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INTRo

When ScAniA LAuncheD the first V8 truck in 
1969, it did more than just revolutionise truck 
performance. In one go, it also radically increased 
productivity. Scania V8 is more than an engine – 
it’s a transport solution for demanding hauls. 

The reasons for investing in a Scania V8 truck 
are probably just as varied as the owners them-
selves. Some need the power of the V8 for heavy 
transport tasks or challenging terrain. others 
use their V8 trucks to increase productivity and 
provide fast and secure deliveries to customers, 
year after year. In addition, there are drivers who 
choose to work for transport companies that 
have Scania V8 trucks in their fleets. That’s why 
many hauliers want to make it clear they’re run-
ning a premium product. A Scania V8 stands out 
among other trucks.

Scania V8 is a partner that you can trust. 
It has a long service life and is a 
 reliable base upon which to build 
your  business. In this  magazine, 
you will meet some of the 
many  transport companies 
that have  chosen to do so – 
to rely on  Scania V8 to build 
 successful businesses.
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the future
the V8 of

–  t h e  n e w  f a c e  o f  a  t r a n s p o r t  s y s t e m

The above picture is just a sketch and does not necessarily imply that Scania vehicles will look like this in the future.



Text: Anders Nordner  Illustration: Allan Macdonald

ECONOMY: “For economy, 
we look for athletic design cues. 
To mimic an athlete, we work with 
sculpted ‘muscles’ on the vehicle 
where surfaces are trimmed to get 
a ‘fit’ expression with no extra fat 
added. Combined with other styling 
elements, such as Scania’s charac-
teristic ‘wrapping T,’ aerodynamics 
is what makes the vehicle efficient 
and economical. Another example is 
efficient light distribution using new 
technology that ultimately increases 
road safety and translates into eco-
nomic savings.”

POWER: “We talk a lot about stance – how the vehicle is standing on 
the ground and how, for example, angles of the cab and wheel arches help to 
enhance the physique of the vehicle. Other details worth mentioning are the 
size and colour of the front hatch. These too should convey attitude.” 

Scania iS known for making incre-
mental changes that garner substan-
tial results. Minor changes to vehicle 
aerodynamics, for example, deliver 
huge benefits in the long run when it 
comes to fuel efficiency. Aerodynam-
ics is, however, but one of the chal-
lenges the styling department faces. 

“So-called eco-friendly vehicles 
historically tend to have had a soft 
appearance,” says Kristofer Hansén, 
Head of Styling at Scania.  

“The look of a 60-tonne trans-
port vehicle, however, must convey 
respect.” 

Hansén stresses that a vehicle of 
this type should be imposing, but 
still attractive. 

One of the Scania styling team’s 
main tasks is to demonstrate that 
future Scania V8 vehicles are highly 
effective transport systems that leave 
as limited an impact on the environ-
ment as possible. 

Efficient and sustainable with  
a formidable disposition. These  
are the parameters the Scania  
styling team has to work within  
for the future Scania V8. 

‘Scania V8’ means different things to 
 different people. Many think of  Scania 
V8 in terms of power. For others, the 
brand elicits strong emotions. Some 
view the brand from a purely economi-
cal perspective. Legend asked  Scania’s 
Head of Styling,  Kristofer  Hansén, to 
comment on the future design of Scania 
V8 with these notions in mind. 

Design cues 

EMOTION: “We work a lot 
with the vehicle being recognisable; 
there should be no doubt it’s a Scania 
V8. The vehicle must command 
respect and the user should feel that 
respect when operating the vehicle. 
We want people to look at the truck 
and think ‘bold’ and ‘majestic.’” 

www.scania.com 2011 •  LEGEND  5



6  LEGEND  •  2011 www.scania.com

The items shown to the right and listed above are not the complete set required to build the King of the Road’s heart. 

Scania V8
the anatomy of a

Scania’s V8 engine is built up by 1,827 items  
(482 different ones). thanks to Scania’s modular 

system, many parts are shared within  
Scania’s wide range of engines. Consequently,  

the parts are well proven, built in large  
series and provide Scania’s customers global  

access to parts and fast, reliable service. 

1 cylinder block, 2 camshafts, 8 cylinder heads,  
8 cylinder liners, 8 lower rocker covers, 4 valves, 

4 valve springs, 1 crankshaft, 8 pistons, 8 upper rocker 
covers, 1 flywheel, 8 connecting rods, 8 gudgeon pins, 

8 rocker arms, 1 dual gear (between crankshaft and 
camshafts), 1 turbocharger, 1  flywheel housing,  

1 pulley, 2 belt tensioners, 1 poly-V-belt, 8 injectors,  
4 shafts with roller tappets, 1 torsion damper,  

1 timing gear casing (incl. oil filter and fuel filter),  
1 coolant pumps, 1 pulley, 1 alternator,  

1 aC  compressor, 1 pulley, 2 idler rollers, 2 o-rings,  
8 high-pressure connection pipes, 1 crankshaft gear,  

1 air compressor, 1 high pressure pump, 1 turbo  
manifold, 2 intake manifolds, 1 connecting pipe,  

2 camshaft gears, 1 centrifugal oil cleaner, 1 oil mist 
separator, 1 starter motor, 1  ladder frame, 12 exhaust 

manifolds, 1 charge air pipe, 2 camshaft covers,  
8 insert connections, 1 cover plate, 13 pushrods, 1 gear, 
1 oil cooler, 1 cable  harness, 1 control unit, 2 camshaft 

covers, 1 air pipe, 1 cooling coil, 1 oil pump,  
2 accumulators, 1 oil sump, 1 flange pipe, 2 fuel 
 manifolds, 10 main  bearing shells, 1 outlet pipe.

Text: Anders Nordner  Photo: Dan Boman  Stylist: Pelle Bottner

REaD moRE about ScaNia V8 at  www.ScaNia.com/V8.
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south africa

v8 at work

“the truck represents the 
entire company, so we 
want them to look good.”

of accessories from bumper 
to bumper, including a highly 
polished nudge bar, a stone 
guard and surrounding 
bullbar accessories as well as 
ceramic upright exhaust 
pipes, ceramic and polished 
rims and fully painted fifth 
wheel in the cab colour. 

although to some this 
might seem a bit extreme, 
there was a reason behind 
each thing done on this 
Scania r 500 v8. the ceramic 
pipes give the vehicle a sound 
any supercar owner would be 
proud of, and the ceramic 
paint on the rims assists in 
keeping everything cool 
when temperatures soar in 
the South african sun. the 
chromed nudge bar holds a 
set of high-visibility 
spotlights for cross-border 
conditions at night, whilst the 
chrome bullbar surrounds 
are fitted with LED lights 
right around for visibility 
during night driving 
conditions. 

“when it comes to choos-
ing the right truck for your 
business, it seems the details 
are just as important as the 
pulling power,” says Chetty. 

“the trucks represent 
the entire company,” says 
Mitoo, “so we want them to 
look good. Scania has been 
extremely helpful in deliver-
ing the vehicles to our exact 
specification. we are really 
pleased with the end result.” 

Time is money. this is the 
motto that South african 
transport company time 
Link Cargo lives by. the com-
pany is a relative newcomer 
in the transport industry in 
South africa, which is tradi-
tionally handed down from 
one generation to the next. 
the company was formed 
in 2003 by kamal Mitoo and 
Dean Chetty, both of whom 
cut their teeth in family-
owned transport businesses. 

time Link Cargo is a pri-
vately owned logistics com-
pany based in Cape town. 
with branches nationwide, 
the company offers specialist 
services in the areas of long-
distance transport, national 
distribution, warehousing 
and logistical solutions.

“when it comes to ethical 
values, we like to keep it in 
line with the Scania values of 
‘customer first,’” says Mitoo. 
“and this is easily achiev-
able when Scania keeps their 
promise to us as a custom-
er, so that we can keep our 
promises to our customers.”

and these men really love 
detail, with their beautiful 
fleet of customised vehicles 
hauling loads all over the 
country.  

the attention to detail on 
their newest member of the 
fleet, a Scania r 500 tractor 
called “white Pearl,” is 
breathtaking. this vehicle is 
fully customised with a range 

South african transport business owners kamal  
Mitoo and Dean Chetty swear by their Scania vehicles. 
It’s all in the details, says Mitoo.

“We have put a lot of time and effort into our White Pearl,” says Kamal Mitoo.
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with V8 power
Text: Jeandre Koen  Photo: Hannes van der Merwe

kamal Mitoo,  
owner time Link Cargo



    I nspIr ed  
by h a r d wor k .  
       scania truck gear

www.scania.com/webshop



12  LEGEND  •  2011 www.scania.com

italy

v8 at work

Providing their customers with reliability 
and quality service, this family-owned 
Italian haulage business depends on 
Scania V8 trucks.
Text: Chiara Vaccari Photo: Studio Confalone

Graziano De ChiriCo 
started his hauling business, 
De Chirico & Figli, almost 60 
years ago with a single truck. 
Now, together with sons 
Franco, Claudio and Davide, 
he owns 15 Scania trucks 
that carry a variety of “soft” 
goods, from plants to food-
stuffs and flowers. terlizzi, 
the small town in southern 
Italy where the company is 
located, is known as the city 
of flowers. 

