
work to them instead.

“That means extended repair and
maintenance contracts over and above
the two years full R&M that comes with
every new Scania.We take out contracts
for four or five years, depending on
how long we are planning to keep a
particular truck.

“The relationship with Keltruck serves
us, and in turn our customers, extremely
well. Servicing schedules are planned
around our own operations meaning
downtime is kept to a minimum. Put that
together with the performance of the
trucks – Scania is simply the most
reliable vehicle on the market in my
opinion – plus the fact that our drivers
prefer them and we’ve got all the bases
covered. I’m happy!”

Out on the road, it’s hard to miss the

striking livery of the Pedigree Wholesale
fleet.The side of each vehicle has a full
length, full colour graphic emblazoned
with the words, Birds flock to it, a reference
to the company’s own-brand of bird
seed, which it markets under the name
Walter Harrison.

“In addition to the distribution side of
the business we also own the Walter
Harrison manufacturing mill, just up the
road at Radcliffe-on-Trent,” explains
Darren Willetts. “We see the trucks as an
ideal opportunity to promote our own
brand – after all, the big brand pet foods
already do a good job in marketing their
own names, so it makes far better sense for
us to use the space on the trucks to
advertise our own products.

“But don’t get the impression it’s just
bird seed we carry. Remember those
10,500 lines.You’ll find everything from
fish food to pond liners and dog baskets to
litter trays – and pretty much any other
animal-related product you can think of –
in the back of our trucks.”

Overseeing the distribution of such a
varied and diverse range of goods on a
daily basis is an undoubtedly major
undertaking. Is Darren ever fazed by the
scale of the challenge confronting him?
“Not really,” he replies. “But then again, I
get plenty of practice at home – we’ve got
two dogs, two cats, a fishpond outside, an
aquarium inside and we’ve kept chickens
over the years.

“So I guess I’m kind of used to the idea
of having a lot of mouths to feed!” �
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The outbound flow of goods on one side
of the warehouse is complemented by a
stream of new products, up to 4,000
pallets a week, arriving on the other. As the
warehouse’s shelves are emptied they are
speedily restocked, allowing the picking
process to continue unabated.

“As the country’s leading supplier to the
independent pet trade, we have to run an
ultra-efficient distribution service to allow
our customers to compete with the
supermarkets,” says Pedigree Wholesale
Group Operations Manager Darren
Willetts. “We most definitely recognise the

need and do everything within our power
to make it happen.”

In fact, Pedigree Wholesale has been
doing exactly this for more than 35 years
since the company was founded by Terry
Brown.While Terry is still involved in the
business today, his son Steve is now the

“In order to deliver excellence

we have to operate to the

highest possible standards in

everything we do. The schedules

we operate to demand the

utmost in reliability and

performance, so it is vital we

guard against failure and

downtime wherever we can.

That is the key reason that we

operate 22 Scania 18-tonnes

distribution rigids out of our

total fleet of 30 trucks.”

Group Operations Manager Darren Willetts
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scale of the challenge confronting him?
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“So I guess I’m kind of used to the idea
of having a lot of mouths to feed!” �
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umber 160 Piccadilly.
Slap bang next door to

The Ritz, it has to be one of
London’s most prestigious

addresses.Today noted as one of
the capital’s foremost eateries, from its
location and discreetly understated
exterior, virtually unchanged since the day
it was built back in the early 1920s, the
casual observer would hardly guess this
place was originally designed to be…a
car showroom.

Strange by today’s standard of mirrored
automotive temples perhaps, but true, for
in 1921 Number 160 was commissioned
by Wolseley Motors Limited as the
premier showcase for its range of luxury
motor cars. And in doing so, the company
instructed architect William Curtis-Green
to pull out all the stops and create a
building which would reflect the brand’s
own upmarket aspirations.

Curtis-Green did a good job.While
maintaining a dignified façade so as not to
upset his even more upscale neighbours,
inside he set about constructing an almost
theatrical stage set of grand pillars,
multiple arches and sweeping staircases. If
proof were needed that Wolseley was a

premier brand then here it was; the ethos
of the product and all it stood for
encapsulated in surroundings of
unashamed opulence.

But – and with the British Motor
Industry there was so often a but – as the
Wolseley top brass unveiled their latest
triumph, trouble was just around the
corner. For despite their best efforts, the
cars simply didn’t sell in sufficient
quantities and by 1926 the company
was bankrupt.

For many years thereafter, the premises
accommodated a bank. Architect Curtis-
Green was once again commissioned, this
time to install offices and produce a
Japanese lacquer-patterned banking
counter, a theme which remains
throughout the building to this day.

Seventy-five years on and the banking
industry was modernising, with automated
systems replacing many traditional
services.This placed expensive personal-
service branches under threat and shortly
after the turn of the century Number 160
became surplus to requirements, paving
the way for new occupiers, restaurateurs
Chris Corbin and Jeremy King, to secure
the site in the summer of 2003.

Corbin and King immediately set about
restoring and renovating the historic
premises, taking every care to preserve its
original charm, and in November 2003 the
famous Wolseley name returned to
Piccadilly.The leather seats were
back, as were the polished fittings and
accessories, but this time around there
wasn’t a car in sight. Instead, Number 160
had been transformed into a fashionable,
vibrant restaurant.