If you’re looking for mem-
bers of the De Chirico fam-
ily, day or night, chances 
are they’ll be at the office or 
on board a truck. Graziano 
himself starts his workday at 
04:00. Claudio starts shortly 
afterward, spending his days 
behind a desk dealing with 
administration and logisti-
cal issues. “the telephone 
rings from 07:30 until 21:00,” 
he says. Franco and Davide 
are usually out on the road, 
driving their Scania trucks 
around Italy. 

Meeting and exceeding 
customers’ expectations is 
very important for the com-

pany. “with Scania v8 trucks 
we are able to offer our cus-
tomers quality and reliabil-
ity,” says Franco. “we have a 
Scania fleet so we can be sure 
to always deliver goods on 
time.” 

the De Chiricos signed a 
contract for two new Scania 
r 730 as soon as the new v8 
truck range entered the mar-
ket. “we bought these trucks 
even before testing them, 
because we were already 
sure about their qualities – 
power, performance, good 
fuel economy and little 
maintenance,” says Davide. 
“we have three r 620 trucks 
in our fleet, and we’re really 
satisfied with the fuel con-
sumption. we were sure that 
the r 730 would be the same 
or better.” 

Drivers compete to work 
for the De Chiricos because 
they want to drive Scania v8 
trucks, says Davide. “we are 
very careful in selecting our 
employees, as we want to 
know that they will be suit-
able to drive our vehicles,” 
he says. 

HigH-quality 
  providers

... sure that the 
R 730 would 

be the same or 
better.”

“

Graziano De Chirico started his business 60 years ago. 
Now he has ordered two new Scania R 730 trucks.
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The Italian 
family compa-
ny De Chirico 
& Figli built 
its business 
on Scania V8 
trucks.

Davide De 
Chirico care-
fully selects 
drivers for 
the com-
pany’s Scania 
V8 trucks 
transporting 
flowers.

The De 
Chirico & 

Figli Scania 
fleet includes 

15 easily 
recognisable 

trucks.
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It was 40 years ago when Leif Nyman, an ambitious 
25-year-old, drove his first V8 in a Scania LS140. He smiles at 
the memory.

“It was the first 140 in Sundsvall, and people always 
stopped and looked when I drove by. It was 1971 and I was 
king of the road, I’ll say that much. Today, nobody would want 
to drive a truck like that. But things were different then, before 
Opticruise. It’s tremendously good and it’s getting more and 
more common. There’s almost no need for a clutch, and the 
truck is quiet and comfortable.”

Timber haulier Nyman has spent his professional life in the 
cab of a Scania truck, accompanied over hundreds of thou-
sands of miles by the sound of a V8 engine. Nyman has driven 
all V8 models. Except the very latest.

“I’d like to have a Scania R 730, but I’m too old now and 
the investment is too large,” says Nyman. “I should men-
tion, however, that the truck I’m driving now – an R 580 with 
a 16-litre engine and 740,000 kilometres on the road – has 
many miles left under the hood.” 

It’s the ninth Scania truck that Nyman has driven, and the 
sides of the metallic-blue cab are theme-painted with his pre-
vious trucks, from 1962 until today. It illustrates Scania’s his-
tory, as well as Nyman’s professional life: as a young assistant 
loader working for Thoresson Hauliers; as a proud father of 

Timber overland haulier Leif Nyman doesn’t 
just sit in the cab of his truck. He is enthroned. 
With 50 years on the road, he is a living legend 
in Sundsvall, Sweden. And one thing’s for sure: 
the King of Road only drives Scania V8.

SUNDSVALL’S

 King of   the Road
oNLy DriVeS

Leif Nyman has experienced 
all Scania V8 models, except 
the latest Scania R 730.

text: Anne Hammarskjöld  Photo: Kristoffer Lönnå & Peter Rutherhagen/Johnér
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two daughters and as owner-operator at L Nyman Timmer-
transport. Nyman formed his own company in 1996. 

The life of a timber haulier is not for a timid soul. The 
workdays are long and the margins are small. Ten years ago, 
Nyman had a guardian angel when he climbed uninjured 
from his cab after the timber truck slid off the road, crushing 
the entire front end. But he has no regrets.

“I made my choice based on personal interests and it’s a job 
that gives me freedom, although the days are long.” 

Nyman’s wife Monica manages the company’s administra-
tive duties. She’s also a good cook and a hearty, home-cooked 
meal is waiting for him every day when he gets back home.

It’s that time between winter and spring. The snow doesn’t 
want to go away, and the forest roadways are muddy and 
heavy to drive. Nyman deftly manoeuvres his truck load-
ed with 39 tonnes of timber. The engine purrs as Nyman 
describes the truck’s equipment that he designed himself. “I 
live with my truck and have a relationship with it. Driving a 
really good truck gives me a sense of security.”

But still – 50 years with Scania is a long time.
“I don’t want a different brand, I don’t want to drive with 

the cramps,” he says with a chuckle but he gets serious again 
when he continues: “For me, everything started with Scania 
and I’ve put my heart into the company. Scania has always 
had stronger and more powerful engines, although other 
truck makers have made some improvements. In my world, 
Scania is just plain tougher than the rest.” 

 King of   the Road



Launched in 1969, the first Scania V8 trucks—the Scania 140 
and 141—were vehicles ornamented with the original Scania 
V8 symbol. The symbol was used on the subsequent Scania 
142 series as well, and when the mighty 143 arrived the V8 
symbol at the front was phased out. It was also absent on the 
Scania 144 series launched in 1995. 

“At that time, we wanted to keep the front of the new 4-series 
as clean as possible to emphasise the new design details,” 
remembers Kerstin Wistedt, then part of the marketing team 
for the 4-series. And to some extent there was no reason to 
highlight the fact that the vehicle had a V8. The first two digits 
in the model’s name 144 were enough to tell that the vehicle 
was equipped with Scania’s legendary 14-litre V8 engine. 

When Scania launched the 16-litre V8 engine in 2000, it was 
time to reintroduce a V8 symbol for the new vehicles, begin-
ning with the Scania R164. 

The inspiration for the new symbol came from the V8 
engine itself. The valve covers were then shaped like a V, and 
this was used for the symbol’s design. 

“Back then, other manufacturers of V8 vehicles put the 
‘V’ and the ‘8’ next to each other,” recalls Anna Bodestig 
Börjesson, Industrial Designer at Scania’s design department. 
“Scania took its own path, looking back at the original sym-
bol, and put the ‘8’ inside the ‘V.’” 

Since then, the symbol has undergone a series of small chang-
es. It was slightly adapted for the R-series, launched in 2004. 

“This is, however, probably only discernible for true V8 
connoisseurs,” says Bodestig Börjesson. 

The design of the V8 symbol from 2000 is three-dimen-
sional with a certain curvature for a specific reason. 

“We wanted to create a jewel to grace the ‘King of the 
Road,’” Bodestig Börjesson explains. 

JEWEL
foR The KIng of The RoAD

A
Text: Anders Nordner Photo: Scania

A SHORT   
HISTORY OF 
THE SCANIA 
SYMBOL 

1911–1954
The red griffin head with its gold-
en crown followed in the new 
symbol a decade later when  
Scania merged with Vabis.

1901–1911
Scania’s first symbol consisted 
of a stylised pedal crank from a 
bicycle with a griffin head in the 
middle.

16  LEGEND  •  2011 www.scania.com

The life of the Scania V8 symbol 
can be  divided into three distinct 
periods:  the original, the invisible 
and the resurrection. 



1954–1969
A modernised symbol with stand-
ardised proportions and colours 
was created in 1954.

1969–1984
During these 15 years, Scania left 
the griffin out and instead used 
the company name spelled out in 
script as its symbol.

1984–1995
During the Saab-Scania era the 
pedal crank was replaced by 
spheric rings.

1995–
In 1995 the symbol with 
the pedal crank and the 
griffin was resurrected 
in a modern form.

A SHORT HISTORY 
OF THE V8 SYMBOL

The invisible

The original

The resurrection
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norway

v8 at work

tests trucks and nerves
timber haulage

“ i have never 
experienced 
a gearbox 
that works 
as smoothly 
as this one.”

tests trucks and nerves
Steering 58 tonnes down 
narrow, steep and icy forest  
roads is not for everyone. 
In the world of auto racing, 
this would rank as Formula 1 
driving.
Text & photo: Henrik Thorstensen

Hans Raasok was seven 
when he first went into the 
forest with his father, and 
the forest has since become 
his life. He transports tim-
ber along challenging forest 
roads, a job he and his father, 
Bjørn raasok, have done 
most of their lives. Legend 
joins raasok for the ride to 
collect a load of timber. 

raasok has just purchased 
an exclusive  Scania r 730, 
candy painted, with an ultra-
modern 5-axle trailer. He 
used to drive an r 620 but, 
through a slightly unortho-
dox order of inheritance, it is 
now driven by his father.

raasok works in Setsko-
gen, Norway, where he has 
driven timber trucks for 23 
years. when we turn on to 
the narrow forest road, it 
becomes clear that we have 
an exciting journey ahead 
of us as we race up steep, 
icy hills and plummet down 
sheer descents. at one point 
the road almost disappears 
into water from a nearby lake.

this is when all of the 

power of the most powerful 
truck on the market really 
comes into its own. “Yes, 
I really do need the big-
gest – 730 horsepower,” says 
raasok. “the vehicle is actu-
ally easier to drive with the 
heavy load. those of us who 
transport timber on trucks 
have a genuine need for this 
type of power.”

after barely 30 minutes of 
driving, we find ourselves in 
the midst of the deep forest. 
we snap a few photos while 
raasok loads the truck with 
timber. the r 730 and its 
massive 3,500 Nm of torque 
really come into their own 
as we drive out of the for-
est. this is raasok’s first 
truck without a clutch, and 
he is full of praise for the 
opticruise gearbox.

“I have never experi-
enced a gearbox that works 
as smoothly as this one,” 
raasok says. He admits that 
it felt a little unusual at first 
not having a clutch, but he is 
now used to having only two 
pedals – and likes it. 

timber haulage
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turkey

v8 at work

a small, family-owned 
trucking and trading com-
pany in northern turkey is 
using a fleet of Scania trucks 
to haul steel products around 
the nation and in the coun-
tries of the former Soviet 
Caucasus – Georgia, azer-
baijan and armenia.

Based in the anatolian 
city of karabük, aYM Demir 
Çelik ve Uluslararası Nakliye 
Sirketi operates 18 Scania 
v8 international transport 
trucks (tIrs). 

“I’ve been driving trucks 
since 1987,” says aYM’s 
42-year-old chief driver and 
fleet manager Dursun koç, 
who joined aYM in 1992.

“our trucks never stop,” 
says the tall, mustachioed 
koç, who has just returned 

from a long trip in the Cau-
casus. “Each one clocks up 
140,000 kilometres a year 
carrying steel from karabük 
and other goods from other 
cities. we haul 15,000 tonnes 
of steel each month.”

karabük is turkey’s old-
est steel manufacturing 
centre. the giant kardemir 
steel plant, founded in 1940, 
dominates the city. along 
with kardemir, some 40 
small private rolling mills 
and workshops in the city 
produce everything from raw 
steel and structural products 
to rails and cast iron parts 
for the construction business 
and manufacturing industry.

Six hundred trucks work 
out of karabük, but aYM 
has the largest fleet of Scania 

trucks in the city and one of 
the biggest in turkey.

 “we need strong and pow-
erful trucks to carry kara-
bük’s steel,” says koç’s boss 
and aYM’s owner recep 
Eksik. “we are pleased with 
our Scania trucks. they per-
form well while carrying 
heavy as well as light cargo. 
they save on fuel.”

Eksik also lauds Scania’s 
local distributor, the Doğuş 
Group, for having estab-
lished a good service net-
work in turkey, where parts 
and components are easily 
obtained.

aYM acquired its first 
Scania truck in 2000. 

Up until 2009, the 30-year-
old company was hauling  
goods only in turkey. In 

2010, it began carrying 
products to neighbouring 
countries.

“we intend to expand 
outside turkey,” says Eksik. 
“that’s why we have ordered 
two more Scania v8 vehicles.” 

Eksik moved to karabük as 
a 17-year-old with his family 
from the Mediterranean port 
city of Mersin. He joined his 
family’s steel trading and 
trucking business in 1980 
and now runs aYM with 
his sons. 

a family 
affair
turkish haulage company aYM depends on 
a fleet of powerful, sturdy trucks to transport 
steel cargo around the Caucasus region. 
Text & photo: Metin Demirsar

AYM’s trucks 
clock up 140,000 
kilometres a 
year, carrying 
steel from 
Turkey’s oldest 
steel manufac-
turing centre 
in Karabük.

Recep Eksik
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australia

v8 at work

australian Mark Mazza is the  owner of 
a transport operation in  western australia. 
whenever possible, his truck of choice  
is a Scania. 
Text & photo: David Meredith

V8 Man Mark Mazza is 
known for doing his home-
work, then making a decision 
and sticking with it. which is 
why the experience of own-
ing his first Scania, a 290-hp 
LB111 he bought more than a 
decade ago, steered him into 
an exclusive fleet of P-, G- 
and r-series Scania trucks, 
pulling a wide variety of con-
figurations across western 
australia’s South west. 

which is why his com-
pany is named South west 
Express (SwE). 

Mazza is a fifth-generation 
resident of Bunbury, western 
australia’s biggest regional 
centre. He and his wife start-
ed their transport operation 
17 years ago and both work in 
the business, along with one 
of their four sons, Justin, who 
is the transport manager.

Mazza started driving 
in his early 20s with Giacci 
Bros, the biggest earthmov-
ing contractor in the region, 
and he acquired his first 
truck, a second-hand atkin-
son, when he bought a small 
business that had a contract 
for frozen food delivery. But 
he had decided early on that 
the best strategy for a cost-
effective business was top-
class equipment, so his next 
purchase was a new truck. He 

South WeSt

expreSS

picked the LB111 and imme-
diately set it to work hauling 
65-tonne loads around the 
country roads. Since then, 
he’s stuck with Scania.

Mazza says there are two 
good reasons for staying 
with Scania. 

“Firstly, the truck is out-
standing to drive – easy, 
safe, economical and, most 
importantly, reliable because 
getting the foodstuffs to their 
destinations and into the cold 
store on time is not negotia-
ble,” he says. “and secondly, 

the people at Scania in Bun-
bury have been outstanding 
with service and help.”

But it’s the daily line haul 
runs that set this Scania 
operator apart. 

western australia is ‘road 
train’ country, and any trip 
on rural highways will see 
multiple trailer combinations 
blasting past, from 8x4 rigids 
pulling one or two full-size 
dog trailers, to prime mov-
ers (tractors) with B-doubles, 
B-triples, or two- and three-
trailer road trains behind.

Mazza’s fleeT of v8 Scania 
trucks have paid big divi-
dends keeping regional 
supermarkets stocked up 
with cool and frozen goods.

the rigs are mostly two-
trailer ‘pocket’ road trains, 
as they fall within the 
27.5-metre maximum length 
regulations for many of the 
southern country roads.

His latest trucks, r-series 
with 500 hp, are his pref-
erence for most of his 
contracts.

“we use our r 580s when 
we have special loads at 
maximum weight, but we get 
the best balance between 
power and fuel usage from 
the r 500,” he says.

one of his specialist com-

Mark Mazza started his 
transport company 17 years 
ago. He relies on top-class 
equipment, including Scania 
V8 trucks. 

South West Express prefers Scania R 500 V8 trucks. 



www.scania.com 2011  •  LEGEND  21

opticruise trucks have cut 
service costs and downtime 
even further since they came 
on line. “as long as my guys 
can use the clutch pedal 
for pulling away and stop-
ping, everything else is fine,” 
Mazza says.

overall the fleet is getting 
around 48 and 53 litres per 
100 km and that’s even with 
the refrigerated road trains, 
which drive through heavy 
crosswinds in the coastal 
areas and on the plains.

binations is a G 440 8x4 with 
a ‘zone loaded’ refrigerated 
body for a specialist deliv-
ery route to Manjimup. the 
volume required 32 pallets, 
but restricted access meant a 
B-double couldn’t do the job. 
So the rigid carries 12 pal-
lets, while 20 go on a 41-foot 
trailer. the driver drops the 
trailer at one bulk drop-off 
point and takes the 8x4 to the 
supermarket loading dock 
where it fits like a glove.

the cooling zones are mon-

itored by the driver from the 
cab, and he can make adjust-
ments on the go, keeping fresh 
produce cool in one compart-
ment and frozen in the other.

SwE has 16 Scania trucks 
in total. Mazza chooses to 
keep the trucks for five years, 
then trade up to maintain 
latest technology in the fleet. 
this has paid big dividends, 
he says, explaining that cus-
tomers are now specifying 
details of truck technology 
on tender documents.

the new r-series trucks 
have brought an impres-
sive reduction in downtime, 
Mazza says. He’s on a local 
service support programme, 
so all his drivers have to do 
is check fluids and running 
gear each day.

The cosT for a Scania v8 is 
a premium for the first cou-
ple of years, and then Mazza 
says he’s well in front. as a 
result, his business is more 
profitable overall. 

South West Express’ 
new Scania R-series 
trucks have brought 
an impressive reduction 
in downtime. 

Firstly, the 
truck is out-
standing to 

drive...”

“

one of the additional ben-
efits of Scania’s v8 configu-
ration is that the engine sits 
deep in the chassis, keeping 
the centre of gravity low, a 
vital advantage when double 
van bodies get hit with coast-
al crosswinds.