In less time than it takes a Wolseley
Super Six to go from 0 – 60, the
establishment had become the haunt of the
rich and famous. Michael Winner, it is
said, has a favourite table (near the door,
we hear) and celebrities from former chat
show host Michael Parkinson to
investigative sports journalist Mihir Bose
are all known to have visited. So it was
only a question of time before the
Scene Scania gourmet team caught the
Number 9 bus to Piccadilly to pay a visit
to Number 160…

The first thing that strikes you about the
place is the place itself. For inspiration,
Curtis-Green in the first instance looked
to classical Venice and Florence.When
called in later on by the bank, he turned to
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GEORGIAN
GRANDEUR AND A

GOURMET’S DELIGHT

Looking for a truly unique dining experience with a slice of automotive pie on
the side? We’ve got just the place for you…
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very welcome, our coats were whisked
away and we were led to our waiting table.

Next came the menu. Like the dining
room itself, the Wolseley’s menu is a
collage of cultures, not only in food
terms but also in respect to the mix of
languages it contains – sometimes even
within the same dish; Croustade of Quail
Eggs, for example.

Reading down from a solidly British
Deep Fried Whitebait starter to a French-
style Choucroute à la Alsacienne main
course, we enjoyed this linguistic
quirkiness. Indeed, if you added a Teutonic
sounding Kaiserschmarren for desert, you
could complete a virtual tour of half of
Europe in a single meal, we chuckled! Best
of all, our waiter then appeared to tell us
about the Fish du jour!

Our smirking stopped as soon as the
food itself arrived.Things were now
getting serious.We had chosen the lobster
cocktail and this was too good to talk over.

The portion was generous and its taste
delicious; we were happy. Our main
course, described in finest Anglo-Italian as
Scallops with risotto nero delivered more of
the same; excellent food, superbly cooked
and beautifully presented.

We passed on deserts, concluding with
coffee instead.This was thoughtfully
served with a small glass of water, “To
refresh and prevent dehydration,”
explained our delightful server, Isobel.

Unable to find cause for complaint
(as every restaurant critic is duty
bound to do) we started to look
around the room.Through a side
window we could see the glittering
sign of The Ritz burning brightly. A
bit intrusive, maybe we should ask
them to turn down the wick a bit? No,
that would be far too curmudgeonly.

The tables – were they too small
(one of our pet bugbears)? No, they
weren’t. In fact, compared to many
restaurants where the tables
(especially the two person ones) leave
little room for the food once the bread
and wine have been served,The
Wolseley’s tables are positively
capacious.

That’s particularly good news for
anyone looking to read a daily
newspaper over breakfast here, (for
The Wolseley is open from 7:00am
[8.00am weekends] with breakfast
served to 11.30am.Thereafter, the
café menu is served until midnight,
with lunch and dinner available from
noon and 5.30pm respectively).

On top of the tables, linen clothes
and heavy linen napkins are the order
of the day. In keeping with other

features of The Wolseley, these have a
quality feel about them. One thing we did
question was the absence of side plates.
Not a problem, explained our waiter,
simply place bread on the table cloth.
Alternatively, just ask for a side plate.

If we were to find a criticism, it would be
that when full the sound levels in the
restaurant are a little high for our liking.
But then again, you wouldn’t want to
change those splendid vaulted ceilings,
which cause the sound to bounce around,
would you?

In terms of value, a three-course lunch
comes in typically around £30 a head,
excluding drinks. In our book, that’s not
bad for quality central London fare.

And will we be back?You bet we will.We
fancy breakfast next time. After all, where
else can you wash down a serving of
porridge followed by hot crumpets with a
cup of Lapsong Souchong at 7.00am in
central London? �
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Wolseley Motors Limited

The origins of Wolseley go back
to the 1890 when Herbert

Austin, then an employee of the
Wolseley Sheep Shearing Company,
developed an interest in
automobiles.
Beginning with a French-

influenced three-wheeled model,
the Wolseley Autocar No 1, the
company developed and grew,
forming a number of international
alliances along the way. Eventually,
Wolseley became part of the British
Motor Corporation (BMC), sharing
bodies with MG and Rover, and
later a brand of British Leyland.
The large cars Wolesley became

known for – the most famous of
which is arguably the model 6/99
which featured in the TV series,
Gideon’s Way – were latterly
superseded by smaller models,
such as the Mini-based Wolseley
Hornet.
After 80 years, and with its final

model, Wolseley, rebadged
Princess just seven months after its
launch, the Wolseley name finally
disappeared. Today, the rights to
the name are owned by Nanjing
Automobile Group, purchasers of
the assets of the MG Rover Group.

ITV Studios Global Entertainment
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the Orient.The result is a collision of
cultures, not displeasing, but which
somehow mingle with the dark semi-booth
style seating and bistro-esque
ornamentation to create an effect which is
a delight to behold.Without a shadow of
doubt,The Wolseley has character,
ambience and charisma.That said, there is
also an undeniable air of British
eccentricity about the place as well!

The service is good, good to the point
that you almost don’t notice it, which
many a critic will tell you is how it should
be. From the moment we entered the
premises, we knew we had arrived: the
attentive but not overbearing staff made us

A wealth of temptation awaits inside the
Wolseley's discreet exterior!
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