Scania’s on-board Driver 
Support module is also part of 
the driver induction process. 
to  Mazza’s great satisfaction, 
his drivers get hooked into 
trying to outperform them-
selves each trip. 



A model Artist At work

Håkan Forsell, 34,  

is a model builder’s model 
builder.

Regional warranty man-
ager for the UK, Ireland and  
the Benelux for Scania, For-
sell’s all-consuming hobby is 
to build 1:24 scale models of 
Scania trucks in all their dif-
ferent variations. 

And Forsell doesn’t just 
glue together fabricated  
kits of miniaturised Scania 
trucks. Rather, he re-engi-
neers the kits to create the 
trucks he wants and is con-
sidered something of an 
expert in this area, contrib-
uting to online truck-model 
forums on the Internet. 

Some of Forsell’s model 
trucks are on exhibit at the 
Scania museum in Södertälje 
 – exact miniature replicas of 
Scania trucks such as the L141, 
T 580, R 620 and the R143, 
all boasting scale models of 
Scania’s signature V8 engine, 
painted and plastic re-engi-
neered to look like the real 
thing, with flywheels and all. 

“It was my boyhood 
dream to become a truck 
driver,” Forsell says. “And 
Scania has always been 
number 1.” Forsell has a deep 
loyalty to the brand, but he 
admits to surgically remov-
ing a ladder from a model 
fire truck of another brand to 
fit onto one of his models. 

Forsell says he built mod-
els as a child and redis-
covered the hobby after he 
finished his engineering 
studies. He was employed 
by Scania in 2006, and a 

In addition to real trucks, the Scania museum 
is filled with scale models from the company’s 
long history. Legend met with one of the artists. 

Text: Alexander Farnsworth  Photo: Martin Sundström

visit to a Scania dealership 
in Norway that sold model 
kits rekindled his interest in 
building models.

So far, Forsell has built 10 
model trucks, each absolute-
ly true to the original form. 
In this vein, he says, he can 
spend hundreds of hours to 
find just the right solution to 
a particular problem or fea-
ture that does not exist in the 
original instruction manual. 

“I was building a military  
R 480 8x8, and I couldn’t find 
wheels that were the right 
size with the right tread pat-
tern,” Forsell recalls. “One 
day, I was wandering around 
a toy store here in Södertälje 
and I found a wheel loader 
with the perfect wheels.

“For me, building Scania 
models is a way to relax,” 
he says. “And I love creating 
something new and as close 
to the original as possible.” 

The Scania 
Museum
Open: Monday–Friday, 
08:00–16:45
Address: Nyköpingsvägen 33, 
Södertälje, Sweden
GPS: 17deg 38” 7’ W 59deg 11” 59’ N
Admission is free.
A limited selection of model vehicles, 
books, clothing and other accessories 
can be purchased at the museum shop.
Tel: +46 8 553 825 00
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russia

V8 AT wORK

On 
 TOp

A Russian logistics firm has found that 
the Scania V8 is the ideal vehicle for one of its 
most arduous routes – hauling fish from 
the far north of Norway. 
Text: Tobin Auber  Photo: Alexander Belenky

Of The WOrld
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“ we pick up freshly frozen fish from the Atlantic 
coast of Norway, in the far north of the country.”

Olga Komissareva and Valery 
Denisenko of Jatis praise the 
company’s Scania V8 trucks 
for their performance in 
mountainous regions. 

JaTis, one oF russia’s 
leading transport and logis-
tics firms, has an impres-
sive fleet of vehicles, the 
majority of them Scania V8s. 
Founded in St Petersburg 
in 1995 to import foodstuffs 
from northern Europe, the 
company began to build up 
its fleet soon after its incep-
tion. Today it has 170 vehi-
cles, 98 of which are Scania 
trucks. whilst the bulk of the 
cargoes are collected from 
neighbouring Finland, one 
route presented particular 
problems. 

“we pick up freshly frozen 
fish from the Atlantic coast 

of Norway, in the far north 
of the country,” says Olga 
Komissareva, head of the 
company’s refrigerated haul-
ing department. “It’s a very 
hard trip. The drivers have to 
cover about 5,400 kilometres 
over seven or eight days on a 
single trip. The terrain is very 
mountainous, and the pick-
up points are very isolated, 
some of them on islands that 
have to be reached by ferry.” 

Valery Denisenko, head of 
the operations and servic-
ing department at Jatis, has 
nearly 30 years of experience 
in the road-haulage indus-

try, much of it spent at the 
wheel. He says a combina-
tion of factors led to Scania 
dominating the firm’s fleet 
and the V8 truck becoming 
the vehicle of choice, par-
ticularly on this challenging 
route to Norway. 

“It’s always a question of 
quality and cost, but it’s the 
V8’s power that is needed 
on this route to get us over 
the mountain passes,” Den-
isenko says. “The vehicle 
working this route covers 
about 140,000 kilometres 
and makes at least 20 trips 
to Norway every year. That’s 
a serious amount of work. 

The truck has to be reliable 
and capable of dealing with 
the road conditions it will 
encounter that far north.” 

It’s a sentiment that’s ech-
oed by Alexander Gutero-
vich, the Jatis driver who has 
taken delivery of the com-
pany’s latest addition to its 
fleet, a Scania R 500, and has 
already been on one run to 
northern Norway and back. 
“The roads are very steep,” 
he says. “There are lots of 
sharp corners and it’s slip-
pery, but you immediately 
sense that the V8 can handle 
the slopes, and it just feels 
incredibly stable.” 
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The power of 
peacekeeping

Vehicles for peacekeeping missions must handle 
tough and threatening situations. The success 

of the mission and safety of the crew depend on 
engine performance when it counts.

Text: Åke R Malm  Photo: Kristofer Samuelsson



The unit’s chassis mechanic, Andreas, agrees on the reliabil-
ity of the engines and says that if something serious should 
happen, they just pull the entire engine out and replace it with 
a spare one.

“It’s easy to remove and once you’ve got it out you have free 
access to the whole engine,” he says. “And with the right tools 
it’s quite simple to work on.”

EvEn Though ThE 14.2-liTrE v8 is a big engine, its compact 
dimension were decisive when BAE Systems Hägglunds AB 
developed the vehicle platform. A straight six-cylinder config-
uration would have moved the cowl 30 centimetres back and 
changed the whole vehicle geometry.

“We have grown to like the Scania V8 very much,” says 
BAE’s platform manager Dan Lindell. “It’s a very robust 
engine and in our application it uses relatively little fuel. It 
benefits from the large-scale technology development for 
civilian applications.”

As the five combat vehicles have been made ready for duty 
and thunder out of the garage, their crews probably have their 
minds on the coming leave instead of fuel consumption. But 
once on-site with ISAF in Afghanistan, it will probably feel good 
to know that the fuel will get them back to the base, too. 

* For security reasons Legend only refers to the crew members by their 
first names. 

hE crEws of ThE fivE TrackEd armoured combat vehicles 
type CV90 from the Swedish Army have a hectic Thursday as 
they rush to prepare them for field practice next week. People 
are working all over the vehicles as commands fly through the 
air, but in spite of the pace, everybody seems to have a grip 
on things. The hurry is partly due to the fact that an extended 
weekend with home leave awaits when they are finished, and 
no one wants to miss their transport back home. 

In a couple of months the crews will relieve their colleagues 
based at Mazar-e-Sharif in Afghanistan, to be part of the 
peacekeeping International Security Assistance Force (ISAF). 
For some it is their first assignment abroad, but others have 
been on similar missions before. 

One of them is Olof, who drives one of the combat vehicles 
and has served with the United Nations Mission in Liberia. As 
he slides down through the narrow driver’s hatch, he explains 
that the view forward through a set of prisms is limited, which 
demands some instinctive feel for the terrain.

“I can have eight soldiers standing up at the back of the 
vehicle, and I must keep them in mind all the time,” he says.

In some situations he relies on guidance from the com-
mander who has the best view and together with the gun-
ner forms the rest of the crew. Otherwise he thinks that his 
28-tonne, 550-horsepower piece of machinery is relatively 
easy to drive, with a reliable Scania V8 engine and Perkins 
automatic transmission. 

Olof is a driver of a  
28-tonne combat vehicle 

equipped with a  
550 horsepower   

Scania V8 engine.

T
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“ It’s a very robust 
engine, and in 
our application 
it uses relatively 
 little fuel.”

The crew prepares 
for a peacekeeping mission in 
Mazar-e-Sharif, Afghanistan.

Data sheet
Designation: CV 9040C 
Manufacturer: BAE Systems 
Hägglunds AB
Type: Tracked armoured combat 
vehicle 
Personnel: 11
Length: 6.55 metres
Width: 3.17 metres
Height: 2.71 metres
Weight: 28 tonnes
Engine: Scania charge-cooled 
14.2-litre V8
Power: 550 hp at 2,100 r/min 
Torque: 2,300 Nm at 1,350 r/min
Maximum speed: 70 km/h 
forward and 45 km/h in reverse 

The 14.2-litre engine found in Combat Vehicle 90 benefits from the large-scale tech-
nology development for civilian applications.
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 Big 
Wheels 
Keep On 
Turnin’

Text: Alexander Corne
Photo: Mark Horsburgh & Andrew Hobbs

Scania engineS Power the iconic 
pair of Kookaburra River Queen 
paddlewheelers that ply the Bris-
bane River. Designed to emulate the 
Mississippi and Murray River pad-
dlewheelers, River Queen 1 was built 
by Millkraft Thompson Boatyards in 
1986, and the second vessel in 1988. 

Showcased at World Expo ‘88, the 
vessels have been a part of Brisbane’s 
riverscape for more than 20 years. 

The 30-metre-long vessels each 
weigh 200 tonnes and are fitted 
with two Scania engines each. The 
side-paddle River Queen 1 uses two 
11-litre in-line six-cylinder engines, 
and the rear-paddle River Queen 2 
uses a brace of 14-litre V8s.

Both vessels were built using 
shipwrights’ techniques dating back 
centuries, where each panel has been 
individually shaped using steam, and 
every nail hand-driven to ensure 
quality of craftsmanship. The River 
Queens were taken over by Captain 
 Jim Kelly of Brisbane Cruises in 
November 2007.

Restoration is mostly completed 
on River Queen 1 and is under way 
on River Queen 2. Restoration work 
has been carried out with precision 
to ensure perfection, despite the sig-
nificant investment involved. 

“It is an expensive business, but we 
were determined to restore the boats 
to perfection,” Kelly says.

“We have replaced much of the 
exterior timber, using marine plywood 
and epoxy to make it waterproof. With 
the work we have done on the decks, 
they should last another 100 years.”

Despite being in the water for more 
than 20 years, the Scania engines 
needed no refurbishment other than 
the regular ongoing maintenance 
they have enjoyed throughout their 
working lives.

“We have been happy with the  
Scania engines,” Kelly says. “They 
have delivered excellent longevity.

“We service them every 250 hours, 
and we have had good service from 
Scania,” he says. “Parts can be tricky 
to find for a 23-year-old vessel, but 

Scania has always come through.”
Arty Eley, Chief Engineer for Bris-

bane Cruises, who looks after the 
Scania engines, can’t speak highly 
enough about his four charges. 

“I have looked after these engines 
for more than 10 years,” he says. “All 
they have needed is occasional valve 
adjustments and routine servicing. 
It’s amazing given the age of the 
engines. They are as good as new. 
They don’t even blow smoke. They 
do work hard, though; up from cold 
start to 1,500 r/min straight away and 
then work at 98 percent of rated out-
put all day long, driving the hydraulic 
pumps that turn the paddle wheels.

“The 14-litre turbo-intercooled 
V8 engines are bulletproof,” he says. 
“They have never had a head off. 
One of the two V8 engines has done 
25,000 hours.” 

 “We love the engines so much 
we’ve mounted a great big Scania 
badge on the door of the engine 
room,” Eley says with pride.

“Buying a Scania engine is money 
well spent,” he continues. “They are 
good-quality engines, and as long as 
you maintain them properly, you’ll 
never have a problem.

“We say we have more problems 
with the toilets on these boats than 
with the engines.” 

Nothing stops a thumping Scania V8 marine 
engine. Not even 23 years and 25,000 hours 

of duty running at  maximum output.



powerful 
trucks put 
to tHe test

During June and July 2010, Scania V8  
fans from 24 countries tested Scania’s new 
V8 range in northern Italy. 
Text: Conny Hetting Photo: Carl-Erik Andersson & Dan Boman

Some 900 partici-
pants attended the 
four-week-long 
“Lake Garda Drive 
2010” event, taking 
the opportunity to 
test 10 V8 vehicle 
combinations rang-
ing from 500 to 
730 hp on the hilly 
and very demanding 
roads north of Lake 
Garda.  
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for a Scania r730

One of the biggest transport companies in Lebanon 
relies solely on Scania V8s for its operation. The country’s 
topography is one reason; heavy loads are another. 
Text: Khalil Assha Photo: Kassim Dabaji

IT all began in the 1970s 
when Naim Sawaya was a 
teenager and his father ran 
a transport company with 
a single truck. Later on his 
father purchased a Scania 
110. Since then, Sawaya has 
almost always been loyal to 
the brand. 

“I tried another brand for 
a while, but that didn’t last 
long,” Sawaya explains. 

Naim Sawaya Establish-
ment for Trade & Transport 
is one of the major transport 
companies in hilly Lebanon. 
The company has a fleet of 
about 50 trucks, the major-
ity of which are tractors. In 
addition to transport servic-

es, the company also imports 
and distributes iron prod-
ucts to construction sites. 

“The majority of our busi-
ness is performed with low 
semi-trailers that transport 
construction equipment,” 
says Sawaya. “We do some 
transit business to the Gulf 
countries, but that’s a risky 
business financially if we 
have to return empty.” 

The company’s first Scania 
V8 was an R142. Ever since, 
Sawaya’s company has relied 
on Scania V8 vehicles. 

“After a visit to Sweden  
in 2000, we purchased two 
Scania R164 580s,” he says.

Ten years later, a Scania 

R 620 was added to the fleet. 
In order to maintain the 
company’s image and keep 
its competitive edge, Sawaya 
is now waiting for the Scania 
R 730 to be released in 
Lebanon. 

“Lebanon is a hilly coun-
try where we need a lot of 
power on the steep roads,” 
says Sawaya. “Moreover, 
many times we have heavy 
loads that require such 
an engine.”

To Sawaya, the power of 
the Scania V8 trucks is but 
one differentiator. The image 
is equally important. “Don’t 
forget, it is the ‘King of the 
Road,’” he says. 

Waiting

Heavy loads on hilly roads. Lebanese 
Naim Sawaya Establishment for Trade & 

Transport uses only Scania V8 trucks.

lebanon

V8 AT WORK
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t h e  l o n g  r o a d  t o

Creating the leather for the seating in Scania’s  
V8 trucks involves an epic, trans-European 

voyage, but the journey is worth it. 
The resulting seats are of a quality that many 

luxury automakers can only aspire to.

perfection
V8 lEaThEr 

Text: Tobin Auber  Photo: Jonny Lindh Illustration: iStockphoto



6
... Scania’s cab production  

facilities, where the complete  
seat units are fitted into  

the Scania V8 cabs. 

Sweden, Oskarshamn

1
The hides for the seats in  

Scania’s V8 trucks are selected 
among Scandinavian hides, despite 

being the most expensive.  
High-quality leather is not  

a wasteful luxury. 

Sweden, Svenljunga

2
Cutting the prepared hides is  

too complex to be computerised. 
Instead, skilled cutting  personnel 

perform this largely by hand  
to avoid scars.

Poland, Poznan

5
The covers are sent to the factory 

where all Scania seats are  
finally assembled, and then  

they are off to... 

Sweden, Kungsbacka

fortable, natural touch.”
ahlgren cites three rea-

sons why Scandinavian hides 
are the best for natural grain 
leather: Firstly, the breeds of 
cows raised in Scandinavia 
are well suited for very high-
quality hides; secondly, the 
cold climate in Scandinavia 
massively cuts down on the 
number of parasites feed-
ing off the livestock, which 
means that there are far few-
er scars in the leather caused 
by insect bites; and thirdly, 
the policy of using electric 
fences instead of barbed wire 
cuts down on the scarring of 
the hides.

here Is a mysTIque To 
leather seats in vehicles, and 
for the seats to live up to this 
mystique, they have to be of 
the very finest leather. Kent 
Uddén, a sourcing manager 
at Scania who oversees the 
complex production process 
for the leather seats in 
Scania’s V8 trucks, stresses 
that the exceptionally 
high-quality leather used is 
not wasteful luxury. 

“The leather is of a higher 
quality than what is used in 
most premier brand cars,” 
he says, “but in the space of 
a year, these trucks will be 
put through about 10 times 

the use that a luxury car gets. 
The leather has to be of a 
very high quality to with-
stand that.”

The creation of the leather 
begins with the selection of 
the hides. Jimmy ahlgren of 
Elmo leather, the company 
that sources the hides for 
Scania, explains that Scandi-
navian hides are ideal for the 
job, despite being the most 
expensive on the market. 

“In cars and other truck 
makes you usually have 
printed grain leather,” ahl-
gren explains. “The grain 
texture is printed onto the 
surface of the leather. It is 

heavily buffed and sandpa-
pered and looks great, but 
it becomes quite sticky if 
you sit on it for a long time, 
which is exactly what truck 
drivers do. It also gets cold 
in the winter and hot in the 
summer, so it has disad-
vantages, but using printed 
leather allows you to use 
cheaper hides.

“scanIa, however, has opt-
ed to work with more expen-
sive natural grain leather,” he 
explains. “The grain that you 
see on the surface actually 
comes from the hide itself, 
and that gives it a more com-

t

a high-quality 
leather seat is
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4
The headpieces and other leather 
panels are stitched together into 

covers by specialists.

hungary, Szolnok

3
The cut leather panels are sewn 
together and fitted to the seats. 

High-frequency welding equipment 
is used to place the V8 logo on  

the headpieces. 

Germany, Lemgo

4
The headpieces and other leather 
panels are stitched together into 

covers by specialists.

hungary, Szolnok

3
The cut leather panels are sewn 
together and fitted to the seats. 

High-frequency welding equipment 
is used to place the V8 logo on  

the headpieces. 

Germany, Lemgo

No one imagines an English squire  
galloping through the countryside on 
a saddle made of ... vinyl. 
Text: Nancy Pick Photo: iStockphoto

or seaTIng, leather spells luxury. It has 
done so ever since the first proper leather 
saddles appeared in Constantinople around 
350 aD and then spread to Europe after the 
Crusades. The fanciest saddles were showpieces 
of leatherwork, embroidered with silk and 

studded with precious gems. 
Today, when choosing seats for their luxury vehicles, 

consumers to a large extent demand leather. In the final 
analysis, their reasons involve factors both real and imagined. 

“Nice leather gives a very tactile experience,” says Skip 
horween, president of horween leather, the fine-quality 
leather company started by his great-grand father in 1905 
and now the last tannery in Chicago. “It has a certain look, 
a certain feel, and in the best cases, a certain aroma.” 

leather also connotes craftsmanship, he says – think 
designer handbags and handmade Italian shoes. also, 
leather conforms to your body. horween supplies the 
leather for a line of Scottish jackets that start out pretty 
stiff. But over time, they soften and shape themselves to the 
wearer. “If someone else put on my jacket, it wouldn’t feel as 
comfortable for him. Mine bends where I bend.” 

consumers who can afford leather seats virtually always 
prefer leather over other upholstery, says Steve Jeske, senior 
vice president of sales and marketing for GST autoleather, 
near Detroit. “It’s the image,” he says. “across the board, 
consumers recognise leather as a premium product.”

In reality, does leather perform better? The truth is that 
all upholstery materials must meet stringent requirements 
set by the automotive industry. leather does, however, rate 
very highly in certain areas, including “cleanability” and 
wear resistance.

Needless to say, Jeske wouldn’t ride on anything else. 

Once the leather is tanned 
at Elmo leather’s facility in 
Svenljunga, near Gothen-
burg in Sweden, it is sent to 
the company’s dedicated 
facility just outside Poznan 
in Poland to be cut into 
panels for the seat covers. 
The cutting process is too 
complex to be computer-
ised, ahlgren says, so it is 
largely done by hand, with 
a strong reliance on the skill 
and judgement of the cut-
ting personnel. Each hide 
is large enough for two seat 
covers and skilled craftsmen 
personally cut each hide to 
ensure quality, avoiding any 

scars or insect bites. 
From Poland, the cut 

leather panels are sent to 
Isringhausen, a market 
leader in the creation of 
seating for the truck sec-
tor, where the panels will be 
sewn together and fitted to 
the seats. The head panels 
are sent to lemgo in Ger-
many, where the company 
uses specialised high-fre-
quency welding equipment 
to place the V8 logo on the 
leather. The headpieces are 
then sent on to join the oth-
er leather panels at Isring-
hausen’s facility in Szol-
nok, hungary, where the 

F
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the 
enduring
allure ofleather

A seat unit almost at the end of a long journey. 



covers are stitched together. 
The covers are then sent 
to Isringhausen in Kungs-
backa, Sweden, where final 
assembly of all Scania seats 
is carried out.

Johan roslund, manag-
ing director of Isringhaus-
en Kungsbacka, notes that 
much of the work has to be 
done by hand, as computers 
are unable to cope with all 
the variables. 

“The designs of the seats 
themselves are far more 
complex than the designs 
found in cars, as a result 
of the suspension systems 
that they contain and all 

the adjustments that can 
be made to them,” roslund 
explains. “The job of creating 
the seats is more complex, 
and that makes the demands 
made on the leather more 
complex too.”

When the completed 
seat units, bound in leather, 
have been assembled, they 
are delivered to Scania’s 
cab production facilities 
in Oskarshamn, Sweden, 
to be fitted into the cabs. It 
marks the end of an extraor-
dinary geographic and tech-
nical odyssey across Europe 
aimed at creating the ideal 
upholstery for the V8 truck. 

From the cutting to the 
 assembly, skilled   
craftsmen ensure a  
high-quality product. 

“ The leather is of a higher quality than what  
is used in most premier brand cars.” 

     Kent Uddén, sourcing manager, Scania

Each hide is large enough for two seat covers. 

The production of the leather seat units for Scania V8 
trucks is mainly performed by hand.

www.ScANiA.com/v8
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For Hans Pedersen,  
the Scania V8 is something 
of an obsession.

V8 – 
No 
lookiNg 
back

Text & photo: Alexander Farnsworth

sweden

V8 at work

In STockholm, Sweden, haulier 
Hans Pedersen runs a fleet of 16 tip-
per trucks, 13 of which are Scania 
trucks with V8 engines. 

Four new four-axle Scania r 730 
trucks equipped with V8 engines 
were added to the fleet in March 2011. 
His oldest Scania, bought in 1996 and 
still in operation, is an r143. 

Pedersen’s trucks work various 
construction sites around Stockholm, 
moving dirt and rock to landfills. 

“Guess you could say I am a V8 
junkie,” says Pedersen, who has been 
in the trucking business since 1966. 
the veteran haulier acquired his first 
Scania in 1978 and hasn’t looked back 
since. 

“In those days you could change 
the oil in a shirt and tie,” he recalls. 
“that is what gave Scania the edge – 
and still does.” 

Pedersen is quick to point out that 
competitor trucks have become bet-
ter over the years as well. “But the 
drivers want Scania V8s,” he says. “It 
is a more comfortable driving experi-
ence with more power. the new V8s 
are more powerful than earlier V8s 
and in addition, per 1,000 tonnes of 
load, they use less fuel. the torque 
has also improved enormously. 
with earlier V8s you’d have to be 
at 2,000 r/min to get the full power 
of the engine compared to around 
1,350 r/min, where the maximum 
torque is delivered with the new V8s.” 

andreas Sjöö was recently driving 
one of Pedersen’s new Scania r 730 
trucks between a construction site in 
Sollentuna and the Vällsta landfill at 
a gross weight totalling 60 tonnes per 
load. a particularly challenging stage 
involved negotiating a steep and 
muddy uphill while backing the trac-
tor/trailer combination into an opti-
mal spot for the bucket loader and at 
the same time taking into considera-
tion unsteady terrain. the r 730 per-
formed admirably. 

“the truck is quiet, comfortable  
to drive and changes gears very 
smoothly,” says Sjöö, a veteran with 
20 years of truck driving. 

Despite the muddy environment 
the truck works in, Sjöö says he hard-
ly ever has to leave the comfort of the 
cab. In fact, he is so comfortable, he 
drives without shoes, just his socks. 
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Andreas Sjöö



It’s a long way from Monaco to  Millbrook, 
but for former Formula 1 star and   
two - time Le Mans winner Allan McNish, 
the journey was well worth it.
Text & photo: Phil Sampson

In search of

p   wer 
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 D
espiTe a lifeTime behind The wheel 
of some of the most exotic vehicles ever 
devised, Formula 1 star and two-time Le 
Mans winner Allan McNish had never 
stepped up to try his hand at driving a 
state-of-the-art heavy commercial vehi-
cle. So when the chance finally arose, we 

didn’t have to ask him twice.
We met up with him at 08:00 on a bitterly cold winter morn-

ing at the Millbrook Proving Ground, deep in the heart of rural 
Bedfordshire in the UK. McNish had just rolled up in a shining, 
lipstick-red Audi R8, the purr of its V10 engine cracking the icy 
air. The coffee was on, the bacon rolls were calling, but McNish 
bypassed our offers of hospitality and headed instead for the 
other high-horsepower vehicle gleaming nearby.

Gary Wright’s Scania R 730 tag-axle tractor unit is the very 
first example of Scania’s recently launched 730 horsepower 
V8 to be delivered, not just in the UK but anywhere in the 
world (see Legend 2010). “Power, performance and torque are 
extremely important to us as we are involved in a variety of 
transport operations, including continental fridge work, low-
loaders and forestry,” explains Wright, who together with his 
father Haydn runs Welshpool-based haulier and light com-
mercial rental operator Wrights Self Drive.

As the proud owner of a global first, Wright kindly agreed to 
join us for the day so the arrival of his R 730 could be marked in 
style. And what better way to do that than invite a world-class 
driver, one well used to handling 700-plus horsepower (albeit 
in a rather different capacity), to take it on its first outing?

McNish’s in-cab experience began with a safety briefing 
and familiarisation of the controls by Scania Driver Experi-
ence Manager Mark Agnew. How did he feel about teaching 
one of the most successful drivers of the current UK crop to 
handle a vehicle?

“No problem at all,” replies Agnew. “Allan is a professional 
driver, and as such his priority was to gain an understand-
ing and appreciation of a vehicle he was about to drive for the 
very first time. Needless to say he adapted extremely quickly, 
and I could sense my role gradually changing from instruc-
tor to passenger. But all the time Allan was keen to learn more 
about the vehicle and its capabilities. There’s no doubt he was 
genuinely interested in getting the most out of the day.”

 A
fTer several laps of the testing Millbrook cir-
cuit, the draw of the bacon roll finally proved too 
much. McNish pulled over. So what were his first 
impressions of the Scania R 730?

“Well, the first feeling, I would say, was apprehension, 
because I was entering into a different world,” he replied. 
“OK, it’s got a steering wheel, it’s got a lot of horsepower and 
torque, and it’s got four wheels – or in this case, more than 
four wheels – but it’s effectively a motor vehicle.

“It’s also something totally different: It’s not a racing car, 
it’s not a road car. It’s high, and my first sensation came while 
climbing into the cab – I nearly got vertigo. You know, my 
head height is 1.65 metres, and that doesn’t even reach the 
bottom of the seats. You’re sitting very, very high.

“You’ve got a wide expanse of glass in front of you,” McNish 
continued, “but you can’t see the rear. You know you’ve got an 
articulated trailer on the back that you can’t actually see – so 
it’s not as if you can pinpoint very easily the front and back 
corners of the vehicle. But when you get going, you suddenly 
realise where and how you do it, with all the mirrors that are 
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perfectly placed to give you that extra little additional vision.”
To ensure the power is laid down in the smoothest and 

most efficient manner possible, the R 730 is equipped with the 
new generation Scania Opticruise fully automated gearchang-
ing system. How did McNish take to that?

“Mark said it was very, very easy, at which point I thought he 
was telling me a little bit of a fib here,” McNish said. “It couldn’t 
actually be that easy, could it? But I was impressed; it was. You 
simply start the engine, put it into drive and Opticruise then 
automatically selects the best gear, depending upon the weight 
of the vehicle and whether it’s going uphill or downhill.

“In our circumstances there was a slight downhill slope, so 
we were actually starting off in second gear. As you take the 
handbrake off, there’s an auto-hold brake on there as well, 
so when you go over from the footbrake to the accelerator 
you don’t start rolling for three seconds. Then you touch the 
throttle and off you glide.

“When you have got 3,500 Newton-metres (Nm) of torque, 
you expect a kick and you expect an aggressive sort of accel-
eration, but it was very controlled. It was very relaxed and 
very smooth in its acceleration.

“Also, the changes between the gears were instantaneous. 
Suddenly, I’d ramped up to eighth and ninth gear before I 
even knew it. And that was a surprise because of the smooth-
ness. I didn’t think you’d be able to control that sort of horse-
power and torque in such a way as it was actually happening.”

 C
ould any comparisons be made between the 
R 730 and the kind of vehicles McNish is more 
used to driving?

“We’ve got similar amounts of horsepower, 
but a lot less torque,” he said. “We’re running with just over 
1,000 Nm of torque, which in a race car of 900 kilograms is 
like a rocket ship. When you’ve got 44 tonnes, it’s a lot more 
weight to pull forward and also to stop. But the technology in 
the truck was very interesting for me because I saw a lot of the 
same sort of solutions to problems, but maybe using them in a 
slightly different sort of way.

“ Well, the first feeling, I would 
say, was apprehension, 
because I was entering into 
a different world.”

“For us, gearshifts are critical,” he explained. “They have 
to be fast, they have to be precise, they have to be smooth. If 
they’re not, there’s a loss of top speed, which can equate to 
one or two kilometres per hour at the end of each straight at 
Mulsanne in Le Mans. That one or two kilometres means a  
little bit of fuel, but it also means the opposition could be 
coming past you into the first chicane.

“Here in the truck, the gearshifts have to be so smooth 
and precise because there’s 14 gears, and you’re going up and 
down the gearbox very quickly. But you’ve also got to get the 
correct gear for the correct speed for the correct revs, so you 
have the fuel economy benefit.

“Personally speaking, the area where I had to learn a little 
bit more was the length, especially when overtaking some-
thing or where you’ve got to manoeuvre and have restricted 
width. That’s when you realise the length and the positioning 
of the vehicle is critical. And that took me a little bit of time, I 
would say – to get my brain around the fact that the rear cor-
ner is quite a long way back.”

 w
hen iT came To reversing, as a rookie 
trucker McNish certainly impressed the Scania 
team. What did he put his ability down to?

“Talent – pure talent,” he said with a laugh. 
“Seriously, I think there’s a little bit of other things too. As a 
racing driver I have to say we don’t park cars very well – I’ve 
said to quite a lot of people, it doesn’t take a lot of skill to park 
it against a barrier at 200 km/h.

“But when it comes to reversing, I grew up in the southwest 
of Scotland. Dumfries is a big farming community. My whole 
family are involved with farming, and I was quite used to 
driving a short tractor and a long trailer when I was growing 
up. That was a good 25 or 30 years ago. But I think the prin-
ciples of it are the same, you know, to align yourself up and 
get into position. I managed two out of three of my reversing 
attempts. The third one, I had to take a second go at it; I was a 
bit embarrassed about that.

“To sum up my Scania experience, it’s been a fantastic day 
because I think it’s always good to get out of your natural 
boundaries, what you’re used to and look at other things.

“I’ve known Scania for a long time at quite close quarters, 
but to come up and drive the latest and greatest truck on the 
road and to see how, I would say, Scania is looking towards 
the next requirements of drivers and what they need is some-
thing that has been interesting for me.

“And it does have a lot of similarities with what we’re doing 
on the racetrack as well,” he said, “so although we’ve got a 
44-tonne ‘artic’ on the one hand and a very fast race car on the 
other, we’re trying to achieve very similar goals with both – to 
be the best.” 

World-class driver  
Allan  McNish at the wheel 
of a Scania R 730. 

Bildtext



Third Time’s  
The charm

Text: Anders Nordner Photo: Sanna Skerdén

The second issue, 
in 2010, focused 
on the Scania 
R 730, the flagship 
model of Scania’s 
all-new V8 truck 
range. With the 
introduction of the 
R 730, the world’s 
most powerful 
truck, Scania’s V8 
truck range spans 
from 500 hp all the 
way to 730 hp. 

With thiS, the 2011 iSSue of LeGeND, we pay special 
attention to companies all over the world that use Scania 
V8 trucks. Even though their trucks are used for different 
 purposes, the companies all reap the benefits of Scania’s 
outstanding performance, reliability and fuel economy. 
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The first issue of 
LEGEND, in 2009, 
celebrated the 40th 
anniversary of the 
launch of Scania’s 
legendary V8 engine. 
The world’s most 
powerful truck 
engine at the time, 
the V8 increased 
productivity 
overnight. 
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Customisation king Sven-Erik “Svempa”  Bergendahl  
continues to attract attention around the world  
with his restyled trucks  featuring distinctive paintwork,  
chromium  and aluminium décor. 
Text: Ylva Carlsson Photo: Dan Boman

Vrooom! Sven-Erik “Svempa” Ber-
gendahl turns the key and starts up 
his sweetheart, a bright red open cab 
version of a bonneted Scania T-mod-
el, tuned to deliver 1,000 horsepower. 
The rumbling of its V8 engine fills 
Svempa’s workshop and he breaks 
into a big smile.

At age 71, Svempa − an interna-
tional legend in truck styling − has 
no plans to slow down. He has been 
in this business for more than 40 
years. Scania became his favourite at 
an early stage.  

“There’s nothing better than Scania 
trucks. With their powerful engines, 
attractive design and high quality 
through and through, they leave the 
competition behind in the dust.” 

On behalf of Scania, Svempa is 
also producing limited edition series 
of customised trucks. His latest 
creation, Black Amber, stands in the 
workshop awaiting final inspection. 
Its dark brown metallic paintwork 
shines intensely.

Svempa’s chief stylist Jan Richter has 
continuous discussions on styling pro-
posals and prototypes with Kristofer 
Hansén, head of Styling at Scania.

“With these trucks, we are enhanc-
ing Scania’s optimal styling. We are 

T h e  d r e a m  T r u c k

builders

Blue Shark
A limited edition (2008) 
Scania R 620 with special 
bodywork in 4 mm thick 
aluminium.

Recent 
works by 
Svempa

2008

2010
Dark Diamond
A limited edition Scania 
V8 (2009), Dark Diamond 
is a true eye-catcher with 
special detailing all over 
the vehicle, including the 
interior.

pushing the envelope, but never 
doing damage to the original look,” 
Richter says.  

Since the limited edition work-
shop began ten years ago, nearly 500 
Svempa-styled trucks have found 
new homes all over Europe. The 
greatest interest is found in Italy.

“They love V8s and trendy styling. 
The more it shines and glows, the 
better,”  Svempa says.

And customers spontaneously 
show their appreciation when their 
trucks are delivered. Svempa’s most 
vivid memory is from 2008 in Trento, 
where one customer wept uncontrol-
lably with joy when he received his 
Blue Shark.

SuDDenly a “Vrooom” is audible 
from his jacket pocket. His mobile 
phone is ringing − so the rumbling 
of a V8 engine can be heard wherever 
Svempa goes. 

Over the years, Svempa and his 
team has received a lot of feedback 
from their customers − information 
that is highly valuable when work-
ing on new creations and for enter-
ing new markets. A newly awakened 
interest is apparent in Brazil, China 
and Thailand. 

Although he has accomplished 
so much, there are still projects that 
Svempa dreams about.

“Imagine a beautiful summer day 
in the Stockholm archipelago, and 
an aluminium Combat Boat 90 with 
dual V8 engines painted in an eye-
catching colour. That would beat 
most of what I’ve done.” 

2 0 11



Black Amber is fronted 
by a grille and air scoops 
painted Black Brilliant, and 
the mirrors and windshield 
panels shine with high-gloss 
Piano Black. Enthusiasts will 
also appreciate the visible 

chrome bolts for 
various external 
attachments.

Svempa describes 
himself as a control 
freak, especially 
when it comes to 
interior details and 
lighting.

“ There’s noth-
ing better than 
Scania trucks.  
They leave the 
competition 
behind in the 
dust” 

    Truck styling legend  
Svempa Bergendahl
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In the mountains of Laos, slippery roads 
make ore delivery a risky business. Thanks to 

Opticruise transmission, drivers of Scania trucks 
can keep their focus on safety.

Text: Anders Ellqvist Photo: Susanna Asklöf

On bOne-raTTling, teeth-chattering tracks 
high along the mountains of Laos, Scania V8 
trucks trek day in and day out, up and down 
inclines that are more akin to ski slopes – and 
sometimes just as slippery – than roads used 
for hauling mined ore. These roads demand 
respect; crosses and small shrines along the 
road serve as sorrowful reminders of the ter-
rible risks at stake. 

All year long, the remote mountain roads 
present a formidable challenge. Drivers must 
navigate 75 tonnes of truck and ore either 
through mud and running torrents of water 
during seasonal downpours or the dry sea-

son’s dust and stones in heat that reaches 40 
degrees Centigrade and above. 

The mighTy V8 engine that powers Scania 
trucks and trailers up and over the moun-
tains can only do its job with the help of the 
Opticruise transmission. Fast and precise 
gear-changing gives drivers the utmost con-
fidence in their trucks; with a simple tap of a 
finger, any one of 14 gears can be selected to 
allow a climb or descent to take place under 
the driver’s full control. Facilitating driving in 
these conditions increases road safety – and 
ultimately saves lives. 

Rollercoaster. To access 
the mine area, trucks have to 
cope with dramatic elevation 
 differences. The 152-kilometre 
journey goes from 250 metres 
above sea level up to 850-metre 
mountain passes and down to 
 valleys at 450 metres.

laos

V8 AT wOrk

 



brazil

V8 AT wOrk

São Marcos entrepreneur keeps his Scania Lk140 V8 in such 
impeccable condition, it has become an attraction in the city. 
Text: Daniel Corrêa & Renata Nascimento Photo: Rogerio Formighieri

iT is difficulT TO find any resi-
dent in São Marcos, Brazil, who is 
not captivated by robério Fernando 
Chemello’s Scania Lk140 V8 truck. 
The Lk140, built in 1978 and acquired 
by Chemello a decade later, has 
become the centre of his affection. 

“As I was beginning my job with 
earthwork, mainly in dam build-
ing where the land is very uneven, I 
looked for a V8 truck. The engine is 
more powerful and guarantees excel-
lent performance on any terrain. 
After an extensive search I found 
what I wanted, and I do not regret it,” 
affirms Chemello. 

As time went by, the truck trans-

formed itself into a moving monument. 
what was already good got even better 
after Chemello invested in parts and 
accessories. Apart from maintaining 
the power and capacity to overcome 
the job’s many obstacles, the Scania was 
becoming increasingly more beautiful, 
attracting the attention of admirers not 
only from São Marcos, but in all of the 
places where he worked. 

reginaldo Macedo de Lima, 30, 
works as a truck driver for the com-
pany. For the last 10 years he has been 
working with the Lk140. He certifies 
the excellence of the Scania. 

“It is different from other trucks 
and is simple to operate and very reli-

able,” he says. “I have been to very 
complicated places with it, and always 
returned to base, safe and sound.” 

Chemello is proud of his Lk140 
and has no doubts: If he were to 
acquire a new truck today it would be 
a new Scania V8.

“It is the best vehicle out there,” he 
assures.

“when it is parked in front of the 
house, many people stop to have a 
look,” says a smiling Chemello. 

The residents of São Marcos 
appreciate the power of the engines 
and beauty of the trucks, as after all, 
the city is known as the national capi-
tal of truck drivers. 

two decades 

success

Workhorse. The 1978 Scania 
LK140 V8 truck is used for transport 
of crushed rock.

Traditions. 
Robério 

Fernando 
Chemello 

was raised 
by a father 

who ap-
preciated 

Scania 
trucks.

of
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advanced 
The Scania LK model, 
with its front axle further 
forward than the LB, was 
built in the 1970s to cater 
for the front axle weight 
restrictions primarily in 
Brazil and Australia.



It is all in the details. The 
ten Scania R 560 trucks are 
purpose-built by a Chinese 
bodybuilder in Beijing. 

firefighter

power
The Ten V8-equiPPed  
Scania r 560 trucks have 
the capacity to power spe-
cially designed water pumps 
that increase water pres-
sure and volume to achieve 
the required distance, both 
horizontally and vertically. 
The water can be moved up 
to 120 metres, and thus fire-
fighters will be able to put 
out severe fires safely and 
more quickly. 

The Beijing Fire Depart-
ment is under the control 
of Chinese People’s Armed 
Police Force (CAPF). 

The Beijing Fire Department 
is putting ten Scania r 560 
trucks into operation to fight 
fires in the Chinese capital. 
Text: Jin Qiu Photo: Wang Jing

china

V8 AT wOrk
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Mighty
143

Text & photo: Phil Sampson

might just be able to help. 
McQuillan, a lifelong trans-
port enthusiast, has collect-
ed a wealth of memorabilia 
over the years. In addition 
to his 150-strong fleet of 
model trucks, McQuillan 
has collected some trucking 
music as well.  Obligingly, he 
clambered into his attic and 
dusted off an old cassette 
tape he remembered storing 
there years earlier.  

The recording it contained 
was by a trio calling them-
selves Triaxle, and the cover 
showed the band members in 
front of a 470 hp Scania R143. 
Triaxle had long since dis-
banded, but  McQuillan was 
on to something.  

Loughgall in County 
Armagh is a small rural 
community, and it was here 
that McQuillan took us to 
meet a local truck driver, 
Micky Prunty, who is also a 
banjo player in the village.

Unlike left-handed con-
temporaries such as Jimi 
Hendrix , Prunty didn’t turn 
his instruments around to 
play them.“I just started off 
as if I was right-handed. I 
don’t know why, but that was 
never a problem for me.”

Before long, Prunty was a 
proficient banjo player and 
entertaining at his local pub. 
“I was playing with my mates 
Micky McGorman, another 
banjo player from around this 

way, and guitarist Dermot 
Maguire,” he says. “We did it 
just for the craic [pronounced 
“crack”  – it’s Gaelic for fun or 
enjoyment].  Eventually, we 
entered a talent contest and 
won. The prize was to record 
an album, and that’s how the 
cassette and Triaxle came 
about.”

But what about the song 
that would become known 
as “The Mighty 143”? 

“I’ve been a driver since 
I was 21, and back in those 
days I was on long-haul 
international work, away 
from home for up to 10 
days at a time,” he recalls. 
“I always had Scania V8s; 
they were the vehicle as far 

as I was concerned. In fact, 
plenty of drivers in North-
ern Ireland felt the same. We 
even had a saying for our 
bosses: ‘No V, no me!’  Origi-
nally I had an R142, which I 
also wrote a song about, and 
when the 143 came along, I 
got one of those too. 

Micky Prunty (top) and Harry 
McQuillan helped solve the 
“Mighty 143” mystery. 

The

The rumours sTarTed 
in the late 1980s. Some-
where in the UK, someone 
had written and recorded a 
song about the Scania R143, 
the undisputed ‘King of the 
Road’ at the time. But the 
person who wrote the song 
was a mystery.

Over the years, the subject 
occasionally cropped up in 
conversation in Scania’s UK 
offices and at truck shows 
around the country. Legend 
decided to solve the mys-
tery, and its investigations 
eventually led to North-
ern Ireland, where Harry 
McQuillan, a sales executive 
for local Scania dealer Road 
Trucks Limited, thought he 
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A quarter of a 
century down the 
road, a man and 
his truck song 
emerge from the 
shadows. 
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